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Thanks so much for your contribution of $25.00 received
recently. Your extra generosity is greatly appreciated by all of us.
Response to our special end-of-year request was encouraging —
to date, 76 members have given $3694! Your contribution really
made a difference in helping us make it through a rough time.

As always, your support is a vote of confidence for our
work in raising an ethical voice in today's Media Age. With
your support we are developing a whole new generation of
media education resources for the 1990s. Thanks for all you do
in your own world — together we'll create a new vision for
media literacy in the United States!

P.S. Every membership helps us grow! So I'm enclosing an
extra membership envelope for you to give to a friend or
colleague — someone who's a teacher, a librarian, a youth or
religious leader. Maybe just a concerned parent — or
grandparent. Your endorsement and recommendation is the
most valuable advertising we can have — thanks for your help
in getling new members!

A__,_ -

Thato /’ z’ y» /50 evt?

Z Ve hoe~
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'--GeOIge Gerbner '_ S
3620 Walnut St. - .
, Phﬂadelphla, PA 19104—6220

' Dear -Georgc; R

Th1s 1s a landmark moment in the h1story of the Center for Medla and Values' Our 1Sth

Thank you for allowmg the use of your outstandmg matenal for this unlque 1ssue We -

| smcerely apprecrate the cooperanon you have put forth in shanng your creanvrty and

The Lawrence Welk Folindation

expertise with our readers, both originally and now. 'We would like to applaud YOur | o

L conunulng comrnnment to Medza&Values and to the concept of rnedla hteracy

We are pleased and proud to 1nclude you in our 15th anmversary celebratlon Th1s |

B 1ssue is partrcularly lmportant because we all need to deal with telev1s1on S, powerful
_ prescenee in. modern socrety Your art1c1e helps us to 1ook at television w1th afresh

perspective and examine its place in our lives.. We strive to mclude cuttmg edge medla '

;'crrucrsm, of whrch your contnbutron isa remarkable example

I m sorry there was no chance to. connect wrth you when you were here in Los e

k_ An geles recently. Its excrtmg to thmk how far the media lrteracy movement has come smce )
: Medaa&Values was founded Thope thiat we can continue to work together in the future
_Thanks agatn for your gracrous help Best of the season to you and yours

' Smcerely,

19\074&

_.Rosallnd Silver, Editor
"Medz‘a&Va_lues :

1962 S Shenandoah Street Los Angeles, CA 90034 (310)559-2944 FAX (310)559 9396
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CENTER FOR MEDIA AND VALUES -

. Memorial Day 1993 .

"George Gerbner _ _‘ : _
T Annenberg Schoot of Commumcatmns

. 713620 Walnut St - -
s Phrladelphm, PA 19104

- Dear Georee

Our sincere thanks for }ommg us.on the cuttmg edge of the world—wrde
_medla hteracy movement ' B o

- For almost two decades, the 1nterest and support of members such as’
: yourself have been the foundation of our siccess. Today, Media&Values - 3
‘magazine is critically acclaimed around the world. Today, the Center for Medla =
cand Values is a respected leader in mecha 11teracy in the Umted States : =

_ As a Valued fr1end of the Center for Med1a and Values, you have helped
create a new tradition of literacy .. . providing access to essential basic skills for
“‘the citizenry of the ‘905 and. beyond As we celebrate our 15th Anniversary; we

- invite you to further invest in-this vital mission. - Please remember, your tax-
o deductlble contributions work directly toward the developnient of a media

-;hterate socrety, for your personal benef1t and for the advancement of democracy

Vrsron advocacy, research educatron -- the grft of your grft As always,' :
o 'most appecrated is the sp1r1t of your generosrty : '

- Warmest regards,

: 1962 S Shenandoah Street Los Angeles, CA 90034 . (310)559-2944 FAX (310)559 9396

FRINTED ON RECYCLED PAPER R



LOS ANGELES TIMES

Saturday, March 13, 1993

RICK DU BROW

Media Literacy 101: Empowering the Viewer

an has been a unique resis-

tance leader, urging ordinary
people to be more critical and
skepticai of television. _

" ' Her weapon is the pithy, perti-
nent, Los Angeles-based magazine
that she founded, called Me-
dia&Values. Her cause is media
literacy among viewers—and it has
suddenly become an urgent matter
as questionable reality shows flood
TV, news and entertainment in-
creasingly merge and a fake fruck
crash on “Dateline NBC" has deep-
ened distrust of the medium.

If media literacy once seemed an
ivory-tower concept, it now has a

. Dplace on.the street where you live,
Or should.

