Thank you for your interest in the Cultural Environment Movement.

Our message is simple and compelling. Scotch patriot Andrew Fletcher
once said that whoever tells the stories of a nation need not care who makes
its laws. Who tells most of the stories today? No longer home and community.
No longer parents, schools, or church. In many parts of the world not even
the native country. Qur children are born into homes in which the dominant
story tellers are not those who have something to tell but a small group of
global conglomerates that have something to sell.

Channels multiply but communication technologies converge and media
merge. With every merger, staffs shrink and creative opportunities diminish.
Cross-media conglomeration reduces competition and denies entry to
newcomers. Fewer sources fill more outlets more of the time with ever more
standardized fare. Alternative perspectives vanish from the mainstream. Media
coalesce into a seamless, pervasive, and increasingly homogenized cultural
environment that has drifted out of democratic reach.

Other distortions of the democratic process include the promotion of
practices that drug, hurt, peison, and kill thousands every day: portrayals that
dehumanize and stigmatize; cults of media violence that desensitize, terrorize,
and brutalize; the growing siege mentality of our cities; the drift toward
ecological suicide; the silent crumbling of our infrastructure; the widening

. resource gaps in the richest country that already has the most glaring
inequalities in the industrial world; the costly neglect of vital institutions such
as public education and the arts; and image politics corrupting the electoral
process.

The Cultural Environment Movement was born to meet the crucial
challenge of our time: to build new mechanisms of independent citizen
initiative and participation in cultural decision-making. We must organize as
citizens as effectively as commercials mobilize us to act as consumers.

We need your membership and generous contributions. Please use the
enclosed form to help meet the crucial challenge of our time.

/%w'p-/%ﬁmﬂ

George Gerbner
Founder and chair
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By Donna Allen

1 Media Without Democracy. Women's Institute for Freedom
of the Press. Washington, DC, 1993,

By Nolan A. Bowie

1 “WARC: Third World Positions and Achievements.” In
Infergovernmental Systems. The Social Impact of
Television: A Research Agenda for the 1980s, A report
from Aspen Insfitute Congerence on Proposals for o Center
for the Study of Television. Edited by W. Russell Neuman.
Aspen institute for Humanistic Studies, New York.

3 “Equity and Access to Information Technology.” In the
Annual Review of Institute for Information Studies.

By Paul Carton

3 “Mass Media Culture and the Breakdown of Values Among
Inner-City Youth.” In Future Choices, published by the
Youth Policy Institute, Washington, DC,

3 “Mass Media and Young People.” In Nieman Reports,
Harvard University, Cambridge, MA. Winter, 1991. pp.
24-30.

By George Gerbner

Q Women and Minerities in Television: Casting and Fate. A
report to the Screen Actors Guild and the American
Federation of Television and Radio Arfists.

Q Tefevision Violence Profile No. 16: From Research to
Action.

QO “Television Violence: The Art of Asking the Wrong
Questions.” In The World & I; A Chronicle of Qur
Changing Era.

QO “Learning Productive Aging as a Social Role: The Lessons
of Television.” In Achieving a Productive Aging Society.

Q “Growing Up With Television: The Culfivation Perspective”
(With Larry Gross, Michael Morgan, and Nancy
Signorielli), In Medlia Effects: Advances in Theory and
Research.

O “Instant History: The Case of the Moscow Coup.” In
Political Communication,

Q “Miracles’ of Communication Technology: Powerful
Audiences, Diverse Choices and Other Fairy Tales.” In
Murminating the Blind Spots.



By George Gerbner
& “Persian Gulf War, the Movie.” In Triumph of the Image.

Q “Steries That Hurt: Tohacco, Alechol and Cther Drugs in the
Mass Media.” In Youth and Drugs: Society’s Mixed
Messages. .

01 “Viclence and Terror in the Mass Media.” In Uneseo Reports
and Papers in Mass Communication,

0 “Television’s Cultural Mainstream: Which Way Does 1t Run?”
In Directions in Psychialry.

0 “Ministry of Culture, the USA, and the Free Marketplace of
ldeas.” In National Forum.

Q “Telling Stories in the Information Age.” In information and
Behavior,

[ “Science on Television: How It Affects Public Conceptions.” In
Issues in Science and Technology.

Q “Television’s Populist Brew; The Three Bs.” In et cefera.

0 “The Symbolic Context of Action and Communication.” In
Contextualism and Understanding in Behavioral Science.

O "Health and Medicine on Television” {With Larry Gross,
Michael Morgan and Nancy Signorielli]. In The New
England Journal of Medicine.

0 “Children’s Television: A Nafional Disgrace.” Pediatric Annals,
December, 1985, pp. 822-826.

0 “Miracles’ of Communication Technology: Powerful Aud iences,
Diverse Choices and Other Fairy Tales.” In Janet Wasko [ed.)
Huminating the Blind Spots. New York: Ablex, 1993.

[ “The Politics of Media Violence: Some Reflections.” In Mass

Communication Research: On Problems and Policies. Cees
Hamelink and Olga Linne {Eds.) Norwood, NJ; Ablex, 1993.

