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T he iinngr w35 une 11:11 no on? w1:o S B ~  

it wduld lorget: the cour:room wliwrc 
six mm were GII trial f o r  rapi:lg a 

woman on a pcul rablc in a New Bedford. 
i Mass., bar. 
i The casc, ur;liki many rdpe cases, bccame 

e national event. The television lens in the 
cuu;tmm cnst an image into :he milllons of 

, se:s reached by the Cable Ne\r;s Network. 
i which televised the praceed~ngs. i2lthou$1 the 

matter of rei:.visina trials had been intensivr- 
ly debate0 kfore the tn::l, nu rase had as yet 
drrmatized tl:e martei as [::is one d;d. 

The debs;? inuvcd girl p;lsl iT9;lss;~cho?rttr. 
as televisiun -- ivliich 11:; ;I n~,,di,m firxl~ 
nc:hing more cu.nfortable than to repe3t 
what it has jwr done succesfi~liy - looked fcr 
more trials that might be in sj.n<:: :it lrnst 

! w~th the public's fasci~~ation. And ilt t h ~  crn- 
ter of the debate was the question: Sh~juld 
rape tna!s be televiied? 

I The opening up of trials to ;I gallery outside 
the counmon first became a matter of dis- 

, pute before the clectrcnic age. In 1937, it1 

/ reaction to the pho!ugra>liers' mobbing of the 
Bruno Hauptman trial in the kidnapping of 
Charles Lindbcrgh's !nfant son, the American 
Bar Association entered into its Carion of 

: Professional Ethics a pitssa(:e stating that the 
:taking of photographs in the courtroom and 
:the bmdcastlng of court proceedings "are 
!calculated tc detract from the essential digrli- 
,ty of the proceed~n:;s." 

Although the pas*;!ge had M legal effect, 
members of the b:lr assorration worked to 
enact its principle into stare law and court 
irgulatiuns in many sta!es. Or~e of the sl~arp- 
est restiitcments of the asociation's position 
came when. in 1965. the U.S. Supreme Court 
overturned the fraud conviction of the f~nan. 
cier Billy Sol Utes ,  sayily that Estes had not 
received a fair trial in Texas because the 
proreedings had Mf'n telcviwd. "The evil of 
televised triitls." Chief Justlce Earl Warren 
wrute, "lies not in the lioisc and appearrlrlce 
of the cameras, but in the trial participants' 
awareness that they are being televised." 

-.-- -- - --.-- --- . - -- -- -- - 

e court: the ebate grows 
"Some hard tlrinklng has to be done in hotter the rights of wltnesses and &fen. I tho~ igh  thcie ;ire those who thiilk, 2, 

i dants,- Specter said. ]! this could be Specter does, that the gentsrnl ccmlrtroom 
he added. "it w.!ld be highly &sir- s~ruiilly ~rovidrd  by television would lnvolve 

I .  8 The coun.s daelsion was influential:~poil able to televise rape ccsc5, clii!d-abuse cases the public in n healthy way, adversaries ol 

! of 483 judges it1 1976 showed that 92 percent and ather crimes." broadcasting trials believe, as  does Dr. 

1 did not want caml.ms in [heir ccurtrooms. Those whu agree fvith him think th3t the Gcnrg.? Gcrbner, dean of the Schml of Com- 

But (hen, in 197, [he st,,te of ~ i ~ ~ i d ~ ,  in a,, failure of the Cable News Network technical munic'l'ions at the University of PmnsYlva- 
I cxp-rimcnt, al!o;;.sd the tejevisillg of the crew to make isre of telrvis;on's seven-second nia, that " h e c a w  of the ,~otfnti:il drnmaiic 

murder c:,se in which Isyear old Ronoy Za. delay capahti!ty to dele!; llle rape victim's app-al uf tile most notorious kind of trials, 
morJ. was the defindant. Television tcchnol- name was harmfit t o  their cause. Rut most they can become the kind of affairs that 

.execuiiot~s were in medicva! times, that are ogy, with tile ddvcllt of small cameras that voice some version of Specter's belief that the enormously cil,eli:liI,ing,.. 
netded no additional lighting. had come into televising can bc "adequately structured to C N N  rece,ltly a:;lied pcl.mission JudgF 

. a new age of u~:~'btmiveness, and in an pro:ect rights of the participants." 
! extensive two-ycar experiment, the Statc of 

Aviva Bubh \II Ca!i[ornid to bro.idcast tl'.,! 
"I don't think the presence of a a m e r a  has pretrial henrillgs r,qcMsrii,l Pres*,ot,l 

i Florid2 folln* the :dcvisinL? of trials campati- any real meaning," the senator has said. "I cliilil nlolest,?tioll case Angeiru, ' ble with its iiidici:ll system Mole states be- think the defendanrc, will &encmlly act ns whicll scve,l pwple accust .~ of firin ;il!owlr:g camrras into their courtrooms. though it*s not crinies against 18 students in the hlanhdtla:~ In 1981, in a rc,:vrsal of its decision in the swn Bro\vnmitier, who has written on Beach, sctlml, 
Billy Sol Estcs cd:je, the StWerne Colirt ac- both rape and women's issues, agrees with Ed seluor president of cNN, 
cepted the teievis~ng of trials. Specter and believes liiat there is a clcrinsing said that the network a ,,ideotap, 

\$hen rhr Cable News Ne!\c.ork brought its effect in the televising of sex-crlme trials f,, the s r t t i n g  out its t~ :s .~~ogic : : ;  
I cdlnCr3s illto the New Bedford case, because, in her view, such trials can present safeeualds - ir ,cludlnx its sevell.s,!c,rnd d e ~  

which w:ls tried in llearbY Fall River, MSlss.. Ule crime as a mutter of criminal evil and not lap b,lcl;up recorden 2nd a 
t l~e  lirocer.dings turned into a daily event for of the victim's shame. policy tvhcreby bureau cliiefs wntch:ng :Cc 
Inany, Dllt  when the name of the defendant 

! Steve Nevas, a former counsel to the ~ a .  healing would nl.tke sure that no nzrnrs ;!)I 
I was mentior:cd In  open ururt, on the air, and tional As<ociation of Rroadcaster~, ~~~i~~~~~ out. 

several news orga~lizntions repririted it, opp* alld ~ ~ ~ j , ~ i ~ i ~ ~ ~  who now works for CNN, Neverthe!ess. Dobb refilsat to allorv any 
ncnts of brozdcnst trials ft.11 thdt their worst that the depiction of judicial television in the rourtroom except to ielwise 
su$picions had hcen confirmed. process is on:: of the great servicpr that tele. exchang.:s betwvm lawyers and the jwp,.. 

Sen.'Arlen Specter. R-Pa.. held extensive perform, "judges are a s t a m e d  the sumrnatiolis and i h ~  judge's dcciriun'7l,c 
subcontmittee hearings on the issue this to nlaking their own rules, and lawyers network had a strong desire to bnmdcast t k ?  
spring after the trial, nnd the debate entered want to control the in c o u ~ .  testimonic5 of the rh~ld  witnesse4 Rabb. how- 
a new stage. rooms, but if  there is no per ee violation ever, is rcfusing them the (~pportunity, whrch - bebecause of the ppresence 01 the earnera, it Tutwr  s lys  ":Lr:ps the Story of its Value as :i 

should be permitted." Ile said. live event." 
Opponents of bmadcasting 
rape and other sex-crime Opponents of broadcasting rape and other 

sex-crime trials say that the press is free, as 
l1.iccl.s say that the press is it always has been, to cover the trlals. They 

free to ,.over trials. ~h~~ a= concerned, however, with the danger of 
turning the courtroom into u forum and creat- 

are concerned howeuer, with ing an emotional resoonse amotla viewers " ~~~ 

the danger of .. . . creating an that might have onlavdrable repe&sions on 
the participants. Critics are also anxious e~notional response among about the effect ot television on the judicial 

viewers that m@t have process. 

unfavorable repercussions on 
the participa~rts. 
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I : A dmjnistrators, ex@itS split 
-- . 

I I over televising anti' 
BY RON MILLER on the public airwaves," said Presi- 

A panel of experts was split over dent Sheldon Hackney. Ult is a 
whether- the anti-pornography powerfuk dofumentary and could be 
documentary Not a Love Story quite disturbing to many people. I 
should be shown on public television would not show it." 
during a heated debate on the issue But Chuck Kleinhans, . a film 
Friday evening. .. scholar from Northwestern Universi- 

More than 200 people were turned ty, said he believes the film would 
1 away from the forum at the Univer- be much more effective if it were 

sity Hilton bailroom when the 280 show? with otheVmovies that ad- 
seats and 100 standing room posi- dress the same issues. 
tions were filled almost an how 'This film has raised the. issues of 
bsforp the presentation commenced. pornograph$ ;uld yx; RlWnhana 

' The crowd first vieded Not a' &d.-%ur;' would Ylke t6 sho+'it 
Love Story, thea, heard two hours with lots of other films." 
of discussion on the moral and Bonnie Sherr Klein, who directed 
ethical questions involved with Not o Love Story, emphasized the. 
showing the film .on public televi- differences between graphic sexual 
sion. depiction and pornography, saying 

The panel, which included Univer- that the former is suitable for televi- 
sity administrators, professors and sion while the latter is not. 
renown commu+ations experts. '[Pornography] is violence and 
was divided almost equally on the  humiliation - not s e x 4  ex- 
auestion. vlicitness." Klein said. "1 wouldn't 'fi should be shown' 

Some argued that the film was too show [the movie], hut other "1 struggled with the decision, but 
explicit for televisiqn but, if shown, materials shoul~&.he shown." * I decided to let my children see the 
should at least be accompanied by The panel also debated the con- movie," Klein said. *I was sorry I 
proper supplementary programming. sequences of exposing children to showed it to my 12 and 14 year 

"I would be frightened t o  let it out the film. ' (Continued on p g e  9) 
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Experts, debate showing. of anti- porn film 
( C e d n u d  from page I )  

olds. They asked me 'Is this sex?' " 
"pornography isn't, sex," Klein 

said. T h e  problem is many people 
mistake pornography for sex." 

Communications Professor Larry 
Gross said the he believes the film is 
a b i a d  presentation of the issue. 

' ~ t  is dangerous to  say it speaks 
for women," Gross said. T h i s  very 
much plays into the feelings that sex 
IS for men." 

'If this presented it doesn't go 
qearly far into showing the entire 
ssue." Gross said. The film by 
,tself could become patt of the pro- 
olem it is trying to help." 

Many who advocated showing the. 
film a r g d  that its showing is 
necessary, ta counter the massive 
quantity of pornography which is 
presented to the American public. 

Linda Lee Tracey, a participant in 
Vot a Love S~ory, said, "I feel that 
~ i t h  so much pornography on the 
iirways [the film] offers a countec 
~iew." 

Penn Women's Center Director 
:arol Tracy said she also supports 
lublic viewing of the film. 

m e  firm is a good look at a 
leezy corrupt industry," Tracy said. 
It should be shown." 
"I don't believe in a protectionist 

1ttitudqW she added. 
Tracy added that she believes the 

?Im's graphic portrayals are offset 
)y the vdue of its message. 

T h e r e  is an emotional impact." 
he said. "But there is enough in [the 
ilm] that is useful." - 

"I'm not happy about [children 

DRlSCOtt L M O S t O n  

Provost Thomas Ehrlich moderating Frlday.nigM's pornography debate 

seeing the film], but the importance 
of the film outweighs it," she added  

Law School Professor ~ a u i  
Bender also said he believes that the 
importance of showing the film 
outweighs its possible harm. "Being 
offended is not an- excuse for not 
showing it," Bender said. 

After listening to the panel's 
analysis, WHYY [Channel 121 Presi- 
dent Rick Breitenfeld announced 
that it is against his station's policy 
to  show the film, 

T h e  signal that I broadcast goes 
to ' all people," Breitenfeld said. 
"Most of you are two standard 

deviations up. The station has a 
responsibility t o  the public. The 
sophistication of the issue is so com- 
plex. . .we would not show it." 

Despite Breitenfcld's conclusion, 
audience members overwhelmingly 
voted in favor of showing the film 
at the conclusion of debate. 

"It should be on T.V. - it will 
start a dialogue," said Second-year 
Law School student Janice Gormah. 
"The film only must propose the 
issues, not answer them." 

"It is u p  to  the network to be 
responsible," Gorman said. "Just 
because a certain percent of the 

population finds it offensive doesn't 
mean that we shouldn't pose the 
question and start a discourse." 

Marc Kroncs, a first year student 
in the  Annenberg Schod, said. he 
a g t m  that the film should be 
shown. 

"It could be used as an d u c a -  
tional tool to  expow people," 
K r o n a  said. "It is good to. have a 
forum for give and. take on the 
issue." ' 

, . 

Not a Love Story wilrbe screened 
again by the Penn Union Council 
Film Aliance Thursday, F e b t u q  9. 
at 10:00 p.m. at lrvine Auditorium. 
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Dr. George Gerbner had saine surprising interpretations 
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Remdedies proposed 
for TV problems 

C 
continued from first page 
trihul ritual. the same culture as  the 

j rich." 
At the same time however, televi- 

sion has pre-empted the role of the 
parents and the schools. 

But Dr. Gerhner didn't leave his 
audience without offering some rem- 
edies for television's worst ills. 

First, parents should set an exam- 
ple for their children. "Children, left 
to their own, watch less TV than their 
parents." 

Secondly, "demand that our schools 
attend to the cultural revolution" and 

-include teaching "analytical viewing 
skills" among other liberal arts. 

Third, "consider television as  we 
would consider education or political 
issues" - in other words, take a hand 
in determining programming and not 
leave the decision-making solely to 
network executives. 





~~seteen eighty-f ear! 
Name dropping 

Nominations are still in order for the office of Big 
Brother (AA, Jan. 9), the Viewpoint: Forum exercise in. 
which prominent Ame~icans name their favorite candi- 
dates, those they feel could best serve as the omnipresent 
rule?- of Oceania. H e ~ e  is another response. Othe~s will be 

ewpoint: Forum pages. 

George Gerbner 
e the ghost of George Orwell. I do so in 
im as witness to the irony of all the 

hullabaloo about 1984. ~f ~ ~ ~ ~ n , ~  work had any lasting 
message, it was to warn and avoid, not to predict. ~ ~ k i ~ ~  
his cautionary projections of Stalinist practice as predic- 
tions is misleading. It tends to obscure the crucial (and, 
compared to the 1930s and ' 4 0 ~ ) ~  largely successful strug- 
gles around the world (including the Soviet Union), that- 
despite all technological capabilities-make those predic- 
tions less likely than ever. Furthermore, it blinds us to 
those possibilities of cultural conditioning and Cats- 
strophic policies that come in democratic trappings far 
different from what George Orwell had envisioned. 

If only Orwell's ghost could be here now pretending that 
it is HIS 1984 and HE is Big Brother, he could best point out 

The year 1984 happens to be a proper time to exercise the 
reflex of keeping a wary eye out for signs of slippage in 

mankind's options. George Orwell's seminal novel, "1984," 
reminds us what is at stake when the right to think for 
ourselves is diminished or remoued. Here are a few items 
that ~ a i s e  the eyebrows of those who are checking out Our 
Option Slippage Quotient: 

When a Manhattan restaurant's computer faltered, bar 
patrons were advised that their drinks could not be served 
until the computer came back on-line. Said the bartender, 
"No printout, no drinks." Said a customer, "I r 
the days when drinks were not proces 

a seeking information at a time 
York Telephone Co. computer was down, the operator ex- 
plained: "We can't help YOU. All we have here is people." 

~h~~~ who find inferior to humans because .. 
computers cannot ccthi*" soon may have to find another 
reason. J O S ~ P ~  J. Kroger, computer systems president at 
sperry carp., points out that in the works are "expert 
systems-programs that perform at the level of human 
experts-utilizing a process known as knowledge engi- 
neering to combine textbook learning with the insights 
that come only from experience, then set about working 
tirelessly to sort through thousands of 'if, then' rules of 
thumb and form a reasoned judgment. The implications 
for problem solving in such diverse fields as mathematics, 
science and engineering are staggering. Combine these 
systems with mechanical creatures that operate indepen- 
dently-robots-and you've added awhole new dimen- 
sion to the workplace, the home, the school and practi- 
cally every other institution." 

The word "intercept" in the law is defined as the "aural 
acquisition'' of information. A Federal appeals court arid a 

(Continued on Page 22) LL 
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TV INSIDERIBY MONICA COLLINS 

'ET' zeros in on 2 shows 
in its series on cocaine 

C 
Entertainment Tonight will reveal Tuesday the names 

of two network television shows targeted for investigation 
by the Los Angeles Police Department because of cocaine 
use on the sets. ET will report that backstage on these two 
programs, illegal cocaine use is rampant and flagrant. 
ET's special series, "Cocaine: The Hollywood High," begins 
tonight and continues until Friday. Frank Anthony, the ET 
producer who conducted the investigation, says one of the .  
shows being investigated usually ranks in the top five rat- 
ed programs nationally; the other consistently shows up in 
the top 20. 

"In two weeks after this report," says a pessimistic 
Anthony, "everything will be back to business as usual. 
There won't be any drugs on the sets of these two shows for 
a while but then they'll go back to them." Anthony stresses 
that the aim is not to point out that cocaine is socially ac- 
ceutable in Hollvwood but, rather. to show how the drug is 
used as curreicy in the 
industry. "Some producers 
give the stars drugs to make 
them work faster," says An- 
thony, noting that  the  
L.A.P.D. finds NBC's The A 
Team the most drug-free 
production on TV. 

Anthony expects that 
ET and its producer - Par- 
amount Domestic Ditribu- 
tion - will get some heat. 
"Entertainment Tonight 
wants to get away from that 
cream-puff image," Anthe 
ny says. "We think of our- 
se lves  (in t h e  ET 
"Newscan" unit) as the guts 
that go with the glitz" 

- --- - - - 

RON HENDREN: His show 
is likely to draw some heat. 
-- - 



Iandon's 'Little HouseS won't end tonight ----- ------ - _  _ _ _ _  _ _ - - _  _ _ 
Michael Landon produced three LittZe House on the 

Prairie specials to air this season. After tonight, only two 
will have seen the light of the tube. And tonight's Little 
House edition is being billed as absolutely the last in the 
series. Now there's word that the unaired part of the 
protracted Little House goodbye trilogy will air on NBC 
next Christmas after Landon reshoots certain scenes. This 
will be a neat trick, since the little house explodes on the 
prairie tonight. Perhaps the Christmas show will be "The 
Little Reconstruction on the Prairie." 

Talking about miracles: In Landon's next NBC series - 
which premieres in the fall - he'll play an angel who 
comes to Earth to per-form good deeds. It won't be a com- 
edy: Landon will play the angel straight. 

Small-screen violence induces paranoia 
Are violent and pornographic depictions in the media 

reinforcing "structural inequities" in society? According to 
studies done by George Gerbner of the University-of 
Pennsylvania's Annenberg School of Communication, view- 
mg sucn acts causes a mild but pervasive paranoia - what 
he calls "the mean world syndrome." Gerbner says "the 
more people watch violence on TV, the more acquiescent 
they become. . . . They W t  identify with the muggers; they 
identify with the people who are mugged." 

His finding may have surpqised a few of his colleagues at 
Sunday's Symposium on Media Violence and Pornography 
in Toronto. While many anti-TV-violence groups - 
including some of the sponsors of the Toronto conference 
- worry that viewers will imitate what they see on TV, 
Gerbner says his research suggests nearly the opposite: 
The paranoia created by such acts on TV makes citizens 
more willing tq accept otherwise extraordinary measures 
of repression. 

Debut of a new ABC investigative team 
Cracke jack news producer Marion Goldin, formerly 

of CBS' 60 Minutes who then defected to ABC's news 
magazine 20120, now heads a special ABC News investiga- 
tive unit in the Washington, D.C., bureau. Goldin is 
working with two reporters, Peter Lance and Mark Feld- 
stein. Tonight, the unit presents its first report - on 
congressional travel - on ABC's World News Tonight. 

Ben Brown contributed to this column. 
- - -  - - ----- 



~~ ..... , -- 
nia, Los Angeles. Something is in her bedroom with tracer bullets. phy's impact on ViewerS. "a very appealing young hero having 
wrong, said, .'when rape has a "That juxtaposition of sex and v i e  "We've no problem at all with ex- .  fun terrorizing h ~ s  girlfriend" "Un- 
happy endlng." lence," Donnerstein said, "and the $licit sexuality, which differentiates der Cover of the Night" is riddled 

