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- GRIFFIN-WIRTH ASSOCIATES
I / q ’5 ' public interest media & development

Wikies

May 3, 1993

Dr. George Gerbner

Profesor of Communication

The Annenberg School for Communication
- University of Pennsylvania

3620 Walnut St. .

Philadelphia, PA 19104

Dear Dr. Gerbner,

I am_writing,_as I was given$you name as someone who is
- interested in the concept of media literacy.

About 18 months ago we released our video, Lines in the Sand.
‘Lines in the Sand is a 12 minute video essay which explores the
issue of management of the news during the Gulf war for the
purpose of affecting public opinion. It is designed to be a
discussion starter with the goal of helping students become more

critical consumers of news.

We sold over 1,400 copies of the video to schools, libraries,
media-centers,_religious_organizations and civie groups and sales
are continuing strong. :

It has been purchased by instructors in a variety of curriculums:
social studies, journalism, political science, English, religion
and history and is appropriate for grades eight through college.

We received numerous reviews and letters of endorsement. They
include: '

Video Librarian - "Four star - Editor’s choice"

Lander’s Film & Video Review - "Highly recommended"

ABC Clio Video Rating Guide - "Four stars" S

School Library Journal - "A welcome addition for social
~studies classes in current events or for communication
classes in media." .

* Book Report - Journal for Junior and Senior High School

' Librarians - "Lines in the Sand should be seriously

‘considered for purchase." : ' _ :

* Journal of Social Education - "Highly recommended"

* Quill & Scroll - "The video is ... ideally pitched toward

discussions in journalism and social studies at all

levels. " _ .

Kl 702 South Beech - _ L) 168 Parkway Drive

Syracuse, New York 13210 ‘ ' Syracuse, New York 13207
315/476-3396 _ 315/471-4953

E N I



We do not have an advertising budget and rely on reviews and
notices in newsletters. Anything you can do to help spread the
word would be appreciated. We think our video would be of great
interest to people interested in the field of media literacy.

I’ve enclosed a copy of our press release and a few letters of
endorsement.

I can be reached at (315)476-3396 if you have any questions.

Sincerely yours,

(e, wliu

Peter Wirth
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~ Peter Wirth (315)476-3396 - : _ B S S

- l}il.les"illl the Sand -

: ?'Mode_m_Wars are not won and lost on battiefields:' But_ in frt_)ni of television screens, ._th_rc."
 attitudes and perceptions are bought-and sold.” With footage fromVietnam, the invasions of
Grenada and Panama Lines in the Sand - illustrates how the Pentagon increasingly managed the *

news we saw. Michael Deaver, who served as President Reagan’s principal media advisor said

that the Pérsian' 'Gultf_,war_.wa's such a propaganda success that a team of public relations '_expe:ts O
. couldn’t have planned it better. - L e

- This 412'miinute video e_Ss_ay explores how information was controlled and news managed during -
-+ the Gulf war to keep the disturbing realities of war from affecting the conscience of the US

- public. Lines in the Sand raises critical questions -concerning -the ways limited ‘access to .

. information shapes public opinion. Footage shot in Baghdad by:producer and writer Ed Griffin-..'.

. Nolan shows us the faces of the victims we did 10t see on the nightly news. -

An intel,f,\f_i;éw with a.géoidgy professor who lost his wife and four daughters in the Ameria_ bom_b e

shelter. in Baghdad ‘along with -hundreds of civilians puts a human face ‘on a war-that- was -

- skillfully and. intentionally kept from our view. "Victory, but victory at what price?” is the

. troubling moral question-that Lines in the Sand leaves us to ponder. -

Now. in‘_hée-;in,hundreds of schools and churches in the US and Canada Lines_in the Sand
~ premiered in the 35th London Film festival last November. Steven Bode, an organizer of the "
 festival wrote "their analysis of the media coverage of the war and the questions it left -

unanswered. is sharp, insightful and sobering." More recently, it aired on PBS in new York; ~

: Washmgton DC; San Francisco and a number of smaller cities, -

- Randy Pitman, from the Video Librarian gave Lines in the Sand a "Four star:- Editor’s -~
choice" rating. He wrote "Lines in the Sand reminds us that not only were the human costs of =
~ the war neither calculated nor reported - they were ignored on purpose.” ‘Lander’s- Film .and -
- Video Review rated Lines in the Sand "Highly recommended.” ABC Clio. "Four.stars” rating, -

