PERSPECTIVE

Medicine and Mass Communication: An Agenda for Physicians

PETER M. SANDMAN, PH.D.; Ann Arbor, Michigan

Because the medical content of the mass media significantly
affects public attitudes and behavior, physicians should
participate more fully as critics and sources of that content.
Attempts to sway audiences with medical information alone
are often unsuccessful. Communication s more likely to be
effective when it offers people something they want, such as
satisfaction of a need or legitimation of an existing value.
Except for advertising, the media seldom engineer their
impact intentionalty. instead, the producers of news and
entertalnment rely heavily on sources, critics, and pressure
groups ouiside the communications industry. By mastering
the patterns of media impact and the rudiments of public
telations, physicians can make the media a useful tool of
medicine,

Like orner PROFESSIONAL and technica] people, most
physicians want nothing to do with the mass media, Some
have seen their own research garbled by journalists; many
have watched a’ colleague lose professional stature (and
much-needed sleep) by becoming embroiled in a public
coniroversy; nearly all have noted with scorn the errors,
omissions, and misrepresentations in medical news and
medical entertainment. A doctor seeringly has much to
lose-and little to gain by dabbling in the mass communica-
ton business. :

" Besides, reasons the typical physician, mass communica-
tion'is-as much a specialized field as medicine. It's too bad
that journalists and entertainers sometimes try to practice
medicine, but that’s no reason for doctors to return the
favor. The quality of medical content in the mass media,
deplorable though it may sometimes be, is a matter for
media professionals to deal with. Medical professionals
wouldn’t know how and are better off not trying®.

*Of course some medical professionals do try. Puhlic health com-
munication is an established subdiscipline, responsible for extensive media
campaigns on such topics as smoking, population control, alcoholism, and
cancer detection, The substantiai research iiterature in public heaith com-
munication will not be discussed in this article, for several reasons. First,
most health communication campaigns rely on public-service advertising,
while T will be concentrating here on sews and entertainment. Second,
physicians in private practice seldom have an OppOrtnity to participate
in these nationally coordinated campaigns: [ wani to look at what the
local praciitioner ean do. Third, and most important, the health com-
munication literature is almost uniformly discouraging. Most campaigns
have attemipted 1o urge changes in decp-seated andience behaviors on the
basis of semitechnical information alome: for reasons that will be out-

lined in this paper, their impact has scidom been cost-effective. There are
_important lessons to be learned from these cHnpaigns—positive as well

as negative ones—but they are not fundamental to the thrust of this
discussion, - . ’ ’

® From the Schocl of Natural Resources, University of Michigan; Ann
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I want to dispute the foregoing chain of reasoning. 1
shall argue that it is both feasible and desirable for physi-
cians—individually and collectively—to try to influence the
medical content of the media. _

Few people today deny that the mass tedia have an
important influence on the attitudes and actions of their
audience. The typical American visits a doctor several
times a year. The same American reads a medical article
in a newspaper or miuzazine several times a month; he or
she watches a TV w featuring a medical problem
several times a weoh and may well encounter medical
advertising several tirus day. The impact of this constant
exposure is profound. What medication do your patients
use when they have a ¢old? How worried are they about
cholesterol, and how has the worry affected their diet?
Do they know the early signs of cancer? What are their
views on megavitamins, on national health insurance, on
partial mastectomy, on paramedical personnel, on mal-
practice suits, on “pulling the plug”? Inevitably the an-
swers to these guestions depend more on the content of
the media than on the conduct of your practice.

Yet they affect your practice. The question we must
answer is not whether the mass media significantly influ-

-ence the medical attitudes and behavior of their audience,

and thus the health of your patients and the future of
medicine. We know they do. The question is what can
doctors do about it. To answer this question, we must
first Iook at the nature of media impact.

Media impact}

People have thought about the effects of communication
on attitudes and behavior at least since the time of
Aristotle. And the special power of mass communication to
change the way we think, feel, and behave has been a
source of concern since the invention of the printing press.
But the modern science of communication research
emerged only in the 1930s. Its most important finding so
far is a negative one: the mass media are very seldom able
to convert their audience from one strongly held position
fo another. :

Why? For one thing, the profit-oriented media rarely
try. But there is a more fundamental explanation, The
audience is an active participant in the communication

T Most of the nonmedical content in this section is drawn from Sand-
man PM, Rubin DM, Sachsman Di: Media: An Introductory Analysis of
American Mass. Communications, Ind ed., Englewood Cliffs, New Jersey,
Prentice-Hall, 1976, pp. 12-21,
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process, We are not sponges who soak up everything the
media throw at us: we choose our media diet, and we do
s0 on the basis of our own goals, needs, and motivations.
Peoplc use the media for fun, for passing the time, for
inform'ati_on, for reassurance, sometimes even for puid-
ance—but not, as a rule, for getting converted. When
media content threatens our established  viewpoints, we
are free to avoid it, ignore it, misunderstand it, or forget

it. We can even dispute it, seeking out competing media_

content or interpersonal support from our friends and
colleagues.

These defenses are usually sufficient to insulate the
audience from intentional media advocacy: from news-
paper editorials or political advertising, for example. Of
" course advocacy in the media has a variety of effects on
supporters and the uncommitted; we will turn to these
effects shortly. But it is seldom powerful enough to con-
vert one’s opponents. Patty Hearst did not become a revo-
lutionary by reading S.1..A. pamphlets, .

If this is true of intentional advocacy, it is all the
more true of media news and entertainment, neither of
which is even trying to convert the audience. It is especial-
Iy important to acknowledge the mability of news to eflect
conversions, because so many campaigns of health-related
persuasion rely on the principal component of news: raw
information. Probably the most pernicions myth among
amateur advocates is the stubborn, rationalistic conviction
that new information leads to attitude change, which in
turn leads to behavior change. Again and again, empirical
studies have found very low intercorrelations among these
three variables. Even when the audience is initially neutral,
the causal links between information and attitude and be-
tween attitude and behavior are weak and unreliable, When
the audience is predisposed against your position, these
links are virtually nonexistent,

Confronted with a piece of information that conflicts
with pre-existing attitudes, the audicnce usually ignores or
distorts it, thus avoiding the conflict. And if this is im-
possible, the audience will usually manage to tolerate the
inconsistency rather than change the established attitude.
The new information is simply stored separateiy from the
old attitude; behavior remains determined by the latter
and unaffected by the former. In this sense we are all ac-
complished “stili-thinkers,” capable of responding to dis-
crepant information with the complacently anti-intellectual
rejoinder, “I still think . .. .»

Similarly, most people are quite capable of embracing
attitudes that are inconsistent with their behavior without
changing the behavior {consider attitudes and behavior
with respect to smoking, for example)}. If forced to choose
between the two—a difficult communication job in itself——
we will abandon the attitude before the behavior; people
are more comiitted {o what they do than to what they
think. For a new attitude to be easily translated into be-
havior, then, there must be no established behavior pattern
to overcome. And the new attitude must have developed
in a context that is rcal and immediate, But the ahstraction
of newsprint and the minfaturization of television are the
antithesis of immediacy. The media “mediate” messages,
creating a secondhand reality to which fwe respond .as

observers, not participants*,

Anyone who wishes to influence people by means of
mass communication, then, must first abandon the notion
of rational conversion through information in the media.
If the media affect people—and they do—it must be
through meeting their needs and fulfilling their goals,
through reinforcement, not through conversion. This s
the fundamental law of communication: you regch people
by offering them something they wani. Consider the follow-
ing examples of change through reinforcement.

-

1. NEED MANIFULATION ‘

. When a communication promfses that a particular be-
havior will help satisfy a particular need, those in the
audienze who feel that need most strongly are likely to
give the prescribed behavior a try. Much of modern ad-
vertising is predicated on this simple phenomenon. Does
Ultra Brite really give you sex appeal? Most people don’t
think so, but in a society preoccupicd with sexual success
there will always be plenty of us willing to ignore our own
skepticism and try a‘tube or two.

Of course a message bas greater credibility if the con-
nection it postulates between need and behavior is genuine
or at least conceivable. But the success of Ultra Brite
establishes that this is not essential. It is the strength of the
need, not its relevance to the recornmended behavior, that
determines its motivational power. Thus many successful

drug advertisements g0 beyond the promise of “prompt‘

relief” (which is relevant if not always true) to suggest

. more fanciful ties between the product and audience needs.

Celebrity endorsements, for example, imply a tie to fame
and success; scenes of tender nursing by -one’s spouse

-Imply a tie to love and nurturance,

Need manipulation raises serious ethical issues, of
course, especially when there is no logical relation between
the need and the behavior being urged. Nonctheless, ‘it is
a successful strategy that deserves the consideration of
would-be advocatest. And when the behavior you are try-
ing to promote can genuinely fuifill a strong audience need,
such as the need for good health, it would be foolish not to
stress the relationship,

2. SALIENCE MANIPULATION

The mass media are very proficient at applying existing
audience attitudes to new circumstances, suggesting a new

* The nature of media news presentations helps lessen the Jiketthood
that the audience will act on medis-acquired information, The very format
of the news is aimed at rewarding the reader, listerer, or viewer for the
mere act of reading, lstening, or viewing. Reporters are taught 1o “round
out” their stories, to work at creating the impression that all relevant
questions have been asked and answered—that the job (reporter’s and
audience’s) is done, In their effort to be objective, reporters seldom tell
us what we should do with the information in the news, or eyen what
we could do with it. The emphasis in news on the opinions and actions of
“important” people encourages us 1o helieve tha citizen action is im-
possibie and perhaps even inappropriate, Qur job, we conciude, is to
know what the issues are; dealing with them is someone else’s Job.

T An imporiant byproduct of need-motivated behavior is the sense of
psychological discomfort (“cognitive dissonance’™) that most peaple. feel
when they are doing things for which they have an inadequate attitude
base. This discomfort, in turn, prompts people to seek out information
that can rationakize and justify the new bebavior by building attitudes to
support it. If no such information is avaiiable, the behavior remains un-
stable and must be constantly triggered by repetition of the neced-associa-
tion. This supgests a two-tiered approach to persuasion: First motivate
the tentative behavior by tying it to andience nceds, then cement it with
relevant informatien.
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behavior or a new evaluation of some event or issue with-
out any change in attitude. This is a major function of
news; News of the Watergate scandals, for example, didn’t
make people any more opposed to political corruption
than they already were, but it did focus that opposition on
the behavior of Richard Nixon. Manipulating the salience
of an existing attitude is a great deal easier than creating
a new attitude. -

In the fluoridation debate, for cxample, opponents of
fluoridation have gained substantial ground in recent years
by redefining the issue as “fluoride poliution.” Public dis-
" approval of chemical poilutants in the water supply thus
becomes a salient attitude in evaluating the fluoridation
contraversy. Similarly, medical information about the
‘relation between diet and coronary disease probably doesn't
“ fiake many people more concerned about their hearts. But
for those who are already concerned, i helps to focus
their concern on dietary decisions.

3. AMMUNITION

In any hotly debated or strongly felt controversy, people
look to the media for fresh arguments supporting their
side. That’s why Republicans listen carefully to the words
of Republican candidates, and why recent Pinto pur-
chasers pay close attention to Pinto ads. Suppose most of
the news about a local school bond issue happens to favor
the supporters. Even if no cpponents are converted by the
news imbalance, the supporters will be much more likely
to speak up in conversations with their friends and to vote

on election day. Lacking this reinforcement, opponents of |

the bond issue are more likely to keep quiet and forget to
vote.

Like most polifical disputes, the baltle over nat;onal
health insurance has been fought chiefly through rival ef-
forts to provide ammunition to supporters. Few adults
have changed their minds about “socialized medicine” in
the past few decades, but many have been influenced by
competing persuasion campaigns to become more (or less)
active on behalf of their positions. If there is a trend
toward more comprchensive health insurance progranis in
the country today, it is probably not because more people
want them, but because people want them more.

Besides supplying ammunition to one's supporters in
public controversies, the media can also provide a sort of
intrapsychic ammunition for more personal commitments.
Suppose a patient has at last decided to follow his or her
physician’s advice to lose weight, quit smoking, or exercise
more regularly. The likelihood of that patient’s remaining
.on the prescribed regimen will depend very largely on
the availability of reinforcement. Repeated messages that
the new behavior is indeed healthful and that many people
have adopted it successfully are invaluable in keeping the
_patient going. Such messages can be viewed as offering
the patient ammunition favoring one side of an internal
dialogue. The media are a very efficient vehicle for provid-
ing this ammunition. .

4. LEGITIMATION, AGENDA-SETTING, AND MODELING

Most people are uncomfortable ‘doing and believing
things for which they have no “good reason.” We there-

fore use the media to Jegitimate our actions and attitudes:
to provide information that makes sense of our personal
commitments and examples of high-status or sympathetic
people who share those commitments. By legitimating our
actions and attitudes, of course, the media in effect
strengthen them. Many opponents of the war in Victnam,
for example, were exceedingly tentative about their op-
position until media criticism of the war made 1t seem
more acceptable.

Although the media can seldom tell us what to think,
they constantly tell us what to think about. Any event

 given major play in the media becomes by definition a

major event: something to think about, talk about, and
reach an opinion about. Conversely, if the news media

ignore an event, then it cannot be news in the minds of -

the audience. This agenda-setting function is not confined
to news, When movies and TV shows began dealing with
women’s liberation, for example, moviegoers and TV view-
ers had to begin dealing with it too.

Besides legitimating our commitments and suggesting
new issues to think about, the media often provide us with
sympathetic examples of people and behaviers we can feel
good about copying. We imitate the posture and vocabulary
of our media heroes, as well as their styles of dealing with
people and situations. And not all of our media models
are socially acceptabie. In the early 1970s, scores of air-
plane hijackers learned from the media a new way to act
out their hostility or their alienation. The media didn’t
make them hostile or alienated, but through modeling the
media did make them hijackers.

Legitimation, agenda-setting, and modeling are three
distinct avenues of mass-media influence, but quite often
they act in concert. Consider the issue of abortion. Media
attention to abortion in recent years has put the topic on
people’s apendas to think about; it is virtually a cultural
imperative teday to have some opinion about abortion.
What had previously been a forbidden option became
legitimate to consider and even to advocate. And on count-
less soap operas and prime-time entertainment programs,
familiar and attractive characters—worthy of modeling—
chose abortion right in the viewer’s livingroom. Even this
triple blow failed to convert many proponeats of the “right
to life.” But it gave enormous support to those who were

tentatively considering liberalized abortion laws as a policy -

preference or abortion itself as a personal choice.

5. CULTURAL NORMS
On topics about which people have no strongly

developed attitudes in any direction, media content often.

determines and disseminates the cultural norms that will
influence our behavior. How argumentative, how flirtatious,
and how drunk can you be at a party and still remain
within the bounds of good taste? When is an adolescent
old enough to stay out all night? What is the proper at-
titude to hold toward Communist China, cxtramarital sex,
and cheating on one’s income tax? How often should you
wax your car? Principally in cntertainment content, but
also in news and advertising, the media suggest answers to
these sorts of questions, helping to create and transmit
national norms and a national culture.
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“Doctor shows” have been a staple of television en-
tertainment almost since its beginnings. One gencration of
paticats and doctors grew up with Ben Casey and Dr.
Kildare. Another generation is growing up with Marcus
Welby and Joe Gannon. What sorts of norms about
medicine are disseminated by these television physicians
and their paticnts? No one has studied the question
rigorously, but the following list probably isn’t too far ofl..

+ Doctors arc and should be heroic, glamorous
figures who regularly—indeed, constantly—
sacrifice their personal lives and personal
relationships to the welfare of their patients™.

* The best way—the only conclusive way—to
deal with most serious ilinesses is surgery.

« Doctors treat one patient at a time. They have
the time, the inclination, and the right to be-
come infimately involved in cach patient’s
private life and to mastermind every con-
ceivable aspect of each patient’s medical prob-
lem.

+ Doctors never argue with their patients or
among cach other about money; they don’t
especially care if they get paid or not.

» Hospitals are places of high drama and con-
stant personal interaction. Patients are not-
bored or fed unappetizing food; doctors and
nurses are not harried, overworked, exhausted,
or abrupt.

¢ Diagnosis is usually easy; treatment Is usua[ly
experimental.

» Patients typically hide critical information from
their doctors, revealing the key facts only after
a highly emotional confrontation with the
doctor, which immediately makes them feel
much better. '

» Seriously ill people usuaily look and behave
just like healthy people, except occasionally
when they gasp, keel over, and need im-
mediate emergency treatment. ’

¢ Apart from high-risk (often experimental)
surgery, the key to most medical treatment is
sudden insight into one's neurotic relation wuh
one’s family and other intimates,

* Most medical decisions are fast, correct, and
heroic; a few medical decisions are fast, incor-
rect, and virtually criminal; no medical de-
cisions are slow, uncertain, or tentative.

A Proposed Agenda

We have discussed five areas of mass-media impact:
need manipulation; salience manipulation; ammunition;
legitimation, agenda-setting, and modeling: and cultural
norms. We could easily discuss five more. But the impor-
tant point here is that none of these areas of impact works
by converting the audicnce from one viewpoint to an-

other. They all work threugh some variety of reinforce- -

ment, through offering the audicnee something it wants.

¥ Like many of the norms on the list, this one is dbuble-edped, 1t’s nice
to be admired, but the cxpectation is unrealistic, harmful i the pafient
swallows it and probably more harmfal if the doclor swallows it,

Except for advertising, all of these media effects are ac-
cidental as far as the media are concerned. Reporters are
kept. busy just grinding out the news; entertainment
producers are kept busy just grinding out the programs.
Both work under strong professional norms against in-
tentional manipulation of the audience. Conspiracy theo-
rists notwithstanding, no one in thé mass media is
orchestrating their impact or trying to engincer this or
that effect,

Who, then, is responsible for the content of the media?
The media are. Journalists and scriptwriters are predomi-
naatly white, male, middle-class, urban, liberal people.
Without especially trying to——often conscientiously trying
not to—these people inevitably saturate the rest of the
country with their particular sense of reality. Of course
media professionals are constrained by a variety of external
forces: government, advertisers, publishers and station
managers, and so forth, But for the most part these con-
straints are émbodied in the very structure of the commu-
nications industries. Working within that structure, media
professionals seldom come up against a government regula-
tion, an irate advertiser, or even a domineering owner. On a
day-to-day level, the people who write medical news and
medical TV shows write pretty much what they want.

But they have to get it from somewhere. The mass
media, remember, are not trying to change reality; they
are merely trying to depict it in a way that will attract
and hold the interest of their audience. True, they must
filter that reality through the values of the writer and the
traditions, goals, and constraints of the medium. But what
emerges from the “media filter” bears a distinct resem-
blance to what was fed ‘info it in the first place. The
media, in other words, write about the things they ﬁnd
out about.

It follows that if you want the media to write about
something, you must make sure they find out about it.
To get a particular fact, viewpoint, event, or issue into
the media, you need only raise it in such a way that it
becomes a part of the writer’s “reality.” In recent months
the news has been filled with articles and features on
the merits. of keeping incurable patients alive indefinitely.
Before the year is out we will undoubtedly see several TV
entertainment shows on the same theme. “Pulling the
plug” is by no means a new issue to physicians. Did re-
porters and scriptwriters suddenly resolve to explore its
moral and medical implications? No: Karen Quinlan’s
parents and the state of New Jersey made it a part of
their “reality.”

The Quinlans and the New Jersey government had
other goals than publicity in mind. But interest groups
quite frequently raise issucs in the mass media with no
other purpose than to have the issues raised in the mass
media. Reporters and scriptwriters seldom resent this as
an intrusion on their independence. On the contrary, they
are voracious for new and interesting content and are
grateful to anyone who can provide usable grist for their
mills. ) )

This is especially true for news, which is more dependent
than entertainment on a constant supply of new material,
Journalists are in the business of reporting what happened.

Sandman * Medicine and Mass Communication 381



It would be absurd for them to resent a source for making
something happen. The easicst way to gain access to the
news, lhcn, is to do or say something newsworthy. The
media cover things because they are important, unusval,
timely, local, interesting, amusing, violent, traditional, and
so forth. To get them to cover your thing, simply endow
it with several of these characteristics.

The craft of doing this cffectively is, of course, public
relations. Its most common tools are simple to master:
the press release (content submitted by a source in the
form of a usable news article) and the pseudoevent (an
event that takes place principally so that the media will
report that it took place, such as a press conference or
a demonsiration). There are more complicated weapons,
but these two are fundamental. There are also simpiler
weapons. Few reporters will take offense when a physi-
cian—or any citizen—calls them with a good idea for an
article, -

In trying to influence entertainment content, the direct
approach is usually the best. There are devious strategies
that have sometimes worked well: cash prizes, for exam-
ple, for the best TV show on this or that topic. But a
number of health-related organizations have been TJjust
as successful simply by approaching various producers,
suggastmg new themes and story lines, and volunteering
to review scripts in their areas of expertise. A few years
ago the American Red Cross offered free blood-donor
posters to the set designers of medical programs; you can

still see one occasionally behind Dr. Wetby as he confers

with a patient in the hospital corridor..