© Of the growing skepticism to-
ward TV, Thoman says: “It’s ex-
actly what we've been saying a
long time: Media literacy is not just
a subject that you study in school,
but an attitude toward the world
that we live in, because increasing-
Iy that world is 'a media world.

- What people talk about at lunch is
what they saw on television last
night. .

“Media literacy begins to provide

For 16 years, Elizabeth Thom-

a new compass to navigate the-

media world. It's ‘not going to
change. That’s where our children
are goihg to live in the 21st Centu-
ry.” .

TV’'s news-as-entertainment
splurge was highlighted by the
three recent Amy Fisher movies
on ABC, CBS and NBC. And the
deluge was illustrated again this
week when NBC announced up-
coming dramas based on the World
Trade Center bomb attack in New
York; the cult siege in Waco, Tex.,
and last year’s disastrous Hurri-
cane Aidrew,

Media literacy does not mean
distrusting the details of all such
shows automatically; some are ob-
viously better than others. But,
says Thoman, viewers must be-
come more aware of the dramatic
approach of television programs
that routinely biend fact and en-
tertainment:

“The people who write these
stories take a grain of truth and
embellish it to make it a good story
that keeps people watching. We
have to learn what the real grain of
truth is.”

Thoman, whose Center for Media
and Values produces workshop
curriculum materials for schools
and adult groups, says that the
“Dateline NBC” incident showed
that television “will alter informa-
tion in order to increase the audi-
ence, and therefore we can't trust
i

JO. DLEN
Media&Values founder Elizabeth
Thoman says that “if you can
first engage the media . . . you
challenge what's there. . . ."

As for reality series, Thoman
adds to the chorus of those who
believe that many television view-
ers equate programs such as “Hard
Copy” with genuine news broad-
casts:

“These shows have all the ambi-
ence of a news show. They portray
themselves as news. They have
anchors or hosts or voiceovers.
That's not like a movie, where a
story unfolds.

“The reason that it's hard for
people to distinguish [between
news and reality programs} is that
it took a decade for the broadcast
news worid to slowly disintegrate.
Up until the '70s, news was stili

considered a public service to in

form the nation.” .

he change, she adds, resulted

from “deregulation during the
{Ronald] Reagan Administration,
increased commercialization and
conglomeratization, when the
news divisions had to make money
like any other division. But it
happened so slowly, we didn’t no-
tice it until it was here. There were
warnings, prophets in the wilder-
ness. But we didn't cateh it in time,
How did that get into our living
room?

“In the "50s, Ed Murrow set up a
standard of news. We still treasure
Cronkite. We were really im-
pressed at the way [television]
handled the funeral of John F.
Kennedy and the moon landing.
And then later it 3ll changed under
our feet.”

In a strong sense, media literacy,

as advocated by Thoman and oth-
ers, is a form of self-defense in a
world of exploding, visually mes-
merizing information and enter-
tainment.

“Empowermient is a word we use
a lot,” she says. “When people are
not empowered, they can be vic-
timized. When you look at TV
passively, you're obviously not en-
gaged by it. To be empowered,
you've got to get over your passiv-
ity. If you can first engage the
media, you are conscious about it,
you challenge what’s there, and
there are skills we can teach peo-
ple.”

he Center for Media and Val-

L ves, founded hy Thoman in
1989 as a teaching-resource expan-
sion of her quarterly magazine,
now claims more than 2,000 mem-
bers “inciluding individuals,
schools, churches/synagogues, li-
braries and community agencies in
the US. and Canada.”

In a notable 15th anniversary
issue several months ago, Me-
dia&Values ran an article titled
“Five Important Ideas to Teach
Your Kids About TV.” The first
idea was: “You're Smarter Than
Your TV.

Says Thoman: “We are humans,
we have a brain and TV doesn't.
But TV is so powerful and gets you
because it’s visual. Sc one of the
first things you have to teach
children is that not everything on
TV is right or necessarily true and
that you're smarter than TV—and
that if it doesn’t make sense, trust
yourself.”

Another ariicle in the anniver-
sary issue offers a simple statement
by Bill Moyers that is ali the more
powerful in this era when the
emphasis on visually entertaining
TV news resulted in the rigged
“Datelineg NBC” footage. Says
Moyers: “Journalists are supposed
to gather, weigh, organize and
evaluate information—not just put
on pictures,”

After 16 years, Thoman remains
passionate about her goals. Even a
receni workshup kil published by
her Center for Media and Vaiues—
“TV Alert: A Wake-Up Guide for
Television Literacy”—urges par-
ticipants in the studies to veni their
feelings about the media at home,
at work and among friends, and 10
seek out non-mainstream news
sources.