1 “Liberal Education in the Information Age.” Current Issues in
' Higher Education. 1983-84.

(3 *Political Functions of Television Viewing: A Cultivation
Analysis.” In Gabriele Melischek, Karl Erik Rosengren and
James Stappers (Eds.} Culural Indicators: An Infernational
Symposium, Yienna, Austria: Osterreichischen Akademie der
Wissenschafien, 1984,
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packet with a cover letter of
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guide: Promote by Mail.
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Recommend CEM to a friend...

As we move forward
with our plans for the
Founding Conference of
the Cultural Environment
Movement in the Spring
of 1996, it is important to
gain diverse perspectives
and representation.
Please take a moment to
recommend the names
and addresses of friends
and associates—and
especially leaders of
organizations-—you think
will benefit from
affiliating with CEM. We
will send them a letter of
inquiry of their interest
and a package of
information, including a
FREE copy of Women
and Minoﬁtfés in
Television: A Study of
Casting and Fate by

George Gerbner.

Please print or type the information

Name

Address

City ‘ State Zip
Country . Phone

Name

Address

City State Zip
Country Phone

Name

Address

City State Zip
Country Phone

Print your name

May we use your name as a recommender?  Yes, please D

No, thanks D

Feel free to duplicate this
form for additional names as
needed. Return form fo:

cultural environment movement
PC. Box 31847 » Philadelphia, PA 19104 #USA
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cultural environment movement--

Prospectus

Most of what we know, or think W_é_
know, we know from stories we're told.
" That process used to be hand- crafted,
home-made, and community- mspued
' Now it is mostly mass-produced and
policy-driven. It is the'end result of a
. complex manufacturing and marketmg

. Process.

For the first time in human h1story,
most children are born into-homes where
most of the stories do not come from their

. parents, schools, churches, communities,
*and in many places even from their native
countries, but from a:handful of
conglomelates who have somethmg o

-, sell

"These changes hai‘@'_ had profound .

consequences. They have zltered the Ways

we grow up, learn, and live. Channels-
proliferate and new. technologies pervade
‘home and office while mérgers and '
bottomline pressures shrink creative
alternatives and reduce diversity of
content. Media are cozlescing into an
integrated cultural environiment that
" constrains life’s choices as the natural -
. envircnment defines life’s chances.

_ The consequences are as diverse as.
they are far-reaching. For many people
they mean an enrichmgnt of local culmiral
horizons. But for many they. also mean a-
narfowing of perspectives,

o homogenization of outlooks, dﬂd
linitation of alternanves

~This condition did not emerge.
spontaneously or after thoughtful
deliberation. It has been a radical
departure overriding’ significant public
opposition, a fact little noted in our’
history books. Its ‘world-wide fallout and
human implications have only recently
been studied and are ]ust begmnmo to be
“understood, :

Ten—year-olds'resp'onding' o2 suivey
could name more brands of beer than
"presidents. Nine out of ten six-year-olds
recognized “Old Joe” as a Camel cigarette
ad. The new-cultural environment blyrs

diverse outlooks, blends perspectives-into’ .

2 pervasive mainstream, and bends that
mainstream to the service of those who
OWn and pay for it.

_ Of course, ultimately we pay for it as.
consumers, but we pay when we wash,’

not when we watch. The price of a bar of -

soap includes money to pay for the “soap
opera” that plugs.the brands of soap and
a style of life. And we have no choice but -
o pay that levy. ‘

For CIUZGHS [hlS is faxatwn EUHbOME

e esemat;on. For advemsers, it-is a'tax-

deductible business expense that buys the
rights to tell the stories we-hald in
commorn. For society it is'a- way of
preempting alternatives, limiting: freedom
of the press to those who own it,

' dworqng payment from choice, and

denying meaningful public participation
in cultural decision- makmg
The Gultural. Environment Movement

is concerried with such dlS[OI‘tlQnS of the
democratic process. They include the

promotion of practices that drug, hur,
" poison, and kill thousands every day; -
. portrayals that dehumamze and '
_stigmatize; cults of violénce that

desensitize, terrorize and brutdlize; the

" growing siege mentality of our cities; the

drift toward ecological suicide; the sﬂent

trumbling of our mfrastmcture widening -

resource gaps and the most glarmg
inequalities in the industrial world; the

" costly néglect of vital institutions such as
.. public education, health care, and the arts;
" make-helieve image politics corruptmg

the electoral process.

How can we hedl the wounds of all

“the stories that-hurt and tear. us apart? How

can we put culture-power to liberating -

" ends? The new cultural environment

challenges ‘us to' mobilize as public ™
citizens as effectively as commercials
mobilize us to act as privite consumers.
and to address these questlons

\X/e propose six areas:

! Build & new coalition c:nd

conshfuency

"“The Cultural Enwronment

__Movement involves media-oriented

. networks and councils in‘the U.$. and

- abroad; teachers, students and- parents; .
; groups concerned with, children, youth

and aging; women's groups; minority -
organizations; religious, educational, -
health, environmental, legal, and other
professional associations; consumer

groups and agencies: associations of-

creative workers in the media and in the

.-arts and ‘sciences; independent

computer network ‘organizers; and
other organizations . and .individuals
committed: 1o creating mechanisms of

public partlcxpanon in cultural pohcy-
making.