' Kath'y,' Akey, School Library Journal, " A welcome addition for social studies classes in _'curreht' _
events or for communications classes in media.” : ' -

168 ParkWay Drive
Syracuse, New York 13207
. 315/471-4953



Journalism Education Association

JEA Headquattars

Linda Puntney, Exec, Dlrector _

Kansas State University
Kedzie Hall 103 -
Manhattan, KS 66506-1505
(O) 913/532-5532

{H) 913/538-6600

(FAX) 913/532-7309

-

President

Dr. Kenson Siver
Southfield Public Schools
18575 W. Nine Mila Road
Southfield, M! 48075

(0) 313/746-8725

(H) 313/569-4266

Vica Prosidant
Candace M. Perkins
5t. Charles High Schoo!
1020 DBunham Road

8L Charles, H. 60174
{0} 708/584-1100

(H) 708/584-7526

Secretary

Judy Babb -

Highland Park High School
4220 Emerson

Dallas, TX 75205
(0)214/521-5802
(H)214/238-9298

Treasurer Emeritus
Sister Rita Jeanne, FSPA
St. Rose Convent -

715 S. Ninth St.
LaCrosse, Wi 54601

{Q) 608/784-2288

-Past President
Dorothy McPhillips
16302 2041h SLE
Graham, WA 98338
(H) 206/893-5223

»

Editor: C:JET

Molly J. Clemons

Truman High School
3301 S. Noland Road
Independence, MO 64055
(O) 816/833-1313 -

{H) 816/836-0585

Editor: Newswire

Judy Babb

Highland Park ngh School
4220 Emerson

Dallas, TX 75205
(O)214/521-5802
(H)214/238-9298

“Leading the way in scholastic journalism and media education”

Revnew “Lmes in the Sand" and "Images of Conﬂlct"
: by John Bowen, Lakewood (Ohlo) H.S.

“Lines in the Sand" isnot Just about war, its. coverage orits 1mpact Itis about soc1e|:y and 1ts ) o
‘beliefs, and how each are shaped. S

-~ Itis condemnanon anda celebranon all rolied mto one 12-mmute essay of media’ coverage or
lack of it, of the Gulf War. S . ’
"And, at the very least, it raises quesuons every ]ournahsm course should ask — when do N :

' joumahsts have the story, and more importantly, _what is the story they should have

The film and its compamon study guide, "Images of Conﬂzct ! ralse quesuons of eﬂncs, -

accuracy, perSpectwe and- hxstory

- As "Llnes" shows i 1magcs of what our govemment wanted us to see, it also raises the human
element of the war we did not see - an Iraqi father who sa1d he lost his family in what the United
States said was araid on a military shelter. '

It suggests the Gulf War was a managed war, unlike the Vietnam War where journalists could
go where they wanted, and always, always could ask why. - : o

These journalists mlght not get answers, but at Ieast the reporters had the- freedom to dlg,
mqmre ‘to go where the action was - :

" In thé Gulf War the media was nghtly bound 1f not by overt restucuons bya covert assump-
tion of its role. “Lines" suggests by the rmhtary f1e1dmg its own mecha blitz, experts and ‘

_videobombs, the press was supplanted and diverted inio covering only what the mlhlary wanced it,

and therefore the American public; to see.
There mlght be disagreement there, and about the premlse of the video, but that, mdeed is the
whole point, . '
These skills of analysis, decision makmg and critical thinking, are issues also raised by

"Images," which accompanies the video,

" Materials in this study gu1de tend to be qulte cnucal not only of the Pentagon but a]so of the
medla I.eammg Joumahsts tend to think of the attack-dog role created by the Watergate era
medla but lessons in "Images" point to the media's lap dog reality in Gulf coverage. Sngmﬁcantly, :
the various activities try to raise the why angle.

