Peter C. Goldmark, Jr.
President

420 Fifth Avenue
New York, New York
10018-2702

Telephone: 212-869-8500
Facsimile: 212-764-3468

Cable: ROCKFOUND NEW YOR]
Telex: 224862 ROCKFEL (RCA)

THE ROCKEFELLER FOUNDATION

Dr. George Gerbner
234 Golf View Road

" Ardmore, PA 19003

December 10, 1996

Dear Dr. Gerbner:

This letter is to invite your participation in a extraordmanly important and mterestmg mqulry
of the Rockefeller Foundation.

In April 1997 the Foundation is convening a small working meetmg on communications and
QEX_G_EQE_IPEETZ at its Bellag1o Conference Center on Lake Como, in Italy.

‘ From the work the Foundation has done in development over the past several decades, we take

it as a given that the tools of communications have power and legitimacy to address the
wrenching problems of our time. And-as we assess the changes of the past few years — -
political, social and technological, among others -- we recognize vast new possibilitics to use
communications to accelerate posxtlve social change...in villages, across countries, and around,

_the globe

The purpose of the Bellagio conference is to explore these new potentials, and to chart a
course for putting new communications strategies, tools and resources into the hands of people
and projects who can experiment with them and benefit from them.

To participate in the Bellagio conference, we are assembhng a small group of thinkers and
practitioners -- no more than 20 overall - whose life work has immersed them deeply in social
change, who have pushed themselves to understand how communications can advance their -

. work, who are creative in using communications in innovative ways, and who would relish

the chance to expand their own thinking and knowledge through interaction with pioneering
colleagues from around the world

In this group, there are individuals whose experience is in public health, grassroots
development, human rights, environmental activism, business and media technology. There
are film makers, storyicllers, pioneers in interactivity, publishers, electronic activists,
K]ournahsts spec1a11sts in public engagement and social marketing, Because of your work we
invite you to join us as one of these participants.

. We have several aims for the shared time you spend together at Bellagic. We want

participants to understand each others’ work and to see new potentials in their own work
through that interaction. We want to define — and proclaim -- the characteristics of a “new
communications.” And we want to chart new strategies for getting the ideas, tools and
resources of this new strategic communications mto play, around the globe.



This is a bold and ambitious agenda for a group of people coming together for the first time, and
from such divergent bases of culture and experience. Our plan, therefore, is to have participants
share information in advance about their work and thinking, and also to take part in an ongoing
electronic pre-conference conversation that we can use to define the critical questions for our time
‘together and to build the agenda.

Information on the Bellagio conference facility is enclosed, along with a conference statement of
purpose.

The conference will be held the week of April 21-25. We hope your schedule will allow you to
attend. If needed, the Foundation can cover travel expenses. There is no cost for your food or
accommodations at Bellagio, as you are Foundation guests.

It is my sincere hope that you can join us in this work at Bellagio. Because we are inviting such
a small group, please let us know whether you will be able to attend by January 3, 1997. In the
meantime, if’ you have questions of a substantive nature about the conference, contact Denise Gray-
Felder, director of communjcations, at 212-852-8450. Please complete and return the enclosed
response form by January 3 to Marcia Sharp, one of our conference. planning conference
coordinators, via fax, (202-872-8845) e-mail (info@millencom.com) or by mail: at 1150 18th
Street, NW, 8th Floor, Washington, DC 20036.

Sincerely,

NS

Peter C. Goldmark, Jr.




Fescod 121696

December 1996

COMMUNICATIONS AND SOCIAL CHANGE: FORGING STRATEGIES FOR A NEW
CENTURY

PARTICIPANT RESPONSE FORM

/ I CAN ATTEND THE CONFERENCE IN BELLAGIO, ITALY APRIL 21-25, 1997.

SORRY, I WILL BE UNABLE TO ATTEND.

Name:
N George Getbner
Mailing Address: 234 Golf View Rd.
Ardmore, PA 19003 |
“0 206 |
94719 6o 642 =05
Phone number: ééu‘{g é:{% <06/ Fax Numberr 245 &7 [S€

2§ 387 SR0T- B
¢-mail Address: F@,@@A—SG,U PSN AN DU

T estimate that I will arrive in Milan on (date) /?'h.r-‘-‘@ 2 and plan to depart on ‘ h’{' 2’§

I will be coming to Milan from P&MW

*We are inviting a very small number of participants and therefore hope you will make every effort to
avoid last minute cancellations.

Please return this form by January 3, 1997 to: Marcia Sharp, Millennium Communications, (fax) 202-
872-8845 or mail to: 1150 18th Street, N.-W., 8th Floor, Washington, D.C. 20036.



Subject: Re: Bellagio Conference Update
Lines: 6

I an answering the second half of the conference guestions. I am sorry I am not
on time, but I had a conference myself. It was outside Moscow.

1. Communications are different means of communication between people both
verbal and non-verbal.

2. If we take a wider sense of it then a non-verbal type is more widely spread.
Tis type includes TV, radio, other mass media, Internet, postage, telephone. I
think that in future those types of communication that make it possible for
people to directly communicate with each other will be developing and
influencing people. Such type of communication is Internet which makes it
possible to arrange a dialogue between people.

3. One of most important or "ideal" types of communication is a live direct
communication between people, in the process of which each person is forming his
own 1mpre531on of the partners, a vision of future relationships. The whole
process is colored by emotional value. This type of communication is most
reliable.

Nadia Seryakova

L: 24 c: 1 Lines: 43 Highlight(g%#%): AltFl Help: F1 End: F1l0



@1-@3-1997 BS: 29PN FROM. Millernium Communications TO 121538715600134 F.B1

NMLLLENN U N

COMMUNICATIONS GROUP INC.

Fax Transmissiord'

To: George Gerbner Fax#  215-387-1560
Organization: |
From: ‘Marcia Sharp Phone: 202-778-1450
Total Pages: 1 Date:  January 8, 1997
MEMORANDUM
To: George Gerb . |
From: Marcia Sh M”"M
Re: Bellagio Meeting - Communications and Social Change

Date: January 8, 1997

We have received your response to Peter Goldmark’s invitation, and are delighted to
learn that you will be able to participate in the Rockefeller Conference on
Communications and Social Change.

In about a week you can expect to receive a package from us outlining the process we -
will use to share ideas and refine the agenda for our time together in Bellagio, You will
also receive information on the other participants who will be atttending the meeting.

We look forward with great anticipation to working with you over the next several
months.

1150 13th Strect NW, #th Floor, Washington, DC 20036 « (202) 872-8800 » Fax (202) 872-8845
Email Sharp@millencom.com

TOTAL P.B1



Hard copy version of electronic mail message sent January 17, 1997 to all participants in the
Rockefeller Foundation Bellagio Conference on Communications and Social Change.

George Gerbner

Former Dean Emeritus

Annenberg School for Communications
234 Golf View Road

Ardmore, PA 19003

USA

Dear George Gerbner,
We are delighted to know that you will be participating in the conference.

The response to Peter Goldmark’s invitation has been extremely positive, and it seems
clear that those assembling in Bellagio will represent a wonderful and diverse base of
talent and experience. Attached to this letter is a list of attendees to-date; we anticipate
final confirmation of a few more individuals as well. '

The purpose of this letter is to launch the pre-conference conversation among the
participants. The Rockefeller Foundatien has asked me to coordinate it.

Our hopes for this conversation, are as follows:
e to bring us to Beliagio as colleagues, not strangers

. to identify communications work/projects that we want everyone
participating in the conference to know about in advance

J to develop, from the group, a sense of the most critical issues for the
conference to address

. to help with the challenge of developing -- across the languages, cultures
and experiences we all represent -- a common vocabulary, or common
understanding of some of the terms and concepts most critical to our
discussions. : : :

We plan to have this conversation via electronic mail. (Fax can, however, be
accommodated as needed.) Except for this initial letter, there will not be a hard copy
duplicate. '

Between now and the end of March, we plan four separate “queries” for us all to
discuss. This letter, in the paragraphs below, outlines Query 1. In queries 1 and 2, we
will be sparking conversation about each of you, your work, your views of and
aspirations for communications, and your sense of the major issues to be addressed in -
making communications an even more powerful driver of positive social change. In
queries 3 and 4, we will be working directly on the way we spend our time in Bellagio.



To make this conversation slightly easier, from a technical standpoint, we plan to pose
the questions to each of you from my office. Each of you will then respond back here,
by e-mail or fax, rather than trying to respond to the total group. We’ll then put all your
replies into a single e-mail (or fax), and send an electronic “package” back to you. Ifit
seems workable after the first one or two sets of questions and comments, we can
certainly shift to a process that involves all sending to all.

Query 1

1. Please create an introduction of yourself for the rest of the Bellagio participants. Ina
short statement -- preferably one page -- tell us several things you would like your
colleagues to know about you, your work, and your ambitions, aspirations, or beliefs
about communications as a tool for solving the pressing social problems you see.

(Note: this does not need to duplicaté your official biography or curriculum vitae.
We will ask you for that later, for inchision in a notebook of materials you will
receive in advance of the meeting.)

2. Please help us clarify (or improve) some of the terms that were used in the initial
material on the conference. For example, we have talked about a “new
communications,” and “an emerging value set for global civil society.” We have
described communications as a tool for creating “positive social change,” and talked
about “the new technologies.” We have referred to “leverage points” for change. Let
us know whether these terms have meaning for you -- and most importantly, how you
understand and use them. And if there are other words or phrases you use, in talking
about the role and potential of communications in 21st century problem-solving, we ask
you to put these out to the group as well, for discussion.

3. Please point us toward some examples - from your own work or the work of others
-- that stand out in your mind as important “case studies” of communications that works
to support social change. These can be projects or initiatives that have been proven
successful in the past, or initiatives that represent ground-breaking new ideas that
appear to have great promise but whose success has not yet been proven.

(Note: We only need a very short description and some direction about who to
contact for more information. We will do the work from this end to assemble and
document these projects.)-

Please send your replies to the three requests above to me, (sharp@millencom.com). b
January 29, or sooner if possible. We will then circulate all replies to the total group.

As Peter Goldmark’s initial invitation letter said, we are bringing together a group of
people who represent very different bases of culture, experience and language. And we
are focusing on a subject -- communications -- whose concepts and potential are
changing with extraordinary rapidity. So I want to say, once more, in closing this query,
that we invite and urge you to question each other, and me as conversation coordinator,



about what we mean and understand about what we are saying. Please also feel free to
interject into the conversation ideas or elements that you feel arc missing. I also
welcome ideas and suggestions about how the conversation itself can work most
smoothly and effectively.

Thank you all again for agreeing to participate in this exchange. It should be a most
interesting discussion.

