Violence in the medm

By BORDEN SPEARS
Star senfor editor

“Most of Ontarlo’s population gets its cul-
fure from the States. Ontario doesn’t know
what is going on in Ontario hospitals, schools,
courts and governments. Only what's happen-
ing in San Francisco and New York.”

The words are those of Judy LaMarsh, in

her capacity ds chairman of the Royal Com-
mission on Violence in the Communications
Industry, and they are clearly defamatory of
the population of Ontario. Evidence of truth is
a defence against a charge of libel, but if the
LaMarsh proclamation is supported by evi-
dence she did not indicate it.

There is in fact no evidence thus far ‘hat
the commission has carried out any independ-
ent basic research in the province, other than
the hearings at which interested parlies were
invited to express opinions, It has coliated a
good deal of research done in other countries,
notably the U.S. It should thercfore know
what's happening.in San Francisco and New
York.

The commissioners began their work with
a set of conclusions already formed, as they
have made clear in commen s at the public ses-
sions and in speeches and interviews. They be-
lieve, for example, that violence is stimulated
not only by wviolence but by the reporting and
depiction of it; that there is too much violence
in 211 the media, and that in the interest of pub-
lic safety it must somehow be curtailed. The
disease has been diagnosed; it remains only to
prescribe a cure,

They have had some difficulty, ho“ ever, in
estahlishing a clear cause-and-effect relation-
ship hetween media violence and violence in the
society. Not that they haven't ried. A a hear-
ing in Mississauga, where the subject of vio-
lence in school texts came up, Miss LaMarsh
chserved: *“‘Children with reading or learning
disabilities may be the most susceptible to the
violence in these boo

“May be,” in truth; but no evidence Is sug-
gested. The possibility of malign influence,
however, may win acceptance as fact if it is
often enough repeated. In thte commission’s in-
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terim report, which sct ¢the tone for most of
what has followed. such phrases as “‘may be,”
“possibly,” “it could be that,” occur no fewer
than 172 times.

Some of the evidence Jeads in curious
directions, not always followsd up by the com-
mission. A star witness this week was Dr.
Geot er, who studies the effects of Tele-
vised violence in the U.S. He said that when
people watch a great deal of TV violence (and
one third of the U.S. population, according to
him, see four hours of it every day} they be-
come excessively fearful about their personal
safety. They come to believe that violence is
pandemic; they lock their doors and fear to go
outside without protection.

This led Miss LaMarsh to observe thet
would be cheaper to take the blasted program-
ming off the air than to pressure governments
for more protection.’”” But perhaps, if the object
is to reduce real violence, the opposite lesson
should be drawn. Let TV violence go uncheck-
ed, keep the population cowering indoors, and
violence will disappear.

The research, however, is not concluded
and it is too early to anticipate the commis-
sion’s report. The Ontario hearings now being
over, the commissioners will go abroad to see
how violence is treated in foreign media. Miss
LaMarsh will visit Poland and Hungary. That
should be instructive.

* K %

James Tavlor, Ontario’s minister of com-
munily and social services, is also concerned
to protect the public from the pernicious media
— or, for that matter, from anyone else who
asks questions, In a three-page memo this
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- week he instructed all employees of the minis<*

try that if they receive a query from the press-
they must inform him or his deputy at once.

The memo said that reports, correspond-
ence, conceptual ideas, proposals, programs,
projects, procedures and ‘‘any other source or -
basis for communication that is subject to the
authority of the minister” are confidential wntil -
approved by him. No communication with any-' "
one outside the ministry, “‘whether verbal or =
by letter or memoranda’ is to be made wﬁhowt
express approval.

But relax; the prohibition is not as whole-..
sale as it might appear. It's all right, Taylor
says, to give out information; what must be...
withheld is intelligence., Information means
numbers, names and dates; intelligence
means ‘‘factuel or conceptual material of a, .
qualitative nature.” Lo

Right, Mr. Taylor. Now, what if a reporter : .
asks for intelligent information?
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EDITORIALS

Health Policy 1976: Violence, Television, and American Youth

I~ 1973, 18 032 young Americans, aged 15 to 24, died in
motor vehicle accidents, 5182 were murdered, and 4098
committed suicide (1). The three main causes of death
in this age group were all violent. During the same year,
425 children, aged 5 to 14, and 342, aged 1 to 4, were
reported murdered. The actual figures for child murders
are assumed to be very much higher.

The death rate, for ages 15 to 24, from all causes, was
19% higher in 1973 and 74 than it had been in 1960
and 61 {2). The rise was entirely due to deaths by vio-

lence. Even for the population as a whole, which showed

a significant improvement in mortality rates in 1974 for
the first time in over a decade, death rates from homicide
and suicide continued to climb., Murder is now the fastest
growing cause of death in the U.S. The annual rate rose
more than 100% from 1960 to 1974 (2, 3}. By contrast,
the rate for all malignant neoplasms rose just over 1%
and the rate for major cardiovascular diseases fell about
T%.

According to the United Nations, our homicide rate for
the early Seventies, 9.2 per 100000, was the highest of
all reporiing countries and a major cause of our poor
showing in international comparisons of life expectancy
(4). The next highest were Finland wtih 3.2 per 100 000
and West Germany and Australia with 1.8 each. All others
were Jess than 1.

Dr. Arncid Barnett, a mathematician at the Massa-
chusetts Institute of Technolegy, says that, short of a
significant change in public policy, the murder rate will
ceatinue to rise,

Even at current levels, approximately 2 percent of the
babies now born in large American cities will be murdered.
The actual figure might reach as high as 5 percent. . . . An
American boy born in 1974 is more likely to die by
murder than an American soldier in Weorld War Il was -
to die in combat (5).

The age group most invoived in the recent upturn in
homicide, with beth the greatest number of victims and
persons arrested, is 20 to 24, In 1972, 17.0% of all
homicide victims and an estimated 23.7% of all arrests
were in this age group (6). Teenagers, 15 to 19, accounted
for 9% of ali victims and nearly 19% of the arrests.

For every murder victim, about 25 are reporied victims
of aggravated assanlt and rape; many more unreported
(7). For every vouth killed in a car accident, nearly 40
are injured (8). Accerding to a 1975 estimate, more than
a million American children suffer physical abuse or ne-
glect each year and at least 1 in 5 die from maltreat-
ment. (9)}. .

For a significant proportion of American children and

youth, violence is a major health problem. For an alarm-
ing number it is a way of life. For the nation as a whole
it has become a major political issue, with profound im-
plications for our lives and our libexties.

Violence and TV

“The rise in overt violence has been accompanied by a
new experience for most American children: exposure
to a massive daily diet of crime and violence on television
“entertainment” shows. Any adult, not addicted to the
tube, would find it difficult to believe the amount.

According to the annual “Violence Profile,” maintained
at the Annenberg Institute of Communications, University
of Pennsylvania, approximately three-fourths of all net-
work dramatic programs during evening prime time (8 PM
to 11 pm) and children’s dramatic programs on Saturday
and Sunday mornings, 1967 through 1973, contained
violence as standard content (10). The proportion de-
clined siightly from 80% in 1967 to 73% in 1973. How-
ever, ihe rate of violent episodes remained virtually un-
changed: about 8 per hour. One authority has estimated
that “between the ages of five and fifteen, the average
American child will view the killing of more than 13 000
persons on television” (11).

Television is not the only entertainment mediom . to
emphasize violence today. The film industry isfar worse
in proportien to total output and some of the worst
violence in television today originates in movies.

Television differs, however, from other media, includ-
ing the movies, in its pervasive impact on children. A
recent Nielsen survey reports that preschoolers watch an
average of 54 hours of week (12). This means 7 to 8
hours a day'! More than 20 million 2-to-17-year-olds
are still at the set at 9 pM, 13 million at 10 pM, and 5.3
million at 11 pM (13). For mauy children, watching
TV wili take up as many hours from the ages of 2 to 6
as classroom hours will consume for the mext 10 years
(113,

Low-income children spend more time in front of TV
than others. One study of 15-to-17 year-olds, in the late
Sixties, found that middle-class youngsters averaged 4
hours on Sundays; low-income youngsters upwards of
5 to 6 hours (14).

It is this almost total immersion, in the home setting,
combined with the audio-visual impact, that sets TV apart
from other enterfainment media and necessitates special
consideration as a risk-factor infiuencing the heaith of
American youth. More than a decade ago, Pr. Frederick
Wertham (15), a psychiatrist, said bluntly in his book,
Seduction of the Innocent, that “television was becoming
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a school for viclence.”

A recent effort 1o reduce the amount of TV violence
and sex to which children are exposed has produced a
major controversy, Under long-time pressure from parents,
Coengress, and the Federal Communications Commission,
the industry finally came up with the concept of a “Family
Viewing Hour” between 7 and 9 pm (6 to 8 pM in the
Central time zone)} during which time no program deemed
“inappropriate for viewing by a general family audience”"
would be shown. The new rule went into effect in Septermn-
ber 1975 amid plaudits from the FCC and 80% of adult
Americans (13}, scepticism from many industry critics
who suspected a meaningless public relations gesture, and

intense opposition from the producers and writers of the -

shows that were affected. Within less than 2 months, three
industry unicns brought suit against the FCC, the National
Association of Broadcasters and the three networks, claim-
ing censorship and violdtion of the First Amendment. The
case—significant not only for the future of TV enter-
tainment but our ability to set safety and cultural standards
for the nation—is expected to reach. the Supreme Court.

The stakes in the “game”™ of TV violence are enormous,
not only for the networks but for all who have contributed

threat to life and death is already clear, for example,
holding down and enforcing reasonable speed limits,
heavier penalties on drunk driving, registration of hand-
guns and meaningful penalties for illegal possession, and
reform of the system of juvenile justice.

Others, whose primary interest is research, can con-
tribute to the development of a desperately needed “epi-
demiology of violence,” an epidemiology that should be
pursued with “the sare degree of moral and intellectual
commitment that we are currently devoting to the war on
cancer and once did to the war on tuberculosis.

With respect to television, there is much than can be
done, as physicians, as citizens, and as parents. The es-
sential first step is to recognize -the relation between sym-
bolic and overt viclence in the behavior of children.
Fortunately the profession is beginning to make this con-

. nection (17).

The approach to the television industry the FCC, and
federal and state representatives should be twofold: a
reduction of violence in general enterfainment program-
ming and support for the concept of the Family Viewing
Hour. The argument for the latter is not that it will save
our children:from  exopsure to..adult violence; it won’t.

to, and profited from, the creation:of a .mass. audience . But the.very existence of_such.a family hour commits the

for wviolence .entertainment. On July 1975, Paramount"
Pictures announced that it had leased to the TV networks
the rights to 42 recent movies, including “The Godfather”
and “The Godfather Part IL,” for about $76 million (16).
The NBC-TV network, which paid about $7 million for a
single showing of “The Godfather™ in 1974, has reportedly
paid $15- million for a single run of the two films in TV
format.

Napoleon is reported to have said, “Let me write the
songs of the people. T care not who writes their laws.”

No society can be indifferent to—the ways its citizens,.. ..

especially its children, publicly entertain themselves. Bear-
baiting and cockfighting were prohibited by law, not so

much out of compassion for the animals, but mostly be-

cause such spectacles debased and-brutalized the andiences.

What Can Be Done?

What, if anything, can the medical profession and in-
dividual physicians do in this sifuation? First, and most
important, recognize violence for the major threat it has
become to the life and health of American children and
youth and be prepared to play a leadership role in the
search for causes and cures. This role will, obviously, vary

from physician to physician, depending on particular in- -

terest, competence, and organizational affiliations.

Those working directly with children and youth-—
pediatricians, general and family practitioners. school
health doctors, and others, psychiatrists working with
disturbed " individuals, surgeons and others specializing in
trauma and emergency care: all have the opportunity to
deal at firsthand with the victims of the “culture of vio-
lence.”

As citizens, with more-than-average community status,
physicians, both individually and through their organiza-
tions, can make their Voice_s heard on issues where ‘the
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industry to values other than commercialism and may
force them, and the rest of us, to come up with some
positive guidelines for realizing TV's enormous cultural
and educational potential,

The remarkable success of the Public TV program, “The
Incredible Machine,” an imaginative and well-produced

" show about the human body, first aired 28 October 1975,

and the new technological developments in cable TV,
videodisks, and videorecorders, all suggest the exciting
frontiers that lie ahead for television. But, first, we mmust

~bring ourselves ‘as~a-nation toa clear pelicy decision that
- some things—especially- the lives, the health, -and the

ethical values of our children—are more important than
the profits that can be made out-of the glorification of
violence. (ANNE R. SoMERS, Department of Community
Medicine, Rutgers Medical School, College of Medicine
and Dentistry of New Jersey, Piscataway, New Jersey)
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Advertisers React
to TV Violence

An organization called H.A.R.T. {Help
America Reduce Televiolence) has been
in contact with major TV sponsors to
get their reactions to the increase in TV
violence.