1 am not a physician. I do not know what sorts of medi-
cal content should be funneled into the mass media or what
sorts should be squeezed-out. The people who run the
media don’t know either. For the most part they are too
busy to care. If the mass media are to improve signifi-
cantly as a vehicle for health education, individual physi-
“cians and organizations of physicians must play & more
active role.

The following suggestions are necessarily general, but
they describe the range of communication activities that
physicians might productively undertake.

1. Learn something about public relations. Many news-
papers offer brief seminars from time to time on how to
write a usable press release; most colleges offer courses
on journalism, PR, and persuasion; the references at the

_end of this paper include a few good books on these sub-
jects. Better yet, arrange for a workshop on medical public
relations at a forthcoming regional convention:

2. Voluntcer your services to local publishers and station
managers as an expert on the acceptability of medical
advertising. Every mass medium iries to screen ads be-
fore it accepts them, but, except for the networks and
‘the big metropolitan newspapers, they are sorely lacking
in expert guidance. While you're at it, let the Jocal media
know which public-service advertising campaigns on
health-related topics you consider most valuable and urge
them to use more than they do. And if the public-service

campaign youwd most like to see run isn’t available, get .

some help from a local journalism department or from the
media themsclves and write it.

3. Find out who the medical reporters are at local news-
papers (broadcast stations won't have a specialist) and
get to know them. Try to establish the sort of relationship
that enables you to offer advice on possible stories, ap-
proaches, and the like and enables them to seek your
advice when they need it. Work toward a similar inter- .
change betweeh local editors and local medical groups.

4. When reporters approach you for a story, try to be
a good source, That means being accessible, accurate, and
frank; it also means being willing to simplify your ex-
planations to make them understandable and interesting
to laypeopie. Arrange for a local medical organization to
supply the media with the names of experts in various
fields who are willing to be called on a story.

5. In dealing with the media, give serious consideration
to the nature of media impact. Instead of expecting to.
change people’s behavior with technical information, try
to offer the media content that reinforces the needs, atti-
tudes, or behaviors of the audience in a way that seems
likely to yield the desired effect. At the same time, how-
ever, bear in mind that the media themselves are not
thinking in terms of impact.

6. If you have medical information you badly want
covered, try to embed it in a “newsworthy” format: a
public speech by a noted celebrity, for exampie. Encourage
local medical groups to play a more active role in public
relations: engineering pseudoevents, mailing out press re-
leases, taking stands on health-related issues of public
policy, and volunteering information and exlaert;se rele-
vant to the stands others are taking.

7. Remember that the media are very responsive to
feedback from audiences, sources, and interest groups.
When you encounter medical content in the media that
you consider inaccurate, incomplete, or otherwise unde-
sirable, let the writer or producer, reporter or editor know.
Try to make your criticisms constructive rather than carp-
ing, though, and bear.in mind that newspapers and TV
shows are not technical journals. When you find some-
thing in the media that you comsider exemplary, be free
with your praise.

8. Consider undertaking a formal “content analysis” of
medical entertainment programming. A quantitative study
of information, themes, and stereotypes in television’s
doctor shows would be a useful project for any medical
organization. The findings would provide a sound basis
for proposing various changes to the writers and producers.
Systematic monitoring of local medical news would be
simitarly valuable.

9. When you watch television, try to think of ways in
which important medical issues and information could be
worked into the plots of local and national programs. If
possible, establish regular contact between medical or-
ganizations and the producers of these programs, as a
vehicle for appropriate suggestions. Even as an individual,

make -2 habit of sending the producers news of suitable =

medicai “developments and proposals for possible story
lines.

10. Apart from news and entertainment, begin maoking
use of radio talk shows, local television panel discussions,
newspapet letiers to the editor, and other sorts of media

382 September 1976 + Annals of Internal N;!edicine + Volume 85 * Number 3



content that can help carry your message. Consider un-
traditional media as weil: posters, pamphlets, and leaflets;
matchbook covers -and cereal boxes; comic books and
restaurant placemats. '

In sum, make it your business to know how the mass
media influence the public on medical topics, and how
physicians can influence the influence. And then, if you
care, do something about'it.
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fectivencss. J Advertising Res 4:2-8, 1964
Intercorrelations among information,
havior,

attitude, and be-

. INsko CA: Theories of Attitude Change. New York, Ap-

pleton-Century-Crofts, 1967

Excellent review of research.

*KARLINS M, ABELSON HI: Persuasion, 2nd ed. New York,
Springer, 1970

Clear, practical and simplified.

Krarrer JT: The Effects of Mass Communication. New
York, The Free Press, 1960

Definitive as of the late 1950s,

*KLeN T, Danzic Fi How To Be Heard., New York,
Macmiltlan, 1974

Good introduction 1o access and media relations.
KriecupauMm H: When Dociors Meet Reporters. New
York, New York Universily Press, 1955

Ancient, but a great deal hasn't changed.

*KRIEGHBAUM H: Science and the Mass Media. New York,
New York University Press, 1967

Good overview of how science reporting works and why.
*LazarsreLd PF, MERTON RK: Mass communication, pop-
ular taste, and organized social action, in Mass Communi-
cations, 2nd ed., edited by ScHRaMM W. Urbana, Uni-
versity of Illinois Press, 1960, pp, 492-512

Written in 1948, and still a top-noich summary of how
communication affects society,

. REnNIE D! What you can learn about health from TV.

Today's Health January 1973, pp. 22-26.

Very critical of doctor shows. .
Rominson EJ: Analyzing the impact of science reporting.
Journalism  37:306-313, 1960

Science information seldom affects audience behavior.
*SANDMAN PM: Mass environmenral education: can the
media do the job?, in Environmental Education, edited by
SwaN JA, Stapr WRB. New York, Halsted Press, 1974, pp.
207-247

Opinionated overview of how environmentalists ought. to
use the media; many possible parallels 1o medicine.
*SanomMaN PM, Rusmv DM, Sacusman DB: Media: An
Introductory Analysis of American Mass Communications,
2nd ed. Englewood Cliffs, New Jersey, Prentice-Hall, 1976
Textbook survey of what the media do and why.

SCHRAMM W, RORERTS DF (eds.): The Process and Ej-
fects of Mass Communication, 2nd ed. Urbana, University
of lllinois Press, 171

Good anthology of media impact studies.

Sandman + Medicine and Mass Cormmunication
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PUBLICATIONS OF
NOTABLE INTEREST

Seléctive Guide to Materials for Mental Health and
Family Life Education

Contains comprehensively annotated listings of more than 700
films and publications (selected from more than 20,000 items)
that have met criteria of excellence. 1,000 pages. $52.50 paper-
bound; $65 hardcover (also included as part of the HSERS
services described below). Mental Health Materials Center, 419
Park Ave,, S., New York, NY 10016. Revised Third Edition, 1976.

Human Services Education Resource System (HSERS)

A comprehensive service offered to organizations with a commit-
ment to consultation and education that budget $100 or more

for educational materials including film rentals and purchases
for In-service and community education programs. Included in
HSERS services are bulletins, newsletters, specimen copies of
innovative publications, and a monthly confidential report con-
taining about 45 film reviews and ordering Information in addition
to the Selectlve Guide (see above.) For more details and cost
write to MHMC at the address shown above.

Balancing Head and Heart: Sensibie Ideas for the
Prevention of Drug and Alcohol Abuse

A multimedia resource package that includes seven videotapes
and three books. The series was produced by researchers of the
Pacific Institute for Research and Evaluation after a yearlong
nationwide program survey. lts authors include Dr. Allan Y.
Cohen, Wm. T. Adams, Henry S. Resnik, and Lee Slimmon, with
Dr. Eric Schaps as senior author. Initially encouraged by the
Pennsylvania Governor’s Councit on Drug and Alcohol Abuss.
Book 1, Perspectives on Prevention; Book 2, Eleven Strategies;
Book 3, Implementation and Resources. Videotape 1—Tools for
Change: A Developmental Model for Growth and Learning; Tape
2——The Only Me in the World: Developing Self-Esteem in the
Primary Grades; Tape 3—Getting Them Not to Give Up: A School
Tries the Glasser Method; Tape 4—The Choice Is Theirs: Decision
Making in Early Adolescence; Tape 5—It's Different When You
Care: Getting Kids Involved In and Out of School; Tape 6—A
Sense of Responsibility: Kids Help Kids and Everyone Wins;
Tape 7—Parenting: It Doesn't Always Come Naturally. Each
component can be purchased separately. For a descriptive
pamphlet, a price list, or other information contact Prevention
Materials Institute, P.O. Box 152, Lafayette, CA 94549,

Selected Mental Health Audiovisuals

Brief abstracts of more than 2,300 nonprint materials (films,
filmstrips, audiotapes, and videotapes) in the field of mental
illness and mental health. An exhaustive catalog, but not as
accurate about ordering information as one would like. Never-
theless, its coverage of videotape and filmstrip material is excel-
fent. Especially helpful to those seeking that hard-to-find film

or tape. Compiled by the National Clearinghouse for Mental
Health Information and available from the National Institute of
Mental Health, 5600 Fishers Lane, Rockville, MD 20852,

Audio-Visual Resources for Population Education and
Family Planning: An International Guide for Social Work
Educators

Compiled by Jacqueline Marx Atkins. Includes more than 200
annotations of audio-visual items (films, filmstrips, slides, tapes,
etc.). Also contains helpful “how to” articles on audio-visual
resources, equipment, and materials as well as distributors’
addresses. $2 per copy. International Association of Schools of
Social Work, 345 East 46th St., New York, NY 10017. 1975.

Films Too Good for Words

By Salvatore J. Parlato, Jr. (author of “Films on Noise Pollution
and Deafness” in EMC ONE-76). Gives brisf descriptions and
sources for 1,000 films that communicate to their viewers without
narration, dialog, or interviews, though most do have sound tracks
with music, natural sounds, or special sound effects to enhance
the visuals. Includes some silent classics, but most selections are
contemporary non-narrated educational films. R. R. Bowker,

P.O. Box 1807, Ann Arbor, M1 48106, $13 pius shipping.
Hardbound.

Catalog of Religious Education Media and Multimedia
Material

Available from John and Mary Harrell, Box 9008, Berkeley, CA
94709, Latest production, To Tell of Gideon, is a book with
accompanying 13-minute LP phonograph record. $8. Available
only from the address above.

Basic Media in Education

A book on nontechnical, hand-made media (posters, tack boards,
charts, maps, lettering, etc.) for the classroom. By John Harrell.
St. Mary’s College Press, Winona, MN 55987.  $3.50. 1974.

Teaching Is Cammunicating

By John Harrell. Overview of audio-visual education based on
the theoretical work of Dr. George Gerbner, Dean of the Annen-
berg School of Communication, U. of Pennsylvania. Seabury
Press, New York. $3.95. 1963.
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AMERICAN COUNCIL FOR BETTER BROADCASTS
iS5 A NATIONAL NON-PROFIT ORGANIZATION COORDINATING THE EFFORTS of individuals and
local, state, and national groups fo improve by educational meuns the quality of radio and television

LOOK-LiSTEN
OPINION POLL

WHAT is it? A chance for people to say
their say about TV and radio programs.
WHO may monitor in it? Anyone.
WHEN is monitoring to be done? NOW —
SEPTEMBER 15 to THANKSGIVING.

HOW GET Report Cards?

For groups: The chairman orders them
from American Council for Better
Broadcasts, 120 E. Wilson 5t., Madison,
WI 53703, stating number of expected
moritors. Give name or organization;
name and address of Look-Listen Chair-
man. Material is free except the 8 cards
each monitor needs (3¢ per person).
individual monitors order their own
cards, enclosing 5¢ and business-size
stamped, self-addressed envelope.

WHAT IS TO BE MONITORED? 8 NET-
WORK television or radio programs of
evening or late afternoon or anytime
Saturday or Sunday, in these categories:

CHILDREN'S PROGRAMS
DRAMA, including detectives,

cowhoys
MUSIC
NEWS; INFORMATION

WHAT HAPPENS AFTER monitors return
cards to chairmen?

Chairman makes report (number of
Good's, Fair's, etc. for each program);
sends report and cards to AMERICAN
COUNCIL FOR BETTER BROADCASTS;
reports also to the monitors,

The Council compiles national report
{emphasizing opinions rather than
grades); sends it to networks, FCC, spon-
sors, concerned Congressional commit-
tees, and monitoring groups.

A SPONSOR reply: “The (commercial} sur-
veys can count noses, but can't evaluate
attitudes.”

A NETWORK reply: “l know the work of
your arganization; have long admired it.”

A FORMER FCC COMMISSIONER: 'Pri-
vate organizations such as the American
Council for Better Broadcasts perform an
invaluable service by providing an effec-
tive means of mobilizing public opinion”

THE GROUP CHAIRMAN is very impor-
tant—in rousing enthusiasm for partici-
pating, being very clear as to returning
cards to him/her, and when. (Two weeks
or less will be most successful.} The
chairman makes the group report and

QUESTIONS,
Five Years Qid

fn the “TV: Turn On or Turn Off?" edi-
tion of LOOK (Sept. 7, 1971) its senior edi-
tor, Jack Hamilton, asks several pertinent
questions—among them (quoting):

Why can’t TV see as much lawless drama
in, say, the “No-Knock” law and the Mafia
as in Gunsmoke reruns?

Did TV iose interest in ecology when it
ceased being a “'safe’ issue?

Why does public TV with no profits, fre-
quently outshine the commercial networks
in overali quality?

Why does every new season seem the
same as the last?

Why, in short, does TV underuse its own
potential?

Surely the medium that claims to reach
the largest audience has the largest respon-
sibility.

Listen, old buddy, aren't you too big to be
so small?

Now, five years later, what are the
answers to these questions?

YOUR OPINIONS

Your opinions are important in getting the
quality of broadcast programs you want.
When you deliver them in person or by writ-
ing or telephoning, they mean more than
just counting noses, as in'the ordinary poll,
because you tell What about a program you
like or dislike, something definite for a
broadcaster to consider.

To combine definiteness with the impact
of many people’s opinians, ACBB offers two
opportunities: the Look-Listen Poll (which
has just begun ard is different from other
polls}; Project Postcard (in which the writer
sends postcards to local stations and
perhaps to some sponsors. It is recom-
mended for january or February),

sends it and the cards to the AMERICAN

COUNCIL for BETTER BROADCASTS, 120

E. Wilson, Madison, WI 53703 hefore

Thanksgiving.

PROJECT POSTCARD directions will be
given in the Nov. 15 issue. [t may be done at
any time; but january or February are
recommended,

Violence! Viclence!
Violence!

The television programs for fall seem to
point to two conclusions: (1) that the Family
Viewing time is continuing (in spite of some
viewers’ criticisms) and (2) that those pro-
grams following Family Time, as well as
children’s weekend programs are to be more
violent than in the past. This becomes even
more true when one adds some of the
movies which will be caming to the televi-
sion screen,

It might be said here, parenthetically, that
some well-informed, long-time viewers
{teachers and parents) feel dissatisfied with
some of the choices—perhaps with the way
such choices were made. For example, many
feel that a program like The Rookies,
though somewhat viclent, had a lot to offer
the youth by teaching loyalty, devotion to
duty, and human understanding. Yet it was
eliminated. Is there any chance for evalua-
tion here? '

The C8S Office of Social Research issued
a report in April, 1976, based on thirteen
weeks of monitoring prime-time television
last season, which shows a twenty-four per
cent decline in incidents of dramatic
vialence on all three networks, but claims a
thirty-six per cent decline on CBS. Accard-
ing to the News Bureau, Universily of Penn-
syivania, Annenberg Schocl of Communica-
tion, the over-all level of violence remained
constant. A news release from that bureau
in the spring says that “CBS emerges as the
least violent network, carrying the lowest
amount of violence in both its family haur
and total program schedule.”

The previews of fall programs are really
alarming! Are these “in the public interest?”’

For years those of us concerned over the
influence of violence in television programs
have followed the research projects with
great interest and have been frustrated by
the numbers of times the results have car-

ried no pTOOfS. We have beenremirided that

television is just one of the influences
brought to bear on the thoughts and actions
of youth, that we have not had long enough
time to follow up the individuais or groups
in the research projects.

Today a rather different kind of survey is
available. Living with Television: the
Violence Profile, published by George
Cerbner and tarry Gross, in the “Journal of
Communications”, Annenberg "S¢Hool of
R Continued on Page 4
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PROMISING PROGRAMS

Barbara Larson

This list is made from press releases. The
networks sometimes change their
schedules; so check with your newspaper.

This list also gives you a chance to see
whether yout station has substituted an in-
ferior program for an excellent one from its
network, or vice versa. If so, why not ask
your station manager about it? He may have
a good explanation. EASTERN TIME.

Fri. Oct. 1, 7:30-8, “Campaign '76,"" special
report each Friday until elections. CBS
Sat. Oct. 2, 1-2 p.m, “Fire Fighters,”
“Children’s Film Festival,” CBS

Sunday, Qct. 3, 11:30-naoon, *Eternal
Light,” conversations with Rabbi Finkels-
tein, NBC

Sun. Oct. 3, 5-6, “Faces of Hope,”
{Yugoslavia, its history, culture, people)
NBC

Sun. Oct. 3, 7-8, “One Little Indian,”
“Special Treat” for children, NBC

Saturdays, 6-6:30, Oct. 9 23; Sun. Oct 17,
“Campaign and Candidates,” NBC

Tues. Oct. 5, 4-5, “Luke Was There,”
“Special Treat,” NBC

wed. Qct. 6, 4:30-5:30, “Francesca,
Baby,” “Afterschool Special,” ABC

Fri. QOct. 8, 9-11, “The Great Houdini's.” In-
ner turmotl of Harry Houdini—two domi-
nant forces in his life, his wife and his
mother. ABC

Sat. Oct. 9, 11:30-1 a.m., “Olympies of the
Dance,” "Weekend.” PBS

Sat. Oct, 9, 1-2 p.m., “Nina and the Street
Kids,”” “Children’s Film Festival,” CBS

Sun. Oct, 10, 8 p.m., “Madame Bovary,”
P8BS

Sun, Oct. 10, 5-6, “Fanfares and Fugues,”
N. Y. Philharmonic, Festival of the
Lively Arts for Young People, CBS

Sun. Oct. 10 & 17, 7-8, “The Biscuit Eater,”
‘“Disney,” NBC

Mon. Oct. 11, 9-11, “‘Jesus Christ,
Superstar,”” NBC

Mon. Oct. 11, 8-11, “Nikki, the Wild Dog
of the Morth,” “The Great Locomotive
Chase,” (All Disney Night) NBC

Thurs. Oct. 21, ¢ p.m., “Madame But-
terily,” PBS

Sat. Oct. 23, 1-2, “Master of the World,”
Jules Verne story, animated, CBS

Sat. Oct. 23, 8-8:30, "It's the Great
fumpkin, Charlie Brown,” CBS

Mon. Oct. 25, 8-11, “Amelia Earhart,”
(Susan Clark, john Forsythe, Susan
Qliver) NBC

Fri. Oct. 29, 8:30, “America in Song,” PBS

Sun. Oct. 31, 8-11, “Life Goes to the
Movies,” with stars, films, legends of
motion pictures. NBC

Sun.-Mon. Nov. 7 & 8, “Gone with the
wind,”” *'Big Event” with Celeste Holm
and Elizabeth Cheshire. NBC

Tues. Nov. 9, 4-5, ‘Big Henry and the Polka
Dot Kid,” ““Special Treat’” NBC

Wed, Nov. 10, 4:30-5:30, “]. P. and the
President’s Son,” ““Afterschool Special”
NBCSun. Nov. 21, 7-11:30, "“The First
Fifty Years,”’ ““The Big Event,” celebra-
tion of NBC’s years of%roadcasting. NBC

Wed. Nov. 17, 8-10, *Sister Aimee,” disap-
pearance of Aimee Sempel McPherson,
NBC

Mon. Nov. 22,
Animals,” CBS

8:30-9, *"Carnival of

Mon. Nov. 22, 9-11, ”]ohmjy, We Hardly

_Knew Ye,” movie, NB

Thurs. Nov. 25, 10-11, “Beverly Sills and
Carol Burnett at the Met,’’ CBS

Sun. Nov. 28, 11:30 a.m., Jacques Cousteau
series starts, PBS

Wed. Dec. 1, 10-11, .a musical variety with
George Burns and others, CBS

Tues. Dec, 14, “Little Women,”’ (ballet ver-
sion) Special Treat. NBC

PROGRAM NOTES

“Communication, the Invisible Environ-
ment”’ is a course being given (began Sept.
20) by New York University over the CBS
network Mondays, Wednesdays, and Fri-
days. Credit is given for it. One difficulty:
your CBS station may not carry it, or carry it
at 6 a.m. The course will point out how, on
an unprecedented scale, our lives are being
changed by new media and technology;
whicE increasingly govern our ways of
seeing, knowing, and valuing. This course is
part of “Sunrise Semester.”

