MARIE SHEAR

282 EAST 35 STREET. IZ
BROOKLYN, NEW YORK 11203 :372.,
718 / 469-2382

WRITER / EDITOR



/

MARIE SHEAR

282 EAST 35 STREET #7N
BROOKLYN, NEW YORK 11203-3925
718 / 469-2382

December 28, 1999

Dear George:

I feel like the Ghost of Hanukkah Past. Or Brigadoon, rising from the
mists of Scotland once a century. I've been out of touch with nearly
everyone durlng the ten years I spent caring for my mother and uncle—-
who have since died--practicing the family values that sundry sons of
gingriches preach.

I remember you fondly as a gentleman and scholar, literally. I've never
mispronounced "banal" since you corrected me, with perfect tact, over
lunch at the university.

How does emerital life suit you? (There's probably no such word. But
there should be. I also advocate the contraction "amn't" and "“the '
mind's ear" and "the mind's nose" as figures of speech.) Do you
speechify, tour, consult, admonish? If you plan to visit New York City,
I'd be delighted to meet you for lunch.

A batch of the deathless prose that has helped make me a widely-
unheralded wretch is enclosed, for your dining and dancing pleasure.

Whatever professional momentum I had before my mother became disabled

has gone. If you know anyone who may want to pay absurdly inflated
sums of money for my services, don't hesitate to mention my name in
Paducah, as the song hath it.

May 2000 prove refreshing and rewarding for you and for those you
cher:a.s

ags/f

enc OSUIES

' Dean George Gerbner

234 Golfview Road
Ardmore, PA 19003-1002



EQUAL WRITES

by Marié Shear

Quick! What's wrong here?

¢ Senator Gary Hart, running for Presi-
dent, says, *‘[Tihe issue in the 1980s is not
whether Rosa Parks rides in the front or the
back of the bus, but whether her son can own
and operate the buscompany..."” (New York
Times, March 19, 1984)

* During-a concert Pete Seeger cues his
musicians by saying, “Keyof G, men...ah.,.
and Carol.”" (Record album, ‘‘Precious
Friend"”)

¢ At a panel discussion of careers in com-
puting sponsored by NOW-New York City, a
female panelist calls the audience, which is
95% female, *‘you guys.” (April 1984)

®» The New York Times calls Gloria
Steinem  ‘‘Ms,’s Miss Steinem,’ calls an
lllinois voter **Mr. Hellyer’s wife...Miss
Rivait,”” and calls the Deputy Attorney
General of the United States ““Mrs. Dinkins"
on onec day, *Miss Dinkins'' on another;
{(May 10, 1984, March 20, 1984, April 10 and
29, 1984)

¢ Addressing the International Federauon
of Business and Professiortal Women, Presi-
dent Reagan says, **1 happen to be one who
believes that if it wasn’t for women, us men
would still be walking around in skin suits
carrying clubs.”” (Life, January 1984)

¢ After Barbara Honeggar, a government .

official, deplores President Reagan’s record
on women’s issues, Thomas DeCair of the
U.5. Justice Department calls her a “*low-level
Munchkin.” (Life, January i984)

If you can't spot the flaw in each recent
case, youneed Without Bias, a handy guide to
identifying and correcting stereotypes in the
white-collar workplace. Withour Bias
embraces not only words and images but
many other kinds of communication common
ta business, academia, government, and the
media, revealing the prejudice in their
language and illustration, their nonverbal
communication, and their face-to-face
meetings. Communication prolongs the life
of thosg prejudices. To break that vicious

supplies more civil alternatives to them. )
‘In the first of two chapters about sexism, -

. Loisanne Foerster discusses common offenses

and respectful substitutes. Anecdotes make

the humiliation induced by sexism poignantly -

clear. A California businesswoman speaks of
““little demeaning statements that. . . boreinto
my soul like water torture.” A Louisiana
attorney remembers that *‘1 was in a meeting,
fighting for a program 1 had originated. I laid
out my plan point by logical point, countering
each negative statement with positive proof

“that this project would be good for the com-

pany. | supported my statements with facts,
figures, and precedents, and won my case.

Later, a former opponent complimented me. -

[T

‘Honey,' he said *you think like a man’.
({Foerster, past coordinator of ABC’s Com-
mittee on Women in Business Communica-
tion, is credited with conceiving Without Bias
and developing the original manuscript.
Many of the book’s other credits are con- .
fusing: it is hard to know whom to credit for
what. The first edition, published in 1977, was
edited by Judy E. Pickens, Patricia Walsh
Rao, and Linda Cook Roberts.)

In another chapter, Mary Munter reverses
the roles, satirically assuming that everyone
important is female and .reproaching us for
patronizing males: “The term ‘my boy’ is
insidious. [t implies that men are both depen-
dent and chattel. Furthermore, it unnecessar-
ily emphasizes their sex {male), rather than
their function (clerical).... Do not assume

that any man within reach of a copy machine,

a coffee pot, or a telephone is a secretary.”
Ageist cliches are skewered: old people are
doddering nuisances; everyone must be
Iabeled by age, despite its frequent irrelevance
to the matter at hand; ads and television prog-
rams omit or caricature older people. As cor-
rectives, Without Bias calls for realistic por-
trayals' of both the problems and achieve-

ments of elderly - people. especially older

women.
Young people, too, are stereotyped by
ageism, “‘either as pampered cherubs or as

problems from the moment they are born.*””

Children of varied appearances—perhaps
wearing braces or special shoes-—should be
shown in photos and artwork. We are even
wged to show girls who wear glasses.
(Hallelujah.) When articles are being written,
children’s own opinions should be solicited.
The authors are alert to the streak of sexism,
within other types of prejudice: *‘Stories
about single, pregnant young women often
fail to address the men involved. The double
standard of blaming the female still prevails."”
“Forget blue for baby boys and pink for baby
girls.”” However familiar, the advice is essen-

- tial; 1 know that artists for a major publishing:
~cycle, Without Bias describes the threadbare .. company were still drawing pink girlsand blue ..

insults that communicators should avoid and”  boys for elementary school textbooks-as late

851983 (Maybe it’s genetic,)

- "Turning to ethnic and rehgnous shghts, ‘

Without Bias lists shopworn adjectives
habitually visited on members of eight dil-
ferent groups and tiresome formulas to be
avoided: “Noretiring, quiet job for her.Betty
Wong has chosen a dynamic career as.
“Jose Rodnguez. asteady and even- tempered
worker...

Subtle condescension toward disabled
people is outlined. Stories about blind typists
become cliches, Statements such as ‘“Though
both are deaf, they are an incredibly intelli-

- 7]

'NOTES ON CONTRIBUTORS:

Marie Shear of Brooklyn, NY is a writer and editor by trade, a satirist and musical-comedy

lover by temperament, and a feminist by necessity. Professional and popular journals have
published her articles and reviews about women and communications. Her article, ““Solving
the Great Pronoun Problem: Twelve Ways to Avoid the Sexist Singular,” contains a guide,
discussion and illustrative examples.
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“Solving lhe Great Pronoun Problem: Twelve :
Ways to Avoid the Sexist Singular’® contains a
2-point guide, discussion and illustrative ¢
mpks To order, send $4.00 and SASE to !

Marie Shear, 282 East 35th Street, Brooklyn, NY
11203,
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- Bias doesn’t just advise us to minimize stereo- "

gent couple ™ still occur, A wheelchair may
belong in a photo for an article about architec-
tural barriers, but not in a photo for a story
about the user’s work as an executive.
Pictures illustrate the clout of the people
they show-—and the powerlessness of the
people they leave out. After describing the
messages conveyed by certain poses, the
authors recommend that the traditional
visuals showing “‘young, slim, white, athletic
specimens” who are VIPs be replaced by
more diversified portrayals in an organiza-
tion's films, slides, and cartoons. Without

types in the pictures that follow a publicity
event, like a ribbon cutting by a “‘beauty
queen’’; it urges that the stereotypes be
avoided in the first place, when the event IS
being planned,

in that same vein, Linda Cook Roberts
chapter on bias at conferences, workshops,
and other business meetings is. particularly
useful. Few guides cover the subject, Yet these

‘occasions send powerful messages through

registration forms, training ' materials,
speeches, flip charts, the choice and garb of
the hospitality committee, the selection and
introduction of speakers, the accessibility of
meeting sites, and the nature of the entertain-
ment. If these messages demean women or
cthers, “‘a commumcator risks losing a seg-
ment of the audience, .. [and losing] credibil-
ity with employees, government compliance
agencies, and the public.” A management
that ‘permits “girlie’’ images at a trade show,

for instance, confuses “*harmless fun’® with

“the severe embarrassment and damaged
morale of the professional women present.”’
To prevent insults, Roberts recommends that
a formal meeting code be circulated during
the planning stages, not only within the
organization but to outside speakers and
consultants. The sample code she includes
gains in wide applicability what it tacks in
specific detail.

Without Bias also offers some short case

“histories to illustrate methods for manage-

ment to use in developing and monitoring un-

* bMased communications. It reviews pertinent

-legal requirements in the United States and "~

Canada: *[Flederal contract-compliance

_-..off' icers may inspect these ...media to see if"
..protectéd groups are presented in a non-"

dlscnmmatory light.”” Communicators who
ensure equitable treatment of women and
other groups are therefore *‘doing their
employers a large favor”
likelihood of lawsuits, poor publicity, and
consumer boycots.

Such references to the legal significance of
unbiased communications bring us full circle,
From the first, feminists and others have
maintained that words and images are not
some decorative fancy, or some cuddly but
optional piece of equipment. No, biased
communications have political and economic
implications. They mirror the inequitable
policies behind them, and they demonstrate
that many of the white men who hold power
intend to hold onto it.

¥r

Another recent guide, narrower in scope
than Withowt Bias but somewhat more
thorough, is *'Guidelines for Bias-Free Pub-
lishing,”” a greatly expanded version- of
McGraw-Hill's 1974 handbook about sexism,
which became the most widely distributed and
quoted publishing guidebook of ali. While the
new guide is officially meant for McGraw-Hill
authors and staff to use when preparing text
and reference books, it can help almost any-
one correct stereotypical language and art-
work about women, minerity groups and
disabled people.

Uniike Without Bias, *‘Guidelines” does
not address ageism or oral and nonverbal
forms of communications, and the section on
disabled people is skimpy. McGraw-Hill
does, however, offer more thoughtful
discussion of the nature of stereotypes, more
comments on criteria for spotting them, and
more substantial advice about avoiding them.
It is also more smoolhly writlen.

Style accounts for part of the differcnce. To
one reader, for instance, the distinctions
among terms like *‘Latino,” ‘‘Hispanic,”
and ‘‘Chicano’” may seem authoritative in
*‘Guidelines' and thin in Without Bias;

BOOKS AND RESOURCES REYIEWED
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tion, International Assocation of Business
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“Truth about Aging,” by Mary E.
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tired Teachers Association and American
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- tures, lectures,

by lessening the -

another may find the former discursive and™

- the latter easier to apply. You may well want

both *guides. Despite some overlap, they
complement one another.

Three other current guides can supplemenl .
the first two.

While it’s noy specifically aimed al wrilers
or teachers, an unpretentious leaflet catled
“What Do | 3o When | Meet a Person in a
Wheelchair?”* implicitly suggests “dos” and
“don’ts” to usé when preparmg prose, plc-

d the like. : ‘
More informatibn about ageism appears in

. Mary E. Spencer’s “*Truth about Aging,” o
which Without Bias draws. The pamphlet in-

cludes ageist passages and recommended sub-
stitutes, along with handsome photos. Other .

- groups victimized by invidious cliches might

use thisasamodel when developmg guidelines
of their own.

“““Media Guide to Gay Issues'’ discusses dis-
tortions and omissions in news coverage of
lesbians and gay men—a topic which neither
Without Bias nor the McGraw-Hill **Guide-
lines™ covers. This short but skillful leaflet
also suggests some story ideas,

Literature like this cught to grow. Moie ex-
tensive, authoritative guides to all kinds of
stereotypes are nceded. A thorough treatment
of anti-lesbian gibes, for example, would:
point out that they often do double duty,
simuitaneously slandering the lesbian and the
uppity straight woman for their wit and grit,
Indeed, every group whose members are
habitually derided can benefit by instructing
the public at large about biased words and
images. Let a hundred flowers bloom.

u

Challenges to sexist words and images are
no new thing. Nearly fifteen years ago, the
second wave of feminists began arguing that
biased language reflects and perpetuates
sexism. Yet it is maddening to see how few of
the old injunctions, like the warnings about

_ “*girl” and the use of ridicule, aresuperfluous

today. Reread a 1973 social studies guide by
Burr, Dunn, and Farqubar, with its succinct
dissection of scruffy slurs like **women as
luggage,”” or reread Hogan’s remarks on the
female scatterbrain in the corporate press,
.and you]“c'onclude that women are forever ex-
plaining the obvious to the ineducable.
" Thebroadest, liveliest survey of sexist usage '
—how it works, where it’s found, and why it
matters—is Words and Women, by Casey '
Miller and Kate Swift, This contemporary
classic explains the origins, pervasiveness, and
perniciousness of such usage in more depth
than handbooks have room for, and it's
written in English, not Scholarspeak. What-



ever-handbooks you pick to cover the

- mechanics, pick Words and Women {6 covet

meaning,

For clear advice on drafting, consndcr How
t0 Avoid Sexisin, by Merricllyn Kett and
Virginia Underwood, first. In addition to
covering offensive usage, Kett and
Underwood analyze practical  writing
techniques that can help us use words without
belittling women while at work on campus, in
anews organization, ot in the business world.
*“|Ble on the lookout for the singular noun
whose function is to describe the “typical’
person, then pluralize it on the spot because
the pronoun /e will be attracted to it like {leas
to a dog. Trying to pick them out of the memo
which has already been typed...will be as
frustrating as it is expensive.’ By comparing
sexist passages {o smooth revisions, the
authors show us ways to remove bias, but not
pith, from a sentence like this: “A
conservative is someone who can endure the
suffering of others for the sake of his own
principles.”” Kett and Underwood unwisely
dismiss the best formal salutation—*‘Ladies
and Gentlemen.”” But like Miller and Swift
they argue persuasively for the singular they—
a solution so obvious that it is regulatly
decried by critics who consider popularity
synonymous with illiteracy.’