A clip from the R.rated movie music is still playing." us from the Moral Majority." s a ~ d  with "intense au!omatic-weapon v i e  - Then. the Kansas mck video "Fieht Scott, a asycholonist. "and we are lence." and "Dancing With Myself" 
~~~ ~~ 

Fire with Flre" flashed on anticens&hip. What we oppose is offers "a naked wom&I struggling in 
screen. In one scene. flames sur. explicit sexuality with an overlav of chains behind a translucent sheet" . ~ ~ ~ p ~ -  ~~~~ 

round a nude woman. The Kansas violence." Although there was much dispute 
video is one of the tamer videos on None of the panelists identified about what constituted excessive vi- 
the market. panelists noted. what they considered to be violent olence. panelists agreed that there 

These and other materials (a Play. television programs, but Thomas Ra- was as much evidence, if not more, 
boy cartoon about incest, a Vogue decki, chairman of the National Cw linking excessive viewing of v i e  
fashion ad said to be suggestive of it alition on Television Violence, one lence, particularly sexual violence, 
and much out of tlustler magazine) of the sponsoring groups, named . to psychological damage as linkage 
were featured at a marathon 10%. some offenders. between cigarette smoking and can. 
hour Symposium on Media Violence Radecki, a psychiatrist at the Uni- cer. 
and Pornography at the Ontario In- versity of Illinois School of Medicine How much damage is caused by 
stimte for Studies in Education, in Urbana, cited "Magnum, P.I.." viewing vlolence has been at issue 
sponsored by three U.S. and Canadi- "The A-Team." "The Fall Guy," "T.J. since the 1972 surgeon general's r e  
an groups. Hooker," "Hardcastle and McCor- port on television violence, which _ More than 750 People paid $35 m i c k  and "Knight Rider." He said found short-term consequences but 

f he was oowsed to the "violent was unclear about the lons.term ef- ~~~-~~~ 

' words" in  allas" as" and "Dynasty." fects. In 1982, the ~at ionai lns t i tu te  
But he would not censor or  urge of Mental Health, updating the re- 
massive sponsor boycotts. Instead, search, found "television violence is 
Radecki favors counter-advertising. as strongly correlated with aggreo 
For every three ads on television sive behavior asany behavioral van- 
promoting "violent" programs. he able that has been measured." 
advocates that one free commercial The broadcastit~g industry sharply 
be given over to such groups as his disputed that finding. ABC said at a 
own discussing the "damage" done congressional hearing that it found 
by these programs. that only 1 percent of researchers 

uedia with sexual over. thought television was "the cause" of 
tones is on the increase, most dra- aggressive 
matically in rock video, panelists "Despite ABC." Rowell Heusmann. 
agreed. The coalition, reporting on a psychologist at the University of 
its monitoring, said that lyrics were Illinois in Chicago, said at the sympe 
115 percent more violent than they sium. "none of us ever said it is the 
were 20 years ago. The coalition cause of aggressive behavior, hut we 
found an average of 18 instances of believe it 1s a cause." 
violence or hostility per hour on the in the field of violent-pornograph- 
Warner Communications' 24-hour ca- ic movies, a battery of researchers 
ble rock music channel MTV. It found that after prolonged exposure 
found that 35 percent of all violence to X-rated, as well as to R-rated mov- 
on MTV rock videos was of a sexual ies, such as Toolbox Murders. The 

) nature. Texas Chainsaw Massacre. Vice 
"The message," Radecki said, "is Squad and I Spit on Your Crave, male 
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Annenberg issues 1984 journal; 
1 Publication looks at role, effects of media 

By SANJIV NATHWANI 
The role of communications in to- 

day's society is examined in the latest 
volume of the Annenberg School of 
Communications' Journal of Comm- 
municarions. 

The 368-page publication, entitled 
Fermenl in rhe Field, features original 
essays on communications as a 
modern field of study by 41 scholars 
from 10 countries. 

Annenberg School Dean George 
Gerbner said this week that he feels 
the publication is significant because 
it is the first comprehensive view of 
communications by scholars and 
researchers within the field. 

"It represents the first time that so 
many internationally prominent 
scholars have examined and com- 
mented on communications as a field 
of study in one, publication," said 
Gerbner, who edited the anthology. 
"It is a truly diverse collection of  
views. A significant effort has been 
made to represent work and research 
traditions in many countries." 

"Most of these contributions deal 
with social and policy aspects of com- 
munications research, which m a y  be 
an accurate reflection of the areas in 
ferment," he said, adding the articles 
a re  . not research pieces, but 
statements which "help define the 
core and critical backbone of our 
discipline." 

"We hope this may be a milestone 
along the course of growth and rapid 
developement of  communications as 
a discipline, its 'coming of age' as an 
active participant in and observer of 
the growth of communications 
technologies and institutions," Gerb- 
ner writes in the anthology's introduc- 
tion. 

The Journal of Comrnunicarions is 

a quarterly that has been published 
for 25 years - the last 10 years by the 
Annenberg School. 

Gerbner said that although the im- 
portance of communication and 
oratory has b ~ e n  acknowledged since 
the days of the ancient Greeks, the 
study has only emerged as an 
academic discipline since the two 
World Wars. He added that the rise 
of fascism and the subseauent need to 
analyze the powers of propaganda 
played a s~enificant role in the forma- 
tion of thestudy. 

"Mass media now saturate the life 
space of  all Americans with a ritual 
serving the industrial establishment 
and presenting images of  society and 
the world to which there is no 
equivalent challenge," Gerbner writes 
in his essay in the journal. 

Annerberg Director of Publications 
Marsha Siefert said this week that the 
journal was written Tor a wide au- 
dience. 

"We have made a tremendous ef- 
fort to make it acceptable to the 
scholarly and to people from all walks 
of life," said Siefert, the associate 
editor of the publication. "It allows 
people within the field and outsiders 
to listen in on a conversation by ex- 

perts in the field." 
She said that much of the focus is; 

on the role of the media. i 

Columbia University Sociologist; 
Herbert Gans expresses concern in his! 
article that so many citizens receiud 
the news from one source - the three! 
television networks. He also states/ 
that communication researchers: 
should take a closer look at the effect! 
of  news media on American politics( 
especially the power - of network; 
television. 

But Siefert said she does not feel! 
the media is terribly manipulative. ; 

"People are not victims of media,", . 
Siefert Said. "It takes two to bd 
manipulated." 

She ,added that the media is a;' 
responsible profession that could bej 
depended upon to produce its own: 
codes to prevent abuse of its, 
powers,and to safeguard privacy and/ 
freedom of thought. 

Gerbner said he feels that a major: 
fu~iction of the media is to "expose; 
and critique those tendecies that  sup^: 
press privacy and to unmask the; 
mechanisms of  control." 

He added that the journal's: 
authors generally view the media: 
favorably. 
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between violent and intermediate 
was direct,violence from one person 
to another. Whereas, others had im- 

,Continued From Page Dl plied violence," says Hostetter. 
NCTV claims its monitoring of 

"Much of it is directed against MTV found 18 instances of violent or 
women. Those particular numbers hostile action each hour. Additional- 
have a certain sadistic quality." ly, the study states that 35percent 

The NCTV study categorizes 75 of all MTV violence was "of a sexual 
rock videos as violent. There were nature." More than halfof the MTV 
"18 instances of violent or hostile ac- videos featured violence or strongly 
tion each hour," according to the suggested violence, stated the NCTV 
studv. and "35 nercent of all MTV studv. 
viol<nce featured violence of a sexu- 
al  nature. More than half of the 
MTV videos featured violence or 
strongly suggested violence." 

nr Thnmas Radecki. a osvchia- ....--- ~~~ ~ ~ 

trist a t  the ~nivers i tyof  ~liiliois 
School of Medicine and founder of 
NCTV, singles out specific videos 
shown on MTV and other network 
and cable music video shows: 

"M~chael Jackson's 'Thriller' vid- 
eo, banned In Australia, features a 
very appealing young hero having 
fun terrorizing his girlfriend with 
horror violence. 

"The Rolling Stones' video, 'Un- 
der Cover of the Night,' banned in 
England, features intense automatic 
weapon violence, with Keith Rich- 
ard and M~ck Jagger heavily in- 
volved, including a violent lawless 
execution. 

"B111y Idol's 'Dancing \\'tth My- 
sell.' filmed by the producer of 'Tex- 
as Chamsaw Massacre.' has a naked 
woman struggling in chains behind a 
translucent sheet." 

Having a video aired on MTV has 
become a key element to success in 
the music business. Men,At Work, 
Duran Duran, Adam Ant, Billy Idol, 
Thomas Dolby and Michael Jackson 
had hit albums and singles in Ameri- 
ca through exposure on MTV rather 
than taking the usual route of toor- 
ing from small clubs up to arenas. 

In the nearly three years that 
MTV has been on the air since its 
debut on Aug. 1,1981, its audience 
has grown to 17 milion households, 
reports the Nielsen Homevideo In- 
dex (October 1983 and February 
1983). Viewers in MTV's 18-34-year- 
old target audience watch 62 min- 
utes of MTV weekdays and 87 min- 
utes on weekends, Nielsen found. 

The MTV spokesman disputed the 
methodolo~v of the NCTV report. 

"We sen-; the study [the NCTV 
study] to our research department. 
They requested backup documenta- 
tion and they've yet to receive any 
backup that the study was done in 
any traditional method. Technically, 
it's more opinion than anything 
else," says the spokesman. 

According to Dave Hostetter, di- 
rector of NCTV's Washington, D.C:, 
office, 22 hours of MTV were moni- 
tored for the study. The videos were 
rated in four categories: Violent, In- 
termediate, Nonviolent and Pro-so- 
cial. 

"What determined the difference 

SELLS 

Hostetter mentlons Bryan Ad. 
arns' "Cuts Life A Knife" video, 
where Adams toys with a knife 
while a woman undresses, puts on a 
swimsuit and dives into an-empty 
swimming pool (seconds later, she 
emerges wet from the same pool, 
now water-filled) as  an example of 
implied violence. 

"A pro-social video would have a 
theme such as  'Uptown Girl' by Billy 
Joel, which shows people crossing 
class boundaries," says H0Stetter. In 
the video, Joel and his fellow gas 
station attendants sing and dance 
with model Christie Brinkley. 

A spokesman for MTV confirms 
the cable channel has refused to air 
some videos, either hecause of ex- 
cessive violence or nudity. "Duran 
Duran's 'Girls on Film' had nudity. 
We told them we cquldn't run it that 
way. We did run it after it was re- 
edited," says the spokesman. 

"The acquisitions committee 
looks a t  all videos that come in. 
Each clip is reviewed individually 
and [that] decides whether the clip is 
oPmerit and should run," according 
to the spokesman. "The clip is 
viewed in totality. If there are  ele- 
ments which are not considered an- 
propriate, then you have to view & 
in its entirety." 

"I think the violence on MTV is 
an extreme form of whatpervades 
television anyway." says Dr. Gcrb- 
ner. ' I  feel r r  IS tne tip of the iceberg 
of excessive violence and exploit- 
ative sex that pervades much of 
prime-time teievision program- 
ming!' 

In 1972; the surgeon general's re- 
port on television violence conclud- 
ed that a causal relationship exists 
between violence on television and 
increased agression in viewers. 

In a 1982 update of the report, the 
National Institute of Mental Health 
found that "television vioience is as 
strongly correlated with aggressive 
behavior as anv behavioral variable 
that has been lheasured." Maior net- 
works, particularly ABC, disputed 
the institute's findings. 

"The Mental Health Institute re- 
port in 1982 said TV is as powerful 
as the church, school and family," 
Hostetter points out. "TV is a major 
socializing agent. By the time a stu- 
dent graduates from high school he 
will have spent 11,000 hours in 
school and 14,000 in front of the TV. 

"The AMA in '76 called violence 
on TV an 'enviromental hazard,' " 
adds Hostetter. "Viewing of violence 
has a desensitization effect. Kids 
will have witnessed 18,000 murders 
on TV bv the time thev are 16. It 
makes deonle less likclv to react 

PCont~nued From Page Dl sensitiiely'to 
real life" 

pain and Huffering in 

Radecki holds that "the heavv promote them. 
use of violence ~n a very appealing Altbough legis!ation has beell 
format by the leading rock movlc proposed by NCTV,  there has been 
stars clearly has a strong harmful no sponsor lo date. But Hostetter 
effect on young Amerlcan viewers. hdvs thxt NCTV has the support of 

mess&e is that violence is the American Federation 6 f ~ e a e h -  
normal and ~ . g . ,  that hostile sexual erS, National Organization of Ele- 
relations between men and women mentary School Principals, National 
are common and acceptable; that Coalition Against Domestic Violence 
heroes actively engaged in torture and the International Brotherhood 
and murder of others for fun," says Of Teamsters, ~ommerc ia l  Trade 
U,.~+~++O.. Division. 
..".,L=LLL.. 

NCTV is a non-profit public inter- ''We're not advocating censorship. est group, according to Hostetter, 
We're advocating response time. Founded in 1980, it was an offshoot We'd like to require both cable and of the National Citizens Committee network television to provide one on Broadcasting by the 
minute of air time to air the re- 
search and knowledge we do have American Medical Association, says 
on the dangers of violence for every Hostetter. 
three minutes the networks and ca- The group is funded by private 
ble use to ~ r o m o t e  violent movies or donations, according to Hostetter. 
shows." Has the NCTV study caused any 

Hostetter says that the requested changes a t  MTV? No, according to 
resnonse time would not be based on the MTV spokesman. 
the'length of shows themselves but The s:udy hasn't srlmulated any 
lather on the commcr~cals used to rcthlnklng ' 1hc spokesmarl s a ~ d  
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Tbe Dem 

IN HELPING GIVE DIRECTION 
TO THE ANNENBERG SCHOOL 

DURING ITS EARLY YEARS, 
GEORGE GERBNER 

ALSO HELPED DEFINE 
A WHOLE FIELD OF STUDY. 

BY Marshall Ledger Photograph by A~nnette ~ e i n  

R. GEORGE GERBNER, dean of the 
Annenberg School of Communications 
and a longtime critic of the vested in- 
terests of television programming, has his 
own vested interest in bad television-it 
continues to confirm his research. 

During his nearly 30 years of scholar- 
ship, he has come to many discomfiting 
conclusions about the medium. Some- 
times, he goes on television to discuss 
them. Network executives may feel that 
his TV appearances are bad program- 
ming. They certainly are not fond of his 
research. 

Gerbner originated the Cultural Indi- 
cators Project, which, for 15 years, has 
tabulated and analyzed how television 
depicts violence, aging, women and 
minorities, sex-role stereotypes, occupa- 
tions, political involvement, educational 
achievement and aspirations, health (in- 
cluding safety and nutrition, as well as 
medicine), science and scientists, family 
life, and religion. 

Since I972, members of the project 
have published annual repom on televi- 
sion violence, and it is this subject which 
shot Gerbner into the national spotlight 
and makes him a figure as familiar in 
Congressional hearings as in the popular 
media. A bit of drollery might suggest his 

stature: Reporting on a response to his 
research seven years ago, Broadcasring 
magazine, a trade publication, stated that 
a CBS network executive "has chz!!er?gd 
the divinity of the word on television 
violence issued annually by Dr. George 
Gerbner." 

The networks help keep him important. 
Late in 1982, the National Institute of 
Mental Health issued a two-volume report 
on research on television and behavior. In 
a rebutting pamphlet, ABC focused on 
four major conclusions, two of them 
derived from Gerbner's work. 

Others in research also treat him as 
something special. When Thomas G. 
Krattenmaker, professor of law at the 
Georgetown University Law Center, and 
L. A. Powe, professor of law at the 
University of Texas, analyzed "Televised 
Violence: First Amendment Principles 
and Social Science Theory" in the 
Virginia Law Rcview a few years back, 
they discussed laboratory and "real 
world" experiments of many social scien- 
tists in one group and Gerbner by himself 
in another. They attributed his staying 
power to the violence profile, to "his 
ability to write comprehensible English in 
popular journals," and to his tie with the 
National Institutes of Health (which, over 
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the )ears. has granted some 51.500.000 to 
h ~ s  research]. 

Some observers suggest that he is an 
adept self-promoter. "I alwayc return 
phone calls from the media." says 
Gerbner. 

Gerbner's scholarly career and his 
forays into the public arena keep him 
busy enough, but he has another career as 
well. This year. he hegins his third 
decade as dean of the innenberg  School. 
The school had been open for only five 
years before he was brousht to Penn to 
head it .  and it undoubtedly bears his 
stamp. The school was malleable, and he 
is forceful. Partly because of his scholarly 
contributions, partly because of the way 
he turned his dreams for the school into a 
curriculum and a laboratory for research, 
and partly because of his personality, he 
has been a dominating presence not only 
in the school but also in the tieid of com- 
munications. 

Gerbner is a vigorous 64-year-old 
figure who puts in 18-hour days during 
the week and catches up on his sleep dur- 
inn ueekends (he  reponedlv can also cat- - 
nap standing up and awaken. in moments. 
fullv refreshed). His face is characterized 
by a sloping forehead. accentuated by his 
receding hairline: the lines of his brow 
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suggest intensity. He comes across as no- 
nonsense. a tralt which he has no doubt 
found useful in discouraging t r~t lers  as 
well as in getting a point acroqc in cchol- 
arly and policy-making situations. "He is 
a hard taskmaster because he demands 
very much from himself," ia?s llona 
Gerbner, his wife. "He takes his work 
very seriously, and there is no iooling 
around there.'' 

Those who know him only through his 
research sometimes picture him as author- 
itarian. The impression may come from 
his fierce and biting defense of his 
work. "George is stubborn and resistant 
to arzument o r  opposition on his intel- 
lectual o r  theoretical work. He's very 
convinced that he's right:' a y s  a col- 
league, who adds, "His success as a 
figure in the social-science world has n 
lot to do  with being stubborn-it's one 
way to have an impact." But his attitude 
is not an act: his research matters to him. 
"Many scholars do  interesting problenis 
which are not central to their most deeply 
held beliefs:' this colleague continues. 
"What George does is central to hlm. He 
may be stubborn, but he is also passion- 
ately involved." 

Gerbner is described as 'egalitarian" to 
work with and as someone who "carries 

Dean G e r h n e r  is overseeing the  $9.6- 
million expansion of his school. 

dn authority." The latter is cxplained rh15 
uny: -'He might open discussion urth 
uhat  he thinks without asking you uhat 
you think-hut that doesn't mean he 
doein't want )ou tu \peak." His senbe i>f 
humor i~ iull of iron). .skin. perhap\. ro 
that i)f Honor6 D:iumier. &hose 
caricatures hang on his oitjce wall. 

His administrative style as dean is 
"more feudal than modern mana_geriaI." 
hays one member u i  his ticulty. Gerbner 
is said to he evepthing from "eminently 
i a ~ r  and gsnerous" to a ruler " u ~ t h  an 
Iron hand." Unlike hculty in the larger 
ichools. who have department heads be- 
tween them and their deans. the 13 
regular members ilf the ,Annenberg School 
Faculty deal directly uith thelr dean-with 
vaplng degrees of \atisf~ction. Gerhner is 
praised for "~bsorbing or detlccting" the 
technicalities o i  the sort of University 
business uhich some professors feel 
\vould detract from their academic uork.  

To sums, he conveys the impression 
that he is yoing to follow the letter oi !he 
law, bur then they see him come ~'ut tin 
the side of compassion. Not long ago. a 
rnzmber of his faculty was forced to retire 

,,<jtt!i,tud 
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early because of poor health; Gerbner 
~portedly fought stiffly and successfully 
to get the professor the pension he would 
have been entitled to if he had retired at ~. ~ 

the usual age. 
One observer says: "He seems to have 

a need to be in charge. In a university 
where everyone is in charge and well- 
learned, that may be hard to take. It may 
be that George needs to be on top of 
every detail. That's his personality." 
Another describes Gerbner as the sort of 
person who follows you through a revolv- 
ing door and walks out first. 

Gerbner has been called "cool" and 
"difficult to get to know." His wife agrees 
with this assessment, and explains: Out- 
side the confines of the family, "he feels 
that all there is to know about him is his 
work." Conversely, he brings the prob- 
lems of running the school home "much 
less than I would wish,'' she says. "I 
sometimes wish he'd let his hair down 
more often about things which must 
bother him occasionally. But it's very dif- 
ficult for him to talk about things that 
bother him." (She adds, "He wouldn't 
agree. He would say that he discusses 
everything with me.") 

Some of his artwork decorates the walls 
of his home in suburban Philadelphia. 
There are pencil drawings of lush vegeta- 
tion and watercolors of village streets, 
one with a bread Iine seen from a 

RBNER 
WEASMANY HATS: 
HARD TASKMASTER, 

SCHOLARS, LQVER 
OF THE ARTS. 

disrdce. Gerbner fills up the area inside 
the frame; nature or society seems 
crowded. The pieces were done much 
earlier; he has not painted since he came 
to Penn. Now, his major recreation is 
tending the plants which, inside until the 
spring, jam the window areas. The only 
hint of chaos in his life is his basement 
study, where cardboard files bulge with 
papers and every surface is piled with 
books and more papers, and the modest 
space is so filled that his chair seems 
hopelessly trapped behind his desk. 

Gerbner's story begins in Budapest, 
Hungary, where he was born in 1919. His 

father was a teacher, his mother a 
photographer; during the Depression, she 
turned to dressmaking (in the European 
sense, Gerbner points out, meaning that 
she developed her own lines for regular 
clients). By the time he was 19 years old, 
he had won first prize in a national con- 
test on Hungarian literature and had had a 
book of poetry published. He also col- 
lected songs and stories in villages, with 
the intention of studying folklore and 
literature at the University of Budapest. 
He completed a year of work there before 
the war interrupted his plans. 

In 1939. Hungary was preparing to ally 
itself with the Nazis. Gerbner could ex- 
pect to be drafted. "That was not the side 
I wanted to be on:' he says, so he de- 
cided to emigrate. "My parents, while 
they were sony to see me leave, were 
glad that I had an opportunity to get out 
while i could." His father disappeared 
and presumably died during the war; his 
mother died three years ago but had been 
able to visit him in the United States: he 
has a brother who practices medicine in 
Budapest. 

Gerbner emigrated to Italy, then to 
France. From there, he applied to 
U.C.L.A. and was admitted, but he had 
no visa to enter the United States. In- 
stead, he went to Mexico, where he 
worked for six months as a guide, mostly 
for American tourists. His accent evi- 
dently made him sound as though he 
belonged there. "My legitimacy as a 
guide in Mexico was only based on the 
fact that I couldn't speak English:' he 
says. "They just believed me. I thought I 
was a Drew good euide." 

when hi8 Gex ick  visa was close to 
expiring, Gerbner went to Cuba. The 
American consul there gave him both a 
visa for New Orleans and advice-that he 
would need money before he would he 
allowed to stay in the United States. He 
went to New Orleans anyway and was 
ordered deported. "When the hearing was 
over, someone back of the table had the 
decency to say, 'Well, you can appeal:" 
he says. "I was never informed of any 
rights during the hearing:' He did appeal 
and waited in New Orleans for two weeks 
until the verdict arrived from Washington, 