Sincerely,
(~—
arcia Sharp

Attachment: Contact List of Bellagio Participants



Michael Backes
Founder
Rocket Science Games;

Screenwriter and Visual Effects Specialist

6326 W. Fifth Street

Los Angeles, CA 90048

USA

office phone 213-860-3017
home phone 213-525-3899
fax 213-954-0471
email: Backes@radiomail.net

John Perry Barlow

Co-Founder

Electronic Frontier Foundation
168 South Franklin ‘
Pinedale, WY 82941-1009
USA

phone: 307-367-2466

tax: 307-367-4502

email: Barlow @eff.org

George Gerbner

Former Dean Emeritus
Annenberg School for Communications

234 Golf View Road

Ardmore, PA 19003

USA

home phone: 610-642-3061
home fax: 610-642-3061
office phone: 215-387-5202
fax (other): 215-387-1560

email: FGG@asc.upenn.edu

Bellagio Meeting Attendees
Rockefeller Foundation
1/16/97



Sushmita Ghosh

Vice President

Ashoka; Innovators for the Public Interest
188-3-1A Prince Anwar Shah Rd.
Calcutta 700045

India

work tel/fax 91-33-472-2587
home phone 91-33-479-7959
fax 91-33-249-4703

email:  sushmita@ashokcal.globemail.com

Denise Gray-Felder
Director of Communications

Rockefeller Foundation

420 Fifth Avenue

22nd Floor

New York, NY 10018-2702

phone: 212-852-8450

fax: 212-852-8441

email:  dgray-felder @rockfound.org

Alfonso Gumucio

Chief

Communication, Information and Child Rights
UNICEF

PO Box 1363

Port au Prince

Haiti

phone : 509-45-39-17

fax: 509-45-18-77

email:  adagron-gumucio@acn.com

Myoung joon Kim
Chief Producer

Labor News Productions;
Vice-President
Videazimut

102. Jihoon Villa. 482-2.
Sangdo 1 dong

Seoul, South Korea
phone: 82-2-817-9798
fax: 82-2-826-0151
e-mail: 1np89@chollian.dacom.co kr




Wangari Maathai
Founder and Coordinator

Kenya Green Belt Movement
PO Box 67545

Nairobi Kenya

phone: 254-2-504264

fax: = 254-2-504264

no email

Matthew Moonieya

Principal

Moonieya and Associates

#25 Lock Street Gaol

Fleet Street

East London 5201

South Africa

phone: 0431-458-422

fax: 0431-438-499

email: moonieya@LAfrica.com

' Jenny Richards

Director of Programs

TVE International

Television Trust for the Environment
Prince Albert Road

London NW1 4RZ

England

phone: 44 171 586 5526

fax: 44 171 586 4866

e-mail: tve-dist@tve.org.uk

URL: http://www.oneworld.org/tve/

Marcia Sharp
Principal and CEO

Millennium Communications Group
1150 18th Street, NW

Washington, DC 20036

phone: 202-872-8800

email: 202-872-8845

email: sharp@millencom.com
URL:  http://www.millencom.com




Nadia Seryakova
Founder and Coordinator

New Perspectives Foundation
Maly Kakovinski per. 2/6
apartment 11

Moscow 121099

Russia

phone: 7-095-232-3820

fax: 7-095-232-3820
e-mail: nadia@ifes.redline.ru

Adelaida Trujillo
Filmmaker

Television Trust for the Environment
Video Resource Center

Calle 25 No. 3 -92

of. 201

Bogota, Colombia :

home phone: 571-288-2075

fax: 571-288-4981

office phone: 571-282-4981

office fax:  571-334-1677

no email

Galina Venediktova
Regional Program Coordinator
Network of East-West Women
1414 N. Patrick Henry Drive
#128

Arlington, VA 22205-2844
USA

phone: 703-237-3890

fax: 202-265-3508

(returns to the US 2/10/97)
phone until 2/10/97: 7095-120-7656

email
after 2/10/97: pave @dgs.dgsys.cpm
until 2/10/97: vened@glas.apc.org




Mechai Veravaidya

Chairman

Population and Community Development Association
8 Sukhumvit sol 12

Bangkok 10110, Thailand

phone: 662-229-4630

fax: 662-229-4632

no email '

Professor Muhammad Yunus
Managing Director

Grameen Bank

Mirpur Two

Dhaka 1216

Bangladesh

phone : 880-2-801138

fax:  880-2-803-559

Email : yunus@citechco.net



hn5599@handsnet.org at SMTP-po, bigalph@aol.com at SMTP-po, pave@dgs.dgsys.comn
at SMTP~-po ' -
Subject: Bellagio Conference Update - _ .
e —==---- Message Contents ———=m———mem—m—
Query No. 2 .

1. Communication is social interaction through messages. "Messages"
are coded patterns that evoke learned significance. o '
2. The most pervasive forms of communication create the cultural
environment into which children are born. The only such common and
pervasive forms are religion and television. Any power can be
exerted for "positive" or "negative™ social change. Which is which
'is the great cultural debate of our time. . :

3. There is no "ideal" communication -- only effective vs.
ineffective communication. Effective can be good a bad -- depending
on whose interests it serves. Barriers are opposing interests that
will try to limit, censor, suppress communication. The power to
communicate (i.e. have access to and control over the means of
communication) is also the power to select or ignore, to '
disseminate or to suppress.

Geofge Gerbner : - - _ :
L: 34 C: 18  3Full: 5 Highlight (####%): AltF1 . Help: F1 © End: F10



[103] From: matt@mlllencom com (Matthew S. Ross) at SMTP—po 2/20/97 5 25PM (4862

bytes: 94 1n) ’ %

To: fgg at POST1, adagron-gumucio@acn.com at SMTP—po,
sushm1ta@ashokcal globemail.com at SMTP- Po, yunus@citechco.net at SMTP-po,
vened@glas.apc.org at SMTP-po, nadia@ifes. redline.ru at SMTP-po,
1npg89%@chollian.dacom.co.kr at SMTP-po, backes@radiomail .net at SMTP-poO,
parlow@eff.org at SMTP-po, smach@aol.com at SMTP-po,
marnold@marauder.millersv.edu at SMTP-po, dgray-felder@rockfound.org at
SMTP-po, sharp@millencom.com at SMTP-po, moonieya@iafrica.com at SMTP—po,
tve-dist@tve.org.uk at SMTP-po, citurnas@openway.com.co at SMTP-po, :
matt@nillencom.com at SMTP-po, babur@bilkent.edu.tr at SMTP-po,
hn5599@handsnet.org at SMTP-po, blgalph@aol com at SMTP-po, pave@dgs. dgsys cpm
at SMTP~po o |

Subject. Rockefeller Bellagio Conference - Query 2 ) g
——————————————————————————————— Message Contents --—---=--———=-———me—-o———dssssee

Text item 1: Text Item

Received: by ccmail from relayl.smtp.psi.net

From matt@millencom.com ‘

X-Envelope-From: matt@millencom.com

Received: from [38.227.16.103] by relayl.smtp. psi.net (8.8.3/SMI-5.4-PSI)

id RAA257%3; Thu, 20 Feb 1997 17:21:42 -0500 (EST)

Message-Id: <v01540b05af31ffla25f6@[{38.227.16.103]>

Mime~Version: 1.0

Content-Type: text/plain; charset="us-ascii"

Date: Thu, 20 Feb 1997 17:21:44 40400

To: adagron-gumucio@acn.com, sushmita@ashokcal. globemall com,
yunus@citechco.net, vened@glas.apc.org, nadia@ifes.redline.ru,
lnp89@chollian. daCOm co.kr, FGG@asc.upenn.edu, backes@radiomail.net,
barlow@eff.org, smach@aol.com, marnold@marauder.millersv.edu,
dgray-felder@rockfound.org, sharp@millencom.com, moonleya@lafrlca com,
tve-disteétve.org.uk, citurnas@openway.com.co, matt@millencom.com,
babur@bilkent.edu. tr, hn5599@8handsnet.orqg, blgalph@aol com,
pave@dgs.dgsys.cpn

From: matt@millencom.com (Matthew S. Ross)

Subject: Rockefeller Bellagio Conference - Query 2

February 20, 1997
Dear Bellagio Participant:

Thank you all for your contributions so far to the pre-conference
conversation. We understand how difficult (for any number of reasons) it
has been for some of you to complete the questions, and we appreciate your
making the extra effort to do so.

What follows is the next step in this conversation -~ Query 2. 1In this set
of ques?long we begin to focus more closely on the specific meaning of
"communications" and the manner in which it exists in each of our spheres.

Throughout this pre-conference conversation please feel free to be in touch
with any individual participants whose comments have intrigued you. You
have already received all Query 1 responses to date and listed below are
all particpants names and email addresses.

If you copy me (sharp@millencom.com) on any email exchanges you feel would
be of interest to the larger group (i.e. discussion on a topic that we have
not touched on) I will make sure they are shared with everyone.



&
-

Alfonso Gumucio
Sushmita Ghosh
Muhammnad Yunus
Galina Venediktova
Alan Alda

Denise Gray-Felder
Nadia Seryakova
Myoung Joon Kim
George Gerbner
Michael Backes
John Perry Barlow
Marcia Sharp
Matthew Moonieva
Jenny Richards
Adelaida Truijillo
Julie Su

Waangari Maathai can be faxed at:

adagron-gumucio@acn.com
sushmita@ashokcal.globemail.com
yunus@citechco.net '
pave@dgs.dgsys.cpm
"bigalph@aol.com
dgray-felder@rockfound.org
nadia@ifes.redline.ru
1np89@chollian.dacom.co.kr
FGG@asc.upenn.edu
backes@radiomail. net
barlow@eff.org
sharp@nillencom.com
moonieya@iafrica.com
~tve-dist@tve.org.uk
citurnas@openway.com.co
hn5599@handsnet.org

254-2-504264

Mechai Veravaidya can be faxed at : 662-229-4632

Thank you again in advance for taking your time with this query.

Sincerely,

Marcia Sharp

Query 2:

1) Tell us what you mean by "communications." This isn’t one of the terms
we asked you about last time but as we get into discussions with each other
it is obvious that there are many ways to think about and define this
centerpiece of our conference. You don’t need to write a treatise -- just
a few points that are 1mportant to you.

2) What are the characteristics of the kind of communication you believe
can most powerfully effect positive social change in the next century? Do
these characteristics change when referring to- communlcatlon within or
between neighborhoods, 01t1es, states, or countries?

3) wWhat, in your mind, are the barrlers, or factors that work against your

"ideal® communlcatlons7

Please return your responses to us by March 3, 1997.



-

[109] From: matt@millencom.com (Matthew S. Ross) at SMTP-po 2/21/97 4:24PM (3559

bytes: 57 1n)

To: fgg at POST1, adagron~gumucio@acn.com at SMTP-po,
sushmita@ashokcal.globemdil.com at SMTP-po, vunus@citechco.net at SMTP-po,
vened@glas.apc.org at SMTP-po, nadia@ifes.redline.ru at SMTP-po,
1np89@chollian.dacom.co.kr at SMTP-po, backes@radicmail.net at SMTP-po,
barlowgeff.org at SMTP-pc, smach@aocl.com at SMTP-po,
marnold@marauder.millersv.edu at SMTP-po, dgray-felder@rockfound.org at
SMTP-po, sharp@millencom.com at SMTP-po, moonieya@iafrica.com at SMTP-po,
tve-dist@tve.org.uk at SMTP-po, citurnas@openway.com.co at SMTP-po,
matt@millencom.com at SMTP-po, babur@bilkent.edu.tr at SMTP-po,
hn5599€@handsnet.org at SMTP-po, blqalph@aol com at SMTP-po, pave@dgs.dgsys.com
at SMTP-po

Subject: Bellagio Conference Update

———————————— —mm——a———w————we—= Message Contents -----—----- ~— - - -

Text item 1: Text Item

Received: by ccmail from relayl.smtp.psi.net
From matt@millencom.com
X-Envelope-From: matt@millencom.com
Received: from [38.227.16.103] by relayl.smtp.psi. net (8.8.3/8MI-5.4~ PSI)
id QAA00463; Fri, 21 Feb 1997 16:18:25 -0500 (EST)
Message-Id: <v01540b22af334la6eebl@[38,.227.16.1037>
Mime-Version: 1.0
Content-Type: text/plain; charset="us-ascii®
Date: Fri, 21 Feb 1997 04:18:18 -0800
To: adagron-gumu01o@acn com, sushmlta@ashokcal globemail.com,
yunus@citechco.net, vened@glas.apc.org, nadia@ifes.redline.ru,
1np89@chollian. dacom co.kr, FGGRasc.upenn.edu, backes@radiomail.net,
barlow@eff.org, smach@aol.com, marnold@marauder.millersv.edu,
dgray~felder@rockfound.org, sharp@millencom.com, moonieya@iafrica.com,
tve-dist@tve.org.uk, citurnas@openway.com.co, matt@millencom.com,
babur@bilkent.edu. tr, ‘hn5599@handsnet.org, blgalph@aol com,
' pave@dgs.dgsys.com
From: matt@millencom.com (Matthew S. Ross)
Subject: Bellagio Conference Update

Bellagio Conference Update:

Thanks for some quick responses to yesterday’s e-mail, and also some copies
of messages that participants are exchanging with each other. We hope all
of this conversation will develop into a rich dialogue before we ever get
to Bellagio.

1) I sent you all an e-mail yesterday outlining Query 2. Since we are
still working to get everyone properly connected around the world, please
confirm that you did in fact receive yesterday’s message.

2) A warm welcome to two additional Bellagio participants: Alan Alda,

from New York, USA, film actor and Rockefeller Foundation Trustee; and

Julie Su, a lawyer for the Asian Pacific American Legal Center in Los Angeles,
USA; and to Oguz Baburoglu, from Ankara, Turkey, who will be the

faciliator for the conference. We will include biographical information on
each of these in our next e-mail.

3) You should expect to receive information directly from the Rockefller
foundation in the next few days describing the process for making travel
arrangements to and from Bellagio. Tickets will be paid for by the
Rockefeller foundation; you will be asked to work directly with the



=]

Foundation’s travel agent, and to complete all arrangments'by the middle of
March.