And considering the recent fias-
coes of infotainment reality shows:
the inglorious season of Amy Fish-
er and “Dateline NBC,” we can use

all the healthy skeptics that we can.

get.

Copyright, 1993, Los Angeles Times. Reprinted with pe

For further information or io join the media literacy movement, contact:
CENTER FOR MEDIA AND VALUES * 1962 S. Shenandoah, Los Angeles, CA 90034 * 310/559-2944.

.
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"CENTER FOR MEDIA AND VALUES

All community institutions share the responsibility
of pr_eparing-citizens to live and work
“in a world of powerful images, words and sounds.
-UNESCO 1984

Media literacy is a new expanded view of traditional I:teracy
~which ackuowledges and includes the role and impact of mass
media. It is an essential basic skill for our future as mdwtduals and.

-as members of democratic society.
" -The Aspen institute, 1992
Nat:lonal Leadershlp Conference on Media hteracy

Media hteracy isthe abllity torecognize not only the content of the thousands of medJa messages

 that bombard us daily, but to go beyond the surface to analyze and reflect on the media’s
- underlying assumptions and world view. Media literacy is not so much content as consciousness,

not memorized knowledge but practical skills in evaluating media experiences whether televi-

sion, video, movies, music, radio, print or advertlsmg Media literacy is the new. tradmon of

 literacy for the "90s and beyond.

ADDRESSED?

WHAT WE
ARENOT

The Center for Media and Values is dedlcated to the vision of a media literate uhzenry whose
members will have at their command a new way of thinking about and interacting with the
media in their lives. We are committed to making this vision a reality. What is at stake is the
quality of life for ourselves and our children as well as the strengthemng of our democratic

'structur&s

A501(c)(3) not-for-profxt orgamzahon founded in 1989 The Center for Media and Valuesisan
- extension of Media&Values magazine, now in its second decade of publication.

Weare advocates, resource providers and educators. Our award- -winning quarterly magazine,
* Media&Values, offers in-depth analysis and reflection through articles by leading researchers,

scholars and respected social commentators.. We create and publish innovative learning tools -
-Media Literacy Workshop Kits™ — to empower adults and jouth as cnt:cal viewers and con-
sumers of the media in today’s ”1mage culture.”

The Center has pubhshed Media&Values issues and related workshop kits on such toplcs as

children and television, the revolution in home video, gender stereotyping, advertising and
consumerism, media and the democratic process, values and bias in the news, media and the

elderly, sexuality and violence in the media and many other contemporary media issues.

The Center does not attempt to review spemﬁc v. programs films, videos or books. Nor do we
launch boycotts, letter-writing campaigns or engage in “media watch” kinds of activities. We

valueand support the First Amendmentand encourage accountabﬂlty and respon51b1hty ofboth

producers and audiences.

"~ confinued over

1962 S. Shenandoah Street Los Angeles, CA 90034 » (310)559-2644 « FAX (310)559- 9396
PRINTED ON RECYCLED PAPER



OUR
GOALS

CENTER
MEMBERSHIP

LEVELS OF
MEMBERSHIP

BENEFITS

MEMBERSHIP

THE BOARD

DIRECTORS

CENTER'S

* To be a public voice for media literacy and the social impact of the media.

* To continue the research, development and production of a new generation of media literacy
educational resources for adults and young people.

* Tocontinue to build amedia-aware North American community and expand U.S. membership
in the worldwide media literacy movement.

+ To participate with the leaders and thinkers of the medJa literacy movement in order to
stimulate advances and new directions in the field.

Teachers, youth leaders and program co-ordinators join primarily because of their work in

- schools, churches/synagogues, community centers. Other members include journalists and

media professionals, academic researchers, hbranas, and increasingly, concerned citizens.

~The Center’s membership structure includes

* Personal memberships for individual teachers, parents, concerned media consumers, $30/year
* Organizational memberships for schools, churches and community groups, $95/year

* e National nonprofit groups, $250-$2,500.

* Friends of Media Literacy, $50-$1,000.
* Media Literacy’s Allies, $1,000 or more.

All contributions above the basic $30 personal and/or $95 orgamzatlonal rates are tax deductlble, greatly
appreciated and gratefully accepted.

- The basic personal membership inciudes a year’s subscription to Media&Values, a special

member’s newsletter, Connect, discourits on purchases of resou.rces, access to the Center's
helpline and information network.