In the latest Miller and Swift book, The
Handbook of Nonsexist Writing, misogynis-
tic absurdities culled {from formal and in-
formal usage are woven together with com-
monsensical wit, Why, for instance, would
anyone term the Pap test **a boon to man-
kind’*? Skewed descriptions and parallelism
are covered, afong with familiar topics like
false gencrics, the presumption of maleness,
and that damned “‘girl.”” Despite its title, the
Handbook offers less specific drafting advice
than Kett and Underwood, But John Simon
savaged Miller and Swift for writing it. That's

- recommendation enough.

(A fourth reference work, an extensive
manual and leader’s guide called The
Nonsexist Conununicator, by Bobbye Sorrels
[Persing], treats a broad range of business
writing. It contains a long glossary and exer-
cises for drafting and role playing. These may
prove useful. Unfortunately,  the work is
peorly organized and windy, and the quality
of the drafting advice doesn’t match -the
author's admirable intentions,)”

Whenever people take supcrﬁctal note of

‘nonsexist usage while i ignioring or rejeclmg its.
lmpllcauons contradictions iabound. To see

this schizophrenia- al work, consider the
general stylebooks that news organizations
issue. Although they have begun including
references to sexism, they prohibit some
slights only to reinforce other venerable bias.

A Washington Post slyle guide, for in-
stance, advises staff members to *‘write and
edit with.a sense of equality, appropriateness
and dignity for both sexes.”” But it allots only
about four pages out of 232 to sexism, forbids
most uses of “Ms.,"" and sanctions much
standard bias on the specious grounds that
nonsexist  language is  ‘‘awkward or
artificial,”

Scattered references to sexism in a United

Press International . stylebook warn that

“treatment of the sexes should be even-
handed.” “*Weather forccaster’ and *‘re-
porter” are substituted for “‘weatherman®’
and *‘newsman,’” and countries and ships are
called ““it,” as they should be, not **she.”” The
correct name of the National Organization
Jor Women is emphasized. Yet many illustra-
tive examples use the false generic **he,"’ and
“man’’ and *“mankind’’ are retained. UPI
staff members are offered irreconcilable ad-
monitions: ‘Do not presume maleness in
stories, but use a masculine pronoun to refer
to a2 word that may be either male or female.”

Newsday has a split personality, too. The

_ two pages on sexism in its style guide an-

nounce that both sexes *‘should be dealt with
on a equal basis and treated with the same res-
pect, dignity and seriousness.”’ Journalists are
instructed to avoid condescension, stereo-
types, and false generics and to omit *‘irre-
levant references’ to marital status. But they

"are told to use **mankind, not humankind. ..

to define the human race,” and **Miss’* and
“Mrs.”" are retained.

According to the paradoxical Associated
Press stylebook, *“women should receive the
same treatment as men in atl areas of cover-
age,” including references to marita! status.

But then incongruous, intricate rutes for

“Miss,” “*Mrs.,” and. ‘(Js.”* are promul-
galed, and male-marked words are accepted,
Wire-service inconsistencies of this kind, and
the ‘*‘short-sighied and frightened males"

. responsible for them, have been widely con-

demned by media women,

The New York Times is particularly per-
verse, Its stylebook is laden with mugwump-
ery:  elaborate  distinctions  between
“comedian’ and *‘comediennc’’; a require-
ment that ships, bul not countries, be called

“she’’; confusing directives about *‘coed™; '_
the acceptance of “‘councilwoman’™ and the

rejection of “‘chairwomani.”’ Best of all, there
are 24 paragraphs on *““Mrs.”” and **Miss**—a

remarkable tangle of Byzantine niceties and .

exceptions to exceptions. Moreover, in prac-
tice even apf admonitions like the injunction
against “girl’’ are often disregarded to this

hour, under the aegis of executive editor A.M., -

Rosenthal, who has scoffed at critics of the

- -paper’s sexism. .
As Alan Alda once S'!ld tn anothcr conite-

tion, ‘‘Logic is not the strong point of

‘sexism.”” Thal’s why we need books devoted
to fair communication, books like Without -
Bias. They offer timely advice, not just to pro- .
fessional communicators—writers, editors, -

teachers, librarians, photographers, or mana-
gers—but to everyone who wants an educated
eye and car. Regardless of whether weearn a
living by creating words and images, we all
consume ofher people’s words and images. At
the very least, we cught to equip ourselves to
act as allies of the unbiased communicator.
Together, communicators and consumers
should be able to hoot the Abe Rosenthals of

thestage. (]

© Marie Shear 1984

A GUHIE TO THE GUHIELINES

Papers and pamphlets on nonsexist usage began cropping up in the early 70s, peaked in quaniity
around 1975-76, when at least fifteen appeared, and continued into the late 70s, Some guides were free-
standing brochutes or sheets of notes; others were incorporated into longer works. Many came from
publishing houses; others came from women's groups, educational periodicals, journalists, the corpor-
ate wotld, professional and religious organizations, and government agencies. Pragmatism rather than
purity inspired some guides, like those prepared by a giant bank whlch had been sued for employment
discrimination against women.

Early nonsexist alternatives were proposed by Faust, Merriam, Miller and Swift, Orovan, Densmore,
Farquhar, Burr and Dunn, among others A typical pamphlet from Scott, Foresman—the first from a
publisher—urged that women's achievements be respectfully and consistently recognized, and charted
sexist phrases and paragraphs alongside nonsexist alternatives, At a journalism convention in
Washington, NOW distributed guldc}lnes that analyzed the tone, language and trivialization in news
coverage of women and the women's movement. Macmillan issued a sound guide 1o bias against
women and six minority groups in words and art, which stands up well today.

%

Chbosimi, a Guide

A good guide to unbiased communication will cover nl'fcnf.wc words and images relaed o2’
* male pronouns * typecasting * caricature & cliche
+ titles + tone * condescension
¢ |rivialization * persenification * male-marked words
* terminology * invidious inconsistencies * veiled slurs
* -1okenism + ridicule & jokes * amissions
* the presumption of a male, while, physically perfect, young, slender, straight universe

The guide should supply “'do’s'* and ““don'ts™ by suggesting fair substitutes for binsed passages and
'gictu‘res. A glossary of unbiased synonyms for biased terms should be included. A discussion of stereo-
tvpes during business and professional events like meetings is helpful.

~Marie Shear

%%%%%*%*%*%%%%*%%%**%*%%
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Solving the great
pronoun problem:

14 ways to avoid the sexist singular

By Marie Shear

Marie Shear is a free-lance wriler whose work has a;bpeared n
more than 30 publications. She wrote * Equal Writes,” a survey -
and bibliograply of gmdes to unbiased communication, and
*Fixing Rotten Writing,” which recetved an award from the
International Association of Business Communicators. Her
column on the media appears regulirly in New Directions for
Women. Skear lives in Brooklyn..

C onsider the sex of the squirrel. Any squirrel. Isita
she or a he? I never gave the matter a thought until
one Saturday morning a couple of summers ago. Then I
heard a radio news report that a squirrel had precipitated
a power blackout somewhere in New York —by running up
an electrical wire, gnawing through a cabie, or something
— frying its furry little carcass in the process, The newscast
called the squirrel “he.” I was intrigued. Had a reporter
been to the morgue, or wherever wayward squirrels go
when they fry, to check the corpse’s sex?

Of course not. Like lots of other organizations and
individuals, the radio station had assumed that anything
worth mentioning is male, until proved otherwise. That
assumption creates The Great Pronoun Problem.

Male pronouns are supposedly the hardest form of
sexist language to overcome. Purists insist that e, kis and
him are indispensable when the person in question is
unidentified or archetypical. In apocalyptic terms, they
warn that nonsexist alternatives are ostentatious and
politicized. The purists sound like 15th-century
cartographers warning Columbus about the sea monsters.

Despite the humbug, we can solve The Great Pronoun
Problem. Nonsexist usage, like all first-rate writing and
speech, requires skill placed in the service of an educated
eye and ear. But we needn’t exaggerate the difficulty.
Practice is necessary. Gernius is not.

ere are six general guidelines and 14 specific methods

that, with a little practice, should enable you to
correct the pronoun problem while you continue writing
as accurately and gracefully as you did before. Soon after
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that, you should be able to avoid the problem in the first
place.

®  First, forget “company manners.” Don't save
nonsexist language for special occasions that require
formal prose. Incorporate it into memos, letters, reports
and conversations. A double standard is hypocritical.
Besides, people who treat nonsexist pronouns like

“company manners” don't develop enough skill to use

them smoothiy and swifily,

® Ignore the ridicule. Biased gentlemen and
occasional ladies ridicule the advocates of nonsexist usage,
picturing us as zealots who would mutilate English and
impose thought control. They fume at a single use of he or
she, wrongly claiming that nonsexist language is
monotonous. Yet they overlook the real monotony in
sexist prose like this, from Esquire magazme “When a
three-week-old baby hears his father’s voice, his face
elongates, his shoulders hunch, kis eyebrows shoot up, he
becomes still with anticipation — all signs fe is expecting
some excitement [italics mine].” The same critics argue
that unbiased prose is imprecise, oblivious to the farcical
inaccuracy of a former senator’s statement that abortion is
“strictly a matter between the patient and his doctor.” Such
language isn't noble or neutral. It is toxic. Unless you
yearn to teach remedial kindergarten, ignore the sniping
and get on with your work.

¢ Keep it simple. Don’t make a federal case out of
it. Look for the simplest deft solution to the particular
problem. There’s no need to draft an ingenious revision,
combining 10 of the 14 methods below, if a single, obvious
technique — like using the plural — will do the trick.

¢ Consider the context, Context helps determine
which method is best. For example, if there is a lot of
repetition immediately before and after a sexist sentence,
you won’t wani to repeat the noun in it.

When you change from singular to plural, check the
words that any pronouns refer to. If it’s no longer clear
whether they or their means the new plural or an old one,
consider making the old plural singular. It's simpler to do
than it sounds. In Problem M below, if you make
“consumer” plural, make “stores” singular. Then you
retain clarity and contrast.



Writers

* Avoid/ slashes — and dashes — Several
proposed remedies for sexist pronouns are forced or
fussy. Don't use them.

Helshe and his/her are visually distracting when they are
read silently. Read aloud, they are hiccups. So are s/he and
(s)he.

He (or she) and kis — or her — and he, or she, are
patronizing. Parentheses, dashes and commas treat
women as a coy afterthought.

Don’t alternate he and she from paragraph to
paragraph, either. As you write and revise, you will
inevitably shift paragraphs around for reasons unrelated
to sexism. It is distracting to keep readjusting the
alternation while you work.

The exclusive use of she is occasionally recommended,
on the grounds that it includes the word “he” and that
turnabout is fair play, anyhow, Despite its ironic charm,
the idea is intellectually indefensible. It slights the largest
minority in the United States: males.

Coined pronouns seem synthetic. Even I don’t use the
ones I invented about 15 years ago. No one else’s
inventions stand any better chance of winning the popular
acceptance already enjoyed by they, their and them.

¢ Enjoy the fringe benefits. The fresh eye you cast
upon pronouns may also spot cluttered or muddy
language nearby. Cleaner, crisper writing can result. For
instance, you cut half the verbiage when you change “a
tenant needs a roof over his bead” to “a tenant needs
shelter.” Similarly, you lessen the tedium in “his
employees, his guests or members of his family” when you
substitute “his or her employees, guests or family
members.” In Problem F the two words “without notice”
replace an 11-word sentence. Thus you have removed
repetition and added pace. Enjoy these fringe benefits.
Bad writers write badly, with or without sexism. But
competent writers who eliminate sexism write as well as
before, and some write better. :

The methods: These 14 ways to avoid sexist pronouns
are listed in random order.

1. Add the female: she or he, hers or his, he or she, his or
hers.

2, Use the first person: 1, me, my, mine, we, our, ours.

3. Use the second person: you, your, yours.

4. Move the noun.

5. Repeat the noun.

6. Use a new noun — instead of a pronoun or as a
synonym for an old noun.

7. Use the plural — one of the easiest, handiest
methods. !

8. Delete the pronoun.

9. Use a new pronoun; i, its, this, that.

10. Use an article or conjunction: a, an, the, buf, and.

11. Use who with or without 2 noun: whe, anyone who,
someone who, whoever, no one who, one who, any (noun) who,
a (noun) wha, the (noun) who — helps emphasize a single
individual. :

12, Rewrite — the most work and the least often
needed.

13. Use the passive — be cautious; the incompetent use
it verbosely; the cunning use it evasively.

14. Use they, their, them — the simplest, most sensible
method of all.

Examples: Often, any one of several methods will solve
a given problem. Pick the solution that fits the context
and your own writing style and personal preferences.
Sample solutions follow. You'll find many others.
(Numbers refer to the methods.)

Problem A: “The tenant must not keep gasoline or
other explosives in his apartment.”

Solutions: I must not keep. . .in my apartment. (2)

You must not keep. . .in your apartment. (3)

Tenants must not keep. . .in their apartments. (7)

The tenant must not keep. . .in the apartment. (16)

Gasoline. . .must not be kept in the tenant’s apartment.
(12)

Problem B: “Any damage to the plumbing resulting
from misuse by the tenant, kis employees, his guests, or
members of his family may be repaired by the owner at the
tenant’s expense.”