4) Please note that we sent an incorrenct e-mail address yesterday for
Galina Venediktova. The correct address is: pave@dgs.dgsys.com.

5) You will notice that some of your e-mail comnes from
"patt@millencom.com." That is Matt Ross, who works with me, and
is a good person to contact if, at any point, you need information
about the conference or this pre-conference discussion.

Marcia Sharp




January 22, 1997
Dear Marcia Sharp'

I am respondlng ‘to the request for 1nformat10n in your letter
of January 17, 1997. :

1. I am Dean Emeritus of the The Annenberg School. for
Communication, University of Pennsylvania, an independent
researcher, writer, teacher, and Founder and President of the
Cultural Environment Movement (CEM). CEM is a coalition of over 150
groups in 57 countries committed to freedom, fairness, equity and
diversity in mass media ownership, employment, and representatlon.
These pr1nc1p1es descrlbe my own maln objectives. :

My major research project is called Cultural Indicators (CI). CI
is a cumulative data bank based on annual monitoring of U.S. network
television drama. The Tresearch began in 1967-68 with a study for the
National Commission on the Causes and Prevention of Violence. It
continued under the sponsorship of the Surgeon General’s Scientific
Advisory Committee on Television and Social Behavior, the National
Institute of Mental Health, The White House Office of
Telecommunications Policy, the American Medical Association, the
National Science Foundation, the Robert Wood Johnson Foundatlon, and
_other organlzatlons.

The database contains detailed information on more than 40,000
characters and 3,000 programs. Past reports and current progects
include telev151on s contributions to images of women and minorities;
violence, political orientation; aging; disability; mental illness;
fanily life; religion; images of animals, expressions of anger; the
representation of alcohol, tobacco and other drugs; and other issues.
The research has also been extended to comparative studles of .
television content and effects 1n several countries.

I was born in Hungary, came to the United States in 1939,
received the B.A. from the University of California and M. S. and
Ph D. from the Unlver51ty of Southern Callfornla. :

2. The term "new communications" and "an emergent value set
for global civil society, etc." have no meaning in isolation. They
can have many different, even opposite interpretations. "New
communications” can mean image politics or the Internet. "An
emerging value set for global civil society" can mean consumerism
promotéd by global marketing, the rise of religious fundamentalism,
or a sense of activism and volunteerism. "Leverage points" may mean
effective publicity, organization-building, media events such as
demonstrations, or anti-trust 1eg1slatlon. And so on.

. The most important guestion we need to raise is "Who is
telling all the stories?" Scotch patriot Andrew Fletcher once said:
"If one were permitted to make all the ballads, one need not care
who should make the laws of a nation." That was at a time when
"pallads" - the myths and stories-of a culture - were hand-crafted,



home~-made, community-inspired. Today, they are the products of a
complex mass-production and marketing process. That has changed
the process of socialization and the governance of societies.

The role and potential of communication for positive social
change is its capacity to organize action for better health and
greater diversity, freedom, and fairness of ownership, employment
and representation in the cultural env1ronment.

3. Some exampleS' The campalgns to make seat-belil use- :
acceptable (and requlred)r to make smoking socially undesirable, to
raise environmental consciousness; to place gender-equity on. the
socio-political agenda; media-watch groups that expose dysfunction
and inequities; and our own Cultural Environment Movement.



I am Dean Emeritus of the The Annenberg School for
Communication, University of Pennsylvania, an independent
researcher, writer, teacher, and Founder and President of the
Cultural Environment Movement (CEM). CEM is a coalition of over 150
groups in 57 countries committed to freedom, fairness, equity and
diversity in mass media ownership, employment, and representation.
These principles describe my main objectives. My conclusions, based
in 30 years of research, are that marketing-driven media ‘ _
conglomeration, homogenization, monopolization and globalization
are the major obstacles to achieving these objectives. That is why
I launched the Cultural Environment Movement. : :

My major research project is called Cultural Indicators (CI). CI
is a cumulative data bank based on annual monitoring of U.S. network
television drama. The research began in 1967-68 with a study for the
National Commission on the Causes and Prevention of Violence. It
continued under the sponsorship of the Surgeon General’s Scientific
Advisory Committee on Television and Social Behavior, the National
Institute of Mental Health, The White House Office of _
Telecommunications Policy, the American Medical Association, the
National Science Foundation, the Robert Wood Johnson Foundation, and
other organizations. The database contains detailed information on
more than 40,000 characters and 3,000 programs. Past reports and
current projects include television’s contributions toc images of women
and minorities; violence, political orientation; aging; disability;
mental illness; family life; religion; images of animals, expressions
of anger; the representation of alcohol, tobacco and other drugs; and
other issues. The research has also been extended to comparative
studies of television content and effects in several countries.

“I was executive editor of the quarterly Journal of _
Communication and chair of the editorial board of the International
Encyclopedia of Communication. I also served on the staff of the
San Francisco Chronicle and other newspapers. During World War II,
I served in the 541st Parachute Infantry (10l1st Airborne) and the
Office of Strategic Services (05S), and received a field commission
and the Bronze Star for service behind enemy lines in Slovenia.

I was born in Hungary, came to the United States in 1939,
received the B.A. from the University of California and M.S. and
Ph.D. from the University of Southern California. . I have been
married to Ilona K. Gerbner since 1946; we have two sons (and
daughters-in-law) and five grandchildren.



[111] From: john@millencom.com (John O’Connor) at SMTP-po 1/22/97 9:15AM (1214 b
ytes: 29 1ln)

To: fag at POST1

Subject: Re: please confirm receipt of materials

——————————————————————————————— Message Contents -=----————r--s=s——=-—-ooeessooes

Text item 1: Text Item

Received: by ccmail from relayl.smtp.psi.net

From john@millencom.com

X~-Envelope-From: john@millencom.com

Received: from [38.227.16.103] by relayl.smtp.psi.net (8.8.3/SMI-5.4- PSI)
id JAA26515; Wed, 22 Jan 1997 09:12:28 ~0500 (EST)

pbate: Wed, 22 Jan 1997 09:12:28 ~-0500 (EST)

Message-ld: <v01540b00af0b8ae730db@[38.227.16.1031>

Mime-Version: 1.0 _

Content-Type: text/plain; charset="us-ascii"

To: fgg@asc.upenn.edu

From: john@millencom.com (John O’Connor)

Subject: Re: please confirm receipt of materials

Thank vou so much for your prompt response. Please accept our apologies
for the error in your listing. I will correct it immediately.

Best regards,

John O7Connor
assistant to Marcia Sharp

Have received information, both e-mail and hard copy (Fedex) and am
looklng forward to exchanges. My listing on the participants list
is a bit premature: A am not FORMER Dean Emeritus, but still alive
(I think)} Dean Emeritus. Appreciate correction. George Gerbner.
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From: sharp@millencom.com (Marcia Sharp) Subject: Responses
to Query 1 - Part 1

- Attached are introductions (sent in two parts) provided by
seven participants in the Bellagio Conference next April.

They come from the former Soviet Union, Haiti, the United

States, Korea and India.

I send these now, and hope that within a very few days,
there will be more introductions from others of you to
include. But the seven that are attached here should begin
to give us all a good sense of what we may have in common,
as communicators for social change from around the globe,
and what we can learn from each other.

-NEXT MONDAY, FEBRUARY 17, I WILL SEND ANY ADDITICNAL
INTRODUCTIONS 1 HAVE RECEIVED BY THEN, ALONG WITH A SECOND
QUESTION FOR DISCUSSION.

In the meantime, please feel free to be in touch with any
individual participants whose comments have intrigued you.
If you make me a cc (copy) on those messages, I will make
sure they are shared with the full group.

Thank you,
Marcia Sharp

Query 1 Response From: George Gerbner Dean Emeritus
Annenberg School for Communications University of
Pennsylvania Philadelphia, Pennsylvania USA

1. I am Dean Emeritus of the The Annenberg School for
Communication, University of Pennsylvania, an independent
researcher, writer, teacher, and Founder and President of
the Cultural Environment Movement (CEM). CEM is a coalition
of over 150 groups in 57 countries committed to freedon,
fairness, equity and diversity in mass media ownership,
employment, and representation. These principles describe my
own main objectives. _

My major research project is called Cultural Indicators
(CI). CI is a cumulative data bank based on annual
monitoring of U.S. network television drama. The research
began in 1967-68 with a study for the National Commission on
the Causes and Prevention of Violence. It continued under
the sponsorship of the Surgeon General’s Scientific Advisory
Committee on Television and Social Behavior, the National
Institute of Mental Health, The White House Office of
Telecommunications Policy, the American Medical Association,
the National Science Foundation, the Robert Wood Johnson
Foundation, and other organizations. :



*The database contalns detalled 1nformat10n on. more than

. 40, 000 characters and 3,000 programs. Past reports and
= current prOJects 1nclnde television’s contributions to -
'llmages ‘of wonmen and minorities; v1olence, political -
- orlentatlon, aging; disability; mental illness; family llfe,*
f-.l:'e-'.-llglon,r images of animals, expressions of anger,_the-i
representatlon of alcohol, tobacco and other drugs; and

?-other 1ssues. The - research has also’ been extended to

comparative studies of telev1s1on content and. effects Ain .;J;j}

"f'several countrles.;_

,1I ‘was’ born in. Hungary,_came to- the Unlted States in’ 1939 -
‘regeived the B.A. from the Unlver51ty of Callfornla ‘and M S.__
.and Ph D from the Unlver51ty of Southern Callfornla.&-- SR

The term "new communlcatlons“ and "an emergent value set g

,;‘gfor global civil- 5001ety, etc.™ have no meanlng in
. isolation. They can have many - dlfferent even opposlte

interpretations. "New communications" ‘can mean image

ltfpolltlcs or the Internet. "An emerglng value set for: global f"

_sc1v11 ‘society" can mean consumerism promoted by . global _
'3market1ng, the rise of - religious- fundamentallsm,_or ‘a- sense

- of activism and volunteerism. “Leverage points* may mean

f-effectlve pub11c1ty, organlzatlon—bulldlng, media events
- :such as. demonstratlons, or antl-trust 1eglslatlon._And so
‘-on. e . : Co L .

'.'The most 1mportant questlon we need to ralse is "Who 1s

'i}telllng all the stories?" Scotch patriot Andrew Fletcher _
L once: said: “If. one ‘were permltted to make’ all the ballads,
oone” need not care ‘who. should make the Yaws of a nation."

' That was at a time when "ballads" - the myths and stories of =

" a culture - were hand-crafted, home-made, community- oo
;,”1nsp1red Today, they are’ the products of a. complex. mass-- o
;productlon -and marketlng process. That - has changed the -

fv,process of . soc1allzat10n and the governance of 5001et1es.

. The. role and potentlal Of Communlcatlon for posrtlve soc1a1 S

,.change is its capacity to organize ‘action for better. health’
‘and greater diversity, freedom, and falrness of ownershlp,
*employment and representatlon 1n the cultural env1ronment

3. Some examples' The campalgns to make seat—belt use'."‘
accéeptable (and. requlred), to . make smoklng 5001a11y

" undesirable, ‘to raise environmental consciousness; to place

gender—equlty on-the" soc1o—p011t1cal agenda; media-watch -

~ groups that expose dysfunction and 1nequ1t1es.‘and our own §

':Cultural Env1ronment Movement.,u : ST

. S _ _ .
V¢Query 1 Response From. Nadla Seryakova Founder & Coordlnator
g New Perspectlves Foundatlon MOSCOW’ Ru551a ' S

So, my name is. Nadla Seryakova and T am an’ 1n1t1ator and_*ojﬂ""“ !

ﬂthe Pre31dent of the non government and non-proflt



,foundatlon “New Perspectlves“ ‘ The maln purpose of - our-&~:

* ,‘Foundatlon is the development of various social programs

oriented ‘at youth -‘and women of Ru551a._ Although we try to‘_-a

'1?communlcate with other s001a1 groups. - The main- 1dea “of the.

