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“With It’s the Media, Stupid we move beyond a mere list of com-
plaints about the commercial media system as it exists; we have an
institutional analysis of the system that accounts for its hypercom-
mercial and anti-democratic tendencies. John Nichols and

Bob McChesney provide a careful description of the problem’s vari-
ous manifestations, and lay out a blueprint for media reform.”

—JANINE JACKSON, FAIRNESS AND ACCURACY IN REPORTING

“You hold in your hands a key to unlocking the corporate
: media chains that have shackled real freedom of the press
and real democracy in this country for all too long. Use it!”

—RALPH NADER, FROM THE INTRODUCTION
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