Solutions: Any damage by the tenant or ier or his
employees, guests, or family members. (1)

Any damage by me or my employees, guests, or family
members. . .at my expense. (2)

Any damage by tenanis or their employees, guests, or
family members. . .at the tenants’ expense. (7)

Any damage by the tenant or anyone whom the tenant
allows into the apartment. . at the tenant’s expense. (11, 12)

Problem C: “The crime victim receives no information
from the police to whom ke reported the crime, has no
outlet for Azs anger, and receives no compensation for his
injuries.”

Solution: Crime victims receive no information. . .to
whom they reported. . .have no outlet for their anger. . .
their injuries. (7)

Problem D: “1f the buyer asks that the closing be
postponed, ke must pay any expenses caused by the delay.”

Solution: If the buyer asks that the closing be
postponed, she or ke must. . . .(1)

It you ask. . .you must. . .. (3)

A buyer who asks. . .must. . . (8, 11)

Any buyer who asks. . .must. .. (8, 11)

Problem E: “If the highest bidder defaults, e will lose
His deposit. In that case, however, ke will not be liable for
any amount in excess of his deposit.”

Solutions: If the highest bidder defaults, she or he will
lose ker or his deposit but will not be liable for any amount
in excess of the deposit. (1, 8, 10)

If the. . .defaults, the bidder will lose the deposit but will
not be liahle for any amount in excess of this deposit. (12)

If the. . .defaults, she or ke will lose that deposit but will
not be liable for any additional amount. {12)

Problem F: “The tenant must not damage his
apartment himself or let anyone else do so. The owner or
his employees may enter the apartment to make
€IMETgency repairs to protect iss property. Fe does not

(Continued on next page.)
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Millions of people have been using they, their and them as
third-person singulars all along. They are eminently sensible.

Shear

(Continued from preceding page.)

have to notify me that /¢ is coming.”

Solution: The tenant must not damage this apartment
or let anyone else do so. The owner or the owner’s
employees may. . .protect this property without notice. (12)

Problem G: “An owner is unlikely to discover that kis
tenant is bankrupt. Furthermore, even a bankrupt tenant
needs a roof over his head.”

Solution: An owner is unlikely to discover that a tenant
is bankrupt. . .tenants need a roof over their heads.” (7, 10)

An owner. . .a tenant is bankrupt. . .needs a roof
overhead. (8, 10)

An owner. . .a tenant is bankrupt. . .needs shelter. (10,

12)

Problem H: “Hold the cat in your lap and let the
leashed dog sniff kis future friend. The cat will probably
arch her back and hiss, ready to defend herself.”

Solution: Hold the cat in your lap and let the leashed
dog sniff ifs future friend. The cat will. . .arch its back. . . to
defend iself. (9)

Problem I: ""The attorney-client privilege does not
apply when the client seeks s attorney’s aid in committing
a future crime. The attorney argued that Ais client should
receive a light sentence because Ae was ignorant of the
law.”

Solution: The attorney-client privilege does not apply
when the client seeks an attorney’s aid. The atlorney
argued that the defendant, who was ignorant of the law,
should receive a light sentence. (6, 10, 11)

Problem J: “1 agree to pay my rent to the owner
without fss having to ask for it. The owner may sell the
building. If ke does, I will pay my rent to the new owner.”

Solution: I agree to pay my rent without the ouner’s
having to ask for it. If she or he seils the building, 1 will pay
my rent to the new owner. (1, 4, 12) ] :

Problem K: “The bank will send a letter to the new
client, welcoming him, or to the existing client,
congratulating szm on making good use of the bank’s
services.”

Solution: The bank will send a letter welcoming the new
client or congratulating the existing client on. . . (12)
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Problem L: “Don't let him begin work on your house
before ke provides you with insurance.”

Solutions: Don't let work on your house begin before the
coniractor provides you with insurance. (6,8)

Don't let the contractor begin work on your house
before providing you with insurance. (6, 8)

Problem M: “The consumer is deeply antagonized
when stores fail to answer Ais complaint letters. Every
consumer deserves the most courteous treatment we can
give him.”

Solution: The consumer is deeply antagonized when
stores fail to answer complaint letters. Every consumer
deserves our most courteous treatment. (8, 12)

Problem N: “1f the doctaor keeps you waiting half the
atternoon, send 4im a bill for your wasted time. Don't pay
His bill until ke pays yours.”

Solution: If doctors keep you waiting half the
afternoon, send them a bill for your wasted time. Don’t pay
their bill until yours has beer paid. (13, 14)

The simplest solution of them all: Millions of people
have been using they, their and them as third-person
singulars all along. They are eminently sensible. As a
reformed pedant, I don’t say that casually. Until a few
years ago, I agreed with the columnist who called the
singular they “grammatically repulsive.” I scorned people
who used it, considering them fundamentally uncouth —
like public smokers. But I've seen the light.

Many word-watchers endorse they. During the last 10
or 15 years, they have alerted us to its surprisingly long
and respectable history. Valuable scholarly discussions by
Ann Bodine and Rosa Shand Turner teach us that they was
widely accepted in written ¥nglish untit the end of the
18th century, when grammarians began attacking it. So
they isn’t some new, sloppy corruption of “correct” English,
but rather a return to venerable usage. George Jochnowitz
concludes that it is wreng, even astounding to consider they
incorrect for formal writing when it predates ke and is
nearly universal in colloquial and spoken English,

Do pronouns matter? President Ronald Reagan thinks
so. He calls Christians we and calls everyone else they. In
contrast, Jimmy Carter talks about the typical presidential
candidate Azmself or herself.

- Way to go, Jimmy. =
Copryright © 1981, 1985 Marie Shear
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Ageism in
Advertising

The Same
Old Story

The sweet-faced woman with the shin-
ing hair looks as dewy as a stlent-film star
in her prime. But no smile plays upon her
lips. Her eyes turn sideways, as if she is
embarrassed to meet our gaze.

What sorrow burdens her heart? Has
her home burned down? Has she only
three months to live? Has her dachshund
been shredded by an errant lawnmower?
No, no, and no. She is suffering because
she is nearly THIRTY YEARS QLD and
she is NOT MARRIED.

We are looking at one of the nation’s
most memorable advertisements, a master-
Iy blend of fear-mongering, ageism, and
sexism guaranteed to implant a sense of
impending doom in a woman’s psyche.

Below the wistful maiden, a large cap-
tior reads “Often a bridesmaid but never a

bride.” The sentences that follow strike
like poisoned arrows: “Edna’s case was re-
ally a pathetic one. Like every woman, her
primary ambition was to marry. Most of
the girls of her set were married—or about
to be. Yet not one possessed more grace or
charm or loveliness than she. And as her
birthdays crept gradually toward that tragic
thirty-mark, marriage seemed farther from
her life than ever...That’s the insidious
thing about halitosis (unpleasant
breath)...And even your closest friends
won't tell you.” '

This ad, from a 1924 issue of Collier’s
magazine, is part of a Listerine campaign that
lasted for several decades, sold lots of mouth-
wash, and embedded the saying “Often a
bridesmaid but never a bride” in the Ameri-
can vernacular, where it remains to this day.

Almost 20 years after the Coilier's ad,
its slogan was flipped upside down in an
urbane fyric by Lorenz Hart. He must have
known that Broadway theatergoers all
knew the slogan and would therefore laugh
at his witty inversion. .

. Nearly 70 years later, the ad retains the
power to shock, It leaps off the wall and
into your gut when you visit an exhibition
of print and TV ads, at The One Club in
Manbhattan, called “Ninety Years of Wom-

en’s Images in Advertising.” Sure, con-
temporary viewers can feel wryly amused
by the ad’s blatant scare tactics. We can
analyze them, noting that the woman’s in-
teflect is not listed among her assets, We

know that no generalization fits “every’

woman”; that female ambitions come in
the plural, not in a singular aversion to sin-
gleness; that 30 merely follows 29 and
precedes 31; and that women who do yearn
for a mate don’t always have a yen for
men. We can scornfully dismiss the words
“pathetic’ and “tragic.” But the ad still un-
settles your giblets.

Its descendants, innumerable ads and
commercials of the 1990s, convey similar
messages with greater subtlety. Because
consumers are more sophisticated now than
in the 1920s, sly new ways to manufacture
insecurity are conjured up, ways to make us
feel bad about our looks, ages, and relation-
ships—or lack of them. Thus pressured, we
often try to ease our anxiety by buying the
sponsor’s product. Fear still sells,

Occasionally we hear a healthy voice. In
April, having examined a fifty-something
womar, a gynecelogist sent her patient out
into the sunny spring day with the advice:
“These are the best years of your life! Have
fun. The ball is in your hands.”

Yet one gynecologist is no match for
the media. Cuarrent film and TV casting,
advertising, and jokes about the oider
woman in the commercial who falls and
cannot get up all peddle the same poison as
the mouthwash ad of 1924. For every

“Copyright © 1993 Marie Shear” A

woman who hears wise counsel, millions
are bombarded by frightening messages
that women who aren’t married or young
are disgusting failores. _

Daily life reinforces media messages.

‘A college-age employee in a photocopy,

shop tells a middle-aged customer “I’d
rather die” than be as old as she is. A
twentysomething pedestrian barrels along
the wrong half of the sidewalk, expecting
the woman approaching from the opposite

direction to zigzag out of his way; when

she unexpectedly stands her ground and
admonishes him to “watch where you're
going,” he retaliates by flinging the words
“you old bag!” at her as he zigzags angrily
around her and storms away,

How are we to persuade ourselves that
women are valuable regardless of age or
marital status? For openers, we should em-
brace and elevate, or else supplant, the
word “spinster.” Phrases like “dried up old
spinster” neither improve the older wom-
an’s morale nor inspire younger women to
respect her and to face their own futures
optimistically. We’ve finally replaced the
term “broken home” with “single parent
household.” How about calling the peren-
nially single woman a “solitaire”—as in
sparkling diamond?

OK, spinsters—we're on Tiffany Time!
Pass the Lavoris. &

Marie Shear is a Brooklyn-based writer
and editor whose work has appeared in
more than 40 magazines and newspapers.



No news is good news

by Marie Shear

Slick Spins and Fractured Facts: How Cultural Myths Distort the News, by Caryl
Rivers. New York: Columbia University Press, 1996, 250 pp., $24.95 hardcover.

EFORE THE INVENTION of moveable

type, when 1 was in graduate school -
' at Brooklyri College, the social sci-
entist Alfred McClung Lee taught me two
memorable lessons: human decisions de-
termine the contents of The New York
Times, and what the Times omits is often
more important than what it publishes,
Until then, I had assumed that the Times
was created daily by some eternal force,
like whatever produced the Grand Canyon.
And it had never cccurred to me to notice
what wasn't there. 1 figured, as Jerry
Seinfeld would Jater remark, “‘that no mat-
ter what happens in one day, it exactly fits
in the newspaper”; but Seinfeld’s irony
would have escaped me.

Lee’s lessons were just the tip of an
iceberg. Caryl Rivers, a professor of jour-
nalism at Boston University, reveals
what’s undermeath, Slick Spins and Frac-
tured Facts offers an apt, wide-ranging ex-
amination of the media failings that are
bolstering stereotypes and hastening our
nationwide plunge into cruelly bigoted
policies. Skipping polemics and abstrac-
tions, Rivers explores the relationships
among news, political propaganda and
public opinion. Slick Spins doesn’t aim to
provide novel theories or detailed research.
Yet it can teach the reader who consumes
print and broadcast news unwarily to de-
velop a critical eye and ear, whether that

reader is an autodidact or a Ph.D. And it
will sharpen the perceptivencss of the
reader who is already a seasoned media
watcher.

Two or three dozen small errors and
awkward turns of phrase in the book
should have been caught during copy-edit-
ing, and the type used for footnotes is too
delicate for comfortable reading. Such fly-
specks aside, Slick Spins and Fractured
Factsis stimulating and pithy. Even before
I finished it I got better at spotting what is
really happening, or not happening, in the
latest articles and broadcasts. Retrieving a
discarded front-page Times article about
the laundrywoman who donated $150,000
to a Mississippi university, I sensed its
warm, fuzzy subtext for the first time: this
unlettered, selfless woman proves that dil-
igent po' folks have happy endings; with-
out Caucasians or the government helping
one whit, an 88-year-oid black woman
ends up wearing French sitk shoes, .

Newsweek presents its report -on
sleazoid politician Dick Mormris, who got
caught with his head up his fly, as a tale “of
a powerful man brought down by a
woman,"” Ri-i-ight. Delilah made him do it.
The New York Times trumpets, “Yet An-
other Sex Difference Found: Gaining Re-
lief From a Painkiller.” Thanks to Rivers, I
now note that the researchers studied fewer
than fifty people, and that the scientists
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who warn against exaggerating the role of
sex hormones are buried in the article’s
twenty-seventh and last paragraph. An-
other Times piece, about an African Amer-
ican who had been a highly successful
Cadillac dealer, explains that consumers’
changing taste has undermined hundreds of
auto dealerships. But the subhead blames
him: “As Glory Fades for Cadillacs, a
Failed Dealer Sues G.M.” See? These peo-
ple are inept.

Despite the media’s reputation as a wolf
pack at worst, or at best as a watchdog
protecting us against villains, Rivers
writes, “a more apt animal meta-
phor...might be Garfield—fat, cynical,
slovenly, hanging on the screen door by his
toenails for lack of anything better to do,
thinking Bored, Bored. Bored. I'm so
bored I could scream!”

ABC’s David Brinkley has since proved
her point. Right after the last ¢lection, he
called President Clinton “a bore [who] al-
ways will be a bore.” For decades, Brink-
ley has been sneertng indiscriminately at
politicians. He has struck me as contemp-
tuous of public officials who do their hon-
est best, indolent about nailing malefac-
tors, and arrogant enough to believe that
the first goal of politics and policy is to
entertain journalists. (Journalists, under-
standably fed up with indiseriminate hos-
tility from civilians, don't help matters by
wearing buttons like those reportedly
sported by some members of the press cov-
ering the 1996 Dole campaign: “Yeah. I'm
the Media. Screw You.”) .