'-Foundatlon is to unite young people who have been’ sub]ect to
._hlstorlcal polltlcal -and economic cataclysms and- involve

.- young people in the active public life of the: soc1ety in

- which they live. We try to elaborate such programs which
. deal with the most acute problems of the current period: -

“T:qdlslntegratlon,,loss of -the national 1dea,_1oss of the

"spirit of the society, violation of human rlghts,
Llnsuff1c1ent care about the future of the nation, 1solat10n

-_f”and 111u51ons about p0551ble ex1stence Wlthout other-
-;~upeoples. 'In .other words, all programs and projects of the
.. Foundation-fall under the category of 01v1c educatlon of S

}?young people.-r

R “Our country is’ enormous.k It con51sts of many reglons andpp_'*?"
-oblasts. Our Foundation is currently worklng ‘with half of '

- . them. 42 regions of Russia participate in the projects of
_ - the Foundatlon. - our: organlsatlon is very young about one

:'o;year and a. half.

: The maln pro;ect of thlS year is the March of the ,
‘Democratlc Youth "On the Way toward- New: Russia". I would
like to share some of my- 1deas with the part1c1pants of the

~J'conference in Bellagglo and 1nv1te them to cooperatlon with"
- us. . As you know Russia has a 1ong hlstory, but it remalns CL

: very. young at- the same time. Our democracy is Stlll
. fledgling. This-is unlque,.but is fraught with- many -
. problens. Most of us are still separatlng the - soc1ety on "

- “Mred" and "white";'it is an ongoing struggle where reason 1sf§f”5'
" not always the W1nner.l ‘Frequently old stereotypes win. .

That is why it is very important for us to find our place 1n‘;

this.big world, to understand what young people have to

undertake to avold "red“ or. Mbrown" pest in the future.uzin,*
the summer of 1997 we 1ntend to conduct the March of the

Democratic Youth.  During.7-8 days we are planning to build .

. the model of -the democratic 50c1ety while moving’ along the .
' Black See Coast (this terrltory is located within the Mred:

" band" of Rus51a) from. Krasnodar to Novor0551sk ( the name of'f"'"
“the city .is symbolic - New Ru551a) ‘The itinerary will run o
through the mountaincus regions and’ flat lands. During thlg s

- March young leaders will~ demonstrate their abilities: and,
' most of “them will certalnly win in. the ‘mock elections that

S will be ‘conducted at one of the stops. We intend - to. play
3td1fferent situations from the real life: establlshment of -
“~the Parllament ‘and formation of the Government, prlntlng of '

- the local currency which will be used- by the partlclpants
Lonly during this March. We are plannlng to construct ‘our
“‘own social institutes and banks, enact our legislation and

- create various. regulations.  Parallel to,"domestlc“ pollcy,_'
-~ ¢ertain partlclpants will be responsrble for pursu1ng of -~ -
forelqnxpol1cy Partl01pants of the March Wlll bulld ‘a. camp;"



'and create thelr own polltlcal partles Whlch w1ll elect the

(jParllament, the Government will consist of ‘the most active

Lo oyoung leaders, but it will be possible to overthrow: the o
- political regime if the policy of the Government is -
"unsatlsfactory. The camp will have m1n1str1es,_soc1al

agencies, army; 1nternat10nal participants will be’ actlng as’

international observers. Certalnly, -all the: events will be-

< covered" by mock Mass- Media. The partlclpants of the March j=‘”* .
nowill be ‘planning the life in the camp in full compllance ‘

\'w1th the laws enacted by the Parliament and .decisions made
by the Government. It will be poss1ble for all. “crtlzens"
to. make amendments in leglslatlon.‘ The "currency“ will be

V‘used for purcha51ng of goods that will be specially prepared-fﬁl

for the event by the: part1c1pants. Thus, it w111 be. .-

g possible to_ elaborate on:the subject "Transfer ‘to the Marketp'p7

. Economy".. Mock constltutlon will be prepared and adopted.
Special events will be prepared and conducted for residents

" and tourists ‘of Gelendzhlk and’ Novoross1lsk (c1t1es of the

fBlack See Coast). -During these events the’ part1c1pants of.
. the March will . descrlbe the main idea of ‘the Youth movement. g
,Popular music groups, youth leaders and local act1v1sts Wlllph

[ﬁ~be partrcxpatlng in such events. In the: oplnlon of-
ﬂiorganlsers such events will change ‘the - attltude of young

'people to thelr c1V1c duties and 1nvolvement in the. publlc
life., ~ ThHis March is’ planned to be internatidnal, and we are-;

“;rfready to cooperate with-any willing 1nternat10nal

part1c1pants.-We are willing to understand ourselves and

o demonstrate to others what place young people occupy in the

=fworld today and’ how they should take care of- thelr future.

We 1ntend to make a mov1e for young people and about

t‘fyoung people” which will- be p0551bly translated into other

"‘langaages., We are w1111ng to. demonstrate that young people -

"ﬂjare'ready to build: their future together regardless of" Wheref_!pf

‘ithey llve,_today S world has no. borders and ‘it is muoh Ce
,ea51er to llve and work together for the common course.

I thlnk that thlS 1dea has a 1ot 1n common Wlth the

. subject of ‘the conference in Bellaggio. Although the event

in Italy'is truly international because it will attract

"Tpartlclpants from many countries and- they will be dlscussing; f\y

. the.idea of "world civic soc1ety"' TIh my opinion-
' part1c1pants 'of the conference’ should try to create the

- model of cooperatlon and:effective communication. on-the .

. world’s scale.for better understanding of the- ‘socium that

:'gsurrounds us. What each of us could do for other
“individuals, for the ‘'society, for the world? We are very

- .isolated and most of us tend to think that it is 1mpossrble ;1
‘to change ‘the compllcated world- around us.r There is. a g
tendency’ toward isolatidn among: people although

*_communlcatlon capabllltles are growing enormously.~ In"my

f‘oplnlon only personal commuriication between representatlves
of different’ soc1a1 groups and spheres can brlng the best

"iﬂgresults. -



On one small example I would llke to demonstrate how the f

"apower of - communlcatlon can be lead -to social- changes. I -

-hawve already mentloned that ‘our. Foundation is an ‘NGO
3ror1ented -at’ young people.= In the end of. February we are- )
- “planning to conduct. braln-storm session in Moscow. whlch will
“involve. representatlves of various organisations:

' commerc1a1 social, mllltary, state, cultural and . polltlcal.l_l

‘Fifteen partlc1pants of the event who" in ‘their daily
activities deal with young people will have ‘to develop" new.
.projects to be- conducted in-Russia. .- At first’ glance we are

" trying too match the unmatchable.: _However, in many" '

“countries of the world youth organlsatlons are- 1nvolved 1n e

. ‘the same sort of activities and the coming. conference in

"?SBellagglo will be another attempt only on the 1nternat10nal ;ffy

~level. I will provide .the written 1nformat10n about the -
.- results. of or: bralns—storm to- all partlclpants of the ol
”'conference 1n Bellagglo.g L . _ . o

"}‘Query 1 Response From..Myounq Joon Klm Chlef Producer Labor fjiw

'7News Productlons Seoul Korea

_ My maln- background is- the= 1abor movement and also
-A'the'_v1deo ‘movement. Labor- “News Productlon “(LNP}.
mainly - a video maklng group- and .. we have made. more

than 30 ' educational videos- and documentaries since’ 1989.i4j‘fw~;;f‘”

our videos are not broadcasted throuqh the official media

and are distributed through the union organizations:. Recent . .

'rlmportant v1deos ‘are- [Urgent” - réport on . the: general
~.strike - Part 1 (30m1n)], [Urgent report on the general

- strike- Part 2 (50m1n)] (See the Iist .of our videos: already' :
. sent) We also concentrates on tralnlng (or empowerlng)
. area. Since. 1991, we “have tralned “the 'union ' workers to -
“-make their own. vrdeos in order to use the video as: thelr_‘{-‘

‘;communrcatlon and representatlon tool. . COncernlng this.

- ,educatlon area, LNP also covers ‘the tralnlng program’ not

‘- just for the organlzed workers. - Board member of the o

) Commlttee against-the censorshlp : recently we won the.

- .small war -on the 'film law -in Korea ' and still flghtlng
~and.” negotlatlng on- the reform of the law on fllm, video. =

- Board member of . the ‘Human.Rights Film Festival in Korea —_g_ae'

'a_Member of . the. preparatory committee for the people s

[broadca51tng : A year ago, VHF ' channel 2 has been’ returned”j‘
to ‘Korea by Us mllltary and after that sone -communiication-
S uniens and medla -watchdog group- formed ‘this committee +o- PSRRI
“'make the people’s natlonw1de channel. = Adv1sor - to SING .: -

'iSING is. 1nternet movement group. . . Recently, act1v1sts‘,-
" involved: w1th the electronic communlcatlon are fighting

: 1-aga1nst “the introduction of ‘the. electronlc ID card’ system _a;rj*
~/in. Korea and durlng the recent debate.and demonstratlon,; T
we raised ‘this issue successfully. SING also. made . the WWW54;;;'--

- site .of KCTU {federation of democratlc unlons) and the
B recent strike homepage (http: //kpd sing-kr.org/strike, . in

:fe'thls s1te you can flnd the mov1ng 1mage from_the_vldeo,of_ .



;‘Labor News Productlon), and SING co-publlshed the whlte

- paper on the ' electronic censorshlp w1th other . groups. -
',Establlshlng the Video Movement WWW. site : Recently I am-

" working ‘on a project on - WWW as a- Vldeazlmut board '
" member. Durlng the general assembly of Vldea21mut ;in
“Brazil, it was-. de01ded that I am responsible for

establlshlng the "WWW - site on the democratic media -

- ‘movement, malnly focu51ng on the alternatlve video.

movement. Now the site. has. been constructed (

'u,;http //www v1deomove org)

. =In short my act1v1t1es bas1cally concentrates ot the use'
" of the. v1deo and new media technology -in- the social
“movement. T hope the follow1ng objectlves can be .

-tfaccompllshed w1th these activities. - U51ng the

rcommunlcatlon technology for the soc1a1 _change . by the
_organizations and - the people' for hlghtenlng the
Jefficiency - of the movement. itself ‘and for the *

'.'democratlc SOClety.H- Using the specific technologles and

" during that - process understandlnq the s1tuatlon of the
;communlcatlon technology and its social context. - To - R
flght against the pressure . ‘from the - government “and.

" the conglomerates on the front of the censorshlp, the

“techhical barrler....'- To make _some ba51c centers for. the

' media democracy Wthh can be categorlzed as’ communlty TV j-ﬁ'

- public -access and the media - center. for the: preparlng the
_'forthcomlng communlcatlon ‘situation... (Not easy for me’ to
‘Eexplaln these 1deas in: forelgn language...)_q o

r=*2.ﬂConcern1ng the terms (I thlnk there_ exlst dlfferent ,
" meanings _for these terms because of the following three .
reasons : 1 dlfference ‘of the idea and the concept,. _zi';h

“difference of using the English words in each: country, 13,._H-f

_difference of the connotation of these terms whern.

-translated in each language) - "new communlcatlons" seems to, ,£'

Lome 1mpllcat1ng ‘both the technologlcal aspect and - ‘the
socio-political ‘aspect of . the new ‘media. (We. . nust

;'“con51der when we refer to "new medla" there are‘ dlffences
‘among’ each ‘countriy because of the 1eve1 of the’

- industrialization or the:information techn01091es)i- “new |

7:ftechnolog1es“ is too broad term to be defined. When we

refer to "new communlcatlon. techologles" : maybe we can

concentrate on  the ‘specific issuess. But, in this" sense,'“ *

. sometimes we ‘unintentionally omit. certaln Kinds of the ..
technologies and this leads to the following results {‘I;:;

" too much - concentratlon on the’ ‘networklng technologles such,

J'as ‘the 1nternet ‘2, Omission of the technologles such as the

. surveillance 1ssue...'— "emerglng value set for global clv11g;;j_“f*

' socrety" : ? - Ypositive -social .change“‘* COncernlng the .