(2} Oppose ddmin’arion

‘We resist censorship, both public and -
private; act to extend the First Amendment
beyond its use-as a shield for the
powertul; work to reduce concentration
of control of and by ‘medid and o include
in-decision-making the less affluent, more.
vulnerable groups marginalized by

~ marketers.

- 3] Cooperdte with-groups in olher
countries that work for the infegrity and
independence of their own cultural

decision-making =

We need to learn from countries that

.- have opened their media to the
‘democratic process and oppose- trade-
.. policies that make CU][UI"I] dcvelopmem
- more difficult.

{4} Join forces with credtive workers in
the media :

We work with jourmhsts artists;
writers, actors, directors, and other

“creative workers strugglmg for greater

freedom and diversity in media,
ernp]oyment and eXpression.

(5} Promote media literacy, awareness,
eritical viewing and reading, and other

media education efforfs

We collect, pubhmze and disseminate
information about relevant programs,

- services, curricula, and resedrch and

tedchmo mater ials.

{6) Place cultural policy issues on the
 social- polmcul agenda

‘ We support local and national and
international media councils; study.
groups, citizen groups, minority -2nd

.professional groups and other forums of
-public’ discussion, policy -development,
" representation, and action, moving

toward a reahstlc democratlc medla

~agenda.’

Send comments to:
cultural environment movement
S - P.O. Box 31847
.+ Philadelphia, PA 19104



IBi;ar_cI of Directoré

George Gerbrer, Founder/Chair
University of Pennsylvania .~ -
Philadelphia, PA

- Nolan Bowie, Vice President
Temple University ’
Philadelphia; PA
" Paul'Carton, Vice President _
"Féderal Information
Exchange )
. Gaithershurg, MD

Lovise Shoemaker, Treasurer
Unjversity of Pennsylvania
Philadelphia, PA ’

Rntu Addessu

Philadelphia Lesbian and Gay
Task Force
Philadelphia, PA.

" s, Ebvira Arcenas

~ iInstitute of Socicat

- Communication Sciences
Rome, ITALY T

Charles Bien’

U.S: Dept. of HUD'
: Wa'shi'ngltcin, DC -

. Advisors dhd Céhsi.)ltd'rits _ '

‘ {Affiliation for information only)

-Donna Allen _
Women's Institug for-
‘Freedom of the Press
Washington, DC

Gar Alperoviiz

. National Center-for.
" Econcmic Alternatives
- Washington, DC

Putri;id'AuFderheide
American Umversmy
* Washington, DC .

Ben Bagdlklan h
University of California
‘Berkeley, CA

Richard Barnet :
Institute for Polzcy Studies
Washmgton DC

- Howard Berens
Center for Psychologlcal
Studies in the Nuclear Age
Cambridge, MA

Leah Binder:*
“Planned Parenthood Federation
of America ’
Washington, pC .

Kathy Bonk

" Communications Consortium

* Washington, DC

Wcl“y Bowen
Citizens for Media Literacy
Ashewlle, NC

Lo’ Bransford
Public Service Satellite
Consortium
New York, NY

Angela f. Campbell
Citizen’s Communications.
Center :
Washington, DC

by

v

BeverlyJ Chaln S .
“United Church of Cheist
ter for Media Education
Washington, DC

Jeff Cohen

" Fairness and Accuracy in
Reportmg

. New York, NY
" William F. Fore .

World Association for -~
Christian Communication -
New Haven, CT

.. Howard H. Frederick |

Institute for Global

Communications

San Francisco, CA
Todd Gitlin

University of Callforma
Berkeley, CA

Geon_'ge Hacker
Advocacy Institute-
Washington, DC -

Dee Dee Halleck -
" Deep Dish TV Network

" New York, NY
- Linda Holtzman

Webster University
St, Louis,-MO

* David Honig

Minority Media and
Tetecommunications CounCLl
Washmgton DC

- sut Jhally

" Mediated ,'
Northampion, MA

Nicholas Johinson

National- Citizeris,
Commuinication Lebby
Iowa City, 1A

Jeqn Kllb_oume
Boston, MA

'_Richard H. Crawford
- Sierra Club

" University of California’
Davis, CA- - .

Paul J. Fink-

Philadelphia, PA

* Linda K. Fuller

Worcester College

" Worcéster, MA
. Cynthia Bock-Goodner

University. of Texas
Austiri, TX

" John E. Mack

)

‘Harvard Medical .Schoo'l‘. '
.Cambridge, MA

. Kotliryh Moﬁigome'ry '

- Center for Media Educatxon
\Washmgton DC.