The consequences of the media smug-
ness that Rivers astutely condemns are
seen in the case of columnist Joe Klein.
After lying repeatedly about his anony-
mous authorship of Primary Colors, Klein
wasn't sacked by Newsweek. Instead, he
used its pages to defend the odious Dick
Morris, then shifted to another table in the
media clubhouse, becoming Washington
correspondent for The New Yorker.

IVERS ARGUES THAT print and broad-
Kast media are circulating politi-
ally slanted, historically absurd,
scientifically sloppy and statistically insig-
nificant “news.” Based on thirty-odd years
of experience as a journalist and critic, she
sees no media conspiracy. meant to rein-
force the nation's selfishness and parochi-
alism. Rather, media flaws spring automat-
ically from the shared preconceptions of
journalists—usuaily upper-middle-class,
suburban, white Protestant men—who
think their own perspective is objective
and universal. Well-intentioned though
these men often are, they are oblivious to
“the daily struggles and the little terrors of
getting by” that many Americans endure.

When Rivers became a journalist in the
1960s, she recalls, her colleagues fre-
quently came from the working class and
felt some compassion for grassroots
people. Today's editors and reporters com-
monly identify with the wealthy and pow-
erful, sharing their dinner-tables and perks.
“In pewsrooms all across the country inter-
est in the powerless and the wretched is
waning.” Editors and reporters are joining
millions of other Americans in Kissing
them off “as - whiners, wimps and
pseudovictims.”

That kiss-off is exacerbated by right-
wing extremists, whose myth-making is
heedlessly magnified on . the air and in
print. The myths Rivers dissects may be

familiar to readers who are veteran media -

watchers. But Slick Spins is no rehash, un-
substantiated thumbsucker, or abstruse

pontification in the guise of scholarship. It
unifies analysis and interpretation, co-
gently buttressing them with the findings
of other authorities.

A batch of the myths zap women, of
course. We are simultaneously ditsy Doras
—contemptibly weak madonnas awash in
raging hormones—and Medusas—psy-
chobitches, Lady Macbeths and megalo-
maniacal whores. These antithetical forms
of -character . assassination have trapped
Hillary Rodham Ciinton and Professor
Anita Hill in a crossfire. Coverage of the
women’s movement has ranged from trivi-
alization to trashing, and feminists are still
caricatured. Would you want your daugh-
ter to marry a strident, hairy, neurotic, sex-
starved, militant, freakish, ugly, man-hat-
ing harridan?

When gender, race and class intersect,
myth-mongering gets more compiex. The
same media whichi Rivers says fabricate
trends—ostensibly finding that educated
white women who work outside the home
are careering toward coronaries—tel]
America that women of color and women
who are broke should guit being parasites
and obtain paid employment. Appalled,
she says:

The pictare of the poor—welfare moth-
ers in particular—that has emerged
from the media as T write has been one
that is so savage, so lacking in compas-
sion, that it takes my breath away..., So
what if white-collar crooks make off
with millions, and the welfare queen
bilks us out of a couple of thou? Ske's
the one we'd like to throttle.... [Wle
hate welfare mothers. (p.199)

Inflatning public biases, many news orga-
> nizations peddle the fictions that welfare
created the black underclass and that
single-parent families are pathological.
Rivers reviews the horde of white racist
slanders that infest journalism. The African
American woman appears as a shut, her
brother a demonic criminal. Asian Ameri-
cans become cunning invaders or the model
minority, playing the violin with one hand
and acing the math exam with the other.
Hispanics are illegal aliens or violent drug
pushers. People of color are employable only

when standards are lowered. White murder- -

ers who blame their crimes upon black men
are presumed to be truthful. When facts don’t

- match a stereotype, 2 news erganization can. . .-

fake "em, as Time magazine altered a cover
photo to make O.J. Simpson look more sinis-
ter. The African American who reviles his
own kin, like Clarence Thomas, is Honized
alongside the white woman who dismisses
date rape as piffle.

Rivers knows that the media don’t oper-
ate in a vacuurn. We would not have mean,
supine news organizations, she observes,
without fuel from affluent right-wing
propaganda mills; without public igno-
rance of American history regarding pov-
erty, immigration and crime; without white
male paranoia over multiculturalism and
affirmative action; and without politicians
diverting attention from the real causes of
the nation’s problems and the real costs of
addressing—or aggravating—them, Put all
this together and it constituies a vicious
circle, a Stick Spin cycle. *The laziness of
pack journalism allows cultural stereo-
types to muliipty like bacteria on the
locker-room floor,” Rivers concludes.
“Your best bet, if you'd really like a
glimpse of the press at work, is just to put
the Friskies out on the porch.” <=

© Maric Shear 1997



Ehe New York Eitmes

To the Editor:

Woe is me. Another sob story
about poor uptrodden apartment
hunters who fork over $3,000 a month
to rent a basement in Manhattan.

Two or three Brooklynites may

‘wonder why The Times wastes news-
“print on such snobbery. But most of
us don't care. We’re too busy picking

hayseeds out of our teeth with our |
hox cutters. MARIE SHEAR .
East Flatbush, Brooklyn

Progressive Populist

11/98 |

.Too Much Testosterone

familiar, dreary sensation grew as

A}D looked through Progressive

opulist for September, the first

issue of my new subscription. Sure

enough, 24 of the bylined names were

male; eight were female. (Three others
could have been either)

If I want to OD on testosterone, I
can read the op-ed page of the New York
Times. Or almost any other periodical.

You are redundant. Suffering succo-
tash!

MARIE SHEAR

Brecklyn, NY

CcYy

Sunday, November 22, 1998

Sectioﬁ 14

_THENEW YORK TIMES, SUNDAY, NOVEMBER 30, 1997

S LETTERS - -

‘BROOKLYN SOUTH’
Clichés About Women

To the Editor:

In praising *“Brooklyn South”
[““The Badge, the Nightstick and an
Entire Universe,” Nov. 16], Fen
Montaigne overlooks the program’s
treatment of female cops as un-
stable, inept and needy. On duty, they
cry or are grabbed by criminals;

male officers must comfort and res- |
cue them. In bed they plead for re- |:
assurance. Steven Bochco and his |
colieagues are peddling wimpy- |

woman clichés that were stale back
when Eve exclaimed,

snake set me up!”’  MARIE SHEAR

Brooklyn

‘“Hey, the

Ehe New Pork Times Magazine

AucusT 13, 1985

Letters

. BapY PIGEON SIGHTED!

- Jo!m Tierney’s chronicle of

nesting pigeons is a fine
example of Mother Nature

 saying “Gorcha!” (“Baby Pi-

geon Sighted! Urban Mys-

tery Solved!” July 23). It is-

easy to see, for this reader at

". least, that he is on his way 10

becomng an explorer of all
the biotc world.

Ultimately, Tierney will
contract a case of what the
naruralist E O, Wilson calls
“biophilia,” the ineffable and
natural sense that human be-
ings are imirmately related to
all species, animal and plane

A LINDSAY PRICE
South Haven, Mich.

Tiemey’s pasan to pi-
geons ormts crucial io-
formation. He refers to the
squab’s being male 15 times.
How did he find out? Did
the hatchling’s feathers but-
ton left over right?

MARIE SHEAR
Brookdyn

rare  thing, pigeon
praise. So rare, I was
inspired to evoke the other
side of the encomium. Con-
sider this: Why doesn’t any-
one ever see a dead pigeon?
FRANK HEFTER
New York



Laura Flanders, Real Majority, Media
Minority, Common Courage Press,
1997, 293 pages, $16.95.

Pete Hamill, News Is a Verb, Library of
Contemporary Thought/Ballantine,
1998, 102 pages, $8.95.

Pete Hamill is a lover. Affection for
newspapers shines from the pages of his
essay News [s a Verb, a plaint about news-
papers’ current sorry state and a pre-
scription for improving their prognosis.

Hamill thinks most papers have

become dumb and irrelevant by wal-

*PE’a’dii*ng*“’wriftTj:n 55

Marie Shear

media watch group whose women’s desk
Flanders directed until recently.

By blending criticisrn of TV and print
with original reporting, and by suggesting
leads for other journalists to pursue, Flan-
ders demonstrates that bigfoot journal-
ism marginalizes and stereotypes females.
Stories are missed or distoried on neatly
every issue—economics, aging, foreign
affairs, rape. “The trouble with these
habits of coverage is not only that they are
racist, classist and sexist, but that they are
terribly inaccurate.”

Take health issues. Flanders says jour-
nalists often “frame” breast

lowing in trivia, mayhem
and bathos. He is angered
by the stupidity of pub-
lishers who treat readers
like simpletons, putting

Seeing the
Sisters

implants as a problem
for long-sutfering manu-
facturers, not women.
Menopause becomes a

the Spice Girls on page 3
and the cuts in library funds on page 28.

First-rate papers aren’'t too sormber
to run sassy, light-hearted features, he
says. But he detests sloppy, febrile cov-
erage of toothy interns and dead
princesses and is deliciously scornful of
the editorial servility that lets some
vanity-ridden fat cat trump up publici-
ty at will.

Hamill wants newspapers to help cre-
ate “better cities, better citizens, and a
smarter, more humane country.” So he
tells editors to live in the city and
immerse themselves in its grassroots
fore, instead of commuting to suburbia.
They must foster ties to the immigrants
who are revitalizing urban America and
reach out to female colleagues and read-
ers. It's a pleasure to hear that newspa-
perwomen are “very much like the
women who by newspapers: smart,
lenacious, brave, skilled, full of humor
and rony.”

After nearly 40 years in the business,
Hamill is one tough-minded mensch.
Unless they respect readers and culti-
vate immngrants and women, he warns,
newspapers “will just keel over and die”
To Hamill, solid journalism isn’t only
an ideal. It is a survival strategy.

Laura Flanders, too, wants sound
journalism instead of “wildlife report-
ing.” Real Majority, Media Minority con-
tains 55 of her articles and radio inter-
views. Most were prepared for Fairness
& Accuracy In Reporting (FAIR), the

6

train wreck. Female genital
mutikation, a pandemic, gets less space
and airtime than Lorena Bobbitt’s
butchery. News of Gulf War syndrome
largely overlooks its effects on women.
Even where mainstream journalism
does not slight women, says Flanders, it
often lists rightward. To balance conser-
vative analyses and pundits, she says,

liberals must develop feminist media

and promote sympathetic talk show
hosts and columnists. (Me. ME.
M-E-E-E-L, please.)

(NOW recently began brainstorming
about a Feminist Communications
Network. To take part by completing an
FCN survey, contact NOW at 1000 1oth
Street NW, Washington, D.C., or
www.now.org/nnt/05-98/tcn.htmi.)

“Reporting on the world as if women
maltter is not only right-—it’s good jour-
nalism,” Flanders writes. “[Ajt FAIR, we
don’t believe in women’s issues. What
we call for is reporting that covers the
world as it is—more than halt populat-
ed by women” who are extraordinarily
diverse.

Flanders and Hamill know that you
can't get the story straight if vou don't
see the sisters. All others please copy.

Marie Shear, a member of the New York
Local, has written or edited for more than
40 publications and for publishers, non-
profits, business and government.

Copyright © 1998 Marie Shear
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reading writing [

Jason Salzman, Making the News: A
Guide for Nonprofits o Activists,
Westview/HarperCollins, 1998, 289
pages, $19.95,

Timothy Saasta, How to Tell and Sell
Your Story, Center for Community
Change: Part 1, 1997, 63 pages, $10.00;
Part 2, 1998, 48 pages, $10.

Tari Susan Hartman and Mary Johnson,
Making News: How to Get News Cover-
age for Disability Rights Issues, Adyoca-
do Press, 1993, 165 pages, $10.95,

OK. We know that much mainstream

news is fevered, fluffy and faux. What

can we do about it?
Grassroots activists can

pendium of sound counsel for tighting
the fat cats even if your only troops are
three people in penguin suits.

The other guides focus on specific
issues. How to Tell and Sell Your Story,
which concentrates on poverty and
affordable housing issues, is strongest
when analyzing the public hostility
toward inner cities that has been engi-
neered by conservatives who blame
poverty on the poor. Even an inner-city
organization that cannot afford focus
groups must learn how to market ideas,
Timothy Saasta says. Otherwise it may be
perceived as advocating handouts to par-
asites. Fresh, effective arguments and
skiliful framing should reflect the nation’s

start making their own - ) cultural gndercurfents
news. These manuals show P ursu!ng mEdla iril:g ";:Eﬂégr'lgas d;;ghz
advocates how 0 pursue f Orf un and useful article about two
ows overage with profes- dozen organizations that
sionalism, tenacity and nonpr()ﬁt g

help activists with media

sass, integrating media :
strategy into any long-term campaign for
substantive progress. The pragmatic
activist needs “a willingness to cater to the
often warped priorities and short attention
span of the news media,” Jason Salzman
writes. “Taking advantage of free media is a
powerful tactic to change the world.”

All these manuals use clean, unman-
nered prose, skipping the cuteness that
mars many how-to books. The most
comprehensive of the batch—detailed,
handily organized and adaptable to
nearly any issue—is by Salzman, 4
Greenpeace alumnus who co-founded
Rocky Mountain Media Watch.

Making the News explains how to
plan and stage a media event, how to
identify relevant audiences and the par-
ticular media that reach them, where to
hold a press conference, and when ot
to hold one.

