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which will build up the
psychological profile of the per-
son we’re dealing with. There is a
rapport in New York because
we’re used to dealing with so
many people from the media.
But there are many smaller
police departments that are un-
able to cope when 35 or 40 mem-
bers of the media are thrust upon
them. That happened in New
Rochelle. It was an overwhelm-
" ing situation. There was a lack of
understanding because there was
a lack of experience in dealing
with so many people. The police
department took an awful scold-
ing from the media. They called
them inept. I think the media felt
hurt and that’s why they snapped
back at the cops.

What happens when the ter-
rorist wants media attention or
wants someone in the media to
negotiate?

He may want Joe Blow because
he feels that if Joe Blow is there
the cop is not going to blow him
away. Four years back you had the
case with Chris Borgen of CBS.
He went up to 135th Street and
Fifth Ave. where two guys held
42 people hostage in a bank. They
requested Chris Borgen because
they felt that Chris would look out
for their safety. He went into the
bank before the negotiating team
was there, Today we would not
have permitted him to go in. We
would permit him to be seen by
the perpetrator, so he is aware he
is at the scene. But we will not let

him in.

The same thing happened with
ABC’s John Johnson this year.
We told him we’d meet him on the
corner of 109th and Madison.
When we got there, Johnson
wasn't there. We found out later

that Johnson had gone right to the.

scene. He was drawn, almost like
a magnet, to the door and the next
thing you know he was inside.
After about one and a half hours
listening to the perpetrator,
Johnson realized he was no longer
a mediator or negotiator —he was
a hostage. We had to get him out.

Have you talked to him since
then? Does he regret what he
did?

Oh yeah. He’ll never do it
again. He’s a believer in the pro-

gram. It’s like a cop wearing a
bulletproof vest. He thinks he’s
superman. He doesn’t realize his
vulnerability. He can get shot in
the leg and bleed to death in three
minutes. Many times the news
media people seem to feel that the
cloak of the media is going to pro-
tect them. But when you’re deal-
ing with a violent psycho, you're
just what he wants. You cannot
negotiate from inside. If you're
inside you’re out of the ballgame.
It’s like going into tear gas with-
out a mask.

What about the situation
where the guy just wants atten-
tion?

Ninety per cent of the time
these things are attention-getting
devices. These are the losers, the

In the wake of the Kiritsis and Hanafi terrorist incidents,
MORE queried television newsmen around the country to deter-
mine if individual stations are drafting ethical codes to guide their
news coverage. The answer seems to be ‘‘No!’ But those inter-
viewed expressed some pointed, and often contradictory, opin-
ions.

Jim Warren, Reporter, KPHO-TV, Phoenix.

““The one basic guideline is that the media work closely with the
authorities. No one tries to circumvent what the authorities want.
We pretty much accede to what the authorities want.”

Lou Rothbart, News Director, KTLA-TV, Los Angeles.

“If the media doesn’t play an adversary role, the police might
take justice further than they should. When we’re covering a hos-
tage story, police violence is not our first concern at the height of
it, but it is one of the other elements. When the police say, ‘We
don’t want you guys around, my first thought is “What are they
going to be doing in there?’”

Gene Strul, News Director, WCKT-TV, Miami.

“I’m not awed by the police. Cops have made lots of wrong de-
cisions. Judges and cops are no more qualified to make decisions
as to what we should cover than any other human being. We
should reserve the right to make our own decisions.”

Phil Nye, News Director, WXYZ-TV, Detroit.

“We will definitely send our cameras to a hostage or terrorist
situation. During the 1967 riots in Detroit, the city asked radio and
TV stations to suppress their coverage, and everyone went along
with it. That was a terrible mistake.”

Wayne Vriesman, News Director, WGN-TV, Chicago.

“I will never black out a story. That would lead the public to
think that we will black out other major stories. I would draw the
line, though, at passing on police plans to a terrorist, but I can’t say
flat out that I would follow police requests.”

Virgil Dominic, News Director, WIW-TV, Cleveland.
“Our primary concern is to cooperate fully with the cops. We
used to cover terrorists with live cameras, but we’ve since changed

TV NEWSMEN SPLIT ON AIR TIME FOR TERRORISTS

our policy. Live coverage encourages the taking of hostages.
Competition has replaced judgment in covering these stories and
we are starting to lose control to the terrorists.”

Fred Cowley, Managing Editor, KOOL-TV, Phoenix, Arizona.
“I’m sure grandstanding occurs. In some cases coverage serves
as a steam valve. Perhaps it reduces some of the terrorist’s hostil-

-}

1ty.

Dave McCormick, News Director, WKYC-TV, Cleveland.
““‘Control’ is the key word in any discussion of this kind. We
cannot let the subject control the coverage. Once a station loses
control over what is on the air, the station ceases to be responsi-
ble.”’

Bob Ferrante, News Director, WGBH-TV, Boston.

“Coverage of terrorists is done to titillate the audience. It’s yel-
low journalism on television. The news departments justify the
coverage by saying that ‘news is news, and the sales department is
thrilled to death.”

Tom Becherer, News Director, WWJ-TV, Detroit.
“There is a difference, I think, between the public’s right to
know, and the public’s right to know everything.”

Dr. George Gerbner, dean and professor at the Annenberg School )

of Communications, University of Pennsylvania.

“The most pervasive effect of broadcast violence is not the imi-
tation of violence, but the spreading of intimidation, of the fear of
victimization. Terror can only succeed if the act is conveyed to the
audience whose behavior the terrorists are seeking to influence.
The media, in conveying the terror, are cooperating. This makes
them accomplices. If terror were not conveyed by the media, this
fear of victimization would not be so pervasive. The press is di-
rectly responsible.”

Garry Ritchie, News Director, WEWS-TV, Cleveland.

“Kooks will find a way of being anti-social no matter what you
do. I don’t believe that one hostage incident begets another. These
things are going to occur whether or not there are TV cameras
around to cover them.”

=N




June 3, 1977

Dr. George Gerbner

ANNENBERG SCHOOL OF COMMUNICATIONS
University of Pennsylvania
Philadelphia, PA.

Dear Dr. Gerbner,

I am enclosing the most recent
issue of MORE for you. I thought you
would be interested in MORE's survey
"TV Newsmen Split on Air Time Coverage,'
for which your were interviewed.

The editors of MORE welcome

your questions and comments.

_Cordially, .
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' Deede Dickson
Promotion Director

40 WEST 57TH STREET. NEW YORK, N.Y. 10019 (212) 757-3040
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Viclent Excesses

In the last several weeks we
"have twice gotten into the issues
raised by sbuses of the right to
free expression. A few weeks ago,
writer Jack Smith suggested that
the way to handle pornographic
movies might be to use free
speech against them — send
someone into crowded X-rated
theaters to yelf “'Firet’"

Andrew Feinberg, who has writ-
ten this wesk’s story on TV-vio-
lence researcher George Gerbrer,
offers no comparable pat solution.
However, Tom Smothers once
told me that "if people dor't like
what they see on television, they
can turr it off,”’

AT the heart of Gerbner's argu-
ment, however, is his belief that, in
fact, people can ttum the TV off,
or at least dont.
{television} nanselectively. They
don't choose programs . . . . Most
people watch by the clock noi by
the program,” he says,

The question then seems to

arise, did the authors of the First -

Amendment imagine that some
day it would be used to defend the
relentless depiction of murder and.
mavhemn on television screens?
Probably not. But the problem is
that these instances of irresponsi-

“bility inviting repression come at a

time when, more than ever, we
nead ouwr right to free speech in the
realm for which it was intanded —
the realm of political freedom,
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Penn’s George Gerbner says
the probiem is not that television makes us
tolerant of mayhem. '
The problem is that 1t makes us afrasd

ne day in late January
}5 two young women are
% hard at work in the
basement of a building at the

" University of Pennsylvania,

watching grown men in uni-
forms mistreat auwiomobiles,
people and the English lan-
guage in general. They are

watching  Starshy  and
Hutch.
Screesech!  Starsky  and

Huteh “pull up” at an X--

rated movie house as the
show's dramatie, 241-second
climax begins. In the theater,
the thugs who killed Hutch’s
girl friend ecrouch behind
seats and curtaing, grimacing
in false bravado.

Meanwhile, the two women
sip sodas and inhale cizarets
as they awail the predictabls
conclusion. Their only weap-
ons in this, their cwn httle
war against Stersky ond
Huteh, are & video tape re-
corder (a large reel-to-ree]
recorder chained to a small
Sony TV, which in tumn is
chained to a wooden table),
two seis of headphones, a
stopwatch, pencils and eol-
ored charts — blue, yellow,
pink, green and white.

Starsky enters the theater -

fromr the rear; Hutch takes
the more traditional route
and, once again predictably,

ARDREW FEINBERG, who

“works for a New York publish-
ing housa, is making his debut.

in Todey Magszina.

h:é gets shot at fus£ “Look

out, Hutch,” yells 2 sympa-
thetic if less than prompt
Starsky.

Suddenly, one’
wornen begins taking notes;
the other punches her stop-
watch. ]

in little more than a flash,
Starsky has surprised one of
the thugs in the projection
booth, where he pummels
him briefly but evidently
effectively, then ties him up
with & fire hose. One down,
{wo to go.

Hutch ghimmies up a eur-
tain to the balcony and
knocks out the second man
with a devastating kick to the
midsection.

Now, only the head thug,
Grossman, remains free and
unbrutalized. But not for
long. Starsky catches up to
him at the head of a stair-

case; Hutch approaches from .

helow, revenge in his eyes, a
step at a time,

Grossman lunges-at Hutch
and instead goes tumbling
down the stairs past him.
Needless to say, Grossman
does not get up. Starsky and
Huteh look at one another
with satisfaction.

~ The tape is stopped.

“Did Huteh push him?”
cne of the two analysts asks.

“It looked to me as if he
didn’t,” the other ana.[yst
replies.

“But what ahout his. right
arm? Let’s look at it again.™

The tape is replayed twice
before an agreement is

of the F}

reached on how to code the
severity of this particular
violent sequence.

he office of George
Getbuer,  deafi™ ™ of
A FPeénn's Annenberg
School of Communications
and the country’s leading TV
viclence researcher, is direct-
ly above ihe monitoring
room. From it, Gerbuer bhas
been directing what is proba-
bly the most intense study
ever undertaken aimed at
finding out what effect the
constant witnessing of se-
quences like this one by mil-
lions of viewers has on Amer-
ican life. And ke has come to
some - conciusions that, if
correct, indicate that this
effect has been badly misun-
derstood — and underesti-
mated — up to now.
Moreover, it is being done
at a time when an awesome
array of pressure groups,
including a major advertising
firtn, the American Medical
Association, the national
PTA and the National Coun-
cil of Churches, has decided
that viglence on televizion
has finally gone too far —
and 4ill have to he stopped.
A major portion of Gerb-
ner’sefforts isaimed atsimply
measuring the amount of
violence on TV, which is
what the women watching
Starsky and Hutch were
doing, Since 1968, when he
was the principal investiga-

“tor for the TV study spon:

sored by the National
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Commission on the Causes

rbner end assistants like
a2 caleulating the level of
wayhem  in Stersky and
fHutch have compiled the
most widely cited index of
TV violence. And Gerbner’s
findings ‘indicate that vio-
lence is vp.

His latest violence proﬁle,.

issued in March of this yeer,
but based on programing
from the fall of 1976, indicat-
ed that TV violence was at
s highest level sines 1867,
Violence had increased sig-
nificantly, the report said,
since the introduction fwo
vears ago of the “family
hour” - .the period from 7 to
% pan. when only shows suit-

able for children are sup-~

sud Prevention of Violence,

shows

posed to be telecast. Gerbner 7

found that not only  were
nonfamily-bour showz mors

violent, as has been widely "

acknowledged, but even ae-
tion on the
was getting more
bruising. :

Nine out of 10 programs on
prime time and Saturday
morning coptain some vio-
lence, gnd the average hour
of programing sampled had
9.5 violent episodes, Gerbner
told the House Subcomemit-
tee on Communications in

March.
E \g-"? tive work, though, has
24
i not been the catslogu-
ing and graphing of violence
on tslevision. Rather, it has

¥ erbner's most provoca-

o

family-hour -

been the research and con-
clusions he and his colleagues
have made about what the
effects of the viclence are. In
short, Gerbner and his col-
leagues are convinced that
the major consequence of
viswing TV violence is not
aggressive hehavior, bul Tear,
“Surveys in each of ihe last
four years indicate that re-
gardless of age, sex, educa-
tion or other variables, the
heavy TV viewer sees the
world as a much more dan-
gerous (and meaner) place
than does the Light TV view-
er.

Here are some of the ques-
tions and answers from
Gerbner's surveys:

“During any given week,
what .are your chances of

being involved in some type
of violence — about a 50-50
chance, about o I-in-10
chance, or about a I-in-100
chance? '

Among  “light viewers”
{those who watch television
tvo hours or less a day) 89
percent  picked - “50-50
chance” or “1 in 10.” The
percentage among “heavy
viewers” (four hours or more
& day) who picked those two
alternatives rose to 52. (One
in 100 is clasest to the correct
answer; for mopst Americans,
the chsnce is actually much,
much less.)

Do you think most people
would try to take advantage

. of you if they got a chance,

or would they try to be fair?
Twenty-six percent of the

tight viewers thought their
fellow men sought to take
advantage of them; for “me-
dium viewers” the figure was
31 percent; for heavy viewers,
38 percent.

Generally spedaking, would
you say that most people can
be trusted or thal you con’t
be tao careful in dealing with
people?

Again, the same progres-
sion: 48 percent of the licht
viewers thought “vou can’t

_ be too careful;” 61 percent of

the medium viewers thought

s0, and 65 percent of the
heavy viewers. )
Children and women were
the most frightenad groups.
A survey relessed in March
by the Foundation for Child
' continizd
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" TV VIOLENCE continued

Development  found that
heavy TV viewers among

" children were twice as likely

to feel “scared often” as
others their age.

To Gerhner, the frequently
cited- examples of bizarre
crimes copied from TV {most
notoriously the burning of a
woman in Boston in 1973)

are merely prisly red her--

rings. Ahhough Gerbnex
fears that TV is training

- more and more people fo

take advangage of others, he
is more concerned that it is
creating a huge pool of po-
tential victims.

“If you train enough people-
" to anticipate their victimiza-

tion, that will by itself sug-

gest to others that there’s a -

low-risk. or no-risk, sceupa-
tion in aking advantage of
that prevalent fear,” Gerbner

 says.” “That is being favght.

And, indecd, most people do
not look upon themselves as
the perpetrators of violence,
but they do look upon them-
selves as potential victims.”

“1 think that television

causes a whele irrational
hysteria that far transcends
the harmm of any crime,” he
adds. “1 think this has very
serious  consequences  for
society. Pearful citizens, rigid
citizens, citizens whoe demand
protection and who wili
~gupport authority will also
support repression. 1 am
concerned about the political
implications as well as the
psychological ones.”

Because the world of TV
violence is so dominated by
white males (the “good guys”
who do most of the killing),
Gerhner believes that TV
very successfully veaffirms

. the power structure of Amer-

ican society. His nine years
of monitoring, he says, dem-
onstrate that women mem-
bers of minority groups and
the elderly are much more
likely to be cast as victims
than as perpetrators. Thus,
he argues, TV is eonflrming
conventional, if prejudicial,
notions of power and vulner-
ability. e

Put another way, people
who watch Starsky ond
Huich, in Gerbner's opinion,
tond 1o confuse that world of
consiant violence with reali-
ty. And the more they watch,
the more confused they tend
to be. Having accepted that
view, they tend to perceive
the world as a jungle — and
support the great white
hunters who police it —
Starsky, Kojak, Baretta — in.
their guest to eliminate
beasts of prey. They then are
likely, he feels, to transfer
the same support to similar
figures in the real world.

However, even though
Gerbner’s political concerns
fTow Togically from his sur-
veys, they are conjectural —
and disputed. One of his
studies shows that junior
high school students who
watech 'V heavily  {other
things being equal) are more
likely to favor the death
pepally than these who
watch Hghtly. But a National
Opinion Research Cenier.
study of adulis -shows no
connection. :

. Some of Gerber’s col-
leagues regard his findings as -
a bit far-fetched. Marvin
Wolgang, Penn’s noted
criminologist, believes there
ia some connection beiween
TV violence and crime, but
he finds Gerbpes’s deduction
more clever than convincing.

continugd on page 38



_ TV VIOLENCE from pago 28

. Gezbner concedes that
: mozre research has to be done.
. He deplores the “shallow-
: ness” of some of the labora--
: tory findings currently being
-~cited. “Many of the laboratao-
' ¥y experiments are' down-
: right silly,” he says. “Re-
- searchers have been surpris-
“ ingly slow to discover what it
is they are dealing with.
‘We're talking about violence,
" not aggression. Good violence
"has nothing to do with ag-
gression. It has to do with
_cool, calm social planning by
an organizetion. Much vio-
lence is not necessarily hurt-
ful. it is threat. :
“This is the thing that
psychologists séem constitu-
tionally unable to under-
_stand. They look at violence
-gs anything that hurts, kills
or” maims something. But
violence is essentially - a
‘symbolic act predicated on
- the assumption that a litile
bit of terror goes a long way.
1t is essentially to generate
fear 'so that people wﬂl
- obey.”
: He and his Annenberg col-
leaEues believe, moreover,

~ij.§mt the effects of TV in

general are only beginning to
be understood and that TV is

.much more significant than .
most people realize. :

“Most studies of it have
been very narrow, very super-
ficial,” says Gerbner. “Ard
people use it so nonselective-
ly. They don't pick and
choose programs the  way
they do books, or even films,
Most people watch by the
clock, not by the program,
and the TV clock is on over
six hours a day in the average.
home. TV is what I call the
now religion.”

The “repetitive, ritualistic”
nature of much TV, Gerbner
contends, makes it Easentla}
to stgdy.the.mczld&mmnm
vated by the medium rather
than the attributes of specific
programs. (During more than
‘thiee hours of interviews, he

-never mentions a program by

name.)
“The Dbasic ~ question,”

Gerbner says, “is not just
whether this perception of
the world, this ‘television

view,’ is distorted or not, but
what kind of view is it, how
helpful, how useful, how effi-
cient, how humane s it?”

’A par@n‘t shcuEa convey to the
:chsld a sense of skepticism and

-

independence from the TV.”

" And ' other groups not
_normally known for their
#. activism on such issues have
" been joining the fight. These
- include the National Council
of Churches, the Southern
" Baptist Convention and the
national Jayeees.
- Last year, the generally
eautious American Medical
_Association’s House of Dele-
gates declared TV violence
_“an environmental hazard.”
In February 1977, the presi-
dent of the AMA wrote to the
10 leading violence sponsors
i {according to the NCCB
monitoring) and asked them
- to change their policies. Two
* bave already agreed to do so,
" In December, the National
Congress . of the Parent-
Teacher Association launch-
ed a year-long fight against
-televigion violence. The
- PTA has 6.6 million mem-
bers, and this is only the
“second ‘such crusade in its
- history. The first was for
- immunization against polio.
: The PTA will issue a report
. this spring and may recom-
. mend boycotis of programs

; and perhaps sponsors. . .

