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“TELEVISION has played, and will continue to play, a
prominent role in many Aids awareness campaigns.
". ‘What is not so certain is how the viewing public

| | regards programmes with an Aids content, what pro-

portion actually. watch such programmes and
. Whether these programmes are of any educational
value. This study sought to address some of these
issues by surveying public interest in television
coverage of Aids and its relevant issues, using a
nationally ' representative pane! of viewers. The
study asked respondents how much they personally
felt they knew about Aids and measured these sub-
jective assessments against scores obtained from re-
sponses to a knowledge test. Perceptions of the
impact different televised events might have on the
public’s awareness of Aids were also investigated,
together with respondents’ views on the suitability
of including Aids material in various programmes.

THE HIV and Aids pandemic is the first worldwide
epidemic to have emerged for many years; its latency
and deadliness are unique among sexually transmit-
-ted diseases. The magnitude of this pandemic has
increased over 100-fold since the first Aids cases were
-diagnosed in the United States just over a decade ago.
- At that time they caused. worldwide alarm -and the
World Health Organisation soon began to warn that
the human immunodeficiency virus. (HIV) was -well
established in many countries, that it was sexually
transmitted and that public education about safer sex
offered the only method of stémming its.spread. Public
health campaigners are faced with enormous difficult-

ies in combating the spread of Aids; likewise govemn- -

ments, who are concerned to be seen to be ‘doing
.something’ to oppose what they are convinced is a
major health threat, but which is not perceived as a
personal threat by many citizens. Thus, the media,
and in particular television, were perceived as having
a major role to play, atleast in the developed world, in
educatirig the masses about the disease and so hope-
fully preventing its progress.

Initially, media coverage of the subject was not

heavy, evenin the USA, After 1983 there were concen-
trated bursts of increased coverage, ‘but. until the
death of Rock Hudson in 1986 " US policy-makers and
the public could have conciuded from mass media
coverage that Aids was perversely fascinating, but,

overall, not very important as a national issue”. In |

Britain, this remained the case until 1986, the year the

‘Government formally recognised the public health .

threat, and orchestrated a major television-centred

campaign. The full-scale public educ-ati-of_l .cam'paign.

in Britain was, thérefore, gnly six years cld 4t the time

- public. In Western couritries, the majority of adult Aids
cases have so far been among homoséxuals and intra-
veneus drug abusers. In Africa, where the disease hag
made far more serious inroads, the virus is almost

‘exclusively transmitted through heterosexual contact. - -
Worldwide, - some twelve million people have now .

Been infected by the diseage.

Health agencies in many countries have established
programmes 1o educate the general population, as -

. well as the known high-tisk groups, about the factors
which may increase the risk of exposure to HIV, and to
encourage individuals to take steps to reduce their
personal risk of infection®. While these programmes
have enjoyed some success in increasing public
awareness of Aids, they have tended to be less effec-
tive in achieving behaviour modification®*. This is es-
pecially true among the young, who have a strong
“sense of their own invincibility® In 1990, for example,
65 per cent of British 16-19-year-olds were sexually
active and 52 per cent had had full sexual intercourse®.
The majority of British 16-24-year-oids in 1990 be-

lieved that they were at no risk of HIV or Aids’, while .

by the same date the proportion of reports of HIV

-infection in that-group had risen to.25 per cent of the

total’ number of HIV cases: . © - ‘
Television has played a prominerit role in many Aids

campaigns. Its impact on the public in Britain, how-

ever, has been mixed. It has been shown that knowl-

edge levels about what Aids: is and how it can be .
transmitted have been improved by television cam:

paigns®. However, the same study revealed ihat atti-

tudes towards the disease, or those groups identified

as being at high risk of contracting HIV, exhibited only
‘modest shifts contingent upon exposure to television
campaign messages. Additionally, reported sexual be-
haviour patterns among the heterosexual population
seemed hardly to have changed at all*. This finding is
in line with previous public health campaign experi-
ence. For example, a recent Norwegian media Aids
awareness campaign found thdt whiist cne quarter of
the target population of adolescents reported a gen-
erai awareness of the campaign, use of condoms was

no highér among these. adolescents, than among

~ those with no knowledge of the campaign’.

which are often neglected when the media’sinfluénce

this paper was researched. It is made more difficult by |.
the relative invisibility of the.threat to the. general .

However, there are a number of important keyareas.

the role of television in raising. |
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- on public opinion about Aids'is considered™; first, the
“history of public reaction to disease and infection;

secondly, neglect of the processes of messags con-
struction; thirdly, a tendency to assume a homogen-
eity in Aids coverage across all media; fourthly, failure

0 place Alds coverage within a wider context of the.

media’s portrayal of health and iliness; and fifthily,
reluctance tc examine, at a deeper level, the relation-

ships hetween the context of Aids-related media -

messages and audience decodings of them ™,
There is ample evidence that television transmits

many indirect messages about health’ ™. Gerbner

and colleagues™ drew attention to health-related
messages contained in television’s drama and enter-
tainment programming in order to understand the
potential role of television in cultivating health-related
beliefs, attitudes and behaviour. These ‘embedded’

_health. messages are likely to have an indirect but

pervasive influence on the public's views -about
health. They have certainiy played a major role in the

. formation of popular images and understandings of
the disease. One criticism levelled at the mass medid’s

coverage of Aids during the 1980s focused on the
degree of stereotyping and oversimplification of what
is a complex subject. According tc some writers, this
style of treatment led the public to perceive Aids as a
disease which. was identified only with particular
groups such as homosexuals. and intravenous crug

users. This led to a diminution in perceptions of per-

sonal risk for those not within these groups.’®*®.