“Faces of Hope’ is a one-hour documen-
tary on Jugoslavia, focusing on present
religious life in this socialist state. It is pre-
sented October 3 by Radio-Television Divi-
sion of the Southern Baptist Convention.

October 3, 11:30 a.m., in observance of
Yom Kippur, Rabbi Louis Finkelstein will be
interviewed by Sol M. Linowitz, Board
chairman of the jewish Theological Semi-
nary of America and former U.5. am-
bassador to the Organization of American
States. They will discuss the meaning of
Yom Kippur and the history of religious
freedom in this country.

The ballet version ot “Little Women" on
Dec. 14, 4 p.m., will be narrated by Joanne
Woodward. Edward Villella is the chief
male dancer and choreographer,

“Luke Was There,”” Oct. 5, 4 p.m., is the
story of a young boy who was left in a
children’s sheiter. Eleanor Clymer's book on
which the film is based received the
Children's Book Award of the Child Study
Association.

Noav. 22 will be the 13th anniversary of
John F. Kennedy’s assassination. In “John-
nie, We Hardly Knew Ye" Paul Rudd stars
as |FK.

For Young People

“The Big Blue Marble”, a much lauded
program, is now being shown on some PBS
stations (in this area Sundays at 8:30 a.m.)

It is available from an independent source
and so may also be seen on commercial sta-
tions.

PBS has several new programs for young
people. “Once upon a Classic” will show
Mark Twain’s ““The Prince and the
Pauper,” Dickens’ “David Copperfield”
and others. “Bebop,” designed for 9-to-13-
year-olds, illustrates acceptance of ethnic
differences. Studio See, produced for pre-
teens and early teens, wilFshow scenes at a
rodeo, pirate ships, adventure.

On commercial networks the old
favorites, “Children’s Film Festival” and
“Captain Kangaroo’’ will continue.
“Animals, Animals, Animals” is new this
season. The animals are treated with some
respect for their wishes. .

All this shows that young people are
being treated with more respect than
heretofore by broadcasters. One speaker at

the ACBB Conference who spoke about

young people said over and over again that
fine programs for adults were equally im-
portant. :

TELEVISION NEWS and
THOUGHTFULNESS

jacques Cousteau®, scientist of the sea,
believes that thinkers are barred from mass
media. He has said, “If Ivan Schmovik, can-
didate to the presidency of Transhosnya
sneezes, or declares that Albania interferes
with the internal affairs of Transbosnya, ev-
ery television network will invite him and
give him prime time. But if Linus Pauling ex-
presses his fears about the future of
mankind, that is only matter for a brief note.
The most formidible thinkers of our
time ... have no access to electronic mass
media.” i

Others find television news is not
stimulating to thought. Daniel Bell, profes-
sor of sociology at Harvard, believes that we
get too much information—"that most of
the news is being organized essentially by
television which,%y its very nature, is sﬁort,
melodramatic, and highlighting. But it s in-
capable of presenting complexity and
historical background.”

* Watch for Cousteau’s six programs,
“Qasis,’”” on PBS.

in Depth?

Several monitors in the Look-listen Poll
last fall said that they wanted news in
depth. This year the daily MacNeil/Lehrer
Report on PBS will examine one subject in
as much depth as thirty minutes will allow
five nights a week from 7 to 7:30. You listen
to the commercial networks to learn what
has happened, and then turn to PBS to find
out why it happened,

ELECTION-YEAR
PERSUASION

Will October's political broadcasts be
filled, in the main, with appeals to
unreasoning fear, personal greed, ethnic and
local prejugices, and imputed shoddy mo-
tives of apposing leaders?

If television presents such a spectacle,
will the American people stand for it? be
swayed by it? Or are most Americans in-
telligent enough to distinguish between
main issues and minor incidents? do the
admire-truth enough to try to be impartiar,
reasoning judges o?political leadership? The
de|ighte§ howls of political gatherings at

unwarranted digs at opponents doHot atgir ™

well. But perhaps that is because of surprise
and the jibes won't seem funny on later
reflection. :

in Schools

in some schools young people are taught
to use their reasoning power in judging
speeches, and teachers have used election
speeches as an exercise in thoughtful assess-
ment of oratory. The results, as they showed
in the Look-Listen Polls, have been en-
couraging.
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SUGGESTED READING

Books

Berger, Arthur A., "“The TV-Guided Ameri-

. can,” 1976, Walker & Co., $3.95

Gelfman, Judith S., “"Women in Television
News,” 186 pp., 1976, Columbia Univer-
sity Press, $7.95

Wakefield, Dan, “All Her Children,” 182
pp., 1976, Doubleday, $6.95, (about
daytime serials)

Other Publications

Anderson, J. B. and Latta, D. L., “Television
Congress in Action?” (interviews) U. 5.
News, june 14, 1976

Baker, R., “Spongeability,” N.Y. Times
Mag., June 27, 1976

Forbes, May 15, 1976, ‘‘Destination
America: British Programs

Gerbner, G, and Gross, L., “The Scary
World of TV’s Heavy Viewer,” Psy-
chology Today, April, 1976

Intellect, May, 1976, “/Children and TV's
Commercials, a Symposium conducted
at the American Psychological Ass'n.
Convention

Langway, L. and others, “The Crowded
Screen,’’ Newsweek, June 14, 1976

Lessner, G.S., “‘Applications of Psy-
chology to Television Programming:
Formulation of Program Objectives,”
American Psychologist, Feb., 1976

Marshall, E., “News at PBS; the Question
of News and Documentary Coverage,”
New Republic, June 19, 1976

Milarsky, ). R. and others, “TV Drug Ad-
vertising and Proprietary and licit
Drug Use Among Teenage Boys,"’ Public
Opinion Quarterly, Winter, 1975-76

Sevareid, E., “Relaiionship between the
Print and Elective Media,” an address,
June 3, Vital Speeches, July 1, 1976

Waters, Harry F. and Carter, B., “Affiliates
Lib: Fighting Network Plans to Expand
Nightly News,"” Newsweek, June 7, 1976

sees the OTP as an agency for locking ahead
and planning, while the FCC’s function is to
regulate use of the airways; and so expects
to have harmonious refations with the FCC.

LICENSE TO
BROADCAST

Every three years broadcast stations must
apply for renewai of their license to broad-
cast. Last year broadcasters worked hard to
persuade Congress that a five-year license
would be better, and they almost suc-
ceeded. .

Action by Congress is sought again this
year. Over seventy bills have been in-
troduced. Does the length of the license
period make any difference to the kind of
Frograms presented and their quality? The
onger period would measn less work for the
broadcasters and for the Federal Com-
munications Commission. However, ACBB
has noticed that broadcasters are more
eager to furnish programs of high quality
during the last year of their license period
than during the first two years, so the
shorter license period would bring this
benefit to the public more often.

Among the bills already introduced. the
one favored by many citizen groups is H. R.
15168 (the Ottinger bill). It retains the
three-year license period. [t also specifies
that the FCC shall consider whether the sta-
tion's programming has met quantitative
standards of substandard service in popular
time periods, the standards to be set by the
FCC. This provision could be decisive, if
others apply for the same frequency. This
decision is vital to the public interest.

New FCC

Commissioners

With the appointment of Joseph Fogarty,
a Demaocrat, and Margareta Eklund White, a
Republican, to the Federal Communications
Commission, and their ratification by ‘the
Senate, the FCC is again at full strength—
seven.

Because the commission is small, and its
decisions affect the quality of the powerful
broadcast industry, these people are Very
Important People. What they do, or fail to
do, influences what kind of nation we are.

Mr. Fogarty will fill a full term, seven
years. He'is an attorney and has been
counsel to Senator Pastore, Chairman of the
Senate Communications Sub-committee, so
he is familiar with communication prob-
lemns. Mrs. White will serve for two years
because she is filling an unexpired term. She
has been director of the Office of Com-
munications at the White House.

New Director of OTP

Thomas |. Hauser has been swaorn in as
Director of the Office of Telecommunica-
tions Policy. He served on the Federal Com-
munications (FCC} in 1971. For the last five
years he has practiced law in Chicago. He

YOU KNOW THESE
MAGAZINES?

oo LHE JOURNAL OF COMMUINICAT ]
a quarterty,whren usually carries in some
detail the report of a research project, as
well as articles of general interest in printed
news and on television. It is published by
the Annenberg School of journaiism,
University of Pennsylvania, Philadelphia.

SCHOOL REVIEW, a quarterly published
by the University of Chicago, deals in the
main with education, but always has an arti-
cle by florence H. Levinsonn involving
tefevision. In the May, 1976, issue she dis-
cusses television’s reporting of school bus-
ing. Though school busing for desegregation
has been peaceful in many places, she says
of television news reports: “'Missing from
these reports are films of integrated
classrooms, school corridars and
funchrooms, comments by school people,
parents, or kids to match the bus-burnings,
rock throwing, angry pickets, screaming
parenis.”

COLUMBIA JOURNALISM REVIEW deals
with handling of the news in print and on
the air. It is published by Columbia Schoo!
of Journalism, New York City, It has a num-
ber of distinguished contributors.

THE SATURDAY REVIEW, 488 Madison
Ave., New York, NY 10022, published bi-
weekly, has as television critic, Karl E.
Meyer, wha reviews notable programs.
Comparing one's own ideas with his makes
the performance more memorable.

HOW ABOUT READING
AND TELEVISION?

There has been a lot written about “Why
johnny Can't Read.” It seems about time to
ask “Why Can't Mary Read?”” Why is it al-
ways Johnny? Does Mary have less of a
problem? There are no records to prove
that.

This is ot an opinion on why either John-
ny or Mary can't read, nor on which reads
hetter, nor does it claim to be able to offer
the perfect method for teaching reading. In
fact, there is much to be said for the teacher
who was asked what her method was. "My
method,’” she said, “is whatever works best
with the children involved.”

The aim of this article is to suggest some
thoughts on relations between television
and reading for both Johany and Mary.

It is easy for critics to say young people
watch so much television that reading
suffers.” That may be so at times, and in
some homes, but it does not have to be 50.
We read about the television programs on
Saturday mornings in our libraries following
which there are Tines of people to take out
those books. We know that “if you want a
youngster to read, you don’t give him boring
books made up by academics. Give him
something that interests him. What fasci-
nates kids today? TV, of course, TV is a liv-
ing text.” (Dr. McAndrew in TV Guide for
September 4-10, 1976). Peggy Charron,
President of ACT is also quoted in this same
article as saying, “‘Ask any librarian; if any
show is in anyway based on a book, kids
will storm the library forit.”” A recent exam-
ple is Little House on the Prairie.

To use television to stimulate reading re-
quires a little help from the adults at home
or at school, a knowledge of what is being
shown on the screen and an ability to draw
out discussion of the follow-up books. The
school librarian can be of a great help.

Of course, we know a lot about the actual
efforts to teach reading by the medium it-
sell. Sesame Street and The Electric Com-
pany have had great success. There are
some criticisms: that so much is going on
that the child's interest is diverted; or that
they are sometimes toa much like school. A
survey of teacher opinion could help here.

We come back always to the teachers and
the parents. How well informed or how weli
trained are they to make the greatest use of
the medium? How wel! do they read them-
selves? Teaching reading to adult non-
readers is showing up as a real problem.

An interesting new use of television might
be mentioned here, One university {Univer-
sity of Wisconsin, Madison) is beginning
(September 1976) a new statewide Exten-
sion Series called “Strategies in Reading,

Grades 5-12," which will use-television.to......

disseminate its program in teaching teachers
to teach reading skills, and whic will be
available in every county. At least 1000
teachers are expected to enroll.

Instead of asking why can't johnny and
Mary read, or worrying over this method or
that, or blaming television for their lack of
success here, let’s use this new fascinating
method to help others to read and to erjoy
what they read.

Jessie Hill McCanse
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Viclence! Violencel

Continued from Page 1

Communications, University of Pennsyl-
vania, has a new approach. A few sentence
quotes may indicate some differences:

“TV penetrates every home in the land.”

“Unlike print it does not require literacy.”

“Television is the first centralized cultural
influence to permeate hoth the initial
and the final years of life—as well as
the years between.”

““Never before have all classes and groups
fas well as ages) shared so much of
the same culture.”

With those statements in mind, it is easy
to see that the research would be different,
in fact the difference includes two methods:
{1} to analyze “’large and representative ag-
gregates of television output” and (2) to
“determine what, if anything, the viewers
absorb.” To accomplish these two ends the
report first deals with general features of
television drama (including cartoons and
movies) and then with the violence in that
world of drama. There are many statistics
and diagrams.

One new element (af least new to many
of us) emerges in the report on violence. We

.should not only be concerned about those
indidivuals who become more aggressive in
their life-patterns but about those who are
learning to be the victim! “Fear—that
historic instrument of social control—may
be an even more critical residue of a show
of violence than aggression.” So we add
another dimension, not only violence but
victimization!

Jessie Hill McCanse

ACBB OFFICERS

These officers were elected April 8, 1976:

M. Gene W. Carter
Dayton, Ohio

Susan Dreyfuss Fosdick
Washington, D. C. Area

President

Vice President

Secretary Mrs. Isabel Bartels
Dayton, Chio
Treasurer Mr. Wayne Helmerick

Sun Prairie, Wis.

POLITICIANS AND
TELEVISION

Because there are many politicians, access
to television becomes a problem, not only
for politicians but for broadcasters. Can they
work out a system of television appearances
that is fair to all?

Herbert S. Slosser, President of the NBC
network, says it is time now to develop an
organized, pre-planned system for the sale
of political time for 1980 campaigns.

He sets forth a plan:

Y| propose that in advance of the 1980
Presidential campaign, the three networks
set aside a reserve of five-minute and half-
hour periods in prime time. ...

“"The three-network reserve pool might
consist of a total of 45 5-minute segments
and 12 half-hours, each network furnishing
one-third of these totals over the four-
month primary period.” This is not an exact
formula.-“'Lists of these time periods-could
be supplied to the National Committees of
the major parties. They would act as
clearinghouses for the candidates and a
number of fringe party candidates.”” Time
would be allotted equally. Each network
would handle 30 or 60-second slots of ad-
vertising individually.

HOW TEST A DRAMA?

“The script is the most important single
ingredient,” says S. Brooke White.

The script must have honest characters;
that is, real people, true to life. “You must
be able to say about the characters—the
leading character in particular—that you
care for him. You must identify with him.
Either root for him or for his dewnfall. Even
if he is a villain, you must care what hap-
pens to him.!” Mr. Smith illustrates his point
by using “Mr. Roberts.” *'From the moment
the play starts, you care what happens to
Mr, Roberts because he is written honestly
and believably. He has a will of his own. He
has both good and bad qualities. He is not
one-sided. He can hate another man, as he
does the captain. He can also be completely
devoted to many men, as he is to his crew.”

Dramatic conflict is essential. First of all,
says Mr, Smith, “the script must dramatize
the story and the characters. The audience
must see what's going on before their own
eyes.

“ ... Drama has been defined as the
record of a pressure and a response——in
other words, a conflict. ... Conflict can
take many and varied forms. Man can be in
conflict with himself, with environment,
with society, with another person or per-
sons. In ““Mr. Roberts” Mr. Roberts is in con-
flict with the captain, who also personifies
Navy red tape.... Joe Boneparte in
“Golden Boy" is in conflict with society. He
wants to be a musician, but society doesn’t
pay musicians as much as they pay
prizefighters.”

Unity of mood, he says, helps an author to
keep a sharp focus on the story,

There is also the quality of the writing.
Mr. White asks, “Can the author not only
give the script real, honest, believable
characters and story—but also add a feeling
of quality, of worthwhileness, or beauty to
them?'

{Mr, White wrote for Sponsor.)

ATTENTION:
Local Group Chairmen:

Please remind your members that,
because your group belongs to ACBB, we
will mail BETTER BROADCASTS NEWS to
their homes apon receipt of their names and
addresses, and $1.00 each, Thank you.

The Supplement to this issue shares with
you highlights of the spring conference, We
wish you could have been there,

Groups will enjoy discussing the supple-

. ment.

PRESIDENT’S CORNER

| believe the American Council for Better
Broadcasts has reached the place in its
development where it should place more
emphasis on individual memberships. One
of the several unique and significant charac-
teristics of the American Council has been
the group memberships of many national
and state organizations. Through these
groups the educational efforts of the ACBB
have been spread to many peaple who are
concerned about the cultural impact of
broadcasting on our culture and on in-
dividuals.

However, t believe the number of persons
who are concerned, and who want to do
something positive about that concern, is
increasing in our nation. But many of these
people may not be members of the
organizations now holding membership in
the ACBB. Therefore, 1 think the time has
come for us to make a more serious effort to
expand our individual membership and thus
to expand the benrefits of our services.

If you have been a personal member in
the past, please check to be sure your mem-
bership is paid up to date. If you are uncer-
tain about this, send a card or letter to our
Madison, Wisconsin, office.

If you are not now a member, please con-
sider joining us. There is a membership form
on the last page of this issue of Better
Broadcast News that you can use. {If you
don’t want to cut a comer out of your
newsletter, just send your name and address
on another sheet of paper and indicate the
type of membership you desire)

But, most important of all, tell others
about the work of the American Council
and encourage them to join you as personal
members. If broadcasting is to be improved
in our time, concerned persons must join
hands in an intelligent and positive effort to
seek that improvement through education
and appropriate action.

Finally, | would like to hear from you
about your own thoughts and cancerns rela-
tive to the influence of radic and television
on our lives today. Such comments will be
helpful to me and to the Board of Directors
as they seek to iuide the organization for-

ward on your behalf.
Gene W. Carter

Dues National Groups  $25.00
Groups State Groups $25.00
Local Groups $ 7.00

with subscription to

BB NEWS from group
members at $1.00
(mailed to their homes,)

Persons Life $100.00
Pafron $ 50.00
Sustaining $ 25.00
Contributing $ 10.00
“General $ 5.00
Student $ 2.00

iBETTER BROADCASTS NEWS-5 issves, Oct.
11, Nav. 15, Jan 1, Feb. 15, Apr. 1 Free to
imembers. Non-member subscription, $2.00.

Tenclose ..... for membership
iName .......................
Street . ...
ICity . ...... State . ..., Zip

%Gi.fts are deductible for income tax purposes




Most violent tv programs (Sept. 25-Oct .1)

t

See table, Page 94,

WASHINGTON—The movies “Mag-
num Force” on CBS and “Big
Jake” on NBC topped the “most

violent” list for the firsi two-

weeks of the new tv season, “ac-
cording to monitoring reports re-
corded by Bl Associates, Kensing-

ton, Md,

The data is to be included, along
with subsequent weeks' reports,
in a *violence index” due for pub-
lic release coincident with the

“publication of rating books later .
““ihis fall and winter.

~ The detailed computer printouts
which BI Associates offers to cli-

- PLb
Violence index begins with alternate

ents report all network programs
in terms of violent incidents, spe-
cifies the form of violence, iden-
tifies the sponsors and shows the
timing of the violence in relation
to the commercials. :

BI Associates and the National
Citizens Committee for Broadeast-

Pad

Adpertising Age, October 11, 1976

 Aggressive personal

Gerbner definition violence definition
No. of ' No. of
Incidents Minutes Incidents Minutes
"B'ig Jake,’” NBC ... .......... 38 18.4 “Big Jake,”” NBG ........ ..... 41 14.5
\ “Butch Cassidy & “Butch Cassidy &

_ the Sundance Kid,” ABC .... 13 168 the Sundance Kid,” ABC . ... .. i4 15.6
“The Quest,” NBC . .... ... _.. 36 7.4 “The Quest,”” NBC .. ... ...... 28 5.1
“Hawaii Five-Q," CBS ... ... .. 28 4.1 "'Sundance Woman,” ABC . ... .. 21 43
“Sundance Woman,” ABC . ..... . 21 4.3 “Delvecchio,” CBS ... ... .... 10 6.0
“Police Woman,” NBC ......... 25 285 “Palice Woman,” NBC .. ..... .. 19 2.1
“Earthquake,” NBC .......... .. 19 4.6 “Baa Baa Black Sheep,”” NBC .. .. 18 18

© *“Spencer's Pilots,” QBS ........ 10 7.1 “Starsky & ﬂutch."' ABC ........ © 10 3.9

“Baa Baa Black Sheep,”” NBC ... 23 2.7 “Baretta,”” ABC .............. 15 2.2
“Six Mitlion Dollar Man,” ABC . ... 5 8.5 “'Charlie's Angels,” ABC ....... i0 3.6
Week total: 426 incidents Week total: 295 incidents

140.5 minutes :90.0 minutes

Violence index offers two definitions

{Continued from Page 16)
sporfs programs are rated—under
either definition,

The double approach was adopt-
ed, according to Roger Wagner,
president of BI Associates, follow-
ing a day-long . seminar in New
York late last month attended by
representatives of networks, ad
agencies and foundations. “Our
gozal,” according to Ted Carpenter
of NCCB, *is to encourage use of
the index, Rather than confuse the
whole picture with a debate over
Gerbner's methods, we prefer to
gettle for an index covering areas
of widespread agreement”

A mass mailing promoting the
index to agencies and others was
to go out this week, under the
headline, “Tv viclence s a pain
in the pocketbook.” It offers a va=-
riety of data packages, at sub-
scription. rates ranging as high as
$2,000.

