












PUBLICATIONS OF
NOTABLE INTEREST

Selective Guide to Materials for Mental Health and
Family Life Education

Contains comprehensively annotated listings of more than 700
films and publications (selected from more than 20,000 items)
that have met criteria of excellence. 1,000 pages. $52.50 paper­
bound; $65 hardcover (also included as part of the HSERS
services described below). Mental Health Materials Center, 419
Park Ave., S., New York, NY 10016. Revised Third Edition, 1976.

Human Services Education Resource System (HSERS)
A comprehensive service offered to organizations with a commit­
ment to consultation and education that budget $100 or more
for educational materials including film rentals and purchases
for In-service and community education programs. Included in
HSERS services are bulletins, newsletters, specimen copies of
innovative publications, and a monthly confidential report con­
taining about 45 film reviews and ordering Information in addition
to the Selective Guide (see above.) For more details and cost
write to MHMC at the address shown above.

Balancing Head and Heart: Sensible Ideas for the
Prevention of Drug and Alcohol Abuse

A multimedia resource package .that includes seven videotapes
and three books. The series was produced by researchers of the
Pacific Institute for Research and Evaluation after a yearlong
nationwide program survey. Its authors include Dr. Allan Y.
Cohen, Wm. T. Adams, Henry S. Resnik, and Lee Slimmon, with
Dr. Eric Schaps as senior author. Initially encouraged by the
Pennsylvania Governor's Council on Drug and Alcohol Abuse.
Book 1, Perspectives on Prevention; Book 2, Eleven Strategies;
Book 3, Implementation and Resources. Videotape 1- Tools for
Change: A Developmental Model for Growth and Learning; Tape
2-The Only Me in the World: Developing Self-Esteem in the
Primary Grades; Tape 3-Getting Them Not to Give Up: A School
Tries the Glasser Method; Tape 4- The Choice Is Theirs: Decision
Making in Early Adolescence; Tape 5-lt's Different When You
Care: Getting Kids Involved In and Out of School; Tape 6-A
Sense of Responsibility: Kids Help Kids and Everyone Wins;
Tape 7-Parenting: It Doesn't Always Come Naturally. Each
component can be purchased separately. For a descriptive
pamphlet, a price list, or other information contact Prevention
Materials Institute, P.O. Box 152, Lafayette, CA 94549.

Selected Mental Health Audiovisuals

Brief abstracts of more than 2,300 nonprint materials (films,
filmstrips, audiotapes, and videotapes) in the field of mental
illness and mental health. An exhaustive catalog, but not as
accurate about ordering information as one would like. Never­
theless, its coverage of Videotape and filmstrip material Is excel­
lent. Especially helpful to those seeking that hard-te-find film
or tape. Compiled by the National Clearinghouse for Mental
Health Information and available from the National Institute of
Mental Health, 5600 Fishers Lane, Rockville, MD 20852.

Audio-Visual Resources for Population Education and
Family Planning: An International Guide for Social Work
Educators

Compiled by Jacqueline Marx Atkins. Includes more than 200
annotations of audio-visual items (films, filmstrips, Slides, tapes,
etc.). Also contains helpful "how to" articles on audio-visual
resources, equipment, and materials as well as distributors'
addresses. $2 per copy. Internallonal Association of Schools of
Social Work, 345 East 46th St., New York, NY 10017. 1975.

Films Too Good for Words

By Salvatore J. Parlato, Jr. (author of "Films on Noise Pollution
and Deafness" in EMC ONE-76). Gives brief descriptions and
sources for 1,000 films that communicate to their viewers without
narration, dialog, or interviews, though most do have sound tracks
with music, natural sounds, or special sound effects to enhance
the visuals. Includes some silent classics, but most selections are
contemporary non-narrated educational films. R. R. Bowker,
P.O. Box 1807, Ann Arbor, MI 48106. $13 plus shipping.
Hardbound.

Catalog of Religious Education Media and Multimedia
Material

Available from John and Mary Harrell, Box 9006, Berkeley, CA
94709. Latest production, To Tell of Gideon, is a book with
accompanying 13-minute LP phonograph record. $8. Available
only from the address above.

Basic Media in Education

A book on nontechnical, hand-made media (posters, tack boards,
charts, maps, lettering, etc.) for the classroom. By John Harrell.
St. Mary's College Press, Winona, MN 55987. $3.50. 1974.

Teaching Is Communicating y:.
By John Harrell. Overview of audio-visual education based on
the theoretical work of Dr. George Gerbner, Dean of the Annen­
berg School of Communication, U. of Pennsylvania. Seabury
Press, New York. $3.95. 1963.

















Group aims at sponsors of violent TV programs 
mlicsla T r i b e  

Ulen Nicholas Johnson's term ascom- 
missioner of the Federal Commmica- 
lions Commission expired, many broad- 
casters. programmers, and advertisen 
breathed easier. 

Johnson was known as  the tiger of the 
FCC, a man outswken about lowaualitv 
programnung, .insidious adverialng. 
shortcomings in licensing and in the K C  
itself. 

