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Media Literacy conierencé




Registration; "4 -7 at the.

'DoubieTree Hotel — 'Wes’rwood LA,

7 PM- marks fhe conference kickoff

~.-with a welcome réecepfion at the -
DoubleTree. Meet and mmgle WIfh ;

invited speakers and guests.

- At 8, Renee Hobbs will host a fively

discussion.on’current trends and

issues-in media |fferacy educehon
provocatively fitled, “The Seven
- Gredt Debates of Media I.lfe"

Connect with your color- coded spe—
cial interest group cmd network into

the night.

ational Academy ‘of. Televmon
ces/Creofmg Crlhc /

 [Conference moves to UCLA

Conference Center)"'

Registration opens at7; 30 am,

- “Welcome to LA.” Opemng plenary

with-keynote speaker. Welcome with
area educational leaders, media

“industry guilds and state officials.

“In the Beginning. . . is the" S’rory
Lively keynote conversation between
" representatives of the Writer's Guild

of America, West-and leading
media literacy educators.

Noon: Box funch with colleogues in -

your an’reresf track. -

Two afiernoon sessions of work-

“shops and presentations.-

Reception and film premiere.

Center for Medla
Literacy

The Center for Media Litercicy is a non--
profit membership organization serving’
the media literacy field as an information
clearinghouse and the largest producer
and distributor of media literacy materi-
als in North: America.

We are committed to brlngmg

media liferacy education to every child,
every school, every home in North
America and believe the skills of media
literacy education are essenfial for our

- . [Conference continues at UCLA.
' Conf‘erence Cenier]

-~ Conclude the day on the .Terroce
* with enterfelnment_ refreshments- ||v‘
~ music and Gncmg

UCLA Center for
Communlcatlon
Pollcy

The UCLA Center for Communlcchon
Policy is a forum for the discussion: and

Two morning sessions oF presentq-
tions. und workshops begm the doy

Box lunch with co!leagues — visit
* the Media Literacy: Booksfore and-

CyberCafe.

~ “Worlds of Medi'e"Liferucy” — H':i':ree

concurrent minis pfenarles explorlng

- media il’rerocy issues in'the Home,,

School and Public Arenu

“Touchstones oF Medta Esferucy,
. examines democracy and citizenship.
- within advertising, ‘n

news and medld

representation. -

,(leTee Hofel Ballroom. The -
conference oﬂ:iciqlly ends at 111 3-'dr:'h]-:-"' '

development of palicy alternatives *

addressing leading issues’in' media clnd

communication, The Center conducts .

and facilitates research, seminars, _work-

ing groups, conferences and courses

de5|gned to have a major impact.on pol-

icy at the'local, national, cmd interna-
fional levels.

future as individuals and as members of

a democratic socnety

: Enloy ‘Sunday brunch Followed by

“Media af the Millennium: -
Conversations with Cnf Cs_
Pulitzer-prize winner: Hownrd

Rosenberg (Los Angeles Tfmes) Eivzs

‘Mitchell {National Public Rad:o)
and Ella Taylor (LA Weekly):

Exiend the conference with an after- -
noon excursion to LA.'s popuiur cul :
ture aﬁrdchons,
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;'I 996._.:NA'I'ION' MEDIA I.“‘EMCY GONFERENGE

‘as cmzens? Whof stories are:

These are vital queshons The i

political and economic power; when new: medlo technologles are strohl’?“ﬁvg
°‘tf6n poor whenﬂpollhcol power is dlrectly propo

tion rich oncl ihe mfor

mecllo age. We musf’ put |
work for all of us, : 11y

The prdcti_ce. of
Literacy Conference:

IS l-he Sl'orYl'eller O'l: our dage. Flickerinc images on

3:1'convey-, fes ngs eobouf ourselves our fomllles, our someiy Newqupers and .._ogc:zmes pdckage the world

e ds more hm wctchrng televmon ihon_._ ﬁ_endmg school eed
s ndlv vals and-

cy is. reolly the prochce of modern cmzensh|p The .-1;996'- Nafiona Media
z\;prowde a dyncm|c forum For' defining and assuming 1 thes

are they saying aboy
eir luturee

Plenary Sessions

THE SEVEN GREAT DEBATES OF MEDIA LITERACY. Media literacy
pioneer Renee Hobbs, PhD (Clark University, Director, Media
Literacy ProlecT) opens the conference with a challenge to
engage the major issues — practical and theoretical — locsng
the field foday. Thursday, 8pm. -