The project is still under clouds

of financial uncerfainty. BI Asso~
ciates has been collecting the data

- along with other monitering which
. it dees fer commercial clients, but

Mr. Wagner stresses this is a2 tem-
porary arrangement. NCCB re-
ports that it has applied for foun- -
dation support so it can continue
underwriting public release of the
data, and Mr. Wagner says he is
hoping thdat the mailing will pro-
duce sufficient subscriptions to
sclve the money problem.

While all the networks, and at
least haif a dozen bizg ad agencies
are listed on the roster of those
whe tock part in the New York
meeting, Mr. Wagner concedes he
has no firm orders yet. A ot of
agencies and advertisers say, ‘We
like what you are doing. Keep up
the good work’,” he said. “But so
far they haven’'t signed up.”

The computer printout provides
all the information which is need-
ed fo identify advertisers with
programs, bui there is no special

tabulation in {he new report con-
tinuing the initial index which
ranked sponsors identified with
“least violent” and “most violent”
programs. In part, according to
Mr. Wagner, this is because there
are technical problems in classify-,
ing the way many companies buy,
and there are too many unresclved

. questions to justify an index.

The use of the more restricted
definition results in’'some changes
among programs on the “most vio-
lent” list, “but less than you might
imagine,” Mr. Wagner says. “Pro-
grams which are violence-orient-
ed simply are not relying on co-
medic eplsodes, and factors of that
kind.”

Eight of the 1¢ “most violent”
in terms of the more restricted def-
inition were alsa among the 10
most violent under the Gerbner
definition during the first week of
the season. Results for the second
week showed six- of the top 10
were on both lists, #

ing, which financed the initial

Advertising Age, October 11, 1976

definiti

work (AA, Aug. 9), see it as a
“planning tool” which will be used
by advertisers and ageneies who

are sensitive to current public con-
cern about violence on tv.

s The monitoring reports for the
first two weeks of programing
this fall have been iabulated in
accordance with either of two def.
initions of violence.

One usez the so-called Gerbner
definition of violence, widely used
by social scientists studying iv via-
lenice, and the basis of the pilet
index which BI Associates and
NCCE published last summer. -

& second set uses a narrower
definition of violence developed in

response to industry critics whosay =

the Gerbner definition is so broad
that even humor gets classificd as
violence. Under the new approach,
the monitors count only aggres-
sive viclence against individuals—
physical violence, use of weapons,
capifal crimes. It screens out ¢o-
medic humor and even the vio-
lence associated with car chases
and natural disaster seencs. N6
(Continued on Page 94)

- x

P.
‘Black Sheep’ violence

‘WasHINCTON---Using the “Gerb-
ner definition,” there were 23 vie-
Ient incidents cn NBC's “Baa Baa
Black Sheep” Sept. 28, according
to monitoring reports by BI Asso-
ciates, Kensington, Md. (see story
Page 16). A more limited BI defi-
nition {only aggressive acts of per-
sonal violence) lists 18 incidents.
The pregram was ninth most vio-
lent for the week on the basis of
Gerbner standards and seventh
most violent by the narrower test.

The BI tabulation pf aggressive
personal viclence on “Baa Baa
Black Sheep™: 04:40 gunfire; (4:355
gunfire; 06:40 gunshets; 06: 55 gun-
fire; 12:35 capture; 1.:25 fight;
18: 30 gun threat; 34:35 gun threat;
34:55 fight; 35:05 hit; 37:10 fight;
37:30 gunifire; 37:50 manbandled;
38: 60 gun threat; 46:25 manhan-
dled; 47:30 gunshots; 49:00 gun-

* fire; 49:25 gunfire.

e bt
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‘Group aims at sponsors of violent TV programs

Chicage Tribune
When Nicholas Johnson's term as com-

missioner of the Federal Communica-.

tions Commission expired, many broad-
casters, programmers, and advertisers
breathed easier.

Johnson was known as the tiger of the
FCC, a man outspoken about low-quality
programming, insidious advertising,
shortcomings in licensing and in the FCC
itself. i L

But the FCC tiger didn't change his
stripes when he left the commission, He
becamme head of the National Citizens
Committee for Broadcasting, a public in-
tgregt organization based in Washington,

One of the projects NCCB has under-
taken is a study of exactly how much
violence there is on television, which pro-
grams are the most and least violent, and
who sponsors the violent and nonviolent
shows.

Using a yardsiick for violence devel-
oped at the Annenberg School of Commu-
nications at the University of Pennsylva-
nia, monitors hired by the NCCB came
up with a computer printout ranking 63
shows and 127 advertisers in order of vio-
lence. The printout shows the name of the
show, the number of incidents of violence
and their nature and duration, the exact
time of the incidents, who the advertiscrs
were, and the time of the ad in relation to
the violent episodes.

Armed with these results, Johnson at-
tended the national PTA workshop on vi-
olence on television, The information,
along with addresses of the advertisers
behind the most and the least violent pro-
grams, is given in the NCCB newsletter,
Media Watch.

In an intervicw, Johnson discussed
what his group is doing and what viewers
can do about viclence on television.

““There are some companies that want
violent programming, don't give a damn
about its impact on the people, continue

to use it as a vehicle for selling because
they think it’s effective,” he said.

*But the vast majority of advertisers
are simply unconscious of the issue.
They've never thought about it; no one's
talked to them about it. Once it's pointed
out that they have sponsored violent
shows, some of them are outraged; oth- .
ers are not reatly moved.

“We're not telling advertisers not to
advertise on television but rather, in the -

course of their selling effort, wouldn't it g
be wiser if they identified themselves™

with programming that doesn't have a
disastrous byproduct effect on society."”
Don’t advertisers claim that violent

‘shows draw the largest audiences and

thus sell their product best?

*The five leasl violent shows we found
are the ‘Bab Newhart Show,” 'Mary Tyler
Moore Show,” “Welcome Back, Kotter;’
‘Chico and the Man,” and, ‘Rhoda’ — all
top-rated shows, That in some ways is
the most significant thing in our study. It
totally puts the lie to the argument that
you've got to have viclence to sell.

“Now we are in a position to go to ad-
vertisers and ad agencies and tell them,
‘Look, if you're still using violence after
we've done this study. you have no
excuse. You are doing it because you
have made it deliberate corporate policy
to say ‘the public be damned’ in terms of
the consequences of crime on television
being copied in the street, in terms of
increased aggressive and violent behav-
ior in children, in terms of the raised
sense of unwarranted fear on the part of
adults.

“You're not doing it to sell; you're not
doing it to get the ratings. you're not
doing it out of ignerance of the conse-
quences. You are deliberately choosing
to have this disastrous impact upon
America.”

Do you get any indication that the non-
violenl message is getting across?

‘‘More than one agency spokesman at
a recent seminar we held said, 'l want

you to know we've lost a multi-miilion-
dollar account. We're here because we
care about it." Another said, ‘Our client is
losing sales and they want us to take

_some action.™

Isn’t some violence merely a reflection
of reality? &

I is not our goal to drive all violence
off television. Sporting events are natu-
rally violent in their own way; news re-
ports may necessarily include some vio-

lence, We use the analogy of an X-rated
movie. The X-rating doesn't mean the
movie can’t be distributed or that people
can't go-see it. It does mean that you let
people know what’s there.

“That’s what we're doing. We're say-
ing that these shows are very high in
violence. If the advertisers want to go
with these shows, that's their option. But
at least the public will know that, and if

they want to respond they can.”
1

s




All That TV Violence:

| WHY DO

WE LOVE/HATE Imn

First of Two Parts

By Max Gunther

- Early in the 19508, Esies Kefauver stood
up in the U.S. Senate and asked one
of the longest-lived questions in the
history of Congressional debates. He
wondered whether there was too much
viclence on television.

Now, nearly a quarter-century later,

we are slill asking the same gquestion.
And - as solid answers  continue to
efude us, we go right on watching
killings, fights, beatings, auto accidents
and other varieties of mayhem on our
screens. Except for the cojossal growth
‘in TV's national imporlance during these
decades—and, hence, in the presumsd
importance of the question—hardly any-
ihing seems tc have changed.

The
Networks:

‘We only give you
~what you want.
tf you didn't watch
violent shows,
obviously the ratings
would be low
and we'd
have abandoned
them long ago.’

Have we really tearned nothing about
the subject in this quarier-cenlury? Has
it all _been a waste; the endless Con-
gressional ‘*hearings, the huge sums of
government research money, the earn-
est efforls of social scientists, the un-
countable public and privale debates?
Could it be that the question has no
answers—or, il it has some, that we
don't reaily want to know them? Wili
people siill be asking the same gues- |
tion in the year 20007

TV GUIDE set out to find whether
there is any light at the end of this
tong tunnel. This wéek we will examine
what appears {o be a central paradox:
that people have always found violent




TV material appealing, and watched it—
as the ratings show-—even while piousty
decrying it.  Next week we will ask if
any progress at all has been made, or
if there is any hope of progress, in

elucidaling just how video violence ai-

fects adults and kids.

The debate about violence has aimost
always degenerated into a circutar quar-
rel between the networks and the public.
-Networks: “'We only give you what vou
want. If you didn't watch violent shows,
obvicusly the ratings would be low and
we’d have abandoned them long ago.”
“Public: “Nonsense. We only watch vio-
lent shows because you don't give us
encugh  altermatives.” It has often
seemed that the only way out of the
circle has been down into pessimism
and self:chastisement. As a distin-
guished professor put it during a gloomy
moment al Senate hearings in the 1960s,
“Maybe we are just a violence-addicted
peopie. Maybe we should just face it,
stop being hypocritical about it, relax
and enjoy it.” )

Are we violence-addicted and hypo-
critical? Cne optimistic view, espoused
largely by -TV-industry people, is that
we are defuded about.the amount and

TV GUIDE NOVEMBER 6, 1976

-

degree of violence we really watch.
“It is in the nature of Americans to be
too harsh-in criticizing ourselves,” says
Gene Mater, vice president and assisi-
ant to the president of CBS. Among his
other duties, the amiable and scholarly
Maier has adopied the role of chief
violence debater for the network. “"We
think we are worse than we are. Amid
all the name-calling and breast-beating,
what many people haven't noticed is
that the level of violence on TV has
been dropping steadily for years.”

I this is true, the charge of hypocrisy-
won't stick. If true, il weuld mean. that
the quarter-century of agonizing has

- preduced some meaningful results after

all. But if you fry to judge objectively
whether it /s true, you end neck-deep
in a philosophical morass.

The problem is, violence cannot be
measured like potatoes. Anybody who
tries to measure it, whether in terms of
quantity or intensity, guarantees. himself
a fight. There are several “violence
indexes” around, but their developers
disagree sharply-—and often, it must be
said, violently. :

One of the longest-running indexes,
and probably the best-known, was —>

 The
_Public:

‘Nonsense.

We only watch
viclent shows
because you don't
give us enough
alternatives.’




continued

developed years ago, with much tinker-
ing since, by Prof. George Gerbner, dean
of the Anrnenberg School of Communi-
cations, University of Pennsylvania. His
approach is o pick one week in fhe
spring and one week in the fall as
samples of a given year's TV fare. Dur-
ing thal week, 12 to 18 trained “coders”
sit -down before the television screen
and carefully count bits of vialent ma-
terial according to a complicated for-
muta. Dr. Gerbner and his colleagues
then analyze the findings to produce a
many-faceted “'Violence Profile,” issued
once a year. .

The latest profile shows “no signifi-
cant reduction” in the overall level of
video violence since the profile’s first
year, 1967. There has been a fairly
impressive drop in violence during the
so-called “family viewing hour” in the
early evening, especially on CBS. How-
ever, ihis bas been offset by a stunning

rise during the hours after 9 P.M. The ~

profile also shows a jump since 1974
in violence on weekend daytime shows,
generally thought of as children's
territory.
These findings are received without
“enthusigsm in  midlown
“There is no such thing as a ‘lypical
TV week’,” CBS's Gene Mater com-
plains, “On the Friday movie we may
have a blood-and-thunder Western this
week, a comedy next week. Even the
regular crime shows vary tremendously
in violent content from week to week.
You can't pick a single week and 'say
il represents the whole year.”
Other complaints deal with the tricky
- and perhaps insoluble problem of de-
fining just what 'violence” - means.
“You have to look at the qualily as well
as the quantity of episodes,” Insists
Alfred ‘Schneider, vice president and
chief violence debater at ABGC. “To me,
a killing is more violent than a punch
_in the nose, and that in turn is more
viglent than a verbal threal.”
Humorous cartoon viclence is a par-
ticular sore point armong the indexers.

8

Manhattan. .

ls it “violent” when the hapless Coyote
tries to dynamite the Road-Runner and
gets himself buried under a million tons
of rock? Dr. Gerbner would say yes,
even though the poor old Coyote never
sustains any permanent injury except
to his pride. “The fact that something
is funny doesn’t mean it is trivial,'"*he
says. And s0 his coders are instructed
{io make no distinction between humor-
ous and sericus violence.

The CBS Office of Social Research
has been producing its own index since
1672, and-it does make that distinction.
It also disagrees with Dr. Gerbner on

" many other points.

In the case of a long, conlinuous epi-
sode—a chase or gunfight, for instance,
with shifis of scene and pauses for re-
loading, regrouping of characlers and
so on—rthe CBS index would count one
incident, while the Gerbner index might
count many. And, of course, the CBS
incex, in line with Mater's philosophy,
covers more than one week per year.
It began with two and is now expanded’
io 13.

According to the CBS index, our TV
fare is steadily getting less violent. One
part of the index counts “incidents of
dramatic vioclence” in prime time on
all three networks. The latest count
shows that the average number of in-
cidents per nelwork per hour has
dropped by about 17 per cent in ihe
past four years—from 2.3 in the 1972-
73 season to 1.9 in 1975-76.

Sttt another index was started this
year by the National Gitizens Commil-
tee for Broadcasting, a nonprofit cii-
zen-action group having no great fond- -
ness for the TV industry or its works.
The NCCB index will appear guarierly.
The first report, covering the six weeks
ended July 23, gave rankings to shows
(most violent program: ABC's SW.AT)
and advertisers (sponsor supporting
rmost violence in prime time: Tegrin
Shampog). it also ranked the networks
from most to least violeni: NBC, ABC,
CBS. (Dr. Gerbner's latest profile ranks



tham in the same order, but the CBS
index calls ABC “most.”)

“QOur idea is to make TV people and
advertisers compete for the title of
least violent,” says NCCB's executive
director, Ted Carpenter. “In time, as
our back file of reporis builds up, we
“will be able to see whether the general
level of viclence is dropping or rising.”
Carpenter says his subjective impres-
sion is that there has been very fitile
change over the decades. "lIf we're
having a victence competition,” he
says, "'I'd match S.W.A.T. against The
Untouchables any day.”

The Untouchables is an ancient
weekly orime drama often mentioned
by those wishing to prove that things
are less violent today. In that some-
times gory product of the late 1950s,
gangsters and law enforcers mowsed
each other down so assiduously that
violent death becarne routine. Nobody
has yet applied loday’s indexing tech-
niques to the show. But there are some
who, unlike Carpenter, feel it may have
been somewhal more vicient than what
we normally see today. Among them
is & team of social scienlists al Lieber-
man Research, Inc., which has been
studying vialence for five years under
sponsorship from ABC.

‘The Lieberman people have a gadget
called an “electronic pounding plat-
form.”" Kids are invited t0 whack it before
and after waiching various TV shows, and
it measures how hard they hit. The pur-
pose of the measurement is to show how
much “inclination toward aggression”
the given TV malerial has sfirred up.
Lieberman reports that no modern
action-adventure pregram so far tested
has made the kids pound harder than
The Untouchables.

So it may be that the guarter-century
debate has produced at least some
reduction in video viclence. Bul if the
reduclion is so slight that intelligen
people can argue over whether it has
happened at all, one is tempted o con-
clude that it must be slight indeed.
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And the fact remains that crime shows
like Kojak and those dramas about
bionic superpeople get excellent rat-
ings. Thus we are back io lthe hard
question: do we like violent shows
more than we are willing to admii?
And we are back to the circular
debate. Dr. Gerbner is a leading pro-
ponent of the view that we would prefer
other kinds of shows if the TV industry
would only produce them. He poinis
out that the very highest Nielsen ratings
seldom go to gun-and-knuckle shows
but much more often (al least in recent
times) to shows like All in the Family
and Laverne & Shirfey. His conciusion:
"That is what people really want.”

Then why doesn't the industry serve
it up? "Because,” he says, ‘'violence
is among the cheapest and easisst to
use of all dramatic devices. Almost
any story must show people changing
in some way: winning or losing, learn-
ing, getting rewarded or punished. -1f
you want to show ali this in lerms of
complex human psychology, you need
a highly talented playwright and tal-
ented actors. That costs money. It is
much easier and cheapsr io resolve
the slory just by having the good guy
shoot the bad guy. Violence is the
quick way of showing who wins, who
has power."”

TV people argue in their own defense
that violence has been used as a
dramatic device by many of the world's
greatest writers, "Homer's Ifiad would
make aft those indexes jump ic record
levels,” grumbles a California writer
who has contributed to The FBI and
Hawali Five-0. "And have you seen any

" of Shakespeare's tragedies lately? The

stage gets bathed in blood.” .

He adds morosely, “I'm not saying
I'm  Shakespeare. I'm only saying
Shakespeare used violence for ihe
same reasons we do today on TV: to
lustrate  conflict, heighten . tension,
show the consequences of thoughis
and actions. You ‘ask why there's vio-
lence on TV? Because people like it —»

9



continued
and get messages irom it.”

Notf everyone disputes that contention.
One who doesnt is Dr. Alan Pearce,
sfaff economist of the House Subcom-
mittee on Communications, which has
been conducting hearings on video
violence this year. "'There is a human
preoccupation with watching violence,”
he agrees. “‘We are drawn to it irresist-
ibly. Ask any -policeman about the
crowds that gather when there's an
auto accident or a fire. Yes, it's hypo-
critical ta condemn viclence in public
and then go home, shut the front door

and switch on a crime drama. But that's -

what we do all the time.”

Part of the problem seems to be
that people who do this—most of us,
perhaps—don’'t see themselves as
being hypocritical. "People don't see
themselves as selecting a violent pro-
gram,” says Dr, Seymour Feshbach,
psychology professor at UCLA. Dr.
Feshbach has been studying the sub-
ject for years and is famous among
social scientists for proposing the idea
that violent dramas may be cathartic
and therefore good for us. “We pick a
given program because we feel it will
be exciting, will help us kilf time, and
s0 on. We never tell ourselves, ‘I choose
this show for its brutafity and murder.’
Those are always other peopie's mo-
tives. They pick the same show be-
cause they like witnessing brutality and
murder.”

Nor is this the whole problem. “Even
if 1 go so far as to admit I'm enjoying
a scene for its violence, I'm sure it's
not aifecting me in any adverse way,”
says Dr. David Pearl. He is chief of
the Behavioral  Sciences Research
Branch, National institute of Mentat
Health, which has funded some of the
most ‘important studies of video vio-
lence. "it's always someone else whose
emotional health is endangered by a
diet of violence. I's the kids, or the
guy next door, or the people in some
soctal environment other than one's
own. We are always sure violent ma-
10

terial is bad for everybody else, but
we're adult enough to handle it.'

And so0; to some pessimists, we
seem doomed to go arcund in this
circle forever. The industry will keep
producing gun-and-knuckle shows .be-
cause violence is a compelling, useful
and (some wouid say) cheap dramatic
device. We will keep watching those
shows-because we secretly enjoy them
and are perfectly sure they aren't
harming us personally.

Even the optimists concede that
changes in this circular pattern have
happened and wilt confinue to happen
very, very stowly. One of the most
prominent optimists around is- Sen.
John Pastore, the crusading Rhode
Islander who launched a famous vio-
lence inquiry by the Surgeon General's
office several years ago. When TV
GUIDE asked him how the crusade had
been going, he gloomily admitied that

“we have not yet reached the mil-

lennium.” He conceded: “Viclence, like
love, is an undeniable element of human
life and social character, and as such
it is an important element of TV drama.”
He said he neither wishes nor expects
that violent dramas will ever d|sappear
from television.

Then he grew cheerier and started
talking about “hopeful signs.”
lieves he has detected a slow but
steady drep in what he calls “gratui-

- tous" vioclence—meaning violence that

isn’t essential to the story being told.
He is also pleased by the Family
Viewing Time concept, as by other
signs that the industry is anxious to
soothe public worries over the subject.
To him, the very fact that people are
worried is a large, constructive change
from the 1950s.

But the millennium still seems to be
a long way off. There is one prediction
that can be made with almost perfect
certainty. It will be at least another
quarter-century before the worries are
resolved to everyone's satisfaction.