But the FCC tieer didn't chanhe his - 
stnprs when he ik the commissl~n. He 
k d r i ~ e  head of the Natlonal Clllzpns 
Committee for Broadcasting, a public in- 
terest organization based in Washington. 
a c. -. .. 

One of the pmjects NCCB has wder- 
@ken is a studv of exactlv how much 

to use it as a vehicle for selling because you to know we've lost a multi-million- lence. We use the analpgy of an X-rated 
they think it's effective," he said. dollar account. We're here because we movie. The X-rating doesn't mean the 

"But tke vast majority of advertisers careabout it.' Another said. 'Ourclient is movie can't be distributed or that people 
are simply unconscious of the issue. losing sales and they want us to take can't gosee it. It does mean that you let 
They've never thought about it; no one's some action."' people know what's there. 
talked to!hem about it. Once a's pointed Isn't some violence merely a reflection "That's what we're doing. We're say- 
out that they have sponsored violent of reality? ing that these shows are very high in 
sho*~, some of them are outraged; 0th- . "It isnot our goal to drive all violence violence. If the advertisen want to go 
e n  are not really moved. oft television. Sporling events are natu- with these shows, that's their option. But 

"We're not telling advertisers not to rally violent in their oun way; news re- at least the public will h o w  that, and if 
advertiieon television but rather, in the ports may necessarily include some vic- they want to respond they can." 
course of their selling effort, wouldn't it 
be wiser if they identified themselve? -. . . . - . - . . . . . 1 
with programming that doesn't have a 
disastrous byproducteffect onsociety." 

Don't advertisers claim that violent 
shows draw the largest audiences and 
thus sell their product best? 

"The five least violent shows we found 1 
\iolencethere iion te~erisidn. which pro. are the'B~bNeuhart Show.'..\laryTyIer 
gramsarc the most and least violent. and %loore Show.' 'Welcome Back. Kotter;' 
uho swmors tile \iulei!l and nonv!ult.rit 'Chim ad tlw Mdn: and. 'Rhoda' - all I 
shou,s 

Using a yard.!ick for violence &%el- 
oped at the Annenberg School of Commu- 
nicat~ons at the University of Pennsylva- 
nia, monitors hired by the NCCB came 
up with a computer printout ranking 63 
shows and 127advertisers inorder of vio- 
lence. Thcorintoul shows theilarile of the 

toprated shows. That in some ways is 
the most significant thing inour study. It 
totally puts the lie to the argument that 
you've Rot to have violence to sell. 

"Now-we are in a wsition to eo to ad- 
vertlsers and ad agehcies and tgll them. 
'Look, if ~ou ' r e  still uslnr! violence after 
we've dine tlus studv- YOU have no 

=&w.thenhnberof incidentsofviolence excuse Yw are doing iibccause you 
and their m t w c  and duration. the exact have mad: it debberate corporate polley 
t~meoftheincidcnts, whotheadverlisen losay 'the public be damned' in t e r n  of I 
Mere, and the time of the ad in relation to the consequences of crime on television 
the violent episodes. being copied in the street, in terms of 

Armed with these results. Johnson at- increased aggressive and riolcnt bchav- 
tended the national PTA workshoo on ui- ior in children. in terms of the raised 
olencc on tclcvijlon. The info&ation. sew? of u>aarranted fear on thr phrt uf 
along with addresses of the adsen.sen adults. 
behindthemc~st ind the least violent or@ "You're not doing it to sell vou're not 
grams, is given in the NCCB newsleiter, doing it to get th; ratings. you're not 
Mnfia Watch. doing it out of ignorance of the conse- 

quences. You are deliberateiy choosing 
In an intervicw. Johnson discused to have this disastrous impact upon 

what his group isdoing and what viewrs America." 
can do about violence on television. Do you get any indication that the non- 

"There are some eomoanies that want violent messare is aetliir across? 
violent programming, dbn't give a damn "More than one agency Gkesman  at 
about its impact on the people, continue a recent seminar we held said. 'I want I 













































In looking for positive, or "pro-social," beha- 
viors in the programs, the researchers found epi- 
sodes of altruism and kindness to be relatively 
rare. They found also that males took about 77 per 
cent of the human roles in the shows, and 92 per 
cent of the roles were given to whites. 

The research was done at the Brookdale Cen- 
ter for Media Research in East Setauket, which is 
affiliated with the university. The center is direct- 
ed by psychologist Robert Liebert, an suthority on 
the impact of television upon children. 

Researchers taped the programs on the three 
commercial networks for a typical Saturday morn- 
ing during October, 1975. They then analyzed the 
shows minute-by-minute for acts of aggression, 
which they define as "acts involving the use of 
force, threat of force or intent of force against 
others." They looked also for a variety of altruistic 
acts, such as sharing, cooperation, expressions of 
sympathy, resistance to temptation and control of 
aggressive impulses. 