Since the study guide does quite a bit of comparing the Gulf War to the Vietnam War, in what
-some will think a slanted way, it might have to be supplemented w1th background on pro and anti- '
war attlludes of that era. S : - :

“The study gmde offers group activities and exercmes exammmg the role of the media in the
time of war. In al, the guide urges awareness and action in terms of the: mecha Awameness comes _
in terms of how and why the media covers stories. Action is generated in terms of explorauon and
creation of altemauves in ways mformanon is created and received. y

In all, the materials lead studenis to develop attitudes necessary for depth reportmg — Iookxng o
beyond the obvious and asking, always, why,

MORE

Raglonal Directors: Linda Ballew, Northwest; Vicki Scorsone, Southwest; Susan Hathaway, North Central;
Jack Harkrider, South Central; Sherry Haklik, Nor:heasz Margaret M. Johnston, Southeast
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GRIFFIN-WIRTH ASSOCIATES

public interest media & development

May 20, 1993

Annerberg School of Communications
University of Pennsylvania

George CGerbner '

3620 Walnut St.

Philadelphia, PA 19104

Dear Mr. Gerbner,

Thank you for your willingness to help us in getting the werd out
about Lines in the Sand.

I‘ve enclosed a review from a Professor of Religion at La Salle
University in Philadelphia. Professor Kelly is also the President
cf the International Dietrich Bonhoeffer Society. I think you
will find his review very interesting. -

Please make sure you list the price for the video $21.95% and
video with study quide $37.95 if you put a notice on the
electronic bulletin boards and the Union for Democratic
Information. Checks should be made out to Griffin-Wirth
Associates. L o

The rest of this letter I think I’ve sent already-but wanted to
make sure, so I'm sending it again.

We have sold over 1,450 gopies of the video to schools,
libraries,_media centers, religiocus organizations and civic
groups and sales are ccntinuing strong.

It has been purchased by instructors in a variety of curriculums:
social studies, journalism, political science, English, religion
and history and is appropriate for grades éight through college,

We have received numerous reviews and letters of endorsement.
They include: ) : s :

* Video Librarian - "Four star - Editor’s choice"
* Lander’s Film & Video Review - "Highly recommended"
* ABC Clio - Video Rating Guide - "Four stars"
* School Library Journal - "A welcome addition for social
- studies classes in current events or for communication
classes in media.™ '

_ 4702 South Beech , £i 168 Parkway Drive
Syracuse, New York 13210 ' _ Syracuse, New York 13207
315/476-3396 . 315/471-4953
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“July 21, 1993

George Gerbner o '
University of Penn. : : _
3620 Walnut St. - '
Philadelphia, PA 19104 S '

Deérer; Gerbher

. I*ve enclosed a ‘copy of our most recent article on -the marketlng
~of Lines in the Sand. We contlnue to sell about 10 to 15 copies
per month

I apprec1ate the fact that you are’ taklng time- from your busy
‘schedule to review the video and put a notice on the computer
networks you are involved with.

Slncerely-yours,

Peter Wirth

&7

702 SOUTH BEECH » SYRACUSE, NEW YORK 13210 o 315/476-3396



"‘_--.j-GW Assocna TES bSEs PUbuc REIAHONS fon Socml CHAN.(]E‘

Most of the art1c1es in PR W&tch are dedlcated unfor- R
. tunately, to exposmg the amoral exce3ses of 'a-“commu- T

* . nications: 1ndustry ‘that WOI'ShlpS mongy over principle

| ':_':ketmg business ¢alled GW Assoc1ates

-“Too many : actmsts b1tch and moan about news cov—-“ B

7 ;"erage and howit’s’ 1mposs1b1e to work with the media,?
- Wirth' says, “They.talk about educatmg the pubhc and.

o audlence

Bk e v e Mwm =t
s ss@wmmammwm o wm_g
Lo ‘g& e

“and enables corporations to: decetve and mampulate the
“pubhc agenda ‘But: What happens when the tools of_---‘
c pubhc relatlons are put 1o Work empowering c1nzen

B _actmsts to become thelr own'’ riedia’ experts? After 14_
_years of soc1a1 act1v1sm, Peter Wirth decided to. put this
“ideéd to the test’ by launchmg a pubhc relatlons and mar—