Another group seems to
have taken up arms:
viewers. Whether from fa-
tigue or pricked socizl con-
sciouspess, some  viewers
have ended their loyalty to
many violent shows. Most
violent series have lower rat-
ings this year than !ast

eorge Gerbner is cle&-
% Iy a “charming and
52 witty man, but just as
clearly reserved and unflap-
pable. He rarely laughs. At
57, he amazes his colleagues

.with his energy. His work day

routinely rune from 8:30 a.m.
to midnight. For relazation,
he says, he works on “some-
thing else.”

Gerbner became fascinated
with communications while
an undergraduate, almost
before the field had been
recognized in the academic
world as a legitimate area for
study, and long before ke
himself bad anticipated the
effects that an omnipresent
story-teller like TV could
have. And he didn’t come to
it directly.

Gerbner was studying folk-

the.

" ‘stopped “buying a “product

] hat is really impor-
tant about the TV

¢ violence debate at
th!s time, though, is that it
actually appears that some-
thing substantive may hap-
pen on the issue. This year it
is possible that for the first
time the debate — influ-
enced by the congressional
hearings — may have a sig-
nificant impact on- network
programing.

The mnetworks have sur-
vived past waves of disap-
proval over violent program-
ing handsomely, of course,
but this year the rising public
clamor and the threat of
organized consumer action
have caused network offials

“to make molifying promises

that, unlike those of before,
may have to be acted upon.
‘There is also another factor
at work, Violence may actu-
ally be hitting the petworks
in a truly vital place. Last
fall, the J. Walter Thompson
advertising - agency, the na-
tion’s largest, wunveiled a

‘survey indicating that 35

percent of viewers avoid vio-
lent programing, and that 1.4
percent <claim to have

continued

lore at the University of
Budapest, in his hometown,
when he was drafted in 1938,
“It wasn’t the army I wanted
to fight for, s0 I came to the

United States,” he says in his.

fairly sirong accent.

After graduating.  from

Berkeley in 1942, he joined
the San Franc;sco Chroniele,
working as a reporter, copy-
editor and financial editor.
His intense interest in TV
took root in 1850 at the Uni-
versity of Sonthern Califor-
nia, where he did his master’s
thesis on Television and
Education. This was' three
vears before the first educa-
tional station made its debut;
it was, in fact, the first thesis
ever written on the topic.
- Some parents whose chil-
dren have already learned to
read may find that thesis ti-
tle ironic. Shouldnt it be
Television wvs.. Education?
Indeed, preliminary data
from a three-year -study of
New Jersey jumior high
school students, as well as
several other studies, confirm
parents’ fears, The more kids
watch TV, 1Q's bei;;g equal,
the worse they do in reading,
language study and creative
activities.

Do Gerbner and his co-
investigator . Larry _Gross
have any advice for parents
about TV walching? “Yeah,

“tarn it off,” Larry Gross says.

shows. P

- becavse it was advertised on .

a show featuring brutality.
Four and a haif percent
thought about notbuying
sucha product.

Even before this survey,
the agency had been advising
its clients to avoid sponsor-
ing shows perceived to be
violent. The reasons were not
solely humanitarian. The
agency believes that negative
viewer reaction diminishes
selling power, despite what
the ratings might say. Or, as
one food company executive
says, “To talk about macaro-
ni and cheese after somebody
has had his head blown off is
not an appetizing proposi- ;
tion.”

Three major Thompson
clients — Kraft, Kodak and !
Samsonite — are following -
the advice. .Others " taking
sirailar action are Procter &
Gamble, General Foods,
General Mills and Toyota.

Along the same lines, the
National Citizens Committee
for Broadcasting (NCCB),
headed by former FCC
Commissioner Nicholas

-Johnson, has aided TV-vio-

lence oppomnents since last

spring by ranking not only
the most violent shows but
also the sponsors of woient\

I
But he’s not entirely sermus.'
“That’s very -difficult advice|

_to follow. There’s enormous |

social pressure on children|
from other children to waich. |

A parent should convey to:
the child a sense of skepti-*

cism and independence from

the TV. Discuss the pro-

grams with them and don’t
be shy about telling them
why you object to a particu-
lar program,

“QOne problem with permit-
ting children to watch only
educational shows is that it
can make the other bad
shows look very atiractive.
Overall, I'd say the best atti-
tude is probably passive
contampt.”

The _problem with that of
course, is that passive con-
temnpt is not very effective
when it comes from a parent
who watches several hours of
TV every day.

Gerbner, who has two sons
in their 20s, is even more
fatahs’uc than Gross.

“You can discuss what they

wateh, but you can’t control
it. It's part_of the culture.”
Polls have shown that 60
percent of American parents
share this attitude end im-
pose no restrictions upon
their children’s viewing.

Gerbner says he never for-
bade His sons to watch a
program. “That’s like won-

contmued ;

dering if an’ air pollution
researcher comes home and
gives his child a gas mask,”
he says.

He also says he finds very
little time to watch televi-
sion, whether at Annenberg
or at his home in Ardmore,
where he lives with his wife,
Hlona, who. teaches acting at
Penn. He doesn’t regard his
lack of viewing as a prohlem
“I'm not interested in my
personal impressions,” he
says. “Besides, no one of us
could take a representative
sample. I watch the datz of
our observers and try to see
the whole picture.”

i Yhe current crusade:
4 against TV violence
puts Gerbner in a
rather straﬁgeWmn His
name is invoked constantly
by the crusaders, but he
doesn’t think they will have
much long-term suecess.
He has more defipite ideas
about why TV violence has

. already survived so rouch

criticism than about how to
change things if the present
network structure prevails,

“Networks find viclence
attractive because of their
basic commercial formula,
which is expressed as cost-
per-thousand. It's important
to remember that cost-per-
thousand is rot the same
thing as popularity, It’s how
many people can you buy for
a dollar.

“Violent programs are typi-
cally not the most popular.
Look at the most popular
programs over a peried of
years and you'll find that
sometimes there are no vio-
lent programs. (For this
past fall, the top 10 shows
were, in order: Happy Doys,
Laverne and Shirley, Char-
lie’'s Angels, M*A*S*H?,
NBC Monday Night Movie,

Bionic Woman, The Big
Event, All in the Fomily,
Baretta and Six Million
Dollar Man.)

“But violent programs are
cheap to produce, easy to
conceive, and they have an
acceptable amount of atten-
tion value. They don’t tuke
great writing or acting talent
and they're easy to put on an
assembly line You always
hkave a simple way of solving
any dramatic conflict. Ard
violent shows are & marvel-
ous demonstration of social
power, of who gets away with
what in cur society.”

An zdditional reason for
the attractiveness of violent
shows, especially cop shows,
is that they appeal to a
young, urban audience that is

dear to the hearts of adver-

tisers.

1



 But  the
“nature of TV production,

Gerbner contends, makes the
* Kind of viclence depicted at
 least as worrisome as the
“sheer amount. “TV violence
" is ritualistic, it’s mechanical.
: It’s automatic and you know
" just when it’s. coming,” says
Gerbner. “The main problem
~with it is that it is just too
" stereotyped, too convention-
al. It is that part of the reli-
- giong ritual that I think en-
" genders a narrow and preju:
. dietal visw of life,” _ .
. Gerbner acknowledges that
.gread is not the only reason
* public pressure has thus far
" . failed to have much effect on
" the networks. .

" “The range of interests, of
“points of view, of talents now
‘involved in determining our
program structure is proba-
bly the narrowest in the
whole civilized world. The
resource base is also the nar-
rowest.” :

“Some European countries
have TV systems that are
_completely supported by
taxes. British

' perhaps the most successful,

is supported by both taxes

- and advertising.
. They have a great variety
;. of participatory mechanisms.
" We have only one — the
sponsor. :
“A mized way of financing
television cam address itself
“to a wider variety of social
. goals. Only when that is depe

can you do much about vio-.

. lence,” Gerhner says. .

television, |

assernbly-line

- Whenever people get very
angry at television, as they

- seem to be deing in increas-

ing numbers, there arises talk
of censorship. While the anti- -
violence crusaders see their

_ campaign as an ethical one,

and rarely advocate censor-
ship, they do seem to men-
tion it a lot. It is something
devoutly not to be wished,
says one, “but if you drive us

-to the wall, it just might

happen.” The J. Walter
Thompson survey shows that
already 25 percent of the
respondents want the gov- -
ernment to iake action

- against violent programing.

P

On the question of censor-
ship, George Gerber hedges.

“Obviously, one .doesn’t
lightly favor any censorship,

but T think that corporate

“censorship by nonelected

officials is not particularly
superior. These officials
determine program structure
solely on the basis of profit-
ability. T don’t think this is
the worst way of doing

- things, but it’s not the best.

“My goal is to try to under-
stand the predicament of our .
cultural condition and devel-
op a sufficieni number of
options and choices for my-
self and our children and for
evaryene else so that deci-
sions can be made on a more
rational basis than before.
Then perhaps we won’t be as
likely to drift into unfortu-
nate situations as weé have in
the past.” & :




NBC affiliate, Order requires Hamburg to
begint protection at its Leesport and
Mohrsville, both Pennsylvania, systems
within 90 days. WGAL-Tv had requested
protection on six irterconnected Hamburg
systems, but commission said it could re-
qu1re prowcllon ot only two systems with-
in WGAL-TV’s 35 mile specified zone.

Making public-affairs
programs a success

How to bujld local public-affairs programs
that will gain audience and ihus become
commercially attractive is one of the sub-
jects being studied by the Lab for Public
Affairs Television of New York’s New
School for Social Research. It’s also
among the areas to be explored in a one-
day regional conference to be held June 15
under the sponsorship of the Lab, the
Markle Foundation and the New York
Chapter of thé National Academy of
Television Aris and Sciences.

The Lab’s study, financed by a $116,000
grant froim the Markle Foundation, is
aimed at finding new ways to deliver {op-
quality local public-affairs TV. One phase
is examining the feasibility of establishing
a local public-affairs center that, working
with one or more commercial TV stations,
would do experimental research and pro-
duction of programs designed to combine
quality and wide audience appeal. Herbert

Danska, formerly a producer with wNEW-
TV New York and other stations, is project
director for the study, and Thomas H.

Smith, former program director of WNEW- -

Tv and wcBs-Tv New York, is consultant
directing the research.

Speakers for the June 15 conference, to
be held at the New School Graduate

Center, include both broadcasters and crit- -

ics. Among them: Ann Berk, station man-
ager, WNBC-TV New York; Dave Marash,
WCBS-TV News; John Johnson, WABC-TV
New York News; John O'Connor, TV crit-
ic of the New York Times, and Nicholas
Johnson, former FCC commissioner, now
head of National Citizens Commitiee for
Broadcaslmg

ASCAP wants religious
suit switched to New York

Charges by a group of religious broad-
casters in a lawsuit demanding a per-use
type of music license from the American
Society of Composers, Authors and
Publishers (BROADCASTING, March 31)
have been denied by ASCAP in the U.S.
district court in Orlando, Fla.

At the same time ASCAP asked that the
case be transferred from Orlando to the
U.S. Southern District Court in New York,
which has jurisdiction over ASCAP opera-
tions under a consent decree and where,
ASCAP noted, the All-Industry Radio
Music License Committee’s suit, includ-

ing similar issues, pends. The case may be
long and complex, ASCAP contended,
and a trial in Orlando would be costly and
inconvenient for ASCAP and less conve-
nient than New York for most plaintiffs
and some 200 stations they claim to repre-
sent. The plaintiffs include four members
of the Religious Broadcasters Music
License Committee: WSST(AM) Largb,
Fla.; wTLN(aM) Apopka- Orlando
WRYT(AM) Boston and KGER(AM) Long
Beach, Calif.

Gerbner is told
to get a new act
Federal funds for his monitoring

of TV violence tc end next year;
it’s no longer ‘basic research’

.

Dr. George Cerbner, 2 prominent sur-
veyor of TV wiolence, has been advised
that his flow of federal funds will be plug-
ged up on Feb. 28, 1978, unless he comes
up with a new proposal with more of a re-
search than a monitoring angle.

The National Institute of Mental
Health, through its advisory mental health
councit, has rejected the latest funding re-
quest from Dr. Gerbner as nol being
“‘basic research,” but it let the professor
from the Annenberg School of Com-
munications of the University of Pennsyl-
vania know that a revamped proposat
would be welcomed for review. (Dr.
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Gerbner is expected to submit a new re-
quest.)

Thas far, according to Dr. David Pearl,
chief of the NIMH’s behavioral sciences
division, Dr. Gerbner and the Annenberg
School have received grants totaling
$350,000 to 3400,000. Previous grants
have allowed Mr. Gerbner to develop a
“multidimensional”” violence profile, Dr.
Pearl said. He added that the NIMH deci-
sion was not based on the quality of Dr.
Gerbner’s work which he characterized as
“well-based” and *“‘excellent.’

Dr. Gerbner and his staff plan to in-
vestigate other potential funding sources.
In the meantime, however, funding con-
tinues from the American Medical
Association—§107,000 over the next
three years.

A matter of freedom

Congressional librarian says
TV is dictating Ameérican lives;
independence should be declared

““Just as earlier Americans showed the
courage to declare their independence of
political powers which limited their oppos-
tunities and infringed their freedoms, so
we must declare our independence of the
newly overwhelming television powers,”
Daniel Boorstin, librarian of Congress,
said in a speech reprinted in the Congres-
stonal Record,

Mr. Boorstin calied television a “‘revolu-

tion®” that has *‘revised our American
vocabulary, and now governs our times of
rising and of cating and of rétiring, the
hours set for public events, the schedule
of our daily lives.”

Mr. Boorstin made these remarks at the
dedication of the National Humanities
Center in North Carolina, but he has ap-
plied them equally in arguing for legisla-
tion to create a Center for the Book in the
Library of Congress. This particular
speech was entered in the Congressiorial
Record by Represeniative Lucien Nedzi
(D-Mich.), a sponsor of the bill in the
House. (The bill has also béen introduced
in the Senate by Howard Cannon [D-
Nev.], who is vice chairman under Mr.
Nedzi of the Joint Committee on Li-
braries.)

Mr. Boorstin said TV’s influence has
created a desperate need to reawaken in-
terest in the humanities in this country:
“The humanities which have made us free
can and must keep us free. Free to choose
from the resources of all past times and
places, free to read and net just to watch.
The humanities can keep us from becom-
ing passive victims—of commercial songs
and slogans and fantasies, of situation
comedies. and sopap serials, or quiz pro-
grams and talk shows, of those who wduld
tell us what to buy, what to think, whom to
admire, how to behave.’ He said: ““Telgvi:
sion tends (0 make us objects and not sub-
iects, to make each-of us a target and not a
bow.”

T e
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Low-cost device
promises cable
to hinterlands

Key is Microwave Associates’
package that would obviate

need for expensive lines, relays;
CATA’s Moore shows it to FCC
with admonition that its

success hinges on commission’s
revamping its present rules

A question often posed to those who
speak of cable television as the wave of the
future i1s: How do cable television
entreprencurs plan to provide service in
rural areas, where cable costs are high and
the number of prospective subscribers is
relatively low? Kyle D. Moore, president
of the Community Antenna Television
Association, may literally have been hold-
ing part of the answer to 1hat question in
his hand, last week, in an appearance
before the FCC at its monthly en banc
meeling.

. It was several pounds of a 20 milfiwatt
microwave transmitlér and receiver, com-
plete with a fan-shaped antenna, With it,
another device just like it serving as a re-
ceiver, and a small add-on electronics
module attached to the receivér and sup-
plying power, Mr. Moore said, a cable
televisiott operator could transmit a televi-
sion picturse ‘‘five or 10 miles’ across open
country ‘‘without any intérconnecting ca-
bles.”

The package—which has been devel-
oped by Microwave Associaies, of
Burlingion, Mass., costs $108 per chan-
nel, and could be used for serving rural
settlements with as few as 10 homes, Mr.
Moore said, several hundred homes in
rural areas if a comibination of such units
were employved. The cost of cable trunk
and distribution lines to providé service io
the rural areas involved, he said, would be
avoided.

There is a but, however. Unless some
commission rujes are modified, the
system cannot be built for less than $2,400

~ per channel, (Microwave Associales ex-

hibited a §2,400 model at the National Ca-
ble Television Association convention In
Chicago in April.) “*This is stifl a signifi-
cant price reduction from other presenily
available microwave . .. but it is not good
enough,” Mr. Moore said. For where a
$108-per-channe! box could be used eco-
nomically to serve 10 homes, he said, 150
homes would be required o provide a via-
ble economic base for a $2,400-per-chan-.
nél box. Part of the problem is in the type-
acceptance rules requiring new equipment
to be tested and evaluated at the FCC
laboratory. But perhaps more important is
the fact that a low-cost system cannot
operate in the 12 ghz band set aside for
Community Antenna Relay Service. It
could be used in the bands between In-



TV's climate
of violence

"By SAUL KAPEL, M.D.

From tlme to time, I have shared w1th you ‘my
concerns about the hlgh amount of violence assoclated
with TV entertainment and news shows. Recently,-a
study by the Annenberg School of Communications at

the University of Pennsylvania confirmed-that. last’
season was the most violence-filled since 1967, when-
the researchers under Prof. George Gerbner began to.
measure violence during evening hours and Satmday'

“merning-cartoons.

Gerbner. defines v1olence as “physical- force that -

actually hurts or kills or compels action agamst one’s:
will on pain of being hurt or killed.” It is a conserv-
ative definition, and does not 1nc1ude many forms of
emotional pain or {rauma.

Gerbner pointed out that the available evldence‘ :

suggests that violence in a humorous or fantasy con- .-

. text, whether in a situation comedy or in a cartoon,’
may be just as influential in the perceptmns of a"
person as so-called realistic or serioils expressions: of -

LLSI

mayhem. The explesions, the blows; the pratfalls of :

the cartoons and comedies are no less influential in

determining attitudes than -the actlons of show,buSI-

ness cops and cowboys.

Gerbner’s analysis of TV programmmg, whlch he s

presented  to- a congressional subcominiffee - thi
spring, -was matched by a.statement by. -Dr:-Rober
‘Stubblefield, a psychiatrist who speke: for the -Ameri
can Medical Association. Stubblefield declared:: “Ak

though disagreements exist among some:investigators™ . -

in this area, the AMA believes the weight of the
scientific evidence points to a relationship ‘between
. TV- violence and increased aggressive behavior. in
someé youthful viewers.