D.C. He stayed with friends of his half- 
brother, Laslo Benedek, who is now a 
retired movie director; another houseguest 
for part of the time was Sinclair Lewis. 
In two weeks, Gerbner received his visa 
for a bond of $250, put up by Benedek, 
who had to borrow it. 

Gerbner hitchhiked to Los Angeles, 
then enrolled at U.C.L.A. and proceeded 
to flunk the test for basic English. With a 
doggedness that some find characteristic 
of him, he decided to write a series of ar- 
ticles on his 7,000-mile adventure. He 
submitted each installment to his remedial 
teacher, who conected it, and then he 
submitted it to the student newspaper. Cut 

off from his native language. he was 
finished with poetry; certain kinds of 
writing, he feels, are almost impossible to 
do except in one's mother tongue. The 
next year, he transferred to the writing 
program at the University of California at 
Berkeley and eventually graduated with a 
degree in journalism. 

He joined The Sun Francisco Chronicle 
as a reporter and editor. The Government 
classified him as an enemy alien; "a 
little-known fact of history is that 
Hungary declared war on the United 
States," he says. In 1943, he became an 
American citizen. He enlisted in an air- 
borne division of the infantry and was 
recruited into the Office of Strategic Serv- 
ices, the wartime intelligence operation 
that was the predecessor to the Central 
Intelligence Agency. 

Gerbner was scheduled to have been 
dropped behind enemy lines in Austria 
and help prepare surrendering troops for 
the eventual armistice, but, by mistake, he 
was dropped into Slovenia, one of the 
federated republics of Yugoslavia. He was 
reassigned to a partisan brigade and, 
when he and the others were not in 
flight, reported on German troops from 
the hills. (In those days, a cartoonist and 
friend of his depicted Gerbner in a 
caricature which hangs by Gerbner's bed- 
side: parachuting under fire into enemy 
territory, Gerbner, his fountain pen 
strapped to his rifle, is shown noncha- 
lantly reading Shaw.) By the end of the 
war, he had won a field commission as a 
first lieutenant. 

During the armistice, he was assigned 
to help arrest Hungarian troops, among 
them the Prime Minister who was in of- 
fice when he had emigrated. Gerbner 
joined the American military mission i~ 
Budapest with others representing the 
Allies in war trials there. "I was pleased 
to see that the trials were genuine:' he 
says, offering as proof the fact that the 
sentences were "not indiscriminate." 

When Gerbner returned to California, 
he did not go back alone. At a party, he 
happened to meet Ilona Kutas. an Austro- 
Hungarian actress who also taught theater. 
When they were introduced, Gerbner 
said. "I've seen you beforeya tired line 
that would have sunk him, she says. ex- 
cept that it was true: he had seen the pro- 
duction of the topical Hungarian play she 
was performing in. Later that evening, 
when she declined his invitation to go to 
the American officers' club after the 
party, he invited all of the guests. ("So 
you get an idea of how George Gerbner 
works:' she says.) Not long thereafter, 
Gerbner received orders to go to Austria 
and knew that he would not be returning 
to Hungary. Ilona Gerbner remembers the 
statement that amounted to his marriage 
proposal, which was also their first 
discussion of marriage: "I found out," he 
declared to her, "that as a war bride, 
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minee assigned to find a dean had to be 
disbanded because of the indecision. The 
appointment of Spiller as acting,dean no 
doubt helped to determine the d~rection 
the school would take, because his own 
work was scholarly and interdisciplinary. 
Spiller liked the way Gerbner's research 
branched into sociology and psychology 
"in a general, theoretical way." He also 
liked its moral direction. Along with the 
atomic bomb and biological research, 
Spiller feels, the mass media constitute 
one of the major influences on contem- 
porary life, and he wanted someone who 
would help foster the possibilities for 
g o d .  Gerbner was his choice. "For an 
ax-cut into a basic situation, the appoint- 
ment of George Gerbner is about as good 
as any could be:' says Spiller, who 
regards it as "one of the best things 1 
ever did in my life." 

What did Gerbner see when he came 
for his interviews? "Nothing but oppor- 
tunity." he says. Gilbert Seldes had been 
the first dean of the school. Gerbner calls 
him one of those brilliant people who do 
not have advanced degrees but produce 
influential books, and Seldes, who was 
known as, among other things, the author 
of a seminal work, The Seven Lively Arts. 
made a virtue out of the school's un- 
settled course. Gerbner recalls his saying, 
"We have some good people here, but we 
have not determined any direction-that's 
my present to you." 

According to Gerbner, many graduate 
schools of communications in the United 
States have grown out of departments of 
journalism or speech or public relations 
or advertising or television, and the en- 
trenched interests of the existing faculties 
determine what the graduate programs 
become. The Annenberg School, on the 
other hand, was the clean slate which 
Seldes had promised-as was the field of 
communications, in Gerbner's eyes-and 
he went at both zealously. 

To describe what he had in mind at the 
time is to describe what the Annenberg 
School does, because, when he became 
dean, Gerbner carried out the idea he had 
had before. He describes it historically. 

Human culture, he says, was once a 
handicraft. In the preindustrial era, tribal 
leaders, depending heavily on memory 
and ritual, told stories and interpreted 
them to their listeners, face-to-face; the 
listeners learned merely what pertained to 
their society and how to act in it. 

The industrial era introduced books, 
"movable packages of consciousness:' in 
Gerbner's words, which represent 'h 
pretty big transformation in the way in 
which human beings find out who they 
are." Books free peoples from dependence 
on tribal leaders. They create notions of 
individuality and of class consciousness. 
(They also created a new order of peo- 
ple-the literate-and a new set of story- 
tellers, who shaped reality in their stories 

FIRST CAME FOR 
MY INTERVIEW, I 

SAW NOTHING 
BUT OPPORTUNITY 
AT THE SCHOOL.' 

to their own point of view.) Relatively 
stable groups, set off by geography, broke 
up and formed "mass publics,'' in which 
people share a particular consciousness 
without ever meeting face-to-face. During 
the last century, when the industrial 
revolution began to pour forth goods in 
earnest and such cultural symbols as 
books became mass-produced, human 
consciousness gradually became, as Gerb- 
ner puts it, "the product of a system of 
symbol mass-production." 

The latest stage of this development is 
telecommunications. As immense an im- 
pact as books have on literate people. 
people still must learn to read; before 
they do, they absorb various messages 
from their culture. Television, a "tribal 
leader" because it seems to be personal 
and face-to-face (but actually is distant 
and centralized), creates an enormous, in 
some ways undifferentiated, "mass public" 
(the singular is crucial); it dominates the 
way people think and perceive as books 
never did, because it imposes a point of 
view before people even begin to develop 
one of their own. "You grow up from day 
one on:' says Gerbner, "in a symbolic 
environment which is essentially produced 
by distant sources. It's like a religion, 
which represents an ideological structure 
of society-how people view the world, 
the nature of the universe and what 
governs it, and themselves. 

"We;as a society, and perhaps most 
other societies, have not yet found a 
satisfactory solution to the management of 
an industrial culture:' The problems 
which societies face because of the "in- 
dustrialization of cultures:' the application 
of sophisticated technology to forms of 
communication, are, he concludes, within 
the purview of the Annenberg School. 

Gerbner recalls saying as much to the 
Hon. Walter H. Annenberg, 31 31 '66 
Hon, the school's founder and benefactor, 
during an interview for the deanship. 
"He, in effect, said, 'Well, it sounds 
okay; try what you can do, and we'll 
see: " adds Gerbner. 

Annenberg, Gerbner says, wanted "to 
plow back benefits to the communications 
field that has been so good to him." To 
do that, he founded a nonprofit educa- 
tional corporation. In December of 1958, 
Annenberg and Dr. Gaylord P. Harnwell. 
president of the University at the time, 
announced the establishment of Penn's 
Annenberg School of Communications. 
which opened in 1959. It was eventually 
housed in a new building dedicated to 
Moses L. Annenberg, Walter's father. 

According to Gerbner, stock in Triangle 
Publications, a firm owned by the An- 
nenberg family, has been turned over to 
the nonprofit educational corporation, 
which is presided over by Annenberg. It 
currently provides the school with about 
60 per cent of its annual academic 
operating budget of $3.2 million. Like 
other deans at the University, Gerbner 
reports to the provost; he also reports to a 
committee composed of trustees from 
Penn and the corporation. 

"Mr. Annenberg is a man of strong 
ideas and convictions, and one who 
doesn't hesitate to express them:' says 
Gerbner, who estimates that the former 
Ambassador to the Court of St. James's 
disagrees with 20 to 30 per cent of what 
the school undertakes. ".4s the school 
developed and as he could see that the 
ideas that he occasionally expressed were 
taken into consideration-not as orders, 
but as ideas coming in from any knowl- 
edgeable and reputable source-and that 
we dealt with them in a professional 
way," says Gerbner, "and as the results 
began to come in, I think he began to 
respect, more and more, the independent. 
dynamic development of the school. He 
has always said that all he wants is ex- 
cellence." 

In a letter to the director of an offshoot 
of the school located in Washington, 
D.C., Annenberg wrote that the school 
"always has had and always will have 
complete and unconditional academic 
freedom. I have said many times that it is 
the academic prerogative and responsibil- 
ity of educators to examine problems in a 
totally objective and unhampered manner." 
He also said he doubted whether Gerbner, 
among others, would be associated with 
the school "if that were not the case.'' 

Gerbner's first task as dean was estab- 
lishing a faculty. He preferred scholars 
from psychology or social psychology or 
anthropology or sociology or education or  
history who felt themselves on the fringes 
of their own disciplines and were willing 
to use communications to test theories in 
their home subjects or to apply those sub- 
jects to communications. "George likes 
eccentrics:' says one observer, "and will 
give them a lot of rope to see what they 
can do against a larger ambition." 

Gerbner also oversaw the creation of 
the Annenberg Center for Communication 
Arts and Sciences, the fancy name for 
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what has beconie one of Philadelphia's 
huhiest performing arts centers. The buiid- 
ing ivai completed in 1970. He withdrew 
from responsibility fbr the center in 1975. 
At one time. there were plan\ to offer 3 

professional theater program as pan of a 
nlabter of ans  in comrnunicatlons and to 
,rudy the nature u i  the theatr~cai c ~ p c r i -  
cnce hy. fi,r inbwnci.. :neasiinng audience 
rchponhe Juriliy ilve pertirrmances: the 
pI.in5 ~ l ~ d  1n,>t n~ i i t e r~ ; i l i~c  

Gerhner phabcd nut the ii,,rhshcnp, in 
.in \\hiuh had been hi~uhed in the .chonl 
\\hen he ~lrribed Despite hi, iiun anistic 
i. , i ~  . I .  inations-and r,ns painter c:ills him 
'perhap, the heit pairon o i  .in on the 
iampuh"--he weril, not to hme lcr thuie 
intershts Interrupt his idea of what the 
~cl iool  shnuid he. Some ~ h o  conducted 
tiis ivorkiliop rcpirrtedl? klt that the? 
hdd heen c;~nned. but ,,ne drtiht says. 
G e o r g e  \eemed tender ciiiiush not to 
>hatter niy teelings" lie \ L ; I ~  let sv) .  
lh i r  ;tni>t rccalls tIi:it (lne of his \tudents 
ucnt into a n  pri,fc\,ixinally. Gerhner xp- 
pni;iched the teacher and r ~ l d .  in sitect. 
.Tha t  15  nut the intention of the wh,?ol. 
\Ve are not competing i i ~ t h  [lie d:si:n 
~ c h ~ i o l s . '  The ;irtlht agreed. !ct rcplicd. 
B u t  i f  siimchi)dy turn5 t,ut 3iiiull) good. 
1.111 ilot :oin$ to dihcoursse hini." LVith- 
c,iir bciiig tc\t) .ibout it. Gcrhner 
r;p,lncdly rc\ponded. i Ji1n.t perkctl) 
.isrec. bccsu\c iic d,, hme ti) keep the 
,chi'ol irn cg,urse. bur I J(1 undcr\rand i t . "  

At  .in<~thcr tlnie. Gerbncr had diked the 
.srt~\t t11 rcnicnc .i pchrer done hy a >tu- 
dent i i h ~ c h  \\a\ huiiginp in the hallwa): i t  
ciinrli~ned a Jirt)  u i ~ r d .  and imponant 
pc<,ple uoiild he rrdvsr\ing '~:~l lusy.  
The drttht retu\ed hrcsu\e the pilint of the 
priijcct iia, ti) w e  irherher print in poster 
torn1 c:>ul~i intlsnic \ icucrb. The artist 

was thinking of posters of the bort which 
appear in Europe and China. not ones 
using the cheap wctic of dirty words. 
Gerbner said something like. 'It will 
cause me great embarrassment. I uant to 
remind you that you have the right to do  
i ~ h a t  you ivant. I've told you how 1 feel." 
The artizt let i t  hang and heard nothin: 
more from Gerbner. He tays. "In a 
critics1 situatiun. i h e n  Georse could have 
been in 3 dilemnia and :,\en a .uppreh- 
,ive order. he did not. I :iInioht expected 
hiin to. hecause he I, .in authiiritliriie per- 
,iln. But he has an iniri&ic t5irnehC' 

Gcihner 31'10 had to tend nurturins a 
scneratinn of *cholars trained in com- 
l1,unlcationz. [ t  \\:is J \truggle. he sa)s. to 
c i i n ~ ~ n c e  applicants that thc) \hould not 
cilrne ro Penn to become rnoiie directors 
tir rcpurtcrs ur t e l e ~ i i o o  :~nihors.  '.The! 
didn't read the bulletin. .ind i f  they did 
r c ~ d  it. they didn't bclieic it." >a)s 
Gerbner. "They \\ere \huched to Jix'oier 
:li:it i\e meant cbcr) vord that u e  haid in 
tnc bulletin." 

The siirrciit hulletin !barn> redder5 auay 
tmrii .ipplyin: for " t i i ? ~ t  can be learncd 
in any pr(1sr:im. in othcr tieldb. o r  un a 
,ji,b." I t  ~ o e b  on to dcxr ibe  three c o r e "  
xrcos. in rine i,f which the \tiident is e.;- 
pccted to niake an original \eholdrl) ion-  
tribution: "codes and ii lode~" is over in^ 
huch topics as thelirle, :ind !noiiels i>i in- 
:i>rmarion iiiid i.cirnmunl<dtliin. a>nteiit 
:inai:.\is. and the \i,cidl clintcxth (if  CI,!; 

niunic:~tion!: hehmit,r i in~luiiinp c n -  
iodinp and dec<~diii$ c l i a r ~ ~ c r e r i ~ t i e ~  $01 '  
wurce, dnd receivers." t h e  ei)nhcqucnLi. 
of expo5ure to n > e s \ a ~ r . "  .ind rmidss eoi11- 
illunication and ,ocialiiation!: and 

George G e r b n e r  squeeres into hi5 \tiid!. 
the  only hint of chaos in his life. 

\ystems and insrityions (history: theonss 
of ~ o c i a i  2nd masf communications: ~. 
public policy: and btructure, management. 
and 5ocial functions of the media). 

Although the bulletin speaks i ~ f  <om- 
munic;uions as a .-new di~cipline:' much 
of its core material ivab laid out by 
Gcrbner decades ago. In 1956. he urote 
an dnicls called "Tiward a General 
hli,dci iif C<~mrnunication:' uhlch 
hhetches much of the wucture  hehind the 
core material. I t  i i  i e r )  \cheniatircd and 
i b  rllustrated with circlr. and rquarei and 
connectin5 lines ~ n d  arrows. and sniackh 
,>f \irnpiicity. But Gerbner did not have 
inuch to draw upon st the tinie. Thc 
hiblioyr~phy t i ~ r  the ~ r t i c l c  did not extend 
hack inure than nine \esrs.  .And the 
Zt~iiqeisr was not cncourayinp: in 1959. 
Bernard Bereison. a siciolonist i+ho ap- 
plied behavioral rcience to cornrnunica- 
tions. u i ~ u l d  declare that communicationz 
reiearch waz "u.irhering awa)." 

Gerbner defended the hrudy of conimu- 
nkcstioni az ".I potentiail> \cininal. 
torganlrin5 dixipiine" .ind "a hub? cross- 
roadi u i  many dibciplineh in wicnce. a n .  
education. snyneerln:. .ind i,f 3 prc3t 
Jeal iif iocial and p h i l o r d p h ~ c ~ l  conccpt- 
building." He also iniihtcd that h ~ s  model 
\&. ,I\ . .. value-oriented." The findines in the 

ticld ivould contribute tu public policy in 
a >uciety based i,n \elf-puvernrnenr. so 
that the hean of the iswe was "freedom 
in industr~al iocirt?:' he \aid. He pro- 
ceeded to arsue that the Cunstitutit~nai 
Suamntee of a tree presh is des~sned  "to 
.dieguard the thlnking process of the 
c,,mmuniry" hy ~irsuring that all views 
and evidence (in public iibues have 
"equiwblc" dirtr~bution. Hc 31so argued 
51r 'necc\sar! rules and controls" and 
,idted that 'there i j  no freedom of \elec- 
ric,n unicrz tncrc I \  contmi over fsc~lities 
to .ih>ure cquirrlhle d i ~ t r ~ h u t i n n  and 
.t\.~!Iabilit)." 

\L hen ~ h e d  ,.i licthcr ciimrnunications 1s 
.! Icg~ t~mate  : i~~dermi~c iiclti. Gerbner 
r?pl~e, h! ?xpl~!r~~ri :  \ \ h ~ t  Icsitiinatez dny 
f ie ld  " I t  ha5 J hudpet i t  c.in hire 
nc<,ple. it's :or iournais. dnd it's sot  pm- 
i 
te\sional i,r~aniration\." he Y+S. iiis point 
being that. h!. meeting thehe crirerla. 
tieids become s\whli\hed and \ray on as 
dcadern~c fixtures. Communicdtions niects 
the criteria. 5 0  11 ~5 a field. But 13 11 a 
di~cipline! Curnniunication~. he goes on 
to \a). " i h  addressed to the nature and 
role uf human interaction throuph rnes- 
sizes. ~n liti- :ind ,ociety. whuse under- 
,tanding can make a contribution lo the 
understanding of cter). human and social 
bltuation:' i n i p l ) i n  that its potential con- 
tribution ro inouledge turns i t  from a 
ticld into a discipline. I t  ha> a revered 
ancehtor-rhetoric. effective eloquenie. 

Gerbner CcIs that communications has 
gained attention of late hecauze i l l  the 
"industrializ~tion" oi the prucebs of cum- 
municating, the '.cultural manipulation" 



by which relatively few people control 
and manage to mobilize masses of 
others-the "engineering of consent:' he 
has called it. This capacity, chiefly 
because of its implications in a self- 
governing society, invites questions of 
policy, which, in turn, demand a scien- 
tific base, which scholars can provide. 
Mass communications is not the only part 
of the inquiry, he observes, but it is the 
pan that directs attention to the fact that a 
field exists. Dws  it really stand alongside 
economics and sociology and history and 
other traditional areas of study? Gerbner 

ESTABLISHING A 
FIELD,' GERBNER 
OBSERVES, 'ME 

ARE NOW TRYING 
TO DEFINE IT.' 

smiles and says, "I will compromise by 
saying that it is an emerging discipline." 

The Annenberg School has some 130 
students (enrollment was expected to have 
been about loo), and there is a danger 
that, graduating as specialists, the 
students will be less interesting than their 
teachers, who bring so much eclectic and 
interdisciplinaryexpertise to the 
classroom. "You have to have a coherent 
core; otherwise, you're going in too many 

I 
directions. The boundaries should be flex- 
ible and loose, the core should be 
coherent." Gerbner insists. But he 
acknowledges the problem of turning out 
graduates who know more and more 
about less and less. He feels that he can 
stave it off by requiring them to take 
graduate courses outside the Annenberg 
School and by continuing to hire faculty 
with diverse interests and by drawing 
upon the Penn faculty at large (the school 
has an associated faculty of 24 scholars 
from elsewhere in the University). 

i "Every discipline has the problem," he 
says, and he mentions another headache 
for the conscientious academician: that 
students take the field for granted and 
'8on't try to rethink it and rediscover it 
all the time, questioning the reasons for 
its existence." Then he adds, "Being 
aware of the danger is about all we can 
do." 

Gerbner teaches a seminar in which he 
tries, as he says, "to keep alive the 

original sense of challenge and excite- 
ment." Students have been heard to 
criticize him for using the classmm as a 
pulpit for his own ideas. "What professor 
doesn't?" says one of Gerbner's col- 
leagues in his defense, adding this: 
Scholars like Gerbner who are experi- 
enced advisers to policymaken learn to 
state their conclusions and rationale con- 
fidently; naive or uncritical student? may 
become swept up by the well-rehearsed 
presentation, only to complain later when 
they realize that they are not dealing with 
the subject matter on their own footing. 
Gerbner reportedly prefers students who 
challenge what he says; by doing so, they 
presumably find their own paths through 
the well-defined curriculum. 

Early in the semester, Gerbner is intro- 
ducing the students to the school's 
approach. He stands in front of the class- 
room, looking relaxed and teacherly, un- 
jacketed, his shirt tieless and unbuttoned 
at the top. He speaks in low tones, peer- 
ing through steel-rimmed glasses, and oc- 
casionally brushes back the edges of his 
hair, which is not out of place anyway. 
He covers a lot of ground (material; but 
he paces constantly, too). He asks the 
students what "communications" is 
("You'll be asked; you should and will 
have answers"). He speaks of making 
"maps" of researchable problems. He 
speaks of types of codes or patterns 
("nonrandom configurations" seen in 
large institutions or  systems rather than in 
individuals). He talks about the dynamics 
of forming public policy, dynamics shaped 
by laws on the books as well as by laws 
implicit in social behavior. He talks about 
culture in the anthropological or socio- 
logical sense, in which it means the 
system of communication regulating social 
behavior. He gets concrete. He clears his 
throat. He asks whether the rasping sound 
he makes qualifies as communication 
(maybe it is a signal to a confederate to 
yell "FireH-"so that we can do dirty 
work in the confusion"). He explains why 
an orator addressing 40,000 people in a 
Greek city-state is not engaged in mass 
communication: because the concept of 
mass is tied to a system of industrial 
production-of delivery-not to numbers. 
He goes on to differentiate between a 
community and a public and between a 
public and a mass public; and he 
describes the "manufacturing" of publics, 
which have "manufactured needs and in- 
terests." By the time class is dismissed, 
the blackboard is filled with notations 
about senders and receivers and par- 
ticipants and events, enclosed in boxes or 
circles and connected by solid and doned 
lines and arrows. Before long, presum- 
ably, the students will be working on 
their original scholarly contributions. 

Having begun from scratch, the school 
has been benefiting from a "multiplier" 
effect in recent years, according to 

Gerbner. Penn graduates are rising in the 
ranks of faculties in communications 
schools elsewhere. Its academic arm is 
extended in several directions. It 
cooperates with the College of Arts and 
Sciences in offering an undergraduate 
major in communications, and anywhere 
from 300 to 600 undergraduates take 
courses in the school each semester. 

The school is extending physically as 
well. It is in the midst of a $9.6-million 
constr~ction project, which will provide a 
new wing for faculty and administrative 
offices; audio-visually equipped class- 
rooms and a gallery (both located under 
the Annenberg Plaza); and, in the 
thoroughly renovated main building. 
seminar rooms, space for film archives, 
film-editing, and analysis of film, as well 
as more space for computers and books. 

The school has also sponsored national 
and international conferences on such 
topics as child abuse; public views of 
doctors and lawyers; and communications, 
technology, and social policy ("before it 
became the trendy topic it is today:' says 
Gerbner). It is planning one on visual 
communication (it conducted a pte- 
liminary conference on "image ethics" in 
January). With the Annenberg School of 
Communications at the University of 
Southern California, Penn's school has 
established a branch in Washington, D.C., 
which focuses on policy studies in com- 
munications; a major study on the impli- 
cation of the A.T.&T. divestiture, called 
"Setting Telecommunications Policy for 
the '80s: The Transition to Competition," 
is expected in midyear. 

Since 1973, the school has owned and 
published the Joumnl of Communicarion, 
an organ of the International Commu- 
nication Association, the professional 
organization in the field. Last summer's 
issue had the length and substance of a 
book. It has a book-like title-"Ferment 
in the Fieldu-and contains 35 essays by 
scholars from 10 countries on the condi- 
tion, goals, tactics, and strategies of 
research in commu~cations-which no 
contributor thought was "withering away." 
The school also publishes the serial 
Studies in Visual Communication. And 
the school has joined with Longman to 
publish books on communications; the 
first, issued last year, is called World 
Communications: A Handbook. 

Late last year, the school announced 
that, in conjunction with Oxford 