' new media, I want to emphasize four “points, 1,

;:Interventzon in the economic. structuring of the = R
“communication 2, Flghtlng ‘for . the publlc - space at "

_the time . of introducing the new media 3, Using the c
techriclogy for the wuse itself and the - underStanQinq.the_gb -



.bas10 aspects of that technology . 4 Concentraltlng on the _
:spe01f1c -democratic agspect of the- new media, for: example,

- the censorship, universal access.... Also when we use thlSi.;ﬁ
. term, I think - we inevidently - 1mp11cate the polltlcal and

'economlcal .aspect at the basis. - "leverage points" : .some.
base or center ? or startlng point ? ¥ You have to. consider B
I am not used to thlS klnd of explanatlon ln Engllsh.. S

3, Examples - VIdeo technologles'ﬁ INP’s experlence in

.";maklng videos and. tralnlng ‘the. people... = BBS : - True data. =

-network run. by the users .(smallake@truenet.co. kr) - Use: of

J=7fthe Internet:-;. There is. a strike. . “home-page on the" . ‘
"~ “recent Korean workers strlke which became ‘the space' for
- realtime solldarlty and 1nformat10n. (http //kpd.sing~ .

kr. org/strike) - Thi strike case can be the 1nterest1ng' E
. ‘example of uSIng the - technologles for democracy 1n both new
yi(lnternet) and. old medla (v1deo) co

Concernlng the examples 1ater I w111 be " able to explaln
} more speCIflcally. This time.  for me the questlon is too
”broad.and ‘there maybe some 1mportant p01nts which are -
-_already done 1n Korea but I am_ too famlllar w1th to;[“
categorlze.. S . . . . : ‘

,*Query 1 Response From. Mlchael Backes Founder Rocket Sczence"ﬁft”.g:-

;”Games Los Angeles, Callfornla USA

‘ My name is Mlchael Backes.' My work focuses on the
._;appllcatlon of dlgltal technology to the entertalnment
~industry in the United States. My career interests stem

from my initial work in the film industry and the tran51t10n;f_*
‘of my interest in: computers ‘as a passionate avocatlon intoa o
/‘_second career..: I have ‘worked for a motion plcture studlo, as

‘a screenwriter, as a visual effects supervisor, and as a '

: teacher at the American Film Institute. I am.actlvely o
~involved with The Starbrlght Foundatlon which seeks to apply

'-;technology from the entertainment “industry to solve problemsf

. facing- serlously i1l children in- hospltals in -the Unlted

. -States. I also founded a v1deogame company .in- San FranCIScoi_o_,
called Rocket Science:: Recently I’ve become 1nvolved with a -

" new. company. called Electrlc Communities that is developlng a

”-:su1te of  software: to be ‘used to create advanced wvirtual -

. communities on the’ Inteérnet that support a rich level of .-n"

. social and commercial- lnteractlon.v I hold a strong belief

" that these types of communltles represent the next major :
fcommunlcatlons medlum.,_i ‘ : . -

Deflnltlon of Terms o “~.Ilzf-p‘f - _fjhif;,zaf'

- To'me, the most s1gn1flcant aspect of the current _
- communications revolution is found in the creatlon of -

u_communltles via  the Internet. that formed by common: 1nterest

and not by the aCCIdent of geographlc prox1m1ty.v Books,

zee3te1ev1510n fllms, and radio are broadcast media, i.e., "one



.to many" forms of communlcatlon. Telephony represents an:'

: 'example of a “one to one": communlcatlons medium. The L
. Internet-allows for. "many to many" communication through the

lcreatlon of pers1stent "spaces" where the exchange of - 1deas :
-is fac1litated.. The" potentlal impact on 3001ety and '

'»,gcommerce of such spaces is ‘profound.. We .are no longer bound«
-~ . by the tyranny of ~geography in our daily exchange with
" others. ‘aAnd though I'm certain that our trip to. Bellaglo

will be fruitful, it would be: rendered obsolete if such a’
‘communications medlum was mature and fully functional. -

“7IUnfortunately, ‘the communication revolution is hlndered'by

”the economic barrlers that many. developlng nations face :in

B attempting to pr0V1de advanced technology to all the peopleschh"fe,;f

- of, the world.,f

'J_Example.‘ Though technologlcally 1mpractlcal for Wldespreadihyw

- -adoption, Starbright World is an example of how persisternt

-~ electronic communities can .support’ p051t1ve ‘social change.“

This progect orlglnated with the Starbrlght Foundatlon

‘ylocated in West Los, Angeles, ‘California. . SWorld is a ‘
~project that links. chlldren ‘who' for ‘reasons of:illness are.

- confined to hospltal beds in several hOSpltals ‘around the'_
SUsLt Software is used to create a ‘play space in ‘which these
_fchlldren can .communicate. with each other and form a support

: *group__Currently, the technology used to create SWorld . 1s

.. formidible in- both cost and complex1ty.. But thls w1ll
-‘change. ' : LT R . .

V'I am also 1nterested in recycllng technology.s In offlces_f
and homes around .the world, there are millions of unused -

' "obsolete" computers, .In many cases this technology is:

 fst1ll perfectly functional. . I feel that theére is major work‘:
- to ‘be done 1n recycllng thls technology to developlng :

“"Tnatlons.ﬁr

”’Subject- Responses to Queryl —-Part 2. i”,f‘l.r'_f~ SR
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Denise A, Gray-Felder
Director for Communications

420 Fifth Avenue
New York, New York
100182702 .

. Telephone: 21 2-852—8450
Facsimile: 212:855-8441
Facsimile: 212-308-1858

Telex: 224862 roCKFEL (RCA)
Cable: ROCKFOUND NEW YORK

THE ROCKEFELLER FOUNDATION

February 27, 1997

Mr. George Gerbner
Annenberg School for Communications
234 Golf View Road
Ardmore, PA 19003

Dear George:

We are very excited that you have agreed to participate in the Communications and Social
Change Conference at the Bellagio Study and Conference Center April 21-25, 1997, As we
get closer to the start of the conference, it’s time to start planning travel arrangements. '

You received with your confirmation letter a brochure describing the conference center and
its procedures. This brochure should answer most of your questions about the villa. Please
note that you will be accommodated at the villa only during the meeting itself (arrival on

Monday, April 21 and departure on Friday, April 25). Once you arrive at the Bellagio |

Center, there will be no charge for meals or rooms. You should also note that due to limited
space, spouses and guests cannot be accommodated at the center. Requests for exceptions
cannot be considered.

If necessary, the Rockefeller Foundation will reimburse you for a round-trip economy airline
ticket between your home city and Milan and for any reasonable expenses incurred such as
ground transportation, departure tax and meals. All expenses of US $25 or more will require
an original receipt for reimbursement. If you are being reimbursed you will need to submit
an expense report within four weeks of completion of your trip. Please note that you are not
covered under any travel, medical, accidental death, life or other insuratice carried by the
Foundatlon during this conference.

Most important is the enclosed Travel Advisory Form. It must be completed and returned by
fax to (212) 852-8441 by March 21 to Trish Weissmann of the Communications Office of
the Rockefeller Foundation. Once we have your travel information, we will be able to
arrange your accommodations at the Bellagio Center, as well as ground transportation to and
from the Malpensa or Linate airports or the Milan Central train station, through Pini
Limousine Service. See page 6 of the brochure for other alternatives, if you wish to make
your own arrangements

Please call me if you have questions at (2 12) 852-8450. 1look forward to seeing you in
Bellagio.

Sincerely,

Denise Gray-Felder



From: fgg at postl 3/13/97 10:52PM (735 bytes: 9 1n)

To: <adagron-gunuclic@acn.com> at SMTP-po

cc: johnemillencom.com at SMTP-po, sharp@millencom.com at SMTP-po

Subject: COMMENTS FOR PROF. GERBNER

e _ ——— ~ Message Contents --———==mwr————————- ————m e —
Thank yvou for your interesting and challenging comments. Remember
that one reason for analyzing U.S. cultural products is exactly
that they are dumped on much of the rest of the world because they
can be had more cheaply than it would cost to produce
the local product. The consequences are of course deadly for
national cultures, arts, and creative people. A good subject for
vigorous discussion.

To Marcia Sharp: Will the conference produce a report? George G.

Window: 1 - 24 Lines: 14 Edit: t 4 - Help: F1 End: ENTER



[103] From- <adagron-gumucio@acn.com> at SMTP-po 3/13/97 11:31aM (6405 bvtes: 12
1 In)

To: fgg at POST1

Receipt Requested

cc: john@millencom.com at SMTP-po, sharp@mlllencom com at SMTP-po

Subject: COMMENTS FOR PROF. GERBNER

——————————————————————————————— Message Contents ———————meemmmme e

Text item 1: Text Item

Received: by ccmail from agantl.ACNNET.COM
From adagron-gumucio@acn.com
X-Envelope~From: adagron~gumucio@acn.com
Received: from www.acnmail.com (www. acnmail.com [206.142.186.254]) by
agantl.ACNNET.COM (NTMail 3.02.10) with ESMTP id 0a003108 for
<FGG@asc.upenn.edu>; Thu, 13 Mar 1997 13:56:50 +0000
Received: from ccMail by maill.acn.com (ccMail Link to SMTP Ré6. 00 01)
id AA858279392; Thu, 13 Mar 97 13:56:33 -0500
Message-Id: <9703138582.AA858279392@maill.acn.com>
X-Mailer: ccMail Link to SMTP R6.00.01
Date: Thu, 13 Mar 97 11:31:15 -0500
From: <adagron-gumucio@acn.com>
Return-Receipt-To: <adagron-gumucio@acn.com>
To: <FGG@asc.upenn.edu>
Cc: <john@millencom.com>,
<sharp@millencom.com>
Subject: COMMENTS FOR PROF. GERBNER
MIME-Version: 1.0
Content-Type: text/plain; charset=US-ASCII
Content-Transfer- Encodlng. 7bit
X-Info: Evaluatlon version at agantl .ACNNET.COM

I'm sorry I didn’t react earlier to your presentation (Query 1),
but I'm sure it’s not too late to send you brief comments and to
feed the e-mail conversation that should benefit all of us.

This message is being copied to Marcia Sharp in case she wants to
share it with the other participants.

It was very interesting to read your presentation on the
Cultural Indicators project. My first feeling while I was
reading it, was: our interests are so far from each other. I
explain myself. The level of sophistication of concerns in
industrialised societies differs very much from our "survival
concerns. It is so good to know that for years you can
concentrate (and have the means to do it) on monitoring the US
television networks and build such an interesting database of
fictional characters and programs. The degree of specialisation
of your research is something any researcher in the so called
Third World would love to do sometime in his or her life.

Can you and me have a dialogue in Bellaglo7 That questlon is
still in my head. How can our different approaches to
communiication fit together, interact and facilitate exchanges’
I am sure your experience will be very interesting for me as a
communicator, and I hope some components of your work will help
me to reflect on our own experience. Is our work going to have:
any impact on your thinking? We will see that in Bellagio.

I am more optimistic when I find in your text some indication
about common problems that we have to face. You rightly pointed



to the question "Who is telling the stories?", which immediately
addresses the issue of power in the media or power in the

?
Py



society. That is something we can all discuss because it happens
all over the world although with different characteristics.

You live in a system that has developed a lot of regulations
which get gradually more sophisticated. There are written
regulations and also social regulations that take care of the way
the media portray gender, race, sexuality, treating animals,
smoking, etc. In terms of gender and race, for example, any
script writer or director has to be very careful that the "bad"
character does not represent a social group that might get angry
against the way a particular character is portrayed. To be
"politically correct" has become part of daily language and
individual concern. Is this making television better in contents
or values? I don’t know, I'm sure you will be able to tell us a
lot in Bellagio.

Maybe in the Third World our struggle is not so sophisticated.
In terms of media we are still fighting in many countries to
access the media, not only as "receptors" of information but as
producers of information. Large communities, often the majority
of the country doesn’t have any access to state or private owned
media. That is why so many alternative projects of small radio
and television stations, journals, etc., can emerge.

But on the other hand, do people in industrialised countries have
real access to the media? Can any citizen write in the New York
Times his or her views against the invasion of Panama or Irag? How
well does television, radio and printed media represent the ideas
and culture of the different social and ethnic groups that are
part of the USA society? (I try to avoid the term "American"
socletﬁ as we are all Americans, from Argentina to Alaska). Does
it happen in the media what happens in the general elections,
where presidents are elected by only 30% of the population? Is
the media en the US$ representing a very small sector of
1nterests°

If in the US it is relevant to analyse the contents of television
programs, you can of course imagine how more relevant is in our
countries, considering we are invaded by the same programs, Jjust
parachuted on societies that are culturally very different. Take
any US made TV series and think about its diffusion in the '
context of peasants of the Andes, or fishermen in Haiti... The
gap is so big, that the analy31s almost goes beyond the guestion
of contents.