_ . Some have argued that if media approaches did not

continually contradict and conflict with one another

there would be every likelihood that their effects

would be more substantial: However, it is the nature of
television that issues such as Aids are addressedin a
variety of different ways, through drama and fictitious
portrayals, for example, as well-as in documentary-
type programming. This may well be positive 1ather
than negative. It is possible that television coverage
featuring dramatic as. well as factual depictions of

- Aids, and discussions of the subject involving differ-

ent groups and perspectives, is.serving to redress the
balance, rather than reinforce initial associations of
Aids with particular minority groups. While the public
is known to draw extensively on the mass media for
information, it should also be credited with the ability
to interpret media and health education accounts.
Miller and colleagues™ found that those who knew
someone who was openly a prostitute, an intravenous
drug user, a gay mar, or someone who was HIV posi-

tive, were liable to reject stigmatising media- por- -

trayals. Positive and personalised coverage of people
with HIV, such as that of Mark Fowler in the soap
opera FastEnders, was shown to be important in al-
lowing viewers to identify with people living with the
virus and to enable them 1o develop a more complex
picture of their own rigk status'. :

Too little is known about the health 'promotion stra-.

tegies that will prove most effective in particular con-
texts and for particular audiences. For example, how
explicit should the information be? Television broad-
casters have been criticised for cormupting the young
by drawing attention to sexuality and sexual relations
through the promoticn of condoms and for publicising

- public interest in Aids coverage on television, and to’

.ports of well-known celebrities dying of Aids are

: public opinion of television programming. The BARB

opinion of television output. Individuals are recruited,

- views by trained -market research interviewers, for a

. watched during the week, and an additional question-

-viewing in any respect, nor to pay more attention t¢

-the viewing diary, they are not primed as to the topic

.from between 74 per cent to 93 per cent.

and conferring legitimacy on homosexuality ang
homosexual behaviour®. In contrast, there are thoge
who are concemed that educational messages aimeq
at groups thought to be at high risk may not be explici;
enough to communicate effectively’. A cross-culturg)
study which assessed people’s reactions io a get of
television representations of Aids found that thoge
perceived to be most successiul, frorm an educationa)
standpoint, were the ones which presented hard factg
in & simple and straightforward manner”. Unforty.-
nately, some of these campaign matetials had never
been sanctioned for general broadcast use in their
countries, because of their relatively explicit nature”
This paper reports on a study which explored public
opinion about the ways in which television could more
effectively cover the subject of Aids. A parnel of tele-
vision viewers was surveyed to examine the leve] of

probe public opinion about the expscted impact of
different media events on Aids awareness. Media re-

thought to.have a lasting impact cn setting agendas
for discussion™. This paper examines public parcep-
tions of the media events most likely to have the
greatest influence, on Aids awareness in the general
population and also looks at the types of programme
which viewers considet to be good vehicles for Aids
messages. : o

Methods :

A postal survey was coriducted with a nationally rep-
resentative television viewing panei, run by the Broad-
casters Audience Research Board (BARB) 10 assess

television opinion panel is used regularly by the Inde-
pendent Television Commission's {ITC). audience re-
search department, as well as by Independent
Television companies and the BBC, to monitor public

throughout every region of the UK, via in-home inter-

period of two years. The panel is continuously moni-
tored to ensure that it remains demographically rep-
resentative of the UK population as a whole and to
weed out pocor responders. . L -

Every week over 4,000 panel members are sent a
viewing diary to monitor which programmes. they

naire booklet, which surveys their opinions on perti-
nent- broadcasting issues. Panel memberls -are 10t
requirad to alter their normal pattern of televisicn

programmes than is usual. While panel membe;s_obvi -
ously anticipate a weekly questionnaire in addition to

or nature of the questions, other than that they will
have some relevance to broadcasting. It is typiga_l that
one in four panel members fails to return their com-
pleted questionnaire and viewing diary. This being the
case, BARB aims to achieve a weekly response rate
approaching 3,000 replies. The response rate 1anges

During the .week. beginning December 16 1991
panellists were sent a questionnaire entitled Tele-