Next week: Does violence hurt us?
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All That TV %i@!mm:

“} was quite eagerly hoping to find a
_ connection,” said Dr. Stanley Milgram
sadly. "I didn't.”

Dr. Milgram is a protessor of psy-

chology at the City Universily of New’

. York. He and hundreds of other social
sclentists have been trying 1o demon-
strale that connection for about 25
years: the supposed link between the

By Max Gunther _
violence on TV and the violence in our

hearts. Thus far,- the link has eluded

them.

This is a majof frustration, for the
link—if it exisis at all—musl be eluci-
dated before we can answer the larger

question: “lIs there oo much violence
on TV?' As we saw last week, this -

questicn - has profoundly worried the

R

. H
g e LT

R

~ “American public since the early 1950s..

Lacking any clear answers, however,
we have gone right on watching violent
dramas on our screens—and the TV
industry, encouraged by the high rat-
ings those dramas so often earn, has
gone right on satisfying our appetite
for them. We alsc saw last week that

this pattern- seems unlikely 10 change-

much. Unless some believable answers
to the old question turn up, we will
still be worrying about video violence
in the year 2000.

M it is ever shown unequivocally that

televised violence is bad for us, then
we will have a ralional basis for lak-
ing action to control it. On the other
hand, il someone shows unequivocally
that it isn't bad for us, then we can

o .stop worrying about it. Let’s now see
- how close we are to either of these
. outcomes. .

Dr. Milgram, for one, thinks we are
stuck dead in the middle between
them. | personally find the prevalence
of violence on TV repugnant,” he says.

.“ "1 would be very happy if 1 could say
s tor sure that it stimulates violence in

the community, for then | could urge

" with conviction that something be done

about it. Unfortunately, | don"l feel the
evidence so far has been compelling.”
Dr. Milgram's own hunt for the long-

. sought connection is worth looking at,

for even in failure .it illustrates some
of the frustrations that have plagued
the hunt since Senator Kefauver's time,

-and seem likely to go on plaguing it

One major frustration is that it is
exiremely hard to set up a laboratory
situation where you can waich people
being led into violent behavior by a
TV show. Obviously vou cannol create
an experiment in which people are
encouraged to shoot each other or

bash each other over the head. Be--
cause of this, most experimenters have .

had to use symboiizations of viocience

" —which is one reason why their results

have seldom. been compelling. For ex-
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Medical Centar,

ample, in one study, kids were shown
various kinds of dramalized material,
were then subjected 1o the frustration
of being given .loys and having them
taken away and, finally, were inviled to
smack a "Bobo the Clown” do#. R
turned out that those who had watched

~violence appeared to assault the doll

most aggressively—but, as many have
pointed oul, this didnt mean they had
an urge to assaull other kids.
dolls were meant io be hil," said one
critical scientist, "Maybe what it proved
was that we should outlaw Bobo dotis,
| can’t see that it proved anything else.”

Dr. Milgram and his colleague, psy-
chologist R. Lance Shotland, pondered
this prablem in the early 1970s. They
wanted to conduct a study in which
people could commit a real-life, violent,
antisocial aci—but an act without griev-
ous conseguences. They finally came
up with the idea of lpoting a charity
collection box.

With money and support from €BS,
they constructed an eiaborate experi-
mant. The main part of \he study de-
pended on three specially mada ver-
sions of the then-popular CBS show,
In the first version,
a man named Tom, jobless and in
debt, smashes some collection boxes
and escapes 1o Mexico with the money.
Second version:

he thinks about smashing a box but
decides not to. The experiment also
used a fourth, "neutral”
regular Medical Center show ihat dealt

~ with romantic love.

Through newspaper ads and other
means, large groups of men were in-
vited to see one of these four shows
in various city theaters. Each man was
told he was there 10 give his opinion
of the show and was promised a free
transistor radio for his trouble: How-
ever, when he went lo coliect his. radio
later at a dummy “gitt center,” he
encountered what seemed 10 be an —»

: a5

"“Bobo-

Tom smashes the
boxes but lands in jail. Third version:.

program:; a



i

“in -the end—nbut there were several

 an e A, :

cqqhnued ‘
: ..admlmstra!we foul-up. He got his radio

minutes when he wasn'l sure what was
" going on. The experiment was so ar-
fully arranged 1hat, -during the moments

- of irritation, he was alone in-a room :

that -contained a glass-fronted, money-
- filled charily box, plus some handy ob-
jects that could be used as biudgeons.

"My hope,” says Dr. Milgram, "was,
cbviously, that the experiment would
 demonstrate what my: common sense
. told ‘ine to. believe'—that the meén mosi
. likely 10 break the charity box would be
" those who had seen Tom gel away

with ihe theft. The leas! likely should
-have beern those who had agonized
-with him as he decided to be 'a good -

. citizen. Watchers of the -neutral pro-

gram probably should have been sorne-

where in the mlddie

None ol 1hls happened Though Dr

. -'Mllgram repeated the expenmenl many

times, the four TV shows produced no
signilicant effects at all. in every group,
" .some stolé the money and some didn’t.
The - proportions *who' did and - didn't
showed no. clear<cut bias.

difference ‘which. show ihey had seen.

Campaighs. - against--violence -oh TV,

have always been based on what
seems to-be good, old-fashigned com-
mon . sense; that violence . on  your

“streen makes. you an overaggressive

- person, ‘But studies like Dr. Milgram's
seam to warn that our common sense
sometimes plays. us false.:

TV's critics often talk about cases

- in which somebody. saw a’ crime de-
-~ picted on the screen and "then wemt
out and imitated it. The Mational - Giti-
zens Committee for  Broadeasting

(NCCBY 'goes ‘so far as to- cail TV a

“college of criminal instruction.” ¢iting
" several recent cases of apparent trans-
lation from screen to real life: a ‘bludg-
©eoning, a rape, an attempt to shp poi-
 soned candy to a teacher, and so on.
Such episodes, though raré, do_seem
to suggest a direct cause-and-effect
_refationship. But not -all scientists have
TV GUIDE NOVEMBER 13, 1976

- nigue”’
it-mace no.

D,r_. .Seymoiur
-professor at UCLA, is another. highly
.respected social scientist :who warns

feifihal lﬁ'e_ rela!ionship'is provef, everi
in cases of obvious imitation.

Amang the skeptics .have been psy_—l-

chiatrist Melvin Helier and psychologist

Samuel Polsky {now deceased), who

studied video violence for years with
funds from ABC. In one study, they

probed the lives and thoughts of 100
young men who were in prison for vio- ..
" lent crimes. These 100 lives were filled

with violence 1o ‘a shocking degree. As
juveniles, 30 per cent of them had tried
to hurt someone with-a blunt instrument;
28 per cent had stabbed someong; 23

per cent had shot someone; 44 per cent -
had themselves been stabbed; and 15;.
In shod,- lhey. .
“were a storehouse of facts for anyone -

per cent had been shot.

studying real-life violence.

© All 100 had had TV sets in lheir homes -
- as youngsters., But Drs. -
" Polsky,. dig as they might, could not.
unéarth a single. . case in which TV .

"Heller and

was a “causal’ or “motivational” fac-

““for in & young man's vialent behavior. .
They did find cases in,whie? a TV show

evidently affected the ""style or tech-
of .a crime-~cases: of "imilation
jike those cited by NCCB. But -in all

-such cases, the young man was work- -
" ing himself up to & violent act without

any help from; television. The television

_show merely affected the form of an act

that would h_ave happened anyway.
-~ Feshbagh,
against jumping lo common-sense con-

clusions. He feels. that there "is -too
much violence on. TV—"but not. on ‘the

. grounds. normally profifered. With me,

it's an esthellc issue, & malter of taste.
| don't fee! the evidence supports the

idea that felevised violence . begets

irnitation to any ‘important degree De-
pictior of a violent event on TV is not

" necessarily an-instruction on “how tlo

do it nora meesage saying you should
do i, . People’ suspend disbeliet

* while reading or walching fiction, but

they know. the difference _Lbetweefi--——)

s

-7 continued
- ‘fantasy and real life.”” -

Years ago, Dr. Feshbach performed
some experiments that made him think
violent dramas may produce '‘cathar-
sis.”" This theory was first proposed by
Aristotle in relerence to the anclent

‘is that you release internal steam by

“psychology

w 31,

Sy © “watching an act of brutal retribution’on
S0 stage or screen, and thus have less

SRR ~need 1o act aggressively yourself. How-

ever, Dr. Feshbach's subsequent studies
made him revise his theory of catharsis,
and most others who were following

that research . trail have since aban- .

doned it. In this .one sense, at least,
there now seems to be almost unani-
“ mous agreement in 1the social-science
community and the general public.
Nearly everybody thinks 1o much of
cerlain kinds oOf wofence can -be bad
for us. ’

"Bul how bad, and bad in what ways
" —and what is “too much?” On these

" questions there is no agreement what-

" ever, while only a few years ago agree-
... ment on mast major questions. seemed
;. to be just a few steps away.

' There  had never been any agree-

ment In the 1950s or 1960s. Then, in -

1869, .Sen, John Pastore took the first

step toward bringing - everybody to-

gether. Passionately concerned about

- video violence and 'frustrated by .the

Toop fack of hard facls, he reglested that

S the U.S. Surgéon General organize a

- . major_inquiry into the subject. He en-

G visioned a study fike the one that ulti-

. e © mately led to the banning of cigaretle
[T - . ads from television.

© The resulling inquiry was indeed

monumental—a tribule o the U.S. Gov-

S T ernment’'s ability to get something.done

t - -~ when people tinally decide it needs
P doing. Estimates .of the cost depend
; 7~ - on whosg account books you read, but
: the amount was close to $2 million.
: .. : Research grants went to more than 20
) ~ -eminent social scientists at universities
“ ' from’ Coast to Coast, and dozens -of
~others conlributed papers, ideas and
38 o

Greek tragedies. In essence, the idea-

.sharply with parls of the

“overviews.” The result was gublished
in 1972: five thick volumes of research.-
papers and a summary that ran nearly

- 300 pages. Most of the report was writ-

ten in- the torlured ftanguage of psy-
chalogese, but the general drift seemed
clear to those who had the patience
o slog through it. One man who did”
was Surgeon General Jesse Steinfeld.

“He then went before Pasiore’s Senate
.committee  and said flatly:

1 "There
comes a time when the data are suffi-

_cient to justify action..That time has
~come."”

- Translated . inte English, . the- huge

document said thal violent TV material '

does, at least sometimes, make violent
impuises grow in adults and {especial-
ly) kids. Finally, it seemed, a hard nug-
get of fact had been mined. And most
scientists, even some who disagreed
report,
clutched the nugget to their hearts. “At
last,” said one, “we don‘t Just think,
we know.”

This cozy atmosphere of agreement
lasted for perhaps a year. Then came .

new studies by scientists like Drs, Mil-

gram, Heller, Polsky. and Feshbagh.
Instead of supporting the Surgeon Gen-
eral's report, the new studies seemed
to contradict it. That comiorting pro-
nouncement “'We. know is seldom heard "

7 any more.

_There are still many behavioral sci-

entists™ who feel the great repaort's
ceniral conclusion was right, but they
add important qualifications.- For in-

stance, there is Dr. Robert M. Liebert, -

psychiatry professor at the State Uni- -
versity of New York. He was among
those who contributed to the report.
His most famous experiments employed

an artful “ruse 'in which a child, seated -

in & room with an instructor, was made
1o believe he had power to hurt ancther
child in another room. Dr, Liebert dem-
onstrated that children were most in-
clined to “hurt" others afier théy had
seen a violent sequence from The
Untouchables. When there was criti- —»
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conhnued -
‘cism of the reports conclusions, Dr.-
Liebert became one of its stou!est de-
fenders.

Today he feels more research needs
to be done on the home environment
- in which kids watch TV. A child watch-
ing in a laboratory setting may not
- react the same as al home—and lab
findings, to that extent, may omit some
important factors. “Frankly,” he says,
- “] gon't think we have much refiable
information on this. We can speculate
that the -influence of TV should be
- relatively weak when the influence of
the family is strong. . . . The effects of
TV may be muted by some kinds of
. home life, amplified by other kinds.
"We need to understand more about the
home~viewlng experience and how |t
' works ' '

Still - other reseafchers think that the
25-year-old question—"Does TV vio-
lence beget real violence?'—may be
emlirely the wrong one to ask, or may
at least be of only minor importance.

Prof. George Gerbner,- developer of the -

yearly Violence Profile, believes that
an overdose of TV violence makes most
people not overaggressive but passive
and scared. Comparing "light” viewers
{two hours a day or lgss) with “heavy”
viewers (tour hours or more) reveals
stark differences that worry him. The
- heavy viewers are much more likely to
. exaggerate the amount of violence in
the real world around them, o distrust
others and. to fear that they wrll be
personally assaulted.

People who view the world this way,
says Dr. Gerbner, “may accept estab-

lished authority too meekly and un-

critically because they want it to protect
them against the 'bad” elemenis in
society. They may condone the use of
excessive force against those ‘'bad’
elements, which they see Iurklng every-
where . . .

The J. Walter Thompson Company,
one of the world's biggest ad agencies

and long an earnest observer of {rends’

~on TV, also thinks that it's time to ask
40

. behind. Thus

new questions. JWTs thoughl is that

. a steady digt of violence.in all media = -
has "desensitized” most of us—made

us not more aggressive but more pas-
sive, and less easily shocked by vio-
fence that doesn't- involve us person-
ally. Arnold Grisman, execulive vice
president and chief architect of JWT's
studies, cites the notorious case of
Kitty Genovese, who was. murdered on
a New York street corner while three
dazen or more people looked on.’

vision," he says.

Grisman is so concerned that he

has produced a multimedia presenia-
tion called “The ODesensilization of
America.” It has stirred up a lot of in-

terest in this country and also in Britain,

Australia, Japan and elsewhere—indi-
cating that other nations have similar
worries of their own.

“My major fear is that things will
continue "getting worse," Grisman says.

“The -media, competing for audiences,

keep pushing each other to think up
sexier sex and ghasllier viclence. -
This process of
leaves the audience. jaded. What
shocked us a few years ago doesn't
shock us any more.’

Grisman also thinks that an overlcad
of fictional violence could make some
of us exaggeratedly fearful for our own
skins. “But it also makes us more
tolerant of violence perpetrated against
other

real-life " shooting today, we only
shrug. ~We've all seen thousands
of shootthgs on TV."

At present, Grisman pomts out, TV

lags far behind movies and books in -

terms of gaudy violence. But his
soundings of the TV industry's mood
suggest to him that, in some quarters,
there is a strongly fell need to cafch
up—or at least not lo slip farther
it seems unlikely that
violence will diminish on TV unless it

also diminishes elsewhere. Wilt that

happen" Not fast, if at all. @5 -
TV GUIDE NOVEMBER 13, 1976

‘They -
watched it as though it was on tele- .-

steady. escalation

people. 1t we hear of a
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Meanwhile, Back on the Small Screem,

They're Tearing Out Tongues on ‘Starsky and Huteh'. .. .

Most professional or amateur guardians of the public
welfare—video-violence division—seem " to agree that
Starsky and Huich is the most violent program on the
air these days. (Aarcn Spelling, executive producer, is an
exception—he thinks Baretta and Police Story are worse.
What gives this Saturday-night festival of rampant fists,
bullets, and late-model automobiles its dubious distinction
is not so much the violence shown on the screen as the
implied horrors off-camera and during the commercial
breaks. A récent episode featured two hoods about to
torture a B-girl who had squealed to the police: “We'll
make sure she never talks again,” one growled as ABC
cut to an ad for nasal spray. Viewers were then left for
120 seconds to contemplate medieval methods of render
ing a victim mute, only to find on their return to the
show that she had been slipped an LSD cocktail instead.

It’s much easier to come up with figures on TV violence
as opposed to movie violence: So many researchers are
studying mayhem on the tube that they probably drive the
Nielsen ratings up. Since 1972 when Surgeon General
Jesse L. Steinfeld took several volumes and much tax
money to conclude “that the causal relationship between
televised violence and antisocial behavior is sufficient to
warrant appropriate and remedial action,” hundreds of
groups across the couniry have been counfing incidents
of violence on television—everything from a beating on
Kojak to an exploded cat on a children’s, cartoon. One

~set of concerned citizens in Palo Alto, California, puts

out a monthly newsletter called Viewer's Disgust, which
gives bloody box scores to prime-time series and network
movies. A homicide “apparently accomplished” (accord-
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ing to their rating scale) earns 50 points; one “merely
attempted” gets 30 points; “results shown”™ wins 25 poinis
more. Moderate injuries mentioned are worth nothing; they
rate 18 points if attempted onscresn, 30 points if apparently
accomplished. Destruction of a city gets 50 points if ap-
parently accomplished, 5 if just mentioned. Using this
scale, a recent episode of Barelia earned itseil 1,119 points
—one killing, one implied killing, scven attempted kili-
ings, and so on down the list to 29 references to killing, A
Streets of San Francisco episode the same week was good
for 1,061 violence points; Police Story, 690, Viewer's Dis-
gust’s champion so far this year in the hour-series category
is an episode of S.W. AT last April which scored a whop-
ping 1,308 points.

At the Annenberg School of Communications in Phila-
delphia, Dr. George Gerbner and his associates have a
violence index of their own, using similar research tech-
niques if less spectacular scores. From this index, Dr.
Gerbner reports that the much maligned “family hour”
seems to have had some effect: During the 8 .M. fo 9 P.M.
(EST) time slot, the violence index dipped from 146 in
the fall of 1974 to 101 in the fall of 1975. (It went up to
108 this past spring; nobody knows why.)

That’s the good news from Gerbner. The bad news
is that the dip during the family hour seems to have
become a veritable bulge after 9 p.p.: Seven out of every
ten characters in later shows were involved in some kind
of violent act, as opposed to three out of ten before
10 P.M. '

There ate other recent studies, including ones produced
for the networks, that measure acts of violence in terms




Points of viewing: Violence in a recent Baretta episode, med-
sured by one of several current rating systems, earned a whop-
- ping 1,119 points, rivaling this year’s champion to date, a
SW.AT. episode of last April which scored 1,308 points.

-of -a particular program’s context. But what these studies

all certify is that there sure is a lof of violence on TV—,

_something that anyone irapped in a strange motel for a
week with only a nineteen-inch companion could just as
easily confirm, What this explosion of violence does to us,
and what to do about curbing or redirecting it, are the

kinds of questions that TV Guide, New York Times TV
critic John O’'Connor, and other sentinels of electronic
sanity wrestle with regularly. _

Some social scientists think that watching all this vie-
lence is training us to becomé not killers but victims; they
cite recent studies which seem to show that people’s fear
of crime has little to do with the actual crime rate in their
particular area. Waich Baretia and you’ll be more afraid
to walk your dog, even if you live in a protected suburb.
Spend a Sunday night with Kojak and Delvecchio and
you'll call in sick for work on Monday. “Violence in
video,” says Dr. Gerbner, “demonstrates how power

works in'society: Who can—and who cannot—get away .

with what.” Seeing Starsky and Hutch skirt the rules of
evidence could bring on another John Dean,

Actual links between televised violence and real crimes
are rare and much discussed by researchers in- the field.

(Viewer’s Disgust came up with a fifteen-year-old girl in |

Winchester, England, who said she tried to knock off her
parenis with a technique picked up from Starsky -and
Hutch; she cut what she thought was the brake line on
the family car. Luckily, her knowledge of auto mechanics
was as faulty as her moral sense.) But any parent who has
driven with-a four-year-old past a cemetery and has
heard him say, “That's where they put all the shot
people” knows that there are more’ direct indications of
psychic dysfunction brought on by even regulated viewing.

The attack on TV violence most in favor at the moment
is a “hit ’em in the breadbasket” approach—a constant
reminder of the power of the consumer, Viewer's Disgust
and other groups regularly publish the names of adver-
tisers who appear most often on violent shows, urging
readers to write the sponsor and express their outrage.
It could be working: Several large advertising agencies
have already begun advising their clients to stay away
from the more violent series, —Dick Adler

1
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hy Film Viclenee

By Stepheﬁ Farber:

‘...American movies are terrified of mtunacy The only sensuality
in films, suggests one screenwriter, is in acts of violence...”

Many of the women waiting in lme
claimed that they had not really wanted
to see Two-Minute Warning, the bloody
new movie about a saiper going on the
rampage in a crowded . football sta-
dium; they protested that they had been
dragged there by their husbands or boy-
fricnds. A European woman shrugged
helplessly. “Aren’t all movies violent
these days?” A young man in his twen-
ties was irritated when 1 tried to ques-
tion him about viclence in films. I

Stephen Farber is New West Magazine’s
filin critic.

don’t see anything wrong with it,” he
snapped. “I see all the violent movies.”
His mother, a woman in her sixties,
smifed benignly. .