CimzensHIP IN A MeDia AGE: MEDIA LITERACY AND THE
CommoN Goob. What will it mean fo be a citizen in the
media world of the 21st century? Keynote preseniers open the
morning plenary with a vision of a media culture that empow--

ers all citizens to full participation in both private and civic life.

leading Los Angeles educators and representatives of media

" guilds and’ orgomzohons respond and welcome parficipants.
Friday, Qam: :

Fridoy, 10:45 am.

IN THE BEGINNING. . . IS THE STORY: MEDIA TEAc'Heas MEeeT
THE WRITERS GUILD. In o “keynote conversation,” moderator
Deborah:Leveranz and a panel of media literacy educators
explore thie hows and whys of the storytelling process with-
clips and comments from award-winning screenwriters repre-
senting the Wiriters Guild -of America, Wesi

MEDIA AT THE MILLENIUM:  CONVERSATIONS WITH. CriTICS,
Join three top media critics for Sunday brunch and their .
unique perspectives on the world of media and popular cul-
fure: Pulitzer-prize winner Howard Rosenberg (Los-Angeles -
Times), Elvis Miichell {National Public Radio) and. femmrst lllm
crific Ella Taylor (L.A.-Weekly} Sunday, .9: 30 am:.

i Visible Condidues, Visible Voters: Civic loumuhsm end :

L% The Palcs of Sicoms: Polmtul Messages in Ko pelmcul

4 Romence and Sex

ESpeciai Interest Tracks

PG RGRETIN ST S SRR T bt H

National Media Literacy Conference Workshops l

v R A e

- Pres;den%s Fer Sule Anelyzmg Polmcul Cemmerc ok
'-Grnde5712

the New Hompshire Primary

" Teachers..
- Media

* View Smart to Vote Smﬂrl' Cenﬂnerzful Eﬂhlewsmn 3

hedia Literacy Project: '

*_Advertising and the End of the- World e ': ._ L nititive
® Building o Nofiondl Medm laterucy l’rogmm thm The .
Broadeast ndustry

* Dasired gnd. l]esmng Musrc und lls Lesseﬂs About

- Reacting, Not Thinking .

- Teaching Them?

i _The_ Sitent (and ngh) Mulerny I]rug Abﬂse Prevenhen in
“High School. Learming -

* Media Literacy in Teen Pregnuncy Prevermen |

i E',rherspece Cudets Bmldlng Inlnrmeneﬂ Ltterucy for”
Young:Childien - :

> Yideo + Digital Orzhne Medm lrtemcy for the Ciessreem
* tmproving Media- Literacy. withy the Wosld Wide Web -

* The Missing Link: Medio: fiterocy i in Religious Educuimn
* Tricks of the Trade: Eusy Vldee Produchon i The '
Cassroam -7 L
* Reading the News: How'to Teuch rhe News Me{l[e

* Empawefing Genemeen X: Medm Literucy for College
Students
Re:Crentive Wrmng Text in

Know About TV -

- Teoch Medin Literacy: -

- lirefacy Clossroom”

Tele\.'lsmn end Pepulur Culture Medio Hessuges

Signing up for a Special Inferest Track on the registration form
{below] will insure the maximum opportunity to-meet and net-
work with others who share your specrol agenda in the media
literacy field.

: o - A colorcoded ribbon on your name badge will help you

qutckly see (oncl be seen by) others with your special interest.

¢ Friday-and Soiurdoy lunch will provide time for tracks to

assemble, network and create their own community within
the larger conference.