University Press, it will publish an 
"International Encyclopedia of Communi- 
cations;' a four-volume work which is ex- 
pected to take five years to produce. It 1s 
billed as "the first comprehensive en: 
cyclopedia" for scholarship and practice 
in communications. "After having 
established a field," Gerbner observes, 
"we're now trying to define it:' 

(This concludes rke first p m  
of n two-pan series.) 



TV; according to George Gerbner and hzj. team of 
analysts, is 
a maker of 
s t o e  that 
shape the w, 
we live- 
stories that, 
for our own 
good, really 
need to be 
scrutinized 

JTUDYING TELEVISION 
A L M O S T  every day. if my guess is 
right. Dr. George Gerbner can count on 
having available as much as five hours 
more than most of us. That is the amount 
of time that Americans, on the average. 
watch television daily. Asked whether he 
ever watches TV for pleasure. he replies 
in that ironic way of his. "It's a question 
I refuse to answer on the ground that it 
may degrade or incriminate me:' (I gather 
that he seldom watches.) He certainly 
could use the extra time: for the past 20 
years, he has served not only as dean of 
the Annenberg School of Communica- 
tions. but also as a social scientist curious 
about the content, usually dolorous. of all 
of the programs others watch. in these 
positions, he has helped develop commu- 
nications as a field. 

Shortly after World War 11, he stumbled 
into academic life by taking a teaching 
job that had opened up before he could 
find a job in journalism. Several years 
after that, he earned his advanced degrees 
and began climbing the academic ladder, 
and he could reflect on the different path 
he had chosen. "As a journalist, I would 
always be a hired hand and always basi- 
cally describe things that are occurring or 
things that somebody else knows. As an 
academic, I could devote most of the time 
to questions to which there are no 
answers:' he observes. 

BY NARSHALL LEDGER 

His unanticipated career also gave him 
a freedom he had not known previously. 
"There's no other form of activity from 
which you can make a living and you can 
determine your own goals and you can 
question anybody else's goals as well as 
your own," he says. "in any other enter- 
prise, once you join the enterprise, you 
don't question its goals. You just question 
its means and try to improve them. In an 
academic enterprise, there are no sacred 
cows," he continues, "and that. of course. 
is an exhilarating experience if you have 
intellectual interests.'' 

Gerbner's important scholarly contribu- 
tion to communications-a contribution 
which its critics attack as something like 
a sacred cow-has been the Cultural Indi- 
cators Project. which Gerbner began in 
1969. He introduced the term culrural in- 
dicarors then. and others have taken i t  up. 
A symposium in Vienna in 1982, for in- 
stance, was called "Cultural Indicators for 
the Comparative Study of Culture." 

Gerbner and others who are engaged in 
such research see culture as "a world of 
towering symbolic constructions," which 
includes an ,  science. law, religion, 
statecraft. and storytelling. (He put it this 
way in the keynote address to the Ameri- 
can Association for Higher Education last 
spring.) All of these activities, he said, 
provide messages and images which regu- 

late social relations. They give us models 
to conform to and targets for rebellion: 
they give us our "characteristics." so that 
we know who stands outside our society 
(and. therefore. can be repressed). Cul- 
ture. he says. socializes us by mediating 
between our consciousness and what ex- 
ists in the world outside our conscious- 
ness and "thereby helps shape both." If a 
new experience fits into the picture which 
culture has helped us form. we call it 
real. "Of course, that does not make it 
real: i t  only makes us behave as if it 
uere." 

.As this description suggests. culture is 
difficult to study because it amounts to 
the sum of many things. few, if any, of 
which are inherently. quantitative. and you 
cannot hope to observe and describe 
directly anything cultural more than its 
individual elements. Dr. Larry Gross, 
professor of communications at Penn and 
coprincipal investigator with Gerbner on 
the project, compares culture to an invisi- 
ble man. whose contour you begin to see 
when he dons a glove. 

For the Cultural Indicators Project, the 
glove is television. It is the most perva- 
sive conveyor of stories that express and 
retlect and shape our reality, according to 
Gerbner. He points out that, in addition 
to having their sets on for more than a 
quarter of the day. most viewers watch by 

conrinued 
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the clock, not by the program, and they 
do not even decide what to watch until 
they turn on the set. He calls television a 
ritual. Rituals serve a social order by ra- 
tionalizing it; like plots in stories, rituals 
"make the necessaty and inevitable ap- 
pear natural and right," he says. 

And so, when members of the project 
study television, they watch who is who 
(the number of different social types in 
the cast and how they are characterized). 
They observe who takes risks and who 
gets what (for this determines who has 
the power to allocate resources, including 
such intangible qualities as personal in- 
tegrity and freedom of action). And they 
attend to who comes to what end (what is 
their fate, or what outcomes are inherent 
in the structures that relate social types to 
a calculus of power, risks, and relative 
success or failure). For them, the most 
telling quality of a drama is violence, be- 
cause it is a demonstration of power-who 
can get away with what against whom. 

The project is made up of Gerbner, 
Gross, and two other associates, Michael 
Morgan, a research associate in the An- 
nenberg School, and Dr. Nancy Sig- 
norelli, a research coordinator. They are 
interested in the attitudes created by tele- 
vision drama, but not in immediate 
behavior-and this distinction sets their 
research apart from most television re- 
search. As Gerbner describes the differ- 
ence, most studies on the effect of com- 
munication have been oriented toward 
change: if you direct a particular message 
to a particular group, what behavior can 
you cause? He calls that "a kind of mar- 
keting, persuasion, political approach." It 
assumes that routine events a r e a  back- 
ground for something special that should 
be examined. But what about the routine 
events themselves, the stable patterns of 
everyday life that shape our daily move- 
ments and thoughts even though we aren't 
aware of it? What happens all the time, 
rather than when somebody injects a new 
message into the environment? The chal- 
lenge for the project was to develop a way 
of measuring stability. 

Here is how it works (even though this 
brief description makes the research 
sound too mechanical): The associates 
begin with a definition. Violence, for in- 
stance, is "actually hurting or killing" or 
"the overt expression of physical force 
against another (or oneself)," which com- 
pels action against the victim's will "on 
pain of being hurt or killed:' The defini- 
tion is not exceptional. The way the as- 
sociates use it, however, is unusual be- 
cause they apply it to every act of 
physical force, including cartoon mishaps 
and acts of nature; their point is that they 
measurethe "content:' not the "effects:' 
of television drama. (They do not exam- 
ine violence on the news; Gerbner says 
that we see it there only about once a 
month.) 

Next, they train "coders," who analyze 
one week of network programming each 
year. Since 1969, they have examined 
1,500 programs and 20,000 characters and 
compiled a "content analysis.'' 

Now comes the part that raises the 
most hackles-the "violence index," which, 
critics claim, amounts to adding apples 
and oranges. The associates add together 
the following figures: the percentage of 
programs with violence; double the rate 
of violent episodes in each program; dou- 
ble the rate of violent episodes for each 
hour of programming; the percentage of 
major characters involved in violent acts, 
either as perpetrators or as victims; and 
the percentage of major characters in- 
volved in killing, either as perpetrators or 
as victims. (Doubling the rates of violent 
episodes raises them "to the level of im- 
portance [those concepts] deserve" when 
combined with the percentages, the 
associates say.) 

Then they construct a "cultivation anal- 
ysis" in order to determine how viewers 
might be affected by what they have seen. 
They categorize viewers according to vari- 
ous demographic characteristics and fur- 
ther separate them as either "heavy" or 
"light" viewers of television. They pro- 
ceed to ask questions about real life 
(never about television) which are 
designed to determine whether the 
viewers' perceptions about life accord 
with what is presented on television. One 
question, for example, might be about the 
number of people in life who are police- 
men. According to the content analysis. 
the world of television is more densely 
populated by policemen than the real 
world-partly because plots often involve 
breaking the law. Interviewees are given a 
choice of two figures, one above the real- 
world figure and one below it. If they 
choose the former, they are said to have 
given the "television" answer and to 
demonstrate (along with similar answers 
on other tests) that television has in- 
fluenced their view of the real world. 

Sometimes, the social scientists find 
that the television answer from respond- 
ents grouped in a particular demographic 
way is stronger than expected. They call 
this result "resonance," which means that 
the viewers had their biases about the real 
world strengthened by television: for in- 
stance, low-income urban residents show 
the strongest association of any group be- 
tween television viewing and fear of 
crime-possibly because they are more 
likely to live in areas of higher crime. 

And sometimes they find that the tele- 
vision answer from heavy viewers in 
specific demographic groups departs from 
the expected answer from those groups 
and coincides with an incompatible an- 
swer from heavy viewers of other groups. 
They call this smoothing over of differ- 
ences "mainstreaming." For example, tel- 
evision, which they find sexist, may re- 

duce sexist attitudes among heavy viewers 
in groups expected to be the most highly 
sexist. 

And, finally, the associates have con- 
structed "risk ratios" to see if viewers 
feel "real-world fear" from watching their 
demographic counterparts symbolically 
victimized on television. They derive the 
ratio by comparing the percentage of vio- 
lent characters in a given group and the 
percentage of victims in it and dividing 
by the less numerous (they do the same 
with the percentage of killers and the per- 
centage killed); the result tells whether a 
group is more likely to inflict or to suffer 
violence. "Those who see their fictional 
counterparts more often as victims are the 
ones who show the strongest links be- 
tween how much they watch television 
and the tendency to overestimate their 
chances of involvement in violence:' the 
associates determined recently in a paper 
delivered by Morgan at the Vienna con- 
ference. Television drama has what he 
called an unstated "power structure" that 
informs viewers where they stand in the 
hierarchy. That, hierarchy transmits "mes- 
sages, images, and norms which may be 
particularly effective mechanisms of social 
control:' Morgan added. concluding, 
"The appropriate lessons are apparently 
learned by the appropriate viewers." 

Such a conclusion is characteristic of 
papers issuing from the Cultural Indica- 
tors Project, which state. in one way or 
another, that stereotypic inequities and 
prejudices are cultivated by television and 
repeatedly confirmed by it rather than 
challenged. Viewers tend to have a height- 
ened anxiety about the world and, as 
Gerbner nightmarishly puts it, may be 
susceptible to "demands for protection, 
dependence on authority, and acceptance 
of repression if it comes in the name of 
security." 

(Gerbner seemed headed for similar 
conclusions in his earliest publications. In 
the 1950s. he examined "The Social Role 
of the Confession Magazine." He found a 
formula: A heroine who only wants to 
pay the rent and keep the family together 
is beset by human frailties which bring a 
mean and punitive world down upon her. 
When she rebels, she is quelled-either 
compromised or  sacrificed to "bewilder- 
ing" social codes. She is blamable for 
protesting; the codes are not impugned. 
Readers presumably perceived the "truth" 
of that hierarchy, but, in those days. 
Gerbner did not poll them. He relied on 
sales reports, statistical compilations of 
dramatic elements, stated editorial aims, 
and, details of a story which he says he 
chose at random.) 

The project's early work, on TV vio- 
lence, was used by the National Institute 
of Mental Health, which issued the 1972 
study Blevision and Growing Up: The 
Impact of Televised Violence, under Dr. 
Jesse L. Steinfeld, the Surgeon General of 
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the United States at the tlme. The net- 
works subsequently retaliated with mortar 
fire of their own. They exchanged rounds 
more recently. The N.I.M.H. issued a 
follow-up report. Television and Beha~,ior: 
Ten Years of Scienrijc Progress and Im- 
plicarions for ihe Eigtlries, i n  1982; and 
ABC responded last year with ''A Re- 
search Perspective on Television and Vio- 
lence." a 32-page booklet mhich singles 
out the project. 

In its rebuttal. B C  criticized the 
project's sweeping application of its defi- 
nition of violence as an approach that ig- 
nores context-for insrance. beif-defense. 
I t  called the one-week sample "clearly in- 
adequate." It mentioned three studies that 

less than one violent act in each sample. 
They pointed out that 4 B C  did not ex- 
plain why one week of sampling was 
"clearly inadequate," and that an ex- 
perimental sampling extended over several 
weeks did not change the conclusions. 
They stated that nonviewers and ex- 
tremely heavy viewers constitute about 
five per cent of the population each and 
are "nonsignificant statistically" and. in 
any case. if they are excluded. the result- 
ing patterns for the remaining 90 per cent 
of the population are strengthened. 

The conclusions of the scientific ad- 
w e r s  were supported by Dr. C. Everett 
Koop. the Penn professor of pediatric sur- 
pery who currently serves as Surpeon 

TV and 
Aging 
"OLDER persons 
a re  practically in- 
visible. Elderly 
women a r e  also 
quite likely to be 
hurt  o r  killed 
a n d  to fail. Elderly 
characters a r e  
more likely to he 
treated with dis- 
respect a n d  to he  
portrayed a s  stub- 
horn, eccentric, and  
foolish." 

purportedly conclude that the index "is 
an arbitrary and idiosyncratic measure 
which does not accurately reflect program 
content." 

ABC also denied that television "sig- 
nificantly" cultivates viewer attitudes. A 
"correlation" does not imply causation. it 
pointed out. and when there is any corre- 
lation involving television. only three per 
cent of a person's social attitudes can be 
attributed to it. The network also disputed 
the way the project arrives at "television 
answers" and criticized its failure to de- 
fine the difference between 'heavy" and 
"light" viewers strictly. And it observed 
that nonviewers express more fear and 
distrust than light viewers and that ex- 
tremely heavy viewers express less fear 
and distrust than heavy viewers. Cultiva- 
tion theory is "far less compelling than 
the N.I.M.H. report indicates:' the net- 
work concluded. 

The pamphlet prompted a response by 
the scientific advisers to the N.I.M.H. re- 
port; Gerbner was one of them. By way 
of counter-argument. they suggested that 
violence is high even when restraints are 
put on what is included-only one of five 
violent acts appears in "light" and "hu- 
morous" contexts, and nature accounts for 

General. He called the ABC pamphlet 
"an embarrassment to the social science 
research community as well as to the 
media:' He also said that the failure of 
the networks to "rise to the challenge" of 
the 1972 report on television violence and 
their resistance to the "implications" of 
the 1982 report "depressed" him. 

The arguments, nonetheless. tly back 
and forth, sometimes hanging on techni- 
calities. At one point. ABC, intending to 
suggest that the work of the Cultural Indi- 
cators Project remains in question. stated 
that the "research community" argues 
about it and cited four critics to suppon 
the claim-neglecting to add, according to 
the scientific advisers, that three of the 
four were network employees. Their 
source of employment, of course, does 
not invalidate their point-a position 
taken, in effect, by Alan Wurtzel. vice 
president of broadcast standards and prac- 
tices (East Coast) for ABC, who says that 
he stands by the pamphlet. 

According to Gerbner, the networks 
cannot mount a sound scholarly criticism 
of the Cultural Indicators Project. Why'? 
One reason, he says, is that they "engage 
in a public debate instead of analyzing 
what we actually do." The project is often 

characterized in newspapers as opposing 
television violence because showing it 
causes aggression-"which is very differ- 
ent from what we actually say:' he points 
out. "I never claim that violence is bad:' 
he declares. Dramatic violence is "func- 
tional and necessar?" as motivation for 
the characters. but "when you have vio- 
lence at the rate of six [occurrencesl an 
hour. it's what I call a cheap industrial 
commodity." he explains. "It doesn't mat- 
ter much what the motivation is: most of 
i t  is mechanical:' and 30 murders a 
seek .  week after week. "has a certain 
c o r n ~ s i i e  effect." To some. the effect may 
be a developing sense that, in Gerbner's 
words. "violence is painless. it's quick. 
it's niorious. it's an effective wav to deal 
with problems. and it's going 10. hurt 
somebody else and not us." And others 
may grow fearful and anxious and wel- 
come the protective arm of their 
government. 

The networks have a further problem. 
he continues. in finding "respectable 
scholars" to undertake work for them. 
"Networks don't want to risk financing 
something that is not goins to prove their 
point." he says. He says that the investi- 
pators on the Cultural Indicators Project 
have invited the networks to work with 
them. "We could guarantee, as I try to do 
anyway. to defend them from any kind of 
unjustified attack. And there's a lot of 
scapegoatins going on that is unjustified." 
Gerbner adds. "But they cannot afford to 
do that because, if they legitimize that. 
they will also legitimize the justified at- 
tacks against their policies." So, he con- 
cludes. thev limit themselves to the terms 
established'by the public debate about TV 
vjolence. 

I in\.~te thc networks to respond. Dr. 
I. Ronald !vlilavsky. vice president for 
n e w  and hocial research at YBC. speaks 
for hi5 network: he headed a project. re- 
centl) published as 7t.ipvi.sion rind d ~ g r e s -  
S I O I I :  4 Pont~l Siitd!. which hund  no 
itst~stii.ally significant effect of TV vio- 
lence on children. He says. ' W e  don't 
deal %ith [the Cultural Indicators Project] 
because i t  has no handles for us to grasp 
i t  with. Fear is the only thing he points 
to. That's so abstract, who knows if it's 
true?" ABC and CBS decline to 
comment. 

The project has received thoughtful 
criticism, although probably not as much 
as mipht be expected after a decade of 
prominence. Some of the best from a net- 
work appeared in the Journal of Broad- 
cusrirlg in 1977. In it, Dr. David Blank. 
vice president and chief economist at 
CBS, made a charge. the associates on 
the project made a countercharge. and 
each made a rebuttal. After answering 
Blank virtually point for point. the associ- 
ates wrote, "What we have profited from 
this and other exchanges will thus be Put 
to use in our continuing studies." 

corriinued 



Gerbner says "it's not so easy" to at- 
tack the results because, in part, meth- 
odological flaws have been corrected over 
the years; other studies, in the United 
States and abroad, are confirming the 
conclusions: and the consistency of their 
results, year after year, helps confirm 
them. Not everyone, however, is con- 
vinced. 

Thomas G. Krattenmaker, professor of 
law at the Georgetown University Law 
Center, and L. A. Powe, professor of law 
at the University of Texas, reviewed re- 
search in the social sciences for its possi- 
ble effect on the First Amendment. They 

found it easier to point out the flaws and 
limitations of aggression research than to 
do the same with the Cultural Indicators 
Project. Most of the research on aggres- 
sion resorts to experiments which have an 
undemonstrated relationship to reality; 
and that which uses the real world does 
not have sufficient controls, they sug- 
gested. They had a harder time with 
Gerbner (they focus on Gerbner rather 
than the project). By applying his defini- 
tion of violence without qualification, 
Gerbner has taken "the easiest, and least 
rewarding mute." Even so, he excludes 
"the infliction of pain as it occurs in real 

life" (as seen in sports- or newscasts), 
they said. They expressed their wonder at 
how a network can reduce the number of 
violent incidents but still register an in- 
crease on the violence index. (More lead- 
ing characters might be involved in vio- 
lence. and violence might be more 
broadly distributed over the programs 
sampled.) They said that the methodology 
is "ridiculous" for allowing anyone to 
conclude that a program beginning with a 
violent murder and ending with a violent 
capture of the murderer is less violent 
than a story about two patients who die 
of cancer. And they said that calling I 

"You cannot escape television by not 
watching it," Dr. George Gerbner, 
professor of communications and dean 
of the Annenberg School of Communi- 
cations, once told an interviewer. He 
and his research associates in the Cul- 
tural Indicators Project watch num- 
bers-numbers compiled from what 
happens on W drama and from the 
responses of viewers. From their statis- 
tics, they determine the messages that 
they believe W brings. Here is a sam- 
pling of their conclusions, both from 
their studies and from Gerbner's state- 
ments to the press: 

On TVS real victims: "Unfor- 
tunately, television's victims-those 
who, we are told on TV, have no 
power in our society-are women, 
blacks, foreigners, lower-class citizens, 
and other minority-group members. 
This is especially disturbing in light of 
the TV documentaries and public 
pronouncements by spokesmen for the 
television industry, which proclaim that 
the rights of minority groups must be 
protected both in societv and on 
ielevision:' 

On television ministries: "There is 
no support for the charge that they 
cause or at least contribute to the ero- 
sion of main-line church membership, 
financial contributions, and general 
participation. The programs appeal to 
an older, traditional audience; and 
watching these programs appears to 
confirm their religious beliefs, not sub- 
stitute for them, and to complement 
other forms of religious practice, like 
church worship. . . . Evangelists [on 
syndicated TV] are more likely than 
ministers on locally produced pro- 
grams to ask for money, to make more 
numerous requests, and to ask for 
greater amounts:' 

On the increased p o m y a l  of sexual 
activity: "Sex is not a simple act. It 1s 
a social relationship s t ~ c t u r e d  in par- 
ticular ways and for particular pur- 

Gerbner and Company on Teevision 
poses. We have no evidence to suggest 
that the dramatic change in verbal or  
pictorial depiction of sex has been ac- 
companied by a similar change in the 
social structure of sex. Most nudity- 
and other forms of dependency- 
depicted on television is still female; 
most demonstration of power is still 
male." 

On television and political com- 
paigns: "The purpose of parties is 
mainly to buy time on television and 
to dispense patronage. They're no 
longer the channel of communication 
between leaders and the voters. . . . 
Television wants new faces, so an es- 
tablished [political] figure, as a tired 
old media face, starts from a disadvan- 
tage. A new face at the right time can 
build up momentum that leads to the 
nomination. . . . Because of its at- 
tempt to be fair and evenhanded, tele- 
vision tends to equalize the votes. 
Winning the Presidency by narrow 
margins will become the rule rather 
than the exception. The margins will 
be slight, the mandates relatively 
small, and minority Presidents may be- 
come more frequent." 

On the perception of heavy viewers 
that they are politicaNy "moderate": 
"That does not necessarily mean that 
television is a force for genuine mod- 
eration: . . . We know from previ- 
ously reported data that the main- 
stream bends to the right on issues deal- 
ing with minorities and personal rights, 
reflects the anxieties and mistrust of 