Salzman covers anecdotes, carto()nisls,
conservative clothing, credibility, data,
daybooks, editorial writers, ctiquette, the
first question to ask any reporter, leaning
forward, letters to the editor, media lists,
news releases, persistence, photographers,
pitching ideas, public access cabie,
reporters’ needs, sound bites, stunts, sym-
bols, thinking like an assignment editor,
timing, training-spokespeople, wearing a
pig snout, and wire services-—a com-

work, written by Iris
Rothman, strengthens the 1997 guide.

Disability activists Tari Susan Hartman
and Mary Johnson see the media confin-
ing people with disabilities to sob stories
instead of putting their struggles in a civil
rights context. Advocates cannot “win the
hearts and souls of 'this nation for the
cause of disability rights” without hard,
intelligent media work that establishes
people with disabilities as autonomous
authorities on their own lives.

Making News shows how activists
can promote disability culture and
pride through the media, educating
journalists about the need for personal
attendants and enforcement of the
Americans with Disabilities Act—not
nursing home incarceration and pity-
party telethons, Making News is rooted
ina burgeoning movement to replace
paternalism and passivity with clout.

Salzman and company can help us
use the media for fun and nonprofit,
Liberals can't match the money of the
radical right. So we'd bleepin’ well match
their savvy, or else voracious zealots will
keep controlling bodies, destroying pri-
vacy and overturning elections.

I know I'm preaching to the choir
here, Say amen, somebody.

Copyright © 1998 Marie Shear

TYI0T AH0A M3IN

8661 HIAWIAON O HIGWNN “I1AX Y04

00" 1$




$1.00

DECEMBER 1898

VOL XVi, NUMBER 11

WRITERS
union|

—r
<t
[
o
—
=
-
=]
>
=
Lt
=

“a“ﬂ“al

classlified
“SOLVING THE GREAT PRONOUN PROB-
LEM: 14 WAYS TO AVOID THE SEXIST SINGU-
LAR” contains a 14-point guide, discussion, and
illustrative- examples. -“Equal -Writes” reviews
guidebooks about unbiased communication,
explains how to choose one, and supplies a bibli-
ography. To order, send $5 & long SASE for each
article to NWU member Marie Shear, 282 East 35
Street #7N, Brooklyn, NY 11203-3925.

Brill’s Content, vol. 1, nos. 1-5, Aug.
1998—Dec. 1998/Jan, 1999. $15.95/year.

Blowing 76 trombones in its prepubli-
cation promotion, Brill’s Content didn’t
just vow to embarrass journalists into
doing their jobs properly. It vowed to be
“as much a revolution as it is a maga-
zine.” Four issues later, has it lived up to
its brassy overture?

readig _:vmi;ft.ing; Marie Shear

Paine. More sensibly, it points out
Drudge’s ties to the right wing and finds
that 32 percent of the Drudge stories
checked by Brill’s were untrue or never
happened. Drudge himself is given the
last word: “Screw journalism!” he says.
Handing people enough rope for other
unassisted suicides, Brill’s gave Kenneth
Starr room for a ponderous, footnote-rid-
den rebuttal to “Press-

The first issue earned
huge publicity with “Press-
gate,” publisher Steven
Briil's damning 30-page
indictment of reckless

Has Brill’s lived
up to its promise Minutes with a sarcastic
of “revolution”?

gate” and let Don Hewitt
answer criticism of 60

personal attack on the
critic. Ted Knight fans

journaliszn early in the
Lewinsky mess. The rest of that issue and
the four subsequent ones have offered a
smorgasbord of media criticism.

Readers who don’t care about on-
line brokers or phony letters published
by teen magazines have many other
topics to choose from: articles on
Barnes & Noble’s book-buying deci-
sions, digital TV, Microsoft’s PR tactics
and baseball broadcasters’ lack of inde-
pendence. The accuracy of TV news-
magazine segments on consumer safety
has been charted, supplernented by tips
to help viewers judge similar segments
for themselves.

Brill’s can be reproachful when it
condemns Time for sensationalism at
the expense of a dead man. But Brill’s
gives credit where it’s due. It challenges
selective sourcing by a major science
writer in one issue, then applauds her
newspaper’s investigation of a giant
hospital chain in another. Regular fea-
tures salute first-rate journalism. Ted
Koppel and Nightline are acknowledged
for promptly apologizing for an error.

Up front each month, Brill’s promis-
es candid, prominent corrections of its
own errors and lists four ways to reach

its ombudsman. Disclosure statements -

reveal ties between the magazine and
what it’s covering. Cozy personal or
financial links within the chattering
classes aren’t unusual; openness is.
When Brill’s is right, it’s right. Soon
after it warned that the new editor of
Glamour might lower that magazine's
quality, she dropped its column on pol-
itics and added astrology. When Brill's is
wrong, 1t likens Matt Drudge to Tom

must have chortled .
through the interview with Dan Rather;
its ample quotes reveal a gasbag.

Brill's editors can nod off. An article
about privacy on the Net, written by an
opponent of government regulation, fails
to quote a single privacy activist or pro-
ponent of regs. Silly spots crop up.

Yet Brill's does manage to rock the
boat occasionally. One piece raises, in
passing, the question whether male jour-
nalists who abuse their wives or commit
adultery—while they’re judging politi-
cians’ private lives—should be outed. if a
judge dismisses charges against a celebri-
ty, Steven Brill argues, that news should
be played as conspicuously as the accusa-
tions were. Revolutionary? Nope. But it
is a voice for reform. An attractive
design, with few jumps, makes the text
appealing without the visual confetti of
magazines that try too hard to look hot.

In theory, people who learn how the
nonfiction media function can become
less choleric, more effective critics. Brill’s
readers are eager students, its ombudsman
says. In practice, any mettlesome media
review faces formidable obstacles from the
media themselves. Back in 1983, news
organizations helped kill the National
News Council. On Meet the Press this June,
Tim Russert went at Brill like a chainsaw.

Wilt advertisers punish Brill’s if it
becomes really uppity? Will Steven Brill
apologize to the Columbia Journalism
Review, American Journalism Review,

-and EXTRA! for his magazine’s boast, in

a recent ad, that it has no competitors?
Tune in tomorrow.

Copyright © 1998 Marie Shear
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“SOLVING “THE GREAT PRONQUN PROB-
LEM: 14 WAYS TO AVOID THE SEXIST SINGU-
LAR” contains a 14-point guide, discussion, and
iltustrative examples. “Equal Writes” reviews
guidebooks about unbiased communication,
explains how to choose one, and supplies a bibli-
ography. To order, send $5 & long SASE for each
article to NWU member Marie Shear, 282 Fast 35
Street #7N, Brooklyn, NY 11203-3925.

Larry Tye, The Father of Spin: Edward L.
Bernays & the Birth of Public Relations,
New York: Crown, 1998, 306 pages,
$27.50.

The aroma of red herring arises from
two' recent news reports—one that the
U.S. military has been “hollowed out”
for lack of funds, the other that a Man-
hattan tenant pays only $99 per month
for rent. A whiff of those stories sug-
gests that a monstrous increase in Pen-
tagon spending and a fresh assault on
NYC rent regulations are afoot.
Whether they know it or not, the fish-
mongers behind these stories are

reading writing PAORT

Woolworth, promoting Ivory soap-
carved contests, federal highway con-
struction, and the military takeover of
Guatemala. That propaganda war on
behalf of United Fruit, Tye writes, set
the pattern for subsequent U.S. cam-
paigns over Cuba and Vietnam. Bernays
propounded theories about the engi-
neering of public consent in books that
became classics. He continued making

speeches and inflating his reputation

past the age of 95.

Tve says he “uses Bernays’ life as a
prism to understand the evolution of
the craft of public relations and how

indebted to Edward L.
Bernays, a public rela-
tions pioneer.

Bernays (1891-1995)

Deboning the
Fishmonger

it came to play such a
critical-and sometimes
insidious-role in Ameri-
can life.” He promises “a

emerges from Larry Tye's
biography, The Father of Spin, as a cun-
ning propagandist who changed what
Americans bought and thought without
their noticing the manipulation.
Bernays sold bacon, beer, and Calvin

Coolidge with oblique methods still.

used today: seemingly spontaneous
letter-writing campaigns, ostensibly
impartial experts and public-spirited
front groups, charitable tie-ins, and tar-
geted mailings. Sixty years ago, he
advised a politician to stay on message.

During a career that spanned four
generations and relied heavily on the
uncredited expertise of his wife, Doris
Fleischman, Bernays served hundreds of
clients as diverse as the Waldorf and

book about democracy
in the era of the spinmeister” The
prism-premise promise is appealing,
but Tye doesn't deliver. The Father of
Spin feels superficial. It offers few
detailed case histories of Bernays’ cam-
paigns and contradicts itself by both
accepting and rejecting Bernays’ pose as
the originator of PR.

Nowadays, a United Duck Lovers
League can be a facade for manufactur-.
ers of maddeningly noisy “personal
watercraft,” and oil companies imply
that they drill off shore just to make the
fish happy. Bernays would chuckle.
Reading this may help keep us from
being snookered by his heirs.

Copyright © 1999 Marie Shear




by Marie Shear

24 Years of House Work...and the Place is Still a Mess, by Pat Schroeder. Kansas City,
MO:; Andrews McMeel, 1998, 244 pp., $24.95 hardcover.
Representative Mom, by Susan Molinari with Eliror Burkett. New York: Doubleday,

1998, 291 pp., $23.95 hardcover.

Framing A Life: A Family Memoir, by Geraldine A. Ferraro with Cathenne Whltnc’y
New York: Scribner, 1998, 224 pp., $24.00 hardcover.

Seasons of Her Life: A Biography of Madeleine Korbel Albright, by Ann Blackman
New York: Scribner, 1998, 398 pp., $27.00 hardcover. )

Barbara Jordan: American Hero, by Mary Beth Rogers. New York: Bantam Books,

1998, 414 pp., $27.50 hardcover.

MISS PAT SCHROEDER. When she and
Iother Congresswomen were photo-
graphed in profile, climbing the Capi-
tol steps to demand that the Senate let Pro-
fessor Anita Hill testify about Clarence
Thomas, the photo became my own Iwo
Jima image. For a generation, Schroeder
has been planting the feminist flag: She is
the most heartening figure in this cluster of
recent books by or about contemporary
American political women: three memoirs
and two biographies. Cumulatively, the
books reflect the traits, experiences, limits
of—and limits upon—women who play
with the grownups,
Schroeder (D., CO), the dean of women

in the US House of Representatives until -

1997, is the only woman in the group to
call herself “a bleeding-heart liberal” In
24 Years of Housework, she skims through
her years in “an overaged frat house,”
starting in 1973 as one of fifleen women
out of 435,

Hostility and ridicele from male mem-~
bers (who deserved the pun) did not stop
her. Despite death threats, Schroeder says,
she advocated women's rights, research
on women’s health and sane military
spending, while opposing nerve gas and
apartheid. Staunchily pro-choice——partly

because of her horrifying, nearly fatal ex-

periences with childbirth—she recalls that
she was stunned when male colleagues
told her that she should have had a hyster-
ectomy. Gung-ho for families with real
live children, not abstract or hypocritical
“family values,” she worked for sex edu-
cation, better contraception and help for
infertile couples and adoptive parents.

Schroeder’s tonic wit has entered the
political lexicon. It was she who chris-
tened Ronald Reagan the Teflon Presi-
dent. When sceptics asked how she could
be a politician and a mother simuftane-
ously, she retorted, “I have a brain and a
uterus, and they both work.” Principled,
angry, metry and combative, Schroeder
battled the right wing: “Every day was a
fight to survive and not sell out.”

While welcoming women’s support,
she doesn’t spare the rod and spoil the sis-
ters. She remembers how often she was

depressed by shortsighted female col-

leagues who argued that she was pushing
too hard on issues affecting women, chil-
dren and families. Many Congresswomen
elected in 1992 lasted just one term, she
points out, because women didn’t bother
voting in 1994. Urging women to enter
politics as “serious full-time players,” she
writes, “It can get lonely. Consider this a
postcard from the front. Wish you were
here.” '

Back at ya, sisier. The scarcity of lib-
eral flag-planters and political wits like
Schroeder is part of the reason why the
two-party system is a fiction. I wish she
were a senator, as she might be now, had
Walter Mondale chosen her for Vice Presi-
dent in 1984, instead of a less experienced,
less uppity Geraidine Ferraro, [ wish she'd
written a longer, more substantial book,

revealing how she managed to-remain
dauntless and teaching us about mischief
as a survival tactic and Engiish as a politi-
cal lance, [ also wish shed spelled out why
gadflies are indispensable-as a counter to
“pragmatists™: Ferraro, Susan Molinari
and Barbara Jordan, whose House tenures
overlap parts of Schroeder’s, all disdain
“purism™ and eagerly extol the value of
COmpromise.

these five women, was bred to poli-

tics by her father “even before I was
out of feetie pajamas” on Staten Island,
New York City’s most conservative bor-
ough. She spent seven years in the House,
resigning in 1997 to take a short-lived job
as a TV news anchor. Representative
Mom, written with Elinor Burkett, shows
“a young woman in a hurry” who liked be-
ing “the wiseass kid in that sea of Demo-
crats” on New York’s city council. Run-
ning for the House, she wanted “to grind
[my Democratic opponent] into the dust.”

S USAN MOLINARI (R, NY), youngest of

Molinari resented being dismissed as a -

fluify pawn of her father or of Newt Gin-
grich, then Speaker of the House. But
when she defines herself, she zigzags. Be-
ing “entirely conservative on almost every

_ssue but abortion,” she objects to conser-_

vatives calling her moderate. Yet she la-
bels herself fiscally conservative and so-
cially moderate. (That formula always
puzzles me. If yon “conserve™ federal
spending on food and shelter, do hungry or
homeless people starve or freeze “moder-
ately™?)