Muchu_x. Peled
Media Alliance
San Frz;ng:'isco, CA

Michael Pertschuk

Advocacy Institute
Washington; DC

Marieli Rowe |

- Nattonal Telemedla Council

Madison, W1~

‘ Herbért Schiller

“University of Callforma
San Diego, CA

~Andrew Jay Schwarkzman

Media Access Project’
* Washington, DG

Mary Sirong

Westwoods MA
Elizabeth Thoman

" Center for Media and Valués
Los Angeles, CA

" Ronald J.'i’u‘rnef

University of Missouri
Columbia, MO
Kathleen Tyner o
Strategies for Media Literacy
San Francisco, CA )
Lawrence Wallack
* The Matin Institute °
San Rafae[ CA

' Dlana Chapmun Walsh

Wellestey College
Wellesley, ‘

. ) l. - : N
cultural environment movetent

Mary Lou Huchet
Princeton Schoot District
Princeton, NJ

" Brigette Rouson’

Annenberg Schoot for
- Communication
Philadelphia, PA

Virginia T. Sherr _

" Holland, PA

Nuncy E. Snow
Washington, DC

Brigitt Thompsen

' Baltimore, MD

.Elaine Wynne and
_ Larry Johnson -

Key of See Storvtellers
Minneapolis, MN

International Advisors

 Peter A. Bruck

Carletoni University
Ottawa, CANADA

Cees Hamelink . .
University of Amsterdam

Kalle Lasn
The Media Foundation -
Vancouver BC CANADA

I.en Masterman
Nottmgham University
ENGLAND

-Antonio I-’qsq:uali ,

Former UNESCO official
Caracas, VENEZUELA

! M‘arlé:.Réboy

University of Montreal -
- Montreal, Québec, CANADA.

.Carlo Sartori

University of Urbino -
- ITAEY '
Tc:r_nué Szecsko _
Market. Research Institute
-Budapest HUNGARY

Blrglh‘e Tufre
Center of” Mecha Education
Copenhagen, DENMARK.




Organizational Affiliates

AR, Anger-Insight-Resclution
Corpus Christi, TX
Rene A. J. Bourassa, Founder

Alliance 2000, Inc.
Great Neck, NY
Ronald B, Brinn, CEQ

Alliance for Children and Television
Toronto, Ontario, CANADA
Tom Perlmutter, Executive Director

-Alliance for Cultyral Democracy
Minneapolis, MN
Michael Schwartz, National Board

Alpha Plus Communicafions (also
knewn as the Media Nutrition Project)
Cos Cob, CT

Ron Jacobson, President

American Federation of Television
and Radio Artists

New York, NY

Mike Baker, Presicent

American Humane Association,
Children’s Division

Englewood, CO

Suzanne Barnard, Communications
Coordinator

Americans for Responsible Television
Bloomfield Hill, MI
Terry Rakolta, Presiclent

Aquaricn Research Foundation
Philadelphia, PA
Art Rosenblum, Director

Artists for Recovery
Philadelphia, PA
Connie Schuster, Director

Association for Media Literacy
Weston, Ontario, CANADA
Barry Duncan, President

Ben Boothe & Associates, Inc,
Fort Worth, TX
Ben B. Bootle, President

Canadians Concerned Ahout
Violence In Entertainment {C-CAVE)
Toroato, Ontario, CANADA

Rose A. Dyson, Chair

Center for Literacy
Montreal, CANADA
Judy Brandeis, Director

Center for Media Education
‘Washington, DC

Jeffery Chester and Kathryn
Montgomery, Directors

Center for Media Literacy
Los Angeles, CA
Elizabeth Thonun, Executive Direcior

Center for Partnership Studies
Pacific Grove, CA

Riane Eisler and David Loye,
Co-founders and Directors

Center for the Study of Commercialism
Washington, DC
Michael Jacobson, Director

Centre for Commwnication

and Human Rights

Amsterdam, THE NETHERLANDS
Cees J. Hamelink, Executive Director

Centre for Cultural and Media

Studies, University of Natal
Durban, SOUTH AFRICA
Keyan Tomaselli, Chair

Cenire for the Study of
Communication and Culture
St. Louis, MO

William E. Biernatzki, 5.J.

Challenging Media Images of Women
Framingham, MA
Sarah Ciriello, Editor

Chatham School District
Chatham, NJ

Holly Simmenroth,

Chair of the Media Committee

Children’s Crealive Respense
Conflict :

Nyack, NY

Pricilla Prutzman, Executive Director

Choosing Our Future
Palo Alto, CA
Duane Elgin, Executive Director

Citizens Action for Better Television
Philadelphia, PA
Anne Breidenstein, President

Citizens for Media Literacy

{The New Citizen)

Asheville, NC

Wally Bowen, Executive Director

City of Houston

Sexwal Assault Program
Houston, TX

Elise Reynolds, Counselor

The College Board
New York, NY
Donald M. Stewart, President

Communications Consortivm
Washington, DC
Kathy Bonk, Executive Director

Communication for Change, Inc.
New York City, NY
Louise Woodstock, Director

Computer Professionals for Social
Responsibility

Davis, CA

Rick Crawford, Contact
Continental Cablevision
Bosten, MA .
Nancy B. Larkin, Vice Presiden
for Community Relations
Corporate Fund for Children
Austin, TX