» The conference roster wrll coniain your special |nieresl code
for continuing follow-up back home. -

leberCafe

Drop by the CyberCafe for a cruise on  the information super-

highway. With computers donated by Apple Computer, the

CyberCofe is o great place to explore media literacy resources

e
Psflqng D|sneys ?ocket ?euchmg Meciz Economics in

et Play TV: An Inrreduchen fo Med il Lnerecy for

“What's in o Word?: Medlu Literacy in iunguege Brts
* Lab Work: Media Literacy.and High School Science .
* Pullingit All Together: Medle Literacy os o Sc%mol D|sTr|cr

*Hidded Cormculum: Hew anehme Flatters Us Info
~* Rush fo Tedcher Stondards: Whas Accountable for
*" Keeping Media Lnerecy Plugged In: New Medm
Technologies in the-Classroom:

* Seven Steps to Success: Teaching Teachers
* Listening fo the Experts: What Young Adolescers Alreudy

* Lights? Cameral Kids!: ‘J’ldeo Preduchen Strategms for
> the K-3 Clussroom and-Home -
* You Don't Have o Be.an Expert Bmldmg Eonfldence m

* Usisig the Neiwspaper tu Teuch Hedia Lnerecy Skl]ls R
*. What Does it Look Like?: Two -Mo’de_ls e_l.. u"Med_iej_

*The-“Mall Walt” Pregec_? Helpmg Teens Meke Sense of

% The' Gespel Accerdlng fo The Medm

Schedule-at-a-Glance

R

online.” Computer gurus will be on hand o answer questions
and get you Web surfing in minutes. Also check your email or
visit an on-line chat room. Open Friday and Saturday.

Media Literacy Bookstore
and Resource Room

View and examine all the latest books, videos, curricula in
~media literacy from around the world. Talk with leading

authors and video producers about their work and viewpoints
on media literacy. Publishers, educational distributors and pro-
duction companies will have their materials on display and
ready to purchase. Open Friday and Saturday.




Mini-Plenary I .

VioLeNce-FREE TV?: TELEVISION RATINGS

AND THE V-CHIP

Media professionals from Canada and
leading childhood development
researchers from the U.S. engage issues
surrounding the proposed ratings system
for U.S. television programming. How
do we define the criteria for the ratings?
What can we learn from the Canadian
ratings systemg Will the VChlp really
help parents?

Moderator:  Boset EisensToCK, Ph.D.,
Cal State/Northridge
Punelists:  Jerr Cote, Center for-

Communication Policy, UCLA
RoN CoHEN, National Chair,
Canadian Broadeast -
Standards Council

BarearRA WiLsON, Ph.D.,
UC/Santa Barbarg;

What's Wrong with the
Ratings€

ADVERTISING

SELLING QURSELVES INTO APATHY:

PouTics AND THE AMERICAN CONSUMER
CULTURE _
From billboards to magczines_’fo the end-

less.stream of TV commercials, advertis-
ing defines modern American life. What

is the impact of an advertising-dominated

environment upon the health and well
being of children? Can we truly have
access to the democratic process when
political parties, players and ideclogies
are marketed and advertised like beer,
shoes and toothpaste? How can media
literacy help empower us with choices,
both as consumers and as citizens?

Moderator:  Makani THEMBA, Praxis
Project
Panelists:  Lesue Savan, Village Voice,

author, The Sponsored Life
‘MaRK CRISPIN MILLER, Johns
Hopkins University, author,
Boxed In

Jean Kiourng, Killing Us
Softly

- SCHOOL

“THIS CLASS BROUGHT TO YOU BY...::

THE Rise oF CLASSROOM COMMERCIALISM

Corporate involvement in schools has
been a point of controversy .even before
Whittte brought Channel One into the

“classroom. What do we stand to gain
“and to give up in allowing forprofit cor-

porations fo provide schools with media
equipment and curriculum? Does media
literacy have a special role to play?

Moderator:  BRIAN STONEHILL, Ph.D.,
Pomona College
Punelists: - LINDA BROWN, Discovery

Communications, Inc,
Frank DawsoN, Crenshaw
High School '

MARIANNE MANILOV UNPLUG.