The high amount of violence on TV
is a matter of growing concern among
some of the major advertisers, In Novem-
ber of last year, Mr. Archa O, Knowlton,
media services director for General
Foods, spoke to the issue at a conference
of advertising executives in New York.
in a copy of the speech which he sent
to H.A.R.T. he said, “It's time to stop
the dialog about whether broadcast
violence has a negative impact on society.
Let's be on the safe side and speculate
that it can't do anybody any good.”
His speech was the subject of a front
page article in the Nov., 24 issue of
Advertising Age. He concluded with a
call to action, “We at General Foods
have, to the greatest extent possible,
avoided participation in what we believe
to be violent programs. We don’t deceive
ourselves into believing that a single
advertiser, no matter how large, can sway
the economics of the television business,
but if enough of us were to buy around
violent programming, it would not make
business sense for the networks to put as

many of such programs on their
schedules.”
HART. has written to 100 TV

sponsors asking their policy regarding
advertising on violent programs. Some
of the concerned sponsors replied as
follows:

SEARS—'"We have notified the net-
works and our advertising agencies of
our streng objections to violence. We try
to avoid it whenever possible,”

continued on page 2
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“The TV set just kicked me back!”
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NCCB Official Testifies in
Suit Against Family Hour

Although NCCB and Action for Chil-
dren’s Television have filed their own
separate brief in the lawsuit opposing
the Family Viewing Hour [MEDIA
WATCH No. 31, NCCB Chairperson
Nicholas Johnson was invited to testify
by the Writers Guild in U.S. District
Court in Los Angeles. As an expert wit-
ness, based on his service as an FCC
Commissioner, Johnson was asked to clar-
ify the ability of the FCC and its chair-
man to bring force to bear on the indus-
try through speeches and special
meetings.

An important part of the case is the
assertion that the FCC forced broad-
casters to act by “jawboning” and “regu-
tation by lifted eyebrow” so that the
FCC could reduce sex and violence on
TV without formal regulatory proceed-
ings. The plaintiffs claim that because
there  were no formal proceedings, the
Family Hour was adopted by the TV
networks without ailowing the public,
TV producers, writers and other inter-
ested parties to commeni or suggest
alternatives.

Johnson pointed out many examples
of such indirect pressure that amounted
to significant ’‘orchestrated’ pressure,
particularly by FCC Chairman Wiley,
that forced the networks to respond.
He particularly emphasized Wilay's action
in calling the network presidents to his
Washington office—an act so unusual
that the network officials would have
been “frightened and concerned. They
would take it very seriously, Calling them
into the Chairman's office in Washington,
with all of the Washington nuances where
you meet with whom, would obviously

have serious implications.”

Johnson pointed 1o his own actions
while an FCC Commissioner to open the
meeting to the public. His testimony
also emphasized that the result of such
indirect regulation is a Family Hour that
has not substantially reduced the overail
amount of violence on television, and
discourages the discussion of serious
social issues during a period of prime time
when most people are watching tele-
vision.

Prime Time
Public Affairs

Check Up

Gary Deeb, the Chicago Tribune’s
acid-penned TV critic has a suggestion
for a local TV programming survey.
Armed only with old copies of TV Guide,
Deeb discovered which Chicago stations
preempted the most {and least} network
prime - time “pulp” for local public
affairs programming. In the last year,
Chicago's WLS-TV {ABC} bumped net-
work shows only once, WMAQTV
(NBC) only three times, and WBBM-TV
{CBS} 12 times. Deeb was puzzled, along
with others, why a station in the coun-
try's second largest city couldn’t come up
more than once with anything more
interesting than network programs.

Such poor local performance is one
reason why NCCB has called for a pro-
posal for one hour of prime time public
affairs programming by all local stations—
a proposal now endorsed by over 100
major organizations and 21 members
of Congress. .




Advertisers React to TV Violencé_

continued from page 1

RALSTON PURINA
ten the networks, instructing them not
to place our “spot” advertisements
before, during, or immediately after
obviously violent.shows.”’

REVLON—"We usually select tele-
vision programs we believe will enhance
the Revion name and image. Generally
speaking, this. pollcy rules out shows
that lean on violence.”

" OSCAR. MAYER— —"“We sponsor only
family type shows.” _

GILLETTE—"We have declined to
sponsor SW.A.T. because of its undue
emphasis on violence,”

PILLSBURY—""Known violence shows
are not purchased.”

BRISTOL-MYERS-"11 is our policy
to avoid programs which exploit sex
and violence."

STATE FARM—Qur position is to
avoid buying {violent} programming to
the greatest extent possible,

HALLMARK—"We abhor violence on
television. We think the best way . .. s
to offer our viewers a better alternative—
something equally as meaningful and

—'"We have writ-

entertaining but without resorting to
viclence or any other gimmickry.”

KODAK—"We avoid programs that
are - excessively and unnecessarily vio-
lent.”

GOODYEAR—-""We hope that our ef-
forts, together with those of other
responsible advertisers, will bring an
end to the unnecessary glorification of
violence.” '

CARNATION—"We instruct the net-
works not to .insert .our commercials
in programming which involves extreme
violence,”

GENERAL MILLS-Sent HA.R.T. a
copy of an article by GM media director
critical of TV violence.

H.A.R.T. received replies from many
other advertisers who state that they have
no responsibility for the content of the
programs they sponsor.

cailed
Box

H.A.RT, has a newsletter
HART BEAT, and its address is:
1701, South Bend, Ind. 46624

Pat Scott Joins NCCEB Staff

NCCB’s new Director of Special
Projects is Patricia Scott, who previously
worked as a Regional Director for the
Cable Television
Markle and Ford Foundation project
under the sponsorship of the Urban
Institute. Prior to CTIC, Pat worked
as Director of Public Access for Sterling-
Manhattan Cable in New York City.
She brings with her a broad perspective
of access and alternate media issues.
As Director of Special Projects, Pat will
oversee our action programs and activi-
ties, and coordinate the recruitment and
involvement of our student interns.

Carson Show Uses
NCCB Material

The Ten Symptoms of TV QGuilt
which were reported in the last issue of
MEDIA WATCH were used as the basis
for a comedy routine on “The Tonight
Show Starring Johnny Carson” in April,

Citing NCCB and MEDIA WATCH as
the source, Carson read the 10 symptoms
and then added some of his own, such
as, “If you saw your family on the street,
would you recognize them?"”’

Information Center, a

What have you gentlemen done with my child? ,
have sent him out in the streets in rags of ragtime, tatters
of jive and boogie woogie, to collect money from all and
sundry for hubba hubba and audio jitterbug. You have made
of him a laughing stock to intelligence, surely a stench in the
nostrils of the gods of the |onosphere you have cut t|me |nto

. You

Association of

tiny segments called spots (more rightly stains) wherewith the
occasional fine program is periodically smeared with lmpudent
insistence to buy and try.
From an address by Lee de Forest,
TV picturc tube, to an annual meeting of the National

inventor of the

Broadcasters.

S'tuy Shows TV Violence Still High

- Family Hour Reduction Offset by Other Increases

Dr. George Gerbner, who pioneered
the study of TV violence with the Sur-
geon General's Report in 1972, has
released his seventh annual violence
profile. Dr. Gerbner and his associate
Dr. Larry Gross, working through the

. Annenberg School of Communications,
report that there has been a significant
decrease in violence during the “Family
Hour,” but that dramatic increases in
violence during children’s viewing hours
have offset that reduction so that the
overall violence level has hardly changed.
In fact, the study states that ““the over-

" all rate of violent episodes, 5.6 per play,
is, if anything, highest on record.”

The study also shows that NBC
has had the greatest increase in violence
with ABC and CBS showing a reduction.
Although CBS showed the biggest reduc-
tion in the study, it was the first network
to sharply criticize the Gerbner report,
pointing out that its own studies were for
13 weeks instead of Gerbner’s random
two weeks and that it showed an overall

2

reduction of 24% by all networks. Gerb-
ner replied that the difference was in
the definition of violence, with the CBS*
study refusing to include violence in a
humorous situation such as cartoons.
The consensus of independant researchers
on TV violence is that cartoon or humor-

ous violence has as much impact on the
viewer, particulariy chiidren, and must
be included. By ignoring this, Gerbner
points out, the CBS study omits nearly
half of the total violence normally
counted by independent experts.
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“‘"W hat Hath TV Wrought? Ad Execs Wonder

By Bailey Morris

Vogrhungtion S1a1 Seall Writer
—-—..—..___,—-—-——"'

The room was dark and the screen was
big and the 1mages were those of the
1950s — Jtterbupging bobhbycevers on
Dick Cl rke’s Bandstand, purterhouse
steak for $1 a poend, Howdy Deody and
Milion Ber'e and pic-throwing contests
on the TV screen.

It wa: an attempt to reassess the
beginnin s of the Revolution er what one
paricip: nt :alled The New Feligion ™

Suddsuily, the imares chanjed and the
pace picked up to a feveved oitch of
bloedied vie ttms, of drug-cha-ged. bare
breasted wornien, of massiv: 1sihes of

young people in revolt, of “'sickies’’
entertaining huge crowds, of magarnines
portraying nuics 1n every possible posi-
tion and condition — mcluding dismem
berment.

SEX AND VIOLENCE. VIGLENCE
AND SEX.SEX AND VIOLENCE.

That was the message of o controver-
sial oud privately-producerd fiillm entitled
*“The Dcscnsu!lzanon ol Ameonica,”” shown
10 a group of the country’s jeadiug adver:
!mng executvies yesterday.

showed us as a people who have
rnuvrd from a state of innocence and folk-
siness in the carly TV years to a socicty

that necthing shocks yet many things
1erify.

Ours is 8 world of “'strong women and
wrak men,” ene in which the data shows
tLat impotence i ¢n the rise among
young cuilege men, according to Arnold
Srisman, execubtive vice president of J
Aalter Thompson Co, one nf the world's
Lorppest advertisang agencics

Bused on s research for the film — in-
clzans same 2300 studies, books and
eher ons -~ J. Walter Thonniwen was
Jhleto pinreint ta fearof v olm"c 1n the
srpeets’ as one of the dominant trends in
Americo tadzy, Grisman said

In many cases, 18 is a paranoid fear

based on second-hand and even third-
hand knowledre of what is actualiy hap-
pening n the sireets, Grisman said. In al-
most all cas:s, 1t 1s accompanied by
stron2 “law ar & order™ tendencics.

SO ALARMED is J. Walter Thempson
by the trends «¢ 15 scemng that it plans to
urge tts clien's to perform a kind of eco-
narmic censot.hup (although it doesn’t
l1iXe to use tr4 term) on TV progroms
that are dvem td too violent.

It 15 TV, tic giant ad agency thinks,
wh:ch 1s the :nest potent of ali the com-
murications media &nd the one most re-
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sponsible for the turned-off, cynical soci-

ety of today. Grisman paints a picture of

a society too scared to do anything other

than take care of its immediate and more
materialistic needs.

The data shows that young people, for
example, may be super bright but that
they are ‘‘also afraid of emotional com-
mitment,” of becoming involved with
anyone, the ad exceutive says.

_ So totally immersed have we become in
the whole sex-violence syndrome that we,
as a people, have lost our ability to feel.

GRISMAN'’S presentation before the
American Advertising Federation raised
the spectre of zombie-like creatures

_capable of walking by a peisoun dyiug in
the street and likely to be roused only
when something threatened his or her im-
mediate turf.

Reacting to the J. Walter Thompson
presentation was a panel including Dr.
George Gerbner, dean of the Annenberg

. Scool of Communications at the Universi-
ty of Pennsylvania; Tom Swafford, vice
president for programming of CBS-TV;
Don Johnston, president of J. Walter
Thompson; Arthur Kretchmer, editorial
director of Playboy Magazine; former
Nixon press officer Herbert Klein, vice
president of Metromedia Inc.

AND THE PANEL'S reactions were
strong ones, with Kretchmer, for exam-
ple, expressing the view that he felt he
had been “conned”’ by the film. -

‘I grew up with Bob Dylan and Rich-
ard Pryor. . . I felt they were sensitizing
experiences for me,"” Kretchmer said in
referring to some of the film’s subjects.