Isaac Trevino, Jr., Contact

Council for Public Media
Austin, TX
Cynthia Bock-Goodner, Liaison

Critical 1ssues Communications
New York City, NY
Arthur C, Benedict, Director

Deakin University, School of
Visual, Performing & Media Arts
Clayton, AUSTRALIA

Max Robinson, Director

Diversity University
Cambridge, MA
Harris Sussman, President

Eaglecrest High School
Denver, CO

John E. Dunlavy,

Chair of a coalition of teachers

Ecopsychology Insfitute
Berkeley, CA
Mary King, Pirector

The Episcopal Church Center
New York City, NY
Bruce Campbell, Director

Fairness and Accuracy

in Reporting (FAIR)

New York City, NY

Jeff Cohen, Executive Director

Foundation for Deep Ecology
San Francisco, CA

Quincey Tompkins,
Executive Director

Law Offices of Peter Franck
San Francisco, CA
Peter Franck, President

Futures-Inventions Associafion
New York City, NY
Paul McInsaac, Director

Globalvision, Inc.
New York, NY
Danny Schechter, Vice President

Greens of Philadelphia
Philadelphia, PA
Charles Sherrouse, Director

Gordon/Garnier
5t. Lonis, MO
Kim Gordon, President

Guardian Technologies
Irvin, CA
Sandra Hawkins, CAO

Haddonfield United Methodist
Church

Haddonfield, NJ

William R. McElwee, Minister

Houston Health & Human Services
Houston, TX
Bill Wiist, Administration Manager

Institute of Communication
Research, Seoul National University
Secul, KOREA

Hyeon-Dew Kang, Director

Intercare Behavioral Health
Philadelphia, PA
Paul Fink, M.D., Vice President,

International Organization of
Journalists

Madrid, SPAIN

Armando Ruollenberg, President

International

Public Relations Association
Paris, FRANCE

Pierre Andre Hervo, President

International Visual Literacy
Association

Minneapolis, MN

Lyn Lacy, Director

Jesuit Communication Project
Toronto, Ontario, CANADA
John J. Pungente, SJ., Project Director

Kaleidoscope Church and
Communify Parinership
Indianapolis, IN

Brenda Walls, Executive Director

Karolinska Institutet,

Department of International Health
and Sacial Medicine

Sundbyberg, SWEDEN

Karen Leander, Violence Researcher

Key of See Storytellers
Minneapolis, MN

Larry Johnson and Elaine Wynne,
Co-Directors

The Lumpen Times
Chicago, IL
Ed Marszewski, Director

Macedonia Family Life Center
Macon, GA )
Jacquelyn Smith-Crooks,
Executive Director

Marin Institute for the Prevention of
Alcohol and other Drug Problems
San Rafael, CA

James E. Mosher, Executive Director

Massachusetts Commitlee on
Criminal Justice

Boston, MA. .

Lynn Wright, Juvenile Justice Specialist

Donald McGannon Communication
Research Center, Fordham
University

Bronx, NY

Jolin M. Phelan, Director

Media Allionce
New York City, NY
Mona Jimenez, Executive Director

Media Ethics Update

Emerson College, Division of Mass
Communication, Boston, MA

Tom Cooper, Editor
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The Media Foundation {Adbusfers)
CANADA
Kalle Lasn, President

Media Initiatives [Media News)
New Haven, CT
Leona Peterson, Director

Media Network
New York, NY
Ilana Navaro, Qutreach

Mediascope
Studio City, CA
Marcy Kelly, President

Mediated; The Media Education
Foundation {The Killing Screens)
Northamgton, MA

Sut Jhally, Executive Director

Media Watch CANADA—National
Watch on Images of Women in the
Media, Inc.

Toronto, Ontario, CANADA
Catherine McNeely, Director

Media Watch USA
Santa Crugz, CA
Ann Simonton, Director

Medical Foundation, The
Boston, MA

Barbara Hildyt,
Coordinator of Viclence
Prevention

Minority Media and
Telecommunications Council
Washington, DC

David Honig, Executive Ditector

MOVES {Minimizing Occurrences
of Violence in Everyday Society)
Santa Rosa, CA

Arnold Rosenfield, Foundler/Director

Narrow Bridge Films
Riverdale, NY
Yael S. Ukeles, Director

National Center for Service
Learning in Early Adolescence, the
Center for Advanced Study in
Education