Organizational members, in addition to all the benefits of personal members}up, receive

multiple copies of Media&Values along with a Media Literacy Workshop Kit™ for each issue.
Arnother valuable organizational benefit is the license to reprint articles and activity sheets in

‘bulletins and newsletters or for adult study groups, parentihg classes or educational programs.

The Center has received fundmg from the John D. and Catherine T. MacArthur Foundation,
ARCO Foundation, Clifornia Council for the Humanities, The Lawrence Welk Foundation,

- ACTA Foundation; Foundation for Child Development, Trinity Church Grants Fund, Ms.

Foundation for Education and Communication, Inc., California Community Foundation, Boston

Globe Foundations, Catholic Communication Campaign and others. In addition to foundation .

grants, the Center is supported by its members, along mth a wide coalition of educatmnal

- religious and public: service groups.
' GaryR Rowe, Turner Educational Serwces, Atlanta, GA; Stewart Hoover, Ph‘D University of o

CO, Boulder, CO; Elizabeth Calvin, United Methodist Church, New York; Bruce Campbell, The
Episcopal Church, New York; Ann Ramer, Beverly Hills, CA;Rev, Randy Naylor, United Church
of Canada, Toronto, ONT; Judy Thompson, Esq., Birmingharn, AL; Lisa V. Fredricks, The

.Lawrence Welk Foundation, Los Angeles, CA; Shirley Whipple Struchen, United Methodist

Communications, Nashville, TN; William A. Wood, Real Estate Investment Corp., Newport
Beach, CA; William Scheck, Management Consultant, Los, Angeles, CA; Seymour Tenney, CPA,
Los Angeles, CA; Pierre Towns, ARCO, Los Angeles, CA.,

- Elizabeth Thoman, Executive Director and founder: Rosalind Silver, Edltor, Jay Dover,
‘Assistant Editor, Media&Values ; Kendall Hoffmann, Director of Development; Jill Larson,

Administrative Coordinator: Iudy Kaplan, Marketing Consultant; Beth White, Promotionsand
Member Relations Coordinator; Austin Basford, CustomerServices; and Frances Wessel, SSND,
Project Consultant, Catholic Connections to Media Literacy. Anadvisory board, contributing writers,

interns, support staff and generous volunteers provide fundamental assistance as well
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contribution,
Thanks.

CENTER FOR MEDIA AND VALUES
1962 S. Shenandoah Street
LOS ANGELES CA 20034-1208
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is celebrating its 5% Anniversary!

Once a simple newsletter, today we're a world leader in the media literacy movement, And tomorrow?-

Help us celebrate and develop our future with a contribution to our
Fifteenth Anniversary Development Fund. It’s your opportunity to support:

* Pioneering reflection and commentary on the media.
» Exciting workshop kits and teaching resources on vital media issues.
» A growing network of teachers, parents, community leaders and media experts
» The continuation and growth of Media&Values
magazine. ﬁ

RSVP. And thanks!

I hate tﬂ miss a paﬁ‘y! d Check enclosed {payable to Center for Media and Values)
Here's my tax-deductible contribution to the celebration: Q Chargemy O VISA 0 MasterCard
[

O  $25 Many happy ret.urns. _ Card #

3 $50 Keep up your pioneering work! o

Q' $100 Here’s to a bright future! Expiration Date

d $250 T'm pulling for you all the way!

A $500 Go forit! You're not getting older; you're getting better! NAME

a I'd like to do even more. Contact me about a major gift o

help ensure your vision of media literacy into the future. ORGANIZATION

For the record... STREET

1 I'm already a member. Happy anniversary, Mediad Values!

[ Include my new membership in this gift CITY STATE ZIP

{830 personal; $95 organizational).
L 1l be there for you next year, t0o. PHONE
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- "-George Gerbner SERTUES |
‘Annenberg Sch for COmm / u of Penn
3620 Walnut Street =~~~ - _

e Philadelphia, PA 19104—6220

DearGeorge R

- . I am pleased m qend vou rhe enclmed cnmnhme-ntarv copy nf Mpdra and
. Violence: . Part I: Makmg the Connectwns the summer 1993 rssue of :
Medm&Values magazme e - :

_ It is- the ﬁrst component of an mnovattve muln medla educanonal resource applymg :
: the proven principles of media literacy to the crucial need for violence prevention and the. -

reduction of media violence in our culture today. When completed next winter, we . =
anticipate it will have wide appeal to schools, churchies and community centers everywhere.