I dont want-to imply that TV is respon51ble for all’ ‘

of the violence in our country, and I don’t believe
other critics of the medium or organizations pushing
for reform: in programming blame clusively.

"But T think ifs “fair to poiit .outthat TV fare
-{ends to create. the- impression that: -physical violence
is an acceptable and commdd technique for dealing
with problems. One can argue that movies did the
same, but movies never achieve the pervasive influ-

- ‘ence of our electronic entertainment.

Some defenders of current programming will reply

. that TV ‘only gives viewers what they want. I deny

.. this, and answer that one great danger of TV is that it

" can shape tastes and influence people to seek the

types.of shows it.preduces.

Until genume reform in programmmg occurs par- )

‘. ents should indicate to children .that television’s
_;presentatlon of the symbolic world is a distorted one
“not an accurate reflection of reality. Parents must
“also seek to instill values that substitute caring, coop-

-than through violence.

-eration and respect as ways -to settle problems iather

‘Smm ATVE B
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N 'cholas Johnson who h_
areer of late crusadmg agamst e
v viol

:gmld prez: Dav:d Rmteis;_': ohnison
heard himself” charged with perpe::
tratmg a myth was: ali-’b‘ut toid

: along w1th Johnson wasD George
cientis who




. friendly lmighter. Bu
2 .proved ‘his: undomg
: F‘lr' -

e West sehoolteache i :
program “Johnson: explame that it £l
. received: its - vipletit: label:: because e 3] p :
:the: eplsod_e‘ reviewed ‘contained: a thatit’ sup topa 'nts to: controlwhat-
- kidnapping,:but: when:Sauter cour- '.thelr chlldren -see Umversai IV’s
- tered-that. the supposed kldnappmg '
" involved Sara going Up. to a ruoun: .
‘ _-":tam retreat with: an old ‘miner: w1th 1
" “ne‘danger to herself ever indicated, th ]
._"Johnson was: left defenseless be-ipre

- worldw1de acknowledged expert:i in
~"the study of the impact of violence
- on tv; This-brought social psycholo-
. _'ngt Robert..Wﬂham Shomer of Van
o Nuys to'the microphone. durmg the
**q&a’'session, and Shomer; like a Jo-
.. seph: Welch: challengmg a_ Joseph

. Earller the California :
: 'gmla Macy demed that her orgam—'







: fmore than look. for dirty. words We are

= By Dawd Talbot
“ast month armd ‘miich ‘talk abouw
“breakmg new ground”’ and’ “bol
and innovative programming;’’ the three.
major TV networks unveiled: their- fall
schedules at theu‘ annual afflhates meet-

hkely be little dlfferent from laSt S ar

“Who is responsible for TV. programs ate
‘being devoid of dramatic and social sub-
- stance? Those in the business b}ame thi
network “‘censors,”” the: faceléss guard
_ians of. the airwaves who. carefully screen
“every: scnpt that goes. before the cameras. .- Who was.m
“Each year: ‘brings new. complamts key. - chi .' I the
“words, gestires, or entire scenes removed * t
from scripts because they were judged to.. - " oV
be offensive or provocative, story ideas. [
squelched when it was decided the public
“was “‘not ready for thern.’
. Who are. these network officials w
_ deexde ‘what is appropnate and. mappr'
‘priaté for us to watch? ‘What are their
standards? Recentiy IN THESE TIMES in-
‘terviewed Jim Revard; West Coast direc-
tor of CBS’ program practices: depar
ment (“It doesn’t. matter,what they call

.’ said Revard, ‘‘we’re.c

Revard a531sted st'

- on'CBS* durmg prime nme ' “We 'TE ce
‘sors—90 percent of what we do is neg

;responszble for putting more rmnormes
-in_ programs.. We. make'sure there $:no
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By David Talbot
hroughout the 1976-17 television sea-
son an intensive campaign was waged
by public groups, media activists and
politicians to reduce the amount of vio-
ience in TV programming. The high con-
centration of rapes, murders and assaults
on TV, charged critics, is responsible for
making children more hostile and aggres-
sive, desensitizing the public to real-life
violence, and creating the kind of mass
psychology that readily accepts police-
state methods as a way of fighting crime.

The National Citizens Commitiee for
Broadcasting, led by former FCC com-
missioner Nicholas Johnson, - began
ranking TV shows by their levels of vi-

olence last year, and publicly identify-

ing those corperations that sponsored
the most violent programs.

Last fall the House communications
subcommittee conducted hearings in
Los Angeles on the subject of TV vio-
lence, and in March reopened its inves-
tigation in Washington.

in April the national leadership of the

PTA announced that their organization .

was putting the three networks on “‘pro-
bation” until the end of 1977 and would
monitor them to see whether they re-

duced the amount of violence in enter-

tainment programs during that period.

In May, the California Medical As-
sociation declared that broadcasters
should be held. ‘‘civilly accountable®”
for televised acts *‘which lead to fore-
seeable harm.”’

A two-part strategy.
~ Alarmed by the growing wave of criti-
" ‘¢ism, the television industry has begun
to maneuver and return fire. Network
executives recently launched a two-part
counter-offensive designed -to stem
any further public intervention in their
private domain.
As a concession to the violence critics
the networks purged several “‘action”

shows from their upcoming fall sched-

" ules, including “Delvecchio,’” ¢‘Streets
of San Francisco,”" and “Dog and Cat.”
The new season will be loaded with more
sitcoms, sci fi fantasies, and frontier sa-

as. The police/detective shows that do '

:'remam on the air-will undergo some
changes.

Behind the dispute over the Antiviolence.

campaign is the fear that censorshlp, once

started, will not stop.

ABC programming chief Fred Silver-
man told network affiliates in May that
“Baretta” will “move away from the
gritty street scenes’’ ‘and concentrate on
“the role playing’’ that the show's un-
dercover police hero does “‘so weill and
humorously.” *‘Starsky and Hutch,”
ABC’s only other remaining cop show,
will de-emphasize the shoot-outs and pis-
tol whippings and focus more on “‘the in-
terpersonal relationship between the two
lead. characters,”’ according to Silver-
man. .

The second part of the networks’ stra-

tegy invoives taking a strong public |

stand against viewer pressure groups and

‘branding any further efforts to influence

TV programming as “‘censorship.”

A united front against critics.

On April 12 ABC-TV president Freder:
ick Pierce delivered a speech in Los An-

‘geles condemning the pressure put on ad-

vertisers and government .agencies to
lower the level of video violence. He
called upon the Hollywood production
community—all those writers, producers,
actors, and story editors responsible for
manufacturing TV shows—to -join -with
the networks in a united front against the
industry’s outside critics.

Hollywood’s major TV producers an-
swered Pierce’s call the following week
by forming a committee to counteract
pressure groups activities. Sy Salkowitz,
president of 20th Century-Fox Television

and a member of the committee, said he -

feared that the growing violence contro-
versy could lead to government interven-
tion in broadcasting.

Producer Norman Lear (‘*All in the

' Family,” ‘“Maude,” ““Good Times,”
etc.), who took a leading role in last -
year’s batile against the networks’ Fam-

ily Hour, was also among those who
joined the committee. Lear agrees there

should be less violence on television but

he is strongly against putting pressure on
sponsors to achieve that end.

“It bothers me on First Amendment

grounds,”” Lear told IN THESE TIMES.
“When you fool around with sponsors,
requesting them to boycott shows and so
forth, there’s always the possibility of
further censorship. What other way can
it grow? It’s like a fungus.”

L.A. writers’ forum..

It is impossible at this point to determine
how others involved in shaping the TV
product will line up on this issue. Tele-

vision writers, however, were given a -

chance to hear both sides and voice their
r%ﬁonses on June 2 when the Writers

| Guildof America, "'West; sponsored a
panel discussion on the TV violence con-
troversy in Los Angeles. Members of the
panel included Van Gordon Sauter, chief
censor at CBS; Frank Price, president of
Universal TV, the largest supplier of tele-
"wision programs; and Nicholas Johnson.
The discussion was moderated by Writ-
ers Guild president David Rintels.

Sauter claimed that the “‘violence

' problem is almost a thing of the past.”’
He said that CBS had cut the amount
of violence in its shows by 36 percent in
recent vears. He pointed out that the

‘upcoming season will have fewer police

_shows; but, he added, CBS will not com-
pletely do away with this TV genre. ‘“The

action/adventure series is a legitimate -

form of entertainment.
Sauter.insisted that television offered
the public ““an incredible variety of pro-

gramming. It is up to the individual®

viewer to determine what is proper for
himself or herself to watch.”’

- Sauter said he saw ‘‘something omi-
nous” in the growing pressure exerted

by public groups to influence network
programuming. “‘There are many organi-

zations throughout the country prepared

- work. TV.

Fl

to besiege advertisers with letters fabout -

shows they dislike].. We should be con-

cerned. Now it’s violence in dramatic -
shows. Next it will be sex. Then it will be -

violence on TV news.”’

Rich Stromberg

@

Price also came to the defense of net-
‘1 think television has been.
extremely beneficial for the United
States and the world,”’ he said.

““T'V had a strong impact on the Viet-
nam war: All these supposedly ‘brutal-

_ized’ children who ‘were the first genera-

tion to grow up on TV did not run off to
Vietnam. The violence they saw on TV
was a turn-off. They did not want to go

out and kill people. The children raised

on television turned around our nat10na1
pOllCY » :

Price said that Nlcholas Johnson and ‘
his supporters were “well-meaning in -
their desire to have less violence,”” but
denousiced their tactics. By putting pres-
sure on TV sponsors to reduce violence
in their shows, he said, they were legiti-
mizing advertisers® involvement in pro-
gram content. The result, he warned, will
be more vacuous programming.

T would say you're going to have a
much vaster wasteland than ever.. You
can see it already in the fall schedule.
The networks are falling all over them-
selves to put on situ'ation comedies.”’

K Wnter/newer umty

Johnson began his remarks by making a
strong plea for writer/viewer unity, He
said it was in the public’s interest to have
TV artists win more control -over their
material. ‘“The basic issue we’re talking
about tonight,’” he said, ‘‘is creative free-.
dom for writers, actors and producers.
The freedom to do,the very best you are
capable of. We want to create the condi-

- tions under which that would be pos-

sible.”

Johnson said TV’s preoccupation
with violence prevented writers from ex-
ploring other dramatic areas. He charged -
that network executives have forced writ-
ers to add gratuitous violence to their
scripts t0 make them more sensational.
“Now that doesnt serve your interests
or our jinterests,”’ said Johnson. “When
violence is used it should be at your be— :
hest, when it makes sense.’

It is the networks, Johnson told the
audience of writers, who ‘‘have histori-
cally been your enemy.”’ It is they, he.

- said, who tell writers what they can and

cannot write. Now the leaders of the
Contmued onpage 19.






July 15, 1877

Mr. James Welnstein
Editor, In These Times
1389 ¥, ¥Milveepkes Avenue
.Chicago, Ill. 60622

Dear Mr. Weinstein:

I was surprised to see such a sloppy and uneritical account as
Bavid Talbot®s "Should You Fight TV Vislence” (July 6-12).

It is incorrect to say that "Television writers . . . were given
a chance o hesr both sides..." when much of the discussion re-
volved around our research, buil we were not invired,

It iz tlear that peither Talbot wor the discussants have vead our
raports. All interpretations used in the article stem from the
networks' tendentious descripticn of our work.

As the enclosed articles will show, ocur findings indicate that
mass~prodeced televised vioclence in our scciety fumctions as an
instrument of prejudice and of social control. It is imposed
upen writers by an oligopoly for reasoms of power and profit. To
define that as “freedom” and to use that concept of "freedom' as
a ghield for private censorship and privilege is a favorite cor-
porate tactle but shocking to find in vour journal

Fincerely vours,

George Gerbner
Profassor of Compmmnications
and Dean

P.8. This letter s uot for publication.

GG/ tm
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’rotests force

R LOS ANGE]ES - HeavY public -

protest bas finally forced the televi-
ston ~networks to start turning away

from’ crime shows as a staple of -

prlme-tlme entertainment.

‘-~ The new fall schedules of the three
- networks include a total of 13 crime
. -seriés. That is scarcely more than

halfthe number that were running at
: the ~he1ght of TV vmlence two or
E th:ee years ago. -

"“There are no mew -critne shOWS
i "among the six new series that ABC is

““adding this fall, or among the 10 new

serigs debuting on CBS.
. - The only new crime series on NBC
s “Chips,” a mild-mannered show

-

I borbrent
A3 - "IH-{ -

#Friday, July 8, 1977

Philadelphia Inquirer -~ 7-C

~By LEE WINFREY -

..

On Television

the California Highway Patrol. The
producers of !“Chips” say they are

going to try to do the whole series

without firing a gun.
Two organizations deserve “the
most credit for TV’s increasing peace

" National - Citizens

- and qulet They are the Parent-
-+ Teachers Association (PTA) and the
_ .- Association”

(AMA), which joined the crusade

American  Medical

against TV violence this past season.

The TV networks doa’t want any by
- trouble from -parents or doctors It s

as simple as that. |
Bouquets are also in order for Dr

" George Gerbner, dean of the Ammen-
o _ ‘ perg School Of Communications at
< about two motorcyle cops riding with -

the University of Penmsylvania, and
Nicholas thnSon, chairman of the
Comnnttee for
Broadcastmg {NCCB).

" For years, Gerbner and fellow re-

" searchers at Pern have pafiently doc-

umented the number and types of

i
=

murders, rapes and assaults on TV.
As a scholarly source of data on the

ble. oo
More ,,:srecently, Johnson
brought to bear his experience as a

former member of the Federal Com-

munications Commission (FCC), to

“'talk to broadcasters in the terms of
i their “frade about what they have
- been putting on the air.

Johnson’s work has not made.

pleasant reading for the networks. In
a typical report a couple of months

. ago, he asserted, “NBC would have
"to go to prison fer 1,485 years if the

network were convicted of every

criminal act it portrayed in prime

: t1me durmg one week of study (by
-the NCCB).”
subject, their work kas been mvalua- i

Not only is the number of TV

-;_‘;'fcr:me shows decreasing, these re-
has

maining on the air are becoming less
vicious. Van Gordon Sauter, CBS’s

"chief censor, told some 80 TV critics

assembled here that CBS now at-

" tempts to maintain a limit of three

violent "acts durmg each one-hour

crime show.

- Virtually every erime sh(rws begms
with a felony, usually a murder,
within the first three or four minutes.
Something else violent routinely hap-

.peng” jist ‘before the commercial
~break af the middle of the show, a~
"hook” to keep the vxewer coming

bac ' .
“Finally, violence blooms agam at'

'the close of the show, generally a car

chase, sometimes a fistfight or @ gun .

Dbattle. That’s the way they’ll be ra-

tioning gore on UBS and the other
networks this fall.

.Some shows heavily emphasizing
violence remain on the air, notably
“Hawaii Five-O’" and “Baretta.” But
the recent pattern has been toward a
much softer presentation, as on.
“Charlie’s Angels.” :

A sizable number of determined
people campaigned patiently against

TV violence before forcing these
changes. They deserve the thanks of
all of us. . :

‘TL@.‘\&.& u\gw)
TN Ba\‘@ -
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By Anthony Haden- Guest
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«..Gerbner and his Mean World have driven the networks crazy.
The networks have been under fire before, but never like this...”

Careful, now. Waitch it out there.
Violent men are waiting. Don’t trust
strangers. Strangers maim and kill.
Children are much at risk, as are the
black, the poor, the old. Women, who,
in this curious world, are outnumbered
by men four to one, are there to be
taken by the mugger, the rapist, the
- delinquent with a brain like a moldy
pecan, Psychos slink through the fetid
gloom with standard equipment of
knife, rope, gun, while terrorists wield
more complex armories of death.

Everybody, it seems, is dangerous,
except for us. We, the Victims.

This is the world which Dr. George
Gerbner describes as “The . Mean
World.” It is the world in which the
heavy television watcher has, increas-
ingly, been living.

Actually, George Gerbner himself
may not, I suspect, be entirely at ease
with this gothic treatment of his find-
ings. Gerbner, dean of the Annenberg
School of Communications at the Uni-
versity of Pennsylvania, is not a man
for sensationalism. He inhabits a tem-
perate clime, furnished with statistics,
questionnaires,  succinctly  phrased
forms. But it is by means of these forms
that Gerbner has mapped a topogra-
phy. The Mean World. George Gerb-
ner and his Mean World have driven
the networks crazy.

The networks, of course, have been
under fire before, but it has never been
like this. Within the past eighteen
months, the following things have hap-
pened: The AMA came out and blitzed
TV violence as “an environmental haz-
ard,” indeed a “serious problem of air
pollution.” The organization of parent-

Anthony Haden-Guest is a contributing
editor of New York Magazine.

teacher associations made it its issue
of the year, which might not seem im-
pressive to some, except that the PTA
is six and a half million strong, and

they were talking boycott. J. Walter
Thompson, the advertising agency,
sensing  declining effectiveness, made
strong representations to the advertis-
ers. The sponsors themselves suddenly
came to life.

The networks, suddenly, or so it
seems, buckled. “We had a two-hour
movie, Nightmare in Badham County,
which ran into sponsor trouble,” said
somebody at ABC. “We took it out of
peak time and ran it without spon-
sors.” Many action shows have dis-
appeared from the fall schedules.
Karl Malden will no longer roam The
Streets of San Francisco. Also gone will
be Hunter, with James Franciscus, and
Most Wanted, with Robert Stack. It
was announced that Starsky and Hutch
—assuming that Paul Michael Glaser
does finally agree to remain with the
show—would concentrate on establish-
ing “a relationship.”

And the singie most effective agent
in this transformation scene has been
George Gerbner, a 57-year old Hun-
garian folklore expert who became

dean of the Annenberg School of Com-
munications in 1964. (It is interesting,
but not particularly relevant, that he
will in this capacity probably be ad-
ministering the $40-million Annenberg
operation lately departed from New
York’s Metropolitan Museum.)

For ten years, Gerbner and a minus-
cule stafl have been doing the only
constant, systematic research on TV
violence. Among their product: annual
“Violence Profiles.” Ironically, he-
might have failed to make much of
a dent on the national psyche but for
one thing—his frequent appearances
on television.

George Gerbner disclaims any wish
to become the Ralph Nader of the net-
works. A rising populist discontent |
and embattled corporate forces may be
turning him, into one, despite himself.
This is how television's balance of
power was (ceriainly) altered, and
how the battle against violence was
(perhaps) won.

We were in an NBC studio, Rocke-
feller Center. It was May 2, and there
were already rumors that the networks -
were on the defensive. The studio au-
dience, of which 1 was one, was
awaiting Not for Women Only. The
day’s subject: violence on telzvision.
"We'd like you to applaud,” said the
producer, “but we don’t want to use
the applause sign.”. We should, she
said, watch for the gestures of our
“applause leader” instead.