City University of New York

New York City, NY

Alice Halsted, Executive Director

Nafional Citizens Communication
Lobhy

Iowa City, IA

Nicholas Johnson, Director

National Coalition on TV Viclence
New York, NY
Robert E. Gould, M.ID,, President

Nationa! Council of Churches
New York City, NY
J. Martin Bailey, Director

National Education Association of
New York

Binghamton, NY

Glenn Williams, Contact

The National Film Board of
Canada Media Awereness
Network

Ottawa, Canada

Anne Taylor, Director

National Literature and Arts
Society

Ludhiana, Punjab, INDIA
Ranhijit Singh, President

-National Stigma Clearinghouse

New York City, NY
Jean Arnold, Chair; Nora Weinerth,
Co~chairs

National Telemedia Council
Madison, WI
Marieli Rowe, Executive Director

National Trust for the Development
of African-American Men

Adelphi, MD

Garry A. Mendez, Jr., President

New World Foundation
New York City, NY
Colin Greer, President

New York University

School of Sacial Work

New York, NY

Mark Spellmann, Researcher

Cbor Indonesia Foundation
Jakarta, INDONESIA -
Mochtar Lubis, Chair

The Ochre House -
Seattle, WA
John H. Cooper, Founder

The Open University,

Schaol of Media Studies
Jerusalem, ISRAEL

Dov Shinar, Liaison with CEM

Pacific Mountain Network,
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Aging '

0 “learning Productive Aging as a Social Rele: The Lessons of
Television.” In Scott A. Bass, Francis G. Caro, and Yung-Ping Chen
{Eds.) Achieving a Productive Aging Sociely. 1993.

O "Aging With Television: Images en Television Drama & Conceptions
of Social Reality.” {With Larry Gross, Nancy Signorielli, & Michael
Mergan]. In Journal of Communication. 1980.

Alcohol/ Tobacco/ Other Drugs

0 “Aleshol in American Culture.” In Susan E, Martin [Ed.) The Effects
of the Mass Media on the Use and Abuse of Alcohol. 1995.
“Stories That Hurt: Tobacco, Aleohol, & Other Drugs in the Mass

O Media.” In Youth and Drugs: Society’s Mixed Messages. 1990,

Cultivation Analysis
(3 “Growing Up with Television: The Cultivation Perspective.”
{With Larry Gress, Michael Morgan, & Nancy Signorielli). In
Media Effects: Advances in Theory & Research. 1993,
“Television’s Cultural Mainstream; Which Way Does It Run.” In
Directions in Psychiatry. 1988,
Q “The Individual in a Mass Culture.” In Saturday Review. 1960.

a

Democracy/ Free Marketplace

0O “There is No Free Market in Television.” In Hofstra Law Review:

1994,

“Media Without Democracy.” By Donna Allen, From Women's

Instifute for Freedom of the Press. 1991, :

“Telling Stories in the Information Age.” In Information & Behavior

Volume 2. 1988.

“Ministry of Culture, the USA, & the ‘Free Marketplace of Ideas.”

In National Forum. 1987,

Environment/ Technology

3 “Miracles of Communication Technology: Powerful Audience,
Diverse Choices, & Other Fairy Tales.” In #luminating the Blindspof;
Essays Honoring Dallas W. Symihe. 1993.

Q “Equity & Access fo Information Technology.” By Nolan Bowie. In
Annual Review of Institute for Information Technology. 1990,

O

]

Q

International

0

a

Q

Q

a

Qo

“Marketing Global Mayhem”. In Slavka Splichal {Ed.) Javnest/ The
Public. 1995

“Instant History, lmage History: Lessons form the Persian Gulf War” |n
Roy F. Fox [Ed.} Images in Language, Media, & Mind, 1994,
"Unesco in the U.S. Press.” In George Gerbner, Hamid Mowlang, &
Kaarle Nerdenstreng {Eds.) The Global Media Debate: is Rise, Fall, &
Renewal. 1993. _

“Instant Histery: The Case of the Moscow Coup.” In Political
Communications. 1993,

“Persian Gulf War, the Movie.” In Hamid Mowlana, George Gerbner,
& Herbert . Schiller (Eds.] Triumph of the Image: The Media’s War in
the Persian Gulf- A Global Perspective, 1992.

“WARC: Third World Posifion & Achievements.” By Nolan Bowie. In
W. Russell Neuman [Ed.) Intergovernmental Systems. The Social Impact
of Television: A Research Agenda for the 1980s.

“Press Perspectives in World Communications: a Pilet Study.” In
Journafism Quarterly, 1961,

Medicine/ Health/ Death

O

a

“Health Education- What We're Up Against.” Presented ot Health and
ihe Media Conference, New York. 1986.

“Programming Health Porirayals: What Viewers See, Say, &Deo.” [With
Michael Morgan & Nancy Signorielli) in David Pearl, Lorraine Bouthilet,
& Joyce Lazar (Eds.) Television & Behavior: Ten Years of Scientific
Progress & Implications for the Eighties. 1982,

“What Television Teaches About Physicians & Health.” [With Larry
Gross, Michael Morgan, & Nancy Signorielli) In Mobius, 1982,
“Health & Medicine On Television.” {With Larry Gross, Michael
Moargan, & Nancy Signerielli] In New England Journal of Medicine.
1982, |

“Death in Prime Time: Notes on the Symbolic Funcfions of Dying in the
Mass Media” In The Annals of the American Academy of Political and
Social Science. 1980.
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Mental Health
O “Images That Hurt: Mental lllness in the Mass Media.” In The Journal

of the California Allicnce for the Mentally . 1993,

O “Stigma: Social Functions of the Portrayal of Mental lliness in the
Mass Media.” In Attitudes Toward the Mentally Ill: Research
Perspectives. 1980.