' :{-.i_'J.uly_ZZl‘z 1993 R

Finallyl—a pracncal set of educational tools to help families and young people challenge, o o '

‘ and change the 1mpact of \nolence in TV mov1es and popular culture

A prehrrnnary descnptlon of Beyond Blame a Medza theracy Workshop Klt on o

o B ...leence in the Medza is.enclosed.

ThlS is a: most amb1t1ous undertak:tng for our Center Though ealled to the task we k : CaT L

o -cannot do it alone 1t w1ll reqmre a broad coahtlon of comrmtted 1nd1v1duals and groups to

**-succeed

: We need many thmgs mcludmg ma_]or fundlng and underwntmg, obvrously But
G we also need national organizations to endorse and co-sponser, talented people to help with
- production, national distributiont and publrc1ty partners, networks of grassroots leaders to -

o develop local nnplementatton

| If you or your organization is looking for wOrkable- s'olutio:ns'to:
. support in this current cultural debate *oVeri rnedia'-a'nd v.iolence.jl. invite .
- your collaborauon S RO T '

‘The qurck fax back refurn form enclosed wﬂl tell us how you thirk you can best '

EE help May I hear from you by August 16? Together, we can create new resources to ": Vs o

i cha]lenge — and change —our Culture of wolence o

Smcere 1 yours

19628 Shenandoah Street Los Angeles CA 90034 (310)559~2944 FAX (310)559 9396 - - ‘

PRINTED ON RECYCLED PAPER
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CENTER FOR MEDIA AND VALUES
;Aggus'_t 5, 1993 i

3620 Walnut Street

o Phﬂadelphla, PA 19104-6220

Dear George,

“Tam pleased to send you. the enclosed copy of Medm and leence.

Part I: Making the Connections, the summer, 1993 issue of Media&Values

magazine. It was'a pleasure to have a chance to discuss these issues. personally.

- Thank’ you for making the time for me while I 'y was in Ph11adelph1a Of course, I w:as' |

:“'a*"‘nr 1g your implbaalvc summation on CNN the other day. Atleasithe mb(.-llel()n .

. of media violence has drawn some long-needed mamstream attenuon to medla s
_ cultural effects. o . L . ‘

As  you can see from the enclosed pubhcrty matenals, tlns issue is the first )

‘ _:component of an innovative multimedia educational resource applying the proven P
. principles of, media literacy to.our current public health. and f.
- .violence prevention. When completed next winter, we. anticipate it will‘have w1de

edicational

appeal to schools, churches and community groups seeking a- pracucal set.of :- o
educational tools to help families and young people challenge the nnpact of wolence S

e = in TV, mov1es and popular culture

Tlus isa most amb1t10us undertakm g for our Center Though called to the

task, we cannot do it alone: it will require a broad coalition of commiitted individuals -
‘and ‘groups to succeed. We are. currently seeking fundmg sources as well as partner
B orgamzatlons for ongoing implementation.You will note from the enclosed op-ed
: p1ece that tlus proyect has already been nottced in. the Los Angeles szes

You can hélp by passmg news of thlS pro_]ect to colleagues and networks

B Please feel free to c1rculate and duphcate the enclosed 1nformatton as you w1sh

‘We beheve that medla hteracy educauon ¢can make a major contnbuuon to N

: ' challenge~—and change—our culture of v101ence. Thanks agam for your
Y mvolvement w1th th1s 1ssue. ' : S

's‘_ -

erely, ‘
A “"‘“‘Q /\ijuh

EdltOI‘, Medza&,VaIues o

1962 S Shenandoah Street Los Angeles CA 90034 . (310)559 2944 FAX (310)559 9396

. PRINTEDONRECYCLED PAPl:R :
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CENTER FOR MEDIA AND VALUES

NEWS RELEASE
Date: July 21, 1993
Contact: Beth White, 310-559-2944

From the Screen to the Street. . .

Violence is Murdering Our Culture

Los Angeles Organization Announces Plans

_For Community Education Project on Media and Violence

Los Angeles— Violence is out of control. A U.S. homicide rate of 23,000 victims a
year makes murder a major cause of death—and a public health issue of major
proportions. |

And that’s only the tip of the iceberg. More and more, fear of rape, riot and
assault keeps families indoors — huddled in front of TV sets, where, not
comc1dentally, they watch ever-increasing ratios of real and fictionalized violence. _
Even drama, art, movies and novels reflect an obsession with mayhem and murder.