N
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Lealth' The questionnaire sought to deter-
mine the public’s interest in health type programmes,
: more specifically its fécus was on Aids asa health
psléue Questicns were asked o elicit viewers’ opinions
i;f the television coverage Concerning Aids, their fre-
quency of viewing programmes dealing with the spb-
isct and how much they felt they knew ab_qut Alds.
Jp{egpondents’ actual Aids knowledge was objectively
rested using 11 true/false siatements.
During this particular wec_ek, just under 3,000 {2,826}
replies were received. This is not atypical Qf ]:he u_sual
weekly response rate from the BARB television view-
ing panel. Analysis revealed that the non-respondents
did not differ significantly from the sample with re-
spect to age, social class, sex or weight of television
viewing (how many hours of television they Watcllled
per week). Forty-nine per cent cf those who replied
were male and 51 per cent female. The sample com-
prised the following age-bands: 12-15s (8 per cent),
16-24s (11 per cent), 25-34s (17 per cent), 3b-44s (16
per cent), 46-54s, (13 per cent), and 55s and over {35
per cent). In terms of social class, respondents were
grouped as ABs (15 per cent), C1s (21 per cent), C2s (33
per cent), and DEs (31 per cent). ~ -

vision and

Results
Interest in heaith programmes _ .

When asked how interested.they were in pro-
grammes about health, nearly two out of three respon-
dents (85 per cent) said they were either 'very' {17 per
cent) or 'quite’ {49 per cent) interested in such pro-
grammes on television. A small proportion {five per
cent) did not answer. Opinion varied according to the
sex and age of respondents. Female respondents (74
per cent} were more likely than males (59 per cent) to
express an interest in health programmes. This is in
line with the actual spiit between the male and female
audiences for Aids Update ‘91, shown nightly after
News at Ten in December 1991. Respondents in the
16-44-year-old age range (71 per cent) were the most
likely to express an interest in health-related pro-
grammes, ahead of respondents aged 45 and over (63
per cent) and 12-15-year-olds (57 per cent). :

Affiliated {o interest in programmes about healt
~ was the question of how frequently respondents
watched these programmes when they were isle-
vised. One in five respondents (20 per cent) said that
they ‘always’ (2 per cent) or ‘usually’ (18 per cent) tried
to watch if a health programme was on. Just over half
the sample (53 per cent) said they would occasionally
- watch if the topic was of particular interest, while 17
per cent and five per cent, respectively, said that they
‘hardly ever' or ‘never’ watched these programmes.
The remainder (five per cent) did not answer this
Guestion. Respondents aged 25 years ang over were
more likely (19 per cent), on average, than those aged
under 25 (12 per cent}, to say they usually tried to
watch health programmes when they were on.

Programmes about Aids
programme about Aids. Qver half (56 per cent) said

that they had, while a substantial proportion, almost
fourinten (38 per cent) said that they had never sean a

All respondents were asked if they had ever seen a-

programme about Aids. Age was the most significant
discriminator here, with respondents aged 16 to 44 (66
per cent) being most likely to report having seen a

programme about Aids, ahead of 45-54-year-olds (56

per cent), those 65 and over (44 per cent) and 12-156-
year-olds (44 per cent). Middle-class (ABC1) respon-
dents {60 per cent) were more likely than working-
class (C2DE} respondents (54 per cent) to report hav-
ing seen such programmes.

Respondents who claimed fo have seen pro-
grammes about Aids were asked how recently they
had watched this type of programme. More than orie
in five respondents (23 per cent) said they had
watched & programme dealing with Aids within the
last two weeks (four per cent in the last week), while

.onethird (33 per cent) had watched one during the last

month, 26 per cént in the last six months, and fewer
than one in‘five {17 per cent) in the last year.

Aids interest and knowledge :
Several questions addressed the issue of how in-
terested and informed respondents were about Aids.
All respondents were invited to answer these ques-
tions. Knowledge was measured by how much re-
spondents felt they knew and by an objective

knowledge test with right and wrong answers, which -
“were scored. - :

Asked if their interest in Aids was at the same level
now as it had been five years ago, more than four in ten
{43 per cent) said their level of interest remained the
same. -Of those respondents who indicated that their
interest had altered over the past five years, the grea-
ter proportion claimed that it had increased (32 per
cent} rather than decreased (18 per cent): Female
viewers (38 per cent) were more likely than male view-
ers (27 per cent) to say their interest in watching
programmes about Aids had grown over the past five
years. Growth in interest was also far mare prevalent
-armong younger respondents. Just over half the sam-
ple of 12-15-year-olds (52 per cent) and four in ten of
the 16-24-year-olds (41 per cent) said their interest in
Aids programmes had increased, compared with just
over one third (35 per cent) of the 25-44-year-olds and

one in four (25 per cent) of respondents aged 45 years -

Or more.

On the question of how much respondents felt they
knew about Aids, six out of ten (60 per cent} said they
either knew quite a bit (63 per cent) or a great deal

(seven per cent). Just over one in four, though, said -

they did not know much (24 per cent).or hardly any-
thing (three per cent). Fourteen per cent did not
answer. Subjective’ knowledge levels {claiming to

know at least quite a bit) were greater among respon-

dents aged 16 t0 44 {71 per cent} than among 45-54s
(58 per cent), those aged 55 and over (47 per cent) or
12-1b-year-olds (53 per cent). o

Did respondents feel that their knowiedge had
changed over the past five years? Nearly eight out of
ten (79 per cent) believed their knowledge about Aids
had changed: for most {76 per cent) it had improved,
but for a tiny few (three per cent) it was felt to have
beceme worse. One in five either did not know (seven
per cent) or faited to answer (13 per cent). Claiming to
know mare about Aids now than five years ago was
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(84 per cent) than among 45-545 (78 per cent) and
more especially than those aged 55 and -over (65 per
cent) and 12-15-year-olds {73 per cent).