On women’s issues, too, Representa-
tive Mom is of several minds. Molinar
swears never to keep guiet about women’s
concerns, but wouldn’t mention abottion
rights during her keynote speech to the
1996 Republican National Convention,
She considers herselfher party’s champion
of women's issues and criticizes Demo-
cratic Congresswomen for not fighting
harder, only to complain about
“Republican-haters” in the Congressional
women's cauchs who “bashed men.” She
condemns extremists “who use abortion
and religion to hide their misogyny....
They are ‘pro-life’ and anti-everything
else, from birth control to sex education
and day care.” Then she gets mad because
feminists want her to be strongly pro-
choice,

Molinari exults at the Republican
House takeover in 1994, the year when
many female voters stayed home. The ju-
bilation doesn’t last long, Representative
Mom icily describes the infighting that
turned her husband, a conservative Repre-
sentative, into the scapegoat for an unsuc-
cessful coup aimed at Gingrich, while de-
nying that her narrative is payback to the
couple’s enemies. (Gingrich's obituaries
were written prematurely last November.
When he rises from the crypt, opponents
should disinter Molinari’s gratifyingly
acid portrait of his operatic self-
indulgence.)
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Pat Schroeder at a campaign stop.
From 24 Years of House Work....

Molinari’s departure from politics is
probably temporary, Anyone who crows
that she “crushed” an adversary is unlikely

to be content as a foomote at the age of -

forty.

Representative Mom has too many cli-
chés, 24 Years has too little depth; Schroe-
der could have written a stronger book
without descending to the wonkishness
she wints to avoid. Readers are likely to
prefer whichever book harmonizes with
their politics.

Between those two breezy memoirs and
two solid biographies lies an uncasy hy-
brid. Framing a Life, written with Cather-
ine Whitney, is a loving salute from Ger-
aldine Ferraro (D., NY) to her grand-
mother, mother and all immigrants whose

sacrifices opened doors for their daugh- -
ters, Her grandmother, Maria Giuseppa _

Caputo Corrieri, came to the US in 1830
and made a home for a family of twelve in
a three-room apariment. Her mother, An-
tonetta Corrieri Ferraro, began work as a
crochet beader at the age of fourteen, Asa
young widow, she literally bent to the task
of making a better life for her only surviv-
ing son and her daughter Geraldine, hold-
ing two jobs, skimping on her sleep and
food and becoming permanently bowed.
Her “particular mix of iron and compas-
sion [and] her native intellizence” allowed
Geraldine Ferraro to become the family’s
first female college graduate, starting her
political joumey.

‘If Framing A Life simply celebrated
Italian American women, it would be an
affectionate, modest gift for mothers and
daughtets to buy for each other. But when
the book turns to Ferraro’s career, it’s not
s0 hot. It scoots past her House years from
1979 to 1984 in two and a half pages. The
vice presidential campaign was covered
more informatively in her earlier book,
Ferrara: My Story, written with Linda
Bird Francke (Bantam, 1985).

To the reader who followed Ferraro's
unsuccessful 1992 and 1998 US Senate
races in New York, Framing A Life
seems oddly silent about some matters
and disingenuous or bitter about others.
It attributes ali criticism of the financial
ethics of Ferraro, her husband and her fa-
ther to bias against [talians, and assails
an estimable opponent, former Repre-

sentative Elizabeth Holtzman. Instead of -

rehearsing old grudges, the book would
have gained in logic and timeliness had it
developed its brief reproach to xeno-
phobes, thereby complementing the fam-
ily tribute,

ADELETNE ALBRIGHT, Bill Clinton’s
Msecrctary of state since January
1997, is the highest-ranking
woman in US history. She reached that

peak after advising - Senator- Edmund..

Muskie, vice presidential candidate Fer-
raro and presidential candidate Michael
Dukakis, and working with the national se-
curity council in the Carter White House,
then acting as Clinton’s ambassador to the
United Nations. Daughter of a Czechosto-
vakian diplomat’s family that fled Nazism,
communism and likely political execution,
Albright emigrated to the US in 1948 at the
age of eleven. Successively an exile, an
ambassador’s daughter and a refugee, she
adapted readily to American life.

In Seasons of Her Life, biographer Ann
Blackman places Albright in “a bridge
generation, a cohort of women wedged
awkwardly between homemakers and ca-
reerists,” Marriage to the scion of a news-
paper empire brought her love, social
status and reactionary in-laws until her
husband dumped her for a younger
woman, Blackmar tells us, Deeply
wounded and fercely ambitious—al-
though flush—Albright rebuilt her life by
teaching, running a small think tank, net-
working and creating a Washington salon,

Blackman sees Albright as a keen poli-
tician, able to explain forsign policy

clearly to Capitol Hill and to the public at.

large, someone who cultivates conserva-
tive men like Senator Jesse Helms and
laughs at their jokes like one of the boys.
Analysts preparing to write about Clinton
Administration foreign policy in the future

are sure to consult Blackman's work,

which explores Albright’s roots in eastern
Europe and investigates the controversy
over her Jewish heritage, The secretary
maintains that she did not know until re-

that three grandparents died in the Holo-
caust. By probing historical and personal
veins, Blackman ifluminates the contro-
versy without resolving it for me or, per-
haps, for herself.

Seasons of Her Life notes some of Al-
bright’s inconsistencies regarding women
and overlooks others. She enjoys the per-
sonal camaraderie and professional loyalty
of notable women like Ferraro and Hillary
Rodham Clinton and of younger women in-
side government. She has mentored some
women in the foreign service. As UN am-
bassador, she met regularly with all the
other femate delepates-—six out of 185.

Yet, according to Blackman, some UN
and State Department observers say Al
bright provides more lip service than real
support to women here and abroad. As se¢-

retary, she called women’s rights “our mis- -

sion™ but chose men for most of the power-
ful jobs at State. Respecting Albright as she

does, Blackman still acknowledges that she.

is generaily detached from the women’s
movement and claims to have encountered
no sex discrimination in the workplace.

To see Albright on PBS on the fiftieth
anniversary of her arrival in the US, field-
ing wide-ranging foreign policy questions
with easy authority, is a consciousness-
raiser. But when she tells the interviewer
that being female is “an advantage” and
then says, “I don’t think, frankly, gender
matters” to a secretary of state, my eye-
balls rollL

Barbara Jordan: American Hero, is
amajor work. In Mary Beth Rogers,
the late Representative has a reflective bi-
ographer seeking to understand her com-

THEMOST IMPRESSIVEBOOK in the batch,

cently that her parents were once Jews or



plex subject and a writer who smoothly
marshals the fruits of her research. An
admirer but not an idelater, Rogers finds
in Jordan ambition, intellect, courage,
calculation, ego, deception, pride and
patriotism. Jordan emerges from the
page with an immediacy that leaves one
with a new sense of loss over her death at
the age of 58.

Literally embodying a double role as
an African American and a woman, Jor-
dan (D, TX) moved through territory in

Texas and Washington that was con-

trolled by southem conservatives who
would have throttled her had she not
known how to deal with alpha males. She
maneuvered, too, through disparate
claims from the black and female House
cancuses. Having broken barriers in her
own life, Jordan did not share feminist
leaders’ sense of personal urgency,
through she supported the Texas and fed-
eral equal rights amendments and ap-
proved of Roe v. Wade.

Giving top priority to the needs of
constituents, especially hardworking,
elderly black women like her mother,
and often voting with liberals, Jordan
nonetheless disarmed and awed white
businessmen and the troglodytes in the
Texas senate, later repeating the process
in the US House. Explaining her m.o.,
Jordan said, “I was not coming carrying
the flag and singing ‘We Shall Over-
come.” I was coming to work....” She
wanted to extend the federal Voting
Rights Act and protect civil rights rl-
ings by the courts. Rogers presents her as
a consummate insider, who scorned lib-
erals who would fail on their swords to
avoid compromise,

Reaching the House in 1973, along
with Schroeder, Jordan became one of six-
teen black Representatives, four of them
female. In a nation that dotes on pale, cute-
looking women like Molinari, Jordan

_combined dark skin and large size withan

arresting voice and. meticulous enuncia-
tion to create a commanding presence that
stirred admiration and fear. “[She] looks
like she might be God,” said a Texas lob-
byist, “if God turns out to be a black
woman.” " .

‘The Nixon impeachment hearings bef-
ore the House Judiciary Committee in
1974 made Jordan a nationa} sensation as
America heard her stately tones: “My faith
in the Constitution is whole, it is complete,
it is total.” She would not idly countenance
its subversion by the President. (A good
summary of the Nixon impeachment hear-
ings by the only other-weman on the Judi-
ciary Committee appears in Who Said It
Would Be Easy? by Elizabeth Holtzman
with Cynthia L. Cooper {Arcade Publish-
ing, 1996]). A great orator, Rogers writes,
had found “the subject of her soul®—a
love of the Constitution—and had become
amoral leader. '

In 1978, Jordan declined to run for a

fourth term. She felt restive and had for -
several years been living with multiple
sclerosis, one of the grave illnesses that
would affect the last twenty years of her
life. She hid the health problems behind a
veil of privacy and retired from public
view.

Three years later she resurfaced, newly
at peace with herself, “Humbled by illness,
strengthened by solitude, unencumbered
by political ambition, and reinvigorated by
reading and reflection, she was stronger
than ever,” writes Rogers. She taught and
spoke for “the lefi-out, locked-out, and
forgotten.” She denounced mean-gpirited
Republican policies, helped defeat Robert
Bork’s Supteme Court nomination, and
advocated pluralism and national unity,
traveling the country until she died in
1996. .

Madeleine Albright with Maine sena-
tor Edmund Muskie, 1980, From Seq-
sons of Her Life.

MONG THESE FIVE WOMEN, certain
Aconstanls recur, hinting at the price

women pay for public office and
the limits we embrace or endure. All were
firsts: the first woman to represent Colo-
rado in the US House of Representatives,
the first female secretary of state, the first
nominated to a major party’s national
ticket. Before Jordan, no female African
American had been elected to the House
from the South,

Four were born between 1935 and
1940, Molinari in 1958. All were nour-
ished by encouragement or mentoring
from at least one parent or surrogate. All
except Molinari eamed a law degree or
PhD. All have uncommon physical stam-
ina, seemingly a sine qua non for notable
achievement in nearly any walk of life, de-
spite Jordan’s serious disabilities and
Schroeder’s hepatitis C,

For the three who remain married, a
husband’s strong backing is vital. Moli-
nari’s husband -sees her as a future US
President. Schroeder writes, “Clearly, be-
ing treasured at home freed me to be

strong and brave in public.” Jordan re- -

jected marriage as a distraction from poli-
tics, according to Rogers, and had no
“soulmate” of either sex, The four others
are mothers. - .
Their personalities range from formi-
dable past witty to perky (but look out for
sharp objects in Molinari's pom-poms),
All five are equipped for the fray with in-
ner steel, a strategist’s eye and a zest for
combat. Jordan's intense dignity served.as
armor, and Schroeder’s antic streak may
have staved off apoplexy in the face of cal-
culated humiliations—like being forced to

share a single chair with an African .

American Representative for two years;
the despotic head of the Armed Services
Committee “said that women and blacks
were worth only half of -one ‘regular’

member, so he added only one seat to the -

committee room and made Ron [Dellums]
and me share it.” -

All the women have been trivialized
and ingwited. Despite conventional per-
sonal lives, most have been.dyke-baited.
Schroeder, who is 5°7” tall, is called “Lit-
Ue Patsy” by a shorter male opponent and
variously labeled “Babycakes™ and “baby
killer,” Others are called “Liitle Missy,”
“Mrs.,” “Susic” and “Congressgirl” in-
stead of “Representative,” or are slammed
with epithets: “witch,” “snake,” “whore.”
Jordan is called “nigger woman” by a
white male legislator and “Aunt Jemima”
and “Uncle Tom™ by a black one.

In some eyes, these women are inter-
changeable. Molinari is mistaken for other
petite blond Representatives of for a
House secretary or clerk.. During the
Nixon impeachment hearings, I recall, TV
anchors confused the two women on the
38-member House Judiciary Committee,

Jordan and Holtzman—a tall, heavy, sono-

rous black Texan and a short, thin, white,
nasal New Yorker. Even today, gentle-
women on Judiciary hear the sissified
“gentletady” from the chair.

All the women except Schroeder advo-
cate compromise. In words that Ferraro,
Jordan, or Albright might utter, Molinari
says, “[I}f you throw yourself on your
principles on Tuesday, you're out of the
loop by Wednesday.”

Compromise. Ay, there’s the rub. Will
powerful men quit joking about abortion
because Albright and Jordan iaugh at their
other jokes? Jordan, who voted with the
Texas oil and gas industry and testified as
a character witness for an odious former
Nixon cabinet nember, was lashed by praise
from a pol who said “that nigger girl is the
smartest member of the [Texas] senate.”
Ferraro criticizes the “stridency” of a NOW
confetence—which I attended and which
was not strident at all—but when she mins
for Vice President, CBS’ Andy Rooney calls
her “Ferrara” Although Molinari distances
herself from the women’s caucus, House
Republicans let her rise only to the fifih-
highest party rank before sliding the glass
ceiling over her. Albright reorganizes the
State Department along lines sought by
Jesse Helms and reduces the Internationat
Conference on Women in Beijing to a photo
op, but Serbians scream “bitch, bitch™ at her
when she visits eastern Europe,

Are women of any race ever really for-
given for not being white men? Is insider
status illusory? Most of these five re-
mained aloof from the women’s move-
ment whose battle contributed to their ele-
vation, or blew hot and cold. Yet only Al-
bright still holds office.

If we shun feminists, do we thereby
gain entry to the treehouse whose door
reads “NO GIRLS”? Or are we just out on

Barbara Jordan delivering the keynote
address at the 1992 Democratic Con-
vention. From Barbara Jordan: Ameri-
can Hero.

a limb, clinging, amid complaints that we
have betrayed our unsung sisters for
naught? Conversely, if we are principled
aren’t we isolated, left grubbing in the leaf
litter at the foot of the tree, unable to climb
at all?