BoB MCCANNON, New
Mexico Media Lﬁeracy
Project

NEWS

~ THE WaY WE Sar It Is: THE News

Mepia AND U.S. POLITICAL AND -
EcoNOMIC AGENDA

-News media have con3|derc1b|e power

in influencing current political and eco-
nomic agendas. Yet the morphing of

_information and entertainment has creat-.

ed a peculiar hybrid of news. Packaged
like a game show, does today’s news
meet the needs of democracy? How can
we know what is important fo know

- when stories are chosen to get the high-

est ratings, the most ad dollars? How
can we steer news media back to serv-
ing the public infereste
- TBA
DANNY SCHECHTER,
Globalvision .
Jonn Culron, KCBS LA
{invited)

Moderator:
Panelists:

PLanET DisnEY: Mepia MONOPOLIES

~ops and sells nuclear weapens, develops

" Moderator:

PUBLIC ARENA
AND THE DISAPPEARANCE OF PuUBLIC
Space

What is the future of democracy when a
handful of mega-media corporations con-
trol both the content and conduit for the
world’s information? What happens
when the same corporation that devel-

and sells us our news? How do we pro-
mote this area of critical awareness in
the media literacy movement?

JANINE JacksoN, FAIR
GEORGE GERBNER, Dean”
Emeritus, Annenberg School
for Communication

Rosert MCCHESNEY, Univ. of
Wisconsin - Madison

SusaN FALDI, author,
Backlash: The Undeclared
War Against Women

Panelists: -

Who Should Attend

o tenchers, principals, administrators and professers

o professionals from prevention programs: drugs/gangs/violence

parent /child advocotes ond educators, PTA directors and organizers

- politict} media advocates and acfivists

media professionals from TV, film ond print media (mcludmg cable access)
media centes directors and librarians

REPRESENTATION

THE POLITICS OF IMAGE: REPRESENTATION
OF WOMEN AND PeOPLE OF COLOR

How do media representations of
women and people of color affect their

| 1996 National Media Literacy Conference Il:olstuﬂou Form [N

CITIZENSHIP in a Media Age:
Media theracy and the COMMON GOOD

REGISTRATION FEES

Qrganization

Address

po!mcq! representation? How are issues - . BeFoRe Seet, 15 Arter Sepr, 15
such as cnmen P'-’b]’f health, oncé”pover- General Rate: $255 $295 City State . Zip
Sy “racialized” and genderlzed What ' ~pmi Members: $230 $270 ; § '
is the f:onnechon between.images of Student Rate: $145 $145 Phone. - Fax
“ideal” women and their menial and Weekend Rate: $175 $175 .
physical health; the connection” between .

Email

media representations of people of color

and their images of themselves? How [Fees include Frr'ddy and Saturday box lunches, breaks and

e | loved fo receptions. Weekend rafe for Saturday and Sunday only.] | - SPECIAL INTEREST TRACKS

might media be eitectively employ L ‘ s Please choose the one that best ﬁst your interest:
redress the present reality? CML MEMBERSHIP

Moderator: ~ TBA Join the Center and receive the $25 discount on'the General g me:m :|;erucy und;hel([;(;[ffmy e

Panefists:  Susan DouGLAS, Unlv of Rate ‘plus one full year of membership benefits. Check one: O P:rel:tsl iﬁg;: }med the I;e(izmm

Michigan, author, Where “[7 Media Fiteracy and prevention - drugs/u!cohul/vm1ence

the Girls Are hi D $35 [1$50  [1$100 ~D Other ‘L. Independent media / production or uccess
Herman Gray; Walching . _ : (o) - Media lteracy and new media -~
Race TO'I'AL ENCI.OSED $ [ Media Fterdcy in religious education -

© SUT JHALLY, Dreamworlds and
Dreamworlds If-

' D Medlu literacy and puhht pof;ty
Paymenf
Check enclosed. - Make checks to: NML Conference Fund
Chcnrge my: UVisa U MasterCard U Discover

|| [ ] I | I—l | l [ I I I ]Expirahon D:[j:‘

Return this Form cn’ong w:fh your paymenf to:
1996 NML Conference Center for Medlr.x I.li'erucy
. 4727 Wilshire Blvd., Suite 403 .
* Los Angeles, CA . 9001 0 :
or FAX: (2]3) 931-4474 Ca!l (2]3) 231 4]77




The USA is now the World S ﬁrst
| information' superpower with -
~ los Angeles its _ghﬁenng.copl’rol.

This fall, 500 medlol literacy
professmnols will gather in thls city
“to talk about what it means fo
live, learn and create

7

ecelve ony
acy education.