Claimed knowledge is not, of course, the same as
actual knowledge. Thus, respondents’ knowledge
about Aids and the ways the virus might be trans-
mitted was tested using a list of eleven statements of
fact', some of which wete true and some of which
were false. Respondents were asked to indicate which

~was which, or to say that they did not know. The
results, summarised in Table 1, reveal reasonably
Iespectable levels of knowledge, but with room for
further improvement, The great majority.gave correct
Tesponses to the following items: that a person can
contract Aids via a needie which has been used by
someone with HIV, that somecne with HIV may ap-
pear healthy, whether a woman with HIV can pass it
‘on to a man with whom she has seéxual intercourse.
and whether HIV can be contracted via a cut or graze.

A majority of respondents also replied correctly to a

further four items, about contracting Aids from a pool
In which people with HIV have besn swimming,
‘whether Aids inevitably leads to death, whether those
with HIV will automatically develop Aids, and
whether Aids can be contracted from the saliva of
someone with HIV. In each of these cases, however,
Zthere were still substantial numbers who were either
incorrect, or who admitted that they did not know the
right-answer. It was clear that a majority of Tespon-
dents did not. know the final three items, which in-
cluded whether the symptoms of Aids are always the
same, whether Aids can be contracted via insects, or
whether there is a test which can definitely show that
a.person has not got the HIV virus. _

Genera] V1ews about teIewsmn and Aids .
More than four in ten respondents believed that the
amount of coverage given to Aids on television was
about nght {43 .per cent). Respondents were more
likely to say that there was too little coverage (21 per
cent) than that there was too much (11 per cent). One
in four respondents (25 per cent) either held no opinion
on this matter {11 per cent) or failed to answer (14 per
cent). The view that there was too little coverage was

12 to 24 years (33 per cent), to a slightly lesser extent
by those in the middle age ranges (25-34: 30 per cent;
35-44: 21 per cent), and least of all by the oldest

per cent). As age increased, respondents hecame pro-
gressively more likely to say there was too much
coverage of Aids on television. Gender (1=-.09,
p<.001), age (r=—10, p<.001) and objective knowledge
(r=-.12, p<.001) were the significant correlates, indi-
cating that females, younger respondents and those
with greater knowledge about Aids were more likely
to say that television gave too little rather than too
much coverage to Aids. This opinion also exhibited a
weak relationship, in the presence of controls for ef-
fects of gender age, class and overall weight of tele-
vision viewing, with 1nterest in health programmes
{1==.07, p<.001).

Respondents were next asked how likely they

markedly more w1despread among 16-44-year- olds‘

most widely held by the youngest respondents, aged

respondents {45-54s: 26 per cent; 65 and over: eight

——
~Tablel e

A1ds knowledge test: percentages ide
and false statements correctly ang lz‘:;‘x’;le‘gﬂtme
: y

Correct. Incerrect Don'
P . on't
o Ty : %Know

You are very likely to get 96 )

Aids if you are injected - | - o2
with a needle which has

been used by someone

with the virus (T}

A person who has the 2 . 2
HIV virus may appear
well and heaithy (T}

A woman who has HIV 83 8
cannot pass itontoa

man with whom she has

had sexual intercourse (F) -

You can contract HIV via 81 . g . 1
an open cut or graze (T} i

You cannot get Atdsina - 69 13 18
swimming pool even if ’

people who have HIV

have been swimming

there (T}

Everyone who develops 66 18 16
Aids will eventually die . :

-as a result of it (T)

Everyone who has HIV B9 - 5 23
will develop Aids (F) : :

You can get Aids fromthe 52 . 26 22
saliva of somecne who )

-has HIV (F)

The symptoms of peo'ple - 48 - 19 - 33
dying of Aids are always . '
the same (F)

YoucangetAidsifyvou. - .26 . 25 48
are bitten by an insect S

which has drawn blood

from someone who has

the HIV virus (F)

“There is a test which 18 58 23

shows that a person
definitely does not have -
HIV (F)

Base = 2826

Note: (T) indicates statement is true; (F) indicates
statement is false. Percentages denote numbers who
correctly identified a true statement as being tme and a
false statement as being false .

Would beto watch any future programmes about Aicjs
on television. Just under one in two {47 per cent) said
they would be quite likely (37 per cent) or very likely
(10 per cent) to watch such programmes in future,
outnumbering those who said they would not be very
likely (22 per cent) or not at all likely (10 per cent) to.do
50. Around one in five respondents either did not know
what they would do (seven per cent) or did not answer
{14 per cent). .