The Playboy editor said he had gotten
the feeling from the film that J. Walter
Thompson was bemoaning the loss of a
“better time"” and that it was taking it
upon itself to ‘“‘lead the common man to a
better place and a better level of taste.

“That frightens me to death . . . you
ca_nd’t go back to what was,” Kretchmer
said. >

Later in the discussion, Kretchmer
said that he, for one, grew up with the
“real American mythology of John
Wayne movies . . . in which justice pre-
vails even if it has to be imposed by vio-
lence.”

Rather than imposing a set of solutions
on society, Kretchmer said, he thought it
was better to let the society work it out
for itself.

“If you put your money into shows
which are short on violence . . . into the
more tepid shows . . .
make you stop with violence?"

what'’s going to

¢

REACTING somewhat defensively to
the discussion was CBS's Swafford who
said that TV is always getting “‘a lot of
flack' and now ‘‘is being ac¢used of con-
tributing to the desensitization.”

““‘Are we condeming society or the
media that reflects that society,” Swaf-
ford asked. :

There seemed to be little argument
among the participants that we live in a
more desensitized world in which nudity,
violence, and buckets of blood come to us
in increasingly bigger packages —
whether it be in movies like “Jaws" or
after-9 p.m. TV programs or lurid front-
page stories,

But there was disagreement over the
presciption for this societal disease.

Most everyone seemed to argue for a
slowing-day of today’s media pace and
for time o think abuui where we, as a
people, are going.

SOME OF the most interesting and
most reflective comments came from Dr.

. Gerbner, who characterized TV “as the

coming of a new religion" in terms of its
impact on us all. Its impact is long-term,
Gerbner said, and as yet not completely
understood.

Based on the research that has been
done — on the effects of the 6 to 8 hours of
TV-watching a day that now prevails -
Gerbner said the findings are:

@ This amount of TV-watching leads
people to be more fearfu! and more mis-
trusting than those people who do not
watch it.

@ It makes them more desirous of se-
curity and protection.

© It makes them more concerned
about possible victimization.

The solution, in Gerbner's view, is to
rethink the traditional liberal arts educa-
tion and education in general to include
TV and in order to train people to be
n;_ore thoughtful and selective consumers
of it.

IN ADVOCATING its brand of econom-
ic action against violence on TV, J. Wal-
ter Thompson President Johnston said he
was motivated for social reasons and also
for commercial reasons.

Based on a research survey it did of
200 adult TV viwers, the agency found
people are becoming so turned off by vio-
lence that *'10 percent considered not
buying a product because it had been
advertised on what they thought to be an
excessively violent program.” )

A firm 8 percent of those survey said
they had actually taken such positive ac-
tion — had not bought the product — be-

- cause they thought the show on which it

was advertised was too violent, Johnston
said.

That finding was a key reason for J.
Walter Thompson's action in declaring
war against violence on TV, he indicated.







JW"E‘ ’s Johnston
says violent TV
should get
sponsors’ axe -

Agency’s survey of negative
reaction among viewers explained
at AAF session in Washingtan;
Gerbner contends family viewing
shifts violence to other times

J. Walter Thompson, the nation’s largest
advertising agency, is advising its clients to
think twice before placing advertisements
in television shows perceived to be violent.
Such spots, the agency belicves, may not
have the selling power that gross rating
points seem to indicate.

Don Johnston, JWT president and chief
executive officer, justified that conclusion
during a panel session at the American
Advertising Federation convention last
week in Washington (also see page 34).
Mr. Johnston, in a prepared statement,
gave the results of a JWT survey of 200
adult viewers (‘‘very preliminary, a small
sample’’) which the agency plans to ex-
pand.

According to Mr. “Of the

Johnston:

people surveyed 10% told us that they had

THIRTY YEARS

¢ Of the people surveyed
10% told us that they
had considered not buying
a product because it
had been advertised on
a program they considered
excessively violent.
Eight percent reported
that they had actually
taken such action . ..
I cannot imagine any
.advertiser who would risk
negative sales of those
proportions.’) JWT's Johnston

considered not buying a product because it
had been advertised on a program they
considered excessively violent. Eight per-
cent reported that they had actually taken

such action . ..

“Here is a programing environment
which can actually turn off sales. ... Even
.. if it were 4%, I cannot imagine any ad-
vertiser who woulcl risk negative sales ol"
those pmportlons
As for viewing, he explained that more
than two out of five adults said they avoid-
ed those programs they considered too
violent. In addition, he said, one-fifth of

e
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We are in our thirtieth year in the brokerage field and in
these thirty years we have negotiated many small and
large properties. This experience can be a valuable tool in
the sale of your property or in your acquisition plans.
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Are the media overloading our senses? That questocn was debated last week 1ollow:

ing a presentation of J. Waller Thompson's “The Desensilization of America’™Parehsis 'g't‘ .
the AAF session were (I-r) Dr. George Gerbner. University of Pennsylvaria; Thomas .-
Swaftord, CBS: Arnold Kretchmer, Playboy, moderator Herbert Klein, Meliormedia;: Dun j

* Johnston, JWT, and Armnold Grisman, JWT, who narrated the presentalion. R

the men and one-third of the women re-
ported preventing children from watching
shows considered too violent. He said that
public hostility to TV violence is growing
and “‘l am convineed it will make itself felt
more and more, in letlers of protest, and
in product boycotts.”

Mr. Johnston’s remarks followed the

screening of “*“The Desensitization of -

America’—a 40-minute presentation of
slides, film, and audio track assembled by
JWT and narrated by the agency's execu-
tive president, Arnold S. Grisman. (At an
earlier presentation last month for a sclect
audience, it was noted that two JWT
“clients, Kraft and Eastman Kodak, already
have taken steps not to advertise in violent
programs.)

The presentation demonstrates the in-
creased emphasis on sex and violence over
the past two decades. It claims that a *‘con-
stant escalation™ o!‘ meiia sensations. is
causing us to lose **our capacity for fecling

. We scem to be heading for a period of
scnsory overload.”” The *“obvious victims
of sceial stress,” it holds, are young people
who have grown up with such media bom-
bardment,

On the AAF panel with Mr. Johnston
were Dr. George Gerbner, dean, Annen-
berg School of Communications, Univer-
sity of Pennsylvania, Arthur Kretchmer,
editorial director, Playboy magazine, and
Thomas Swafford, vice president, program
practices, CRBS-TV. The moderator was
Herbert Klein, vice president,
Metromedia.

In reference to the presentation |lself
Mr. Johnston said that television as a
whole was not being questioned but oniy
the elements exploiting violence. In pre-
paring for the prescntation, he said JWT
grew to believe that, given violent models,
young people’s ““behavior will probably
turn violent;’ that unstable adults have
modeled their actions on TV crimes; that
“*excessive doses of violence tend to
desensitize even stible adults,” and that
heavy viewing of TV violence creates
paranoia—*‘‘the streets of many of our

cilies are bad enough, but they’re not that
ba "‘

Mr. Kretchmer, however, arguéd that -

“we’'ve been a little conned. this mom-

ing.” claiming that much of contempdracy °

media has provided sensitizing experi-

ences, such as the music of Bob Dylan or.

corresponding decline during late evening
and weekend daytime hours”’

It holds that violence dusing the 8-9
p.m. EST period decreased only on CBS
with the advent of family viewing. CBS
was also named as the lowest in late eve-
ning violence, The study noted that
violence during the current family hour
period has risen at NBC since 1975 and
has increased at ABC during the spring
season.

During ‘“‘children’s hours” ABC had
the lowest amount of violence although
CBS and NBC figures dre going down, the
report said.

the comedy of Lenny Bruce. All'told, he .

said, he prefers today. to the ‘‘neurotic'”

50’s and said that whoever would ‘control.

the flow of media would be a diclator.

Mr. Swafford ‘questioned whether the -

prescntalion was condemning society or
condemnmg the media that reflect that

society’" He also exchanged words ‘with’

Dre Gerbner concerning the academician’s
claim that there may have been a reduction
in violence during family viewing time but
there was an increase after that period and
during children’s programing during
Saturday mornings. Dr. Gerbner also used
the AAF convention Lo release an adden-
dum to a violence profile he issued last
month. Mr. Swalford said his fig-
ures showed the climination of violence
during family viewing. Dr. Gerbner dis-
agreed but applauded CBS as a leader in
reducing TV violence.

Gerbner ‘addendum’ to violence study
doesn't change earlier conclusion:
viclence hasn’t decreased much

The over-all amount of violence on net-
work dramatic programs has remained

“‘substantially unchanged, fall or spring,
since 1974 So concludes Dr. George
Gerbner, dean of the Annenberg School
of Communications at the Univcrs‘uy of
Pennsylvania, and the country's forcmosl
student of TV violence.

Dr. Gerbner relcased last week an ad-
dendum to his “Violence Profile Number
Seven,” (BROADCASTING, April 5) and cir-
culated it at the AAF convention. The full
report now |nf~ludcs the 1976 spring
season, .

According to thc report, samples of the
fall and spring scasons 1974-1976 show-a
“slight upturn in the ‘family hour’
Violence Index (except on CBS) and a

Broadcasting Jun 14 1876
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Some advertisers are beginning to show concern about viclence on television.

By HERB DPRILL -
Of The Bulletin Staff _

“Qur clients are very concerned about the rising
violence on TV and are asking us all the time about
TV's violent programming.”

The remark came frorn George Eversman, execu-
tive vice president and general manager of the Dear-
born (Mich.) oifice of J. Walter Thompson Co. JWT
ig the nation’s second largest-ad agency, with 1875
billings of $883.3 million, according to the trade pub-
lication “Agency Red Book.” Y5 e

Eversman said in an interview that JWT's clients
are concerned about TV's effect on children and the
effect of a violent environment on commercials.

“Can you talk about a sporty Mustang IT after a vio-

lent TV segment?'’’ he asked.

‘Non-Violeni Route’

He noted that onc of JWT’s clients, Kraft Foods di-
vision of Kraftco Corp., ‘“has gone the non-violent
route” and other clients are expressing their views to
the major television networks on the subject. p

A letter to all Kraftco advertising agencies from
the “Kraftco advertising advisory committee” dated
March 24, 1876, said: e wteE g

“Kraftco commaercials are not to be scheduled in
movies or other programs where the carrying net-
wark and.or station feels it necassarv to insert a pre.

liminary ‘mature audiences, parental discretion’ ad- -

visory. This policy also applies te programs whose
story line is knewn to involve sex, viclence, shock,
etc., but which perhaps may not cariy this prelimi-
nary warning. ¢ - A ;
‘., . By taking this tep we are continuing to adhere

“to the Kraftco programming policy of associating our

commercial messages only with those programs
which qualify as family entertainment.”

Two days before that, Arthur W. Weelile, Kraftco
president, sent a letter inviting corporate personnel

. to a May 10 roeeting in Skokie, Ill., dealing with
* Kraftco's ads. (In 1975, Kraftco spent 393.3 rillion on "

advertising, according {o the letter.) -
Weelfle's letter said: “We kave always been con-
cerned with mass media programming, and today we
“share the same concern as the public regarding vio-
lence and sex — especially in television program-
ming.,”! - . *
The letier asked the recipient to come prepared to

. discuss the issue of advertisers’ responsibilities.
Cites ‘Reap : -

oraising _

Eversman said some of his clients are “reapprais-
ing their TV expenditures, but it’s hard to aveid TV"
for advertising. So far, he said, there hasn’t been a

“gwitch of major dollars.” '

Tha natwarlka ars alen lnabing intn tha ansatinn of

- search completed a study, based on prime-time TVin - "+~

-found that “incidents of dramatic violence declined .. -}

" companied by a marked decrease from last year in [}

viole

“family hour” notwithstanding, the overall, level 9[,';..Li%'

Bulietin Hiustration by Rudy DiFelicé

violent fare. In April, CBS-TV’s Otfice of Social Ke-

the September '75 to. February '76 period, which - '}

24 percent,” compared with the '74-'75 season on all - T
three networks combined, and by 36 percenton €BS. . " <

“The study also shows that the introduction of fam-
ily viewing pericd in the current season has been ac-

the number of violent incidents that occur mn the pre-§ .
P.M. period, as well as a decline in the post-8 P.M."
peried.” . "k
Attempts to contact NBC-TV and ABC-TV for their 7}
comments were unsuccessful. G

_University of Pennsylvania researchers have been
looking in violent programming, and their

findings do not jibe with those of CBS-TV.
On March 31, Penn released the 1975 Viole
Jilg comptled by researchers at iis 1860k
of Comgmunications,, The profile sa: ough - |
nce declined during the “family hour” on all = .
three networks, it increased sharply on weekend pro-.
grarns for children. T
It also said violence increased sharply on broad- - .
casts' afier 9 P.M. throughout last fall and that,

TV violence remained constant.
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y honeynioon was & disasier, Our
evzval pocnt boeked us inte an awlul
Eatel In Wassau. The aircenditioning
£z the main lobby wasn't working
praperly. Cur room wasn’t nice, but
worst of all, there was a water shorte
.-_:.ge. Mot getting any positive response
shout our various grines, we staried
ty pack. We made cails and visiis to
sher hatzls but decided to leave the
Zizad. We called our travel agent in
Fnlladelpiiz but he was very unces-
ative, | {eel that my wile and § ave

eqtitied to o full refund of that dis- -

BElrous trip. We've aiready heen re-
funded the cost of the hoiel but we
vant our airfare back also. We think
the egeut mlsreprese-ztea the e‘mn.
rip.
= ¥Your travel agent has ta‘-:en offense
.t being called uncooperative. First of
- gll, he claims you had your room
changed at the hotel but the new room
didn’t suit either You then moved to
another hotel but that place left you
cold, so you decided to leave the is-
laud. The sgent offered to transfer
your funds to a Miami Beach hotel
. since your flight connected there from

Massav. This alternative was rejected
. by you also. There was a water-short-

age on the island, typical for the sum-
mer months. Tourists were asked not
to use the water between the hours of

midnight and 7 am. The agent re-.

funded you $574 in full ugon vour re-
. turn o Philadelphia. That was the en.
~tire hotel portien of your bill. The
request for airfare reccmpense, he
has refused, as the airline did trans-
port you to the island and back. We
-think, under the circumstances that

_your agent has been most patient with |

vou and ic correct in his evaluation.