In a trailer for a new movie cailed
Shoot—about a band of hunters who
start killing people instead of animals
—a booming voice announces that the
fitm is “in the great tradition of Ameri-
can violence.” The audience howled
with laughter, but they probably went

- back to see the movie. Most of the suc-

cessful fitms of the last few years have
been viclent action pieces or grotesque

harror stories, and the depiction of vio-
lence is more graphic than at any time
in film history. Some recent high points:
Robert De Niro shooting off 2 man’s
hand in the bloody, phantasmagoric
climax of Taxi Driver; a sharp piece
of plate glass slicing David Warner’s
head off in The Omen; Laurence Oliv-
ier torturing Dustin Hoffman in Mar-
athon Man by drilling into the nerve
of his front tooth; football fans tram-
pling each other to escape from a snip-
er in Two-Minute Warning. In the up-

coming Rolling Thunder, written by -

Taxi Driver’s Paul Schrader, a Vietnam
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“...Many new filmmakers regard the humanism and social con-
cern of the last generation as hopelessly old-fashioned...”

veteran has his hand ground off in a

.garbage disposal, and when he recov-

ers, he goes after his attackers wield-
ing his razor-sharp hook as & weapon,

Critics regularly deplore this kind of
violence, but the simple fact is that au-
diences seem to enjoy it. During a re-

cent showing of Marathon Man that 1,

attended, a few people did walk out
during’ the scenes of dental torture.
One nauseated young man who was
recovering in the lobby asked, “Can
you believe only four people walked
out?” Many other people whom I ques-
tioned afterward admitted that they
had not known the film would be so
violent, but if there is any negative
word around, it doesn’t seem to have
hurt the film too severely at the box
office; Marathon Man is one of the few

- hits of the fall.

Dextor - York, a young hairdresser
who fancies himself a connoisseur

~of violent movies, must speak for a

Iot of movic fans when he says, “I
get a kick out of seeing viclence. I've
never fought in a war. I've never even
been in a fight. Violence is a fantasy
release forf me. We need that release.

44 NEW YORK/NOVEMBER 29, 1876

Man has become so sophisticated, No-
body gets to fight anymore. During the
sixties I was part of the peace-and-love
movement, and I was very frustrated.
We have to get those feelings out some-
how. The big turning point for me was
when I saw Jaws. 1 just ate it up, and
I realized that I needed that kind of

violence. It may be a cheap thrill, but ]
these days how" often ‘do you get any-

thing cheap?” _

Before we get too moralistic, it is
worth remembering that ours is not the
first society to merchandise violence as
a form of entertainment. Violence has
always been a part of art, from Greek
tragedy through Shakespearean drama
and up to modern times; when Dickens
gave public readings late in his career,
he took special pleasure in reading the
murder of Nancy from Oliver Twist
and watching the ladies in the audi-
ence faint, Since the earliest two-reel
Mack Sennett comedies, violence has
been a staple of movies, though it has
expressed different attitudes and differ-
ent social values over the years. In the
gangster movies of the thirties, for ex-
ample, the violence reflected some of

the anger, irreverence, and disaffection
that many Americans felt during the
Depression. In World War II movies
the violence was an expression of a bel-
ligerent jingoism and xenophobia, with
strong racist undercurrents. And the
police movies of the early seventies
represented a response to the rahid
law-and-order ethic of the Nixon era.

The manner in which violence is
portrayed has also changed radically,
chiefly because of the dissolution of
censorship restrictions that once inhib-
ited filmmakers. The Production Code,
which regulated movies until the mid-
sixties, placed rigid constraints on the
content of violent movies, For exam-
ple, the code specified that crimes
against the law “shall never be pre-
sented in such a way as to throw sym-
pathy with the crime as against law
and justice or to inspire others with a
desire for imitation. . . . The technique
of murder must be presented in a way
that will not inspire imitation. Brutal
killings are not to be presented in de-
tail. Revenge in modern times shall not
be justified.”

in forbidding a realistic portrayal
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-of crime and its consequences, the code

had an insidious effect on our percep-
tion. of violence. Movies made under
the code suggested that murder was
bloodless and painless, This dishonest
approach to violence is still characteris-

‘tic of ‘much television fare, and it can

be argued that this kind of “tasteful,”
antiseptic violence is in the long run
more dangerous than the graphic brand
of violence on movie screens today. In
any case, one of the impulses behind
the new movies is the filmmakers’ de-
sire to record, the real impact of "vio-

‘lefice, without the beautification that

falsified scenes of violence in the past.
Serious filmmakers claim that they
want to portray murder and mayhem
in bloody detail in order to take the
glamour out of violence. Sam Peckin-
pah has always insisted that he intends
to dramatize the horror of violence,
though anyone seeing his movies can
tell that he also responds passionaiely
to the “blood bailets” that he choreo-
graphs so lovingly.

Lawrence Gordon, the producer of
Hard Times and Rolling Thunder, de-
fends the violence in current films as
valid in terms of the characters repre-
sented: “Of course there are some film-

- makers who include violent scenes pure-

ly for shock value. But I think most
fitmmakers include violence because
that- is where the character takes you.

Peopie like Dirty Harry and Taxi Driv-
er's Travis Bickle exist, and audiences
want to get inside those characters.
They don’t want to be cheated. And
think most people who see these vio-
tent films will be so horrified that they
wouldn’t think of going near a knife or
a gun. The people who see Taxi Driver
are going t0 be revolted by violence.”

Unfortunately, the effect of viclence
on audiences is never so simple. While
the filmmaker may well intend to repel
viewers, there are always some people
who are excited and aroused by the

most ghastly images. Responses to vio-

lence are incredibly difficult to gauge
and control, A great many people see-
ing Taxi Driver are undoubtedly ap-
palled, sickened, terrified by the vio-
lence, which is what director Martin
Scorsese intended; other viewers laugh
and cheer when Travis goes on his
murderous rampage. Scorsese looks
back on the film and says, “The movie
provoked different reactions from what
1 anticipated. When 1 was filming it, 1
never thought there weuld be such
strong responses to the violence. But
then { never thought Taxi Driver would
be a hit. You can never anticipate
those reactions, and you shouldn’t try.”

Responses to these films seem to be-
come more volatile and unpredictable
as the violence becomes more graphic.

“There were always graphic moments of

violence in film—Ilike the famous scene
of the razor slitting an eyeball in thé
Buiiuel-Dali classic, Un Chien Andalou.
Then in 1960 Psycho’s shower scene
startled audiences accustomed to seeing
the camera turn discreetly away from
violence. Over the next several years
the camera turned away less and less:
Violence began to escalate in the James
Bond films and in more realistic movies
like Roman Polanski’s Repulsion. But
Bonnie and Clyde, produced in 1967,
was probably the first movie to become

.a major source of controversy because .
-of its violeneer Arthur Penn’s exphicit

elose-ups of bloody faces and bodies
twitching with bullets were more grisly
images than some viewers wanted to see.
Perhaps the most unsettling thing about
the movie was that Penn asked us to
identify with two killers; it was the
film’s sympathetic portrayal of two
attractive criminals that represented the
most subversive blow to the orthodox
depiction of violence onscreen.

Sam Peckinpah continued this as-
sault on audience complacency in The
Wild Bunch by asking us to sympa-
thize with killers who were even more
kardened and depraved. Peckinpah per-
fected the use of the realistic blood
squib, and the climactic massacre in
The Wild Bunch remains one of the
most shocking bits of orgiastic vielence
ever committed to celluloid. But Peckin-
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.. .*Your film has to be more violent than Sz‘arsky\ancz’ Hutch,’

says a producer. ‘Action-picture audiences demand it’. . .”

pah’s Straw Dogs may have had an
even stronger impact, because it brought
that same level of violence into the con-
temporary world, and asked us to iden-
tify with a meek intellectual who came
to recognize a deep sexual satisfaction
to be derived from murder.

Peckinpah’s wviolent' credo was ap-

propriated by less talented filmmakers,
and a good many reactionary action
movies—Dirty Harry, Walking Tall,
Death Wish, and dozens of sleazier im-
itators-—celebrated revenge and vigi
lante justice in contemporary urban
settings. These popular movies encour-
aged audiences to accept and applaud
the most savage forms of violence. The
next stage was ushered in by The Exor-
cist, which combined sex and violence
in a peculiarly unsavory fashion, as-
saulting the audience with images more
grotesque  "than any seen on the
screen before. Since then, it seems, film-
makers have  been competing in a
sensationalism sweepstakes, restlessly
searching for ever more horrible sights
and sounds. The Towering Inferno fea-
tured close-ups of burning bodies; Jaws
boasted an amputated leg and 2 man
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being gobbled whole by a shark; the
climax of Lipstick showed a rapist
shot in the genitals, David Seltzer, the
skillful, unpretentious writer of The
Gmen, admits that in writing it, “1 was
very conscious of including the most
repulsive " scenes 1 could imagine. |

“wanted to write & commercial movie” .

In addition to these expensive major-
studio films, there are dozens of low-
budget exploitation movies—revenge
melodramas, tales of the occult, demoli-
tion derbies—that aim to capture the
undemanding popcorn crowd with vie-
fent chills and spills. Roger Corman,
the head of New World Pictures—a
company that specializes in car-crash
movies like Death Race 2000, Ear My
Dust, and Cannonball—says, “Violence
is going to escalate because the public
always demands more than what they
saw the last time out, Our films are not
the most vielent produced today. We
make action pictures,but we try to stay
away from extreme person-to-person
violence, like heads being cut off. But
even in our car-chase pictures we are
conscious of putting more crashes in
each movie than in the last one. The

public always demands more.”

Martin  Scorsese  reflects, “There
seems to be a roller-coaster effect, Vio-
lence just keeps increasing. We secin
to be heading toward that scene in
Safyricon where a man’s hand was ac-
tually cut off as part of a play. Hope-
fully, in about four or five years things
will balance out. Eventually audiences
will get tired of excessive violence.”

In the meantime today’s filmmakers
speculate on the reason for this prolif-
eration of violence. Robert Evans, the
producer of Marathon Man, insists,
“Violence is not the only criterion for
a successful movie. In fact, 1 think au-
diences are turned off by excessive vio-
lence. We cut several midités fiom
Marathon Man because preview audi-
ences were repelled by the violence. But
you do need scenes that pecple will re-
member—Iike the scene where Roman
Polanski cuts Jack Nicholson's nose in

,Chinatown, When we previewed Rose-

mary’s Baby in Palo Alto, a woman
came up to me afterward and said,
"You should ke ashamed of yourselves.
At that moment 1 knew we had a hit.
You have to have a movie people will
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talk about; even if they say it's terrible,
at least they remember they saw it
Producer Lawrence Gordon believes
that the competition from television is
the major factor encouraging viclence
in films. “Television has become much
‘more violent,” he points out. “There-
fore your violence must be even more
graphic. Audiences for action pictures
expect it. Your fiim has to be more
violent than Starsky and Huich.”
There are less obvious reascns for
the surge of viclence..In a provocative
article in the November Harper’s novel-
“ist Stephen Koch discussés a recent vio-
lent exploitation picture, The Texas
Chainsaw Massacre, which was praised
by many film buffs and even shown at
the Museum of Modern Art: as a re-
sult of this exposure, the makers of the
movie were signed to a five-picture con-
tract by Universal. Koch argues that
film buffs have begun to praise sadistic
trash, and he contends that “the bufls
form a quite coherent and by no means
powerless subculture of the general in-
telligentsia, and they have played a
very real role in the formation of mod-
ern taste.”” That may be overstating the
point, but the film buffs certainly have
a greater influence on the media than
they did ten years ago. Tcday many
buffs have critical posts with major
publications, and they have a regular
forum for theif orgasmic reviews. Buffs

gvaluate movies purely in sensory terms,
and they exalt the brutal movies made
by the American action directors. This
kind of critical acceptance certainly
helps violent movies to flourish.
Besides, many former film buffs are
now filmmakers active in the industry.
And many of these new filmmakers
regard the humanism and the social
concern of the last generation of film-
makers as hopelessly old-fashioned.
They want to reproduce the violent
genre pictures that.they loved as chil-

dren. To them violence is part of the’
magic of movies; and- they are uncon- -

cerned about the effect these movies
may have cn audiences.

A veteran director once told me that
he has observed that some of the new
filmmakers specializing in violence are
meek, frail, and sickly in reality. Obvi-
ously the savage viclence they work
into their movies is some kind of fan-
tasy fulfillment. For them, and perhaps
for the audiences as well, testing ene-
self against exiremes of violence is
a verification of masculinity. Steve
Shagan, the author of Scve the Tiger
and Hustle, suggests that *violence
comes from “the failure of American
films to be sensual. The only sen-
suality in our movies is in violence.”

Along these Hnes, consider the studies
of sociologist Marvin Wolfgang, who
has found that the great majority of

murders are committed by the victim’s
family or close friends. In reality, mur-
der is an intimate act; in movies like
Two-Minute Warning and Taxi Driver,
the murders are committed by strang-
ers. American movies are terrified of
intimacy—sexual intimacy, or even the
intimacy of a crime of passion.
Obvicusly, there is no single explana-
tion for the craving for violence. Mov-
jemakers commonly justify their pre-
occupation by arguing that violent
films only reflect reality. “The United
States is the most violent country in.

.the world,”” Roger Corman asserts, “We

havé the most murders and assaults, We
have been called the rape capital of the
world. T think the function of the art-
ist is to reflect the times.”

Violence in America is not limited to
crime on the streets. The success ethic
that dominates American life is savage-
ly violent. Battles in the boardroom
may be relatively bloodiess, but they
leave some of the ugliest scars. The
movie industry is one of the most ruth-
fess of all the businesses in America.
The studio chiefs who produce ultra-
violent movies may be expressing their
own fantasies and experiences in the
sadistic melodramas they peddle.

Yet their fantasies undoubtedly have
wide appeal. Psychologist Seymour
Feshbach contends, “Many people to-
day feel powerless in centrolling their
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“..Has the saturation point been reached in the new wave of cine-
matic gore? Some people feel the trend has already peaked...”

lives. That {eeling of impotence makes
them susceptiblé to the substitute of-
fered by movies.” One of the functions
- of popular art has always been to give
people some notion of experiences de-

nied them in reality—a taste of ro- |

mance, glamour, adventure, danger.
But perhaps as everyday life becomes
more smoothly homogenized, people
need splashier, more grotesque vicar-
ious thrills. Today, most people have
their only contact with danger second-
hand—at professional hockey and foot-
ball games, at high-powered rock con-
certs, or at the movies, Violence as
spectacle is integral to modern life.
Violence begets violence in films.
Writers who want to break into the in-
~ dustry know that violent scripts are the
easiest to sell, and so there is an un-
spoken pressure on them to keep the
cycle going. Steve Shagan points out,
“There are 4,000 members
Writers Guild, and there were only
about 55 films made by the major sti-

of the.

dios last year. Writers know that if you
write a soft, introspective character
study, it’s a gamble.
took me three years to sell.
came together in two weeks.”
Once writers haye acquired some
standing in the industry, they may be
in 2 positicn to say no. Shagan was
offered the script of Two-Minute Warn-
ing, but he turned it down because, he
says, “There was no attempt to explore
the motivation of the sniper. I think a
writer has a responsibility to define the
causcs and roots of viclence. Otherwise
you are pandering to the lowest ele-
ment in the country. I wouldn't want
some kid with a gun to climb up above
the scoreboard at a high school football
game because of a movie I wrote.”
This question about the actual influ-

Hustle

-ence of brutal movies is one of ths

trickiest in the debate over violence in
films. Key researchers commissioned by
the surgeon genera} feel that they have
shown how viclent shows inspire vio-

Save the Tiger

lent behavior, but they have literally
besn in fistfights with each other over
interpretation of their data. Psycholo-
gist Feshbach admits that most clinical
studies have focused on TV violence
rather than film violence. Nevertheless,
he believes, “A steady diet of heavy,
graphic violence in films does tend to
make pecple indifferent to real-life vio-
lence. In the long run people will be-
come inured to violence.” In doing the
federal index on TV violence, psychol-
ogist George Gerbper found this year
that heavy TV viewers live in greater
terror—{eeling themselves more likely
to be mugged in the strects—than do
light viewers. Gerbner believes that
brutal fantasies on TV have become
an instrument for keeping the popula- -
tion scared and submissive,

One writer who is concerned about
the impact of violence is Brian Garfield,
who wrote the novel Death Wish. He
intended the novel as a cautionary tale
about the dangers of the vigilante men-

- torture a B-girl-who had squealed to the police:

Most professicnal or amateur guardians of the public

welfare—video-violence division—seem to agree that
Starsky and Huich is the most violent program on the
air these days. (Aaron Spelling, executive producer, is an
exception—nhe thinks Baretta and Police Story are worse.)
What gives this Saturday-night festival of rampant fists,
bullets, and late-maodel automobiles its dubious distinction
is not so much the violence shown on the screen as the
implied horrors off-camera and during the commercial
breaks. A recent episode featured two hoods about to

make sure she never talks again,”
cut to an ad for nasal spray. Viswers were then left for
120 seconds to contemplate medisval methods of render-
ing a vietim mute, only to find on their return to the

~ show that she had been slipped an LSD cocktail instead.

’

i’s much easier to come up with figures on TV violence
as opposed to movie violence: So many researchers are
studying mayhem on the tube that they probably drive the
Nielsen ratings up. Since 1972 when Surgeon General
Jesse L. Steinfeld took several volumes and much tax
money to conclude “that the causal relationship between
televised violence and antisocial behavior is sufficient to
warrant appropriate and remedial action,” hundreds of
groups across the country have been counting incidents
of violence on television—everything from a beating on
Kojak to an exploded cat on a children’s cartoon. One
set of concerned citizens in Palo Alte, California, puts
cut a monthly newsletter calied Viewer’s Disgust, which
gives bloody box scores to prime-time series and network
movies. A homicide “appareatly accomplished” (accord-

TWe'll
one.growled as ABC,
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ing to their rating scale) earns 30 points; one “merely
attempted” gets 30 points; “results shown” wins 25 points
motre. Moderate injuries mentioned are worth nothing; they
rate 18 points if attempted onscreen, 30 points if apparently
accomplished. Destruction of a city gets 50 points if ap-
parently accomplished, 5 if just mentioned. Using this
scale, a recent episode of Baretta earned itself 1,119 points
—one killing, one implied killing, seven attempted kill-
ings, and so on down the list to 29 references to killing. A
Streets of Sann Francisco episode the same week was good
for 1,001 violence pomls ‘Police S*o:y, 690. Viewer's DIS-
gust’s champion so far this year in the hour-series category

is an episode of S.W. A.T. last April which scored a whop-

ping 1,308 points.

At the Annenberg School of Communications in Phila-
delphia, Dr. Ge Gerbner and his associates have a
violence index of their own, using similar research tech-
niques if less spectacular scores, From this index, Dr.
Gerbner reports that the much maligned “family hour”
seems to have had some effect: During the 8 p.M. to 9 .M.
(EST) time slot, the violence index dipped from 146 in
the fall of 1974 to 101 in the fall of 1975, (It went up fo
108 this past spring; nobody knows why.)

That's the good news from Gerbner. The bad news
is that the dip during the family hour seems to have
become a veritable bulge after 9 p.M.: Seven out of every
ten characters in later shows were involved in some kind
of violent act, as opposed to ihree out of ten before
10 p.on

There are other recent studies, including ones produced
for the networks, that measure acts of violence in terms

| —
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tality; the hero began by killing mug-
gers and ended by kitling children. Gar-
field explaing, “I wanted to show that
when you begin to act as a vigilante, it
quickly goes out of control. The movie
changed the novel to show vigilaniism
as a heroic act. And I was alarmed by
the effect the movie had. I saw it on
Times Square, and the audience reac-
tion was terrifying. People stood up
and cheered, ‘Kill that mother!”” Gar-
field points to cases where reallife
killers imitated the hero of Death Wish,
and he says, “I feel a degree of respon-
sibility for the victims of the violence.”
Recently, Garfield tried to stop CBS
from showing Death Wish in prime
time; he failed.

At the same time, however, Garfield
raises another caution: “As a writer 1
resent censorship in any form, If peo-
ple get too carried away with this anti-
violence crusade, we could find our-
selves in a position where violent acts
are proscribed, which would mean that
certain valid stories simply could not
be told. That is censorship, and it is as
~great a danger as violence.”

Edward Anhalt, the Academy Award—
winning screenwtiter of Becket, has

controversy regarding violence in fiims.
A movie that he worked. on back in
1952, The Sniper, was caught up in a
court case in Canada. A boy in Otiawa
saw the movie and went out and shot
eleven women. A lawsuit was brought
against the filmmakers on behalf of one
of the victims, but the Canadian Su-
preme Court decided that the filmmak-
ers did not bear responsibility for the
violence. Anhalt believes, “Most peo-
ple release their aggressions and hos-
tilities by seeing a violent film. There
will always be a few neurotic, dis-
turbed people who may be stimulated
by the violence. But whatever the dan-
gers of violence, I think censorship is a
far greater danger.”