The expressed hkehhood of watching future pro-
grammes about Aids on television was significantly
related to being female (r=.13, p<.001}, . younger
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Eg;;c?é?rglated programrning. In the presence of simul-

trols for the effects of gender, age, class

taréeg\?esrgl?gveigm of televisicn viewing, reported like-

?ﬁood of watching Alds programmes inthe future was

;jgniﬁcantiy correlated with interest in health pro-

- grammes (=44, p<.001), reported fr_equency_ of

.watching health programmes (1=.40, p<.001), having

' een an Alds programme before (=33, p<.001), and

now recently they had watched an Aids programme
(1=.30, D‘?-OOD- o ' _

" A-clear majority of respondents-(66 per cent) said

-they believed ‘that. television has a respensibility to

01}, More powerful independent relation-
found between the likelihood of watching

cent} or did not answer (15 per cent). Respondents
television's responsibility (51 per cent). The view that

ness was held most widely by respondents aged 16 to
44 years {76 per cent), to a lesser extent by 45-54s (65
per cent), 12-15s (63 per cent) and least of all by those
aged 65 and over (51 per gent). Answers to this ques-
tion were significantly correlated with gender (1=.07,
p<.001) and age (r=—.14, p<.001), signifying that youn-
ger and female respondents believed most widely in
" television's responsibility t¢ inform people about Aids.
| Xnowledge about Aids was also significantly corre-

-lated with the latter opinion (r=-.12, p<.001), meaning
that those who scored more highly on the Aids knowl-
adge test were more likely to acknowlaedge television's
Tesponsibility. '

Opinicn about television's responsibility 1o the pub-
lic as an information source on Aids was also indepen-
dently related to greater interest in health
programmes {r=21, p<.001), greater frequency of

an Aids programme had been seén before (1=.23,
p<.001} and how tecently an Aids-related programme
had been seen (1=.10, p<.001), even when the effects of

- gendet, age, social class and overall weight of tele-
vision viewing had been taken into account.

" Perceived influenices on Aids awareness

- Viewers were asked. to respond 1o a set of items
designed to assess opinions about the sorts of things
which might have an impact on public awareness of
Aids. The different items were rated against each
other to see if viewers thought some had a greater role
than others i raising awareness of this health threat.
F_o; example, to what degrée did viewers think tele-
vision coverage of Princess Diana visiting peaple with
Alds raised public awareness of Aids, and how did the

- Impact of such coverage compare with an event such

as the announcement by a famous person that they
were HIV positive? ' :

| great impact on public awareness of Aids were the
news that someone famous had died of Aids (52 per

001) and more, knowledge'abie about -Aids

ahout Aids in the future and- current
f interest in and ¢laimed viswing of health and

ihform people about Aids, while only a tiny minority
disagreed- with this View (seven per cent). Just over
one in four (27 per cent) were either not sure (12 -per .
aged over b5 were the least likely of all to endorse

television has a responsibility to raise public aware-

watching health programmes (r=:17, p<.001), whether

The two.items perceived. most often as having a -

cerit) and someone famous declaring themselves to be

HIV positive (50.per cent). In late 1991, not long before

the questionnaire was in the field, the death of Freddie -

Mercury of the rock greup Queen had been a major

news item on all television channels. Princess Diana .

visiting -Aids sufferers followed: these itwo events as

something likely to have an impact (37 per cent}:

During 1981 the media had, from time to time, shown
the Princess, as patron of the National Alds Trust, at
the bedsides of people with Aids. :

 The perceived involvement of television, whether in

“terms of a talk show discussing the subject (17 per |- -
© cent), a documentary about. Aids {15 per cént), or'a |
- soap cpera portrayal of a.sufferer. (15 per-cent}, was

less widely seen as being likely tchave a greatimpact,
although substantial numbers of respondents thought
that it could have some role 10 play in raising public

awareness of Aids. During 1991, & charactér in.the: |
very popular BBC-TV soap opera kastEnders was di-.
agnosed HIV positive.- The least :.popular choices of.

events to publicise Aids were concerts organisad to
raise money for Aids research (11 per cent said they
would have a great impact) and media coverage of a

charity event organised by Elizabeth Tayler in support -

of people with Aids {four per cent). A substantial
proportion of respondents (average 32 per cent) were,
however, uncertain of the impact these events might
have on the pubiic.

There were some sex and age differences in these

opinions. Female respondents were more likely than
male respondents 1o feel that a television discussion
programme, soap opera portrayal of a person with
Alds and a concert would have an impact on pubtic
awareness. Similarly, younger respondents were more
iikely than older respondents to have faith irv the im-
pact of a soap character portrayal and a concert.

The relationships between demographic variables
and perceived influences (impact of events) on Aids
awareness were further gonfirmed in a series of corre-
lational analyses. Knowledge about Aids and weight

~of television viewing {number.of hours watched per
week) were also included among these correlations |
(see Table 2). Respondents were separated int¢ light | -
_(0-17 hours per week), mediumn (18-31 Houts per week)

and nheavy (32 or more hours per week) television
viewers, according to the Broadcasters’ Audience Re-
search Board's (BARB) definitions. Many of the corre-
lations were small, but -achiéved statistical

* significance becausé of the large sample size from | ‘
which they were derived. In view of this, a more.

gtringent threshold wasused than is usual, with corre-

lations regarded as significant only if they achieved a

level in which p<.001.