‘News/ Camera

Q “Intreduction: Televised Trials- Hiskoric Juncture for Our Courts.” In
Susanna Barber News/Cameras in the Courtroom: A Free Press-
Fair Trial Debate, 1987,

O “Trial by Television: Are We atthe Point of No Return2” In Judicature.
1980,

Q “Ideclogical Perspectives & Political Tendencies in News Reporting.”
In Journalism Quarterly, 1964,

TV as Religion

Q  “Television: The New State Religion.” In Et cetra. 1977,

Teaching/ Education/ Politics

0 “Television’s Populist Brew: The Three Bs.” In Et cefera. 1987.

O “Symbolic Context of Action & Communication.” In Ralph L. Rosnow
& Marianthi Georgoudi (Eds.] Contextualism & Undersfandmg i
Behavioral Science, 1986,

Q  “liberal Education in the Information Age.” In 1983-84 Current Issues
in Higher Education. 1983,

O “Cultural Indicators: The Third Voice.” In George Gerbner, Larry P.
Gross, & William H. Meledy (Eds.) Communication Technology &
Social Policy: Understanding the New Cultural Revolution. 1973. .

O “Communication & Social Environment.” In Communications: A
Scientific American Book, 1672,

Q “Teacher Image & the Hidden Curriculum.”
1972,

O “A Theory of Communication & Its Implications for Teaching.” In
Teaching: Vantage Points for Study. 1968.

O “Images Across Cultures: Teachers in Mass Media Fiction & Drama.”
In The School Review, 1966,

O “Reading, Writing & Waiching: Television Viewing, IQ & Academic
Achievement.” By Michael Morgan & Larry Gross.

Violence

QO “Television Violence: The Power & the Peril.” In Gail Dines & Jean M.
Humez (Eds.} Gender, Race, & Class in Media. 1995,

O “Hidden Message in Anti-Violence Public Service Announcement ”
In Harvard Educational Review. 1995,

Q “Children & Television Violence,” By John P. Murray. In The Kansas
Journal of Law Public Policy. 1995.

0 “Medias et Violence [Media and Violence)” In Les Cahiers de iu
Securite Inferieure”. 1995, Written in French.

O “Television Violence Profile No. 16: The Tuming Point.” {With
Michael Morgan & Nancy Signorielli] From Cultural Indicators
Project. 1994.

Q  “Television Viclence: The Art of Asking the Wrong Guestion.” In The

World & I: A Chronicle of Our Changing Era, 1994.

“Crime & Violence on the Local News: A Study of Philadelphia

Television.” From Phitadelphia Newswaich Project. 1994,

Q1 "“The Politics of Media Viclenca: Some Reflections.” In Cees J, Hamelink
& Olga Linne [Eds.) Mass Communication Research: On Problems &
Policies, The Art of Asking the Right Questions. 1994,

In American Scholar,

Q “Viclence in Cable-Originated Television Programs” A Report fo the

National Cable Television Assaciation. 1993

“Viclence & Terror in & by the Media.” In Marc Raboy & Bemnard

Dagenais (Eds.) Media, Crisis & Democracy. 1992.

“Violence on TV: ATV Guide Symposium.” Moderated by Neil Hickey.

1992

“Violence Profile 1967 Through 1988-89: Enduring Patterns” {With

Nancy Signorielli}. From Cultural Indicators Project. 1990

"Viclence & Terror in the Mass Media.” In Reports & Papers on Mass

Communication. 1988.

Q “Science or Rifual Dance? A Revisionist View of Television Violence
Effects.” In Journal of Communication. 1984.

DDEG

Women/ Minorities

O “Women & Minorities in Television: A Study in Casting & Fate.” Report
o the Screen Actors Guild & The American Federation of Radio &
Television Artists. 1993.

(3 “Adult Education, Community Development & Social Work; Co-
existence or Coordination?” By Lovise P. Shoemaker. Presented to
the World Conference on Comparative Adult Education, tbadan,
Nigeria. 1991.

Q “Television's Contribution o Sex-Role Stereotypes & Public Mordlity:
Toward a Theory of Conditional Effects.” (With Larry Gross, Michael
Morgan, & Nancy Signerielli} A Proposal to The John & Mary R.
Markle Foundation. 1981.

O “Television’s Contribution to Sex-Role Socialization.” By Nancy
Signorielli. Presented ot the Seventh Annual Telecommunications Policy
Research Conference, Skytop, PA. 1979,

QO “Women in Public Broadcasting: A Progress Report.” By Nancy
Signorielli & George Gerbner, 1978.

O “The Social Anatomy of the Romance-Confession Cover Gid.” In

Journalism Quarterly. 1958,

“The Social Rele of the Confession Magazine.” In Social Problems.

1958,

Youth/ Family

O "Mass Media Culture & the Breakdown of Values Among Inner-City
Youth.” By Paul Carton. In Future Choices, 1991.