television's violent 'mean world: and 
tilts to expansive populism on eco- 
nomic welfare." 

On economic self-perceptions: "On- 
going analyses . . . reveal that people 
whose objective social class is low and 
who watch more television are more 
likely to call themselves 'middle class'; 
among high S.E.S. [socio-economic- 
status] respondents, however, heavy 
viewers are more likely than are light 

viewers to call themselves 'working 
class.' " 

On science: "Television is the 
'wholesaler' of most images, including 
that of science. Television, on the 
whole, seems to make few friends for 
science but may confuse and alienate 
its potentially most likely students and 
supporters. We may have a serious na- 
tional problem standing in the way of 
better understanding and support of 
science. . . :' 

On health: "Prime-time characters 
are not only healthy (though often vul- 
nerable to inflicted injury) but, despite 
all the mayhem, eating, and drinking, 
are also relatively sober, safe from ac- 
cidents, and slim at all ages. . . . The 
cultivation of complacency, coupled 
with an unrealistic belief in the 'magic 
of medicine: is likely to perpetuate un- 
healthy life styles and to leave both pa- 
tients and health professionals vulnera- 
ble to disappointment, frustration, and 
litigation." 

On the poor light in which business 
people are portrayed: "Characters who 
are totally benign, in television and in 
real life, are ineffective, usually 
women and teachers. The price you 
pay for being goody-goody is that you 
are ineffective. The price you pay for 
power is that you are not portrayed as 
totally benign. You must have a touch 
of evil.'' 

On television in the couflroom: 
"There is a Perry Mason mythology of 
the judicial system, and that's what the 
networks feel they should give the 
public. . . . In fact. a trial must pro- 
ceed as independently as possible from 
conventional moral pressures and the 
popular clamor of the moment. . . . 
Neither history nor existing research 
supports the contention that television 
coverage of courts would enhance fair- 
ness, protect freedom, increase public 
understanding, or promote needed 
court reform." 
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need for participation and the need for in- 
volvement very clear to me. I cannot sit 
back, because I feel that where my 
responsibility as a scholar may conceiva- 
bly leave off, my responsibility as a citi- 
zen begins," he says. "I recognize that 
those are two different roles, but I think 
everyone has those two roles. When 
vou're dealing with areas that do have an 
impact on people's behavior and on public 
policy. your role as a citizen becomes 
more apparent." 

He says that. as a citizen. he has "no 
clearly defined aim." except "to stimulate 
or excite or cultivate a sense o f  alterna- 
tives and say that whatever people in a 
democratic country do ultimately has to 
take the form of legislation:' adding. 
"there's no other way to institutionalize it. 
to regulate behavior: there's no other way 
to structure institutions." Many people 
fear that legislation means Government 
control. he says. Yet. he points out. 
broadcasting lives on the law that makes 
advertising expenditures tax-deductible- 
they amount to 515 billion a year. "The 
alternative to Government control is mo- 
nopoly control." he htates. The existing 
system i s  not democratic and not a free 
market. so the question i s  not whether 

"I do not have a blueprint," Gerbner 
continues, but he does anticipate a rather 
Orwellian future i f  something is not done. 
He foresees a kind of tyranny-not a for- 
mal system, but "social control. control 
of people's behavior by the way in which 
you socialize them." Print decentralized 
cultural life: electronically-based commu- 
nications are recentralizing it. "Recen- 
tralization is inimical to the theory of 
self-government. which is  predicated on 
individual pubiics ha\,ing some under- 
standing of their own interest." he says. 
"Now if you can bring up a whole gener- 
ation or several generations of poor peo- 
pie with a mentality of millionaires- 
which is what we seem to have done-you 
very well abolish or reduce or limit their 
ability to be aware of their own interests. 
insofar as they are campetins or contlict- 
ing with the interests of other groups. 
And i f  you've done that. you've reduced 
people's ability to be self-governing. 

"So a new modern dictatorship wil l  not 
have to come in any kind of formal politi- 
cal guise." Gerbner goes on to say. "It 
would offend and revolt people. Why do 
that when you can do i t  so much more 
charmingly and entertainingly? It's a new 
problem because the same mechanism can 

there should be control. "It's a question 
of on whose behalf, how broadly. how 
many organizations, citizens. groups can 
share in influencing decisions. Right now. 
they're pretty insulated. So what I'm ad- 
vocating is that they should be less insu- 
lated. And our institutions should be 
more responsive." The media parade as a 
form of communication to the world. he 
says. but in fact. "they're a screen that 
very effectively screens out or admits 
very selectively and in very self-serving 
ways." Alternatives exist abroad. Gerbner 
would like people to know about them 
'.to broaden the base o f  the institutions, 
particularly broadcasting, particularly tel- 
evision." 

TV and 
Science 
"THE image of  
science, although 
rnnstl? benign, is 
linked with future, 
fantasy, and danger. 
The image of  the 
scientist, though 
largely positive, is a 
relatively rare, 
limited. and-com- 
pared to that of 
other characters- 
strange and forbid- 
ding image." 

be used to allocate resources rather than 
to concentrate them. It can be used to 
provide a much better understanding 
within society, to allow groups and pub- 
lics to speak for themselves to the whole. 
instead of always beins interpreted by 
somebody else." 

Gerbner says that he watches TV "to 
see whether a scene or a program tits the 
structure I know is out there, out of our 
studies, or whether it's an exception. And 
every once in a while. I am encouraged 
by seeing something that i s  an exception 
to the rule." 

One such exception was The Day .4fter. 
the ABC-TV movie about nuclear war. 
which Gerbner calls ..brilliantly 

producedm-both because i t  overcame 
many front-office objections and fears (for 
instance. he says, network executives wor- 
ried about signing up sponsors for the 
program) and because it challenged the 
typical dramatic assumption that violence 
solves problems. He does not consider 
The Day After a violent film. "You didn't 
see people pursuing private ?dins and hit- 
ting and killing each other. r5hich is what 
most television violence is:' he says. 

Gerbner has been such a staunch and 
!isihle exponent of his ideas that .Vehv 
X,rk magazine called him "t)pecat." 
Gerbner accepts the role. "But in order to 
he used by television. )ou can extract u 
price from television." he says. " I t  en- 
hances your ability to he a .certified 
authority.' I t ' s  like 'as advertised on teiev~. 
sion.' as i f  that would mran anything tit 
seems to mean something to a lot of peo- 
ple)." Nonetheless, making appearances 
has its frustrations-like gettine cut off 
before saying what he came before the 
camera to say, which some of Ted Kop- 
pel's guests on ABC's rvighriir~r learn. he 
says. But sometimes he is not cut off and 
can say his piece: after every such ap- 
pearance. or article in a populsr mag-  
zine. he gets hundreds of requehth fcrr 
more information. h e  says. adding. "That 
i s  my part of the bargain." 
I state one of my little biases. that 

within each celebrity rests sonie hollow- 
!less. and ask about the criticism of him 
as 3 .\elf-promoter. "There i s  a danger. 
ehpecially in academic life. because aca- 
demic people disdain popular appearances 
and feel that i t  makes them superficial. 
[sensing1 that they are u5ed in shallow 
u a y  on behalf of other aims-which it 
dnes. That's part of the trade-off: that'\ 
part of the barpaln." he \a)\. ' ,St i l l .  I 
continue." I have heard i t  said. in refer- 
ence to Gerbner. that brine '.a ceiebrit?" 
I\ not a proper scholarl) role. Gerbnsr 
seems to hale heard it. to,,. "Conslderin? 
ths source. 1 thought i t  u 3 5  more a fcsl- 
in: of jealouhy than of impropriety:' 
he habs. 

'.But." he continues. " i f  you're dealing 
not u i th  ehoteric things that only a few 
,peciaiists are really interested in. it' 
)ou're dealing with public ibsues [hat 
homehow have some' meanins to aimnit 
everyone. and i f  you're pioneerin,u. trying 
to show a new set o f  proposrtions. a new 
discipline. what i t  can contribute. I think 
you have to be a bit of an entrepreneur. 
You have to be a bit of a celebrity. 
"I try to look for the most productive 

opportunities to appear in public. I think 
that, by promoting myself, I promote the 
school. I promote the discipline. I pro- 
mote our work. And I don't know how 
else that can be done. I f  I 'm sorry about 
anything, it's about my limitations on my 
ability to do that. but not the fact that I 'm 
doing it. I f  anything, I think I ought to be 
able to do i t  more." E X D  
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(study indicates TV evangelism- 
doesn't hurt chutch attendance 

PHILADELPHIA (AP)'- The growth of T V  tributions and general participation," said George 
evangelism has not caused many people to stop a t -  Gerbner, dean of the Annenberg School. "Our 
tending or donating money to their local churches, study found no support for that charge." 
according to researchers who conducted a two- Gerbner, a member of the research team, said 
year study of religion and TV. communication research over the years indicates 

Television ministries have attracted millions that prime time television drama, and religious- 
of viewers, but those audiences are usually made programing. has become the "new religion" in the 
u p  of people with long-standing allegiance t o  United States. 
organized religion, according to researchers from ;"Watching television has become a ritual that 
the Annenherg School of Communications a t  the meets certain needs that used t o  be satisfied by re- 
llnivPraitvof and the Gallup Organ- ligion," he said in a statement issued Sunday. 
ization of Princeton, N.J. The surveyen found that about 13.3-million 

The study was commissioned by a group of people regularly watch religious programs, or 
more than 30 -religious organizations, including about 6.2 percent of all people with television sets 
the United Presbyterian Church, the  U.S. Cath- in their homes. 
olic Conference and television ministries such as The  programs "appeal t o  an older, traditional 
PTL Network and Jerry Falwell's Old Time audience and watching these programs appears to 
Gospel Hour. be a confirmation of their religious beliefs, not a 

"Television ministries have been suspected of substitute for them," the researchers said. 
causing or a t  least contributing to the erosion of "Their interest in the electronic church is com- 
mainline church membership. financial con- plementary to other forms of religious practice, 

A . .- 1 .  like church worship." 
Followers of TV evangelism typically are 

older, have less education and income, are more 
, conservative politically and are more fundamen- 

talist in their religious beliefs than the average 
1 person, the study found. 
I They also are more likely to live in rural areas 

and in the South and Midwest than peopie whc / don't watch religious programs, the researchers 
said, 

People who watch religious programs frequent- 
ly express greater confidence in their local church 
leaders than "light viewers" and "nonviewers," 
they said. 

About one of every four religious programs 
mentions local churche? and one in 10 urges view- 
rr,, :<, attend church, ti- \tudv found. . 
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/not hurt by ' TV ministry 
Television evangelism attracts a 

loyal and stable audience, composed 

1 01 older viewers who are conserva- 
tive politically and fundamentalist 
in their beliefs. a study indicates. 

I The survey, conducted by the Uni- 
verslty of Pennsylvania's A n n e n s g  

I School of ~ ~ u n i c a t i o n s ,  was paid 
for by a group of religious organiza- ! 

including TV ministries such 
as the PTL Network and Old Time 
Gospel Hour. 

Researchers for the Gallup organi- j zation of Princeton, NJ., also worked 
: on the study, which was to be re- 
I leased today. 

George Gerbner. dean of the An- 
nenberg School. said the study d i s  
credits the theory that watching reli- 
gious pmgratns keeps people from 

' attending church. / "Television ministries have been 
suspected of causing . . . the erosion I 01 mainline church membership. Ii- 
nancial contributions and general 
participation." he said. 

j . The survey indicated that 13.3 mil- 
' lion people regularly watch religious 

programs, about 6.2 percent of the 
estimated number of people i n  
households with televisions. 

"The programs appeal to an older. 
traditional audience, and watching 
these programs appears to be a con- 
firmation of their religious beliefs. 
not a substitute for them," Gerbner 
said. 

I- The survey was commissioned by a 
I coalition called the Ad lloc Ccmmit- . . ,., ... . 
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On TV andin I ~ov-dls, the Bad Guy Seils 
N CBS's "Dallas," the scoun- $& drelly businerrman J. R. 
Ewilig flashes his villainous - smile. On ABC's "Dynasty," tlie oil- 

iiidustry wheeler-dealer Alexis Car- 
rington is vengeful and dest~uctive. 

In Sidney Sheldon's long-time best- 
seller, the novel -"Master of the 
Ganie,". the main character, Kate 
Blackwell, is u ruthless conglomeru te 
Lycooll. 

Fictional "bad guy" business exec- 
utives are smirking, scheming, 
cheating and conniving their way 
across the ~ution's television screens 
and the ptri;os of i ts ndvels. 

It's become a familiar theme in the 
Lorig fictional iind dramatic history of 
hrner~ch - a country that, imnlcaliy, 
was built largely by the efforts of 
hard-driving cirpiralisti but at the 
same time lionizes the working-class 
hero, thc f e l l u ~  whc, often finds him- 
self in cor~fljct with just such a capi- 
talist. 

But these bad-guys capitalists 
seem to go over fine with the public: 
"Dallas's" ratings tiave beerr strato- 
sphe~ic, tind so have the. sales of 
"Master of the Game." Its paperbbck 
publisher, Whrner Books, has plinted 
nlore thalr 4.3 million copies. 

Yet the bid guys have been dww- 
ing boos and grumbles from real-life 
business people - rnostly coi~cernt?d 
about prime-time network television 
sliows, and nluch less about novels. 
Bernard J . O'Keefe, chzirman of the 
Ndtlonal Ass0ciatlon of Manufdctur- ~ r c h i e  (Carroll O'Connqr), J.R. (Larry Hagman) and George (Sherman Hvn~sle y ) . 
ars' executive i o m m l t t ~ ,  complains I -- - -- 
that when rhe nerworks create tic- I 
tibnal business folk. "they are either 
crooks or greedy or people who shout 
all the tj me." 

Mr. O'Keete - he's also chairman 
of E.Ci.&G. Iric., a Wellesley, Mass.- 
based high-technology conlpuny with 
sales of $1 billion a year - argues 
that "having a hard-working, unex- 
citing bw;ines.sman" or police tfficer 
- - -.L - 4 - . . .  . -  - -  - s:...:.. --.. I * A l  ... <,.;n.. 

plej'' he says. "1 don't think if'! so 
muph a matter of malice as it is that 
the writer is giving the vlewers what 
they expect, so to speak." I 

I 
E that as it may, some schofars 
have systematically stu4lrd 
fictional depictions of Amer- 

;o+.n ha.= ~V IYL 'L '  r-~.lo . qn.i h ~ \ r u  

I 
Amrxlcan business warld. 

St+ rumbles and grumbles don't 
come anly from Blg Business and Big 
Finhce. John E. Sloan Jr., president 
of the National Federation of inde- 
pendpnt Business - an organization 
uf mgre than 500,000 small- and inde- 
pendkt-business owners - said in a 
qnrcrh in F~hnlnrv  that in qnmp tde. 

Another early busjnt-sa novel tnuch 
pored over by literary historiu~s is 
Franlr-Norris's 1903 wark, "'fie Pit; ' 
about anarchic sptvulation in wheat. 
,That book, too, gives R negative view 
of a hard-driving businr.,saien -and 
i t  was a bdat scller i ~ i  its day. 

But all 1s not sljurl;cs:; and c;i~Am, 
Prnf~wnr W!i! t<  , r ! v > i ' , f l k - t !  11.t I;, ; l,:fi!f 



' U i l l l ~ b  b IitLI11g> l l r lvr  UCCII ~ L I ~ L U -  

spheric, and so have the sales of 
"?A>:iter of the Game." Its paperbacg 
publirlier, Warner Books, has printed 
riibre than 4.3 million copies. I 

1 

Yc;t Ule bad guys havz been draw- 
ing ljihjs and grunibles from real-life 
busincbs people - mostly concern4 
about prime-time network television 
shows, and rnuch less about novels. 
Bernard J. O'Keefe, cliairmun of thq 
Naciunal Association of Manufacturr 
ers' executive committee, complain$ 
that when rhe networks c m t e  tic! 
tional busirless folk. "they are either 
croolts or greedy or pmple who shout 
all the time." 

Mr. 0'Krz:e - he's also chairmaq 
of E.G.& G. Inc., a Wellesley, Mass.. 
based high-teclnology company with 
sales of $1 billiori a year - argueg 
that "having a hard-working, unext 
citing bu..inessmanW or police office+ 
or wl~lctevdr ;rs a fictional televisio q character. "doesn't seH advertising, 
and so most of us are caricatured fon 
that reitson." 

The b c l  at the Cliirnber of Corn! 
merce of tire United States, as; 
Thomas J. Donohue. group vice presi: 
dent, l~urs it, is that "there is a tend, 
ency in zritertainment television to 
depict inany business people as! 
we~ l~ l iy ,  unscrupulous &nd succeed./ 
ing thrmgh lass-than-l~onorable deal{ 
inps. This is totally incorrect." I 

but nerwork executives contend: 
that such ppzeves ignure some basic, 
ci.l:.iiut:~.at~ons of rhrir art. "The, 
v~~wirr,; public," says Alics M. Hen-' 
dersm, a CBS Broadcast G n ~ u p  vice: 
prtslcic:nt, "is a lot more intelligentl 
thalr some 01. t l l ~ ~ e  pavple give it1 
crdlt for being." I 

Mrs. Henderson, vice president for' 
plogram prticticas, sliys "the pri-! 
mary f t~ct iun oi prin1i.-time fictiond; 
lelevi~io~i is to entenairi." Mu& of1 
the pr~oyi~srnrning oaing complained 
about, she contends, "has dune just: 
that - i t  has sntertaind people. It's / 
IIUL mfant to be a view of business 
people ir~ real life." ! 

At ABC, Alari Wurtzel says: "Tele- / 
vision tends to deal with larger-than- 1 
life sirtrations. With television, asj 
wiih ail). drdr~iacic lorrrl, there is very, 
rarely r depicrion of the day-to-day 
lilt: of any praression, be it doctor, ; 
lawyer or businessmdn." i 

Tht? day-ro&y t'mth, says Mr. j 
Wurtzei, vice president of brwdcast i 
sta:~dards and practices for ABC ta le  i 
vision OII the East Coast, is that "the ( 
vast rnnjority of businessmen - net- j 
wnrk e.usc~~:ivrs included. I minht ! 

I 

Archie (Carroll o 'pnnor) ,  J.R. ( L a q  Hagman) and George (Sherman i.rrmdey). 
i 
I -- 
I 

,pie," he says. "I don't thnk it's so 
much a matter of malice 4s it is that 
the writer is giving the vigwers what 

:they expect, so to speak.'[ 

E that as it may, soke scholars 
have systematically studied 
fictional depictions1 of Amer-. 

ican business p p l e  - 1 and have 
found that those portraits  bear more 
than lheir share of warts. At the Uni- 
versity of Illinois at Urb8na-Chum- 
paign, for instance, Pvf. Etnily 
Stipes Watts of the EnglQh depart. 
ment has concluded that Fince 1945, 
"most businessmen depic~ed in teie- 
vision and serious l i t e r a t e  are char- 
acterized as greedy, unethical and 
immoral (or amoral)." 1 

At the University of Perufsylvania's 
, Annenberg School of Cqmmunica- 

tions, raearchers have Catalogued 
, more than 2,W fictional busiiiesb 
people shown on prime-tirqe nttwork 
televisior~ in the past eight tears. 'Thc ? school's d m ,  George Ge bner, re- 
p s t s  that one in three of Le charac- 
ters is a "bad guy" - whiu)~, i-:cl3ays, 
is a mucli more negative ratio tl;ar~ 
the bad-guy ratio for docrors (1 in 13) 
or police officers (1 in 29); 

Other analysts, crunchirlg: ditfererit 
sets oi numbers, have decided thut 
prime-time television's prrslntation 
of fictional business pedple is even 
wartier. In a 1982 article i ' the jour- 
nal '.Public Opinion,'' Lin% S. Lieh- 

. ter, S. Robert Lichter an$ Stirfiley 
1 Rothman reported that "the struggle 
between good and evil dominates tele- 
vision, and businessmen cqme dourn 
squarely on the side of the bad guys." 

. . The three analysts reported that, uf 
the fictional TV business \folk they 
studied, "60 percent were pnrayed  
negatively, compared to only 28 per- 
cent who were depicted pqdtively." 
They concluded that "if An~erlcan 
business has r e d e e m 9  social 
values, they rarely turn up on prime- 
time television. Rather. bushussmcn 

~rnekican business world. 
S~ich rumbles and grumbles don't 

come only from Big Buslness and Big 
~indnce.  Juhn E. Sloan Jr., president 
of the National Federation of lndc- 
pendpnt Business - an organization 
of m re than 500,000 small- and indc- 
p~~dkt-business  o m e n  - said in n 
speech in February that in sornr tele- 
vision kntertainment, "there is no 
nlorcy shown to small business." 

Re singled out three fictlonul srndll- 
business o y r s  spotlighted on CBS 
televisicin p recent years: Arcliie 
Bu~kt?r, n o w p  longer first-run nrt- 
work fare,. b i  still widely seen on 
10581 siiitiore; beorge Jefferson, the 
owner of dry cleq~ir~g plants on "Tile 
Jiffersorls," and hfel, the diner 
owner on  lice."\ 

se11t." 
TII~I .  son of dt?pictionj he said, has 

Iaelpt:J 1iir;hl bun;r:e~s w/dely susp.?ii.!~- 
eC, :;n6 "i;s a result, scores of i1gr:n- 

cies and thousands of regulclrions 
have ~ p r r u ~ g  up, in~posing c h e c k  on 
rhr ljarturmance of busipss." 

C s S  views its fictior~al childit-11 
more ioildly. Mrs. Headerson argues 
that Archie Bwlker should r~ot "lqly 
be labeltxi a bigot." "He's a peryon 
you love to hate," ,she says, but " I  
don't think that'f' a negative wr. 
trayal of a smajl' tavern owner." 

As for Geor e Jefferson, she suys 
he "may be d t t l e  rough around {lie 
edges as to how he deals with people. 
but he's cvhainly not at  all cornipt. 
He's genuinely a very good person.'' 
And IVI$ she mys, " a r e s  about Pis 
enlployees as much as he irritates 
than- that's not punraying him a6 a 
neg;rl.ive small-business man." 

,kt ABC, Mr. Wurtzel argues thzt 
t e chbrticter flaws of "Dynasty'?" 
er1nt;fui klexls Carrinmnn nrb hnl. X 

hnother early busiriris:, novel much 
port? over by l i icra~y liistorians is 
Franli Norris's 1903 wui k ,  "The Pit;' 
about ailarchie speculatic,n In wheat. 
That bwL, too, gives a ~tepative view 
of a hard-drivir~g busin,;s:.:rilan- and 
it was a best seller i ~ i  i1.i day. 

But all is llot sc;un;:,:;s and gloom, 
Professor Watts i.~-porictl in her book. 
Among the cultur;il crri~s-cru-r~nts 
she charred was w l l i ~ i  -hi; culled "a 
growing tenclc~l~.y utrioni; our recent 
writers to t r h t  the busiliassrnan with 
compassion, ~~d*r.sca!i<i~ilg, and even 
adrniraLion." S:ie sug~d;liYt in an in- 
terview that I L ~ C ~ I I L  fiction-writers' 
portrayals ot SI-riall-b~tiiness m m  
have bet,omt m o ; ~  favlj!.dble. 

And Roger W. Straii~ .I r., president 
of the publislu~.;: hu:>t. Ferrar, 
Straus & Giroux, sr;:uts :!~lt id~doyi-  
cill curr(:nts iiiivi. l'evd~c..cl fictionul 
busiliess icrlk in 1-r:ceiiL rlecades. He 
says, "5peakirrg of fhz (upof-the-line 
literary novel," iii tht Depression 
YF:itIX, "certaill iluLii01.i l i t  the Stein- 
beck-Dos Pas:;a:; s:;;@~\ -i!picrc.d the 
h ~ s i ~ ~ a s s  ~ : ~ t ' ~ . i i t i . t > ~  ii:: . :ap~tkIi~~ 
i~eavy, bur 1 utj~l'i r iiirk ! 1i.i c's been so 
t r ~ r  in cuntrrripor.ury ticlr:s." 

'The reason, he ttlicvc-s. is  that to- 
day's wr11~1.s i1:i.i ..; t L !  j i ~  <:sent capi- 
talistic society more coinpntible" 
than writeis viewed i l  ill thz Depres- 
sion and early p~srv;ar yi:clrs. 

Wi~nhrop Knu~vlton, cl.;~irn;an of 
another piib1ishir:g hoilse, Harper iL 
Row, si~~gl?s U U ~  Johll P. ilrlarquand, 
who died iir 1CA0, as 'hvir~g written 
perceptive fictlCn about b~sitiess peo. 
ple. & ~ d  he says the writer-lawyer 
Louis Auchincioss is on& fictioncer of 
today wi.10 has an "und~l.standing of 
how marvelously rich and tensioned" 
office lives car1 be. 

Mr. Iinowlton, who hus written 
sotne fiction himsell', also offers one 
practjcal ex~ilanation of i v i~ j r  fictional 
portrayals of the 1;usiiiess world give 
its real-lift! deriirerls J pdi!i: "There's 
e ",-,.,*,, *hi ,,,.- <.a, . , r  'L ., '.... 8 .....,. ..L-..a 



f iut  rlc~work exccurlves contend 
that such peeves ignore some basic 
zoii~iderutiurrs of their art. "The. 
vieiv~ng public," slys Alice M. Hen- 
&I son, a CBS Brciadcast Giuup vice 
president, "is u lor more? intelliqait 
ul- rUr . G U L I ~ ~ :  .. ijf thube ptwple give ;it 
crrillr for being." 

hirs. IIenderson, vice president for 
prcgrxm i;ractices, says "the pri- 
niaiy filrtction of prin~t-time fictiokl 
television is to entei-tain." Much of 
tl'c prcig~.arnming being complained 
abodt, she contends, "has done j y t  