Respondent gender was correlated significantly
with seven out of the eight possible Aids awareness
influence factors. In each case, this result signified
that females were more likely than males to endorse
the effectiveness of these influences. Age correlated

significantly with five out of the eight influence fac- - |

tors, signifying that younger respondents perceived
these factors as being more effective than did cider
respondents. Social class was correlated significantly
with four influence factors, indicating greater per-

“ceived - effectiveness "among . working-class - than
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Table2 . - T —

Demographlc knowledge and viewing con'elates of perceived mﬂuences on Aids awareness

Sex . Age Class Know]edge

Welght of
. . ~about Aids Viewing
News that someone famotus had died of Aids .18t -.12% 04 05 0
Annbuncement by é famous person that they have heen 07* -.17* ~-03 09+ _ 05
declared HIV posmve g e
Medla coverage of Pnncess Diana visiting people with Aids . 16" -.04 07~ 04 09
A d1scussmn programme on TV w1th people w1th Aids and their A4 —12r 10 -02 05
families, e.g. The Oprah Winfrey Show . _ ‘
A television documentary on the subject of Aids ; L10* .19 =02 -3 —01
A television soap featuringa popular character who has Aids oA 00 S0 o oo
Concerts organised to raise money for Aids research . .05. 16* 08" o1 e
Base = 2826
* p<.001
‘Table 3 '
Health and Aids viewing correlates of percelved mﬂuences on Aids awareness '
Ever seen programme Recency of watching Interest in health - Reported fréquency of
about Aids Aids programme - progiammes - watching health
. o ] programmes
Zero-order  Partial  Zero-order ~ Partial  Zero-order . Partial Zero-order  Partial
correlations correlations correlations correlations correlations correlations correlations correlations -
News that someone -.08 . —.14* : -08 -.08* -.18* - 16" -4 -4
famous had died of . .
Aids ) _ _
Announcementbya ~ -.08* =120 -0 -.0g* ~asr ~.15% - 14* - 14

famous person that.
they have been
declared HIV positive

Media coverage of (I " -05 AL ~.09* -.16* -.1B =17 -15*
Princess Diana
visiting Aids sufferers

A discussion -.15* ~.15* -.05 -13*. C 28 -.26* -.25 . -23"
programme on TV ' : o '

with Aids sufferers -

and their families,

e.g. The Oprah

Winfrey Show

Atelevision - _17 18 -09+ -8 -3 _m _7* _26*
documentary on the i .
subject of Aids

A television soap N B VA -7 (1 -.24* -21* -9 =18
featuring a popular : L : B . ‘
character who has

Aids .
Conceris organised to .14~ -04 09 -1z -19* -17 -1 =15
raise money for Aids . ‘ : : . : .

research ‘ . : :

Media coverage of a —.15¢ -.16* 05 -3 R _a

charity‘event

. organised by

Elizabeth Taylor in '
support of Aids

* p<.001 i )
Note: Partial correlations mclude simultaneous controls for sex, age, class and welght oi viewing
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e

ammg-middle-

7 know )
;;atéer perceived effectiveness of two factors: an-
a

a famous person that they are HIV
nou'n%im:r?ctl gytelevision documentary about Aids.
pos r Aids knowledge was also significantly corre-
Gfegtfmm perceiving two factors as not very effective:
1ate]evision soap opera featuring a character who has
ijtgs and concerts organised to raise meney for Alds
Iesoesgr:;ﬂ arnount of television viewing was signifi-
cantly linked with four influence faciors. Heavier
viewers (those who watched more than 32 hours of
television a week) perceived greater effectiveness for
media coverage of Princess Diana visiting pecple with
Aids: a television soap cpera featuring a character
with Aids; media coverage of a _chamy organised by
rlizabeth Taylorin support of Aids; and concerts or-
ganised for Aids research. _

Health educators. are particularly concerned about
the value of television in reaching the young, those of
lower social class and those with poor knowledge of
HIV and Aids. The above findings offer some support

class respondents.