Many of the best American films
have always been violent. Bonnie and
Clyde, The Wild Bunch, The Godfather
I and II, Deliverahce, Mean Sireets,
Taxi Driver, and the new Carrie are
among the best ‘movies made in this
country during the last decade. Some
of the worst American movies made
during the same pericd—low-budget
melodramas like The Texas Chainsaw
Massacre, as well as big-budget produc.
tions like Drum and Two-Minute Warn-

think we will atways have to tolerate
the trash for the sake of the achieve-
ments of artists like Penn, Coppola,
Peckinpah, and Scorsese, The escala-
tion of viclence in films is troubling,
but there are no easy solutions.

Has the saturation point been reached
in the new wave of cinematic gore?
The {fate of violence in films rests with
the moviegoing public. Some people
feel that the trend toward increasing
violence has already peaked. After that
recent showing of Two-Minute Warn-
ing 1 attended, a lot of people walking
cut admitted that the film had dis-
appointed or disgusted them. An artic-
ulate black couple spoke for quite a
few others when they said, “We feel
ripped off. We'd like to get our money
back. The movie was really sick, and
we didn’t enjoy it. But it had been ad-
vertised so heavily on television that
we wanted to see what it was all about.
If there were different kinds of movies
around, we wouldn’t be going to see
junk Iike this.” If their dissatisfaction
begins to spread, maybe the situation
will finally change. The only message
that Hollywood understands is the ring

had some direct experience with the

ing—are also extremely violent. But I

of the cash register,

Points of viewing: Violence in a recent Baretta episode, mea-
sured byone of several current rating systems, earned a whop-
ping 1,119 points, rivaling this year's champion to date, a
SW.AT. episode of last April which scored 1,308 poinis.

of a particular program’s context. But what these studies
all certify is that there sure is a lof of violence on TV
something that anyone trapped in a strange motel for a
week with only a nineteen-inch companion could just as
easily confirm. What this explosion of vielence does to us,
and what to do about curbing or redirecting it, are the

kinds of questions that TV Guide, New York Times TV
critic John O'Connor, and other sentinels of electronic
sanity wrestle with regularly.

Some social scientists think that watching all this vio-
lence is training us to become not kiflers but victims; they
cite recent studies which seem to show that people’s fear
of crime has little to do with the actual crime rate in their
particular area. Watch Bareffa and youll be more afraid
to walk your dog, even if you live in a protected suburb.
Spend a Sunday night with Kojak and Delvecchio and
you'll call in sick for work on Monday. “Violence in
video,” says Dr. Gerbner, “demonstrates how power
works in society: Who can—and who cannot—get away
with what.” Seeing Starsky and Hutch skirt the rules of
evidence could bring on another Jehn Dean. .

Actual links between televised violence and real crimes

are rare and much discussed by researchers .in the field.

(Viewer’s Disgust came up with a fifteen-year-old girl in
Winchester, England, who said she tried to knock off her
parents with a technique picked up from Srarsky and
Hutch; she cut what she thought was the brake line on
the family car. Luckily, her knowledge of auto mechanics
was as faulty as her moral sense.) But any parent who has
driven with a four-year-old past a cemetery and has

heard him say, “That’s where they put all the shot

people” knows that there are more direct indications of
psychic dysfunction brought on by even regulated viewing.

The attack on TV violence most in favor at the moment
is a “hit ‘em in the breadbasket” approach—a constant
reminder of the power of the consumer. Viewer’s Disgust
and other groups regularly publish the names of adver
tisers who appear most often on violent shows, urging

* readers to write the sponsor and express their outrage.

It could be working: Several large advertising agencies
have already begun advising their clients to stay away
from the more violent series. —Dick Adler

N

R AT

NOVEMBER 29, 1978/NEW YORK

45




PTA, AMA mount
efforts agams_t

-Former wm hold hearrngs
latter will testify at them: -
cand pubnsh ;ournal articles:

The national ‘Parent- Teacher ‘Association
and-the  American Medical' Association
have. begun separate but. ocn:asmnally
“Crisscrossing campalgns against wolence
- on: television:

- The PTAs crusade begdn ldst week in -

Pmsburgh in: the “first of elght regional

chedrings;.on: ---woience Lo gnve parénis;.

weduca :
pertsUn pportumty 10 express their views
“vabout "how TV “violence “might “affect
“children. - Television:: Information - Office
. Director. Roy: Danish was among the ‘wit-
. nesses atrthe - first afl-day forum. When
:_-'they re finished: the héarings will provide
“iheimes
: publlsh

~The; AMA which: aiso plans to publlsh .

: 'on the sub]ect will ‘give testimony ‘at ‘the:
. PTA meefings.
. be in Kansas City: Kanie Jans I1; Atlanta,
~Jan;.18: ‘Chicago, Jan, 25 Dallas;Feb. I;
: Portland' Ore.. Feb, 8: Hartford; Conn
ngeies Feb. 22."

A PTA spokesm n'said last week the fia-

"tlonai association is. also momtormg TV

programs,’ visiting and writing TV lcen-
sees and legislators and, as a last.resort in
the year-long effort to arouse public and

oﬁimal concern, wou]d arrange natronal

) Bruadcastlng Det & 1978.
40

L"for a_report lhe nauondl PTA wntl_

The: remaining: seven, will.’

boycotts of TV products advertised on of-
fending programs.

The AMA, meantime, acting on a
reselution passed by the association’s
house of delegates in June that describes
TV violence as an environmental hazard
particularly to children, is concentrating
on educating parents to act as guardians of
what their children see. The association
has voted to give $25,000 to Nicholas
Johnson’s National Citizens Committee
for Broadcasting for its TV-violence
monitoring activities. A spokesntan said
last week it may award money to others.

In addition, the AMA will hold a ses-
sion on TV violence at its annual clinical
convention in Philadelphia Dec. 6. Partici-
pants will include “‘recognized authori-
ties,” the spokesman said, among them:
George Gerbner, dean of the University of
Pennsylvania’s Annenberg School of
Communications and leading researcher in
the field of TV violence.

Dr. Gerbner will be featured, too, in the
Dec. 13 issue of the AMA journal, Ameri-
can Medical News, writing about the total
tmpact of television—its role as a societal
force.

Further, the AMA has in the works a
booklet designed to educate parents to the
potential impact of violent programs on
their children. It will encourage parents to
monitor their children’s viewing habits
and to discuss the programs with the
children. The association is shootmg for
publication of the booklet in February
1977.

Program Briefs

‘Double Dare’ taken. CBS-TV has can-
celed Gambit, five-year-old daytime game
show (11-11:30 a.m., NYT}, produced by
Heatter-Quigley, and on Dec. 13 will
replace it with new Goodson-Todman
quiz, Double Dare. Double Dare will be
taped in Hollywood, with Jay Wolpert as
executive producer and Alex Trebek as
host.

AP’s '76 Roundup. For 12th straight year,
Associated Press is producmg 60-minute
audio program, The World in Sound 1976,
reviewing highlights of year.

CMA’s new captain. Dan McKinnon,
owner of KsoN-AM-FM San Diego, was

“elected president of Country Music

Assocnauon first bl’OddeSlBl‘ to be named

= =« 10 that post in
‘%‘ association’s 16 year
history. Mr. McKin-
non, who aiso has in-
: 1erests in Ky
* Corpus Christi and
¥ KBMT(TY) Beaumont,
both Texas, owns
“ music publishing
* company and lalent
management firm.
He previously served

teKinnon two terms on boards
of CMA and National Association of
Broadcasters. CMA, 5.000-member

group, is host of annual country music
awards TV show, elects members to Coun-
try Music Hall of Fame in Nashville and
promotes country music worldwide.



.t The American Medical Association

- there in the program, tucked between

. year,
pel job on that number,

Q//A//ﬁm.f,é; 2/
ByDOROTHY STORCK

ey

bothers AMA -

(AMA) held its national convention in
Philadelphia this week, and right

“Diseases of the Thyroid" and “Mi-
tral Valve Disorders,” was a ringer.

Tt was a seminar on “The Effect
of Televised Violence on Children.”

We've all been aware of the ritual
flurries about TV violence over the
years. Presidential commissions, be-
ginning with Ike, have studied it

Citizens groups have deplored it.
Serate committees have investigated
it. :

There has even been J. Walter
Thompson, the world’s largest adver-
tising agency, which has 80 percent
of its billings op TV, mounting a road
show about it. -

1 sat through the J. Walter Thomp-
son outing., It was slick and enter-
taining, and after about an hour I got
the message; .

Ameriea is good. Violence is bad.:
We're all going a little nutty in our
high-strung, oversexed whoopee, but |
it’s only the real nuts who take TV
violence seriousiy and go out and rip
up the streets. We should. worry
about it, of course, but we nust re- F
member that commercials have noth-
ing to do wth it. . i

There were bright kids listening to |
the J. Walter apologia at the Anne

ey manag

-——yoa .

Tiploeing SR

But here we are a year later with
the AMA—the most powerful status
group in America and certainly the
most powerful lobby outside of the
American Rifle Associatien—tiptoe-
ing into the TV violence thing, *

The TV violence seminar was obvi-
ougly just one of many small side-
shows to the main concern of the con-
vention—fighting national hzalth cara
and figuring out how to protect
against malpractice suits. &1

But there it was ronetheless, with
& peychiatrist to kead it and the aura’,
of AMA legitimacy over it. K

TV violence has become, for the
first time, a certified medical health
problem,

The chairman of the panel, Dr. Ro-
bert Stubblefield, a white-haired child
psychiatrist from New C(anaan,
Conn., explained his interest in the
subject:

Alarming

New research has been coming in,
he said, which has alarmed him.
There was the result of a l0-year
study, for instance, which indicated
that aggressiveness in I%-vear-old
males was significantly related to the
amount of TV viclence they had
watched 10 years earlier, -

He was seeing, he said, kids who .
had been diagnosed as schizophrenic, *
but who were really not split. They
had come from homes where there
were maybe five kids and seven TV
sets. They had never bad an interac- |
tion with the family around them,
Only with the TV sat. - -~ . - .

Dr. Stubblefield said he wondered,
and you have to wonder i he was

“ considering this for the first tims,
who were the herozs and heroines
now of his grandchildrea. Kojak? The
Bionic Woman? BT

The sociclogists and the psycholo-,
gists presented their studies a litile
hesitantly at first. This was, after

{ all, the holy of holies — an AMA
meeting — and they were intruders. - .

~ Scary stalistics

But after a while you could see.
they were hecoming more surs of

- themselves, and even'a little angry,
They knew what they were talking
about was as important as the mitval

Lvalve. )

Kids in thelr formative years spend
50 percent more titme watching telev-

. ision than they de going to school.

. Before they are teenagers thev see,
on the average, 13,500 violent de-
structions of etirer human beings,

Heavy television watchers, the re-
searchers were saying, tend not to

* take action to help othiers in trauble,
They become more aggressive them- !
selves, or more frightened, They re:

« gard themselves as either victims or
perpetrators, :

They look at the real world and it
is terrifying to them. The TV re-
searchers have a name for jt. They
gall it “The Mean World Syndrome.”

I don’t know what that seminar did
for the doctors who were there. It
scared the Gloctamorra out of me.

¥ kindiy Dr, Stubbicfield and the
ether medies ave finally taking notice
of television, I can enly be grotefii.
Swine fly, it would appear, Lsn't in |
the same league when &t cames (o i
suenace of the public weal,
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By Earl Lane
“hildren’s Saturday morning television - pro-
grams are filled with violence, and the number of
aggressive acts appears to be on the rise, accord-
ing to a researcher at the State University at
Stony Brock. ‘

Susan Harvey, a graduate student in psycholo-
gy who helped direct a. survey of children’s pro-
grams from the 1975-76 TV season, has found that
the programs studied averaged one act of viclence
or aggression every 2 minutes. Some pregrarrs
such as “The Pink Panther” and “Bugs Bunny
averaged one act of aggression per minute,

The frequency of aggression had nearly dou-
bled from the previous television season. “There
was a statistically significant increase in aggres-
sion,” Ms. Harvey said recently.

In looking for positive, or “pro-social,” beha-

viors in the programs, the researchers found epi-
sodes of altruism and kindness to be relatively
rare. They found also that males tock about 77 per
cent of the numan roles in the shows, and 92 per
cent of the roles were given to whites.

The research was done at the Brookdale Cen-
ter for Media Research in East Setauket, which is
affiliated with the university. The center is direct-
ed by psychologist Robert Liebert, an authority on
the impact of television upon children.

Researchers taped the programs on the three

~ commercial networks for a typical Saturday morn-

ing during Qectober, 1975. They then analyzed the

shows minute-hby-minute for acts of aggression,
which they define as “acts involving the use of

force, threat of force or intent of foree against
others.” "They looked also for a variety of altruistic
acts, such as sharing, cooperation, expressions of
sympathy, resistance to temptation and control of
aggressive impulses.

They found an average of 11.6 aggressive acts
per half hour of actual program time during the 24
half-hour periods surveyed. The average for altru-
istic acts was 4.9 per half hour.

¢ NBC programs, on the average, were the most

violent, with 13.88 acts of aggression per half
hour. For CBS, the average was 10.63 acts per
half hour and for ABC it was 10.31,

The levels of aggression were higher than the
1974 programs surveyed, when the averages were:
NBC, 8.02 aggressive acts per half hour; CBS,
5.96 acts, and ABC, 4.31. The overall average for
the commercial networks was 6.10 acts per half
hour. The Public Broadeasting Service programs
surveyed had less than one-quarter as much ag-
gression {an average of 1.44 acts per half hour).

The Stony Brook findings are consistent with -

research by George Gerbuner of the University of
Pennsylvania. Gerbner has been anlayzing pro-
gram content for more than a decade. He found a
clear pattern of increasing levels of aggressmn
through the 1950s and mid-1960s.

" While the levels of viclence stabilized for a
- time, Gerbner also has been finding some new

increases in aggression in program content. “Over
.the past two years, there has been a general up-
movement - {m the levels of aggressmn},”

Gerbner said,

Sob Luckey

Newadav Pheta b 3

Susan Harvey, a Stony Brook graduate student who measured aggfresswe

acts on Saturday mommg television. -

“although there was a slight de-
crease last spring.” The analysis of this fall's pre-
grams has not been completed, Gerbner said.

Among the shows with the most aggressive

content in the Stony Brook survey of Getober,

1975, were:

" The Pink Panther (NBC)—33 aggresswe acts
per half hour.

Bugs Bunny (CBS)— 28.5.

Tom and Jerry (ABC)—22.

Among the least violent shows:

Shazam/Isis Hour (CB8)—1 agpressive act
per half hour.

New Adventures of Gilligan (ABC)—1.5,

Emergency Plus 4 (NBC)—86.5. _

Ms. Harvey said that it would be risky to char-
acterize shows on the basis of just one episode.
But the averages for all programs give a meaning-
ful picture of the probable level of aggression that
children are exposed to each Saturday, she said.

“T think it is important for parents to watch the
shows their own children are seeing and judge for

_themselves what values they portray,” Ms. Har-

vey said. “I'm sometimes amazed at what goes on.
Inone ‘Pink Panther’ episode, two aardvarks were
arguing over who gets to eat an ant . , . Finally,
one takes out a box, clearly labeled tacks,’ and
spreads them on the road. The other aardvark
runs over them. Now, an act like that 1s so easy
for a child to pick up on.’

Whether, in fact, children do imitate aggres-

sion they see on TV has been the subject of con-~
siderable research and debate. But a variety -of .
-studies during thé past five years, including sever-

al at Stony Brook, have concluded that there is
evidence of s causal relationship between televi-
sion violence and later aggressive behavior in chil-
dremn.

agpression and emotional arousal in childreri seems
quite clear, Whether that arousal necessarily leads
to viclent actions is another question. But Gerbner
said that TV programing can have other effects
beyond stimulating viewers to aggressive acts.
“Our studies have shown that heavy television

viewers are more anxious, more mistrustful of

P TR

- strangers . . .
‘and the demand for protection. It prepares pecple

Gerbner said that the link between telev_isefil

TV violence.is a cultivator df fear

to be vietimized.”

Some of the studies involving children have
been criticized for not being “naturalistic” encugh,
since they often are conducted in laboratory set-
tings. But Ms. Harvey said that there have been
similar findings in studies at a nursery school. The
children watched TV and then were observed imi-
tating agressive acts from the programs during
their playtime. )

The researchers at the Brookdale Media Cen-
ter have a variety of other projects under way,
including a survey by Ms. Harvey of violence in
prime-time television programing. “We know that
many children wateh prime-time shows in addition
to the children’s shows as well,” she said. Gerbner
said that his research to date on this fall's prime-
time programing suggests that the networks have
been very uneven in their adherence to the so-
called “family hour” coneept from 8 to & PM, “CBS
is the only network to consistently follow the fam-
ily-hour format. NBC has done it not at all or
reluctantly. ABC is somewhere in between,”
Gerbner said.

The question of TV violence is being debated at
& nationwide series of hearings sponsored by the
National Parent Teacher Association. At the first,
held last week in Pittsburgh, Dr. Keith Reisinger,
an assistant professor of pediatrics and psychiatvy
at the University of Pittsburgh, said that “televi-
sion continuously instruets us that we can easily
resolve problems by use df force.” Other witnesses
said that televised aggression has made children
less sensitive to the real impact of viclence.

Roy Danish, director of the Television Infor-
mation Serv1ce, an arm of the National Association
of Broadeasters, said that the networks weve mov-

ing to remove gratmtous violence from program- -

ing. He alsc challenged the notion that there is a
cause-and-effect relationship between violent pro-
grams and viclent behavior among children. “The
case is not closed and more research is needed,”
Danish said. He added: “We‘re moving as well as

“we can toward the removal of gratuitous viclence,

but it would be wrong to present & pictire of the

-werld in which there is no confhet and 1o aggres--

sion.” JIE

Ve



800 %w@% Ea‘%@? media violence inquiry winds. up

‘By MICIIABL MOORE
The Royal Commission on
Violence m the Corsmunica

4 fons Indudtry ends its hears,

:11 Ings this week after receiving
-more then 809 briefs and
i erisseressing the provines,
It has heard froim broadeas-
ters snd publishers, from aca-
! deinies  and adverhsers and
i mogt 6f 21l from peuple who
wre. worried or offended by
what they see on television

jrand in films and in thelr
I pewspapers. R
Television has been the

most stronglyeriticized,
1! partly bocause viewers see o
i rising fide of violence in the
%: entertainment it provides, and
parily ‘becauss it bringy ifs

massage info people's living-

FOOMS,

Théy pavecompleined
almut the killiug on serials
bout  the “-::h\.a,, tha adver-
tisenienty for viclent movies
2t ars ingerted Inte daye
programs, the Bugs
ueny and Road Runner car-
0005 Bhd aven Sesame Skreet.
s slftamoon Dr, George
terhiner, dean of the Annen-

by School of Communisse -

dions. el the. University of
eansylvanta, will outling for
Sihe commission fhe frends in
Hﬂmviswn vislsnes &5 he has
measurad them over the past
palf-doren years. :
Tast  week, J. W lter
Thempsan, the world's biggest
3 :(a\eu,“‘P" agency, told Lhe

has become so violent it s ad- |

vising clients {o avoid viclent
shows.

Some afvertisers have heen
doing so for years, the agency
said, apd others have
switched to this position fn the
past year or iwe.

But an association of ma]c-r
Canadian advertisers tgld the
commission that advertisers
should ‘have no volcs in the
programs they sponsor, .

Thomas * Blakely, president
ol the Association of Canadian
Adveriisers, said contents of
the gmgrams showld be jaft ia
the bands of “the people run-
mng the media "

-

_ Professer io outline ?G‘a@‘!!ﬁd@n frends in sfﬁr? of fasi week of hearmgs

The 225 companies In his as-
sociation place $450-million &'
year in advertising,

“The advertisers” aftituds is

that it is unwise and not-in .

the best inlerests of the con-
sumer, the media or anybody
i anyhedy {except the media *
OWNErS) exercises any control
over it,” Mr. Blakely said. |

“We do not believe the best
intcres:s of the public are

served ' when any group. call
te*l any other person what he
ey of voay net read or see
or near.”

Tampering with the content
eventually would: cost the ad-
veriiser his audience, Mr.

Blakely s3id. Besides, he saxd.
mest advertisers want fo gef
exposure on a range of pro-
grams so they ean reach a
range of customers.

th]e “it §5 probably Hegal
for advertisers to act toﬂether
to hoyeott the media for Tes-

sons of conteni,” Mr. Blakely. -
.sald some are. doing it indivie
even though this re-
f‘maency of thesr

dually,
duces the e
ad\ erhshng dollars,
“Hany companies are doing
the same thing,” he added.
“Why don't they publicize
jim
Judy LaMarsh asked,
“Ehay'te nct very. good ».i:

SRR TeD

Seatt Yo

Lugien P-

: 1 that television

T L Y T

comunission - chairman

it Mr. Blakely Teplied.