H@w New Motto

" 4 bied plase in hand is worth two in-

Connectizut, That's been my metis
sinee I sent this New Eagland-based
miail-order outfit o §17 check for their
Game Bird Plates. Trying to convince
them of this is proving fifficult,
“The g‘a&es were mearnt (0 be

Chyist-

mias gifts. That idza was s.%:oi dawn

when [ recmved a earg

r‘ul‘} to g fm!ah i’?"‘ fes

saying that,
;ﬁ thmésw-)
n time for

: the plates wou!dﬁ t arvive i
the holidays.
- But, for my pahenr:e in waiting, I
‘was 10 get a special gift in addition ta.
may order.
-That special gift mentmnd must
heve been sggravation. I

still have

growing® irees, for $5.99,
g g

puifit won't answer ay Isiters. H

considered and meny

nothing positive to show for my can-

celed chock,

Pace

Having been caught up in today’s
imania for quick resulis, I couldn’ re-
sist a jocal nursery’s ad faf;.f_rlrgr “iast

Ata Sacil's

fmmedi=
ately rushed them 2 check for the
proper amount and tis
ed it. :
Then  (ings si:w.-'z:!?. o 3 ¢
pace, The trees pever areived &

f’
e
i,

sy b
o

Stop
You've recsived a refund. Try aoiher
nursery. The outfit vou dea'z with has

signed a consent order.with the Fann.
" sylvania Bure
tection that it wiil nut

au of Consumer

Pro-

sclicit orders

unless capable of fillisg them,
mmﬁwm'z‘mﬁ._n.&

Got a problem? Call My, Fixit at
CO 36767,5 P.M. to 8 P.M. Monday
through Fridays, or better, write hitn
at The Even;‘rzg and Sunday Bulletin,

- Phila., Pa.

s and leiters
passibie (o an-

:1?,-'9} The velunic of
ts 50 farge that it is r.
swer. or even acknowledge every
query However, aii problems. are

sclved than can be publinfed. Be sure
to include all pertinent informaiion,
including your phone number, but
don't send original documents you
want returiied '

QUESTION: I’rn over 63, but my
“tusband is only 59, T was carried on
_his health insurance policy where he
works until ] was 65, and then dropped
lle n 1 dont have enougit Social

quc.d' casi-

beir "lg ‘A mani "'-U?}'uCoSlv'ﬁ: ;

mare: are -

George Eversman
. .clients concemed

Continved From Poge 19

The profile also showed that the
“steady level of TV violence could
have a little-noted effect: it may
teach some members of the andience
to anticipate their own victimization."”

Have you ever tried to teach your
children to defend themselves against

~bullies in-schocl and have something

like this working against you, perhaps

on a subconscious level?

Eversiman said that JWT has been
- working with the Annenberg Schoalon
the subject of *‘violenc
* cery for the declmo of hteracy in this

s ¥
country.

“TV Guide® magazine 19{3“:ﬂﬂu in
its June 5 issus ‘h it nearly ‘thrse. .

fourths of American adults think thers
ic teo much violence on TV. By a ?-to-l
margin, they find viclence more
jectlouable than sex.

ad ‘“}, Qr}u‘.,cm
eton, M.J.

A 4

All dethods”

In New York, Robert E, (Zmr*’c) Bu-
chanan, JWT's senior vice president
in charge of media, scn'd JWT isn’t
concerned -just with TV, “We are
studying music (recom.; m particu-
lar), magazines, newspapers, books,
standup comics, all methods of com.
raupication. .

“We have become a visual society
and we {at JWT) are concerned that
10 to 15 years from now the ahility and
desire of younger people will nnot allow
them to read properly,” he added,

A blow on the subject has aiso been
struck by someons who has been emi-
'—"-’»*m!fy’ suctessinl with TV program.
ming.
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Fluk nezzetek a fonokot
nem szivott be?”" — kilitott fel
Nixon -egyik fiatal asszisztense,
1968 novemberének egyik szép
estéjén, Los
Century Plaza Hotetban.

‘Haldeman most folytatisok-

ban kozoit visszaemlékezései
: azonban ellentmondanak mind
az ilyen kijelentéseknek, mind az

amerikai lapokban nemrég

A~tea vert nletykén_ak, hogy.

Angelesben, a

=T

Haldeman szerint sohasem
volt ittas és semmi jele nem volt

‘annak, hogy barmikor is barmi-

lyen probléméat okozott volna az
ital elnski funcidinak éllatasa-
ban. ' : _
Haldeman cikkének azért
vai jelentbsége, mert miutén
Nixonnal a hatalommal vald
visszaélése napvilagra ‘keriilt,
miutan ,,szennyesét kitersget-
tik”, egy sor szenzacidhajhisz
nisAeird njabb és ujabb részlete-

aki szamos kapesolatot elvagott
az elndk és a killvilag kozott).
Haldeman szerint
éppen hogy a 1egkevesbe elszi-
getelt elnok volt, mas elnskokkel
dsszehasonlitva.
Ivotit-e Nixon vagy sem, €s ha

Nixon

. $8 00 igén, sokat vagy keveset, az most
Toar $20.

sem deriilt ki teijes bizonysaggal.

Brutalis nevelést

maodszer
a tengerészképzo
iskoldban

SAN DIEGO,. Kalifornia —

iHisztérikusan kialtozott a 20
éves ujonc, Lynn McClure az.

iitések alatt ,,Nem akarok har-
colni, nem tudom, hogyan
kell...” Azutan eiesett,
sza_]an folyt a vére.

Ezt vallottak egy nemrég le-

zajlott targyal_ason, ahol  Sgt.
Harold Bronson tengerész kikép-
z0t azzal vadoltdk, hogy brutalis
kiképzési moédszerével MceClure
haldlat okozta, Az eset decem-
berben tortént a Marine Corps
Recruit Depoton. '

McClure, aki gyengeelméii:
volt, addig ut6ttek, amig az
nekizuhant egy kerltesnek Slrva

1.4

tobbek. kozbtt

a televizié el6tt

orran- -

Minél tobbet nézi a tévéf
annél kevesebbet tud a vilagrél?

PHILADELPHIA — Akik

_tul sok iddt tiltenek a televizid

eldtt — és minden harmadik
amerikal ebbe a Kategbridba
sorclhatd —, azok esetleg zavar-
ban vannak a valbésigos esemé-
nyek kdzepette.

Minden harmadik . tévé-nézd
tébb mint négy drat télt naponta
a televizio elétt. Dr. George
Gerbner, az Annenberg School
of -Communication dékanja ¢&s

. Larry P. Gross professzor kuta-

tasai azt mutatjak, hogy azok,
akik tulsdgosan sok idét toltenek
.. félénkek™ és
,.gyamoltalanok”
kor a valdsigban kellene szem-
benézniiikk mindazzal, aminek
hamis kepet mar ismerik a
{évébol.

A két kutatd szerint a televi-
zi6 tulsagosan leegyszerisiti a
valdsagos tirsadalmat, a legtdb-
ben a tévén a tévén vagy teljesen
rosszak, vagy teljesen jok. Ez
természetesen, nem felel meg a
valésagnak, hiszen az emberek
{ulsagosan Osszetettek és a
legtdbb tarsadalmi jelenség vagy
cselekedet nem pusztin ,,a tiszta
i6 és a tiszta rossz, a fehér és
fekete harca”.

A valdsagban ritkan oldiak
meg olyan kdnnyen a biincse-

lesznek ami-

lekményeket, mint a tévén, sot

‘olykor meg sem oldjak azokat.

Egy csalad problémai gyakran
fél Gra alatt megoldddnak a tele-

“vizién — s legtdbbszor egy €leten

it sem oldédnak meg a valdsig-
ban.

Dr. Geore Gerbner

Ezen tulmenden dr. Gerbner
hangsulyozza, hogy az amerikai
televizid jelenlegi programja sok
szempontbdl tulsigosan nagy
befolyassal van a gyerekekre.

A két kutatd azt tanicsvlia,
hogy mindaddig, amig- az
amerikai televizid vezetdi jobban
felismerik  tarsadaimi feleldssé-
gitket a kommercializmuson
tulmenden, a tv-nézd jobban
teszi, ha tv nézés helyett néha
olvas.




— At Talk by Paul D. Gilbert —

EDUCATIONAL ENTERTAINMENT, HUMOR, AND GENERAL COMMENT FROM THE ARTIST'S -PEN

Why Johnny Can’t
Read—Or Write!

Many have dubbed
television *‘the boob tube”
“in the past. These critics
were probably right—
more $0 than most realized
at the time.

Studies and research by
some of the nation’s top
psychologists indicate that
television is indeed a
source of countless social
problems, including
illiteracy, growing in our
midst.

Ironically. the villian,
TV. can itself be the most
practical and influential
means available to remedy
and reverse the very social
diseases it has created.
Critics have for = years
bewailed the violence that
fills TV programs, but the
powers that control the

“lood of fictional plots,
spackled with various
degrees of violence,
romantic unrealism, in-
credible giveaways, etc.,

which pour into homes
across America, are
adamant.

In the years prior to 1950,
people relied upon books,
novels, magazines,
newspapers, radio, public
and civic events, and the

- theater for recreation,
entertainment, education,
and cultural social
development. Because the
products of these latter
institutions do require
some degree of education
to comprehend, and
because the lesser
amounts in which
dramatic incidents of
violepce is consumed, the

- amount of psychological
harm is relatively minor if
it exists at all. However,
with television, literacy is
unnecessary, and the huge
dosage--overdosage, in
fact--is simple and con-
venient.

Even the most illiterate,
in. earlier years, -had to
learn reading to some

. degree “ in~order to” un-

derstand, and:.enjoy the.. .
barzage.,of. comic. books..... .

~and pulp magannes which
were’eagerly ‘grasped by

TV - screen: -than

shallow
TV

shaped by the
psychology of
characters.”

Further research by
these and other
psychologists show that
Americans who watch
prime timne television for
more than four hours a day
usually become suspicious
and paranoid; they think
that the world is dangerous
and untrustworthy. Too
often these TV addicts
become confused ahout the
make-believe world of
fantasy and fiction, of
stereotyped characters,
and life in the real world as
it exists. They cannot cope
with life and its real
problems. Often they begin
to adopt to the world of
fantasy and have difficulty
understanding why real
life problems cannot be
resolved with the direct-
ness and simplicity of
stercotyped fictionat piots
where rewards and punish-
ments follow quickly and
logically, and authority
always triumphs. They
demand unrealistic
measures and, when these
cannot be met to their
expectations, become
generally apathetic and
unresponsive.

To quote Gerbner and
Gross, ‘‘Although critics
complain about the
stereotyped characters
and plots of TV dramas,
many viewers look upon
them as representative of
the real world. Anyone who
questions that assertion
should read the 250,000
letters, most containing
requests for medical ad-
vice, sent by viewers of
‘Marcus Welby, M.D.’
during the first five years
of his practiceon TV.