The hosts came on. Lynn Redgrave
and Frank Field. The guests were Alfred
Schneider, an ABC vice-president,
heading that network’s Department of
Standards and Practices, which is to
say the censors, the moral digestive
tract through which all products pass;

e ~n
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“...Ironically, Gerbner’s research on TV violence might have
failed to make a dent but for one thing—his appearancesonTV...”

Marshall McLuhan—known, the cast
list reminded me, as “the electronic
prophet”; and George Gerbner.

Air time approached. The troupe
drank coffee comfortably out of china
mugs, not the Styrofoam that had been
given to them off camera. Lynn Red-
grave, who had been landed with Styro-
foam, hastily hid it behind her seat.
Oh, the superior reality of television!
On the air, now—and Marshall Mec-
Luhan, a practiced tactician, ran away
with the ball.

Television? “If you wish to retain
the American way of life,” he said
jauntily, “it should be turned off jotal-
ly.” McLuhan was wearing a mustache
that looked as if it had been glued on,
and a suit checkered like a TV test
pattern, The audience, which had con-
fessed, prior to the show, an average
daily viewing time of four hours,
looked at him with numbed delight.
The electronic prophet chucked in a
few more veteran McLuhanisms—
“hardware,” “software,” and such—
and turned to Gerbner.

“I'don’t think that is very meaning-
ful,” Gerbner said. He was sitting
slap-bang dead center. He looks a
bit like Kosygin, but a fuller, browner
Kosygin, a Kosygin who might have
defected to, say, Miami Beach. He re-
moved the play from McLuhan. TV
was, he said, the most important thing
.in America.

Schneider looked bleak. How does
television compare with the family? he
demanded. The president?

Gerbner gave the faintest of smiles.
“They are not competitive anymore,”
he said. “Television has won.”

McLuhan looked anguished. Hufling
his cheeks, arms rising and falling as
though he were limbering up for flight.
“But George,” he complained, “you’re
talking about content.”

“I am a diagnostician,” Gerbner ex-
plained.

“Hold on a moment,
nostician too.”

“Good,” Gerbner said, politely.

The bout was halted by a man in a
leisurewear jacket, holding up a sign
that indicated it was time for the com-
mercials.

After the show, things got a mite
heated. Schneider was talking intensely
to Gerbner in the corridor. “It isn’t
your research,” he said. “It’s the uses
that it has been put to0.”

“We have no control over that,”
said Gerbner. And what about the
CBS counterattack?

.i am a diag-
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“You fight CBS,” Schneider said
morosely. “I've got my own problems.”

Marshall McLuhan was in the green
room, limbs akimbo. Toward the end
of the program he had tried to dust off
such familiar sizzlers as the “Xerox
Revolution,” but to little avail. “Gerb-
ner’s just a lecturer,” he was saying.
“He’s entirely a left-hemisphere man.

“If you merely want to understand
what’s happening, you go right hemi-
sphere. But if you want to become a
respected, public figure, you go left
hemisphere.” A Parthian shot: “You
should write about him in your maga-
zine.” 1 didn’t have the heart to say I
was.

It was a short walk from NBC to
Time Inc., where Gerbner had an ap-

pointment with a leading exec. The
executive, a polished man in a polished
office, wished to discuss television, “It
occurs to me,” he said, “that Time and
Newsweek are another network.”

“Do you ever work together?"” asked
Gerbner.

“We have talked about it. But we
are so damn competitive, we lose sight
of who the real enemy is.”

What is needed, of course, is a strat-
egy. Television may be a giant, but it is
a clumsy one. “Television deals in effect.
But if something’s there in black and
white, it means . . . honesty . . . truth.
Print is a hell of a Iot stronger than
some advertisers believe.”

He sounded hopeful. Gerbner started
talking, dispassionately, fluently, about
the difference between “light” and
“heavy” viewers. The Time man began
to personalize, talking of his own
family. One child, it seems, has plenti-
ful outside interests while the other
adheres to the television set as to fly-
paper. | ‘

“His perceptions are 180 percent dif-
ferent,” the Time man said, dolorously.
“I may be the victim of the old kind of
thinking, but television is his life. It’s
like an escape to him.” A pause. “It

probably is an escape to him.”

“No father or mother can compete
with television,” Gerbner observed.
“The stories are—there.”

“What do you think the future of
reading will be?” asked the Time man.
The inevitable High Noon of a ques-
tion.

“Reading and writing will not be
universal skills,” George Gerbner said.
“They will be more . . . specialized.”
Cold comfort.

En route to the Metroliner, Gerbner
was even less cheery. “Print culture is
dying,” he said and thumbed through
his schedule. Philadelphia, Washing-
ton, Los Angeles. “Did you know that
one can telephone from the Meiro-
liner?” he asked.

e A SR e

The Annenberg School of Communi-
cations is in a trim part of Philadelphia,
belying that bilious metropolitan myth.
Gerbner was here when he was tapped
by the commission headed by Milton

-Eisenhower to analyze TV violence

over the 1967-68 season.

People had kicked up a stink before,
arpong them Estes Kefauver and
Thomas J. Dodd. The Eisenhower
Commission, which was set up by Lyn-
don Johnson five days after the shooting
of Robert Kennedy, was not necessari-
ly a breakthrough. “A presidential
commission accomplishes its purpose
when it is appointed,” Gerbner says,
“not when it reports.”

The report was duly published, and
duly ineffectual, but, coincidentally—
and fueled by the TV violence in
Chicago in 1968—Senator John Pastore
got a governmental process set in ac-
tion. “That's when the ball started roll-
ing,” says Gerbner. “A bureaucracy
was committed.”

The National Institute of Mental
Health began to give Gerbner and his
five associates an annual grant—aver-
aging about $100,000 a year—for what
he entitles the Cultural Indicators pro-
gram. For the first few years, the work,
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_ and thé \:fiolence Profiles, consisted

~school willing to cooperate.

exclusively of monitoring and analysis,
which takes place thus:

A typical week of programming is
taped. This comprises Prime Time,
Late Evening, and Weekend Daytime
product. This will then be analyzed by
a group of between twelve and eigh-
teen coders, students who have been
put through a. three-week training
course, wherein they learn to dissect
programs on forms, variously colored,
for instance, yellow (the Number of
Violent Acts, their Tone, Seriousness,
and Significance), green (Close Person-
al Relationships), and blue (Sex, Age,
Race, Socioeconomic Status, and Vio-
lence by, or Victimization).

Since the fall of 1972, complemen-
tary “live” research has been fed into
the project. Despite decades of gloomy
speculation, there had never been a
painstaking examination of the psycho-
logical impact from persistent TV view-
ing. Gerbner found a New Jersey
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Several

- hundred pupils have been filling out
" questionnaires ever since.

The children were graded light

-viewers, medium, or heavy. A typical

“heavy” told researcher Suzanne Jeff-
ries-Fox that “I’'m almost always watch-
ing it. I watch it in the morning. When
I get home from school I watch. Then
I go across the street and watch it.
Then I come home at supper and 1

- watch it. Then 1 watch it before 1 go

to bed. I fall asleep to it.”

The recently released Violence Pro-
file for 1976 notes that this year, de-
spite the so-called “family hour,” had
“the highest Violence Index on record.”
Detailed breakdowns stated that “three
quarters of all characters were in-
volved in some violence, compared to
65 percent in 1975,” and that “violent
episodes” increased from 8.1 per hour
to 9.5. It was pointed out that “the
analysis focused on clear-cut and un-
ambiguous physical expressions of overt
violence in any context.”

Truly an annus mirabilis. For a dec-
ade the networks had been endeavoring
to ignore the Violence Profiles, but
their period of immunity was coming to
an end. An investigation was sputter-

ing through Congress—and is now, un-
der Congressman Lionel Van Deerlin—
and ominous rumblings were being
heard in other quarters.

In 1975 the PTA sent out what they
described as a “very strongly worded
resolution.” That fall, J. Walter Thomp-
son took a much publicized stand
against excessive mayhem on the box,
creating a presentation which it showed
to clients around the country.

“We knew that there were enough
people who objected to the violence to
affect the effectiveness of the advertis-
ing,” says Arnold Grisman, a JWT ex-
ecutive. “Even a year ago there were
plenty of people ready to boycott pred-
ucts. }f somebody organized them. Any
product was vulnerable.”

Organizers began to manifest them-
selves. Groups like ACT—Action for
Children’s Television-—and the appar-
ently moribund National Citizens' Com-
mittee for Broadcasting. The NCCB
had been set up under Thomas Hoving

in the sixties to prepare the way for
public broadcasting. That delivery safe-
ly effected, the NCCB languished until
revived under Nicholas Johnson, who
had joined at the end of his seven-year
stint with the FCC,

They began to sniff at the problem.
“We do not do any basic research,”
says the NCCB's Ted Carpenter, hap-
pily admitting indebtedness to Gerb-
ner., “We monitor prime time to see
how much violence there is. And who
is spomsoring it.” Two 1976 studies
named the names. The twelve leading
violence sponsors were: American Mo-
tors, Anacin, Burger King, Campbell’s,
Chevrolet, Eastman Kodak, Frito-Lay,
General Foods, Mr. Coffee, Procter &
Gamble, Schlitz, and Sears Roebuck.

Last June, the AMA House of Dele-
gates, meeting in Dallas, announced
that television could be “an environ-
mental hazard” which threatens “the
health and welfare of young America.”

The PTA was, again, heard from.
The response to its 1975 blast had not,
it was felt, been sufficient. “We felt we
had heard it all before” said a spokes-
man for that organization. “For years
we had been getting polite P.R. letters.
‘We're pleased by your ‘interest and

concern, blah-blah-blah.’ So in 1976,
Carol Kimmel, then PTA president,
decided that the organization should
gear up and see what it could do.”

What she did was appoint a commis-
sion and hold a seminar. That was
last October at the PTA’s headquarters
in Chicago. Honchos arrived from the
networks. Their promises were still, it
seemed, unconvincing. Eight public
hearings were organized for the PTA's
eight national regions. The first was in
Pittsburgh last November. “We didn’t
even break for meals,” said the spokes-
man. “It was most crowded in the morn-
ings. That’s when the people who knew
about the deadlines for electronic media
tried to speak. They’d call up and com-
plain: “You've got me scheduled at 3:30
p.M.” They wanted to be on the TV
news.” Instinctual judo. Use the giant’s
own strength to break its neck.

What went on at a meeting was
like what goes on at a bonfire if you
add kerosene. Teachers testified that
network product was destroying cre-
ativity, hardening juvenile hearts. Par-
ents complained that their kids were
more and more aggressive and anti-
social. Searing tales were told. One par-
ticular NBC drama was blamed for two
rapes—a Coke bottle rape, for instance,
on a California beach. Further copycat
crimes were brought into the record.
A woman from Chicago testified that
her foster child had tried to strangle
the family dog.

Most chilling of all, a woman de-
scribed her maiming by her husband,
an addict of video mayhem. “On June
13, 1976,” she said, “I was shot directly
in the head in the privacy of my own
home. As I state it, it doesn’t happen
like it does on TV. I didn’t lose con-
sciousness right away. I can quite
clearly remember the sound of the gun
firing, the devastating pain as the bullet
ripped through my head....”

But unscientific stuff, right? The net-
works’ media experts can mock the
relevance of murderous spouses, delin-

.quent rapists—“haphazard incidents.”

Which is where George Gerbner’s re-
search comes in. Last November the
AMA gave the NCCB $§25,000. This
year, having relied on Gerbner for
strategy advice, it has given him
$32,000. (The current NIMH grant
expires on February 28, 1978. “We are
waiting for Gerbner to submit another
research proposal,” says Dr. David
Pearl, of that organization, adding:
“We think that George has done the
best work of any. It’s been the only
consistent show in town.”) And this
January it wrote to the chief executives
of the violence-sponsoring corporations.

The pressure was beginning to tell.
“Every single one of the corporations
has made clear public statements,” says
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...Underneath the discussion about violence is the struggle for

control of programming. Who will have a finger in the pie?’..”

Ted Carpenter of the NCCB. “Chevro-
let was very outspoken. Kodak even
defined what it thought constituted
gratuitous violence.”

Schlitz sent out a release on Febru-
ary 7, reading, in part, thus: “The
Joseph Schlitz Brewing Company an-
nounced today that it has issued in-
structions to its advertising agencies to
refuse to purchase commercial time in
television program episodes depicting
excessive violence, glorifying violence,
or other antisocial practices, . ..”

And always buttressing the attacks
was George Gerbner. The beleaguered
networks counterattacked, employing
researchers and experts of their own,
Jack Schneider, president of CBS Broad-
cast Group, wrote to the congressional
committee on April 25, attacking Gerb-
ner’s work, “its misleading aspects,
and its general acceptance.” Accompa-
nying his Jetter was a ten-page attack
on the Gerbner methodology, and a
21-page alternative offering from the
CBS “Office of Social Research.”

The Gerbner group responded on
May 17, characterizing the CBS con-
tribution as “a corporate defense mech-
anism.” They concluded with a char-
acteristic feline touch, suggesting that
“instead of trying to explain away find-
ings when they happen to be incon-
venient, CBS should take the lead in re-
sponding to our call for pooling re-
search data in the national television
archive of the Library of Congress.”
The librarian of the Library of Con-
gress, by the way, is Daniel Boorstin,
formerly an enthusiastic media critic
and the inventor of such seminal con-
cepts as the “pseudo event.”

Gerbner did not then know it, but
the skirmish was won. The fall sched-
ules were softened, with rancor from
the network execs, fury from the elim-
inated stars (“I'm really bitter” said
Robert Stack, of Most Wanted. “1 don't
think television violence hurts the child
at all”), and much sourness from the
ad agencies, not all of whom, by any
means, had followed the nobler-than-
thou line of J. Walter Thompson.
“Gerbner's definition of violence may
be valid,” says Richard Low of Young
& Rubicam, “but it isn’t practical.

“The whole thing might have been
stopped. But by the time the networks
reacted, it was too late. . . ."”

The networks themselves have, of
course, tried to put a good face on it.
“We are decreasing police action by
two hours a week,” says Van Gordon

Sauter, CBS vice-president of program
practices, which is to say censor, talk-
ing of the impact of ‘“‘well-organized,
widely publicized groups.”

“But,” he adds, “there was an ex-
haustion of that particular genre of
television. There was an overpopula-
tion of police types. TV is a cyclical
business, and the policemen were going
out of cycle.”

Ted Carpenter at the NCCB seems to
doubt whether the cycles had much

to do with it. “It’s a very rare public-
interest victory,” he told me, jubilantly.
“A clear modification of corporate be-

havior. And it’s unheard of in the
broadcasting industry. They have never
been particularly . . . responsive.”

And George Gerbner? He seems less
enthusiastic about the victory than
anybody. “We have heard this before,”
he told me. *“Annually. This may be a
swing of the pendulum. To say that the
war against violence is won is silly.
The so-called Hollywood creative com-
munity is organizing a series of meet-
ings. This may bring about a backlash.
Especially if there is a loss of ratings.

“We will continue our work. The
Cultural Indicators program is not
purely, or even principally, concerned
with violence. We are studying cultural
meteorology. We hear there is a certain
amount of sex coming.”

With dry pleasure, he notes that he
will be looking out for “the sadistic
syndrome,” but with a touch of pas-
sion he notes the weapons that have
been used against him. Sy Salkowiiz,
Twentieth Century-Fox TV president,
complained of “McCarthyism.” Net-
work execs have talked to me, darkly,
of the First Amendment and censorship.
Gerbner finds this line of argument
spurious, and worse. “This isn't be-
tween freedom and censorship. There's
no freedom on television. They have
the cameras. They have the micro-
phones. It's most unbecoming. Espe-
cially from the groups that cooperated

with McCarthy. We're interested in
breaking up the present de facto dic-
tatorship on TV,

“What we have to ask is this: Is
television just another medium? I think
it isn’t. People are born into a televi-
sion room. They absorb it before they
can speak, let alone read. They use it
nonselectively. It has become a collec-
tive responsibility, and should be han-
dled not as books and films are handled -
but as religion is handled. g

“It has become a centralized process,
with its myths and rituals in a seamless
whole. Separating news from drama-
or entertainment is like separating the
sermon from the hymns you sing. The
historic nexus of power, church, and
state has been replaced by another:
television and state.”

Nor has he found the current brou-
hkaha too inspiriting. “The advertisers
latched onto a popular issue. But un-
derneath the whole discussion about
viclence is the struggle for control of
programming. Who is going to have a
finger in the pie? The networks? The
sponsors? The government?”

There may be some lasting good
from the growing debate. The AMA
will not go away, nor will the PTA.
“This summer,” a PTA spokesman said
breezily., “we are training our people.
On monitoring, listing the advertisers,
encouraging people to write letters.
We’'ll be sending out little packets with
bumper stickers and things. We are
going to establish a TV action center;
with a hot line. For parents to call in.

“1 would guess that by fall we will
mobilize 11,000 units. That’s 2 million
paople. At lezast.”

George Gerbner had been talking of
his youth; the salvaging of folklore in
villages far from Budapesi. Now, fingers
stitching the air, he returned to the
makers of a more modern folklore.

“It is too limited that the greatest .
educational institution our country has
ever had should be limited to advertis-
ing budgets and purposes. It simply
does not address itself to the great vari-
ety of interests and needs our people
have.” ‘

Gerbner’s telephone yammered.
Another television talk show.

He found a free day. “I'm being
typecast,” he told me, aside. “I'm being
used by television. Everybody is.”

The program agreed to Gerbner’s
date. “NBC must pay expenses,” he
said, with a kind of a bleak gaiety. we



July 15, 1877

Mr. James Weinstein
Editor, In These Times
1509 N, HMilwamkee Avenue
Chicago, I11. 60622

Dear Mr. Weinstein:

T was surprised to see such a sloppy and uncritical account as
David Talbot's ''Should You Fight TV Viclence” (July 6-12).

It is incorrect to say that "Television writers . . . were given
a chance to hear both sides...” when much of the discussion re-
volved around our research, but we were not Invited.

It is clear that neither Talbot nor the discussants have read our
reports. All interpretations used in the article stem from the
networks' tendentiocus description of our work.

As the enclosed articles will sghow, our findings indicate that
mass-produced televised vielence in our society functions as an
instrument of prejudice and of social control. It is imposed
upon writers by an oligopoly for reasons of power and profit. To
define that as "freedom' and to use that concept of "freedom" as
a shield for private censorship and privilege is a favorite cor-
porate tactic but shocking to find in your jourmal.

Sincerely yours,

George Gerbner
Professor of Communications
and Dean

P.S. Thig letter is not for publication.