Dilemmas aside, you have to love a
Schroeder for fighting like hell for the sis-
ters for a quarter of a century—and for
wearing & rabbit suit to Washington’s
Cherry Blossom Festival. God bless her
mixture of passion and gaiety. If I can’t
laugh, it’s not my revolution.

Readers who want Schroeder back in
the lists might write to her at the Associa-
tion of American Publishers. Schroeder in
2000. Pass it on.

Copyright © 1999 Maric Shear
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Unhappy endmgs

by Mame Shear

Last Rights: The Struggle Over the Right to Die, by Sue Woodman. New York: Ple-
num Trade, 1998, 293 pp., $26.95 hardcover.

The Good Death: The New American Search to Reshape the End of Life, by Marilyn
Webb. New York: Bantam Books, 1997, 479 pp., $24.95 hardcover.

Freedom to Die: People, Politics, and the Right-to-Die Movement, by Derek Hum-
phry and Mary Clement. New York: St. Martin’s Press, 1998, 390 pp., $24.95 hardcover.

for generations to come, as those of

us who consider it essential to per-
sonal autonomy contend with critics who
deplore it on religious grounds or fear it
threatens people with disabilities and other
vulnerable souls. The authors of these
three books recognize that medical tyr-
anny, which Marilyn Webb calls the sor-
cerer’s apprentice, makes some people
desperate to escape protracted suffering in
the clutches of doctors who overtreat them
against their wishes, yet shamefully under-

THE RIGHTTODIE will be a battleground

treat pain or abandon patients in ghastly .

circumstances at the end of their lives. To
varying. degrees, all the books cover the
debate’s -focal points: Quinlan, Cruzan,
Kevorkian, Quill, Hemlock, Netherlands,
Australia. They all report on court cases
and political campaigns which bave cre-
ated a crazy quilt of state regulations that
cripple the right to refuse unwanted treat-
ment, even for patients who have executed
living wills and health care proxies.

Last Rights is the work of a journalist
troubled by the wretched last years of a be-
loved aunt. Aware of the “infinite com-
plexities” of the right to die, Sue Wood-
man succinctly sketches the land-
scape—who’s out there, on which side,
doing what. She asks, “Can an advanced
society...end prolonged suffering without
compromising its ethical underpinnings?”
Last Rights outlines the origins of the right
to die in ancient Greece and the legal fights
between modern pioneers and their adver-,
saries here and abroad, which were trig-
gered in 1976 when a New Jersey court al-
lowed Karen Ann Quinlan’s family to
have her respirator disconnected.

“To my surprise, very few of the medi-
cal professionals I talked to could accept
the fact that, deep down, someone might

"not be afraid of death,” Woodman says.

Physicians probably fear it as much or-

more than patients do, regarding it as a
doctor’s defeat, not a patient’s right. They
cannot let go. Yet unlike abortion, she
says, death directly concerns everyone.

Despite her personal terror at the subject,

Woodman creates - a - forthright, even-
handed picture of advocates and critics of
the right to die.

Last Rights is -the only one of these
books to consider the connection between
the right to die and women. Woodman
notes that the women’s health movement
has stimulated their assertiveness as health
. care consumers. “Not surprisingly, many
.. women harbor a lingering distrust of the
{ medical establishment,” she says, in the
wake of DES, the Dalkon Shield and
breast implants. She anticipates that vet-
eran feminists will resist “a paternalistic
medical profession telling them how they
must die” as they age.

Marilyn Webb is another journalist
whose work is informed by painful private
experience—the deaths of her father and
young sister long ago. During six years of
research for The Good Death, Webb im-
- mersed herself in clinical literature and sat
" at deathbeds to learn how people really die
.and what activists, ethicists, spiritual
! counselors and palliative care specialists
! are trying to do about it. The Good Death

chronicles the nascent movement toward
pacific “natural dying,” akin to natural
childbirth. At the other extreme, it de-
scribes horrible deaths, full of humiliation
and fear, like the agonies of an AIDS pa-
tient whose doctor decided not to “waste
good medicine” on him. A bureaucratic
rat’s nest makes hospice services rare, ex-
cluding people who are not terminally but
interminably ill, Webb says. She inter-
views the families of seven Kevorkian pa-
tients and accompanies cardiologists on
their icy march through an ICU. Right-

wingers literally pitched their tents outside

the hospital where Nancy Cruzan lay in a
persistent vegetative state, reports Webb;
the zealots were armed with blueprints of
the building and were bent on inserting a
feeding tube into Cruzan’s body by force.

Mordant specimen though 1 am,
Webb’s case histories of dying individuals
made me weep; so many people known to
each of us have lived too long, suffering,
and died too soon, thirsting for life. But
when The Good Death tums to death’s
‘“unimaginable mysteries,” it gets a tad
icky for my taste—figuring as I do that if
I’m moving toward “the light” it’s proba-
bly an oncoming SUV. Other readers may
find the passages about iranscendent won-
ders moving, but grow restive at Webb’s
analysis of state medical boards’ baleful
role, analysis that engaged me.

By opening ‘and closing The Good
Death with stories of people who died

-peacefully amid their families—a 36-

year-old woman and Webb’s 96-year-old
father-in-law-—Webb creates an implic-
itly hopeful framework for it. But she is

no Pollyanna:

What we are seeing now is the patient
caught in the vortex of a heated,
bloody battle—troops with conflict-
ing interests fighting over the body in
“the bed...for physical and political
control in sickness and at the end of
life. The question still remains—two
decades after Quinlan—who has the

. powertodecide? . . (p 18R)

HERE ASSISTED SUICIDE is surveyed

‘ N ; by Woodman and allotted two
chapters by Webb, it is explored

in detail in Freedom to Die. Derek Hurn-
phry, author of the classic do-it-yourself
suicide manual Final Exit and a founder of
the Hemlock Society, and Mary Clement,
who became an attorney at mid-life and
who sits on Hemlock’s board of directors,
examine the history of the right-to-die
movement in depth: They know that
“physician-assisted suicide” and “the right
to die” are misleadingly gencrous, al-
though common, labels that cloak narrow
realities. The “right to die” is unfortu-
nately coming to mean only physician-
assisted suicide (PAS). PAS, in turn, refers
merely to a doctor’s writing a lethal pre-
scription under tight restrictions. PAS is
no help to people who cannot ingest drugs
unaided or cannot swallow, and the inter-

minably ill are ineligible even for the pre- .

scription. Only Kevorkian has openly pro-

vided genuine physician-assisted suicide.
Humphry and Clement regard the right

to PAS as “the second war over ‘choice.’”

Victory, they say, would let mentally
competent, terminally ill adults control
their own bodies, despite fierce opposition
from institutions like the American Medi-
cal Association and the Roman Catholic
Church. Humphry and Clement see the
cruelty in consigning patients to the un-
tender mercies of doctors -and hospitals
unwilling to cede power and conscious
that “dead patients generate no income.”
They object to church politicking, which
they believe violates religious liberty and
separation of church and state; they warn

that the coalition between the Catholic hi- -

erarchy and evangelical Protestants bodes
ill for death rights. Freedom to Die sup-
plies ample information about pro- and

anti-choice campaigns in California, Ore- .

gon and Washington. It contains the text
of Oregon’s splendidly named, but dis-
turbingly limited, Death With Dignity Act
and a handy chronology of key events in
the movement’s history. '

But Freedom to Die is marred by over-
statement, by a fluctuating voice and by a
nasty assault on sick old people. Contrary

* to its claims, the medical community has
_ not been “emasculated” in the last twenty.

or thirty years. Patients and families have
not attained “the starring roles” in medical
care, either: a major study cited in this
very book reveals that doctors typically
ignore patients’ advance directives,

' Chapters that analyze the subtleties of
major appellate and Supreme Court rul-
ings sound professional (despite a pass-
ing implication that Roe v. Wade was a
“mistake”). But another, _self-sewing
voice promotes Humphry, sometimes at
the expense of accuracy, ‘At least six ref-
erences to Final Exit as a bestseller ap-
pear. Scores are settled within tlie move-
ment, and Humphry is erroneously iden-

‘tified as Hemlock’s sole founder five
times. Ann Wickett, Humphry’s second.

wife, is called a co-founder once, but it's
in a paragraph saying her suicide helped
defeat a right-to-die initiative, calling her
emotionally unstable, and giving no hint

that Humphry’s behavior toward her was
controversial at the time. (Wickett killed *

herself afier their divorce and blamed her

‘'suicide upon him in a farewelt letter.) In

light of Humphry’s past public state-
ments about Wickett, many of them ap-
palling, her slighting in Freedom to Die
seems to fit a pattern.

To understand the assisted suicide
movement, one must recognize that Hum-

phry ranks with Kevorkian as a pioneer.
But one ought not assess his work or char-

acter before reading more objective ac-
counts than Freedom to Die. Last Rights -
helps here. Woodman avoids axe-grinding -
when she reports on conflicts Within the -

movement. Addressing Humphry's treat-
ment of his first two wives, she concludes

. that “the scandal still lingers.”

Humphry and Clément attack elderly
people as pampered parasites who are
sucking the US Treasury dry, cossetted

geezers whose “enormous political influ- -

ence” lets them wallow in medical care,
oblivious to the fact that they can “bankrupt

the country.” Like Ronald Reagan telling .
‘ugly fables about welfare queens, Hum-

phry and Clement ask: “Should taxpayers
be subsidizing the knee operation of an

eighty-seven-year-old woman who is one

hundred pounds overweight, is in the early -

stages of dementia, and has high choles-

terol and heart disease?” No endnote re-

veals whether such a case actually exists.

The growing ranks of “elderty and infirmed .
[sic] patients eating at the subsidized table™

are diverting billions in medical care from
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soundiﬁg off

Contined frour page 2

duress: to carn degrees and publishing
credits that would otherwise be denied
them by argot-nauts higher up the food
chain. The argot-nauts miss the irony in
W. S, Gilberts lyric: “If this young man
expresses himself in terms too deep for
me,! Why, what a very singularly deep
young man this deep young man
must be!”

People who teach, work in the media,
or comment on popular culture should
learn that altisonant verbiage incarcer-
ates signification,

Copyright @1999 Marie Shear
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soundi ng o ff Marie Shear

Stamp out Scholarspeak!

IU's not just Murdoch and Disney who
are rotting our brain cells. It’s Scholar-
speak.

Consider a recent book about wo-
men’s images in advertising by an author
who will be tactfully unnamed here. Her
ideas are encaged by academic jargon.
She writes: “Each chapter...privileges a
particular lens through which to read the
convergent discourses and performative
tropes.” “{1] posit that hysteria is a viable
analytic for investigating contemporary
postmodern conditions within which
representations of reality—illusions—
are the only reality.” Marx used fetishism
“to critique the atheological sacrality” of
something else. No, not Groucho. Take
two viable analytics and call me in the
morning.

Does sophisticated thought demand
obscure language? In an op-ed essay in
The New York Times last March, Judith
Butler, who chairs the rhetoric depart-
ment at the University of California at
Berkeley, contended that “some of the
most trenchant social criticisms [are]
often expressed through difficult and
demanding language” Scholars may
employ it, she writes, to “help point the
way to a more socially just world”

But Patricia T. O’Conner’s refreshing
handbook Words Fail Me (Harcourt
Brace & Co., 1999) counters: “No sub-
ject..is so complicated that it can’t be
explained in clear English.” Dismissing
those who “tart up [their] writing with
authoritative-sounding twaddle,” she

continues: “The subject—particle phy-
sics, perhaps—may be over our heads,
but the writing should never be” In a
similar vein, The Women's Review of
Books instructs reviewers “not to write in
such a way that non-academic readers
will feel excluded.” The editor wants to
reach the entire feminist intellectual
community, not academics alone. In Fire
with Fire (Fawcett Columbine, 1994),
Naomi Wolf deplores feminist theory
“couched in...an exclusive and elaborate
professional jargon amount-[ing] to pig
Latin.”

“See Spot run!” prose, infested with
adorable anecdotes, makes my iniays
ache. Yet the extremes of bloviation and
condescension leave ample room for
grown-up writing in between. Whatever
the nominal subject of a school or col-
lege course, its subtext, when Scholars-
peak is required reading, is that books
are cadavers. A student raised by an adult
who loved words, and who therefore
read the likes of . ]. Perelman and P. G.
Wodehouse by the fourth grade, won’t
mistake obfuscatory tomes for books in
general. Students unvaccinated by Perel-
man and Wodehouse may shun books
once their formal education ends. Then
who'll read what we write?

As O’Conner recognizes, high-flown
lingo may mean that the writer is too
lazy to think clearly and write cleanly, or
is cloaking skinny substance in bulky jar-
gon. Others write Scholarspeak under

Continued on page 4
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| Bra.nd 1llu51ons

by Mame Shear

o Deadly Persuasmn Why Women and Glrls Must Flght the Addlctwe Power of Ad- -
1 vertlsmg, by Jean leboume New York: The Free Press 1999 368 pp., $26 00 hard-

cover: -

The Rea[ Thing: Performance, Hysteria, and Advert:smg, by Mady Schutzman.
Hanover NH Wesleyan University Press; 1999, 216 D, $45 00 hardcover, $19.95 pa-

per.

_ EAN KILBOURNE lias- been studymg ad-
Jvertlsmg and- addiction- for. decades..

Yet she reproaches herself: “...I still

feel awful almost every time I read a'fash- -
ion' magazine. My belly is too round...my -
skin marred.:my teeth not white enotigh, -

my nails 1ot perfect.” Lots of us know the
feeling. Ads rarely show women who- 160k

llke us—pear shaped, multlcolored in. all' ‘

.ages and sizes.

i KJlbourne brings both professmnal and_ :
personal ‘credentials to Deadly Persua-.