“If adults can be so
accepting of the reality of
television, imagine its
effect- upon children... At

the age of ten the average

youngster “spends more
hours a week in front of a
in- the
classrootn..

btory entertainment in
only an hour or even a half

symbols of sex,

~1In urdcr Lo comp!e!.e a 5

a psychological, or even a
psychologically-related
physical disturbance, from
which he and others can
find no possible related
cause or reason.

It was recently
discovered that some
unscrupulous advertisers
were taking advantage of
this- little-known
psychological factor. Like
the hidden ‘‘flash sym-
bols' seen only by the
subconscious mind. it was
found that certain ad-
vertisers were injecting
into their ads invisible
fear,
security, love, and death
with a secret technique
called “embedding.” This
could be simply a word
that is blurred or so small
you couldn’t read or see it,
or the utilization of specific
shapes in the composition
not obvious to the con-
scious eye, such as sex
symbols, but which the
subconseious can and does
grasp clearly and quickly.

The conscious mind
doesn’t see or pick up these
subliminals, but your
subconscious does. The

_ hidden messages shoot into

your brain without your
knowledge and they can
remain there for a
lifetime. In the same
sense, the subconscious
absorbs an overload of
subliminal images from
the huge array of televised
violence, and these, em-
bedded into the brain, may,
be the cause of apparently
unrelated problems at a
later time in life.

Bul, when we discover
that Jobhnny can’t read--or
write, let’s not blame his
teachers or educators,
or even ourselves—
wondering where we've
failed. Instead, let’s take
a good hard look at the

Cyclops sitting non-
- chalantly —in- our " liviiig -
reom!

The andymm s" ;




s0 many of .the weaker,
indolent mentalities.

In the pre-television
times, kids in their for-
mative years considered
themselves lucky if they
were allowed to see as
many as three movies a
week.,  Yet surveys by
psychologists and
sociologists uncover the
fact that modern 12-year-
olds are, on the average,
addicted to watching six or
more hours of television
shows per day! If this
doesn’t sound incredible
enough, consider sitling
for six hours every day in a
movie house. Worse, the
habit, once started, con-
tinues into adulthood.
Surveys show that at least
one third of all adult
Americans watch four
hours or more of television
per day!

George Gerbner,

" Psychologist and Dean of
the Annenberg School of
Communicanions at . the

UniversTty _af Penn-
sylvania, and Psychologist
Laf™™=t:ross, Associate
Professor at Annenberg,
University of Penn-

- sylvania, stated in a recent’

article
Today:
“*Never before have such
large and varied publics- -
from the nursery to the
nursing home, from ghetto
tenement to penthouse—
shared so much of the
same cultural system of
messages and images, and
the assumptions embedded
inthem. Television offers a
universal curriculum that
everyone canlearn. - - -
“Imagine a hermit who
lives in a cave linked to the
outside world by a
television set that func-
tioned only during prime
tine. His knowledge of the
world would be built ex-
clusively out of the images
and facts he could glean
from the fictional events,
persons, objects, and
places that appear on TV.
His expectations and
judgments about the ways
of the world would follow
the conventions .of. .- TV
programs, with their
predictahle plots and
outcomes. His view of
human nature would be

in Psychology

hour, conflicts on TV are
usually personal and
solved by action. Since
violence is dramatic, and
relatively . simple to
produce, much of the
action tends to be violent,
As a result, the stars of
prime-time network TV
have for years been
cowboys. detectives, and
others whose lives permit
unrestrained action.
Except in comic roles, one
rarcly sees a leading man

burdened hy real-life
constraints...
“‘Anyone who watches

evening network TV
receives a heavy diet of
violence. More than half of
all characters on prime-
time TV are involved in
some violence, about one
tenth in killing. To control
this mayhem, the forces of
law and order dominate
primetime...

*Victims, like criminals,
must learn their proper
roles, and televised
violence may perform the
teaching function all too
well...Acceptance of
violence or passivity in the
face of injustice may be
consequences of far
greater social copcern
than occasional displays of
individual aggression...

**‘We bhave found that
violenee on prime-time
network TV cultivates
exaggerated assumptions
about the threat of danger
in the real world. Fear is a
universal emotion, and
easy to exploit. The
exaggerated sense of risk

*and insecurily may lead to”

increasing demands for
protection, and to in-
creasing pressure for the
use of force by established
authority..."”

It is easy for those
unaware of the real
dangers to claim no visible
harm ensues from over-
dosages of violence, fan-
tasy, fiction and sym-
bolism. However it is a
known scientific factor
that even an overdose of
food or water can be lethal.

What .. is. .generailty

overlooked is the fact that
much is absorbed sub-
consciously. Even the
viewer is himself unaware
of this. A person can suffer
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_who work orouad the howse!

Wood Stain
Wood finishing is a term

‘and a process that seems

to cause a lot of confusion.
The term **wood finishing”
ts actually. one which
covers several different
steps. It is a series of
operations which starts
after the sanding is
complete and continues
until the finished results
are obtained. Many people
‘confuse staining, or the
coloring of the wood, with
the actual applying of a
finish which protects.

The first step in
“finishing™ wood is that of
coloring the wood to do one
of three things: enhance
the grain figure; make
wood resemble more ex-
pensive wood; or to cause
the wood color to match
some other existing wood.
Never does it offer
protection to the wood.

There are many types of
stain and three of these are
available for the handy-
man. The most common
is oil stain. This type is
wiped " or brushed on,
rubbed out to uniform and
allowed to dry. The longer
between applying and
rubbing, the darker the

" fihish.

The second type is vinyl
based stain. This type is
preferred for hard-lo-stain
woods such as maple and

+ birch. Water base stains

are similar in application,
but have a tendency to
make the wood fuzzy. All
are fade-proof. Any of
these three are suitable for
home use. Stains are very
easy to use and will give
professional results.
‘There

may be applied over
stains. Amony them are :
wax, oil, shellac, varnish,
lacquer and poly-
urethanes. :

-

are many
--~ protective “Tinishes which
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TV -Violence St
Is Released
To Promote Reform

Group Plans Series of Reports
To Bring Public Pressure
L, On Sponsors, Producers}

By a WALL BTREET JoraNaL Staff Reparter

. NEW YORK—The National Citizens Com-
mittee for Broadcasting, a media reform
group, yesterday released the first in a se-
ries of detailed studies designed to -bring
public pressure on the sponsors and produe.
ers of violent television entertalnment pro-
gramming.

The study, which was based on a moni-
toring of prime-time TV programming dur-
ing the six weeks ended last Friday, found
that Tegrin shampoo was. the product most

_assoclated with viclent programs. RCA
iCorp.’s National Broadcasting Co. netwofk
{ broadcast the largest amount of viotent pro-
i gramming, while American Broadcasting
" Cos.’ “SWAT" series was the single most vio-
i lent show on TV, according to the study.

Nicholas Johnson, chairman of the clti-
zens group and a former member of the
Federal Communications Commission, said
the cutrent plans call for another six-week

i study of programming this fall. The purpose
of these “‘violence proflles,

" he said, Is to
‘‘make it possible for advertisers, ad agen-
cles, networks, producers, shareholders,
viewers and consumers to take whatever ac-
tion they think most appropriate.”

Mr. Johnson said the study was based on
monitoring conducted by BI Associates, a
Washington, D.C., commercial monltoring
tiem. The definiton of violence used in the
study was that developed by George Gerb-
ner, a professor at the University of Penn:
sylvania’s Annenberg 8chool o __Mmunica’
tions and a cr‘llic viglent TV program-
ming.

According to Mr. Johnson, the sponsors

‘most associated with violent programming,

in order of violence, were: Tegrin shampoo,
a product of Reedco Inc.: Burger King
Corp.: Clorox Co.; Celgate-Paimolive Co.;
Gillette Co. halr products; Breck products,
made by John H. Breck Inc.; Ford Motor
Co.; Johnson & Johnson; American Motors
Corp., and Lyso! Products, made by Sterling
Drugs Inc.

The 10 moast violent TV serles, according

‘to the study, were: “SWAT,” ‘‘The Rookles,”

“Qara,” ‘‘Sunday Night al the Movies"
“Friday Night at the Movies," *'Rockford
Files,”’ "Starsky & Hutch,”' the *‘McMillan
and Wife” and ‘“Columbo' segments of the
NBC Sunday Mystery movie, '‘Saturday
Night at the Movies'" and ''‘Joe Forrester.*
Of those programs, two are carried on CBS
Inc.'s network, and four each on the ABC
and NBC networks,
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Last year, in response to a
growing wave of complaints
. about sex and violence on
television, the networks
created the family viewing

period, a promise that the .

first two hours of prime time
(seven to nine P.M., on the
East and West Coasts, six to
eight p.M. in the Central and
Mountain time zones) would
contain only programs suit-
able -for all members of the
family, including young chil-
dren. September marks the
first anniversary of what has
been called family hour.
Have the networks kept
their promise? In the most
" limited sense, they have. Ac-
cording fo a recent study by
Dr. George Gerbner of the

Annenberg School of Com-

mumnications at the Universi-
ty of Pennsylvania, the
amount of viclence on televi-
sion declined significantly
during the family hour com-
pared with the same time
period last year. His results
have been confirmed by a
McCaLr's survey of 25 tele-
vision critics across the na-
tion. Theugh the incidence of
sex was not measured in the
Gerbner report, most critics

say that it too has declined .

during family hour.

Let's look at what is
shown over national televi-
sion during family hour—
compared to what was of-
fered the full year before.
(Except on Sundays, net-
work family shows oniy run
from eight to nine p.m. East-
ern Standard Time. The first
hour of the family period
contains news or local pro-
gramming, which we were
unable to study.)

In the 1974-75 season, in
addition to 15 situation com-
edies, seven dramas, five va-

riety shows and two fanta-
sies, there were seven police
series, two Westerns and five
weekly movies. Among the

police shows were “Kojak"”—~.
rated television's fourth most .

violent show by “another
McCarr's poll of TV eritics
{March, 1975)—and “The
Rookies,” rated eighth. -

Queen.” The one show left

| with a significant violence

rating (14th) was *“The Six
Million Dollar Man."
Doesn't this mean that the
family hour has been a suc-
cess? Not if you consider the
complaints of too much sex
and wviolence on television
that led to the establishment

With the coming of family
hour, movies disappeared,
situation comedies and
dramas increased, fantasies
doubled, and ‘a news pro-
gram, “60 Minutes,” was
added. “Gunsmoke” (15th in
the violence poll} and “Kung
Fu” (tenth) vanished, re-
placed by a comedy-West-
ern, “Barbary Coast,” and a
drama-Western, *‘S8ara.”
{(Both have been canceled.)
The only police show to sur-
vive was “Barney Miller,” a
comedy, which was joined
briefly by “The Cop and the
Kid,” another comedy, and
the whodunit, “Ellery

of family hour in the first
place. Have the complaints
been satisfied? Apparently

not, because no one we spoke

to seemed content that vio-
lence and sex had simply di-
minished during family hour.

/ For, while the Gerbner re-

port shows that violence has
decreased during family
hour, it also indicates that
violence has increased on
weekend programming. And
Peggy Charren, president of
Action for Children’s Televi-
sion in Newtonville, Massa-
chusetts, says: “Family hour
has had just about no effect
on television violence, That

two-hour time period was
- never the most violent part of

a child's program day. Chil-
dren most often watch after
schocl—when the mest out-
dated, sadistic shows and |
cartoons are aired.”

Ted Carpenter, Executive
Director of the Nationat Citi-
zens Commiittee for Broad-
casting, a nonprofit public-
interest group, agrees: “The
increase in violence on after-
noons and weekends offsets the
decrease on the family hour.”

And, he says, family hour
not only doesn’t sclve the
problem, it has created an-
other one: “Besides sex and
viclenice, the networks have
taken out of family hour any-
thing that’s the least contro-
versial. Whoever said that
children should get a Pol-
Iyanna view of the world? We
want more measured re-
sponsibility and diversity.” =

However, some network
people argue with the find-
ings of the Gerbner report.
Robert Hummerstone, a
vice-president for CBS, says,

ftw Of course, Gerbner counts

Bugs Bunny getting hit over
the head as violence.” Sqguire
D. Rushnell, vice-president in
charge of children's pro-
grams at ABC adds, “I be- |
lieve that the Gerbner report
is erroneous and that any
reasonable adult who sits
down and watches network -
television with his or her
children will conclude that
there is no viclence in the
proportions that Dr. Gerbner
suggests. Speaking of ABC, |
you will find no violence.”
But while Mr. Hummer-
stone ~"and others — down-
grade the effect of cartoon
violence, Dr. David Pearl,
Chief of the Behavioral Re-
search Division, National

@~
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Institute of Mental Health,
says that “research sug-
gests that cartoon violence
can also affect children ad-
versely. Television doesn’t
just shape behavior—it devel-
ops attitudes and shapes ex-
pectations. What children
watch can lead them to ac-
cept a certain level of vio-
lence as normal.”