tliilt - it has enterrained people. 16's 
not nleant to be a view of business 
people ir~ redl life." 

AI ABC, Wunzel says:  el'^ 
vision tends to deal wlth larger-than- 
life siroatioas. With relevision, as , 
with any drsrr~atic form, there is very 
rarely a depiction ol the day-today 
lire of any  ptofession, be it doctor,. 
lawyer or businessman." 

Tht? day-today truth, says Mr. 
Wurtzei, vice president of broadcabt 
staidatxis and practices for ABC tel'p 
vision on the East Coast, Is that "the 
vast majority of businessmen - nat- 
wuric executivts included, I migjit , 
add - pay their bills and operate in a 
highly ethical and appropriate fasfi- 
ion." Kild allyway, lie says, "I doq't 
tl~ink that businessmen are all d p  
pictea unfavorably" in fictional telk- : 
vision. 
A[ NBC, M. S. Rukeyser Jr., execv- 

tive vice president for public infor- 
mation, says carculls about fictionbl 
talevis~orl chardcters don't come d y  
f r ~ n ~  thi: business world. "It's prob 
ably irue riiat no group likes the wqy 
it's plzrayed on television or, in fact, 
in ariy utt,er part of the media," qe 
says. "The goals of a special intere$t 
p~.oup, which by definition are specigl 
al~d wsitive, are oitdn at odds with 
l~uirt that group Sees itself portrayed 
on television, and panicularly In en- 
tenainrnel~t programniing." I 

Convarscly, Lmnbrd S. Matthews, 
prrbiilent of tna American Assoclg- 
tion of ~dvelzising Agencies, says 
bi~sinessrnen rren't alone in suffering 
at cictipn-writers' hands. "The writer 
who 5it.s down to eritertain and com- 
n ~ ~ ~ n i c a i e  fast finds his job macle 
much easier if he stereotypes T 

nons, researcners nave, caraloguta 
more than 2,GM fictional business 
people shown on prime-time necwork 
televisiort in che past eight yefirs. 'The 
school's dean, George @rDner, re- 

or police officers (1 in 2p). 
Other analysts, crunchp>g difirralt 

sets of numbers, have $ecider! that 
primetime television's presentation 
of fictiot~d business pTple iu even 
wartier. In a 1982 article in the jour- 
nal "Public Opinion," LqQa S. Lir:h- 
ter, S. Robert Lichter and S t ~ ~ i l e y  
Kothrnan reported rhat '{the str~iggle 
between good and evil dor~i~iates rele- 
vision, and businessmen j come down 
squarely on the side of thq bad guys." 

The three analysts repqrzed that, of 
the fictional TV businefs folk they 
studied, "60 percent weqc pnr:iyed 
negatively, cornpard to jonly 28 pel*- 
cent who were depicted positively .'I 
They concluded that "if American. 
business has r e d w m g  social 

' values, they rare& turn qp on prime. 
time television. Rather, businessmen 
are cast as evil tuld selfish, social 
parasites." 

Drawing on such lindidgs, ~ e r t x r j j  
Schmertz, the Mobil Cyxyoratioqb 
vice president for puwjc affairs, 
asked a rhetorical question i,zi a 
speech last January: "Yho a$ the 
worst crooks of all on TV after - rofes- 
sional gangsters?" : /) 

l e ~ o u ' r e  looking at  one: jhe bu i -  
nessrnan," he declared. r'pot every 
crook un TV has an occu arion that 
can be identified, but of t  ose who do 

. the largest single grou [he said, i; 
business people. A n d i d  suggested 
that exporting Ameritan I telwisicm's 
"crazy-crooked-busi kssmen shows" 
helps fan foreignflsusliiciuns toof 
American institutjons. pslrticularly 
the multinational ,Corporations." 

A siniilar thqugh mjldrr view 
comes from George L. Ball, presidenl 
of Prudential-Bache: "'fhere have 
certainly been jelatively, few pieces 
of modern fictjb~a or d r a ~ a "  on te le  

.-vision or f i lmrthat  l've 'seen in the 
recent past thjit have had gs a sympa- 
thetic protagqnist" sorn e from the 

I 4 
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Prlrl, a selfish loudmo rh who is hard 
all his eniployees. Not xactly models 

se111." 

k of the small-business ople I rejve- 7 That sort of depiction; he siiid, has 
i~:i:;lt:.il ;.,LA . ! , : I~~;:SS widely s,rqi.. >;%- 
c;i, aiid "as i\ result, scores oi  ;r;~n- 
cles mil thousands of re&alutions 
have sprur~g up, imposing checks on 
the performance of busMess." 

CiiS views i ts  fictional children 
more iondly. Mrs. Henderson argues 
rhat Archie Bunker should not "truly 
be labeled a blyot." "He's a person 
you love to hate,",she says, but "1 
don't think that'3/ a negative por- 
trayni of a smay tavern owner." 

As for Gwrge Jefferson. she says 
he "may be ?little rough arour~d the 
&ye$ ks to pow he deals with people, 
but he's cgrtamly not at  d l  conupt. 
Ha's gi:riyinely a very good person. " 
And ME)[ she says, "cares -about; his 
ernployet?~ as much as he irritiites 
ttienlp that's not portraying him as a 
neggtive small-business man." 

$1 ABC, Mr. Wurtzel argues that 
r;ie char~cter  flaws of "Dynasty's" 
dkogeiul Alexis Carrington are bd- 
itnced by the sterling qualities af m- 
orl.~ei. character, her ex-husbhnd, 
Blake carrinkton, "a very tough hut 
fair busiriessman who is not involved 
in anything unscrupulous." 

k!. JHIS whole artistic issue. if that's 

1 whar it is, flows out of America's 
cultural and commercial pa.st, 

with many cross-currents. Professor 
Watts of the University of llllnois 
wrote i;1 her 1982 book-length treytise, 
"The Businessman in American Lit- 
erature," that "The capitalist has 
been atti~clced for any number of rea- 
solis thruughout our literary h~story." 

Slie analyzed the 1885 work that has 
been dubbd the first American busi- 
ness novel, William Dean Howolls's 
"The Rise of Silas Lapham." h d  her 
verdict was that the image of Silas, 
tht! bnoinessman and main character, 
"is one of greed and grasping m~sarli- 
ness, of unethical business dealings 
somewhere on the way to financial 

' success, of insensitivity to the needs 
of employees, of emotional atrophy, 
and of exploitation." 
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busiiiuss folk i r ~  recell( decades. He 
says, "spcaki~l; c;f Ihc: ~~)pot-the-l~ne 
literary novel," is] rho Depression 
yc:itrs, "cet-rdir.1 kutt~ol.< of the Steiri- 
beck-Dos Pas:;r~-, sc.ht~,! leyicted the 
b;:~i;~=s;, ex<. :..ti%:.: ...., it c.&pipalis\ 
hesvy, but 1 dm't tili'hi; ik~tc's been so 
true in co1ualilpJrai.b. L.~IIL's." 

?'he ieascul, he  bci~:,-.;e~, is that tcl- 
diiy's writel3 finci " !.i;.: ;;resalt i:api- 
~itlistic sGcie1.y mii!.e compatible" 
thctn ~ r i t t r s  viewcif i i  iii the Depres- 
sion aud early postwar years. 

Winlhrop Knowlior~, chairman of 
another publishing h ~ ~ u s e ,  Harper & 
Row, sirrgies olit Jotrl P. Marquand, 
wto died u, I h U ,  sls hbving written 
~ r c e p t i v e  ficliun itbildt business peo- 
ple. And he says the writer-lawyer 
Loliis Auchi~icl~ss is ori? fictiontet of 
today wtiu has an "unc.ierstandir~ of 
11ow marvelously rich arld tensioned" 
office lives cun be. 

Mr. Knowiton, wl~o has written 
some fiction hiniadt, iiho orfers one 
practical exlilwatiun oi why fictional 
portrayals of the: busi~ess world give 
its real-life tic11jzei.ts i~ ybin: "There's 
a great thinrtebs of k:~oiilttdge about 
businesmen on thr! pibii of peopie" 
writing fiction, he S.ry'S, "bechuse 
most people wno are writing fiction 
are spending their ti:ri: writkg tic- 
tion, they're r~ot j:oinG tir an office. So 
what we tend to gat is caricatures." 

And Prudential-Uacne's Mr., Ball 
says the blarnt. for  it^! iiwilovely por- 
traits may lie pa1 tly "with those of ris 
in the business comn:uriity who have 
probably done too little to talk about 
some of t.ho things of conscience, 
some of the thiugs of morality, some 
of the things of honor that we do." 

Mr. Ball also argues that the proper 
reilex for a business person, when 
riled by a fictional chtr.;icter, is not a 
gripe, bur a sliif uppcti lip. 

"People in iany busint-ss," he says, 
"bridle at seeing fictiotial portrayals 
of people in their line of work that are 
reputationally adverse. Out to carp 
about it reaily inlplies a defensive 
mentality as opposed ~t a pride h a t  
can override pinpricks. 'i'hus, for us 
to criricize specific illustrations 
would be, I ttunk, a form of snivel- 
ing." m 

'There is no mercy showrr to small 
busi~ess,' says another executive. 
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Jerry Falwell Religio~ 
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T V r e l P n  not luring lcongregatibns fro'& church, 

' . ~ -@7, . : . .  :, i . . . ,'. ,, .;. . .  . . . . I  . .. .. ; 
BY .Jim G a l l o y y  , , ' ' ' . primitim&beGision. Reiearchers fouhd that ' . 

StaI1,Wrilrr the mare television a person watched, the ' 
A ,tn%-year study sparked. by disagree- more likely hewas  t o  use .it  as a substitute 

.merits between traditional a n d  television f o r  religion.*'; . ' .. . .. . . . . . .,: .,~,;: v . ...' , '  : 
preachers h a s .  found that  the ."eleitronic . . "Certainly it ha i i i s  t i tu 'a l is t ic 'as~ts .  It 
church" does not lure pwple away f r o g  the does certain things that religion.:hh-done," . Sunday pew. - .  said Stewait Hoover.. a Gmject investigator,. 

The it ~j&'e&~ja'r&~eaich, ' T i t h  the University of Pennsylvania's Annen- %-% to be released on ay morning in New York, berg School of ~Ommunication.. ' .. , , 
also concluded that about- 13 million people, . i "There's a great deal (in television) that 
most of them already converted,. watch reli- explains reality, teaches basic. values :and 

ethics," he said. .~ .. . . t gious TV programs.. . : 
The figure represents bnly 6.dercknt of . The .Study kiew out:of $-. 1988 chadnge 

the viewing public and one-tenth of 'those fiom the National Council of Churches to  Pat  
claimed by some "televangelists.> ' . Rbbertsori :of the. 706 'Club. Mainliwdeliomi- .. 
. Though originally commissioned tosettle . nations have long .blamed TV 'preacher$ for 
a dispute; the study warns the factions to stop . 'diverting money and,'atkntion. from bcat 
worrying about each other and:to pay more churches; but $ntil'the,Adnenberg repo* no 
attention to the nation's "new religion" - conclusive resea h was available 

.... . . 5 .  , : - . . :  f - . . 
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I~tudy: TV isn't 
hurting church 
rolls. donations 
By Jim Galloway . Stan Wnter 

A two-year study sparked by disagreements between 
traditional and television preachers has found that the 
"electronic church does not lure peopleaway from the 
Sunday pew. 

that about 13 
million ~eoole,  most of them already converted. watch 
r e l l g l o u d ~ ~  programs. 

The figure represents only 6 percent of the viewing 
public and one-tenth of those claimed by some television 
evangelists. 

Though originally commissioned to settle a dispute, 
the study warns the factions to stop worrylng about each 
ather and to pay more attention to the nation's "new reli- 
gion" - prime tlme television. 

Researchers found that the more television a Denon 
watched, the morelikely he was to use i t  as a suktitute 
foy:r~ligio~~:: % ,b;- .zk ,,,,* : . .. .. ~...,. 

'CM1Iil9 It h&,riiualistfcBs&ts. It does certain -~~ ~ 

things that religlon has 'done." said stewart Hoover, a 
~roicct  investiaator with the University of Pennsvlvania's 

. intienberg Schjol of Communication. - 
4 - .  - .  The project grew out of a 1980 challenge by the Na- ' 
'' tional Co@il of Churches to Pat Robertson of the 700 

Club.. Mainline denomlna t io~  h.y_ee+on&+pd-.TYi 
ir . preach- divertl6g-money an a t  bon ram local 
? cburches.lbu4 until the Annenberg report, no conclwive re- 
$ ' G f t h  was available. .- 
. : "Television ministries have been suspected of causing . . 

: . : .  the erosion of mainline church membership;financial 
contributions and general participation," sald George 
Gerbner, dean of the Annenberg School. "Our study found 
no support for that charge." 

An unusual alliance of 30 denominations, churches ' 
and television preachers ultimately put up $170,000 to 
form the Ad H i  Committee on Electronic Church Re- 
search to finance the research. Donors included Robert- 
son, the NCC, JerryiFalwell, the Presbyterian Chu ch 
(U.S.A.), the Southern Baptist Convention and the' 6s .  
Catholic Conference. 

:, The oup chose the ~naenberg Schoo1,'which has a F . ,  history o televis~on research, and the Gallup Organiza- 
tion, which was in charge of a nationwide survey of view- 

.en.  as neutral inv-- - - - -  
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-3 . .. Team cites study results 
- -  NEW YORK (UP11 - A major study of the audience i .  

of religious television programming says the audience 
is smaller than some TV evangelists claim but does not 
have the negative impact on church-going some critics 
maintain. 

"Television ministries have been suspected of 
causing or  a t  least contributrng to the erosion' of 
meinline church membership, financial contributions 
and general participation," said George Gerbner, dean 
'of the Annenberg School of Communications at the 

, University of Pennsyliania and a member of the 
Tesearcfi team that studied religious television. "Our , 
study found no support for that charge." 

, - .~. - ~. . 
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r~~ I preachers no substitute *. 
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P H I L A ~ J ~ L P H I A  - 
Television evangelism 
attracts a loyal and 
a table  audience  of 
older viewers who are 
politically conserva- 
tive and theologically 
fundamen ta l l s t ,  a 

, study indicates. 
Thesurvey. conduct- 

ed by the Wsss&y of 
P e i a ' s  An- 
nenberg  School Of 
Communications. wan 
pald for by a group of 
rellgioua Organiza- 

! tions, Including such 
I TV.mlnlstries pa the 
FTL Network and Old 
Tlme Gospel Hour. . . 

Researchers for the 

for -church: study 
- 

CallupOrganizationof estimated numbr of 
Princeton. N.J.. also persons in households 
worked on the study, w ~ t h  televisions. 
which was to be re- M ~ h e  programs ap. 
leased today. peal to an older, tradi- 

George  Gerbner ,  tional audience and 
dean ofthe Amenberg watchlng these pro- 
School. said the study grams appears to be a 
discredits the theory confirmation of their 
t ha t  watching reli. religious beliefs, not a 
@ow programs keep' substitute for them." 
people from attendine Cerbner 
church. "Their Interest inthe 

The survey indieat electronic church is 
ed the number of Pm complemen ta ry  t o  
pie who , r e g u l a r l y  other forms of reli- 
watch religious Pro; ous ractiee,~ 4ike 
gr-8 : \3-? ti?poh.' i 
about 6.1 per'cent of tue ' said. 
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// Study: evangelism on TV 
I no harm' 
1 1~ 2 70 

N E ~  YORK (UPI) - A 
major study of the audi- 

, ence of relialous television 
programming says t h e  
audlence is smaller than 
some TV evangelists claim 
but does not have t h e  
negative . Impact on 
cburcb-going some critlcs 

I m'&Ykision ministries 
have been suspected of ' 
causing or at  least wntr ib  

I uting to t h e  erosion of : mainline church member- 
shio. financial contribu- 

1 Annenbere School of Com- 
' munlcatiok s t  the nlver 

gitv of Pennsvlvan~a hi a 
member of the research 
team that studied relialous 
telev~sion. "Our Zudy 
found no support for that 
charge." he sa~d.  ' 

At the  s a m e  t h e .  
Cerbner said the study, 
which was released today, 
found the "audience for 
religious televlsion is 
dmaller than h a s  been 
dalmed" - about 13.3 mil- 
lion regular vIeweTs Tot all 
progtamming. That 
amounts to a b u t  6.2 per- 
cent of the estimated num- 
ber of persons in house- 
holds with telewlon sets. 

The Annenberg study. 
conducted jointly wlth the 

/ Gallup Organization. was 
/I 

to church-going 
commissioned by a broad 
range of religious groups 
including Jerry Falwell's 
Old Time Gospel Hour, the 
National Council of 
Churches, the Christian 
Broadcasting Network, the 
U.S. Catholic Conference, 
the Snnhern Baptist Con- 
vention and some 30 other 
groups. 

It is the first major. in- 
depth look at the audience 
for relidous broadcasting. 

~ c c o r d i n g  to a sum- 
mary d today's study, 
most of t h e  religious 
broadcasting audience are 
not eonvetted to rellgion 
b the charismatic televi- r s o n  preachers but are in- 
stead church members 
with "a lone-standing a l l6  
giance to ;rganizd reli- 
gion." 

They drew a prof~le of 
the tellgious TV audience, 
drawn by televls~on con- 
tent not found on other 
telwision shows, a s  older, 
having less education and 
income. are more wnserv- 
auve politically and more 
"fundamentailst" in their 
religlorls beliefs. They are  
also more likely to lrve in 
rural areas  a n d  in t h e  
South and M~dwest. 

Other  f indings  In- 
cluded: 

Half t h e  religious 
programming viewe& say 
they are dis tisfied with 3 

- 

the "prevailing 'moral cli- 
mate," compared to only 
one-third of non-viewers. 

Half said evangelism 
and missionary work are 
the main goal of the 
church. compared to. one- 
third of the non-viewers. 

Only one-fith said the 
church should be "working 
for social lustice" while a 
third of the. non-viewers 
said this should be a prior- 
ity of the church. 

Heavy .viewers oi 
religious programs ex- 
press greater confidence! 
in local church leaders! 
than both light viewers or ! 
nowviewers. - &... % 
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TV docp't empty pews, study says 
7 0  

PHILADELPHIA (AP) - The growth of TV evangelism has not 
caused many people to stop attending or donating money to their 
local churches, according to researchers who conducted a two-year 
study of religion and TV. 

Television ministries have attracted millions of viewers, but 
those audiences are usually made up of people with longstanding 
allegiance to organized religion, said researchers from the Annen- 
berg School of Communications a t  the University of Pennsylvania 
and the Gallup Organization of Princet0n.m.~. 
- - 

i ----. 
-- -- -- 
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N evangelism seen 
no bar to attendance 
' PHILADELPHIA - The gtowth of 
TV evangellrm has not caused many 
p p I e  to stop attending or dona- 
m o w  to their local churches. ac- 
&dl& to Mearchers who conduct 
ed a two-year study of religion and 
TV. 

Televlslon mlnlstries have at- 
tracted mUUons of viewers, but those 
audtences are usuaUy made up of 
people with Long-standing allegiance 
to ogenlted rellglo~ ~ c c o r h g  to re- 
searchem from the Annenberg School 

; %leddon ml. .es have been 
' sqmcted of c- , or at least con- 

M)uUng to '  on of mainline 
church mem ftnandal conlrl- 
buUona and general 
SPM George Gerbner, r""""""" an of the An- 

\ acnbcg SEhooL "Our study found no 
' m r t  for Ulat charge." 1 
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Church not' 
hurt by tv 
evangelist 
3 
L / .  

PHILADELPHIA (AP) - 
People worried about the 

."erosion" of church attendance 

.and financial contributions 
shouldn't blame television 
evangel i s t s ,  according  t o  
researchers who conducted a 
two-year study of religion and 
TV . ..  

Contrary to what many may 
feel, the researchers said, the 

-growth of TV evangelism has 
not caused many people to stop 
attending or donating money to 
their local churches. 

. - Television ministries have 
attracted millions of .viewers, 
but those audiences are usually 
comprised of people with long- 
standing allegiance to organized 
religion, according to resear- 
chers from the U n i v w y  of 
Pennsylvania and the Gallup' 
organ-f Princeton, N.J. 

The researchers, working out 
of Penn's Annenberg School of 
Communications., w e r e  t o  
release a report on their two- 
yearstudy today. 

, - .  The study was commissioned 
by a group of more than 30 
religious organizations, in- 
cluding the United Presbyterian 
Church, the U.S. Catholic 
Conference and  television 
ministries such a s  PTL Network 
and the Old Time Gospel Hour.. 

"Television ministries have 
been suspected of causing o r  a t  
least contributing to the erosion 
of mainline church mem- 
bership, financial contributions 
and general participation," said 
George Gerbner, dean of the 
i Anngaberg Schqpl. "Our study 

found no support for  that  
charge." 

-- -- 
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\@Wey, views 
ministers 
4.23 0 & ORK (uPI) - A major study of 

the audience of religious television promam- 
ming say6 the audience is smaller than-some 
T V  evangehts claim but does not have the 
negative impact on church-going some believe. 

"Television ministries have been suspec&d 
of causing or a t  least contributing to the ero- 
sion of mainline church membership, financial 
contributions and general participation," said 
George Gerbner, dean of the Annenberg 
School of Communications a t  the Universitv . 
of pennsvlvania. "That is not the case." 

At the same time, Gerbner found the "au- 
dience for religious television is smaller than ' 
haa been claimed" -about 13.3 million regu- 
lar viewers for all programming. That amounts 
t o  about 6.2 percent of potential viewers. 

The study added that most of the religious 
broadcasting audience are not converted by 
the  shows but are instead church members 
with "a long-standing allegiance to organized 
religion." It deacribd regular tiewepa ae older, 
less educated, lower income, and likely to live 
in ~ r a l  areaa of the South and Midwest. 

The survey was commissioned by religious 
groups including Jerry Falwell's Old Time 
Gospel Hour, the  National Council of 
Churches, the Christian Broadcasting Net- 
work, the U.S. Catholic Conference and the 
Southern Baptist Convention. 
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Who Watches 
Philadelphia ' Televlslon evangelism attracts a loyal a n d  

t s tab le  audience of older  vlewers who a r e  pollti- 
cal ly conservative nnd theologleally funda- 

I mentallst,  a s tudy indicates. 

:Gospel Hour. ' 

f v Evangelists ' 

George Gerbner, dean of the Annenberg School. 
,said thestudy discredlls the theory that watchlng reli-, 
: . gious , programs keeps people from attending church. 

. "Televlslon ininistries have been suspected of caus. 
Ing . .. the erosion of malnllne church membership. 

'f~nancial contrlbutlons and general participation." tie 
; sald. "Our study found no support for that charge." - - - 
' The survey indicated the number of people who 
regularly watch religious programs is 13.3 million, about 
6.2 percent of the estimated number of people in house. 

' holds with televlslons. 
Researchers for the Gallup Organlzatlon of The survey was commissioned by a coalltion called 

Princeton, NJ., also worked on the study, which is to be the Ad Hoc Committee on Electronic Church Research. 
released today. u ~ B . ~ P w , .  , 
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Study ~ e c l a r e s ' ~  ~vangelis6 
Not t~ \ -lo Cutting Church Attendance 

PH~LADELPHIA (AP) - Peo le worried about the 
"erosron" of church attendance an a financial contributions 
shouldn't blame television evangelists, according to re- 
searchers who conducted a twpyear study of religion and 
TV e contrary to what many may feel, the researchers said, & 
growth of TV evangelism has not caused man? p p l e  to 
s t o ~  attending qr.donating money to their loca c urches. 

elev~s~on m~nlstnes have attracted millions of viewers. 
but those audiences are usually comprised of people with 
longstanding allegiance to organized religion, according to 
researchers from the U n & e ~ g p n _ s y L v a n _ i a  and the 
Gallup Organization of Princeton, N.J. 

The researchers, working out of Penn's Annenberg 
School of Communications, were to release a report on their 
two-year study today. 

The study was commissioned by a group of more than 30 
religious organizations, including the United Presbyterian 
Church, the U.S. Catholic Conference and television minis- 
tries such as PTL Network and the Old Time Gospel Hour. 

"Television ministries have been suspected of causing or 
at least contributing to the erosion of mainline church 
membership, financial contributions and general participa- 
tion," said George Gerbner, dean of the Annenberg School. 
"Our study found no support for that charge." 

Gerbner, a member of the research team, said communi- 
cation research over the years indicates that prime time 
television drama, and not religious programming, has 

become the "new religion" in the United States. 
"Watching television hasbecome a ritual that meets 

certain needs that used to be satisfied by religion," he said - 
in a prepared statement. 

The surveys conducted for the Annenberg study show 
that about 13.3 million people regularly watch religious 
pro rams, or about 6.2 percent of all people with televisions 
In tieir homes. 

The programs "appeal to an older, traditional audience 
and watching these programs appears to be a confirmation 
of their religious beliefs, not a substitute for them." the 
researchers said in their statement. 

"Their interest in the electronic church is complemen- 
tary to other forms of religious practice, like church 
worship." 

Followers of TV evangelism typically are older, have 
less education and income, are more conservative politi- 
cally and are more "fundamentalist" in their relrgious 