He . satd ke was sure “re-
sponsibie editors and broad-
casters'” would pelice them-
selves, . hut
called his position “‘an sbdica-

Hon of responsibility” and “a’

ut” and “nonsense.”
. Although people who testify
are quesiioned also by the
other two conunjssioners,
family court judge Lucien
Beuulieu snd Globe and Mail
colemnist Scoft Young, Miss

LaMuarsh is the ql.een bee of -
- the hearings,

When Mr, Blakely began, he

“szld some of ‘the things in his
' brief were “just 2 little bit at

vdds” . -with what J. Walier
Thompson hed said.

“rhat's your o *ohle*h 1ot

aars,”  Miss Ls.Mars,h :.3.d
sweatly. .

Thers was nmbmg sweet
about her respense to the pre-
vigny. witness, Dr. Joseph

Greefy, dean of ime ari:s at_

Iiiss LaMarsh |

York Lmversﬁy, who brought
itles about violence in televi-
sion and films,

He said the problem is one
of econumiecs: the Cznadian

Eroadeasting Corp. and edu.

cationa television that do not
havf-' &Day their own way
an. afford to be less violent

than stations that must live on
their  advertising reveaue.
Media Viclence, he said, i
part of “‘arger socdal ;nub-
lems” and the answer isnot
censorship but education,

After the two other commis-
sioners asked equally general-
fzed questions,. Mlss LaMarsh,
sald she was “rather disap-
pointed by your preseala-
dorn.

She Ysted areas in ihe fine
aris that Dr. Green could -
have mentioned, Including
music and the dance, referrad
io a ‘scholarly preseniation.

“earlier By a professor from

-no brief and spoke in general- ¢+ the University of Toranto, and

commented: “You've just
conviaced ' me, with respect,

“that you don't know a great

deal about your subject.”
Earlier, she wondered out

loud to Richard Vincent, whe.

teaches commumications o
nursing students at George
Brown  College, ‘“‘whether
yowve been deferring to us
and being mmple in your writ-
ing for us.”

His presentation had been
penpered - with  statements
such as “mahy of owr siafi
are utterly revolted at the
violence on television.”

-Miss  LaMarsh cailed it
“Uind of fuzzy” and “d peal
motherhped paper.”

_Judy Craik fold the commis-
gion  the Imperizl Order
Dauvghters ¢f tha s,fnpire,
with 19,000 ‘membiirs in Gnta-
ric, . had called on its mern-
bers io. boycoitlp"mucis of

Tour

spansars of v*o‘ant television
shows.

Asked it she could remem:
bar the names of any prode
ucts she had boycotted, Mrs.

- Craik could not.

Miss LaMarsh fold hez‘ .f
the IODE really cares, “yoit
can create bloody hell in the
eouniry.

“I am grateful fo you 1ar
passing the resoluftons, butl
say o and fire up the bollers.
Send two or fhres of your
most bitchy women up {0 Ot
awa and make them Hsten

T i

After hearings this week;
which will embrace Oniarip
film censor  Donald . Sims,
Maclean's Magazine, frans:
cendentat medilation and sev
wral broadcasters, Mr. Young
mP raturn to his Globe and
Mail column and the other two
Commissioners  will embark
on further research They will
report next vear
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Bronze Age

. Tests ‘on . materials found at ,an ar—
cheulogmai site ‘at’ Bin. Chiang- in .
‘northeastern Thailand  have estab-

lished the presence there of a Bronze
Age culture as early. as 3,600 B.C, This

date, about- 600 years earlier than the -|

oldest known Bronze Age artifacts in
the Middle East, tends to upset longs

.held thearies of cultural diffusion from .

the Middle East toward the rest of
the world, In fact, since both the cop-
per and the tin reqmred to make

* bronze occur together in Thailand, bug

not in the Middle East, there is specu-
lation the influence may have run the
other way.

The Ban Oh!ang cu ture also appears*’

- to-have'differed significantly from ear-
ly Bronze Age Socicties elséwhere in .
. the Jack of monumental sirdctutes and -

the relative scarcity of weapons at Ban

Chiang. Tests cn the materials were.

made at the University of Pennsylvas
nia Museur, and the results were dis-
closed in a statement by the Thai and
American leaders of the expedition.

(More Ideas & Trends, Page 11)

< Tant Ferrell #

and Donalrl Johnston

Bronze spearhead found In Thailand,

M‘E’. u/_yo ¢ k

VI, RlVERS

no 1973, a- "young. woman in" Boston ‘was dousel- with:
gasoline and set afire by teen- -agers. The night before, a° i
lotal {elevision station had featured a movie in -which 4 .

derelict was murdered in exactly the same way. Cmm 1dence
— or inspiratien? :

In 1566, NBC showed a movie about a man who placed
a bomb on &n airliner, One bomb threat was made to an
airline during the movie, and seven others were made in

~the course of the foilowing week! When a Senate subcom-’

mittee held hearings on juvenile delingquency in 1961, it

found kids who had committed: acts from burglary to extor- .

tion and said they got the idea from television,

The controversy over violence in the media is hardly
new; it has had a longer run than “Gunsmoke.” Now Chi--

cago's Mayor Daley has proposed to ban chlldren ander 18-
'ﬂfrom movigs that are excessively violent, : :

"But How much is really known about the effect’ of medid -
violence on the viewer? What does it dg to people? Ev idence .
hds been accumulating for mere than two decadés. In 1975

the Rand Corporation put together a bibliography of the -

research on tefevision and human behavior any found 2,300 "
studies or papers on the topic. A major Government, study
on television and social behavior (the Surgeon, Geheral's
Report) was released in 1972 after three years:of work.
and a cost of 81.8 million. As a result of 2!l these studies,
there is little doubt that the viewing of media vielenge,

at least in laboratory sétiings, can lead to aggressive be~

havior on the part: of some children, The guestion” still’

) being argued is whether such exposure in the real world
" has a significant impact on large numbers of childr: 1, anc[
"~ whether” it carries cver into their everyday life. :

Laboratory studies have repeatedly documented shor-t- .

term aggression. In one such experiment, a film of a knife
fight was shown to one group of men, while another Broup
saw a travel film, Both groups were then told. te ubserve

_a ‘third group whe were performing simple tasks, They
“were told to press buttons te give these men' an slectric™

shock if they made any mistakes. The . experimenters. found

" that the men who had seen the knife fight shocked the'”

victims far more often and more severely,

But 1aboratory studies are often criticized because they
are done in “unreal” setlings. As one scientist puts it,
the laborztory seiting “invelves. complex sequences -of ..
procedures that simply seem too far removed from -the
ordinary course of events of human life,”

Field studies that invalve gathering data and mtehuewmg
of subjects in the places where they live and woik may:

offer more convincing evidence of a link between media’
_violence and aggression than laboratory studies do.. One ;

such study, for example, collected data: once on third-

- .graders in New York State and revisited the same childrer'’

10 years later. It found a strong correlation bt:tweea earty '

-

T iwes S/fé’//7é’

wd

evis'Ion exposure to violence and aggressive behavior

" in the teen-age years.

In the past, studies focused on finding cause-effect Jinks .
- between violence and aggression. Now, however, research-

' ers are looking at what could be a more pervasive effect

“of vIo!ence. Studies by Dr. George Gerbner, dean of the

Annen
l%enns__w_ﬂmw that heavy TV vicwers overestimate
the amount of violence and danger in the world. Other
studies show that children exposed to TV violence tend
to passively accept violence as a solution to problems,
The Surgeon General’s Report of 1972, which is still
the single most elaborate study, grew out of Senator John

[ O. Pastore’s request for more evidence on the question
of whether there was a cause-and-effect link between media

. violence and anlisocial behavior, The final report consisted

of five volumes of research reports and a 137-page summary
. that-did Hittle to interpret or clarify the data, The report
. said there was a “preliminary and tentative indication”
of a causal relationship, but that it operates only on some
children who are prone to be aggressive and only “in some

© environmental contexts.”

- Beveral of the scientists involved in the research objected
te the cauntious language of the report; some even calling
“it a “whitewash.” .But the Surgeon General, Dr. Jesse

Steinfeld, endorsed the report and later wrote, “These studies
'. —-and scores of similar enes — make it clear to me that

. the relationshlp between televised violence and antisocial
behavior is sufficiently proved to warrant immediate reme-

' dial dction.”

But other cbservers, including both -industry spoXesmen
and socal scientists, point out that violence existed long
before television and that its roots lie in social factors such
as povérty, the home environment and the basie fact that
people gel mad at each other.

Gerald Lesser, director of the Human: Develnp*nent Lzab«
oratory at Harvard and chairman of the board of advisers
for the Children’s Television Workshop, says that enough

_‘ is known about the effects of violence in the media to

. know it’s not doing anybedy any good. He suggests socisty

“move on-to the problem of devising ways io use television

in a more positive and creative manner, :

Telévision may. be able, after all, to teach cooperation as
well as viclence. In one field experiment, nursery-school
‘children weré observed over a pericd of nine weeks. One
group: that watched the low-key public television program

- "Misterogers! . Neighborhood” displayed mors cooperative

.~.behavior afterwards..The researchers concluded that tele-

... viston' could play an injportant role in the positive social

" development of children. The problem of teaching positive

“values by television i3 the question of whose values will

be taught. But, says Dr. Lesser, it is a proolem soviety
ought to grapple wl.th

Cary! Rivers teaches wrltzrg at the’ School of P_rblb:

’ Ccmmumcatlon at Boston University,

chool of Communications at the University of
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NATPE SALES RECORDS: '""We have fractured every
sales record at any convention. .. We have been drown-
ing in people"--MCA Vp Sales Dir. Donald Menchel
on success of last week's NATPE convention {see p.
1) for syndicators. Menchel's assessment was ver-
ified almost without exception by his colleagues &
competitors in business of selling programs to TV
stations. "Terrific...overwhelming... outstanding™
were among adjectives used to describe reaction of
station program buyers by some 140 sellers in San
Francisco. ‘

Much more buying went on than usual at NATPE
or NAB conventions, and neither sellers nor ‘buyers
agreed on reason. New NATPE Pres, Phil Boyer
(see p. 'T) said it was because so many gen. mgrs.
now attend with their program dirs.; others agreed,;
but far larger number said it was because of short-
age of syndicated product and stations didn't want to

. be shut out. Other reasons given were fact access

time no longer is issue and "the poor seasons the -
networks are having."

While MCA was silent on dollar volume of sales,

"Metromedia's Kenneth Joseph said his company did

over $1 million in business. Worldvision's J erry

. Smith said company sold over $400, 000 "before noon

Saturday," day suite opened; Worldvision had popular
new show in Doris Day, "perfect for family hour,"
said Smith. Time-Life sold over $750, 000, accord-
ing to Wynn Nathan, who said: "We're tremendously
happy...The guys came to buy. We've had 3 screen-
ing rooms going constantly." :

SFM Media Service's Stanley Moger said recep-
tion for new Mickey Mouge Club "has been beyond
belief, . .Stations have been up here fighting over it."
Multimedia (ex-Avco) Program Sales Donald Dahlman:
'"We don't normally close sales here; this time we
have." Gold Key, which tock pictures of visitors with
stuffed gorilla, had over 1,400 in suite. Viacom
gave away more than 4, 000 prizes to visitors. 'This
convention has far exceeded the sales [over $500, 000]

TELEVISION DIGEST—5

we've made at other conventions,” according to Gold . .
Star's Robert Muller. "Everything is just fine, the
seling is very brisk,"” said 4-Star’s Robert Newgard.
Columbia's William Hart: "Traffic is overwhelming. ..
sales are much better than last year."

ITC had popular new product in The Muppet Show—
sold to 75 stations, including CBS-owned stations and
45 of top 50 markets, according to Pierre Weis.
MGM's Medical Center went "damned well,’ accord-
ing to Al Newman., Small outfits were pleased, too:
"It started slow but ended much better than we had
hoped, ' according to Bernice Coe of Coe Film Assoc.
Carter-Grant's Sherry Grant: "I'm here to find out
what people want...in women's programs... They
want something inexpensive and different.” And then -
there's Sandy Frank, who told us; "I didn' come
here to sell...I came for good will."

Some station people were confused & upset be-
cause programs were offered only if certain number
of sales were made up front. Prime example was
Yongestreet's proposed New Hollywood Palace, which
was withdrawn after network-owned stations didn't
buy. Thomas Percer, WHTN-TV Huntsville, Als,,
bought 3 shows but complained: '"This is the first
time I've gone from suite to suite to suite and been
told a go or no-go depends on how many orders the
syndicator gets...It's very confusing.'

Big—and now permanent —loser to NATPE's suc-
cess is NAB convention, which will attract only hand-
ful of syndicators to its convention next month in
Chicago. Of those we asked, only 3—viacom, Multi-
media & NTA—will have suites at NAB, although
several others will send salesmen. NAB ran afoul
of programmers for 1974 Houston convention by put-
ting them in far-out hotel, tried unsuccessfully to
woo them back at .as Vegas last year. Those who
went to Vegas were very disappointed with fraffic
there, won't return this year. '"We don't feel the
NAB is the place to show our product,' said MGM's
Newman. "This is our convention and we are happy
with it"—Gold Key's Muller.

""Bpecialty station" impasse was resolved by
FCC last week, as agency decided to be liberal with
waivers for minority-owned stations such as WGPR-
TV Detroit {Vol. 16:5 p6). New rules, to be an-
nounced soon, will allow cable systems to carry any
station classified as "specialty.” Such stations
must transmit—1/3 of total time & 1/8 of prime
time—religious, automated or foreign programs.

If no such station is available, systems may carry
such programs from any station. All must get
certificate of compliance for such carriage, and
stations can oppose applications. Only 13 stations
now qualify as specialty: KHOF-TV San Bernardino,
KXLA-TV Fonfana, KBSC-TV Corona, KWHY-TV,
L.A. (all Cal.); WCIU-TV Chicago; WGGS-TV
Greenville, 8.C.; WHMB-TV Indianapolis; KPAZ-
TV Phoenix; KXTX-TV Dallas-Ft, Worth; WHAE-TV
TV Atlanta; WHCT-TV Hartford; WKID-TV Ft.
Lauderdale; WYAH-TV Portsmouth, Va.

TV is legal necessity, can'i be seized to satisfy
debts, N.Y, State Assembly voted recently. TV joins

~ such other "necessities" as clothes, cooking ware.

Cable can't have it "both ways,” FCC Chmm.
Wiley told Denver Cable Club—chiding industry for
complaining about "over-reguiation” while seeking -
Commission intervention in pole-attachment and
rate-regulation disputes. He also listed series of
rules relaxations, said few people have paid much
attention to Commission's film non-exclusivity rule
which, he said, eventually will allow cable access
to many 3-10-year-old films. Speaking of 1977 re-
build, he said he thinks it "gquestionable policy" to
"dedicate free channelg, beyond perhaps hoth public
need and demand." He pressed for industry support
of copyright and forfeiture legislation,

Neb. ETV Network has signaled it won't give up
easily in fight to retain its "N" logo—which is prac-
tically identical with NBC's new symbol (Vol, 16:2
pé). Neb. Network filed suit in Lincoln, Neb. Dis-
trict Court seeking injunction against NBC use of logo,
charging NBC with unfair competition and violation
of state & federal trademark laws. NBC said it was
"surprised & disappointed" by Neb. ETV action be-
cause it thought negotiaiions were going well.
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POST-FV VIOLENCE: Baitle between competing
meagsures of violence on prime-time TV seems to be
shaping up between CBS & NIMH over amount of
violence in post-family viewing (FV) hours. Though
Dr, George Gerbner, who prepares annual viclence
index report to Congress under NIMH research grant,
hasn% yet released results of survey for 1975-76
season, CBS has compiled its study—by Vp-Chief
Economist David Blank —showing violence Ievels down
for all 3 networks in all time periods.

Gerbner would only say that level of violence
before ¢ p.m.—during family viewing {FV) period—
was down from last year's levels, a finding substan-
tiated by Blank's study. -Blank found number of vio-
lent incidents "down substantially' compared with
1974-75, and "at their lowest level since we began
monitoring activities in the 1972-73 season."” Time
period apparently open to dispute is after 9 p.m.
Elank study claims violence after 9 "is down from
last year and about at the level of prior years,”

While Gerbner declined to give specific results,
he did offer spirited defense of his research methods,
challenged accuracy of CBS. "We have abgolute trust
in our results and we don't care what anybody else
says. ., When we publish, we set out our methodology
completely. We have not been able o see his [Blank's]
methodology. .. Usually, if there's a difference, it's
because of differences in the methodology."

Blank said Gerbner's charge that CBS method-
ology hasn't been published "irritates me...We pub-
lished full details in Spring 1974," as part of 1974
Senate Communications Subcommlttee hearmg record

(Vol, 14:14 p2).
—— B

"It seems ironic to me" that FCC—which has
"severely limited cable's ability to compete through
a series of arcane rules'''should be concerned about
restraints that might be placed on cable by state &
local governments,” House Communications Subcom- -
mittee Chief Counsel Harry {Chip} Shooshan told
Public-Cable membership meeting in apparent re-
sponse to criticism leveled by FCC Cable Bureau

‘Chief David Kinley (Vol. 16:6 p4). Shooshan added:
"We do not have any substantial degree of faith in the
federal regulatory body being able to ultimately do
a better job than the state or local regulators."

Jury convicted 4 executives of Brunswick Record
Corp. in Newark District Court last week for either
pocketing or funneling to disk jockeys over $350, 000
in cash from illegal sales of Brunswick record al-
bums. Money allegedly was given to disk jockeys as
"payola." Executives also were charged with failing
to pay copyright royalties on illegally-sold albums.
Convicied were Pres. Nat Tarnapol, Vp Peter Car-

ris, Production Mgr. Lee Shep & Secy. Irving Weigan,

Acquitted were Promotion DH‘ Melvin Moore & Vp
Carl Davis.

First profitable year was achieved by Kaiser
Bestg. in 1975, Share of profits going to Kaiser -
Industries, 77.5% owner, was $1,215,000, Balance
is owned by Field Enterprises. Pres. Don Curran
said revenues for first 1976 quarter are ""substantially
ahead" of last year and "we expect our profitability
to continue to increase.” Kaiser operates 5 U'HFS
began in 1965 in Detroit.

MARCH 1, 1976

OTC DRUG PANELS PLANNED: FCC, in cooperahon /

with FT.C, announced it will hold 3 panel discussions
May 20- 21 to explore TV advertising of over~the-
counter (OTC) drugs. Action is in response to peti-
tion by Mass. Atty. Gen. Francis Bellotti & others
seeking ban on televised OTC drug ads before 9 p. m.
(Vol. 15:29 p2). FCC approved panels 6-0, Comr,
Lee not voting; FTC approval was 3-0,

Two panels will concentrate on evaluating exist-
ing research findings and future research, while 3rd
panel will consider courses of actions. First panel
will consider cause-effect relationship between ads
& drug use by young children, while 2nd panel will
concentrate on elementary & high school children &
adults. Members of first 2 panels all will be aca-
demic & broadecast industry researchers, while 3rd
panel will be group of advocates. FCC & FTC staffs
have drawn up list of about 50 possible names, will
narrow field to about 30, "We're looking for experts
in the field, the best possible people...We just want
to get the issues out in the open,'’ according to one
official. Lawrence Zacharias, FTC, and Karen
Hartenberger, FCC, are staff coordinators.

._.____.____.__

"1 don" watch TV very much, but I think [family
viewing] is one of the few things they're doing that’s
worthwhile,” Charles Colson, former adviser 1o ex-
President Nixon, told us. In panel discussion on

- Deceney in Media at National Religious Bestrs. con-

vention in Washington, he struck out at power of TV
news, charging it has changed nation's character,
but spent most of his time defending reputations of
former Nixon aides.

every day to help them resist scheduling violent pro- -
grams "for profits & ratings." Ellen Richards,
WYFI(FM) Norfolk, Va., hit AP Radio for use of
"hell" & ''damn."”

Satellite Working Group members CPB, PBS &
Ford Foundation have come to agreement that "there
probably should be a single organization responsible”
for public broadcasting's satellite distribution system,
and that organization should be CPB, according to
CPB Pres. Loomis. In joint statement, members
said they've agreed that CPB "would assume the basic
responsibility and associated risks,” continue to
assign various tasks to PBS. Agreement seitles
dispute over control of loan negotiations & system
construction (Vol. 16:7 p2). Loan talks continue with
Prudential & Equitable, expected to provide financing
for project. .

CUB petltlons to improve quality of UHF broad-
casting (Vol. 15:30 p8, et seq.) should receive
"srompt Commission consideration,' House Comimu-
nications Subcommittee Chmn., Macdonald (D-Mass.)
wrote FCC Chmn. Wiley. Though Macdonald said
CUB representatives told him changes would involve
""modest costs™ and would "produce substantially im-
proved reception,” he noted that 7 months have passed
since petitions were filed, without FCC analysis or
rulemaking, and that issue doesn't appear on FCC
calendar for next 3 months.

Optical Systems reports starting or planning L
El Cerrito, '\ .

pay cable in following Cal, communities:
Castro Valley, Coronado, Martinez, Salinas.

Recording artist Pat Boone 7
said he prays for FCC Chmn. Wiley & network execs.
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