I agree with you that the potentlal of communication for social
change is its capacity to organise action for... whatever social
needs. That is our own perspective in the Third World, only if
people, social groups, communities, organise themselves to
communicate their own ideals and needs, things may tend to
change.

We will hopefully exchange a lot more on these topics in
Bellagio, though we may have to focus on certain topics... Four

days for twenty people willing to exchange their ideas and
thinking might not be enough.

Sincerely yours,

Alfonso GUMUCIO-DAGRON



[93] From: matt@millencom.com (Matthew S. Ross) at SMTP-po 3/20/97 7:31PM (2747

bytes: 44 1n)

To: fgg at POST1l, adagron-gumucio@acn.com at SMTP-po,
sushmita@ashokcal.globemail.com at SMTP-po, yunus@citechco.net at SMTP-po,
vened@glas.apc.org at SMTP-pc, nadia@ifes.redline.ru at SMTP-po,
1np89@chollian.dacom.co.kr at SMTP-po, backes@radiomail.net at SMTP~po,
DBlicero@acl.com at SMTP-po, barlow@eff.org at SMTP-po, lsmach@aol.com at
SMTP-po, marnold@marauder.millersv.edu at SMTP-po, dgray-felderé@rockfound.org
at SMTP-po, sharp@millencom.com at SMTP~-po, moonieya@iafrica.com at SMTP-po,
tve-dist@tve.org.uk at SMTP~po, citurnas@openway.com.cé at SMTP-po,
matt@miliencom.com at SMTP-po, babur@bilkent.edu.tr at SMTP-po, _
hn559%@handsnet.org at SMTP-po, bigalph@aol.com at SMTP-po, paveldgs.dgsys.com
at SMTP-po, gumucio-dagron@bigfoot.com at SMTP-po -

Subject: New Bellagio Participant

e e e e e e Message Contents ——---me——— o

Text item 1: Text Item

Received: by ccmail from relay3.smtp.psi.net

From matté@millencom.conm L

X-Envelope-From: matt@millencom.com

Received: from [38.227.16.103] by relay3.smtp.psi.net (8.8.3/SMI~5.4~PSI)

id SAA13888; Thu, 20 Mar 1997 18:27:19 -0500 (EST) .

Message-Id: <v01540b04af57a0c2e0bb@[38.227.16.103]>

Mime-Version: 1.0 :

Content-Type: text/plain; charset="us-asciin

Date: Thu, 20 Mar 1997 18:27:31 -0800

To: adagron-gumuciofacn.com, sushmita@ashokcal.globemail.com, .

S yunus@citechco.net, vened@glas.apc.org, nadia@ifes.redline.ru,
lnp89@chollian.dacom.co.kr, FGG@asc.upenn.edu, backes@radiomail.net,
DBlicero@aol.con, barlow@eff.org, lsmach@aol.com,
marnold@marauder.millersv.edu, dgray-felder@rockfound.org,
sharp@millencom.com, moonieya@iafrica.com, tve-diste@tve.org.uk,
citurnas@openway.com.co, matt@millencom.com, babur@bilkent.edu.tr,
hn5599€@handsnet.org, bigalph@aol.com, pave@dygs.dgsys.com,
gumucio-dagron@bigfoot.com .

From: matt@millencom.com (Matthew S. Ross)

Subject: New Bellagio Participant

It has been determined that wé have the space td add one more particpant to
the Bellagio conference. We would like your help in identifying possible
candidates to fill this slot. :

With the aim of maximizing our diversity, we hope that you can help us
identify someone from the Far East -- China if possible -~ who works in
advertising, marketing, higher education, the promotion of peace, or is an
entrepreneur. : :

As you consider possibilities please remember that we currently have more
men than women.

Email us as soon as possible with any suggestions, along with brief
descriptions of the potential particpants, and a way that we can reach
them. '

Thank you very much for your assistance.

Sincerely,

Marcia Sharp



From: matt@millencom.com (Matthew 3. Zaszy 2
Conference o

1. DIRECTORY OF PARTICIPANTS:

A special Bellagio conference notebook is being
prepared that will include a written biographical statement
for each participant, and if available, a photograph. Since
we anticipate that there will be 51gn1flcant interest in
this conference and its outcomes, it is likely that the
descrlptlons of the participants will be read by many more
people than our group of 20. Some of you who created
introductions of yourself in response to our first e-mail
query may wish to use what you did then, or you may want to
make some revisions or changes. If you did not respond to
that first request, if is important that we get something
from you now. :

: Please send the statement you wish to use in the
notebook ——'preferably no more than one page ~- . in hard copy
to Trish Weissma in the Communications Office of the
Rockefeller Foundation. Please also send a photograph of
yourself which can be used with your statement. The content
of the statement is as requested for Query 1: some
information about yourself and your work, along with soms
:;i reflection on the ambitions, aspirations or beliefs vou have

about communications as a tool for positive social chandge.

TO BE INCLUDED IN THE CONFERENCE NOTER: . TOUR
STATEMENT AND PHOTOGRAPH NEED TO REACH THE HOCEEFELLER
FOUNDATION BY APRIL 9, 1997.

2. MATERIALS ON YOUR WORK AND/OR ORGANIZATICH:

Please bring to the conference any materials on your
work or organization that you wish to share with other
participants. Space will be made available for

3. TELEPHONE CONVERSATION WITH CONFERENCE ?LZZLETLT?E;

The broad framework for our deliberationsz in
Bellagio will be what is called a Search, or Discovery
conference. A search conference draws a grourn of carefully
selected participants into a shared process of assescsing +hz
present with respect to their topic (ours being _
communications and social change) and then creating z commos
vision and action plan for the future. There are no formal
“speakers" who address the meeting and then lsave: in
everyone is there for the full time and everyanﬂ_iﬂ an osgual
participant and contrlbutor. x

k

You should expect a telephone call
conference facilitator, Dr, Oguz Baburoglu, &
ten days to two weeks. Just ahead of that call




receive some brief written informaticn on , :
conferences, along with biographical 1nformatlon on Qguz.
The conference planning team has been working with Oguz ov
the past several weeks, and has shared with him =11
electronic conversatlon so you will find him fully up to
date on the dialogue we have already had.

1. OTHER TRAVEL AND LOGISTICAL NOTES:

—-The Bellagio staff will arrange to have vou pickaad
up at whichever airport in Milan you fivy il :
making your own flight arrangements
Trish Welssmann at Rockefelilsr i

--If you are hav1ng the Rockefeller Foundation
purchase your airplane tickets, the tickets wi::
to you by air express.

~-The dress at Bellagio is informal . during the day.
For dinner, men wear .jackets and ties, and women
comparable clothing. For men and woman,
costumes are also suitable.

~-The search conference format is that all
individuals involved participate in all of the ses

5.,i CONTINUED CONVERSATI“ﬁ?

: We will continue to e-mail all of the comments
recelved in our pre-conference conversation, and i
that each of you enter into this com:
arrive in Italy. And please continue o
ideas or questions you may have in advanos.

_ From every opportunlty Denisa Gn
Rockefeller and I have had thus far —— = = }
telephone, and in a few instances in per RS e
ideas and information with manv of vou. :
powerful experience awaits us a1l.




From: fgg at postl 4/3/97 9:26PM (771 bytes: 16 1n)

To: tweissmann@rockfound.org at SMTP~po, matt@millencom.com at SMTP-po,
sharpémnillencom.com at SMTP-po

Subject: From George Gerbner

—————————— - - --- Message Conteénts —-———=———mmem— e
1. I have ticket through my travel agent, American Express. The
fare is US$ 2,134.82. Would appreciate payment (or advance) ASAP
sent to my home address (below). (Did not receive ticket by DHL)

2. Arriving Monday 21 April Milan Linate by British Airways 562
{(from London} at l 20 pn.

3. Bio sketch and picture sent some time ago. Please acknowledge
receipt.

4. Thanks for thoughtful logistics, etc.
George Gerbner
Home: 234 Golf View Rd.

Ardmore, PA 19003-1002
Tel/fax 610 642 3061

Window: 1 - 24 Lines: 21 Edit: t + -~ . Help: F1 End: ENTER



[104] 'From: matt@millencom.com {(Matthew S. Ross) at SMTP-po 4/3/97 12:47PM (3450
bytes: 52 1ln)
To: fgg at POST1, adagron-gumucio@acn.com at SMTP-po,
sushmlta@ashokcal globemail.com at SMTP-po, yunus@citechco.net at SMTP-po,
vened@glas.apc.org at SMTP-po, nadia@ifes.redline.ru at SMTP-po,
lnp89@chollian.dacom.co.kr at SMTP-po, backes@radiomail.net at SMTP-po,
DBlicero@aol.com at SMTP-po, barlow@eff.org at SMTP-po, lsmach@aol.com at _
SMTP-po, marnocld@marauder.millersv.edu at SMTP-po, dgray-felder@rockfound.org
at SMTP-po, sharp@millencom.com at SMTP-po, moonieya@iafrica.com at SMTP-po,
tve-dist@tve.org.uk at SMTP-po, citurnas@openway.com.co at SMTP-po,
matt@millencom.com at SMTP-pc, babur@bilkent.edu.tr at SMTP-po,
hn5599@handsnet.org at SMTP-po, bigalph@aol.com at SMTP-po, pave@dgs.dgsys.conm
at SMTP-po, gumucio-dagron@bigfoot.com at SMTP-po, jim@mtds.com at SMTP-po,
KINO1995@chollian.dacom.co.kr at SMTP-po, tweissmann@ROCKFOUND.ORG at SMTP-po
Subject' Bellaglo Travel Logistics .
————————— - e eeewewe Masgage Contents ----~--e~ew——~~~~~~—~—~--~-~--~

Text item 1: Text Item.

Recelved by ccmail from relayl smtp. p51 net

From matt@millencom.com

X-Envelope~From: matt@millencom.com

Received: from [38.227.16.103] by relayl.smtp.psi.net {8 8. 3/SMI -5, 4-PSI)

id MaAA23336; Thu, 3 Apr 1997 12:36:09 -0500 (EST) '

Message-Id. <v01540b0baf690182000h@[38 227.16.,103]>

Mime-Version: 1.0

Content-Type: text/plain; charset="us-ascii"

.. Date: Thu, 3 Apr 1997 12:36:37 =-0800

. Tos adagron-gumu01o@acn com, sushmita@ashokcal. globemall com,
yunus@citechco.net, venedéglas.apc.org, nadia@ifes.redline.ru,
lnpgo@chollian. dacom co.kr, FGGRasc.upenn.edu, backes@radiomail.net,
DBlicero@aol.com, barlow@eff org, lsmach@aol.com,
marnold@marauder.millersv.edu, dgray-felder@rockfound.orq,
sharp@millencom.com, moonieya@iafrica.com, tve-dist@tve.org.uk,
citurnas@openway.com.co, matt@millencom.com, babur@bilkent.edu.tr,
hns5599¢handsnet.oryg, bigalph@acl.com, pavefdgs.dgsys.com,
gunmucio-dagron@bigfoot.com, jim@mtds.com,
KINO1995@chollian.dacom.co.ky, twelssmann@ROCKFOUND CRG

From; matt@millencom.com {(Matthew S. Ross)

Subiject: Bellagio Travel Logistics

A few logistical points as We all prepafe to meet in Bellagio:

1) 2airplane tickets were sent out to you on Monday by means of DHL. If
you have any questions or concerns about your tickets you can contact Trish.
Weissmann at the Rockefeller Foundation by phone at 212-852-8451 or by
email at: twelssmann@rockfound org

2) Some people may need visas to enter Italy. Each of the participants
should find out the requirements and act accordingly.

3) If you purchased an airplane ticket independently of the Rockefeller
Foundation, please tell Trish Weissmann exactly what time you will be
arriving on April 21st so that she can arrange for the conference center to
pick you up and transport you back to the villa.

If you are arriving before April 21st, transportation from the airport to
the conference center is not automatic and you must call the transportation
company listed in the Bellagio brochure to arrange to be picked up whenever -
you arrive. The same applies with transportation back to the airport if
you are departing after April 25th.



4) Finally, please do not forget to send a Pbrier desCriptlioll alt



photograph or yoursell 1O benlse Gray-rFelder’'s olrice at .the RoCRerelier
Foundation. ' : : .

Thankvyou,

Marcia Sharp




From: fgg at postl 4/8/97 9:17PM a
To: matt@millencom.com (Matthew S. Ross) at SMTP-po
Subject: Bio & Photo

e e ———— Message Contents —==———mmmwcom e ————
PLEASE convey this message to Marcia Sharp.