beliefs than the avera e person, the study found. 

They are also more fikely lo live in rural areas and inthe 
South and Midwest than people who don't watch religrous 
programs, the researchers said. 

People who watch religious pro rams frequently express 
greater confidence in therr local cEurch leaders than '.light 
viewers" and "non-viewers," they said. 

About one of every four religious programs mentions 
local churches, and one in 10 urges viewers to attend 
church, the study found. I 
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~ e l i ~ i o u s  television 
said drawing fewer 

- 

> -  viewers d ?  l a  than claims 
- .  , 

By United Press hternatlonal by the charismatic television pi&chers 
butareiwteadcburchmembe~~with"a : 

NEW YORK - A major study of the long-standing allegiance lo organized 
audience of religious television religion." 
programming says the audience i s  "We found that the audience for 
smaller than someTV evangelists claim religious television Is smaller than has 
but does not have the negative impact been claimed, though this group is 
on church-going some critics mainbin. consistent in its viewing habits," the 

"Television ministries have been researchers said. "The programs 
suspected of causing or a t  least appeal lo an older, traditional audience 
contributing to the erosion of mainline and watching these programs appears , , 

church membership, financial to be a confirmation of their religious . 
contributions and general belie& not a substitute for them. Their 
participation," said George Gerbner, interest in the electronic church is 

to other forms of 
Communications a t  practice, like church 

a pmfile of the religious . '  
television. by television 

"Our study found bosupport for that content not found on other television 
charge," he said. shows, a s  older, having less education 

At the same time, Gerbner said the and income, a re  more conservative 
study found the "audience for religious politically and more "fundamentalist" 
television i s  smaller than has been in their religious beliefs. They are also 
claimed" - about 13.3 million regular more likely to live in ~ r a l  areas and in 
viewers for all programming. That the South and Midwest. 
?mounts to about 6.2 percent of the Otherfindingsincluded: 
estimated number of persons in - Half the religious programming 

L * 

households with television sets. viewers say they a re  dissatisfied with 
Annenbew study. conducted the .'prevailing moral climate;' 

intly with the Gatiup Organization, . compared to only one-third of non. 
' as commissioned by a bmad range of viewers. 

religious groups including Jerry - Half '&id evangelism and '. 
FalwelI's Old Time Gospel Hour, the missionary work are.the main goal of 
National Council of Churches, the & e c h u r c h , ~ m p a ~ d  ~ ~ n e - ~ ~  01 the 
Christian Broadcasting Network, the non.viewers. 
U.S.Catholic,Conference,UleSouthern - Only one-fifth said the church 
Baptist C0n~entl0n and some SO other should be "working for social justice" 
groups. '- whilea thirdof thenon-viewerssaidt@s 

It  is the fiwt major, indepth look at should be a of the church. 
theaudienceforreligiousbroadcasting. . - Heavy viewers of 

' ' According to a summary of the Study, programsexpress greater confidence in 
most of the rellglous broadcast~ng local church leaders than both light 
audience are not converted to religion viewers or non-viewem. 
- - . ~ 
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Study rebuts tie 
of TV ministries, 
church dqlines I.9 

'" I., 

PHILADELPHIA IAPI -The growth of 
TVevangelism hasnot caused many people 
tostonattendineordonatinemonevtotheir 1 
local'churches~according-to reGarchers 
whoconducted a tweyearstudy of relig~on 
and TV. I 

Television ministries have attracted mil- 
lions of viewers, but those audiences are 
usually made up of people wilh long.stand. 
ing alleglancetoorganized religion.accord- 
inE to researchers from the-Annenbere. 
School of Communsat~ons at t h e m '  

, . ~ & a n d l h e G a l l u p O r g a n i z a -  
tion of Princeton. N.J. 

Thc study was commissioned by a group 
of more than 30 religious organizations, in- 
cluding the United 'Presbvterian Church. 
the L S. ~ a t h o l ~ c ~ o n f e r e n ~ e a n d  televisiun 
ministries such as PTL Network and Jerry 
Falu~ell's Old Time Gospel Hour 

"TELEVISION MlNISTRIEShave been 
susnected ofcausineorat leastcontributine 
l o  iheeroslon of minlinechurch membe;. 
s h ~ p ,  financ~al contributions and general 
narlic 11Y~tion." said George Gerbner dean 
~ I I  the . innent )erg~choo~ ."~-~rs tudy  found 
no >upport for that charge" 

Getbner.a member of the research team. 
m d  communication research over the 
years incllcates that prime-time television 
drama. and religious programming, has be- 
come the. "new-religion" in-the-United 
Stnt6z~  - - - . - -. 

"Watct~ing television has become a ritual 
that meets certain needs that used to be 
satisfied by religion." hesaid inastatement 
issued Sunday. 

The surveyers found that about 13.3 mil- 
lion people regularly watch religious p r b  
grams. or about 6.2 percent of all people 
with television sets in their homes. 

THE PROGRAMS " a ~ w a l  to an older. 
trad~tional aud~ence and  watching these 
programs appears to be a confirmation of 
their reliFlous beliefs, not a substitute for 
them." the researchers said. 

"Their lntcnrest in theelectronicchurch is 
comolementarv to other forms of relieious - 
praciice, llke church worship." 

Follouersof TV evangellsm typically are 
'older. have less education and income, are ~ ~~.~~ 
more conser,,ative politically and are more 
fundamentalist in their religious beliefs 
than the average person, the study found 

They also are more likely lo live in rural 
areas and in the South and Midwest than 
people whodon't watchreligiousprograms. 
the researchers said. 

People who watch religiousprogramsfre- 
quently expressgreaterconfidencein their 
local church leaders than :'light vlewers" 
and "non-viewers.'' they sad.  

~ h o u t  one of everv'four religious prw 
~ 

grams mentlons locaichurches. and one In 
10urcesviewerstoattendchu~h.thcstudy 
found. . 
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TVpreechers' viewers eyed 
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J ' I '  
P ~ I L A D E L P H I A  (UPI)  - "Television ministries have been 

relevision evangelism attracts a suspected of causing ... the erosion of 
oyal and stable audience of older mainline church membership, finan- 
~iewers who are politically con- cial contributions and general 
,ervative and theologically fun- participation," he said. "Our study 
lamentalist, a study indicates. found no support for that charge." 

The survey, The survey indicated the number 'ms of people who regularly watch re- 
)erg School of Communications, was ligious programs, is million, 
laid for by a group Of about 6.2 percent of the estimated 
~rganizations, including such TV number of persons in households 
ninistries as the PTL Network and with .televisj.ons, 
)Id Time Gosael Hour. 

Flesearche; for the Gallup Or- 
:anization of Princeton, N.J., also 
vorked on the study, which was to 
ie released Monday. 

George Gerbner, dean of the An- 
ienberg School, said the study dis- 
:redits the theory that watching 
-eligious programs keeps people 
tom attending church. 

~ 

"The programs appeal to an 
older, traditional audience and 
watching these programs appears to 
be a confirmation of their religious 
beliefs, not a substitute for them," 
Gerbner said. "Their interest in the 
electronic church is complementary 
to other forms of religious practice, 
like church worship." 

- - -- 
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S t u d ~  uncovers little co et 
- 

, betwee9 ( a  2-qf TV, regular churches 
i NEW YORK ( ~ ~ ~ ~ ~ & r i c a ' s . b o a m i n g  "electron-, : I'Ourstudy found no support for that charge." 
i ic church," operating via television and often criti- mestudy said the realcompetitor s&ms to be com- 
I cizedas siphoning off membership, participation and. mercial television itself - what Gerbner calls soci- 

funds from regular churches, has no such effects, a ety's "new religion." 
national study concludes. "General commercial television viewing - seven 

. It found that audiences of the evangelical broad-' hours a day in the average television household and 
casters also attend and contribute to their local rising - may support or supplant some religious sa- 

; 'churches and see "no conflict bemeen syndicated re- tisfactions and thus lessen the importance of religion 
: ligious television programs and more traditional for its heavy viewers." 

forms of worship." Heavy viewers were found less likely than light 
: Rather, the two are iegarded as "complementary viewers to read the Bible, indicating an influential 

, .., and mutually reinforcing activities rather than as . rivalry between commercial television and biblical 
substitutes for one another," said the report, released faith. 

! Sunday.. ..k While no basic, institutional conflict was found be- 
The i w d e a r  study, "Religion and Television," was tween religious television and the churches, the re- 

carried i)hf'by the University of Pennsylvania's An- port says "a conflict with established forces &sib," 
nengffr! School of Communications and the Ca l lu~  e~itomized in general television. - .  
Orgar&ation for a cross-section of about 40 Christian The rise of &e electronic church, until now getting 
.prganizations. 

' 
scant scientific analysis, seems to be an echo of "fun- 

They,range from the U.S. Catholic Conference, the damentalist upheavals that have shaken large parts 
interdenominational National Council of Churches of the world." according to the rewrt. 
and several mainlime Protestant denominations to the The broadcast evanGlism audence, totaling about 
Billy Graham Evangelist Association, the Christian D.3 million, tends to be more conservative, more fun- 
Broadcasting Network, the National Religious Broad- damentalist and rural than non-viewers and more dis- 
casters and J e n y  Falwell's Old Time Gospel Hour. satisfied with "the prevailing moral climate," it - 

"Television ministries have been suspkted of caus- found. ~. .~ ,. ; .,> 

@g o r . ; a ~ ~ l ~ a s t .  contributing.to,emSiod~of. mainlined. -1:In..fact, Wi dissatisfaction &th th6 prevailing ' .  7 @urch~gm&q$hip, f i i ~ c j i i f ~ f I 0 1 1 s ~ ~ n d  g & W . " c l l n i i @ : m a y  be one of the most distinctivef.. . . 
era1 participation," said &$rg&f$bner, dean of the'-,*rids' "between ieligious programs _ and . their,; 

r , .  - Annenbergewt,mdmeakaitbe Mear th  team. vieweis," th report says. Li,_L..cs;~& &.I 
1 L... ._  -\_. _._,-.-- i--i'-.... , . .--- ) . -. , ,  
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TV , n r  ministries draw older, fundamentalists: study 
$H~~ADELPHIA, April 15 - work and Old Time Gospel Hour. erosion of mainline church mem- 

Television evangelism attracts a ~ ~ ~ ~ r c h ~ ~ s  for the Gallup bership. Financial contributions 
loyal and stable audience of older Organization of Princeton, N.J., and general ~articipation:' he said. 
viewers who are politically conser- also worked on the study, which is "Our study found no support for 
vative and theologlcall~ fundamen- to be released Monday. that charge!' 
ralist, a study indicates. The survey indicated the num- George GerbneG dean Of the ber of people who regularly watch The survey, conducted by the Annenberg School, said the study religious programs is 13,3 million, 
U L L  .PG.nnsyhanids discreditsthe theory that watching about 6.2 percent of the estimated 
Amenberg chool of Cornmunica- religious programs keeps people O! people in households tions, was paid for by a group of from attending church. with televisions. 

I religious organizations, in luding "Television ministries have 
I such TV ministries as  the P&L Net- been suspected of causing . . . the u w  press wematmal 
- - _ a ~  ~ - 
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hers not hurting 
Communications found: The figures are far fewer verse than the ratings would in- 

.About 13.3 million watch than religious broadcasters e dicate." 
religious shows, 6.2 percent of timate, but the Rev. Jerry Fal- The study also found that 
the population in TV-viewing well, Moral Majority leader, most viewers are older, less 
households. said: "I can only go by the pee  educated, more conSC?IVatiVe . 3.14 percent watch one ple who support us and write us and have lower incomes. 
hour or more weekly of reli- and say they're listening. Our 
gious programs. reality is, we have a larger uni- 

+ 

. 

, 

, 

BY patrick 0' They preach to a s k l i  al- 
',- ready-converted following, USA TODAY 

says the study commlsioqed 
Television evangelists are in- by more than 30 conservative 

creasing in alrtime, but they and liberal religious groups. 
are not draining members or The tweyear study by Gal- 
money from local churches, lup and the University of P e w  
says a study released today. sylvania's AnnenbergScliml ol 

USA Today
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Study Finds Religious TV Audience 
Smaller Than Evangelists Claim 

NEW YORK (UPI) - A major study of the preachers but are instead church members with 
audience of religious television programming 'a long-standiig allegiance to organid  relig- 
sa the audience is smaller than some TV evan- ion" r .  Re lsts clam but does not have the nerrative im- "We formd that the audience for relieim tele . 
pact on churchgoing some critics rnaii~tain. vision is smaller than has been claim& though 

"Television ministries have been suswcted of this m a  is consistent in its viewine habits." 
causing or at least contributing to the k l o n  of 
mainlim church membership, financial contri- 
butions and general partici tion." said George 
Gerhner, dean of the Amen c rg School of Cam- 
munications at the Universit of Pennsylvania 
and a member of the reseuc team tbat studied 
religious television. 
"Our study found no support for that charge," 

he said. 
At the same time, Gerbner said the study 

found the "audience for religious television is 
smaller than has been claimed" - about 13.3 
million regular viewers for all programming. 
That amounts to about 6.2 percent of the esti- 
mated number of wrsons m households with 
television sets, 

The Annenber study, conducted jointly with 
the  allu up Org&tion, was commissioned by a 
broad range of religious grou inclnding J e w  ( Falwell'a Old Time Gaspel 8 our, the National 
Coundl of Churches, the Christian Broadcasting 
Network,'the US. Catholic &Conference, the 
Southern Baptist Convention and some 30 other 
P P .  

It is the k t  major. indepth look at the audi- 
ence for religious bmidcashg. 

Accordine to a summarv of the study, most of 
the religious broadcastingaudience a g w t  con- 
verted to relieion bv the charismatic television 

the r&&hen said 'The programs appeal b 
an older, traditional audience and watching 
these programs appears to be a c o n f i t i o n  of 
tbeir religious beliefs, not a substitute for them. 
Their interest in the electronic church is com- 

lementary to other f o m  of religious practice, 
ik. e church worship!' 

They drew a profile of the reliaioru TV audi- 
ence, dram bpielevision conten: not f m d  on 
other television shorn as older. havine less edu- 
cation and income, are more comemalive politi- 
cally and more "fun&rnentalist" in their relip 
ious beliefa Tbey are also more like1 to live m ,, .. . 
rural areas and in the South and Mi est 

Other fimdings included: 
& 

- b U  the religious rogrammlng viewera 
say they are dissatisfiecf mth the "prevailing 
moral climate:' compared to oaly ~ t h l r d  of 
non-viewers. 
- b U  said evangelism and missionary work 

are the main goal of the churcb, comDared to 
one-third of the non-viewera. 

-Only one-5tb said the church ahodd be 
"working for sodal justice" while a thlrd of tbe 
aopviewers sald thig shoald be a priority of the 
church 

-Heavy viewers of reli '00s rograma ex- 
ress greater coflidence in ooll urcb leaden &, f 

both Ught mewen-viiwen. 
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I .TI/ Eoangelis ns Older Viewers 
: PHILADELPHIA attracts a 
loyal and stable audience of older viewers who a re  politically 
Conservative and . theologically . fundamentalist, a study indi- 
'cates. . .  , 

The survey, conducted by the University of Pennsylvania's 
.Annenberg School of C o m m u n i e  
'of religious organizations, including such TV ministries a s  the 
PTL Network and Old Time Gospel Hour. 

George Gerbner. dean of the Annenberg School, said; "Tele- 
'vision ministries have been suspected of causing.. . the erosion 
d f  mainline church membership, financial contributions and 
general participation." he said. "Our study found no support for 
chat charge." . ' 
'. The survey indicated the number of people who regularly 
hatch religious programs is 13.3 million. 
1:' -. . 
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[ Religious I s  -,{I TV Audience Smaller ~ h a n  some Evangelists Claim, Study says ." -,- 
NEW YORK (UP11 - A major study of the 

audience of religious television programming says 
the audience is smaller than some TV evangelists 
claim but does not have the negative impacb on 
church-going some critics mainlain. 

"Television ministries have been suspected of 
causing or a t  least contributing to the-erosion of 
mainline church membership. financial contribu- 
tions and general participation." said George 
Gerbner. dean of the Annenberg Schwl of Com- 

;j' 

munications a t  i h e  ~ n i v e k i t v  of Pennsylvania * I  
a member of the research team that studied 
religious television. : 

..Our study found no support for that charge." he 
said. 

At the same lime. Gerbner said the study found 
. the "audience lor religious television is smaller 

than has been claimed" - about 13.3 million regular 
viewers for all programming. That amounts to 
about 6.2 percent of thr estimated number of 

7' 

persons in households with television sets. 
The Annenberg study. conducted jointly with the '  

Gallup Organization. was commissioned by a broad 
range of religious groups including Jerry Falwell's 
Old Time Gospel Hour. the National Council of 
Churches. the Christian Broadcasting Network. the 
US.  Catholic Conference. the Southern Haptlst 
Convention and some 30 other groups. 

It is the first major. indepth look at the audience 
for religious broadcasting. / 



I TV church hasn't cut congregation sizes 
r a '1 b ~ e w  ~ o r k  Times News service : part, already have strong religious beliefs. The 

NEW YORK - Religious tele.vision shows are  programs, the study suggested, fail to reach large 
not cutting into church attendance as some social numbers of viewers who are not actively reli- 
srientists and religious organizations had sug- . gious, nor do they seem likely.to make many new 
gested in recent years, according to a study of converts. 
religious television programming released yester- "This is both good news and bad news for evan- "T 
day gelical broadcasters," said George Gerbner, dean 

The two-year study, conducted by' t h e m  of the Annenberg School. "The good news is that 
sity of Pennsylvania's Annenberg School of Corn- they do not reduce the number of people going to 
rnunications,,also found that religious broadcasts local churches. On the bad side, we found they are 
appeal to 13.3 million people'- 6.2 percent of reaching a stable audience of those who are;: 
American tel. %,ision viewers - rvho, for  thr most already n.li~iouslv active." - .. ----- -. ~ . ~ .- .~ 

Birmingham Post-Herald      4/17/1984



\TV preachers found 
to draw few viewers 

-..-.m-- 

mank p. L. S o m d ~ ~ ~ ~ ~ ~  P A G ~ .  
. 

wlll vary as widely as the theology of 
Rel!c'::~ Editor of The Sun the sponsors of the study. 

\o .? lQ The more liberal, mainstream d e  NEJYORK - A two-year study nominations, which had felt threat- 
financed by 39 Catholic and Protes- ened by claims that TV evangelists 
tant organizations bas determined were drawing 130 :million regular 
that theactual audience for even the viewers or more and syphoningcon- 
most successful of the TV preachers tributions away from the local 
is far smaller lhau manv of them had churches, breathed a sigh of relief. 
believed. 

"Infinitesimally small for the huge 
amounts of money spent" was the 
way the Rev. Everett C. Parker, of 
the United Church of W i t ,  cbarac- 
terized the 13.3 million "reeular 
viewers" of such religious pro&ams 
estimated by the polling. 

That total which the Rev. William 
F. Fore, of the National Council of 
Churches, said reflects the number of 
Americans who watch as little as 15 
minutes of religious broadcasting at a 
time, amounts to about 6.2 percent of 
the number of people in households 
with TV sets, according to the re- 
search. 

But at a recent.press conference 
for release and discussion of the data 
it became clear that interpretations 

~ . - ~ ~- 

Their representatives already are 
beginning to reassess fiiancill com- 
mitments to competing religious 
broadcast time. 

Mr. Fore noted that when the 
study zeroed in on "regular" viewers 
of an hour or more of the religious 
programs, the audience dropped 
below seven million people, or only 
3.14 percent of the total with TV sets. 

George Gerbner, dean of the An- 
nenberg Schwl of Communications at 
the University of Pennsylvania and a 
member of the research team, said he 
disagreed with describing as "Mi- 
tesimal" the audiences for such reli- 
gious broadcasters as Pat Robertson. .. 
Jimmy Swaggart and the Rev. Jerry 

See EVANGELISTS, A5. $1. 1 
- ~ 

~ . ~ . ~  
~~ ~ .- 



TV Grachers found 
to get fewer viewers 
- Q 

than 'many believed 
1 k 
ESANGELISTS, from A : 
Falwell. "Lmited, stable, yes," Dr. Gerbner md .  
"But clearly they are supporting the programs." 

Davld W. Clark, vice president for marketing at 
Pat Robertson's Christian Broadcasting Network 
Center in Virginia Beach,added, "No one rs forced 
or coerced to gve, as with the Internal Revenue 
Service. They give freely." 

In response to an assertion by one of the re- 
searchers that the bulk of the fundmg for TV 
evangelists in general comes from a relatively few 
large contributor%, not many small ones, Mr. Clark 

66 "Televlson 
ministries have been suspected 

of musing, or at least 
contributing to, the erosion of 
mainline church membership. 

/ :Our study found no supportfor 
1 .  that charge. . . .9 

GEORGE G E m R  

,* &id that only about 20 patent of Pat Robertson's 
sup rt comes from major donom He said the an- -4 nua P" budget for Mr. Robertson's CBN network is' 
about $20 million. 

Ben Armstrong, executive director of National 
Religious Broadcasters, said the "big question" fac- 

g lus membership now is, "How do we reach out k '  the large number of people not in our au&ence?" 
He said he was "concerned that minorities and 

women are under-representeded" in thecooteot of thk 
religious programs studied. "We will review that," 
be said. 

Mr. Annstrong was especially pleased with Ute 
study- conclusions that the national, nondenomina- 
tional mostly fundamentalist religious broadcast- 
ers in his p u p  are not draining the resources of . 
local cburcheq but rather that their loyal audiences -. 
displayed a longtime allegiance to organized reli- 
gion. 

"Televison ministries have been suspected of 
causmg, or at least contributing to, the erosion of 
mainline church membership," Dr. Gerbner ob- 
served. "Our study found no support for that 

ch%kmbined survey of TV viewers by the An- 
nenberg School and the Gallup Polling organization 
"found that the audience for religious TV is smaller 
than has been claimed, though this group is consist- 
ent in its viewing habits. The programs appeal to 
an older, tradihoual audience and watching these 
programs appears to be a confirmation of their 
religious belief, not a substitute for tbem." I 



Gllr Uinrin~mff up~f , 

CINCINNATI, OHIO 
0. 142,746 

APR 17 1 9 8 4  
d P $  

I I Who views 

e vangelis fs; 
(2 70 ,,w, .,,, 

NEW YORK -r A major study or tb 
audlence of religlous televlslon prc 
grammlng says the audlence is smallc 
t h a n  some TV evangellsta claim b t  
does not  have the negative Impact o 
church-golng some crltics maintain. ' 

"Television minlstries have been sus 
pected of causing Or at least contribut 
Ing to the erosion of malnline churc 
membership, financial contribution 

religious tele 
vision. 

I "Our study found n'o support for tha 
charge," he said. 

At the same tlme, Oerbtler said th 
study found the "audlence for reiigiot 
televlslon is smaller t h a n  has  bee 
claimed"-about 13.3 milllon reguiz 
viewers fo r  all programming. Thn 
amounts to about 6.2 percent of the e.st 
mated number of persons in householr I with television sets. I The Annenberg study. conducte, 
jointly with the Ga l lu~  Oraanizatior 

I Was commlssloned bv a-brocd ranne o 

I 
. - - - - -. . 

religious groups lnciuding Jerry F a i  
Well's Old Tlme Gospel Hour, the Na 
ti0nal Council of Churches. the Chris 

I 
~~~, ~~~- .~~..- 