P———
ms§m~§g%;ﬁz§mﬁw ”ﬁem:%é e

= "‘:<--:A_”P[UTONIUM Is Our. FRIENd”_

= -The problem in- reachmg that audlence, he says 5 is Tt _

cost but attitude. “Many activists don’t even try to Work L

w1th ‘the media because they don’t beheve its. poss1b1e -

e 'Ihey don’tlearn the necessary medxa skills and stick-withi: B E
. thern long enough to see results "The difference between;.- B

reachmg fifty people and ﬁve hundred thousand may lit-

erally be the cost’ ‘of- some ‘postage stamps for a news
-release, and some follow—up phone calls” -7 o
Ini addition to' teaching and. training people t0 inite- L
grate a med1a strategy into. thelr ‘grassroots swork oW ..
'-':-'A55001ates has already logged several succEssful cam-" )
~ . paigns. 1o educate the pubhc about a Var1ety of soc1al_;
. : "-'change 1ssues -
-~ “changing society, whlle ‘using. methodolog1es that reach
- small, self- selectmg audiences ‘For example, 99% of: the B
- people in any community will Hevér'comie to.a public pre= |
sentatjon . to hear a, speaker They get their news from 1
radio; TV.and print med1a. Unless activists learn to work' |
. with' the medla, our messages vv111 reach only a small'_{

g j-Marketlng Lmes in the Sand a twelve mmure, 1nde- S
Te pendently produced v1deo essay cr1t1qu1ng medid cov- |
-érage-of ‘the. Gulf War More: than 1,800 schools,
! libraries and’ religious  groups -have. purchased the: -
. ‘lv1deo, Wthh has aIso reached m1111ons of viewers. on'i; I
'PBS TV stations.- ' R

: - _"'?_Producmg meg Medm, a 60 mlnute audlo mstruc—.'_ S

- stion lape that trains: ‘travelers.to- third World countries -

“ to-use themedia to-share their experiences. Thousands™ .
,f'of people are using the tra1n1ng tape. They range from;""j"

student envuonmentahsts back from the rainforest,’to

',‘-observers of the elec‘tmn process in El Salvador a

- GW has worked Wlth Pastors for Peace to arrange_:. o

o scores of interviews for: returnees ﬁom Cuba, and con- .

' .-;-sulted for labor unions on ralsxng occupanonal safety-— R

and health 1ssues and rnedla coverage of strlkes

e 'GW Cl pr1ces are desrgned to make- thelr services
" 'accesmble to: grassroots orgamzanons If + you re anxrous-_;
. _'to take your message to a wider. aud1ence but aren’t sure; .

L you: ‘know how, contact G\W Assocwtes, 702 S. Beech,...
':Syracuse, NY 13210 phone (315) 476- 3396 o

= Woodsy. Owl; take 4 hlke. The- newest 'green : artoon: '

,celebrlty is Mr.: Pluto. That’s ‘Pluto asin plutomum, the _
. world’s ‘deadliest: element M. Pluto is sort of a foxic-

' .:'Nerf ke creature, des1gned and promoted by the ]apan— o
- ‘ese Power Reactor and Nuclear Development Corpora—'_ e
- tion. His ]ob 1is “to* conyince - school ‘children that-
' -rplutornum is wonderful stiff. In-one TV spot the'citfe *
M. Pluto: says, ‘*‘If everybody treats me with a peaceful-
‘ and. Watm heart, Tl'never be” scary’or dangerous Itsi"_---,
- -rea]ly too bad that T'was first used as a tool of war in*. -
- -atomic weapons But | really don’t hke war; In fact, what .
) I do llke is to work peacefully o :

B PRWatchi’ .Fou_rth Quarter, 199411 S




THE ANNENBERG SCHOOL FOR
COMMUNICATION

UNIVERSITY of PENNSYLVANITA
3620 Walnut Street Philadelphia, Pennsylvania 191046220

August 10, 1993

Peter Wirth

GW Associates

702 South Beach
Syracuse, NY 13210

bDear Mr. Wirth:

At last I had the opportunity to view Lines in the
Sand. I am sending out the following message, which you are
welcome to edit and use as you see fit.

I had the opportunity to view Lines in the Sand, a
video produced by Griffin-Wirth Associates (702 South
Beach, Syracuse, N.Y. 13210, $21.95, with study guide
$37.95). Its powerful imagery shows as well as tells the
story behind the official version of the war in the
Persian Gulf, a story of unprecedented slaughter. An
indispens®dble teaching tool on that continuing Middle
East conflict. ' '

Sincerely yours,

G s

George Gerbner
Professor of Communication and Dean Emeritus

Teiephone (215) 898-7(41 Fax (215) 898-2024 Telex 710-67005328 Internet admin@asc.upenn.edu