Dear Ms. Sharp:

I sent you bio and picture by mail on April ist and asked for
acknowledgment but received none. It is frustrating to keep getting
notices to send same but no response to previous messages and mail.
Please let me know if you have received bio and picture mailed
April 1. George Gerbner. ' _ '

L: 13 C: 29 %Full: O  Highlight(®&sz): ALtF1 . Help: F1 End: F10



APR 29 *97 18457 FR - 212 852 8441 TO 912153871560 P.B1/B1

THE ROCKEFELLER FOUNDATION

 April 25, 1997
Dear George:

This is just a note to say thank you for your tremendous contributions to the
Communications and Social Change conference. It's not often in one’s professional life
that you have the chance to make magic with a group of like minds. I think we did that,

“to some small extent, this week. So I leave ltaly inspired and charged up. In no small
way, your presence made that possible.

gf:;ﬁfg:immn[’m looking forward to the next steps, particularly the possibilities of wiring an
' empoverished part of the world, creating a band of converts to spread the word, and
“Social Change U.” I truly hope you'll continue with us on our journey 10 usc
commupications in ways that can make a better world.

Sorry I'm unable to send a hug and a smile, but until we're in each others presence
again, please accept my “virtual” hug of friendship and thanks.

Al the best,

" Fondly,

a20 Fifth Avenue
New York, Mew York
1o018-2p02

Telephone: 1) 285zBa50
Facsimile: 2128528041 :
Facsimile: 212-398-1348 . ., . - .

¥ Note: If applicable, please remember to send me all original receipts for reimbursement.
Telex: 224863 nockres (xea) :
Cablc: rockrounp wew yoRK

sox TOTAL PAGE.B1 ok



Denise A. Gray-Felder
Director for Communications

420 Fifth Avenue
New York, New York
100182702

Telephone: 212-852-8450
Facsimile: 212-852-8441
Facsimile: 212-308-1858

Telex: 224862 rROCKFEL (RCA)
Cable: ROCKFOUND NEW YORK

THE ROCKEFELLER FOUNDATION

August 4, 1997

Mr. George Gerbner

Dean Emeritus

Annenberg School for Commuications
234 Golf View Rd.

Ardmore, PA 19003

Dear Bellagian 899:

Enclosed is your copy of the conference report from our meeting,
“Communications and Social Change: Forging Strategies for the 21st Century,”
held April 21-25, 1997 at the Bellagio Study and Conference Center.

It was a great pleasure working and thinking with you, despite the long hours!
Since our conference, we’ve been hard at work planning next steps and
implementing the group’s action plan. 1 will be sending you more information
in the very near future. '

I’ve also had the pleasuie of seeing many of you in the U.S. since being back
home, and urge any of you visiting the northeastern part of the United States

to please let me know. Mi casa is su casa.

We’re sending you three copies of the report now, if you need more, please send
a fax or e-mail message to Karen McAndrew telling us who to send the report to.
(fax: 212-852-8441/karen_mcandrew(@rockfound.org.)

Thanks again for all your invaluable help in this work.

Fondly,



Denise A. Gray-Felder
Director for Communications

420 Fifth Avenue
New York, New York
10018-2702

Telephone: 212-852-8450
Facsimile: 212-852-8441
Facsimile: 212-398-1858

Telex: 224862 ROCKFEL (RCA)
Cable: ROCKFOUND NEW YORK

THE ROCKEFELLER FOUNDATION

April 21, 1997
Dear Conference Participant:

Welcome to the Bellagio Center and to Italy. I’'m sure your
stay here will be pleasant and informative.

Attached is a revised list of participants. As you’ll note, we
have added James Deanc of the Panos Institute, based in
London.

. Wealso fegret that Mechai Veiavaidya and Wangari Maathai
arc unable o join us.

I look forward to joining you for dinner tonight, which begins
with cocktails at 6:30 p.m. Following dinner we’ll have a
brief session to get acquainted, and begin tomorrow at 9:15
aam. '

Feel free to call the facilitator Oguz Barburoglu, Marcia Sharp
or me if you have questions about the meeting, or seck advice
from the Bellagio Center staff about logistical information.
Let’s have a great week!

s>
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THE RGCKEFELLER FOUNDAT!ON

420 Flfth Averme :
New York, New York 10018-2702

.' Fax No.s {212) 852-8441 &852-8442 Te[ephone (212) 352-8450 TelexﬂﬂGZROCKFEL(RCA) _

) you have not racerved a!l of tms transm:sswn or have encountered_drméufﬂeé mth it, pi‘ease_ qq.jit_act : R

- the sendar :
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FROM Demse Gray—Felder o
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. SUBJECT:
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- TheClallenge -

. A oné-day "summit" conference held in Weshington D, C. in October 1996 wadet the
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- spomsorship of a leading private sector social mark eting firm brought together some of the major

- figures in Social marketing to take stock and to discuss future directions. The clear consensus WS

/1o place that certifies one as a "trained social marketer”; |

* this conference has no institutional "home,” no sponsor; -

the field;
Thiere is n source

PEAS

¢ of technical assistanic
marketing endeavors; *© .o

{roubling thersor impeding the Sld, and bow to move the disciplie forward.

» . single place where scholars and practitioners are thinking about furidardental issués and -~ -
. Qeveloping new frameworks and innovative approaches. There is no intellectual ceater whefe

‘But peciaps most importantly, ther 1 o place whee the asic conceptual and ppliedresearch.
-and development needed for any new intelléctual eriterprise to-grow is occuming, There is no o

L "—fﬁla?the‘_ﬁ?!d'i;S_.ﬁt.a.tigaj'é:;?réss#fqa‘ds. Its ability tOﬁllﬁllxtspronnscxshandlcapped by several -

- iough thers s 4 major annual conference on social marketing now inis third year, <
'Ihcre":snoplacewhcrepracuuonersandacademxcsahkecanleam thelatest thmhngm : |

Thére is 20 plape where leaders can comme togéther regalicly to-discass te issues thatare

. - -practitioners can come and bring their problems or solutions. There is no-place communicating .

" S eaders of i ied e being st d S,

_ TheCenter for the A dvancementol‘Soual Ma l'k cﬁng S

" As agreed at the recént “sammit” conference, et has Gome to establish a major

to call it the Center for the Advancement of Social Marketing. T have as
missian the study of social marketing and its applications and the dissemination of this

The center would:.". - :

. Froduce working papers, books and monographs on key emerging topics; -

s - » *Conduct training ona routige basis both "at home" and around the conritry and the world,

.+ *" Provide technical assistance to programs involved in social marketing;

i whatissues are both intllectually important and practically elevant: There i 1o place where the

| intellectual centerdedxcatedmtheadvancmmtoftb;ssmhngandpowerﬁﬂldaWe propose
I ;. This center would have asits

Conductresuhﬂ‘oundtablesandwoﬂmhoPSmpmSmglssuesmmalmarkmg i

kmowledge to 2 worldwide audience of pratitioners, scholars, consultaits, funders, and policy =~ .

;..‘x_'-ﬁgsﬁblypmﬁdingfa;mmgniped_'ﬁﬁﬂﬁc@t@?ﬂiﬁtﬁroﬁld.credqﬁtia[ﬁgse frained in social = 3

|+ Dovelop sud maiatain'a websts o penit member of the social marketing community 1o~

~. 7. ¢ communicate with each other on g regular basis; . S
~ . “Sponsor the anmal "Inniovations in Social Marketing" conference:

f:._~"--—--..:'P'rovfde-sr‘ant’-s_.fqrﬁeld work, assistance, travel to field sites or conferences, and other, |

T -,"nge‘ds;_l-_-";jj;, T T e T T e
ol Si’xppgrtjrscmiﬁifs;in-residénce v_ihg"wouid'cqmcj;oaggther'insong_place'fox-an- extended
- - “penod of time to conduct research, do writing, and:(_:h:allfan_gecax;h'other-_ih_g fertile .

N - intellectual environment; |
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" §heporta imited st f docor e onsocial mtkeing i i s

- institutions world wide; <

~" .+ Ti general, promte the disciptine of sopial marketing as an imporant; effective approach

" The Ceater and ifs activitiss would be promoted and established a5 & world-wide enterpiise.

- with social marketing and with a mmitraent to matg ‘.f'!lie”skil'lsand_.res'oiircés’quepﬁvate' o
. seetor to major social challenges. A university site would maintain the independence of the - R

This would be achieved both by conducting some of Center's activities at remote sites and by . L

‘{-'Pmﬁdfhs-te!ﬁwmcing,ﬁistanc:-‘#aming‘fb?nwﬁcsmintemef access. . .

- - Itisintended that the Center will eventually (i.c., within five years) be self-sapporting, ‘This
.- support Wiil--cbn'::;inth:e,e_-.foxn;s;F:irst,'the~Cmte_rwﬂlxhi?effromiﬁ_in#epﬁm:Cmter~Aﬁliat¢ S
* - Organizations, These CAOs would include corjorations like Porter/Novelli, Kellogg, Merc ck,and -
L othersthathzveanmterestmﬁn‘thmng the use.of thﬁi:'pﬁvate,_smr'-knbwledgﬁ_ﬁand' R

. experiences in meeting socidl challengss. It would also include nomprofit organizations suchas =

Americal Cancer Society, Academy for Educational Development, Prospect Associates,and .

e Vond bank a, where ppropite, govemmeen o e e LA Assct omssuch

. s the Centery 'fw.%ﬂéé'@ml‘audl’mmﬁmﬁmU-S‘;'Enﬁmnimt_iimf&ﬁdnﬁgency,. =
. andthe World Health Organization,. . ...~ -+ o) R

7 These CAQs would pay s

an ainual retainier o become afiliates, in rorum n for which they

. *would have Special access to Center events, publications and so forth. T give the Center
- stability, each Affiliate would bo expected to commit to thre year's support at a time. o

R Th:saﬂihatesupporteventnauywouldcompnseappmmmately 60% of the sustaining .
. budget. A further 20% would come from direct revenmes from the conferences, roundtables and

- workshops the Center puts on. It would also sell books, videotapes, and possibly internet access. °

: o Theﬁnal 20%0fﬁnancmlsupportw¢uld Gﬂmethrough etants it obtamsgr manages for Center PR

markeling aud ifs application to social change. - - . e
However, for the first ive yeais of is lif, the Ce ter will need to be supported by grans

e  scholars. Other funding urces could include individuals who tecognize the importance of - .

L from major foundations that recoguize the potential of advaneing the field of social marketing, .. .

SR Such seed grants may be supplemented by Affiliat liates which are recruited during the Center's SELE
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; “'.formzuveyears Addmonal supportmllcome ﬁ-om m—hnd conmbuuons ﬁ‘omtheumvexslty (or 4; v
7 .V_—othermsnmnon)mwhlchtheCmtens housed. .. ..o o _ S
ars orgamzauons andpoteaual finders wouldbeheldm

" '-]"'71996-97 ‘withan antcxpated launch date of September 1997- Self-support would be expected b
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Mazcia Sharp,5/22/97 12:31 PM,Bellagio Report

Date: Thu, 22 May 87 0B:31:151 edt

From: sharp@millencom.com (Marcia Sharp)

Encoding: 33 Text

To: GRerbnerfpobox.asc.upenn.edu, lsmachlacl.com,
marncldémarauder .millersv.edu, dgray-felderfrockiound.ory,
babur@bilkent.edu.tr

Subject: Bellagioc Repeort

rReceived: by cemail from relayl.smip.psi.net
From sharpimillencom.com
X-Envelope-From: sharpimillencom.com
Received: from [38.227.16.3] by relayl.smtp.psi.net (8.8.3/8MI-5.4- PSI)
id 1AA14875; Thu, 22 May 1997 08:19:58 -0400 (EDT)
Message-Td: <v01540b0lafaas04a711i8@8{28.227.16.3]>
Mime-Veraion: 1.0
Content-Type: hext/plain; charset="us-aacii®
Date: Thu, 22 May 1997 14:32:57 0500
To: lsmach@acl.com, marnoldimerander.millersv.edu, dgray-felder@rockfound.org,
baburfbilkent.edu.tr, fgglasc.upenn.edu
From: sharp8millencom.com (Marcia sSharp)
subject: Bellagio Report

Dear Busan et al,

It is great to see our deliberations actually on paper. I almost expect in
my mind to see Oguz laboring at the machine at the back of the room as I am
reading.