66/ tm



Locai/retail TV speriding by product ciassification

AUTOMOTIVE
Auto repair and service stalions
Autc supply and accessary stores
Auto and truck dealers
Mobite home and camper dealers

Matorcycle and receeational vehicle dealers

Automotive miscellaneous

APPAREL STORES
Clothing stores
Fur salons
Shoe stores
Apparel stores, miscellaneous

BUSINESS AND FINANCIAL SERVICES
Banks, savings and loan associations
Employment agencies
Insurance agencies
Investment brokers
Loan and mortgage companies
Ofifice equipment and supply stores
Business and financial miscellangcus

DEPARTMENT, DISCOUNT AND
VARIETY STORES
Department stores
Discount department slores
Mail order and catalogue showrooms
Shopping centers and associations
Variety stores

DRUG AND FOOD STORES
Bake shops
Beverage distributors and liquor slores
Dairy stores ’
Drug stores
Food stores and supermarkets
Meat stare and freezer plans
Drug and food dealers, miscellangous

HOUSEHOLD SERVICES

Builders and real gstate

Exterminators

Home building centractors and
building supplies

Moving and storage companies

Murgeries and lawn care suppliers
and services

Plumbing, heating and air conditioner
confractors

Fool contractors, suppliers and services

Upholsterers and reupholsterers

Househotd services, miscellaneous

HOUSEHOLD STORES
Appliance stores and repair
Carpet and floor covering stores
Drapery and interior decorating services
Fabric and sewing maching stores
Furniture stores
Hardware stores
Household stores, miscellangous

LEISURE TIME STORES AND SERVICES
Amusement and entertainment
Hotels and resorts, U.S.
Marine supplies and services
Movies
Restausantis and drive-ins
Sport, hobby and toy stores
Travel and tour agencies
Leisure time stores and services.
miscellaneous

LOCAL MEDIA
Magazines and other local publications
Newspapers
Radio and TV stations
Locai media and advertising services,
miscellanaous

PERSONAL SERVICES
Beauty shops and wig salons
Convalescent and retirement homes
Data match services
Health clubs and reducing safons
Medical and dental services
Optical services and suppliers
Photographers and photo studios

" Personal services, miscellaneous

PUBLIC UTILITIES AND FUEL DEALERS
Fuel supply dealers
Gas, electric and water companies
Transit systems

RETAIL AND LOCAL STORES, OTHER
Agriculture stores and services
Florists
Gilt and book stores
Jewelry stores
Luggage and leather shaps
Music stores
Pets and pet supply stores
Retall and local stores, miscellangous

5112,383,800

11,360,300
12,552,400
77,710,100
7,180,800
824,600
2,825,600

41,458,000
28,116,900
2,880,300
8,484,900
1,866,900

133,144,500
111,102,500
613,700
1,726,600
3,280,400
13,926,700
968,600
1,513,000

205,819,100
129,408,500
57,388,500
5,352,800
8,781,700
4,986,600

130,901,700
610,100
1,187,000
4,116,300
14,668,400
108,152,300
630,600
1,638,000

58,142,300
21,853,000
5,210,700

19,324.800
853,800

2,227,500

2,642,200
2,804,600
2,741,000

384,700

13,349,800
20,677,800
15,338,900

1,443,400

2,953,800
81,678,100

9,003,700

2,252,200

363,652,700
34,505,000
12,966,200

1,265,100
33,171,300

174,853,000

14.683.600
2,773,200

25,635,300

37,838,000
827,700
9,338,800
26,731,100

720,300

21,112,900
1,971,100
457,000
625500
9,716,400
2,768,400
5,058,100
223.700
291,700

16,228,400
346,000
13,451,800
2,425,700

23,354,200
1,172,600
718,100
1,430,000
9,566,500
245,000
5914100
385,300
3,641,200

RETAIL SERVICES, MISCELLANEQUS 22,201,400
Auctioneers and auclion houses 154,200,
Aviation and services 326,600
Dry cleaners and laundries 3,689,500
Funeral homes and services 1,225,100
Rental services —auto and truck . 444600
Rental services—other 3,398,000
Schools and colleges 11,772,400

MISCELLANEOUS 54,288,100
Industrial and manufacturing—local 414,300
Political adverlisements 51,728,700
Miscellaneous 2,144,300

TOTAL $1,313,157,000

SOURCE:  Television Bureau of Advertising, based on

Broadcast Advertisers Reports {BAR) figures.

Advertising Briefs

Talking about candy. Federal Trade Com-
mission Chairman Michael Pertschuk has
scheduled July 20 public meeting with
representatives of Action for Children’s
Television and 14 other national groups to
discuss ACT proposal to ban candy com-
mercials on programs. in which children
are dominant audience. Groups scheduled
to be represented at meeting range from
National Congress of Parent-Teacher
Associations to American Academy of
Pediatrics.

Precautions pinpointed. Broadcast Rating
Counci! has revised its “Minimum Stan-
dards for Broadcast Rating Research,”
adding provisions detailing responsibilities
of rating services to eliminate fraudulent
data when attempts to rig ratings have
been detected. Another new section deals
with responsibilities in computer process-
ing of data, and several existing provisions
have been rewritten to sharpen and clarify
their meanings. Adherence to ““Minimum
Standards,” first adopted in 1964, is condi-
tion for accreditation of rating services by
council. Copies are available on request to
H.M. Beville Jr., executive director,
Broadcast Rating Council, 420 Lexington
Avenue, New York 10017.

Change of command. Kathryn Lenard,
vice president and general manager of
RKO Radio Representatives, New York,
for past two years, has resigned and has
been replaced by Tom Burchill, vice presi-
dent and partner in Bolton/Burchill Inter-
national Inc, Neither RKO Radio nor Ms.
Lenard would comment on development.

ACT objects. Action for Children’s Televi- ‘

sion has filed complaint with Federal
Trade Commission urging that Ralston
Purina Co. be prohibited from broadcast-
ing 30-second TV spot for its Jack-in-the-
Box fast-food restaurants, Ad offers
California children under 10 opportunity
to enter sweepstakes, with winner appear-
ing on commercial with child actor Rodney
Allen Rippy. Complaint charges that
average child cannot fully understand im-
plications of promotion.

Moved. Station representative Marv Roslin
Inc. has new address: 307 North Michigan
Avenue, Chicago 60601, (312) 726-5451.
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Return volley
from Swafford
to TV’s critics

NAB public-affairs VP asks what
would happen to the medium if
the complainers got the upper hand

Thomas Swafford, senior vice president
for public affairs at the National Associa-
tion of Broadcasters, launched a defense
of broadcasters last week against a host of
the industry’s major critics.

Speaking to the Colorado Broadcasters
Association in Steamboat Springs Friday,
Mr. Swafford ook on first the National
Parent Teachers Association, a leading
critic of violence on TV, which has, in its
words, “‘put the industry on notice™ to
clean up offensive programing. It is not
clear, Mr. Swafford said, who the PTA
would have decide how much violence is
too much—“unless, of course, it will be
the PTA”” He added, ‘“‘what is clear is that
in discovering the issue of television
violence, the National Parent-Teachers
Association has also discovered a new life
for itself” :

Next, Mr. Swafford took on the Ameri-
can Medical Association, which has also
been in the forefront with TV-violence
criticism. “If one were cynical,”’ he said,
“one couldn’t help speculating that the
AMA is delighted to keep the spotlight of
controversy somewhere—anywhere—else
rather than on some of the problems with-
in the medical profession’’ He listed the
“skyrocketing costs of medical care,’” and
addictive medicines which are ‘‘casuaily
prescribed.”’ i

“Someone whose views were totally

Swafford



CBS-TV president says medium
shouid not lead, but foilow
—although not too far behind

Television should not try to lead society
but should stay “‘about a half or three-
quarters of a step behind where society
is,)’ in the opinion of Robert Wussler,
president of CBS-TV.

He made the statement at a news con-
ference in answer to a question about sex
and permissiveness on television, but he
said last week that he felt it applied to most
areas of society as well. There might be an
occasional area or issue on which televi-
sion might properly take a stand or lead
the way, he said, but as a rule he thought

television should reflect society rather,

than get ahead of it—or too far behind it.

“I think when television begins to
lead,” he said in the news conference, “‘we
are going to be going in the wrong direc-
tion. At the same time, I think that it is
very dangerous when television gets two,
three or four steps behind. I think that
much of the programing of the ‘60’s was

Wussler

totally out of tune with what was going on
during that decade.

“Y think that the programing for the
bulk of the ‘70’s has been in tune with
America, with a half, about a half a step or
three-quarters of a step behind where the
society actually was. I think we have to be

very cautious that we don’t get out in front
of them because that can be a very dan-
gerous situation and one that I want to
keep this company away from.”

The subject was raised by a question as
to how much television had contributed to
youth’s knowledgeability about sex and
the more permissive attitude apparent in
society today.

“I think probably television has con-
tributed a lot to it,”” he replied. “‘1 also
think that our society has contributed a
great deal to it)’

Earlier, he said that “‘people in the U.5.
basically shy away from talking about sex
and permissiveness. And yet they don’t
mind sitting down and watching a little bit
of it”” He said he wasn’t suggesting that
there is a great desire or demand ‘‘for X-
rated movies or blue movies or anything
of that nature,”” but that ““a little bit of
titillation T think is probably what they
really want but never want to say it.

““I think that we have to be very cautious
as an industry that we [do not] pander—it
would be very easy to pander to their
tastes in this area. And I think that we
have to be very cautious.’

jaded might even ask if the AMA’s con-
cern for crime and violence ends at the
door to the operating room,”” he said “‘In a
recent year, according to a congressional
investigation, two million unnecessary
surgical procedures were performed,
resulting in 12,000 deaths.”

Mr. Swafford also took jabs at other
prominent critics of TV violence:

in taking issue with Dr. George
Gerbner of the University of Pennsylvania
Annenberg School of Communications,
whose annual indices of TV violence have
shown TV violence to be increaging, Mr.
Swafford said figures show major crimes,
on the other hand, to be down in this
country. “Dr. Gerbner told the Congress
that there is more violence on television
this year,” he said. ““If that’s so, and if
there is a relationship, why isn’t the crime
rate up?”’

Regarding the United Church of
Christ’s vote two weeks ago (BROADCAST
ING July 11) to censure TV for gratuitous
violence and exploitative use of sex, Mr.
Swafford said, ““This, I think it is a classic
example of one portion of the total public
demanding that television corntform to its

Self examination. The Television Infor-
maticn Office is producing a 30-minute
discussion program on TV violence to
be offered at no cost to television sta-
tions. If it is well received, it may be the
first of a series by TIO on issues of im-
portance ic the public and broad-
casters. It is being formatted with three
commercial minutes and is being pro-
duced by Howard Enders, formeriy of
ABC-TV. A panel for the program is cur-
rently being selected. The production
budget could exceed $40,000.

own idea of what the world—at least the
world of television—should be like.”’

He had similar criticism for the U.S.
Catholic Conference, which recom-
mended the establishment of regional or
local broadcasting councils and election of
broadcast licensees as methods of insuring
direct involvement of the public in broad-
cast practices. Said Mr. Swafford, ““When
the U.S. Catholic Conference expresses
concern for ‘direct involvement of the
public, what it really means is direct in-
volvement of the U.S. Catholic Con-
ference.”

In face of the complaints about
violence, the networks have taken positive
steps toward change, Mr, Swafford said,
not only in reducing violence, but in
avoiding the juxtaposition of ‘‘action™
programs in the same time periods on op-
posing networks.

Even still, he said, the level of violence
in the streets will not change without at-

tention to other problems, such as *“‘over-’

whelming’’ case loads in courts and poor
parental discipline, “‘Only a foolish—and
irresponsible—critic would insist that if
only we change broadcasting, our troubles
would disappear, and we would return to
times of peace and domestic tranquility””

Mr. Swafford said he sees broadcasting
threatened from other quarters—from the
Congress, which is considering legislation
to curtail radio and TV advertising of sac-
charin products, and from the chairman of
the Federal Trade Commission, Michael
Pertschuk, who has said that cleaning up
children’s television is one of his
priorities. )

Mr, Swafford said broadcasting’s critics
should consider what radio and TV would
look like if they got what they wanted.
““Television drama expunged of
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violence,”” he said, ‘‘Radio stations not
playing contemporary songs. Stations and
networks required to produce and broad-
cast programs designed for specific and
differing age groups of children. Without
advertiser support. Schedules devoid of
commercials for diet drinks, some chew-
ing gums, some toothpastes and mouth-
washes—anything containing saccharin.
Radio and television station broadcasting
all day and night, bereft of Bayer and
Bisodol; denuded of Datril, and shorn of
Schlitz.”

“Who in his right mind,” Mr. Swafford
said, “‘would seek to lease a license under
these conditions?”’

ABC plans special on ‘Star Wars,/
will make some time-slot switches
ahead of premiere week, schedules
‘Roots’-type treatment for

‘Behind Closed Doors’ in
ballyhooed build-up to new season

ABC-TV added another gun last week to
the arsenal it’s building for the opening of
its 1977-78 prime-time season.

Trading on the runaway box-office suc-
cess of the theatrical movie, ‘‘Star Wars,”
it scheduled a one-hour special, The Mak-
ing of “Star Wars,” Friday, Sept. 16 (8-9
p.m. NYT).

“‘Star Wars’ is the most explosively
popular film since ‘Jaws,” ABC Entertain-
ment President Fred Silverman said. ““Our
special will offer glimpses of the film itself
while taking the viewer behind the
scenes—in footage shot while *Star Wars’
was in production—to experience the



In & breathtaking display of

psyi pnome, sall colf ah

floated off the ground completely on its own, turned upside down and
somehow wrapped itself around the head and body of Italian medium

Paolo Emilio Gedda. ‘

Gedda had his arms and
legs firmly bound to a
chair — yet incredibly, a
leg of the table wedged it-
self under his right arm to
become trapped against his
body.

Amazed witnesses who de-

By PAUL HOUSE |

under my armpit.”

Said Dr. Romano Vinai,
(iedda's personal physician, "'
was pregent. I have witnessed
phenomena that cannot be ex-

lained, and exclude absolute-
y the possibility of any trick-
ery."

tied — and remained blocked ;

a physician and expert in para-
psychology, "We were seated
in such a way that | exclude
any one of the observers lend-
ing-a hangd to move the table.”

Agreed mathematics profes-
sor Clemente Doux, "For my
part, I exclude any kind of
trick in manipulating the table.
And all the others in the group

scribed this scene included
iwo doctors, a dentist and a
mathematician, who were all
stunned by what they saw
— and totally excluded the
possibility of sleight-of-hand
trickery

“Even if they had wanted
“to, there was no ility of
trickery, absolutely none,’” ‘de-
clared Dr. Luigi Veglio. ''As a
dentist used to logic, I can
atate there is no scientific ex-
planation for the phenomena.”
The event took: place during
& seance in 8 suburh of Turin,
ltalyieon May mﬁpm' Sevesegl
people were grol ina 3
circle near Gedda, their hands
and feet tied firmly to their
chairs. Gedda was also bound
t0 his chair. Several others
stood a few feet away, observy
ing the scene.
lights were switched
off, and *in the darkness, the
table began to slide and levi-
tate,”” recalled Veglio, who
was part of the semicircle.
“After nearly three minutes,
Gedda called for the R&g to
be switched on and to be un-
tied, because the leg of the
table was under his armpit.”

The table was put back in:

the center of the circle, the

lights again doused and the

Added Dr. Massime Innardl, | also exclude trickery.”

t Clothing Keeps You Cooler

e right clothing can make you feel up to 7 degrees
cooler, reveals textile specialist Carolyn Joyner of the Uni-
versity of Georgia. :
She says you can cool down by wearing clothes made from
natural fibers rather than synthetics, becauge natural fibers
absorb pe::‘plraﬂon from the surface of your skin; by choos-
ing lightweight open-weave fabrics, and by selecting loose-
light-colored garments. The expert said a study by
the al Energy Administ~ation showe men and women
can feal cooler by making the following changes:

it o womsn . . . .mhnmmnnprmr-?
Reploces fight slocks with o light skirt L I Tl 8
Reploces o long-siceved dress with o siseveless dress 2 F

Roptaces a dress mode of g tight-weave fabric with ons
mode

of ocpen-weave ¢ 54 F,

Removes nylon ;Io:lnng N &

m ¢ ftull slip with o hotf slip 6° F.

the i 10" F.

Replaces pumps with sondals 2" F.

faman... ...Nuh--uihclnnmn?
Replaces o long-sleeved shirt with o short-siceved shirt .8

Replaces heavy trousais with light o .6 F,

pants with short light ponts 10 F.

R o jocket with a light jocket 25 ¢

Removes the light jacket i 20 F

gerr'n;"\-es b 'i.l h socks with onkle-longth c:. FF
eploces kneg-length socks with ankie-length socks ¢

Remaves on undershirt il s* F

PSYCHIC PHENOMEMA: Medium Paolo Gedda being
freed by his wife after seance in which coffee table
floated off the ground and lodged itself under his right
arm — although he was firmly bound to chair.

By ERIC BROWN ;
TV is creating a meaner
world where people feel 9 ; :
that they can’t trust any-:into a kind of parancia where
one — and have to be ag-;viewers feel they are poten-
gressive in order to sur_iha:swctims in their everyday
vive, says a top expert. | .. e o
“Vigwers have . ‘mesn wake (e siere yon boe

world’ syndrome. They say afraid,” Dr. Gerbner contin-
‘this is a mean worid, so I'd ued. “Your fear has nothing

seance resumed. After a few! better be mean too,” de-!

minutes, the table had again| -
redged ita %" o B iclared Dr. George Gerbner,
T S i describeg | Schoo! of Communications

the happening: *The table;at the University of Pennsyl-

began to oscillate and thenm|vanis.
floated up to the ceiling,| TV fans tend to identify with
turned upside down. and pass- ! victims in violent shows. And

®'dean of the Annenberg’

to do with the real risk. It has
to do with exposure to violence
on television. Children are the
-most vulnerable — and get
: the heaviest doses.”

; Heavy TV watchers
;more likely to believe that
- you can't be too careful' and

I “‘you can't trust anyone.”’ And

this type of fear and paranoia | 9%

could turn into a self-fulfilling |

— making the world
Just as mean as viewers think
it is now.
“What we're dealing with is
& social relationship in which
the meaner some ple be-
come, the more fear{ul the rest
will become,” he explained.
Dr. Gerbner based his con-
clusions on a nationwide
study he conducted of 650 chil-

- !dren and an onalysis of an-
are’

other nationwide survey of

1,480 adults. Subjscls were al-
vided into light and heavy
(over four hours daily) TV
viewers. Financed by a Natien-
al Institute of Mental Health
grant, the study appeared i
the spring 1977 issue of the
Journal of Communication.