Aids research, as a means of reaching those from the

ng in knowledge and awareness of Aids. The results
also revealed that young women tended to be positive

and television decumentaries. 7

Further correlations were computed to examine re-
lationships between an interest in health programines
on television, reported frequency of watching health
programmes, reported watching of - programmes
sbout Aids, and each of the perceived public Aids
awareness influences. Table 3 shows both zero-order
correlations and partial correlations in which controls
were introduced for gender, age, class, and weight of

week). :

Zero-order correlations show, at a simple level, the
degree of association between two variables. In this
case. degrees of association were examined between
television viewing-and programme variables, and opi-
‘nions about the impact of media events on Aids
awareness. However, such simple correlations may
not, in themsetves, reveal a true relationship between
the correlated variables. Two variabies may appear as
highly correlated because both hold close relation-
ships with a third variable, such as the sex; age or
social class of respondents. Partial correlations are
used tc control for the effects of third variables and
thus to reveal whether two key variables of interest
really are closely linked, regardless of other factors.
The analyses revealed that most of the zero-order and

D<:OO¢ leve_l. Thus, even when the effects of demo-
graphic variables and the overal] amount of television

claimed viewing of programmes about Aids, were
related to a greater perceived effectiveness of various,

largely media-related; public awareness-Taising
Influences. - :

ledge about Aids was associated with .

for the value of concerts, organised to raise money for -

lower social clagses, who are young and perhaps lack- -

about programmes such as The Oprah Winfrey Show

television' viewing (number of hours watched per-

Dartial correlationg were statistically significant at the.

viewing were controlled, greater interest in and’
Claimed viewing. of health programrnes, along with

Interest in and viewing of health programmes were
especially strongly related to the perceived effective-
ness in raising. public consciousness of a television
documertary about Aids, a discussion programme
about Aids, and a television soap opera featuring a
character who supposedly has Aids.

How can television cover Aids? ~ :

Having begun to establish in broad terms what the
perceived role of television is, or could be, in respect of
publicising information about Aids, the survey turned
its attention o ascertaining the most appropriate way
in which respondents felt this could be done. They
were therefore given a list of 15 television programmes
and asked to say how appropriate they thought it
would be to feature Aids as a subject in each of these
programmes.

The results showed that eight programmes were
regarded by a majority of respondents as appropriate
vehicles ior the inclusion of material about Aids: a
documentary such as Panorama (86 per cent), Casu-
alty (81 per cent), the national news on BBC1/ITV {78
per cent), Eastenders (78 per cent), moming talk
shows (65 per cent), The Bill (62 per cent), Everyman

" (61 per cent), and the local early evening news (57 per

cent). Almost one in two respondents endorsed two
further programmes, namely Brookside (49 per cent)

and LA Law (49 per cent). Minority endorsements -

were obtained by Coronation Street (44 per cent),
evening chat shows such as Wogan (38 per cent),

Grange Hill (36 per cent), Neighbours (36 per cent) and

Byker Grove (24 per cent).

It is notabie that only two of the programmes listed
(Grange Hill and Neighbours} wete thought by more
than one in three respondents to be inappropriate
vehicles for featuring Aids as a subject. There were
clearly also doubts about the appropriateness of Byker
Grove, Wogan (or other chat shows! and Coronation
Street; 1o a lesser extent, respondents were dubious
about Brookside and LA Law. Table 4 shows that age

- was significantly correlated with strength of endorse-

ment of every listed programme or programme type;
Aids knowledge was significantly correlated with all
except one item {The Bill), and gender was correlated
with seven programme items. In all cases except one,
in which gender was significantly correlated with a
programme-related opinion, female respondents were
more likely than males to endorse Aids messages
being featured, Greater knowledge about Aids was
associated with a greater likelihood of endorsing Aids
as a programime topic. In every case, except The Bill
younger respondents were more likely than older re-
spondents to perceive that it would be appropriate to
feature Aids as a subject. In the case of The Bill both
female and younger respondents felt that it would not
be an appropriate programme in which to headline
this topic (see Table 4). Knowledge about Aids was
unrelated to opinions linked to The Bill

An interest in health programmes and greater pre-

- vious experience of health and Aids-related pro-
-grammes were ail - significantly correlated with
" endorsement of all listed programmes and programme

types as appropriate vehicles for the examination of
Alds. This was independent of any effects of gender,

25



HEALTH EDUCATION JOURNAL - VOL 82/1 1983

Table 4 :
_8ex, age and knowledge correlates of opinions..
' about TV coverage of Aids

Sex Age .. Knowledgs
about Aids
Type of programmes
appropriate for featuring

© Aids
EastEnders 05 -21* 220
A'd‘ocumentary (eg 11 . -21* A7
Pan_orama) _

Brookside 04 - 20~ 14x

_l Evening chat show (eg. .08 -.15* At
Wogan) C
Grange Hill .07 =Q7* 21
Everyman 05 13 145

. Coronation Street S14x =20 16*
LA Law 03 -.08* 0g

- Byker Grove 05 -.0g* a1

 Neighbours o1 -2 19
National news (BBC 9 -03° -2z A7

- o'clock), {ITN News at . . ) .
Ten)

Local early evening riews  *.09* —27* A4
Morning talk show (The ~ 09* - —26* a7
Time . . . The Place) :

" Casualty. G A T 19*
The Bill -2 13 =02
Base = 2826

% pe001

" age, class ¢r overall Weight= of"v_iewing, andregardless

of a dramatic or factual context. In other words, those
individuals with an interest in {and presumably an