I am faxing a hard copy to you, susan, with some ideas and suggestions.
Twe comments of lavger scale:

1} I think the report needs to start from, and be grounded in., a slightly
different premise than the one that emerges in present pages 1 and 2, That
premise is that people all arcound the world are understanding and using
communications in different wayes than in the past, and they are getting
new, different,. and powerful results. %his difference comes partly from
what is now possible, through technology; it also comes from, and draws
energy from, the broad sccial movements -- for democracy, women's rights,
ete -~ that we clumped together as *civil society.* The purpose of the
aconference, and I believe RF's interest in it, was to identify, “name,”
understand, and learn how to nurture and replicate this new communications.

2., Wrestling with this stuff again (and i appreciate, susan, how you have
wrestled to get this far) makes me realize that the task we took on at
Bellagio could only be the beginning of that process of identifying,
naming, nurturing and replicating. I think this report is very important
to the process we got going, and thus to the people who were there, but it
feals as if it can only have an internal (i.e. participant) audience.
There's too much of our productive but very agonized and preliminary--
thinking in it to go wider. &And then there needs to be a new action step
—-- or perhaps an expansion of action step # 10 -- which can take up vhere
the Bellagio thinking left off, and define and explain the "new
commnications,* and its important implications, for external andiences. It
jumps off from Bellagic -~ but probably needs some additional spade work,
conceptual work, and gathering of examples

If others fesl this way, I'd love to be part of taking this forwaxd.

Printed for George Gerbner <GGerbuner@pobox.asc.upenn.edu>



Marcia Sharp,5/22/97 12:31 PM,Bellagio Report _

Marcia

Printed for George Gerbner <GGerbner@pobox.asc.upenn.edu>
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M. George Gerbnm' :
© 3508 Market Street
. Ardmore, PA 19003
‘Fix: (215) 387-1560

Emaﬁ ggcrbner@poboxascupennedu e
'-DearGeorgc L |

B Attached, per your re.qucst Hope all 1s well. B

s Subject Dcclaranon e _
" Author: Demse Gray«Felder at RF b

_Matt can you send out thc attached dcclaratxon m‘ ali Bellagm partlclpants as soon asyau can They 1
. gettmganxmus T : S , S ¥ :

. Bclaw is my nou: m them Graclas

o1 Ju'n'e:'l99:7k e

DeachIiaganends S o L

' "',"'.AttachcdlsihereﬁmdBelIag;odeclamnonforyourfnalremw S ik ‘
;.'Someofyouhavebecnsmredthccarherdraﬂs asyouzmghtunagme edmnghasbeentcdwusand SR
- 'somewhat painful. So, I've taken thc hberty of sa)qng“ﬂmt’s mough Pleasc review and sce 1fyoucanj L
L _.mdeedhvcmthth;sverswu S e T : x

: '_Idlovc tuhavey(mrconnnents bmewS We reaisowoﬂ&hgbnathc,ﬁhafi'mpoﬂ,‘wﬁidb'shﬁuld-bc o
'_'t:ommgtoyoaalsoﬁnsweek - o L e I

o ZThanks much The dcclaratnon is attached as 4 Mmrosoﬂ Word ﬁle i_ '_ |

, -DemseGray Felder

N ;dsf_arfeldar@wckfwas_;";._‘]--f- 3

S
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DRAFT DRAFT DRAFT-

We recegmze that the pr;actlce and systems ef cemmunrcatlons have the pewer to transferm llves, and to
-influence the behavior of. etgamzatlons insfitutions, communities and nations. We aiso believe that fortoo -
. long the processes ‘and systems of communications have been concentrated within the power of too few in
“industrialized countries who attempt to use sueh power to homogenize cultures and idedlogies. - - .
.- Recopnizing this, and that. communication systems and processes are niot easily accessitie to alithe, -~
- world's people. weé the following Joined tagether to propose a vision of. eommunscatlons for the 21st century
that anlmates our collectwe cemmrtment to pos:twe social change CE ;

Tl'us \asum is shaped by the follewlng pnnelples : : o
1.-Every voice has the right to be heard and shoyld hsve the means to be heard R
1, Csmmunlcatlons systems and technology must Iherefore, be affordable accessnble to all
" ill. To work best, the process of communication ‘must allow afree flew from many -
to many, rather than from one to many. : :
A Cemmumtles must play-a@n essential role in fmdmg thelr nwn commumcat:ens solutuons and
- .deve!oplng thelr own cemmunlcatlons strategles e e - a0 :

: We belleve thet unmedlated cummumeatlen processes n whlch all of us may. ecmmumcate freely dlrectly :
. and horizontally with 'one another, will endow each of us with 2 greater sense of our own _possibilities, enrich
- our cultyres through direct contact with other citures, create a conversation without fimits in which each - N
- voice may be' heard equally; and from which may evulve enhghtened socieﬁee that value tolerance seif- IR

-determmatron and active pamclpation s

L

belleve Il'.l me pdwer ef streng wvud and persenal lrnages tu transform consclousness "And we be!xeve

- "that the irmages and stones that defme and shape a group, a eemmumty ara peeple are pnmanly the;rs B

'~ alone to make. :
-'For we believe that the cultures sf the world need net be subsumed by these eultures of mdustnanzed .
) natlens whleh demmate eontrol of channels of cemmunlcat[en o . .

o We beheve that Ideas wﬂh the pewer to enhanCe our ||ves are’ ansmg from voices too leng excluded frem the
- larger human discourse. These are toc often the voices of people from the edges of the world, from the .
‘margins. of society, They may own neithier presses nor broadgasting towers, but they do have the capabul;ty
“of taking: respenslblllty for their futures. We've seen how many previously margma!lzed people; ‘giventhe .
opportumty, can create solutions for complex world preblems and may, m faet well possess the energy and

- vigion that wil heip ensure the future for all of us.

e .'We belleve that eommumeatlon is essennai for strengthemng eultural |dermty and human values B .
. enceuragmg further ‘world development, allowing. people in communmes throughout the world te partlcapate L
in. thelrown govarnance to orgemze and te shape our future world : .

Meved ’m actlon by these prmclples we: have agreed to werk together toward free and open access of all o

‘. people to.the rethods, means and tools of sommuriication, fo reach out to communities arourd the world for -

- their ideas and their strength and to embraee and premste new understandmg and new knowledge from
-_wherever it m!ght anse : . . : -

'_Hawng traveled frsm 12 countrlesm late Apnl of 1987 to meet together |n Bellaglo ltaly we are
R : Alan Alda, NewYork, NY

'Mariene Amold. Millersvile, P&~~~ '., S o o

Michael Backes, Los Angeles, CA"
'OguzBaburequ Istanbul, Turkey - PR
- 7 John Perry Bariow, Pinedale, WY« ‘ LT o
- "James Deang, London, England TS n
. -Géorge Gerbner, Philadeiphia, PA
- Sushmita Ghosh, Calcutta, India -~
Julie Gipwola, Kampala, Uganda &= -
Denise Gray-Felder, New York, NY
- Alfongoe Gumucio, Port-au-Prince, Haiti -
Myoung Joonh Kim; Seoul, Korea
Jim Lowenthal, Rabat-Agdal, Morocco
Susan Mach, Keamy New Jersey- .
' Matthew Moonieya, East London, South Afrtea ‘
._denny R:cﬁards London England :

L

3
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, o .Marcua Sharp, Washmgton DC S
! "7 "Nadya Seryakova, Mosgow, Ruseia @ -
T -Julie S, Los Angeles, CA :
- - Adelaida Trujilo, Bogota, Colombla :
- Galina Venediktova, Atlington, VA~ * -
Muhammad Yunus Ihaka. Bangladesh._,

S Shafl we anclude Hye-Jung Park and Edward Kuieshov(")

i edlted 21 May1997

- asfi rst drafted 24 Apni 1997

Sk TOTAL PAGE.B3 K T 1



Matthew -S. Ross,10/16/97 10:26 PM,Bellagio Next Steps

Mime-Version: 1.0

Date: Thu, 16 Oct 1997 14:26:21 -0800

To: adagron-gumuciofacn.com, sushmita@ashokcal.globemail.com,
yunus@citeéhco.net, nadia@ifes.redline.ru, lnp89%9@chollian.dacom.co.kr,
fgglasc.upenn.edu, mbackes@pacbell.net, dblicerofaol.com,
barlowleff.org, lsmachfacl.com, marnold@émarauder.millersv.edu,
dgray-felder@rockfound.org, sharp@millencom.com, moconieya@iafrica.com,
jenny.richards@tve.org.uk, citurnas@openway.com.co,
citurnas@pr.openway.net.co, matt@millencom.com, babur@bilkent.edu.tr,
apalc@earthlink.net, bigalphfaocl.com, pave@dgs.dgsys.com,
gumucio-dagron@bigfoot.com, jim@mtds.com,
kinol995@chollian.dacom.co.kr, kmcandrew@rockfound.ory,
panosfgn.apc.oryg, ggerbner@pobox.asc.upenn.edu

From: matt@millencom.com {Matthew S. Ross}

Subiject: Bellagio Next Steps

Bellagio Participants:

Denise Gray-Felder has asked us to help coordinate collective thinking
- about a next meeting for the Bellagio group.

The operating assumption is that we should meet again, unless (what seems
highly unlikely at this point) there has not been encugh action to make
this a good and productive session.

Please tell us your level of interest in such a meeting and where you think
the best location would be. Some candidates so far include: Seoul, Korea:;

Wairobi, Kenya; Johannesburg, South Africa; Cartegena, Colombia: and
Morocco.

The target date for this meeting is April/May 1998.
Thank you very much.

Matthew Ross

Printed for George Gerbner <GGerbner@pobox.asc.upenn.edu>



DENISE GRAY-FELDER,10/16/97 6:43 PM,Re: Bellagio Next Steps

MIME-Version: 1.0

Date: Thu, 16 Oct 1997 14:43:17 -0400

From: DGRAY-FELDER@rockfound.org (DENISE GRAY-FELDER)

Subject: Re: Bellagio Next Steps

To: adagron-gumuciofacn.com, sushmitalashokcal.globemail.com,
yunus@citechco.net, nadia@ifes.redline.ru,
lnp89%€chollian.dacom.co.kr, fggfasc.upenn.edu, mbackes@pacbell.net,
dblicero@aol.com, barlow@eff.org, lsmach@aol.com,
marncld@marauder.millersv.edu, sharp@millencom.com,
moonieyaliafrica.com, jenny.richards@itve.org.uk,
citurnas@openway.com.co, citurnas@pr.openway.net.co,
mattfmillencom.com, babur@bilkent.edu.tr, apalcfearthlink.net,
bigalphfaocl.com, pavefdgs.dgsys.com, gumucio-dagron@bigfoot.com,
jim@mtds.com, kinol995@chollian.dacom.co.kr, kmcandrewérockfound.org,
panos@gn.apc.org, ggerbner@pobox.asc.upenn.edu,
matt@millencom.com (Matthew S. Ross)

1. vyes, I think a return meeting is in order.

2. My preferences are Johannesburg first, and Nairobi second. Or, if
we go to Kenya we may want to go to Mt. Kenya Safari Club in Nanyuki.
Or Mombasa on the coast, assuming the political upheaval has calmed by
then. Or for that matter, Cape Town rather than Jo-burg.

Thanks. (Please remember to fax this message to Julie Su and Julie
Gipwola. Merci.)

denise
Perhaps Bellagians can also send their thoughts on what should be on

the agenda.

Reply Separator

Subject: Bellagio Next Steps _ _
Author: matt@millencom.com (Matthew S. Ross) at Internet-mail
Date: 10/16/97 2:26 PM :

Bellagio Participants:

Denise Gray-PFelder has asked us to help coordinate collective thinking
about a next meeting for the Bellagio group.

The operating assumption is that we shounld meet again, unless (what seems
highly unlikely at this point) there has not been enough action to make
this a good and productive session.

Please tell us your level of interest in such a meeting and where you think
the best location would be. Some candidates so far include: Seocul, Korea:
Nairobi, EKenyaj; Johannesburg, South Africa; Cartegena, Colombia: and -
Morocco.

The target date for this meeting is April/May 1998.

Thank you very much.

Matthew Ross

Printed for George Gerbner <GGerbner@pobox.asc.upenn.edu>