“The important past of Dr.
Gerbner's woik is that gx;p-
gramming does seam to lead
people to believe that he
world is mearer than it ae-
analluly is,”" declared Dlz;i éﬁ%

ubinstein, a psychelogi
former research director of the
U.S. Surgesn General's study
of TV violence.

ed threugh my arm which waa - this identification can develop

e
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Recycled aluminum account-
ed for 25 percent of all alu.

I minum bought in the U.S. last

‘ year. an increase over the 23.4

i percent purchased the yesr
ore.

% ! But the use of recycled paper
fell to a new low — only 102
million tons were recycled in

1976, less than the previous

“+ « ' year and far below the 12 mil-

%2 jion tons recycled in 1974,

' And the recycling of textiles
and rubber aiso fell drasticat-
ly.

T Considerable energy savings

"would resall from an increase

“in recycling

' An official of the Nailonal
Assn of Recyeling Industries

'estinwates thal i recyeling of

amminum, paper and copper

wore douhled, the natton wounld
he able 1o save the equivalent
of 83 million harrels of ol &
year,

Cn, , ot .Aﬂer\, SC.

was frolicking in her
backyard with Penny, when the playful httle poach grab-
bed 0 mouthful of Wonda's haw tar an unusuol tug-of -
war Laoughing with dehight, Wanda didn't seam to ngd) yavienat

Little Dog Has Lots of Pull
Penny the mixed-breed Chihuahua has real pull ~ espe-
gially when she's sugging of ihes owner's hoir. Waonda -

th ————

Pega . £

he? howy eaperongy, .
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reduce the health risks as-
sociated with childbearing if
they feltow five principles of
family plaaning, says World-
watch Institute of Washing-
DY 7oy A

2y Heanne
sems Can

Clhieago, [l.—A fzee oifer of

specia] interesy o those who

laear but do mo? vmderstand
words bhas been anneunced by
Beltone. A non-operating
medel of the smallest Beltone
aid of its hind will be given
sheolutely free toanyone
answering this advertisement.

Ttue, all hearing problems
are nol alike . , . and some
eannot be helped by a hearing
aid, But audiologists report
that many cen. So, send for
this non-operaling mode] now,
Wear it in the privacy of your
own home 1o see how liny
hearing help can be. It's yours
to keep, free. The actual aid
weighs less than a third of un
ounce, sad it’s all s ear level,
in one unit.

These models are free, so
we suggesl you write for yours
now. Again, we repeat, there
ia no coat, and certainly no oh-
Bgation, Thowsands huve al-

veady been mailed, so write

tvlay to Dept. 4850, Beltone
Eleetronies, 3201 W, Yictoria
8¢, Chieago, 1. 60616,

BIATE
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Mothers can substantially §

ton, D.C. The study “Health:
The Family Planning Factor”
suggests:

e Don't have children be-
fore age 20. Infant mortality
for children born to teenage
mothers is nearly twice that
for children born to women in
their late 20s.

@ Space births at least two
years apart. Infants born less
than two years after a previ
ous child are 50 percent more
likely to die by age 1 than
were infants born two to four
years after.

e Have no more than four
children. Women who have al-
ready borne many children do
not have  easier pregnancies
and deliveries.

o Don't have children after
age 3. The maternal death
rate doubles hetween the early
30s and late 30s, and increases
nearly eightfold by age 45.

e Choose your contraceptive
carefully. For example, you
may choose sierilization over
The Pill if you've completed
your family, as safer to your
health and a more effective
form of contraception,

IS&RON CAYLOR :
! oney-hungry TV  net-
‘works are deliberately feed-
ling Americans mindless gar-
- bage, violence and second-
irate comedy that costs little
to produce — but pays off
i big in advertising dollars.
i That’s the accusation of four
!'I'V experts, including Paddy
i Chayefsky, author of the hit
! movie ““Network.” and former
§CBS president Arthur Taylor.
i “They will put on anything
‘that will make a buck.” declar-
‘ed Nicholas Johnson, head of
ithe Washington, D.C.-based
:Nationa! _Citizens Committee
for Breadcasting. !

“If they could have live TV
ycameras out on the freeways

{ where cars were running over -
.« little babies and could get bet-

ter ratings than the ‘Bionic
Woman,” they'd do it!”

Chayefsky agreed that net-
works would go 1o almost any
length to get good ratings, add-
ing that:

“Networks ought to put on
good programs, regardless of
the ratings.

“H they lost a few million
dollars’ profit, it wouldn't be
that much of a disaster. I'm
sure that ABC aloneé will make
close to $200 million net profit
this year.” : .

Television is not in the busi-
ness of producing pregrams,
“but of producing audiences
and turning them over to ad-
vertisers,"” charged Dr. George
Gerbner, professor of com-

HEAD of National Citi-
zens Committee for Broad-
casting, Nicholas Johnson,
charges: The networks
“will put on anything that
will make a buck.”

y @ Tematoo Trao
¢ Grows 1508, T

wi Grow Bundreds of
©p te 3 Pounds Bach

Blunt Tomaloes
3 _m._?;‘“; ;

}

-

Yes friands, these sensational toma- |:
toe troes grow tomatoes that are
smooth and round with no acid ffavor,
They arg vigerous, hardy and delici-
ous and gigantio In siza, Yes, hun-
dreds of Qlant Tormatogs for only
$2.98. More than enough for tha entire
family and E;emy loft to glve fo friends
and nelghbors. You must be com-
pletely satlsfled with those lusclous
Giant Tomaloes or your mongy back,

Send 52.06 for a full oupply; 85,00 for
8 double supply; 87,00 for a triple
supply, Borry, no CODs, Please an-
gloze §6¢ for post. & hdig,

SGEATHAI-ALAY COAP, Dopt. T-70,

Hundreds ol
€Glant Tematoss
Up To & Lbs.
Esehl

oNLY 8

v
Box 45-3048, Klami Boeab, Bla, 33140
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AUTHOR OF ‘METWORK'
Paddy Chayefsky says
“There's some dreadful
stuff on these days.”

munications at the University
of Pennsylvania.

“There’s no other medium
that is used unselectively,
from cradle to the grave, that
doesn’t require literacy or the
need {o go cut of the house.

“Yel television networks are
private governments. Nobody
is elected to serve and they
finance their operation through
laxation without representa-
tion. Tax is included in the
price of all the goods we buy
(through advertising costs)
whether or not we watch TV.”

Dr. Gerbner explained how
networks determine the feasi-
bility of a TV production:
*They divide the cost of a pro-
gram by the number of view-
ers to caleulate the amount of
money needed to ‘buy’ 1,060
viewers,” he said.

3 18 the best we can give to the

largest number of gsurie. Fde !
urdlosa of cost? the formuls

urces them to ask, "What lg
the cheapest we can provids,
the least objectionuble pro-
ram, lo an acceplable num-

r of people?’

“Violent programs are not
popular — they're cheap.
don't tuke great talent to pro-
duce and they can be adapted
to assembly line operation.*

Lashing oul against inferioy
l‘: content, Chayefsky charg-

“There's no good drama,
Most of what there Is has to
do with. eriminals. There's
some really dreadful, terribls
stuff on these days.

“Scon we'll be seelng execu.
tions as a regular weekly TV
series. Television has destroy. .
ed our sense of shock and our
sense of humanity.

“In the escly days, there
were a lot of good situstion
comedies, but it's shocking to
see how the elegance and %
fesgionalism of comedy
turned into sheer juveaiis
mawkishnegs,

“Now all it is is lashing,
ugly, bitchy remarks from cna
person to another — and they
call that comedy!"”
d'ggieric?ns zngsed -a tasle of .

ifferent types of programs s
they can decide for themasives
what they want to watch, said
Arthur Taylor, former presh
dent of CBS.

“We need more experimen.
tation so viewers can gauge
what they want.”” ke sah

“The success of ‘Roots’
g:»ml’)tedthbet it ia "t iy

ul a sn't pecessary
to use something of low quality

80 instead of saying, ‘What

- faithful in its performance.

to achieve mass appeal”

He who is most slow in making a promise iz the wmost -

= Joan Jacgues Rowsseny

43% of Kigh S¢
.S, !

Three out of four U.S. high
school students believe there
are situations in which the
Uniled States should use its
nuciear weapons, a survey by
Scholastic Magazines reveals.

Of those students quizzed, 43
percent said they feel the U.S.
should strike first in the event
of war, using A-bombs or H-
bombs if necessary.

Another 34 percent said they
believe the U.S. should use
nuclear weapons only in re.
taliation.

helieve America shouldn't use
nuclear weapons under any

The remaining 23 percent|ed

circumstances, are undecided,
or did not respond to the poll.

sfever an primed.
ST, T, A ‘mﬂﬁ
Sign in front of & church in
Lancaster, Calif.:
“How To Be a Christiag =
Parental Guidance Suggest-

We'll pay 910 for each

— Mrs. 8. Williams,
Paimdale, Calif.
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By BERNARD B.A, 3COFT T . . .

In a sensational scientific breakthrough, & team of three top
French scientists report they have solved the mysteries of how UFOs
are powered, why they hover like helicopters = and how they can
gip through the air faster than sound without creating a sonic boom,

And the researchers say their discoveried show it's possible for Earth
sciantists to build a flying ssucer within 8 to 10 years — and maybe far
sooner.

Two membere of the team already
have udlt a working medel of & UFO
eagine They've algo created a 2ioch
wmodel of a flying saucer which has

simulated

echieved speed 1a a wind
mdathtu
gound —

reason it bovers and u#ayz like a

while landing. You can sea
s %ﬁﬂ action byaaalipg'two
m_nm a _.bamb filled with wa';u
Thsy'R sway a helicopler as they
nk i5 the boitom.” '

times the speed of
wmmmam

. Tha yespesied isis's dacoveriss are

Foench -~ Dr. Poher added: “The Petit-Viton
mu% : that UFOs use an clectromag-

&

UFO MODEL held by Dr. Mourice Viton egainst a bockground repro-

duction of the night sky, has achieved o simulated speed in a wind
tunnel of three times the speed of sound, without producing a sonic
boom, Viton's working model of a UFO. engine is “basicelly a miniature
H-bomb that harnesses the energy to provide tremendous thrust.”

g3 13, 1996).

o, By, -Alsmien Yo, 33, o loading Preach

extroncmey ond enginesr who Sovel tha
-povared Avtes telascopo modw

on S4y- | physlclst ond senier dopariment

o Dy, Jeon-Pierro Potit, 38, o plosma
at thae

b, Mo b o laborotory heed ot the Astvo- | Franch Goevernmont's Mavionel Orgonizatica

nomizel Ghisevotory In Marseilla,

for Sclontitic Researech.

b K stayiling new study proves —
op the fiss! Ume ~ thet TV pro-
grams heve a dafinite impact on the
mends and bobavier of men.

The reseerch project — condicted
prd at the University of California, Los
Angeles, Newropsychlatric Institule
jg LEhows that men who watch' viclent
siiows like “Kojak” are more aggres-
enicegy. The glve toward thelr families than men
mpdel 1n oaly about ons cuble] § ‘ 3
1n sish, but is capable of Geliver-
enszEous power, he said.
© 7 VBaiizelly i's o minighie H-bomb
o= Bl with onp vital differeacs,” he
e=plpinsd, “An H-bowmbd roizases on
enoemous mmount of unconivolled ea-
ezgy in the form of heat and shock
waves, Cur engine capiures and har-
©oases thet energy fo provide tremen-
dous ihrust,

“In a flylng soucer thls energy is
used to heat guses, causing them o
egpand and rush out through the top
of tha UFO. But, remarkably, a mag?
patic fleld pushes the gases downward
along the craft’s outer hull — provid-

to the craft.”
. Petit eaid the unlque saucer shape
of a UFQ — a fact confirmed by thou-
gands of sightings — enables it to
move gwiftly threugh the alr without
producing a loud crashing noise. . -

Prof. Poher agreed that UFOs are
almost silent. “The loudest nolse ever
heard from a UFQ has been a sound
like bees In a hive," he noted. "That's
engctly the sound produced by the
Petit-Viton engine!

“The UFQ's saucer shape is also the

WATIONAL
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“HOIAK" was one of the TV shows
watched by volunteers, te see the

effect of TV on their behavior.

Vs

who watch warm family shows lik
‘“The Waltons." .

“This study refutes the notion that
programs have no appreciable effect
on adulta except to-ampse,” declared
researcher Dr. Hoderic CGormey of
UCLA. “It shows thai programe have
substantial impact — not enly wpon the
young, but on adults,” A total of 260
couples tock part in the project. The
husbands were divided into five groups,
with each group watching a different
serles of programs. E

The five seriea were: (1) shows with
a soclal message, such ag “Little
House on the Prairie;" (2) violent pro-
grams; (3) light entertainment shows
with no social overtones; (4) a mixture
of programs, and (5) an arbitrary per-
sonal schedule. "

Wives recorded their husbands’ be-
havior during the week-long project,
ang at the end of the week researchers
were shocked to find that men who'd
watched shows with a social message
had . displayed “helpful" behavior to-
ward their families while those who'd
watched violent programs exhibited
“hurtful’’ behavior.

“Viewers of helpful programming
showed a general decline in their level
of aggressive mood,” revealed Dr.
Gorney, “while viewers of hurt{u! pro-
gramming exhibited significantly more
aggressive hehavior,

“In other words, a husband who'd
just watched “The Waltons' would be
more likely to respond kindly toward
his family than one whe'd just seen a
shoot-"em-uyr episode of ‘Police Story.”

Dr. Gorney believes the new findings
show that proper TV viewing can be
used to foster an atmosphere of
warmth in the home. He said husbands
should aveid TV shows that strengthen
their violent streak, watching instead
socially helpful programs thai reduce
their aggressive nature, “‘The ¢limate
in a home generated by parental
moods is cructal to the mental health
of the children who grow up in that
home," noted the scienlisi, who pre-
sepnted hic findings at the American
Psycniatric Assn. convention in Miami.
The UCLA study was praised by

Jonathan .David, senior altorney for ™
the Policy aiid Rules. Division of ‘the .-
Federal Communications Commission.

““This is very important Ard fascinat-
ing material,” said David. “There
have been few: studies of the offecis

of TV violence on aduit viewers — but

that doesn't mean they aren't nceded.
"“You can't really differentiate be-
tween adult viewing and child viewing.
If TV causes an adult to act violently,
it’s going to rub off on the child.”
Prof. George Gerbner of Annenberg
School of Communications, University
of Pennsylvania, agreed. He told The
ENQUIRER that the link hetween TV
violence and adult behavier “sheld
most delinitely be further explored.

“TV certainly does affect how we
act — and it's very important to know -
in what ways, especially for parents,”™
“Whatever the parent,

he declared ‘ r
does is probadly "the most imporiant
influence in a colld's life™" -

- BOBEAT G. SAUTH

O6aé/a 3T9290  NOV 2 1976
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New empires of the printed werd are on
the rise as newspaper chains and vast con-
glomerates swailow up cne publisher after
another. Concern grows as they get more
and more say over what Americans read.

Far-reaching changes are under way in America’s once-

. unchallenged empires of the printed word—mewspapers,

magazines and books—as they seek their niche in the elec-
tronic age.

Great and venerable publishing houses are under pres-
sures of many kinds to give up their independence and join
chains or conglomerates for a safer existence alongside goods
and services ranging from rental cars to rugs.

Inroads are becoming apparent in quality, too.

Many publishers, in trying to keep up with changes in
reader tastes and interests, are turning more to gossip, shock
and scandal—often at the expense of solid information.

There is growing concern that the publishing business,
long considered essential to an informed citizenry, is losing

. its diversity and that growth of corporate empires in publish-

ing is making “the bottom line” of profit margins the
supreme factor in the industry—to the detriment of excel-
lence and responsibility to the public.

What will happer ultimately to the guality of opinion and

. Arthur Ochs Sulzberger
E Chairman, New York Times Company

—-They Oversee Big Publishing Conglomerates - : a

Katharine Graham
Cheirman, Washington Post Company

factual information reaching American readers capnot yet be

_foretold. This, however, is becoming clear:

Chains, whose holdings are rooted in one field of publish-’
ing, and conglomerates, whose business interests run the
industrial gamut, will continue to grow. A broker specializing
in newspaper stocks says: “Further concentration of owner-
ship is inevitable. The trend in the communications business
is no different than in any other.”

The wave of publishing acquisitions, which began in the
early 1960s, continues with such instances as these:

e CBS, Inc., recently added a second paperback-publish-
ing house—Fawcett—to its TV, magazine and book-publish-
ing enterprises. -

¢ Time, Inc., publisher of magazines and books, and owner
of a TV station, a TV production company, a film-distribution
and production company and a cable-television system, has
announced it is buying the Book-of-the-Month Club.

& Capital Cities Communications, Inc., which owns news-
papers, television stations and specialty newspapers such as
Women’s Wear Daily, added the Kansas City Star and
morning Times to its holdings.

The tens of millions paid for these and other publishing
properties generate optimism about the economic future of
the print media. That, however, is tempered by concern
about the social consequences of such transactions.

Says James Hoge, editor-in-chief of the Chicago Sun-Times
and the Chicago Paily News: “All the good will in the world
by conglomerates who say they will establish op-ed pages

Andrew Heiskell
Chairman, Time, Inc.



THE PRESS IN AMERICA

{centinued from preceding page]

{pages of diverse opinions opposite the editorial page), and
run a lot of letters to the editor is just not the same as a
number of different voices owned by different groups.’

Some students of U.S. publishing fear that the day will
come when a few giant corporations dominate the printed
word—much as the three major networks reign over TV.

Already some newspaper chains have begun to absorb
others, and papers like the New York Times and the Wash-
ington Fost, both part of communications conglomerates, are
exercising tremendous influence on the news judgment of
editors everywhere. This, in turn, shapes public opinion
around the nation. The influence of the Times and Post is
multiplied by their supplementary news services, which
many papers use.

These developments, say some critics, could degenerate
eventually into Orwellian control by a handful of powerful
magnates over what Amerieans read and think.

-Against that frightening conjecture stand other factors.

Corporations in print communications don’t want to risk
Government intervention-—and the merger trend has al-
ready attracted the attention of some in Congress. Represen-
tative Morris Udall (Dem.), of Arizona, wants to include book
and newspaper publishing in a proposed study of industrial

I

K

" independent papers. I think it’s a strength of America. .

An even more significant factor is working against the
specter of media magnates exercising almost absolute control
over information: Publishing corporations are less interested
in political power than in profits.

As some students of America’s media see things, however,
it is precisely this emphasis on the bottom line that should be
of greatest concern because it can lead to putting profits
ahead of both quality and public service. -

George Gerbner, dean of the Annenberg School of Com-z}
“There !
J is a more rigorously market-oriented editorial climate today |

{ munications at the University of Pennsylvania, notes:

t than in the past. The concern with sales used to b& Téempared
i by a personal commitment by an independent owner toj
what he wanted to say or do with the publication.” .’
That commitment, he says, now is less and less in evidence/
Even among persons involved in conglomératéd) a few are
uneasy about the trend. One is Arthur Ochs Sulzberger,
chairman and president of the New York Times Company.
Sulzberger feels that purchase by the Times can improve
the quality of a newspaper, but he adds:
e
the whistle on newspaper acqp:s:—

somebody were to blow

1ough, I, for one, would applaud it.
But if those are not going to” ber the rules of the game, I'm

iomg"” 10" keepthe—New  York—Timés in the newspaper- ;

cquisition business.”