‘accompanying level of concarn about) Aids felt that
- television in general should give coverage to the

subject. _ _ -

Discussion o :
This survey explored a range of attitudes of mem-

-bers of a national UK television viewing panel towards

the role of television in enhancing public awareness of
Atds. This panelis exceedingly useful io the broadcast
industry as a tool for gauging public reaction to. vari-

ous aspects of television programming. The industry

strives to ensure that panel members are representa-
tive of the UK population,-but it is likely that agree-

ment to-being a panel member for two years reveals

something about members’ literacy and motivation (in
terms of willingness te fill in and return a postal ques-
tionnaire).and interast in the media, both of which are.

likely to be greater than those of the average person in

the street. However, since the specific: aim of thisg
study was 10 examine public interest in, and opinions
of health programming on television, these potential

-~ ally pervasive interest in watching pr

differences were regarded as advaniage :
. : s,
drawbacks. : I8, xather thap

Amoengst the 3,000 respondentsg, there Was'a-gené;

ngammes abou:

health-related issues, although it was algq Clear th
a:

different topics attract different views : :
their personalinterest in the su}:Jject.-TIhSig1 ?sp 5?1111 fir;ng o
ant finding in-view of the growing opinion thatpon‘
suasive health messages, designed not Simp) o
impert knowledge, but to change behavioyy ngeyd o
be more carefully targeted. In particular, Aids Drev ©
tion messages, conveyed via the mass megiz shoer.]]
contain material that is conscnant with a s’omalwe
cultural group's beliefs, attitudes, vaiues ang Subj o
tive norms of conduct®. ' Jec-
A majfority of viewers questioned in thig Survey
claimed to have seen at least one programme abov:
Aids in the past. More than half of these indiviguy.
reporied having watched such a programme during

- the last. month. Interest in programmes ahout Ajg:

showed no signs of waning. The great majority of
respondents claimed tc be at least as interestad in the
subject now as they had been five years earlier These.
initial opinions indicate a potential for television 10
pldy an-active and constructive part in informing the
public about Aids. Further opinions indicated that the

public still has a need to be informed. Although neariy

three out of four respondents in the present survey
claimed to know more about Aids now than they did -

- five years ago, and some six in ten felt they knew a

great deal or quite a bit about Aids, there was still &
sizeable number who admitted 1¢ 1elative ignorance
about Aids. This was true for all categories of Iespon:
dent, regardless of sex, age or social class. -
‘There was no indication of widespread dissatis-
faction with the amount of Aids coverage on television
and respondents were also more likely to say they
would watch, rather than avoid, future Aids coverage.
There was clear majority endorsement of the responsi-
bility of television to inform the public about Aids, in
particular among the younger age - group. Respon-
dents felt that certain events, whether staged or not,
couid potentially have a great impact on public aware-
ness. News of-a famous person dying of Aids or an- .
nouncing that they are HIV positive were cited much
more often as having a great impact than was any
other form of publicity. The association of a member of
the royal family, namely Princess Diana, with an event
involving people with Aids, a television discussion :

- programme that featured victims and their families; a

television documentary about Aids, and a television -
soap opera featuring a character with Aids, were all
perceived as having moderate impact. Special con-
certs and charity events were seen as potentially &f-
fective by fewer respondents. '

Our results are consistent with previous research
which has-observed a belief among the public that
media coverage of well-known celebrities who.suffer
from Aids can have a lasting impac:*®. The findings of -
the previous study were obtained from young people. -
In the current study, this opinion was also significantly
more likely to be held by the young aduit anc_j teenage
respondents. In-addition to demographic differences

-in opinion, greater interest in and claimed viewing of.
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—
rammes, and claimed viewing of
lm_rerlr?égigéag Aids, were related 1o greater per-
: dn;ffectiveness of various .forms of mass-me-
Cewed Aids publicity. Those with greater concern
dféﬁt the subject sended to have more sympathy with
a
the _mel?sagfihe question on how television can best
Fméjqjyds several different kinds of programme were
Coéirrsed by a majority of respondents as appropriate
enmcles for Aids publicity; namely. documentary, talk
:gow and drama formats. By asking respondents to
o di 1o
mriﬁ?rtgsthrzlther than about genres of programine,
gowever, it became clear that not all specific exemp-
Jars of a particular programme type Were_thought tobe
equally appropriate for publicising Aids. It seems
likely, however, that the oplnions given here do not
simply reflect a judgement about ho_w_ effect_lve a par-
ticular programme could be &t raising pubiic aware-
ness. but also reflect personal taste; the subject of
Aids would not be fitting for many viewers in the
. gontext of certain programimes. Judgements here are
probably influenced by programme schedules and be-
Hefs about the nature of the audience at thai time (for

hea
. progfa

example, one likely to have large numbers of children

watching), the style of the programme (such as a
serious issue talk show versus cne deemed to be light
entertainment), and possibly an image of a pro-
gramme, gained through past experience, as one
which covers important social issues (note the differ-
ences in opinion about EastEnders and Coronation
Street). Nevertheless, few programme types are dis-
missed as potential vehicles for raising public aware-
ness. Subject to advertising, and appropriate style or
1agtefulness’ of treatment, many viewers perceived
an important role for practically all areas of television
in informing the pubiic about Aids.
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