In a bold publishing move, the Center for Media and Values announces the
publication of the first of two issues of Media&Values magazine devoted to Media and
Violence. They will serve as the cornerstone components of a'comprehensive multi-
media education program designed to use with children, youth and adults in schools,
after-school programs and clubs, family centers and adult education programs.

Published today, Media and Violence: Part One: Making the Connections ,
(Summer, 1993 / #62), looks at how and why violence has so thoroughly infilirated
our media and our culture. Containing an overview of relevant research plus
perspectives from psychologists, theologians, futurists, educators and public health
advocates, it also includes practical projects to help individuals and families
confront the impact of violence in daily media.

Part Two: Searching for Solutions, due for pubhcatlon in early October, wﬂl
explore alternatives to violent media.
“We have known that media violence is a contribution to aggression in society
-more-
1962 S. Shenandoah Street, Los Angeles, CA 90034 » (310)559-2944 » FAX (310)559-9396
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for almost 40 years,” says John P. Murray, Ph.D., professor at Kansas State University
and co-author of Big World, Small Screen: The Role of Television in American
Society. “Media and Violence helps readers move beyond the endless debate.”
According to publisher and Center executive director, Elizabeth Thoman, the
two issues will be followed by the publication of Beyond Blame: Violence in the
Media, an innovative, comprehensive community education program applying the
principles of media literacy education to violence reduction and prevention. The
program — still in the development stages — will include lesson plans for children,
teens and adults, a 30-minute awareness/motivational video, a teaching video,
handouts, and additional collateral material. Also in the works is a public
awareness campaign for schools, commumty groups and religious institutions.

“In the current controversy over media and violence,” notes Thoman in the
issue, “we must not overlook the potential of media literacy education to challenge
and change the pervasiveness and impact of violence in our media and popular
culture. The Center’s approach moves beyond the blame, beyond the debate . . .to
empower individuals of all ages who are daily bombarded by violent images from
mass medla and popular culture.”

In contrast to expensive technological fixes or parental advisories that may be
problematic, she explained, media literacy education is a workable solution that can
be individualized for every age and economic strata. “Media literacy must be a
necessary_cor_n'ponent of any effective program to reduce violence in our society and
in each of our individual lives.” |

“Beyond Blame is a most ambitious venture for us,” she added, “one which we
cannot accomplish alone. We need the commitment of individuals as well as other
national groups to raise the funding needed to complete and implement this project
which is of crucial importance to all of society, but especially for our children.

“There are alternatives to media violence. And media literacy can help us find
them.” _

The Center for Media and Values, founded in 1989, is the foremost publisher of
print and electronic resources for media literacy education. A nonprofit membership
organization, it has over 2000 members and a growing network of schools, churches
and community groups committed to the media literacy movement.

Media and Violence Part I: Making the Connections is available for $5 each, plus $1.50 postage
and handling. Or receive it free with a new membership in the Center for Media and Values ($30 for
individuals, $95 for local organizations). Bulk rates are also available. Call for information.

Funding contributions and co-sponsorships for the Beyond Blame: Violence in the Media project are
being accepted by the Center for Media and Values, 1962 S. Shenandoah St., Los Angeles, CA 90034.
Phone: 310-359-2944. FAX: 310-559-9396.
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CENTER FOR MEDIA AND VALUES E S

: 'TO GeorgeGerbner

o I thought you nnght hke to'see the unofﬁmal report :
o from the working group on media at the Safeguarding Our -

.. Youth: Violence Prevention for our Nation’ s Children -~ -
- conferénce recently convened by Janet Reno Rlchard R11ey .
'_ and Donna Shalala in Washmgton ' o

- It pmwdes a succmct overv1ew of some of the key
concepts of media and violence as well as offering some -
o -mnovauve dlrectlons and recommendatlons :

SRR | ca]l your attenuon to reco:mnendatlon #4 Wthh calls
ST for a broad-based media literacy educauon pnonty n the
e 'U S AlIelma’ I s about tlme' R

As 1 hope you know by now, the Center for Medla and
: alues is currently engdged in the development ofa o
- comprehensive community education program focusmg on -
- media and violence. I've also enclosed a recent “op ed” o
- from the Los. Angeles Times explaining the contributionsI =
- ‘believe media literacy can make to reducing the amount and .
~ lessening the impact of violence in our world and in each of
. -ourlives. We invite your participation and welcome your
g collaborauon in this ambmous undertaklng x

Ehzabeth Thoman S

- 19625 Shenandoah Street Los Angeles CA 90034 (310)559 2944 FAX (310)559 9396 -
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