Sion. Her_lectur_es and films began examin- . |8

{ ing women’s images in print and televi-
| sion ads in the sixties. An alcoholic who

has been sober since 1976, and a smoker -
| who “quit in 1983, she is alarmed- that
- canny, relentless ads promote. addictions -
_to children and to women and girls who are”
'strugghng to control their weight and re-

- press-their anxiety in a culture that prizes
submissive starvelings.
" Exploitation of women in ads is worse
today than ever before, Kilbourne writes,
Advertising foments insecurity and isola-

_tion, then offer§ alcohol, cigarettes, junk -

food and diet scams to deaden the pain it
stimulates. Stifle yoir spontanelty and
exuberance, say the ads, be Virginal and
sexy simultaneously, and you’ll defeat
your female competitors for male atten-

_ stuff

challenge sexism are the very ones whose

energy and anger are defused by ads. Less -

passive than their sisters; yearning to ex-

press their restiveness, they are taught by

advertising to squander resources- they
could otherw1se use to seek social justice
and warm human relationships. “I loathe
and fear the advertisers’ cynical equation
of rebellion with smoking, drinking, and
impulsive and impersonal sex, the way
they encourage all of us to confuse addic-

tion with liberation, enslavement with.

freedom,” says Kilbowme.

The corporate trivialization of femi-
nism that reduces ERA to a laundry deter-
gent, New Freedom to a maxipad and Day
Care to a cold medicine is at least seventy
years old. Because nicotine is the most ad-

dictive drug, cigarette ads are the most le-
thal lies. Women now get lung cancer at -

the same rate as men, and it buries more of
us than breast cancer. ““Alive with pleas-
ure!’ says a mga,l;ette ad, which certainly
beats ‘Dead with tancer!’ asaslogan,” My

utterly unscientific impression iz that

many more students on a college campus I
regularly visit are wearing cigarettes now
than "were similarly accessorized some

years ago. (Incidentally, does the Right to .

Life movement ever picket tobacco com-
panies?)

-In a profitable symb1051s tobacco ads
complement the ads for diet schemes and
for sugary, fatty foods sold as anodynes.
Dieters are wonderful consumers, pur-
chasing food and weight-loss products in
an endless cycle. Millions of women and
girls obsessively pursue the frivolous, un-
" attainable goal of a thin body, Kilbourhe
- writes; goaded by images of models so
bony they do not menstruate. Advertising
intensifies society’s message that females

) f-tlghtened Yesterday nternatios ex:
..f.Syrnbol Marilyn Mchsde, is fat by: today g
--standards The actor who plays the p0pu1ar
- TV nitwit Ally McBeal looks [ike aposter

The: women and gn‘ls most hkely to

From Deadly Persuasion.

must be’ cut down to size, hterally and
figuratively. -Fat -people = “are mote
scornied; shamed, and desplsed than ever
before”; that bigotry “strikes fear into the
hearts of most women.” 1. thmk the vise has

child for.famine relief. No wonder%omen

- smoke: cancéris the dietthat really works.

No zealot, Kilbourtie” enjoys print and
television advertisements that are: exciting,
inventive -and funny, confessing that: she
found a TV ad for BMW “so sexy; I longed
for a cigarette ad afterward.” She doesn’t
blamge -ads. alone for: demomzmg fat
women or causing binge drinking, teenage
pregnancy and violence against’ women.
The cumulative effect is what appalls her.
Taken together, she says, advertising fos-
ters an' inescapable, poisonous environ-
ment in which sexist stereotypes, cynicism
and self-hatred, and the search for quick
fixes flourish. Feeling ironic and superior,
consumers congratulate ourselves that we
are impervious to ads, while the most skill-
ful propagandists of the age—who usuaily
ignore leshians, women of color and
women who are disabled or poor—inexo-

‘rably teach young, white, heterosexual

women that they are appetizing only when
plucked, polished and painted,

Even children are targets. The irritating
tendency of aleohol and tobacco addicts to
die off leads advertisers to soften up kids
to replace them, polluting classrooms with
spurions “educational” materials. (Does
McDonalds’ nutrition chart place heart at-
tacks atop the pyramid of food groups?)

Inspired by a passionate conviction that
advertising threatens the mental and
physical health of women and girls,
Deadly - Persuasion is & strong, nomn-

- pharmaceutical remedy for media illiter-

acy, safe and effective for the general pub-
lic and students of all ages. Elementary-
school pupils too young to read it might

-conduct media-monitoring projects -that

their teachers base upon the book. In fact,

The Womeh’s Review of Books / Vol XVIL, No. 3 / December 1999



Kilbotrne thinks media-literacy education
should start in kmdergarten That’s none
too soon: advertisers live by ‘her w1tty-'
aphorism, “{L]ife begins at consumption.”

LTHOUGH DEADLY PERSUASION CO1L-
Atains’ too much repetition, Kil--
bourne does  write in Erglish.
Mady Schutzman writes Scholarspeak.
Trapped within the academic jargon of
The Real Thing is a stimulating analysis of
the roots of advertising messages and our
reactions to them. ]
Schutzman ‘tells us she performed a
chapter of The Real Thing at a Perform-
ance Studies Conference in 1995, “amid
the ‘spectacle of helium-inflated latéx .
gloves, crinolines made of plastic specu-
tums thHat lit up kike Chrisimas trees, and
flying Day-Glo-ping-pong balls signifying
schizophrenic ‘turmoil.” That sounds pi-
. quapt. But the book is. no burst of free-
wheeling otiginality and enlightening jix-
tapositions. |
Trouble starts with the preface’s first
paragraph. The methodological challenge,
it says, was “how to sirmulate the culture of
popular advcrnsmg 1conography——a Cry-
topographic. [sic] and self-referential se-
miotic environment” and its “disjunctive
polyglot of méanings.” Schutzman wanted
n “authoriél voice [that] was more poly-
,Valent o convey and incite, through my
textual strategy, the vertlgo of hysteria’s
ever-shlftmg symptomology [s1c] ”. But
“vertigo was tempered” for the’ sake of
“‘readability.’” The disdainful quotation
marks around “readability” bode no good. .
. Hysteria, to Schutzman, is an inability to
distinguish reality from iltusion, which re-
sults il part from stereotypical and ideal-
ized images in advcrtlsmg Women con—
sume, and are consumed by, ads, then “r
gurgitate in rage, histrionics, amnesia, and

semination of images of women who were

paralysis.” We try to embody the images‘

- until contrivance and sham pass. for arche-

type. The barrage of contradlctory mes-

* sages—in which women are - animalistic,

dead, Indicrous, impotent, exalted, dreamy
and debased—convinces us that we have
no identity at all.

Schutzman thinks hysteria can be used

_pelitically, for resistance or healing, if we

abandon the search for a cure: “If we don’t
find ways to turie in to the language of cul-
tural madness that we are investigating,
then we can never heal.” She wants to ex-
plain how hysteria and advertising nse the
tools of drama to disable women, and how
those tools can be adopted by radical femi-
nists. .

The Real Thing is not meant as a conven-
tional history of twentieth-century print ad-
vertising, Like a deejay mixing and scratch-
ing records to create a fresh jangle, Schutz-
man samples gynecology and psychiatry;
the rise of photograply, which distributes

“truly fake” jmages to a mass audience; the

works of Darwin, Freud-and Charles Dana
Gibson, which inform foday’s images; the -
pressure on women to wear masks; the illn-
sion of emancipation that allowed women to
visit department stores and theatres; the
growth of ad agencies; the alliance between
art and high fashion in the 1930s; the dis-

labeled mentally ill; the role of mail-order
catalogues; and vampirism, surreahsrn and
streamlined styles _

There are striking tidbits. Medical re-
searchers of the 1800s commonly chose
female corpses for dissection. In the

11920s, the Ladies Home Journal cautioned

readers that women who did not stay home
to raise children were “aiding the red
cause.” (How comforting to know that
sexists are environmentalists. They recy—
cle the1r garbage )

The Real Thing could have been a vivid

' 1nterd1501plmary synthesxs kaléidoscopes

“delight us because thicir clanty Iets the eye
foliow shlftmg patterns inbrilliant colors. -
‘Schutzman can write cleartly. “[W]c ngver-.

33

find our 1dcnt1ty we just keep buying.’

“Consumers’ are most exploitable. when i
" they are not thinking too clearly, when :

they don’t remember theirlast commercial

_-nightmare, when they are wandenng atm-
essly . through malls.”
perity of the Reagan era “can be viewed as .
a celebration- of bigotry wherein Amencan
citizens ‘were encouraged to exploit the .

poor, get rich, and not feel guilty about it.”
(Neatly put.) - '

Even intelligible deconstruction can
unwittingly approach-parody, though. Are
eyelashes really “thick and furry pubic
sheaths™? Maybe lipsticks really are phal-
lic, but wouldn’t it take a mighty steady
hand to apply them accurately if thcy were
shaped like uteri?

Occasional silliness, however is a mi-

- nor weakness compared to prose like this:

“Those who practice poststructuralist writ-
ings/readings...privilege fluid, polyphonic,
and surface positionings in their analyses.”

Hans Belfmer’s work “foregrounds the sa-
distic component of scopophilia, where the
sculptural and photographic- effects disar-

ticulate the female body into a sign of vio-

lence, possession, and masochistic pleas-
ure.” “Through presentlﬁcanon an exces-
sive presence compensates for a predomi-
nating absence.” Wracked idioms do not

heip, Theories are purported, a woman is .

donned in clothing, a shift heeds issues, a
notion is bestowed a status, advertising is
astute to women’s roles, and consumers
“are all prey to how the fet1sh conducts its
enchanting- orchestration.” ‘
The problem is not that The Real Thmg

+ requires disciplined attention that only

The. alleged pros- -

g YR Pl Qe A s ot i i e ,?&W A
b G 8 g SRR ] 7 E"3 % Hode

From Deadly Persuasion.

“lazy or simpleminded' readers will be-
- grudge it. The problem is that ideas cannot

be assessed and apprcclated by readers
forced to concentrate, instead, on deci-
phering stupefying jargon and staving off
puns that spring to mind, unbidden. Sister
can you paradigm? Trope, trope, trope the

_girls are marching...

. '_ OT SURPRISINGLY, Deadly Persua-
Nsion and The Real Thing cover
some of the same topics. A book

about advertising that overlooked sexism,
skeletal models, the sexualization of chil-

" dren and the manipulation of psychological

research would miss much of the story.

j_Both authors know that empty, fearful peo-
ple buy, then buy some more, and that ads

systemic approach, Deadly Persuasion
wisely puts advertising into the context of
dverweening corporate power and of media
* suppression of information and opinion that

CE e e

m@»Although feminists have been criticizing sex1sm in advertislng for
. years, the situation is getting worse rather than better, as Maric Shear finds
ir areading of Jean Kilbournc s Deadly Persuasion: Why Women and Girls
" Must Fight the Addictive Power of Advertising and Mady Schutzman’s The

¢ could help the public to demand cotporate
accountability. Magazines that thrive on to-
bacco ads, for instance, are censoring the

" fact that tobacco kills over four hundred th-

From The Real Thing.

tell women how to look and .act. Kil-

bourne, whose book is the more gener-. -
ously illustrated, says she writes to kindle -

revolution: “We can redefine the crucial
concepts—Ilove, - rebellion, sexuality,

friendship, fréedom-—that advertising has

corrupted, and take them back for our own
health, power, and fulfillment.” Schutz-
man also wants women to resist, yet it’s
not easy to follow her marching orders: “In
our altempt fo recuperate hysieria as a
critical analytic, we must reinsert subjec-
tivity inio the vacated sub_]ectlwty of hys-
teria.”

Many social ilis that advertising exacer-
bates—racism, sexism and homophobia
among them—are public health issues to
Kilbourne. We must become media critics,
she says, because huge industries are bat-

tening upon an uncritical populace. In its

ousand Americans annually, TV journal-

ism (an oxymoron, I think} rarely warns us

off futile diets. “Tt is time for us to fight

back,” says the spirited final chapter. “We

néed coalitions, networks, conferences,

public outcries. We need all kinds of people
"coming together....

Ralph Nader, Jim nghtower Mlchael
Moore, Fairness and Accuracy in Report-
ing, and Adbusiers should rally ‘round the
Kilbourne flag. (ddbusters, a Vancouver-
based magazine, has been publishing peti-
tions urging New York State to revoke

Philip Morris’® corporate charter, a won- |,

derfully audacious tdea.) We otrselves
should rally ‘round. And we’d better be

quick about it, before acromegalic. media

congiomcrates run- by Murdoch and Dis-
ey turn us all into flatliners.

- Conglomerates aside, wé will not have
media literacy, or any other kind, unless
academics, ‘Universities and presses quit
writing and publishing Scholarspeak and
making students read and write it. People
who teach and write about the media and
popular culture should lead us out of the

rhetorical rat’s nest, not burrow decper .

into it. While most professions need some
- specialized language, if professionals who

analyze. communications cannot commu- |

_nicate, who can? It is time to recuperate a
- hegemoni¢ paradigm that valorizes the se-
mantlcs of the quotidian.

Copynght ©1999 Mane Shear
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MARIE SHEAR is awnter and edltor by trade a satmst and musi-
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I Hcr work has appéared in more than forty magazmes and ncwspa—

" Real Thing: Pe:formance Hysterza and Advertzsmg, p. 8.
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| | Solving the Great Pronoun Problem: 14 Ways
i | to Avoid the Sexist Singular contains a 14~
point guide, discussion,. and illustrative exam-
ples. Equal Writes reviews guidebooks about
unbiased “communication, explains how to
choose one, and supplies a bibliography. To or-,
der send $5 plus a long, stamped, self-
addressed envelope: for each arficle to the
author: Marie Shear, 282 East 35 Street, #7N,
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