O “Mass Media & Young People.” By Paul Carton. In Nieman Reports.
1991, _

QO “Children’s Television: A National Disgrace.” In Pediatrics Annals.
1985,

O “Children & Pawer on Television: The Other Side of the Piciure.” In
George Gerbner, Catherine J. Ross, & Edward Zigler (Eds.) Child
Abuse: An Agenda for Action. 1980.

Q “Media & the Family.” {With Larry Gross, Michael Morgan, & Nancy
Signorielli) In Nafionaf Research Forum on Fomily Issues.-1980.

Q

“A Preliminary Investigation of the Image of Children in Network
Television Drama.” (With Nancy Signorielli} 1978.

0 “Television’s Influence on Values & Behavior” In Waekly Psychiatry
Update Series. 1978.
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Aleohol/ Tobaceo/ Other Drugs

[ “Bringing the Nicotine Cartel to Justice.”
In Adbusters Quarferly. 1995,

0O “All Tobacco Ads Should Be Banned.” In
The Philadelphia Inquirer. 19%0.

O “The Crack in the Tobacco Curtain, or the
Bill of Rights Disinformation Campaign.”
In Free Speech. 1990.

0 “Violence & Drugs on Television: The
Cultural Environment Approach to
Prevention.”

Camera/ Courtroom

O “TV Cameras Can Alter a Trial’s Qutcome
(O.). Simpson Casel” In Philadelphia
Inquirer. 1995

QO “The Risk of Playing to the Camera,” In
Legal Times. 1994.

Q “Challenging the Mythology of the
Television Courtroom.” In Governing.
1993. :

3 “TV Failed Iis Big Courtroom Test.” In
Fhiladelphia Inquirer, 1991,

0 “It's 11:30. And Heeeeere’s Justice.” In
New York Times. 1980.

CEM

Q “CEM Until Now.” 1995,

O “CEM News Release- 1996 Founding
Convention.” 1995.

Q “Brave New Cultural Envirenment.” In
Adbusters Quarterly. 1994,

0 “Take Back the Culture.” In Psychology
Today. 1994.

O “New Group Seeks Input on Content.” By
Diana Joy Mecca. In Electronic Media.
1993,

0 “A New Environment Movement on
Communication & Culture.” In Media
Development. 1990.

1 “The Second American Revolution.”

Gender/ Race/ Age

0 "TV's Distorted View of the World.” In The
Philadelphia inquirer. 1993,

O “Violence Down in Prime Time, Up on
Kids' Saturday Shows.” In Washington
Post. 1993,

Q “Waiting for Prime Time: The Outlook far
Women in TV News.” In New Choices.
1989.

Q “Life According to TV.” By Harry F. Waters.
In Newsweek. 1982,

Q “The Family, Sex, & Television.”

Q “Great TV Turn-it-off is a Turnoff: Neither
Fair nor Effective.”

Q "Turtle Qoze.”

0 “Highlights of TV Studies.”

Global Market

Q “Abroad, o Market of Mayhem.” By Paul
Farhi. In Washingfon Post. 1995.

O “TV Violence Adds Punch to the Overseas
Market.” By Paul Farhi. In Washington
Post. 1995.

O “Russians on U.S. TV & the New World
Order.”

Mean World

O “Former Annenberg Dean Blusts the
Media.” By Melissa Wogenberg. In Daily
Pennsylvania. 1995.

Q “Measuring TV's Long-term Fallout.” By
Phillip Gold. In fnsight. 1988.

{J “TV Distorts World, Makes Many Fearful.”
In USA Today. 1984.

T Reulily: Impack of Distortions.” By Ron
Alridge. In Chicago Tribune. 1983.

Q “How TV Programs Us.” By Patricia
MdBroom. In Today/FPhiladelphia Inquirer.
1980.

Profile of George Gerbner
a

Q
Q

“The Dean of Communication.” By Marshall
Ledger. In Pennsylvanio Gazette. 1984.

“This Man Watches TV for a Living.” By Mary
Alice Kellogg. In 50 Plus. 1983,

“The Man Who's Killing TV Violence.” By
Antheny Haden-Guest. In New York. 1977.

TV As Religion

Q
a

“TV: The New Religion Contralling Us.” In Ideas.
1980.

“Television as a National Church- and the
Pelitical Dengers.” In Behavior Today. 1979.

Violence

a

a
Q
O

(]

“TV is Too Violent Even Without Executions.”
In USA Today. 1994.

“Media Alert: Why is There so Much Violence
on Television.” In Women’s Seff Defense. 1994,
“Making a Killing.” In Psychology Today. 1994,
“Heavy TV Viewing Found to Deepen Fears.”
By Stephen Seplow. In Philadelphia Inquirer.
1994.

“Television Gets Closer Look s o Factor in Real
Violence.” By Elizabeth Kolbert, In New York
Times, 1994,

“Read Runner Begets Rombo.” In New York
Newsday. 1993,

“Statistical Reference Index, Television Violence
Profile No. 16.” In Congressianal information

“Service, 1993,

“Violence on TV.” By Neil Hickey. In TV Guide,
1992,

"Exploring TV's Hold on Viewers.” In Miami
Herald. 1982.

"The Killing Screens” brochure,