So what should we do with
family hour? Abandon it, say

- hany—including 17 of the 25.-

critics we polled. Some of the
latter would like to replace
family hour with a stronger
system of self-regulation,
with warnings before shows
considered “adult” (a process
most stations follow these
days). Wade Mosby of the
Milwaukee Journal wouid
like to see an inter-network
committee, directly responsi-
ble to the public, to which
complaints  could be for-
warded for study on a case-

by-case basis. And nine of the

critics would like to return to
the pre-family-hour situation.
So would various groups

of writers, directors, produc-_

ers and actors. Last October,
supported by the National
Citizens  Comumnittee’ for
Broadcasting and Action for
Children’s' Television, they

took the Federal Communi- -

cations Commission, the
three major networks and
the National Association of
Broadcasters to court. They
claimn that because family
hour was planned after ¥CC
chairman Richard Wiley had
met with the network presi-
dents, it constitutes an ex-
ample of illegal government
influence on television pro-
gramming. At this writing,
| the case is still being tried.

‘Meanwhile, what do the
viewers think about family
hour? According to a poll
" published by TV Guide last
December, most of them are
grateful for any respite from
violence omn television that
they and their children get:
Hight out of ten favored the
concept of family viewing.
But seven out of ten said they
thought there was too much
viclence on television. What-
ever one thinks of family
hour, it still hasn't solved the
real problem. —JULIA KAGAN

When an elderly person begins
te show signs of senility—such
as emotional outbursts, para-

neld behavior, confusion, and

so forth—adult relatives, par-
ticularly if they are the sons or
daughters, often have irouble
accepting the change in roles
that tokes place. The strong,
- gupporiive aunt, uncle, father

or mother now seems imritat- |

ingly infantile. And the re-
sponse by their relatives may
be resentmem anger and guql!

To help peopie in her com-
‘munity deal with such feelings
and -cope with related prob-
lems, Florence Safford, Direc-
ior of Social Service at the isa-

bella Geriatric Center in MNew

York City, recently ran an in-
novative workshop for relatives
of the mentally impaired aged.
{Another is scheduled this
fall) - Thirly-eight . persons
enrolled for the six two-hour
s8ssions.

Participanis were . urged to ‘|-

get their eldorly relatives a
thorough medical examination
to make sure that their mental
disorders were not reversible.

. Ofien apparently senile people

are suffering from mainutrition
or an undiagnosed medical

AN AGING
PARENT

problem that can be treated.

However, if it is established.

that the aged person has a
chronic brain. disease—such
as hardening of the arteries—
the relative must recognize
that the deterloration—~and the
erratic behavior—will continue.

To deal with irrationality in
the aged, Ms.. Safford ex-
plained that relatives must ac-
cept that no amount of reason-
ing will make a change. She
cautions against contradicling
old peeple and wrges reassur-
ing them instead. For instance,

H relatives are accused of
nevsr coming to visit, when ac-
tuaily they frequently visit, the
thing 1o say is, “Oh, yas, we
were here such and such day,”
and get en to another subject.
And she suggests thatl sons
and daughiters must assume
the reaponsibility of decision-
making for the parent.

Just by getfing these prob-
lems out into the open, the
pariicipants learned {¢ recog-

' 1 nize their anger and the sowce

'UNDERSTANDING |

of their guilt. By ialking with
each other, thay realized that
ihey weren't alene in feeling
resentful and angry toward
their siderly relatives and that
their reactions were legitimale.
As Ms. Safiord pointed out, it
often is very difficull to recon-
cile familial respect with the
behavior of the senile. “The
concent of *hanoring thy father
or mother, if taken lieraily,
can cause anguish and guilt for
the relative, sihce it is havd fo
onor someons who is men-
tally impalred,” she told them.
“But you can behave in an hon-
orabie way by belng a loving,
responsible and eoncermed

son or daughier.” |

—SUSAN WEISS

. FOR NONSMOKERS

Many  insurance companies are offering. discounts on various kinds of insurance for
nonsmokers who have either kicked the habit or never took it up in the first place. :
After the Surgeon General declared cigarette smoking hazardous to health, State Mutual of

. America decided that nonsmokers were better-than-avérage risks, and gave them discounts of

about 3 percent on life-insurance premiums. Since then, more than 30 cther companies have
adopted similar plans, many with even more substantial nonsmoker discounts, Théy are
availablé in every state for both life and dxsab:hty -income insurance. To gualify, policyholders
must satisfy standard health requirements and sign an affidavit stating they have not smoked -
for a specified length of time—usually one or two years.

But many people who stop smoking start eatmg more. To insure that nonsmokers don't
substitute one vice for another, some companies require weight standards for nonsmoker -
discounts. Guardian Life, for example, offers a 10-percent reduction on disability-income
insurance if nonsmoking policyholders meet height and weight standards.

When surveys showed that drivers who smeked were involved in more accidents,; Farmers
Insurance Grioup responded with a 15-percent discount on auto insurance for nonsmokers.
Distraction, smoke.in the driver's eyes and dropped cigarettes were some of the hazards linked
to smoking. To qualify for the discount, the prineipal operamr of a car must not have smoked
for the past two years.

An entire household of nonsmokers is eligible for Hanover Insurance Company s 5-percent
discount on homeowners’ insurance. Hanover feels that nonsmolkers are more prudent and
self-disciplined than smokers. And statistics show that about one out of six fires in the home is
caused by cigarettes or matches.

Ask your local insurance agent for details, Or, for a listing of the companies offering these
discounts, write t0 INFORMATION SERVICES, INSTITUTE OF LIFE INSURANCE, 277 PARK AVE., NEW
YORK, N.¥. 10017, (Please enclose a stamped, seif-addressed envelope.) —~MAUREEN SMITH




. mlttee for Broadcastmg has ‘issued a-

i
i

:For fhe _
- Vsoience

N - THE NAT!ONAL szens Coma

* ‘survéy of violence on TV. The com-
‘mittee, headed by N:cholas Johnsmi,

. the former. FCC commissioner, mofe . }

- itored” television for six’ weeks and

‘zame to the: conclusion the most vio.:

. femt shows: they saw were- SWAT,

‘The Rookies, Sara, The ABC Sunday -

‘#ovis, The CBS Friday Movie; The |

Rockford’ Files, Starsky and Hutch,
MeMillian-Columbo, NBC - Saturday -
Night Movie and Joe Forrester, How -
they missed -Kojak, Hawati: Five.0 ;
* and The Streets of San Franclsce 1’11
. geverkmow. .
CBut they came up- wnh another ina
-, teresting: bit of research. Usmg me o
deﬁmﬁonofvinlcem e!

Eﬁsors of this type of show were Col
gate-Dalmolive products, Gillette hair
products, Breck shampoo, Ford Motor
Co., Johnson and Johnson, American -
Motors and Lysol : o
" Yt seems to me that those nf us who
. enjoy vitlence on . television: shiould
thank the people who make itall pnsa

sible, .
“SINCE 1 ENOW youre al.! husy

B people 1 have typed'up some form iet.

ters that you ean clip oitt and send to's
. few of the companies. who make all’
" these violence-prone shows possible.

" «president, Colgate-Palmolive:

’ -_ﬂ'? “Dear Sir, .

"4 just wanted to tell you how muclt :
' gur entire family- enjoyed the program

- you sponsored the other night where

the man was buried in sand and the

- yillain poured honey on his headso the .
~ ants would eat him, We also enjoyed
~ the film the other night which showed
. this’ psychopathic kilier who got his

* jolties from blowing up people’s cars,
My son Fred duplicated the bomb the -
killer made with stuff he found in our-.

" Kitchen. Not only dre the’ shows you §
- SPONSOL- exc1tmg but they are - also - -
. educational, ‘and ‘we. assure you as
. long as you stick with violence we’ll .
- gtick with Colgate toothpaste »o

“Chairman of the: Beard lelette_

ha:r products"-

. “Pear Sir; - . L T
“*You. probably don’t hear from too :

: many ‘satisfied viewers, but I want

.~ you to. know that-every time we see & -
. - Gillette.commercial mterspersed ina.
. program where someoné is kidnaped,

.mugged or Killed, we make 2 mental
riote to-buy your product ‘T-realize you-
don’t make these shows: yourselves,

“but the fact that you have the good
~ faste to advertise on them is enough
for us. Keep up the good Work "

_ “PRESIDENT, BRECK shampoo
" $Dear Sir, :
" “[.saw a movie. Sunday mght on’

ABC where 14 cowboys were killed in ¢
. fotr minutes. There was blood all over:

thie place and it was a real tum-on. I §
asked my wife how ABC could afford

‘to pay for that kind of entertainment’
and she said; ‘Don’t thank ABC, thank

Breck.. 'I‘hey paid for it." So that's

" what we're doing. Stay with violence.

H you change to. comedy we'll stop L
-usmg your shampoo LRy

“These are only a few. samp!es, but
‘I'm certain’ the heads of companies

. - wihio by timé on violent TV shows are . .
" angious to hear from you. It makes -

them feel all the money and time they :

" have invested has really paid off. ' -
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 Blood and Guts,

- : By Art Buchwald
The National Citizens’ Committee

for Broadcasting has jssued a sur-

vey of violence on TV. The commit-
tee, headed by Nicholas Johnson,
the former FCC commissioner,
monitored television for six weeks

‘and came to the conclusion the

most violent shows they saw were
“S5.W.AT.," “The Rookies,” “Sara,”

“The ABC. Sunday Movie,” “The

CBS Friday Movie,” “The Rockford
Files,”
“McMillan-Columbo,” “NBC Satur-
day Night Movie” and “Joe Forres-
ter.” How they missed “Kojak,” “Ha-
waii Five-Q” and “The Streets of
San Francisco” I'll never know.

But they came up with another in-
teresting bit of research. Using the

definition of TV violence modeled
on a system devised by Dr. George

Gerbner of the University of Penn- -

sylvania, they discovered the most
frequent sponsors of this type of
show were Colgate-Palmolive prod-
ucts, Gillette hair products, Breck,
Ford, Johnson and Johnson, Ameri-
can Motors and Lysol. .

It seems to me that those of us

“who enjoy violence on television

should thank the people who make
it all possible.

Too often we sit back in our

chairs after seeing a girl raped or a
policeman shot down in cold blood

- on TV and fail to say, “I think I'll

write them how much it pleased

me.” After all, sponsors are people, .

too, and when they bring us blood

. and gore they want to know how

much the audience appreciates i,

Since I know you're all busy peo-
ple, T have typed up some form let-
ters that you can clip out and sent
to a few of the companies who
make all these violence-prone
shows possible.

“President, Colgate-Palmolive:

“Dear Sir,

“I just wanted to tell you how
much our entire family enjoyed the
program you sponsored the other

. hight where the man was buried in

sand and the villain poured honey
on his head so the ants would eat
him. We also enjoyed the film the
other night which showed this psy-
chopathic killer who got his jollies
from blowing up people’s cars. My
son Fred duplicated the bomb the
killer made with stuff he found in

our kitchen. Not only are the shows -

you sponsor exciting, but they are
also educational and we assure you
as long as you stick with violence

- we'll stick with Colgate toothpaste.”

“Chairman of the Board—Gillete
Hair Products:

“Dear Sir,

“You probably don’t hear from
too many satisfied viewers, but I
want you to know that every time

“Starsky ' and = Hutch,”

57%77¢

.

one is kidnaped, mugged or killed
we make a mental note to buy your
product. I realize you don’t make

‘these shows yourselves, but the fact

that you have the good taste to ad-

vertise on them is enough for us.

Keep up the good work.”
“President—Breck Shampoo:
“Dear Sir,

- “l saw a movie Sunday night on

ABC where 14 cowboys were killed -

in four minutes: There was blood all
over the place and it was a real

Capitol Punishment

turn-on. I asked my wife how ABC

could afford to pay for that kind of
entertainment and she said, ‘Don’t
thank ABC, thank Breck. They paid
for it.” So that's what we're doing.