They found an average of 11.6 aggressive acts 
per half hour of actual program time during the 24 
half-hour periods surveyed. The average for altru- 
istic acts was 4.9 per half hour. 

c ,  NBC programs, on the average, were the most 
violent, with 13.88 acts of aggression per half 
hour. For CBS, the average was 10.63 acts per 
half hour and for ABC it was 10.31. 

The levelg of aggression were higher than the 
1974 programs surveyed, when the averages were: 
NBC, 8.02 aggressive acts per half hour; CBS, 
5.96 acts, and ABC, 4.31. The overall average for 
the commercial networks was 6.10 acts per half 
hour. The Public Broadcasting Service programs 
surveyed had less than one-quarter as much ag- 
gression (an average of 1.44 acts per half hour). 

The Stony Brook findings are consistent with 
research by George Gerbner of the University of 
Pennsylvania. Gerbner has been anlayzing pro- 
gram content for more than a decade. We found a 
clear pattern of increasing levels of aggression 
through the 1950s and mid-1960s. 

While the levels of violence stabilized for a 
me, Gerbner also has been finding some new 
reases in aggression in program content. "Over 

e ast two years, there has been a general up- 
c! movement [in the levels of aggression]," 

~.. 

Gerbner said, "although there was a slight de- 
crease last spring." The analysis of this fall's prc- 
grams has not been completed, Gerbner said. 

Among the shows with the most aggressive 
content in the Stony Brook survey of October, 
1975, were: 

The Pink Panther (NBC)--33 aggressive acts 
per half hour. 

Bugs Bunny (CBS)- 28.5. 
Tom and Jerry (ABCj-22. 
Among the least violent shows: 
ShazamIIsis Hour (CBS)-1 aggressive act 

per half hour, 
New Adventures of Gilligan (ABC)--1.5. 
Emergency Plus 4 (NBC)--6.5. 
Ms. Harvey said that it would be risky to char- 

acterize shows on the basis of just one episode. 
But the averages for all programs give a meaning- 
ful picture of the probable level of aggression that 
children are exposed to each Saturday, she said. 

"I think it is important for parents to watch the 
shows their own children are seeing and judge for 
themselves what values they portray," Ms. War- 
vey said. "I'm sometimes amazed at what goes on. 
In one 'Pink Panther' episode, two aardvarks were 
arguing over who gets to eat an ant . . . Finally, 
one takes out a box, clearly labeled 'tacks,' and 
spreads them on the road. The other aardvark 
runs over them. Now, an act like that is so easy 
for a child to pick up-on." 

Whether, in fact, children do imitate aggres- 
sion they see on TV has been the subject of con- 
siderable research and debate. But a variety of 
studies during the past five years, including sever- 
al at Stony Brook, have concluded that there in 
evidence of a causal relationship between televi- 
sion violence and later aggressive behavior in chil- 
dren. 

Gerbner said that the link between televised 
aggression and emotional arousal in children seem3 
quite clear. Whether that arousal necessarily lead3 
to violent actions is another question. But Gerbner 
said that TV programing can have other effects 
beyond stimulating viewers to aggressive acts. 
"Our studies hare shown that heavy television 
viewers are more anxious, more nlistrustful of 

strangers . . . TV violence is a cult~vatw of fear 
and the demand for protection. It prepares people 
to be victimized." 

Some of the studies involving children have 
been criticized for not being "naturalistic" enough, 
since they often are conducted in laboratory set- 
tings. But Ms. Harvey said that there have been 
similar findings in studies at a nursery school. The 
children watched TV and then were observed imi- 
tating agressive acts from the programs during 
their playtime. 

The researchers at the Brookdale Media Ceu- 
ter have a variety of other projects under way, 
including a survey by Ms. Harvey of violence in 
prime-t~me television programing. "We know that 
many children watch prime-time shows in addition 
to the children's shows as well," she said, Gerbner 
said that his research to date on this fall's prime- 
time programing suggests that the networks have 
been very uneven in their adherence to the so- 
called "family hour" concept from 8 to 9 PM. "CBS 
is the only network to consistently follow the fam- 
ily-hour format, NBC has done it not at all or  
reluctantly. ABC is somewhere in between," 
Gerbner said. 

The question of TV violence is being debated at 
a nationwide series of hearings sponsored by the 
National Parent Teacher Association, At the first, 
held last week in Pittsburgh, Dr. Keith Reisinger, 
an assistant professor of pediatrics and psychiatry 
at the University of Pittsburgh, said that "televi- 
sion continuously instructs us that we can easliy 
resolve problems by use of force." Other witnesses 
said that televised aggression has made children 
less sensitive to the real impact of violence. 

Roy Danish, director of the Television Infor- 
mation Service, an arm of the National Association 
of Broadcasters, said that the networks were mov- 
ing to remove gratuitous violence from program- 
ing. We also challenged the notion that there is a 
cause-and-effect relationship between violent pro- 
grams and violent behavior among children. "The 
case is not closed and more research is needed," 
Danish said. He added: "We're moving as well as 
we can toTard the removal of gratuitous violence, 
but it would be wrong to present a picture of the 
norld in vhich there is no conflict and no aggres- 
sion," ~n 
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