. ‘concentration by a blue-ribbon commission.

A Broadcasting Network that
Expanded into Publishing

Broadcasting:

5 TV stations—in New York, Los An-
geles, Philadelphia, Chicago and St
Louis—7 AM radio stations, 7 FM ra-
dio stations.

.Book Publishing:

Holt, Rinehart & ‘Winston, Popular Li-
brary paperbacks, Gold Medal paper-
backs, Crest paperbacks, Winston
Press, BFA Educational Media, W. B.
Saunders (professional books),
NEISA (Latin-American and Spanish
-books).

’ Monthly Magazmes.

Figld & Stream, Road & Track, Cycle
World, World Tennis, Sea, Pickup Van
& 4WD, Mechanix [Hustrated, and
Woman's Day.

in addition, CBS pubiishes about 55
magazines that appear annually and
semiannually. .

Times

THE NEW YORK

TIMES COMPANY —

A Newspaper Publisher that Ex-
- panded into Mdagazines, Books

and Broadcasting

- Newspapers: |

Herald Tribune, Paris {one-third own-
ership) ¢ 6 daifies in Florida: Gaines-
ville Sun, Lakeland Ledger, Ccala
Slar-Banner, Leesburg Daily Commer-
cial, Palatka Daily News, Lake City
Reporter » 3 dailies in North Caroli-
na: Lexinglon Dispatch, Henderson-
vile Times-News, Wilmington Star-
MNews « |n addition, the Times com-
pany publishes 4 Florida weeklies.

Magazines:

Family Circle, Australian Family Circle,
Golf Digest, Golf World {United King-
dom), Tennis {United Kingdom), Ten-
nis, and US.

8roadcasting:
WREG-TVY in Memphis,
AM/FM in New York City.

Books:
Amno Press, Inc., Cambridge Book Co..
Quadrangle/NYT Bogk Co,

WQXR

The New York Times s Imternational

THE WEEKLY NEWSMACAZINE

TIREE. INC o

A Magazine Fublisher that Ex-
panded into Books, Newspa-
pers and Broadcasting

Magazines:
Time, Fortune, Money, Sports lllustrat-
ed, and People.

Books:

Littls, Brown & Company, T|me-L|ie
Books, New York Graphic Society,

.part ownership of publishers in Ger-

o many, France, Spain, Mexico and Ja-

»%  pan. Acquisition of Book-of-The-
4 Month Club is pending.

Newspapers:
Pioneer Press, Inc., publishers of 17
weeklies in Chicago suburbs.

Broadcasting and Films:

WOTV, Grand Rapids, Mich., Manhat-
tan Cable TV, Home Box Oﬁice Time-
Life Films, which includes a TV-pro-
duction division.

\ Most people in the chain and conglomerate businesses

f
I

“I lIike little, \

J



express no such qualms. They feel that their growth is a
good—and necessary—development. John R. Purcell, presi-
dent of the CBS/Publishing Group and formerly a top
executive in the Gannett newspaper chain, says: “Fragmen-
tation of the media plays into the hands of big government.
As long as there is a centralized big government, there is a
need for a2 powerful and financially able free press.”

But Washington Post media critic Charles Seib takes a
different point of view. In a recent column, he asked this
question: “Just how firmly can the executives of the commu-
nications empires exert control over the news and editoriai
product before the concept of a free press, as it was under-
stood by the writers of the First Amendment, disappears?”

NEWSPAPERS: PROFITS—AND QUALITY, TOO?

Chains and conglomerates are the most powerful forces in
the newspaper business.

Some chains are improving the quality of the papers they
buy—adding staff and additional news services. Knight-
Ridder, for example, has turned the Philadelphia Inguirer
into one of the nation’s well-rated newspapers. And some of
the foremost newspapers in the country—the New York
Times, the Washington Post, and the Los Angeles Times——are
Aagships .of communications conglomerates,

But the high quality these newspapers achieve is rooted
largely in family tradition—in some cases going back almost a
century. And critics fret that chains and conglomerates
lacking such a tradition can homogenize a product to. the
point of removing it from local concerns and controls.

These worries center mostly on the daily newspapers—the
segment of the publishing industry most directly affected by

"the enormous growth of audience and revenues for televi-
sion, the twentieth-century “‘wonder child.”

- Between 1973 and 1976, weekday circulation for dailies
fell from 63.1 to 60.9 million, though a slight rise is now
visible. A survey by the University of Chicago’s national
opinion research center shows a 7 per cent dip since 1972 in
the number of people who say they read a paper daily.

Most editors see TV as the primary cause of the circulation
dip. But Leo Bogart, executive vice president and general
manager of the Newspaper Advertising Bureay, believes that
the key reasons lie elsewhere—the changing composition of
central cities, an upheaval in the mores of youth, and
suburbanization. The fact that suburban dailies and weeklies
are doing well while many urban dailies struggle for reader-
ship lends some credence to Bogart’s argument.

New approaches. Against that broad background of U 8.
social change, newspaper editors and publishers are looking
for new formulas to counteract declining circulation. The

. readership problem is particularly acute among young adults
who were raised on TV. They are reading magazines and
books in larger numbers than their share of the population,
but not newspapers.

To reach nonreaders, editors are consciously moving to-
ward more entertainment—human-interest stories, gossip
and even “soap opera” fiction. There's also a trend toward
more service features, such as consumer tips and advice on
taxes and investments. These changes are often made at the
‘expense of national and international news that many news-
papers now relegate—except for a few of the most important
stories—to two or three-paragraph summaries.

In seeking readers who are absorbed in their inner setves
rather than in the life of the external community, newspa-

pers are also adding features dealing with such topics us

psychology, self-improvement and dream analysis.
Many papers are segmenting their audiences with zoned
«ditions aimed especially at covering suburban news once
'dom found in a metropolitan daily.
‘ore capital is going into making newspupers visually
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Of 1,762 daily newspapers in the U.S.. 1,047 are
part of group-ownership arrangements. Here are the -
10 Iargesr newspaper chains, ranked by c:rculat:on

R Numbern? _
Group : - Papers Circuiation'
Knight-Ridder Newspapers : S
Mami ................. v et 32003,598,562
Newhouse Newspapers, _ ' R
NewYork City ........... S 29 . 3,800,757
Tribune Company, : SRR T
Chicage .............. et B 3,099,200
Gannett Newspapers, R R R AR S
Rochester .................. 7302 850 000
Scripps-Howard Newspapers, BN
Cincinnati ................... 175 r1 9‘11 791
- Dow Jones & Company, IR 2
New York City . .............. REVIRIE | 856 66?
Times Mirror Company, R
losAngeles ............ e AT -1 ?67 793
Hearst Newspapers, S
New York City ................ =8 0 503 000
Cox Newspapers, e T
Afianta ... ... ... .. ..., 14 1 201 3?0
New York Times Company,- :
MewvYorkCity . ............... 10 1,040,188
TOTAL . 22,129,263

With a total circulation exc eeding 22 million, these
10 chains comprise more than one third of total daily -
newspaper circulation in the U.S. :

“Daty eept Sinday. Latos! avatable Eaures supstied by companies.
“Ecie § Pubisher, by W

attractive to a generation used to-television’s unagery Says
Chicago Tribune Editor Clayton Kirkpatrick: “A newspaper
to be successful must be dedicated to ... not only print
content, but graphics as well.” Publisher Otis Chandler of
the Los Angeles Times and Executive Editor Benjamin
Bradlee of the Washington Post see their newspapers be-
coming more like newsmagazines, offering depth and vari-
ety in a visually attractive package.

The New York Ttmes, whose daily circulation fell from
884,000 to 828,000 between 1970 and 1975, is publishing
three magazine-style sections—Weekend, Living and
Home—in a drive to increase weekday circulation and ad-
vertising. Circulation has risen to about 866,000.

Some critics contend these sections diminish the quality of
Times news coverage, but Executive Editor A. M. Rosenthal
says lhe space given to coverage of news events has in-
creased by 7.5 per cent since the “new” New York Times was
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launched. He insists that “we have added tomatoes to the
Times’s soup” though, he says, many other papers are adding
water to their soup, diluting its quality.

The current leader of the trend away from conventional
coverage of the news is Rupert Murdoch, the Australian
publisher who purchased the New York Post several months
ago and is busily converting it into an American version of
his successful papers in Australia and Britain, which offer a
racy melange of some “hard news”—and lots of shock, gossip,
human-interest features and sex.

Murdoch has gone further than most, but he is not alone.
Many papers have instituted “people” columns containing
gossipy tidbits about the famous and not-so-famous. Some
journalists are writing more intimately about the private
lives of public figures, in what some critics see as journalistic
voyeurism. The Washington Star prominently features a
gossip column that is the first thing many readers in the
nation’s capital turn to.

Wrong direction? Such moves are generating worry
within the profession and on the outside. Erwin Knoll, a
former reporter and now editor of the Progressive, a political
magazine, warns: “If newspapers keep on the current track,
they risk self-destructing as useful vehicles of information
and analysis.. What they’re doing to hold on to readers is
trivialize the news.” Contrarily, George Reedy, Nieman
professor of journalism at Marquette University and press
secretary to President Lyndon Johnson, says: “The purpose
of papers is to carry on a dialogue, not to perform an
educational function. Too many in the press forget that.”

Whatever judgment is passed on newspaper trends, they
are paying off—circulation problems notwithstanding.

Chains and conglomerates whose stock is publicly traded
averaged after-tax profits of 10 per cent last year, a figure
many industries would envy. And increasingly these groups,
along with a few privately owned publishing houses, are
dominating the newspaper industry.

In 1960, chains and conglomerates controlled 30.per.cent
of the Tafion's newspapers and had 46 per cent of its
newspaper readership. Today they own 59 per cent of the
newspapers, accounting for 71 per cent of re readership.

Furthermore, about 97 per cent of the 1,544 cities in |
which dailies are printed are one-owner towns—and critics | -

Australian Rupert Murdoch
now owns the New York Post.

Otis Chandler directs the pros-
perous Los Angelss Times.
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make the point that a mo-
nopoly publisher can put
out an inferior product if so
inclined. Murdoch, who is
branching out with his own
U.S. print conglomerate
built around the Post and
New York magazine, de-
scribes a newspaper mo-
nopoly as “a license to steal
money forever.”

Many owners of newspa-
per monopolies also own lo-
cal TV stations, but a
recent court ruling—being
appealed to the Supreme
Court—could force them to
divest themselves of their television stations.

The pressure on independent owners to sell to chains can
be unrelenting. Barry Bingham, Jr., editor and publisher of
the family-owned Louisville papers, says he is contacted so
often by would-be buyers that his secretary made up a stamp
that says “Nothing for sale” for response to such inquiries.

But independent owners like the Binghams are a vanish-
ing breed. In many family-owned newspapers, the younger
generation is uninterested in the paper, so the owner sells to
a chain. Or he sells because he lacks the capital for computer-
ization and other new technology to slash production costs.
Encouragement to sell also comes from tax laws that allow
the new owner to depreciate the plant and equipment from
scratch, while also allowing the seller to avoid the problem of
estate taxes that might force his heirs to sell anyway.

Unwittingly, Congress may have made it even more diffi-
cult to maintain family-owned businesses in passing the Tax
Reform Act of 1976. Or so says Bingham, who adds: “It
means that family businesses will have to go public because
there is no way to turn them over. If the person who owns
the controlling interest dies, you have to scrape together a
fantastic amount of money to pay the taxes.”

Going public. Some publishers are getting more capital by

selling stock publicly. This, some fear, will make them more
vulnerable to *“bottom line” pressure in order to pay. the
dividends that stockholders look for.
- New York Times President Sulzberger, however, insists
that a family can control a newspaper if it wants to, even
though the stock is publicly traded. The Times keeps a
majority of voting stock in family hands; publicly traded
nonvoting stock can be sold by heirs to pay estate taxes and
still keep control of the Times in the family.

Publishers like Sulzberger and Bingham feel that main-
taining family control is the best way to make sure that

TR K, B s
Allen Neuharth runs Gannett, a
nationwide newspaper chain.

- quality does not become secondary to profits. Bingham says

that if a chain took over his papers, which have an after-tax
profit of only 3 per cent, it would likely turn first to the
newsroom as a place to cut costs—hurting the quality.

John Seigenthaler, publisher of the independently owned
Nashville Tennessean, stated the problem of publicly owned
stock recently: “Does anybody think that our industry won't
ultimately suffer setbacks which will require cutbacks, and
won't stockholders insist on cutbacks in nonincome-produc-
ing areas, which means news and editorial expendituresf”

Opinions differ on the magnitude of a more subtle prob-
lem—maintaining local editorial control in a newspaper
belonging to a chain or conglomerate.

While the best chains do not dictate edltona] policy, some

-critics insist that local executives are under subtle pressure to.

conform to what top management. expects. Against tha
view, heads of chains say that only weak editors operate th
way. Yet they acknowledge that a desire to please the !



can make a newspaper unduly bland and cautious. And
homogenization, some admit, can creep in simply because of
the tendency in a large corporation to try in one operation
what has worked in another,

Says Sidney Gruson, executive vice presxdent in charge of
affiliated companies of the New York Times Company: *I
think there is a tendency to sameness of coverage by people
in a2 newspaper chain.” Disagreeing, Allen H. Neuharth,
president and chief executive of the Gannett chain, states
that “a paper must be tailored to fit its community.” But he
concedes that a chain-owned newspaper can lose touch with

- its community if publishers are shuttled in and out. He adds:
“I happen to think publishers and editors who move are the
ones who do a good job. I would rather havea good person in
a community for three years than a hack for 30.”

MAGAZINES: THE SPECIALIZATION GAME

Trivia, gossip, sex and leisure currently make up the “hot”
subjects for today’s magazines—and many are including
material that would have shocked the sensibilities of average
readers a few years ago.

Such publications as
People and sex-oriented
Hustler have grown at a
spectacular rate. In just a
few years the circulation
of People, which is long
on photos of celebrities
and short on text, has ex-
ceeded the 2-million

mark and continues to climb, That success story has prompt-
ed the New York Times company to launch an imitation, US.
Explained Gruson: “The magazine was conceived by the
head of our magazine division as appealing to the TV
generation.”

Locking at it more bluntly, Editor Robert Stein of
McCall’s, says that such magazines reflect what television has
done to people’s attention spans and reading habits.

The example of People is only one measure of the maga
zine industry’s flourishing state, over all.

Between 1950 and 1976, circulation of major magazines

jumped from 147.3 million to almost 255 million. Between

1975 and 1976, their advertising pages increased 17 per
cent. Last year alone, 336 new magazines were started,
according to Folio, the industry’s magazine.

Not all is rosy. Lewis H. Lapham, editor of Harper’s
magazine, says: “It is hard to get people to read a general
magazine that deals in ideas. Qur magazine deals with
change and to a lot of people, especially the affluent, that is
threatening.” Harper’s, along with some other serious jour-
nals, has experienced a circulation decline in recent years.

Many magazines, however, think they have found the
magic formula for success. While newspapers continue to
strive to reach audiences with a wide range of interests,
magazines are aiming increasingly at specialized audiences.
Whether a person is a devotee of golf, tennis, UFO’s, psychol-
ogy or CB’s, there is something for him—or her—-on the
magazine rack.

General-interest and mass-circulation magazines like Col-
lier’s and Look, to take just two examples, are defunct—

TV RETWORKS:

Centers of News Power

The concentration of power that so
many fear Hes ahead in publishing
already is the norm in television.
Three networks dominate the enter-
tainment and information medium
that has reshaped American society.

TV is the primary source of news
for many Americans whose view of
the world is shaped by the networks,
ABC, CBS and NBC, all divisions of
major conglomerates. The responsi-
bility that falls on network shoulders
is awesome, considering that 64 per
cent of Americans say they get most
of their news from TV and a majority
find it the most believable news me-
dium, according to a study for the
Television Information Office con-
ducted by The Roper Organization.

The networks as a whole spend
about 10 per cent of their revenues
on news and public affairs—218 mil-
lion dollars last yvear out of net rev-
enue of 2.1 billion, according to
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figures compiled by the Federal
Cormnmunications Commission.

News is a smaller part still of the
three conglomerates of which the
networks are a part: RCA—owner of
NBC; CBS, Inc., and the American
Broadcasting Companies, Inc, Rev-
enues of the three conglomerates
came to ahmost 9 billion dollars last
vear. The firms rank 31, 102 and 170
respectively in the Fortune 500 list of
the largest U.S. industrial firms.

The three conglomerates earned a
total of 822.7 million dollars last year,
before taxes, and network earnings
accounted for about 36 per cent of
that sum.

In addition to their network inter-
ests, all three conglomerates own TV
stations and AM and FM radio sta-
tions, many of which are located in
the largest and most influential mar-
kets in the country.

They are also in a variety of other
businesses. RCA’s holdings include
Hertz car rentals, Banquet frozen
foods, Coronet carpets, defense con-
tracts, television manufacturing and
Random House book publishers.

CBS is involved in everything from
toys to tools. Its holdings include:
Creative Playthings, X-acto tools,
Steinway pianos, Holt, Rinehart &
Winston book publishers, three pa-
perback-book lines, Columbia Reec-
ords and a2 number of magazines.

American Broadcasting Compa-
nies, Inc., owns amusement parks,
more than 250 movie theaters, ABC
records, leisure magazines such as
High Fidelity and Modern FPhotogra-
phy , and Word, Inc,, a religious mu-
sic and book-publishing firm.

The wide-ranging business inter-
ests of the networks’ parent corpora-
tions has raised some concern about
whether economic interests might
come into conflict with network news
coverage.

But John R. Purcell, president of
the CBS/Publishing Group, says news
coverage is unaffected by his employ-
er’s other interests.

Playing it straight. He points out
that CBS ran “The Guns of Automn,”
a documentary critical of hunting
that proved financially damaging to
the company because some angry ad-
vertisers pulled their ads out of Field
& Stream magazine, which is owned
by CBS.

Purcell also said that a recent CBS
television-news segment took a criti-
cal look at the eéducational-publishing
industry, mentioning CBS’s Holt,
Rinehart & Winston by name.

Says Purcell: "1 thought the seg-
ment was poor investigative report-
ing. ... It made me mad as the head
of a major publishing group. But it
made me proud to work for a compa-
ny with two divergent opinions.”
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items of nostalgia from a time when magazines had huge
audiences across the nation almost to themselves. Now TV
has assumed that role, and magazines are tending to narrow,
not enlarge, their focus.