. Stay with violence. If you change to

comedy we'll stop using your sham-
poo‘!,

. “Henry Ford—Detroit:

“Dear Mr. Ford,

“I see your name in the papers a
lot, but T never thought I'd be writ-
ing to you. I just saw the scariest
show on television. A madman was
holding 13 people hostage and he
kept killing them one at a time with
a knife, You probably weren’t even
aware of it, but Ford was one of the

. sponsors. I want you to know how
- proud I am that you would have

your product associated with this

- kind of program. It shows you're
. not intimidated by the small seg-
ment of the population who think:

violence on TV is bad for our child-

ren. I say stick to your guns. Kids -

don’t buy cars, anyway.”

(You can write the ahove letter to

American motors as well) “Presi-
dent —Johnson and Johnson: -

“Dear Sir, '

“I liked the show the other night
you sponsored where a crooked cop
crashed his car into a camper and
killed the entire family. Then he
made it look like a petty thief was
the hit-and-run’ driver, It was a

-corker full of action and must have

sold a warehouse of Johnson and

- Johnson baby powder. Locking for-
ward to what you're sponsoring
hext week. I hope it has'a guy slug-

ging a woman around. I guess I en-
joy that kind of violence more than
anything.”

These are only a few samples, but
I'm certain the heads of companies

_who buy time on violent TV shows

are anxious to hear from you. It
makes them feel all the money and
time they have invested has redlly
paid off,

£1978, Loz Angeles Times

* We Needed That

- we see a Gillette commercial inter-
spersed in a program where some- -



olmcal consequences, some

erts believe:: And -adults

i TV might

fziseér'chers are fmdmg ‘that
+ these ‘te_l‘ev:s;qn staples’ may

push not only children -but
adults toward aggressive

" hehavior.
The case for adults is just
forming, It is far less estab-

ho onstantiy"watch molence lished than the generally ac-

cepted conclusion that children
can be turned toward antisocial
behavior by sereen violence.
But the results that have
come out of a University of
California at Los Angeles study
of adults “‘are especially
important,”” says
researcher, Dr. Roderick
Gorney, “because adults, after
all, are the ones who are mak-
ing. decisions, declaring war,
voting for president, putting
additives in our food ...”
Dr. Gorney and a few other
researchers are finding that
excessive viewing of cop and
crime shows (they constitute
30 per cent of prime time tele-

vision) apparently can stimu--

late aggressive behavior in
adults and also can develop in
them. a distorted view of how

the-

dangerous the world really is,
~ ““Think of the potential effect
on senior citizens, for whom
television is a major source of
received knowledge about the
world,"” said Dr. David Pearl
of the National Institute of
Mental Health's hehavioral
science division. -

" In the years before and since
the U.5. Surgeon General’s
controversial study three vears
ago, in which'a panel of ex-
perts tentatively concluded
that children could be adverse-
‘ly affected by television
violence, hundreds of research
-projects on youngsters have
been conducted.

Many researchers say they
feel the cause-and-effect rela-
tionship in children has been
well established. But this may
make people forget, as psy-
- chiatrist Dr. Fredric Wertham
points out, that “children grow
up to be adults, incorporating

into their psyches the thouw-~
sands of hours of television-
--—they saw in their youth.”

Wertham, a psychoanalyst

- who 25 years ago sounded the

alarm against violence in com-

i ic books and movies aimed at
_.Children, says his clinical re-
search in recent years has’

shown that constant viewing of
viplence is damaging to adults,
too.

“It is a social impact which_

i ig not without consequences for
the whole society,” says Wer-
tham, auther of “A -Sign for
Cain,” “The Show of Violence’’

_and the best-selling “‘Seduction
of the Innocent,” about comic
books and children. ‘“The very
fact that extremely vielent pro-
grams hoth in television and
movies are so popular does not
show that they are all right and
harmless, but that a whole
society is affected.”

While Wertham relies main-

ly on clinical patient

relationships for his research,
UCLA's Gorney and his

research partner, David Loye,
represent a contrasting method
— controlled experiments on
groups. =

In the UCLA study, still be-
ing analyzed, more than 200
couples were divided info sec-
tions and fed varying TV diets
for two weeks.

One group spent each night
watching programs filled with
violerice. Another viewed pro-
grams such as ‘'Sesame
Street” that encourage benefi-
cence and humanitarianism. A
control group watched no tele-
vision.

" The preliminary fmdmgs re-
ported at an American Psyj _
chiatrie Associatien con-
ference, were ‘‘startling for a

“field study,”’ according to

Loye, in that they showed sub-
stantial effects and not just
slight trends. :

The violence-viewers, he
said, rated themselves as
increasingly more hostile and
aggressive in mood as time
passed. -They also were
observed fo be. acting more
aggressively —‘grouch'ier with
their families, less tolerant of
the child leaving his bike in the

“driveway, generally in ‘‘hurt-

ful” behavior.

In contrast, those exposed to
the “Sesame Street” type pro-
gram generally became more
charitable in mood.

Of-course, it’s impossible to‘
make generalizations based on
one study, no matter how per-
suasive, Loye said; but it does’
suggest that there is a need for
further studies of TV violence
and adults.

Dr. Michael Rothenberg, a
Seattle child psychiatrist whe
recently called for a ‘‘public
outery” from the medical pro-
fession against violent chil-
dren’s programs, has surveyed
the research being done in the
United States on telévision vio-
lence. He said he found only
one other study new im.



| progress dealng wiin violence,
 and adults. That. study,
' Rothenberg said, apparently is
producing results similar to
those of Loye and Gorney. He
- declined to identify those .con-
ducting the study.
Loye and Gorney said that
- adalfs in their study were rated
as normal in pre-experiment.
personality tests. The tests
were administered to” counter
the argument that only persons
emotionally susceptible to anti-
social influences are
vulnerable to deplctmns of
viclence.

. Dick Kirschner, CBS vice
president for program prac-

- tices and standards, says

there’s concern for adults-at all
three networks, but there’s

" speciai concern for children.

The "family viewing hour,”
two hours of noaviolent
programming during evening
prime time, is an example of
this eoncern, he nofes.

As for TV violence and

- adults, Kirschier said, “* Adults

should know better than to use

. violent solutions to problems
- because most of them have

seen the effects of violence in
their own lives.”

The effects of television vie-
lence .are emphasized by Dr,
George Gerbner, dean of fhe
Annenberg School of Commu-
nicalions at the Utitversity- of
Pennsylvania. (erbner is best
known for his yearly analyses, .
since 1967, of the amount and
kinds of -violence porirayed
each season on television.
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The case of

the

frightened

viewer

| STACY MARKING reveals some new
research on television violence

Starsky and Hutch : 75 shots in one ebisode.

’

SUDDENLY, though rarely, a
new idea may send a tired
topic like television viclence
spinning around, putting on

it a completely new perspec-’

tive, Professor George
Gerbner and Dr Larry Gross
of the Annenherg = School of
Communications at the
University of Pennsylvania
have recently published the
results of four years
research into the effects of
television wviewing in the
United States, and have spun
around the conventional
approach to television vio-
lence in such a dramatic way.

It was previously held that
something (if only common
sense) teld us that it must
be harmful for society to
saturate the population in a
cultural flood of murder and
violence, Researcn revealed
that violence on television
could stimulate reallife vio-
lence, either by suggesting
ways to commit crimes, «r
by arousing aggression :n
those already prone to vio-
fence.

The . new research by
Gerhner and Gross, however,
examines the viewer's

identification n-ofi with the

aggressors on television, but

with their victims.
The violence on American
television is far more unre-

-lenting than it is here, but

used because it is dramatic,
relatively caeap to produce,
and -easy to resolve in nezat
half heur or hourly episodes
without complicated charace
terisations or maoralty.
Although, with some self-
imposed virtue the American
networks ‘nave heeh observ-

ing a * family hour ™ between”

8 pm and 9pm (and, inciden-
tally, are being sued for infr-
ingement of the First
Amendment, the right to
freedom of speech), the vio-
lence spills out with ren-
newed vigour on all channels
as the clock strikes nine.
Twenty of tne prime-ime
shows are crime/cop series.
ABC’s ultra-violent Starsky
and Hutch is available to Bri-
tish viewers on Saturday
nights on BBC-1, In one epi-
sode T ¢ounted 75 shots —
¢ coming from the police

“and 15 from the villains.

In both countries television
now reaches 97 per cent of
homes, The average televi-
sion set is on for,five hours
each day in this country, and
for six hours eight minutes

- end

in  America. It has an
influence, especially on the
young: half of Anerican 12.
year-olds watch six hours or
more a day, and Gerbner and
Gross found that regardless

of newspaper reading, educa-

tion or even viewing habits,
people under 30 years old
were consistently more
influenced hy television than
their generally less-educated
el‘ders. . .

With the usual controls for
differences of education, sex,
class, ete, Gerbner and Gross
questioned “heavy™ viewers
(four hours or more each

dayy and .“light  viewers"
(two hours. or lessy on
their . picture of society.

Significantly, they could not
find enough non-viewers to
form a group. They found
that with this violent diet of
television  heavy  viewers
“significaptly  over-estimate
violence and danger in the
world,” and have " a height-
sense  of " fear and
mistrust ” zhout sotiety and
other people. :

For example, when asked
whether most people can be
trusted, 63 per cent of
“heavy " viewers answered
that : “ You can't be too care-
ful.” - Well over half the
“ heayy " viewers over-

estimated the risk of heing
invelved in some violent inci-

dent in any given week —-

many estimating the chances

-as “Afty-fifty.” These fearful

beings are trapped in their
own- vicious circle of fear.
Afraid to go out, they watch
more of the -television that
feeds that fear.

Gerbner and Gross feund
that, on American screens,
threequarters of the main
characters are male, white,
single,
class. In prime time more
than half the characters are
involved in violence, 10 per
cent of them in killing, But
two thirds of the killers are
men, while victims tend to
be female or — if male —
old, lower class, married and
foreign/non-white.

From all this Gerbner and -

Gross go on to consider a
more alarming consequence

of televisioninduced

parancia. “‘To control this
mayanem, the forces of law
and order domwinate prime
time,” they say. “Among those
television males with identi-

fiable occupations, ahoui 20°

per cent are engaged in law
enforeement. In -the real
world. - the proporticn runs
less than I per cent” Tiwe
increasingly passive and foar-

i

and middleto-upper .

ful viewer. tends to accept

unguestioningly the  often
dubious authority of the hero

and the speedy legie -of the

rewards and punishments he
gives.

Indeed, law enforcement

seems a misleading deserin-
tion these days. Crime and
Cop shows have moved a I.ng
way from the wordy court-

- room dramas of the sixties,

such as Perry Mason. From
Barlow to Kojak, the law is
seen to he freely broken in
the interests of order In fact,
there is very little law and
a lot of enforcement, which
leads Gerbner and Gross to
warn: “The acceptance of
violence, and passivity in the

" face of injustice, may be con--

sequences of far greater
social concern than acca-
sional- displays of individual
aggression.”

- Tney conclude: “Fear is
a universal emotion, and easy
to expleit. The exaggerated
sense of risk and insecurity
may lead to increasing
demands for protection, and
increasing pressure for the
use of force by established
authority. Instead: of throa-
tening the social order, tele-
vision may hdve become our
chicf instrument = of social
contrgh’’ : o
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Stdrsky dnd Hutnh 8. red'- s
muscle oar- takes the corn-
“ef in A rubber-sheddmg,
- skid; bounces off a-parked-
~car and $pins to-a. stop as. i
‘bulleis: . mcechet off.' the™ .
sldewalk
- Starsky leaps out gFips
_his trusty..357 magnum in - 2
“hoth hands; and bqueezes-.-'
'-th d shot L

(First of &7 5ix: part serles)

‘-they km,w

Thousandq “of. Cdlg;u' -+ This, series | is about vit:
youngsters watech exuﬁed]y{..ieﬂf:e ‘on: teievxsmn which
‘as the bad’.guy staggers ~has- turned. {rom’a vague
and falls the 30 feel to the Trumble to one of the most™
‘Gernent b(,lgw Boy, s 1t - -talked-of -isSuesin- society.. -tV

Tt 2 - today. 1t doesn’t pretéend to
-~ .On televmen ngt}nnﬂ is ~give any firm answers, be-"
‘as” certain as - violence. tduse al the moment there_ :
Viéwers — adults ‘and chil:, arem’t-any to"the questions

*'dren — iap up more blood D._Ose_!_i hy: '_t;elev1§_e_gi_r.,-v.1

’.;.than a- gdggle of starvmg @

- vampires. - - “Fantasy vs. reahty

“There " are. bodles w1thf .
.:kmte wounds, ‘bodies. . Does violence on televi-

-~ tossed from car hoods and'" ‘sfon have a harmfuk affect"-

bodies *thrown. from: win-. -on’ children, - on- everyon
“dows. - Bodies: are set on . for that. matter‘? . :
“fire, drowned. in rivers, . One:"person
“erushed in -machinery; shot: :yea to: that q“e”t"m
- by -shotguns, machine '
guns, sportmg guns,.. 228, M
.38°s: 45’8, -and: for. those
5 fspeual -occasions, the be-
Joved 3575
CLUAR b(idwb-—- not peuple
: ‘;_Shdpes ordered 0 meaburef'
'irom Centml Castmg

,Traii.of satnage; AR
Police authormes,‘wual‘- gather =
Ciﬂntlﬁtb and parents; es- upstairs. froti nal. .
cially parénts, watch the - place inthe family .room
- children waicli this unend- = 59 he and his wife-can keep '
ing -irail Jof carnage and]a closer watch —.on_ '
uder what affect it has; '

B They don
lence on v duea hurt thek




That the d1v1d1ng ]me .

