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Central Question Central Media Performance Indicators

. . . . @ access {o communications

Is there an optimal point for social _ _

communications systems on the continuum o media diversity

running from media monopoly to ruinous "~ reflective diversity, proporticnal diversity;

media competition? - open diversity, uniform diversity.

+

Types of market structures

o perfect competition;

© monopolistic competition;

o oligopoly;

o monopoly.
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Hypothesis I: Media Competition and Content

The more media compete for market-share,
the more they compete on price (fierce competition),

the less they compete on content {moderate competition).

Hypothesis iI: Media Diversity

The more media is reflective diversity,

the less media diversity is open, equal access diversity.

Hypothesis [1I: Media Competition and Diversity

The more media compete for market-share,

the more they compete on price,
the less they compete on content,

the more media diversity is reflective diversity,

w: less media diversity is open diversity. /

Main trend; more providers, more outlets,
more competition

e digitalization - competition on price;

@ informatization = competition on price;
e diversification > compctiﬁon on content;
o stagnation ~> competition on price;

© segmentation => competition on content.
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Range of Preferances increasing media concenirution > -
Moderate competition, monopolistic reuoncy
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[ Quality of Demaocracy . . E

Expressive Quality Cognitive Quality

[ Reflection } [ Openness }
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[ Market Conformity } [ Market Dynamics }

Fierce Competiti | Moderate Competition

[_ Economic Competiﬁon in the Marketplace of Ideas }