~ While magazines are going in diverse directions to find
their own audiences, all are waging a vigorous fight against a
common problem: soaring costs of production.

Postal rates have skyrocketed in recent years. Paper costs
are way up, too. In that cost squeeze, magazine publishers
increasingly are turning to their readers to foot a growing
share of the burden. According to the Magazine Publishers
Association, only 30 per cent of magazine revenue came
from circulation in 1966. Ten years later that figure had
jumped to 45 per cent. It soon will reach 50 per cent.

Magazine editors regard this as healthy. They feel that it
makes them more stable financially and less subject to
fluctuations in advertising. The readers who have remained
with them through price increases are regarded as commit-
ted to their product—a selling point with advertisers.

Today, however, some magazines are shifting emphasis
from subscription to newsstand sales—though graduaily—
thereby circumventing the troublesome postal system and
bringing in more circulation revenue. This is putting a
premium on magazine covers featuring celebrities or “hyped
up” stories to promote sales in such outlets as supermarkets.

If postal rates keep increasing, magazines ¢an be expected
to put even more emphasis on newsstand sales, and perhaps
- move toward developing alternative means of delivery.
Some magazines already are experimenting with new meth-
ods—such as delivery by newspaper carriers.

Of the three major print media, magazines appear to be
moving toward conglomerates the least, perhaps because
there are so many magazines. At last count over 10,000,

Nonetheless, the magazine industry has been affected by
the chain and conglomerate trend. CBS owns more than 60
magazines catering to specialized interests. The New York
Times Company produces seven, intluding three abroad.
Time, Inc. publishes five, including one of the three major
newsmagazines. Of the other major newsmagazines, News-
week is owned by the Washington Post Company, which also
owns TV stations and other newspapers. U.S. News & World
Report, which also hds newsletter and book divisions, is
employe-owned.

The president of one independent magazine, the New
Yorker's George J. Green, says he fears that the freedom his
magazine gives writers and editors would suffer if it were
absorbed into a large corporate structure. His view: “You
can’t maintain your character if you become part of a
conglomerate.”

BOOKS: BOOM AND TAKE-OVER

The book business, once regarded as a cottage industry, is a
big business, and getting bigger.

Hardback publishers are buying paperback firms. Compa-
nies with movie and TV interests are buying both hard and
paperback houses. As a result, the number of major indepen-
dent book companies is in decline, although there are still
many small publishers around.

The acquisition trend is generating concern among some
in publishing, who fear that quality is becoming less impor-
- tant than whatever the public will buy in volume

Says hterary agent Georges Borchardt: “Corporate pub-
lishing is very much run by people with balance sheets. They
think of a book as something to balance out. .. . If vou go to a
young editor with a manuscript, he might feel like publishing
it, but he won’t because he's afraid of losing his job.”

{}ISNéViH
Young people are reading books in large numbers. While they
find books of interest, they pay less attention to newspapers.

Borchardt and other critics acknowledge that good books
do eventually get published but, says one observer of the
industry: “The quality of editing goes down as pressure
builds to get products into the market quickly.”

Roger W, Straus, Jr., president and chief executive officer
of Farrar, Straus & Giroux—an independent publisher of
hardcover books—bemoans the publication of “phony
books” to turn a quick profit.,

Says he: “I cry for the trees that have been chopped down
to make the paper for these books.” He sees a “loss of
quality” in book publishing because big corporate publishers
are reluctant to take on a book that might sell only several
thousand copies.

I The heads of publishing firms owned by conglomerates |

{ deny this, Richard Snyder, president_of.Simon & Schuster,
' which is owned by Gulf & Western, says that the additional

; money from a large conglomerate ¢ enables_hun to take more

;nsks “Gulf & Western’s sales last year totaled 339 b}ﬂlQIL
| dollars. Its holdings include Paramount Pictures, Consolidat-
; ed Cigar, Schrafft Candy and Madison Square Garden,

! Writers’ lament. The Authors Guild, an organization that
' represents 5,000 writers, is concerned about the acquisition

of independent publishers by large firms like Gulf & West-
ern, fearing it will reduce the market for writers. The
Authors Guild has called for Government action.

The Antitrust Division of the Justice Department, howev-
er, sees no immediate threat to competition from the merg-
ers, except in the case of mass-market paperbacks, where
concentration of ownership is increasing markedly.

The Department is looking into the recent CBS, Inc.
purchase of Fawcett, which has two paperback lines, Crest
and Gold Medal. CBS already owned Popular Library. Justice
was also interested in the desire of the Times Mirror Compa-
ny, parent firm of the Los Angeles Times, to acquire the
Random House publishing division of RCA. If the deal had
gone through, Times Mirror, which already owns New
American Library paperbacks, would have added Ballantine
paperbacks. Franklin Murphy, chairman of the board of
Times Mirror, says money differences killed the deal, but
that the antitrust issue was a potential cause of concern.

The interest of movie makers and TV corporations in book
publishing is, quite simply, economic. In itself, publishing
“trade” hardbacks for the general public is not very profit-
able. Pretax profits in the industry averaged only 1.7 per
cent last year. But the sale of paperback rights and possible
movie-book tie-ins or a TV series-book package could prove
highly profitable. Also, movie scripts could easily be turned
into books, reversing the traditional pattern of making books
into movies. A novelized version of the movie “Star Wars™ is
now a successful paperback.

Hardback houses are also interested in acquiring papr
back companies because of the economic advantages. W’
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a hardback may lose money, that loss can be recouped
through paperback sales.

Publisher Straus says that an independent hard-cover
publisher is at a disadvantage in negotiating with an author if
he has no paperback subsidiary. An integrated company cari
easily come up with the money to make an offer on both the
hard and softcover rights to a book. An independent publish-
er has to find a paperback partner in such a venture.

TV has had a substantial effect on the book industry, and
most of those in publishing feel that the results are positive.
Television increases reader interest in books. Series like
“Roots” and “Rich Man, Poor Man” boost sales of the books
on which the series were based.

Television talk shows are major vehicles for promoting
books, although some editors are not enthusiastic about the
kinds of books that lend themselves to such promotion. They
tend to be “how to” books and some nonfiction, rather than
serious hiterary works.

" Bock clubs, mail-order sales and textbooks are less visible,
but highly lucrative, parts of the book industry, which has
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THE LARGEST BOOK PUBLISHERS

Ranked by annual revenues —
(latest available figures)

Hard-Cover*
Random House
{owned by RCA)
Doubleday
Harper & Row

Simon & Schuster
(Guif & Western)

Paperback
Bantam {owned by
IF1 international)
Dell {Doubleday)

Fawcelt (CB3)

Pocket Books
(Gulf & Western}

Macmillan New American Library
. Little, Brown {Tirmes Mirror)
L {Time, Inc.) Avon {Hearst} :

V' *Excludes iexibooks.

‘. - Sowrce “Sook (istributing and Markeling 1976- 1980,

putlished by Knowledge indusiry ’
" Winlications

had a steady increase in dollar volume in recent years. The
number of books sold has remained relatively constant, hut
few publishers express concern about this development.

Just how big a business books have become is demonstrat-
ed by the large sums of money paid for rights to some best
sellers. Bantam Books, for example, paid $1,850,000 for
paperback rights to “Ragtime.” This reflects the need for
paperback houses to have a “big book™ on the stands every
month—thereby enabling them to get book distributors to
carry other, less-attractive titles they publish.

- As paperback publishers become bigger, they have begun
to initiate book projects rather than simply buying the rights
to hard-cover books. The day may be coming, some in the
business say, when paperbacks virtually replace hardbacks,
with only libraries and a few bibliophiles buying the more
expensive editions. -

THE FUTURE: OPTIMISM, BUT ...

Book publishers and others in publishing generally are
optimistic in foreseeing the future of the print media.

Lee Hills, board chairman of the Knight-Ridder chain,
observes: “Print is referable, it is there to reread at your
convenience. Print is preservable; you can clip, save and file
it. Print is convenient, so you may read what you want, at the
speed you want, and when you want to. Print is portable. . . .
With print, the reader is in control. He can skip. He can go
back. He can observe, he can turn the page or section. It is
intimate communication,”

As critics see if, print does, indeed, have a special role to
play as a disseminator of serious information. But they ask

- many questions:

Will publishing play that role or will it—as some fear—
focus more and more on entertainment at the expense of
solid information in an attempt to rival televisionP Will the
quest for profits by ever-larger and more-powerful chains
and conglomerates lead publishers to try to appeal to the
lowest common denominator? Or will a reasonable balance
be struck between profits and quality?

Some analysts of the publishing industry argue that print _
must carve out a role different from that of TV to remain
vigorous—bui they ask whether conglomerates and chains
concentrating on short-term profits see the industry’s prob-
lems from that perspective.

Looking ahead, sociologist Richard Maisel has concluded
that in a postindustrial society, those communications media
that appeal to a mass audience will decline while “special-
ized communications directed to a smaller, more homogen-
ous audience”™ will grow.

There are signs that this is happening in the print media,
as some general-interest newspapers struggle while special-
ized magazines thrive. Yet many in publishing see a serious
implication in this: If the U.S. becomes a society getting its
information from fragmented and specialized sources, where
is the informational glue coming from to hold the broad
society together? And they point out this:

Historically, the nation’s writers, editors and publishers
have been able to transmit information relatively free of
Government pressure. Now, as costs keep going up in a
technological age, they are increasingly under another kind
of pressure: for bigger profit margins—at the expense, in
some instances, of quality and their primary mandate to keep
the public informed.

In that developing situation, the content of the nation's
newspapers, magazines and books in the years ahead will say
much about the condition of the publishing mdustry-——and of
American society as well.

This special report was compiled and written by Asso-
ciate Editor Alvin P. Sanoff.
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PRODUCERS SAY THEY HAVE LOST VIOLENCE BATTLE
T0 PRESSURE GROUPS, CONGRESS, NETWORKS

RADNOR, Pa.-Five leading Hollywood television producers charged today
that pressure groups, Congress and the networks are "sanitizing violence" to
such a degree it is impossible for them to produce exciting, attractive
programs.

The producers - David Gerber, "Police Story"; Frank Price, president
of Universal Television; Aaron Spelling, co-president, Spelling-Goldberg
Productions: Grant Tinker, president of MTM; and David Wolper, executive
producer of "Roots" - told a panel of TV Guide editors they feel they have
lost fhe violence battle (Aug. 27 issue).

"We feel the networks have thrown in the towel because of their own
fears of FCC licensing authority, Congressicnal investigations, pressure
groups and pressure from advertisers," Gerber said.

He said now that police shows are off the air, the networks are seeking
"fantasy, escapism and good comedy. We could still do some honest comedies,
but our worry is, now that we have lost the battle on violence, next will be
sex," he said.

Wolper said he couldn't make "Roots" operating under today's rules.
"They are sanitizing violence. Fof example, in 'Roots" I kept saying the
slaves have to be hit with whips, because that's really what happened. And
the more violence there is, and the more repulsive it is, the more these
people will feel the horror of what it was really Tike. Now,‘under the new

rules, I don't know if 'Roots' could be made the same way today," he said.

{more)



add 1 - violence interview with producers

Spelling said he has a terrible fear that sometime in the future
anyone invoived in producing a police show will some day be forced to go
before a Congressional committee. "I tell you the industry is slowing
down the violence to a degree that is dangerous. I think that we are
going to be faced with plastic television that's going to breed a plastic
society. We're going too far, he said.

"Step by step, the pressure groups are eroding television," Price
said. "And the networks don't give a damn because they're gonna sell the
advertising time anyway."

Tinker said the violence issue has forced the producers off the track
in their desire to improve programs. "We should be concéntrating'on making
better shows. This kind of distraction is really injurious fo the welfare
of the medium. It's not constructive that all these groups are so pre-

occupied with an unnatural imposition of rules," he said.
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By Harry Harris
< Inquiver TV Wriler

Critics of television programming
who use “bad example” grounds
tend to lump sex and violence to-
gether, but an article in the latest
issue of the Uniyersity of Pennsyl-
vania's Journa! of Coemm Unication

suggests that they have opposite
effects.

In fact, in *“Sex and Violence: Can
Research Have It Both Ways?'' Rich-
ard A. Dienstbier, chairman of the
department of psychelogy at the Uni-
versity of Nebraska in Lincoln, while
decrying video viclence, indicafes
that more nudity and other sexual
-elements on TV could be salutary.

“If wise decisions concerning sex-
ual conduct are to be made by the
individual as must wifimately be the
case,” he writes, “then a maximumn
amount of relevant information must

" be available to the adolescent; wis-
dom does not easily result from ig-
norance.

“Explicit sexuality in the media
may in part fulfill that function.

““The media may play a significant
role, but . . . the differences in that
role with sexuality and aggression
becomes apparent.

“Since sufficient violence is al-
ready portrayed in news and factual
programs to instigate any parvent
child discussions about values rele-
vant to violence . . . the vast amount
of violence found in adventure, car-
toon and other fictionalized media
,presentations is superﬂuous for this
purpose; it is overkill in all senses
of that term.

“With respect to sexuality, how--
ever, the loosening of restrictions
on nudity and other forms of explicit -
sexunality in the broadcast mecha in
fictional programs could provide an
opportunity for similar parent-child
discussions of values, decisions, efc.

“Without the development of real
sex education, such stimulation may
provide the only opportunity many
families will find to discuss sexuality
in a meaningful manner.”

Earlier in the 13-page article,
Dientsbier says that there have been
disparate responses to reports by fed-
eral commissions on violence and
pornography — the former, the Sur-
geon General's Scientific Advisory

-Commitlee on Television and Social
Behavior; the latter, the Commis-
sion on Obscenity and Pornography.

Recommendations on violence have
been embraced; those on sex reject-
ed.

“The reports,” Dienstbier writes,

“indicated that although media vio-
lence led to viewer 'xizﬁn_%ton ex-
posure to explicit sexuality scemed

| E IR e .m.-‘-il\!.- vadusing  covial

mpcut “Television and Growing Up:
The Impact of Televised Vmience "
concluded that “when children grow
up watching lzrger amounts of media
violence, they often act more ag-
gressively, not only in childhood,
but into adulthood.”

“The Report of the Commission
on Obscenity and Pornography,”
submitted to former President Rich-

ard Nixon and Congress in Septem- .

ber 1970, offered these fmdmcrs
“That exposure of adults to explicit
sexual materials had litile or no ef-
fext upon changing patterns of gex-
ual activity or attitudes about sex-
wality, that such exposure appareai-
ly did not contrivute to a decline in
moral character or an increase -in
either general crime rates or sexual
crime, and that sexual coffenders
have gererally been UNDERexposed
to sexually explicit materials and sex-
val knowiedge during adolescence.”

The commission recommended
“the repeal of laws prohibiting adult
exposure to cxplicit sexual mater-
ials” and *“increased exposure fo
sexnal knowledge for young people
through adequaLe programs of sex
education.”

Submitted on the eve of an elec-
tion, trese findings and recommend-
ations were denounced by Nixon and
many government officials.

“Both explicit sexuality and vio-
lence,” Dienstbier egplains, “are
belle\'ed fo be evil.”

The violence report conflr'ned that
belief; the pornography report chal-
lengeci it, distressing those — includ-
ing, in Dien stbleis citations, Su-
preme Court justices, broadcasters
and federal media regulatory agen-
cies — “who equate sexuality with
‘evil’.” v
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: TELEVISION RESEARCH FBXDPANDS TO COMMERCIALS, NEWS AND QUIZ SHOWS

Researchers at the University of Pennsylvania's Annenberg Schocl of Communications

will begin to apply the technigues they developed for studying television violence Lo

%é the medium's portrayval of business, medicine, politics, family life, aging and other

topics, according to Dr. George Gerbner, dean of the school and co-author of the

annual Television Violence Index and Profile.

L Gerbner announced plans to extend and diversify television research efforts while

speaking today at the American Psychological Association's annual convention in 3an

Francisco, where he was participating in a symposium, "Television Effects.”

The annual TV Violence Index and Profile is part of a larger study of Cultural
Indiéators conducted by Gerbner, co-principal investigator Dr. Larry Gross and thelr
associates at the Annenberg School, Dr. Nancy Signorelli, Suzanne Jeffries-Fox and
Marilyn Jackson-Beeck. Their research currently monitors television programming for a

E P variety of factors, including the amdunt and kinds of violence as well as its effects

on viewers.

;5 Gerbner cited three ways in which

to include other programming types and

the Cultural Indicators project will be broadened

content:

% 1. Monitoring techniques will be developed for news, commercials and such
é é program types as daytime quiz shows and soap operas.
% % 2. The Cultural Indicators approach will be used for multinational_studies
: g' comparing television content and its effects across cultures.

| 3, Indices and profiles will be developed for such additional content areas

foreign lands and peeple.

il Coniact Manza Marie Olean (202Y BR2-7R873

as medicine, business, the military, energy and transportation, politics,

~more- 1260 17th St. N.W.. Washington, D.C. 20038



Gerbner pointed out that the expansion is based on existing and cumulative data,

"a uniﬁue archive that includes videotapes of more than a thousand television programs
plus computer~stored information on several thousand characters, actions and relation-
ships which éultural Indicators researchers have collected from 10 annual samples of
network prime~time and weekend daytime programming.”

In addition to existing fundiné, the expanded gervices of the Cultural Indicators
project.will be conducted in association with public and_private foundations and
other organizations, he said.

Gerbner emphasized that the usefulness of the Cﬁltural Indicators research methoa
lies in its applicability to all types of television content. "The instrument of analysis
is neutral," he said. "It does not attempt subjective interpretations‘of single incidents,
evaluations of artistic merit or ratings of individual programs. Instead, it reveals
centrally controlled production policies and their effects on viewers' conceptions of
the real world."

Cultural Indicators is a two-step approach to television research, Gerbner explained.
Message Systém Analysis, thé first step, "is a flexible but precise tool for making
orderly, objective and cumulative chservations about almost any aspect of programming
'content,f he said.

It is followed by Cultivation Rnalysis, in which findings about the television

‘world are turned into questions about social reality. "For example; viewers are asked
to assess their chances of encountering wviolence--are they one in 10 or one in 100.
The question has a 'television answer'--the way it is in the world of television--and
another, different answer which is more typical of reality," Gerbner said. "Ogr
research shows that viewers who spend more time in the world of TV are more likely to
perceive the real world in terms of television;s lessons. In short, TV cultivates
selected concepts of social reality among viewers."

NCTE TC NEWS MEDIA: A detailed 10-page description of the plans to broaden aﬁd
diversify the Cultural Indicators research program is available in the APA Convention

Press Room or from: Dr. George Gerbner, Annenberg School of Communications, University
of Pennsylvania, Philadelphia, Pennsylwvania 12104. Telephone (215) 243-7041.
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