‘-mdy'_ b thin'has  been
_shown y studies . conduct—
“ed - not
adults —

'-Umverblty of Pennsylvania
- professors, George Gebner. -
“and- Larry Gross, viewers.
were divided by, the -

amount “of telewsxon

watched and:were-given a .-

'questlmmdlre on crime and
violence in the Us. .

Warped view of reallty

.. The”
‘were - along ‘the lines of:
S *“What:
. Americans will be victims
. of crimes this year?”™

1 L_h_l_ldren __but_ on -

quebtwnb asked’

_percentage of -

: The '!pr'ofESéjqrs.i_

amount of “iv: watched
dropped. They ‘atso found -

‘that 75 per ‘ceni of- female
‘heavy' viewers overestima-
“ted the. sermusness of eri-
qme in. the U8, ‘and that
_among “all’

V}ewers the
younger ‘the - viewer. the

. -higher: the: percentage :
T Al such studies are’ 5Ub-.
pect ‘and - this one ~may
- meanp nothmg at-all..Even .

if ‘the results -are relevant,

‘as onie Herald reader’ wrote .
_-‘to pomt out

: found:
: that 69 per -cent -of - the -
“hieavy viewers overestima:

“{ed the risks faced it socie- -
ity -and thdt the perceniage
dropped sharply - as the

thlb Just

means -that -the heavy.
viewer” will “take mote
precautions.”

If-this Just -meant that

it might be a good thing.

But it aiso could mean that
‘the heavy viewer might-be .

more. likely to. go out and
“buy a handgun — a weapon
he .doesn’t need, probably
doésn’t kniow how to use,
and - which could fall” mto

* the handb of .a burglar or.

.the man’s own children.
Most of all,. though, it

means- that vwlence on el

evision has had .an affett

Does. viclence become
_.acceptable

The Canadxan Broddﬂast ;

League, a ‘viewers™ group’
_dlmed at improving televi-
gion, -
‘brief to t_he {)m;an_o royal
comimission . investigating

-had this to say in a-

" violence on television. The
brief .was drawn’ up with

the assistance of Dr. Fred
Rainsberry, -one of - this
: country s leading.- authori-

- ties  on clnldrens teiev1— :

“sion.

“As 4 rebult of rellam,e h

L upon’ proven - progran . for-
mais, many ‘of which capi-
talize’ 60 violence dﬂd ag-

gression to add to' their
dramatic appéal,.a higher

acceptabitity ‘facler for.all-
forms .of. Vviolence, physi-;

cal, emotional, real or im- =
appears to have’

plied,
been created .
““The child who Sees hzs

_'parer;ts actively “enjoying -

- or: expressing -implicit ap-

" proval of violent activity -

on -television has his per-

ceptions of vmlence as. an:

‘acceptabie responbe rein-

forced.”

“The “abové - statementb '
are just that — statementb -

‘A theory. I-found a curious’
echo, however while talk:

ing o ‘Inspector- Al Menz-+

_ies, of the city pohce youth’-

division, " "~

1 asked. the mspeator if =

there liadn’t been a rather
‘dramatic¢ increase in crime
‘and violence. among: juve-
:-mles and - was ﬁurprlsed
when" he said no.

The percentage “of Juve-_

niles  getting into - trouble
“hasn’t increased by very

nmuch, e believes.
“nile crime 'has - increased
simply - be¢apsé the numb-

‘er of juvenilés has increas-
the heavy viewer stopped: ed : '
walking down dark - alleys,

" What could be happen-
ing, as we watch hour after
hour of  violenee,. is what

psychologlstb call- desensit-

“ization, according -to. Mi-

.chael B..Rothenberg, MD,
“of the University of Wash- -
-ington School of Medicine

and the Children’s Ortho-

hie - believes. Juve-

‘pedic Hospital and Medlcal :
; Centre, in Seattle,

. Writing in.the Journal of

.ihe Ameérican Medical As-
sociation, Dr. - Rothenberg.
“states:
‘ereased emotional sensitiv-
ity to media violence as'a
“result of repetition of vio-

“There .is..a. de-

‘lence. in - the ‘'mass media.
Classical desensitization
modern ' behavior therapy.

This ‘desensitizalion is a
comimon enough
ad you saw for a starving
African = waif  with'

:ribs? ‘What, honestly: now,

was your -reaction “after

flies
crawling across his eyes, a -
bloated belly - sticking out_ -
“from . below his  toothpick

“dakes place, as practised' in

: geeur- -
rence. Remember the first

-seeing the ad for the 200th

time? Or did you even no-
tlce it? -

~wortied: about tv - violence
-and -desensitization for
some’ time. Now it seems

~they have'a new ally, frem

-an unexpected corner.:
The new. aily is the.J

ny, one- of .the largest ad

“agencies i the G.5. The
~company’s -

_ mixed-media
‘presentation. on “the dan-

‘gers of violence in the me-

dia is being shown on col-
lege. campuses througlwut
“the U.8..

s~ Bocial scientists and. oth- _
er authorities have. been

Walter _Thompson Compd_- : :

“In debcnbmg why the -

_u}mpany -is - doing " this,

the agency, said:.

_rnot shock .us today. What

.. -interested . us yesterday'

does not interest. tis today.
“This is the process we

have described as the des- N '
ensitization of America. Tt

fis_- a threat and a challenge

Arnold E: Grismian, an ex-
ecutive . vice* prebldent of -
““What
“shocked us’ yesterday does
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. says Jerome H. Staniey, vice president

; NBC -TV:

—of:violence

' --percentage of the children in-our’ ‘country:

: relahonshlp ;..-_between

many scientists noted:in childrén who
© viewed: violent TV programs ‘usually t )
= the form of unruimess hostmtyor trghtt'
- ofteninplay situations, Comstock saidina
. recent lnterwew Whether itwould promp

D
: US Surgeon Generais report--. '

y
g

flatly that _TV__ vro!ence- un uesteonabty
produces mcreased ag ess:ven’ ss at

Lsebert professor of pSychotog
Dsychaatry at t_he State Un:vers:t /O
York

He was a r:nc:pai mvest:gator f

lence can contnbute to: aggresswe be-
havior:in some cases.in: .some childre

" broadcast standards ( n the West Coast for

i :_‘_BUT IDON"

atl chaldren

I dont belseve any gr_eata_

‘are going to.go out andkilf somebodyi
havmg seen; an ‘act; of that natur

tetewsson E
“human behavior:
“Theincrease in aggres

. themto'go out and commit a crime h
been ctearty estabtlshed he said o
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Execs Say Parents Role Impoﬁanf -

EDITOR’S NOTE — As the
studies pile up, even a

television executive
acknowledges ‘“‘that
television can contribute to
aggresswe behavior in some
cases in some children.”
By LEE MARGULIES
Associated Press

) - Writer :

LOS ANGELES AP
Television’s early evening

viewing hours will continue

to be governed by the in-

dustry’s nonviolent “‘farnily:

viewing’’ policy this fall, and

there will "be “fewer “police™

and private detective shows
on-the-air.- .

But the controversy over
TV violence rages on.
" The American Medical
Association called attention
to the issue in June by
declaring: “TV violence is a
risk factor threatening the
heaith and welfare of young
Americans, indeed - our

LN

.- televised ' murder

future somety "

The AMA’s declaratmn
adopted as a resolution at its
annual- meetmg, stopped
short of saying there is a

direct cause-and-effect

reIatiOnship between
-and
mayhem and the climbing
death - rate . of young
Americans due to violence,

A majority of the doctors

and scientists - who "have-
studied . the relationship of:
television and violence state:
-flatly .;that: TV- violence ' -
uriquestionably - produces -
increased aggressiveness at:
- least'in some young viewers.

“There. is a  positive

relationship ‘between .the ™
amount_of violence a child.
-watches and the amount of

aggression seen in his daily
attitudes and behavior,”
says Dr. Robert Liebert,
professor of psychology .and
psychlatry at the State

 University of New York,

. children:.

He was a principal in-
vestigator. for the U.S.

. Surgeon General’s report,

which found in' 1972 that
there was a “‘tentative’ link
between watching TV

violence and aggresswe'.

behavior.
Executives - at the. three
major television networks.

are keenly. aware of the

scientific’ evidence regar-:

ding TV = vxolenc

some’ chlldren :
Jerome- s Stanley,
president . of -

for NBC-TV. .. .
“But I don’t know that

such depiction of viclence,
_has an overwhelming effect’

on ail children ... T don't

« television

+: behavior.
The i increase in aggresswe

behavior - that ‘many ‘scien-: -

“We;’ acknowledge that_‘
television: - v1olence can’’
contribute” to= aggresswe'
- behavior: in- some ! cases in
U says;
vice:
-broadcast
standards on the West Coast:

somebody after having seen

an. act of that nature on

television,” Stanley- adds.
He hds a geod point; says:.
George - -Comstock, ' &

- researcher at the Rand Corp.
think tank in Santa Monica,
Calif. He evaluated 3,200

projects  dealing’ with the

- program::

That is why Comstuck
concluded that - “‘violent
television - enfertainment

i increases the pmbabnhty of |
subsequent

aggressive
.'behavior-on " the  part: of.
-childreriand youth;* buf the

, impact o society: “may be

neghglble or large.” "

: There have been occasmns

-whken. an - antisocial:aet

depicted: on ‘a: televnswng
C . such’-.as. a’

".. - hijacking or murder——xs re-
enacted. in:reak life: by.

someone who saw the show:
Network: executives - argue

" that these. incidents are few
.~ in number. and: tend to be.

relationship - between:.
and :; --h.uman_ I

tists' hoted in childrén:who

kad  viewed.: violent: TV
programs usually’ took - the -
‘form- of unruliness; hostility:
or fighting, - often: in~ play -
situations, Comstock:said in-~
a recent 1nterv1ew Whether .
it would prompt them to go'
out and commit a crime has .
not béen clearly estabhshed L

he said.

s ABC  found

: . School of Commiunicatio
of Pennwg'.'-:

television
-overestlrnaged theu' chan-f?{

committed by persons: who:
S were:

pathologlcally_

M 1 IWO. |

- - studies’ commxssmned by
_ Sthat: though';
C telewsmn v1ew1ng was nota:
“gaysal in .
. development of "
" behavioral
. " among youthful offenders;
“television: _

.- -provided‘a’ model -for the
antlsocxal.
techmques in the “com:-
. ‘mission of ‘¢rimes in persons' f
. prethsposed to crime.” o

‘Dr. George .. Gerbner, A

factor i

sometlmesi

imitation- " of |

comimunications. prufessor

"\ whohas been compiling a TV
- . violence -profile: every. year. .

tendericies '

Stan ‘

& heheve any great percentage :
of the children in our couniry -
are going to go out and kill

‘since: 1967 for the.Annenberg.”

the: Um\f‘ermty

: sylvama, 5ays: peopie who .+

- watch'four hours or moré.of
. television a day: have:an -

.- exaggerated view :of  their .
* chances for becommg the

victim of a crlme L

- “Heavy TV -viewers. dre: |

.more;likely : t0- be’ afra1d 2
Gerbner says:: ...In"asking;

‘What are- vour chances of-u':?
i
~. the course of - a given week_ .
- heavy: i

eneountermg ‘violence,”

that'-.
‘viewers

we. found
ces.

it contnbutes to'ia

horror

at

Even if: TV v1019nce does :
_nothmg else, many. persons..
o argue, _
-general " desensitization . of -
the pubhc to reai hfe acts of
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