t lan Broadcasting ~etwork,  the U . 9  
Cathollc Conference, the Southern Bao 

I t ist  Conventlon and some 30 o t h i  
,groups. 

It is the first malor, in-depth look a' 
the audience for religlous broadcasting. 

According to a summary of the study 
most of the reliaious broadcastlna audi 
ence are not converted to rellglon-by thc 
charlsmatlc televlslon preachers but arc 
Instead church members wlth "a lonp 
standing allegiance to organized reli- 
glon!' . - .  

I "We found that the audience for tell. 
aious television is smaller than has beer 
claimed, though this group 1s conslsten 
In i t s  viewing habits," the researcher! 
sald. "The programs appeal to an older 
tradltlonal audlence and  watchin& 
these programs appears to be a confir- 
matton of their religious beliefs, not r 
substitute for them. Their interest 11 
the electronic churh is complementar) 
to other forms of reltgious practice, likt 
church worship." 

They drew a profile of the religiour 
TV audience, drawn by television con- 
t en t  not  found on other  televlslor 
shows, as older, having less educatlor 
and  income, are more conservative po- 
litically and more "fundamentalist" ir 
their  religious beliefs. They are alsc 
more likely to llve in rural areas and 112 
the South and Midwest. -,:, 

--, 
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The holiest week / Q ,  nr . . -  . -  
'with Holy ~&kua<d"Passover virtually In the United States, a land of unparal- 
coinciding, this truly is the holiest week in leled freedom, leaders quarrel over prayers 
the Judeo-Christian world, a time to recall in public schools; in Poland, where free- 

' two periods of trial and renewal, centuries dom is prostrate, students battle to return 
aoart. but similar in their auests for free- the crucifix. symbol of resurrection, to 
dhm. ' 

The resurrection climaxed events that 
began with a daring visit to Jerusalem by a 
Jew from Namrcth who sought freedom 
for his people from the Roman yoke. 

Christ camc to observe Passover, to 
mark, as Jews do throughout the world 
this week, the escape of the Hebrews from 
bondage under the Egyptians. 

Technology has carried man far beyond 
the physical confines of the Roman world, 
but the thirst for freedom rooted in the 
principles espoused by Christ and the 
ancient Hebrew remains as fierce as eves 

their classr&mi. 
Amidet the violence that underscores 

man's continuing hatred for man, and the 
disputea over whether God belongs in the 
,life of man and, if so, where, it is worth- 
while to pause and reflect for a moment on 
the glory and wonder of it all. 

And for those who eschrsv the trnppings 
'of orgnnized religion, pcrl~nps the best way 
would be simply to visit n quiet spot on a 
clear night away from city lights, and just 
look up a t  the sky and contemplate. The 
experience would be just as solemn. 



/ -4 I;~v religion no threat , 
to churches, study says 1 
By Kate DeSmet support;" said George Gerbner, dean of] 
News Staff Writer !ri.l the Annenberg school. &r, The two-year study, sponsored by 

A major new study on religion and diverse. groups as the National 
telev~sion provides comforting news a u n c i l  of churches and ~h~ PTL 
for local church pastors. Network (a television ministry), found 

Some of these ministers have long that one in 10 urged 
regarded TV religion shows as compet- to attend their local churches. 
itors for money and members. "Viewers of religious programs are 
TV ministries may =tuallY "c0.m- by and Large also the believers, the 

Pete more with telewalon churchgoers, the contributors," the 
than mainline religion" and "may even study elt appears ( t b t  the view. 
complement local .church attendance kg) is an expression, 
and contributions;" according to find- and cultivation of a set of 
in@ the Universitv of P e w  beliefs - not a substitute for them. 
@:s Annenberg School of ammunl-  Gerbner said 13.3 million people 
catlons and the Gallup Organization. regularly watch religious pmgrama 

covering all denominations - a' "THERE MUST be other expla- smaller number than some nations if church atterldance has de- 
clined and there is a lack of fmancid continued b q ~ a g e  
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Continued from Page 1A 
have claimed. 

'%BUT THIS group is consistent in 
its viewing habits," he said, noting 
that the shows appeal to an older, 
traditional audience, who are conser- 
vative politically, have lesa incomeand 
education, and are more likely to live 
in rural areas and in the Midwest and 
South. 

last general election. 
While social and moral issues are 

often discussed on these shows, reli- 
gious and theological issues are not, 
according to the study. In one out of 
four programs, the suggested solution 
to pemnsl problems was a fmancial 
contribution to the ministry. And the 
shows usually feature white males in 
positions of authority, with few major 
roles for women and minorities. 

Researchers aaid viewers are often 
drawn to relimoua TV shows because "(IT'S) SIMILAR to the charac- 
they are d i i b i e d  with the "prevail- ters who populate the fictional world 
ing moral climate, much of which of prime-time drama," the study said. 
comes to them from (commercial) The Rev. Ed Willingham Jr., execu- 
television." Viewers describe them- tive director of the Christian Com- 
selves as opposed to a nuclear freeze, in munication Council of Metropolitan 
favor of towher lawa arainat wrnoe- Detroit Churches. said 'it was about 
Fphy, and &port haviig v o d  in tge time" such a stud; was done. - A 
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DALLAS. TEX4S 

ITV @ ministers , haven't stolen churches' thunder 
By LISA ELLIS tion and the Annenberg School of 

S taf fwr i te r  6170 Communications at.the University 
of Pennsylvania. ' . 

Local pastors mostly have quit A few. years ago, manmany minis- 

! worrying about television min- ters worried aboullosing members 
sters draining away their mem- to television, but  experience 
bers. says the Rev. J. Stanley Ha- proved that concern unfounded. 

8 gadone, president of Uie Dallas he said. 
Pastors Association. "I think there was some con- 

In case he and other ministers cern when network programs 
i needed more 'evidence to calm came on that it would drain pea- l 
! their fears, they found it in a ple away," he said. "I still. hear 
! study released Monday. some questions and concerns about 

The two-year study, the first the impact, but as far as real anxi-' 
independent sampling of religious ety. I don'i hear that anymore!' 
television viewers, concluded that , R e f l ~ t i n g  this shift in attitudes. 
"viewers of religious programs most Dallas ministers interviewed / are, by and large, also the believ- Monday agreed that, rather than 
e r s ,  t h e  churchgoers,  t h e  fighting religious television, either 
contributors." local churches or mainline de- 

Hagadone, pastor of Midway nominations need to get involved 
Hills Christian Chwch, said he in broadcasting. 
was not surprised by the report, But - the problem i s  the enor- 
prepared by the Gallup Organiza- mous time and expense involved 

r ,-.--. 
i, 

in television production, said the 
Rev. A. Harrison, pastor of Christ 
Episcopal Chureh. 

George Gallup Jr., president of 
the polling organization, agreed 
t h a t  a broadek spectrum of 
churches needs & get involved in 
the television medium. now domi- 
nated by fundamenwlists. 

"It's an important dimension in 
people's spiritual lives," he said. 
"The way to reach the Americah 
public is through television. " 

About 13.3 mill~on p p l e ,  few- 
er than many broadcasters have 
claimed in the past, watch reli- 
gious programs at least onqe a 
month, the study found. 

Like most, of the personalities 
and evangelists 00 religious televi- 
sion, these viewers tend to be 
more 'conservative, more funda- 
mentalist. more wral, it said. 

The study foqnd that 48 per-, 
. . 

-----. , . 

cent of those who had watched a 
religious program in the last 
month attended church once a 
week or more, 28 percent attend- 
ed one to three times a month, 13 
percent went on special masions 
and 11 percent never attended. 

Among non-viewers. 33 percent 
were weekly churchgoers. 23 per- 
cent went to church one to three 
times a month. 24 percent attend- 
ed on special occasions and 20 per- 
cent never attended. 

The largest proportion of v' 
ers - 37 percent - lived i .ie 
South, including Texas, wtirle 29 

.percent lived in'thc Midwest. 18 
percent in the East and 16 percent 
in the West. 

Programs produced in the Dal- 
las-Fort Worth area were not par- 
ticularly popular with survey par- 
ticioants. About  4 P e r c e n t  
repdrted they had watched the -__ 

\ 

Ken Copeland program, based in 
Fort Worth, in the h s t  month. 
while 2 percent had viewed ".r 
Euless-based James  dison 
program.' 

The most pot evangelists 
were Jimmv . &art, with 25 
percent; C ~berts. 20 percent; 
'The 7r '  ,o"/ atRobertson, 18 i! pew .Im Ba ker. 16 percent; 
P ~raham. 14 percent; RObert 

dIler, 13 .percent; Jerry Fal- 
iell. 12 percent; and Rex Hum- 

bard, 8 percent. 
About 72 percent of the viewers 

were  Protestant ,  19 percent 
Catholic and 9 percent listed "0th- 
et" as their religion. Among Prot- 
estants. 15 percent were Southern 
Baptists. 15 percent were mem- 
bers of Baptist denominations. 10 
percent Methodists, 6 percent 
Lu the rans  and  3 percent  
Presbyterians. .w 





countdm ~120- F , r z s r  * o L & - ~  
1 1wMillioa viewers 

, Researchers said the regular viewers are fewer in 
number than usuallv thouaht-13.3 million oersons. or 

' 6.2% of the potential aud6nce. Sponsors o i t h e  study, 
1 however, disaareed somewhat a t  a news conference 

here on the s thst ics  and their significance since Inany 
of the religuw shows are aired at odd hours. 

The religious programs, contrary to earlier fears by 

i mainline churches, do not substitute for churchgoing. 
Instead. the authors wid, the programs appear to 
complespent existing beliefs and church attendance 

, patterns of the viewers. 
, ' First requested in 1980. the two-year research project 
1 eventuallv was funded bv at  least 39 fundamentalist to 
/ liberal ~ h r i s t i a n  denominations and evangelists- 
: "strange bedfellows." as Executive Director Ben Arm- 

s h n d o f  the conservative National Relieious Broad- - 
caste& put it: 

1 . "Television ministries have been suspected of causing 
or  at least contrihuting to the erosion of mainline church 
membership, financial contributions and general partlc- 
ivation." said George Cerl~ner. dean of the Anncnlrcrl! . . - 
~choolof  ~ommun6atbns.  

"Our study has found no support for that charge," 
Gerbner said. 

- A Damper on Criticism 
The Rev. Jerry Falwell. leader of the Moral Ma]or~ty 

whose fundamentalist church services are telecast 
under the name "Old n m e  Gosnel Hour." s a d  two davs 
ago in Washinglo-nthat he was pleased to have scienc~f~c 
data to try to silence critics. But, he added pessim~stlcal- 
Iv. "MY enemies won't be convinced." 

Amisuong said many of the 1.000 religious broadcasl- 
ers "will be concerned a b u l  the low findina on the - 

! number of religious viewers. 
I : He said he puts more trust in the Gallup pill  

responses in which 18% said they watched a religious / television program at least once during a week and 22% 
j said at  least oncein the last month. 
I Gerbner said he believes the Gallup answers were 
1 high and that his school's breakdown of viewers' 
! television-watching habits might have been low. 
I 

The Annenberg analysis found, indeed, that those 
who watched at  least an hour of religious programming / s week amounted to only a little more than 3% of the 

i potential audience, or fewer than 7 million people. 
David Clark, representing Christiail Broadcasting 
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Study: TV ministry not recruiting tool 1 
By Michael D. Schaffer 
Inquirer 51.11 Wrller 

NEW YORK - Religious television 
programs serve more as rallying 
points for believers than as tools for 
recruiting converts, according to a 
study released yesterday. 

Religious programming reaches a 
relatively small audience, by com- 
mercial network standards, of "about 
13.3 million. or 6.2 percent of the 
estimated total number of oersons in 
television households," acrording to 
the study, prepared by researchers at 
the Universitv of Pennsvlvania's An. 
nenberg ~chAol of ~ommunicat~r,ns 
and tlle Gallup organizatton of . . 
Princeton. N.J. 

Regular viewers of religious televi- 
sion "tend to be older, more funda. 
mentalist and lower in income and 
education than nonviewers," the 
study found. They also are more like- 
ly to live in rural areas in the South 
and Midwest. 

"They are greatly dissatisfied with 
what they perceive to be contempo- 
rary ~ morality and interested in 
spreading the Gospel more than so- 

,,,cia1 justice," the report continued. 
';The findings were released during , . 

i . a nee's cohlerence here yesterday at 
: the Grindbeate Center of City Univer. 
j. sity. The s@dy,.which took two years 

to completC:was financed by the Ad '' Hoc Committee on Religious Televi- 
sion. a broad coalition of more than 
30 church organlzettons, including 
- 

ihe National Couneil of Churches, conservatives, oppose a nuclear Clark, vice president for marketing at night ... then you begin to get 1 
Jerry  Falwell's Old-Time Gospel freeze, favor tougher laws against of the Christian Broadcasting Net- much larger alidiences." 
1iour.the U.S. Catholic Conference, pornography, and report Voting in work Center in Virginia ,Beach,.Va.'!:r "We do have a tremendous, let's 1 
theSouthern Baptist Conventionand the last general election." the study The current viewers of religious say. job ahead 01,~s  to get into that 
the Christian Broadcasting Network. found. programs "have been won largely on: yrime: time, which Is an access mat- 

  he research included an analysis Heavy viewers of commercial t&- the fringes of television time." Clark& !er, not a programming matter," said 
of the contents of religious televi. vision tend to think of themselves as =id. i < ~ o s t  of the programs are aire , (he Rev. Ben Armstrong, executive I 
sion programs, a telephone survey of political moderates, are more likely at itl the morning, in the m9re directorof the National Religious, 
viewers and nonviewers in the to favor a nuclear freeze, are not as jng, ?inthe ,,,bming, Ouiprngrg$, "People are not turned Southeastern and Northeastern Unil- concerned with the nation's moral .The 7W) Club,, is nationally~at offso mvch by religious television as ed States by Annenberg researchers, climate and "are far less likely tosay a,m. daily and personal interviewers nation- they voted in a general election," . :. When we can'iiut they're not there when the programs 

that program ih pilme time, at 9t&,h. , are  on." wide by Gallup researchers. according to the study. ' . - 
The researchers found that televi- The study also shows that televi- 

d o n  ministries do not appear to be sionhas"anenormousand pervasive 
taking members away from local power.. . to provide a substitute for 
churches. religion . . . , to provide many an- 

"Viewers ofreiigiousprograms, in- gwers  that, in Barlier times, religion 
cluding the prominent television used to provide." sa id  George 
ministries, are no less likely than Gerbner, dean of the Annenberg 
nonviewers to attend, contribute to School and one of the researchers. 

I! 

! ! i 
,. 

and participate in local church activ- Heavy viewers of general televi- 
ities," the study concluded. sion are less likely to attend and 

And viewers who contribute to the support the local church than are  
sup$oft of television evangelists "do those who watch television less of- 
not correspondingly contribute less ten, the study found. 
to their local churches," thc re- The audience for religious pro- 
searchers found. grams is small in comparison to the 

The view of the world expressed in audience for commercial shows. 
religious programming competes "The minimal audience for a suc- 
less with mainline religion or with cessful network television program 
local churches than with the "broad- is larger than we're estimating the 
er  and, in some important respects, entire audience for thcsc religious 
divergent world of commercial tele- programs," said Larry Gross, one of 
vision itself," according to the study. the Annenberg researchers. 

"Heavy viewers of religious pro- . The size bf the audience for reli- 
grams are more likely than non- gious programs depends on access to 
viewers to 6escrihe themselves as prime time, according to David W. 

~- 

i 
1 
, 
8 

,! 









I Study: Cpyrch ahom, rally believers 
'i, 1 -  1 NEW GRK- ~eligious television programs serve 

I more a s  rallying points for believers than as tools for 
recruiting converts, according to a study released 
Monday. 

Religinus programming reaches a relatively small 
audience, by commercial network standards, of 
"about 13.3 million, or 6.2 percent of the estimated 
total number of persons in television households," 
according to the study, prepared by researchers at the 
University of Penns lvania Annenberg School of Com- -- munication&organization of Princeton, .. . 
N.J.  

Regular viewers of religious television "tend to be 
older, more fundamentalist and lower in income and ~- - 

education than non-viewers," the study found. They 
also are more likely to live in rural areas in the South 
and Midwest. 

4/17/1984     Santa Ana Register
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'Ckluwhes ,ri..TTq ~, ~., holding own against TV ministries, 
. , .< ;\.: 

By APRIL WIT7 
1111 rrr1,er 

hmad coaliiion of religious organizations, in- and television in 30 ymm. It holds good and "concern" among his associatibn, which 
cluding television ministries and their critics, bad news for both television preachers and helped pay for the study. As a m l t  of this, NEW YORK - Religious television pro- fwnd no evidence for that their critics. finding, the NRB will explore ways to attract 

grams are not draining members01 money "If anything. viewers of religious broad- Among the findings to hit religious broad- a larger audience, he said. . . fronl local churches, and electronic preach- casting are slightly more likely than non- casters hardest was that only 13.3 million However, a spokesman f o r  Christ ian attract a much smaller audience than viewers to attend and financially support people - or about 6 percent of all television Broadcasting Network. David. Clark, dis- 
they have claim*, a study released Monday , their local church." said George Gerbner, a viewers nationwide - say that they watch agreed with the study's audience estimate. says. member of the research team and the dean religious programming at least 30 minutes CBN, which contributed $27,000 of the 

Many churches have charged that religious of the Annenberg School of Communications weekly. $175,000 total cost of the study, estimates that 
televts~on programs, whlch have been on the a t  the University of Pennsylvania. This is only a small fractlon of the 50 there are at least 25 million regular viewers 
increase since the mid-70% have caused ero- The s l u ~ w h i i : h  wasc0riducted by the million to 130 million viewers some electronic of religious programming. he mid. 
sion in their attendance and financial SUP- Annenberg Schml and the Gallup Organiza- preachers have claimed. Another controversial finding of the study 
Port. tion, is being hailed by some religious lead- Ben Armstrong of the Nqtional Religious was that, contrary to popular bellef, charis- 

However. a study commissioned by a ers as  themost importatlt study of- religion Broadcasters said those figures are callse for matic television personalities have not creat- 
- - .-- ~ . - - . . 

studv savs 
ed a new and expanding audience of religiuus ) 
converts. I 

I Rather, the researchers found that the au- , 
dieuce for these shows has remained fairly ! 
stable over several vears. and its members 
have a longstanding~alle$ance to organized 
religion. 

"They are preaching to the converted." 
said William Fore, the head of communica- 
tions for the National Council of Churches, . . 
which also helped pay for and design the 
study. /J- : 

.. -- n Please see Churches, Page A2 

V I  Churches holdilzfi own against TV ministries, - study says 
1-1 Churches, from Page A1 f 

"I do not believe that religious bmadcast- 
ing is good evangelism, and 1 think the study 
shows that," Fore said. "I do not believe that 
it converts people, and I think the study 
shows' that." 

However, Clark of CBN said: "1 don't be- 
lieve that. The letters we get from viewers at 
CBN tell us that their Christian -faith is 
quickened and activated by the programs. In 
our view, that is evangelism." 

In general, the study found that people' 
who watch religious television arc: older, 

- 

have less education and income, and are  
more polilkally conservative than either 
viewers of wmmercial television or the gen- 
eral population. Most live in rural areas and 
in the South and Midwest, the study found. 

These viewers are  also more "fundamen-. 
talist" in their religious beliefs and are  more 
dissatisfied with what they view as the pre- 
vailing moral climate than non-viewers of 
religious programming. 

-. Although the study indicates that religious 
- television viewers have not been "converted" 

by television preachers, the researchers did - 

find that electro~iic pr$chers exert a strong 
influence on their followers. 

People who told researchers that they reg- 
ularly view religious pmgramming are  far  
more likely than tloo-viewers of the television 
ministries to have voted in the election 1980. 
the study showed. 

This is in direct contrast to the heavy 
viewing audience for commercial television, 
which the study found votes far less freqoent- 
Iv than the tvoical citizen. 

"If  these pidgrams are having an eftect on 
the political process, i t  is to mobilize more of 

* 
the conservative vote than might otherwise 
participate." said Dr. Larry G m  a prnfes- 
sor at the Annenburg School and member 
of the research team. 

Dr. Michael Morgan, another membcr of 
the research team said: "The study indicates 
that the national press was acnvate in as- 
sessing the role of the ReligiousRight and 
the New Right in the 1980 elections. It shows 
the New Right was not exaggem!ed by the 
press." s 

However, researchers said that commer-' 
cial, not religious, television bas had the 

-. - ., , .~ . . 

greatest effect on religion nationwide. ! 
The more people watch commercial televi- i 

sion. the less likely they are  to say that 
religion is important in their lives. the study 
shows. 

In many respects, prime-time television ' 
drama, with its much larger audience, is the , 
"new religon" in America. Cerbncr said. 1 

"Watching television has become a ritual I 
that meets certain needs that used to be 
satisfied by religion," Gerbner said. "It is as 
if general, commercial television has s u p  
planted or replaced religion." 
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/ Religious TV Programs No Competition 
I - 

I To Local ~hurch~u~port ,  Report Says 
I 

I : - ,  .... , -By Marjorie Hyer 
WaYllnmn PoatslollWIlUrt 8Wf W r l m  

8 NEW YORK, April 1LThe 13.3 million , 

Americans who watch religious television pro- 
grams are more likely to vote than frequent viesv- 
ers of general television programming. They may 
send money to three or more TV ministers, but 
they support their Loeai churches as well. They are 

I a little older than general TV watchers, have leas 
income and education and lean toward religious 
fundamentalism. 

1 These are a.few of the findings of a new and 
/ far-reaching study on religion and television, con- 
1 ducted by the University of Pennsylvania's An- 
] nenberg School of Communications and the Gal- 
: lup Organization. The study was released today in 

a news conference at New York Upiversity's sky- 
scraper campus, across from the New York Public 
Library. 

1 The study found that religious TV programs 
supplement rather than compete with the local 
congregation, in tenns of both dollars and church 
attendance. In recent tyeara, leaders of mainline 
denominations have watched their congregations 
and budgets shrink and blamed the popular TV 
ministries, with their constant appeals to send 

, money, for the empty pews. 
"Our study has found no support for that ) chaige," the researchers said in their report. 

: "Viewers of religious programs, including the 
prominent television ministries, are no l e s  likely 
than nonviewen to attend, contribute to, and par- 
ticipate in local chwch activities." 

The research project, the most comprehensive 

study of religious broadcasting ever undertaken, 
was sponsored and financed by the Ad Hoc Com- ' 
mitke on Electronic Church &arch. 

The 39 organizations and churches involved ran 
the gamut froni the National Council of Chwches ' 
and the United States Catbolic Conference to.' 
Je Falwell's Old Time Gospe Hour, the Jimmy 
~ w 2 g a r t  Ministriea and the dl.. Television Net-;: 
work. 

Forty percent of religious TV viewers send .. 
money to three or more religious broadcasters, the 
study found. . i 

Larry Gross, a member of the Annen'berg re- .' 
search team, told the crowded news conference 
that although TV ministers encourage their listen- . '  
em to vote, researchers found no instance of en- -. 
donement of a specific candidate. 

Other findings of the study: 
Men not only outnumber women in religious 

TV programs-although it's the other way around 4: 

in thp audiences--but are almost universally "in 1: 

charge." Women are depicted as having "little au- ', 
thority and power." 

Although only 1 percent of participants in the , 
religious programs studied claimed to be healers, , 
personal problems were mentioned in 75 percent :I 
.of the proprams. 

Dissatisfaction with moral standards and I .  

practices prevailing in society emerged as "one of 
the moat distinctive bondsn distinguishing reli- : 
gious viewers from general TV viewers, with half - 
of religious viewers saying they are "very dissat- :' 

isfied" with the nationSs morals. usually defined in 
sexual term. 
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Study: TV Minisfriei RGch Converted 
1,3 'ID - v  v 

CHARLOTTE (AP) - Television minis- 
tries a re  mainly reaching an audience that 
is converted, but a two-year study says 
religious television is not to blame for a 
lack of money and a drop in membership in 
local churches. 

The conclusions were drawn from r e  
search by the University of Pennsylvania's 

I Annenberg Saiool of Communrcations and 
\ the Gallup Organization of Princeton, N. J. 

Results were released in New York yester- . day. 
The study was commissioned by a di- 

verse. ad hoc group Of more than 30 reli- 
gious organizations. including the PTL 

i Network, based near Fort Mill, S. C.. the 

I Rev. Jer ry  Falwell's Old Time Gospel 
Hour, the National Council of Churches of 

I Christ, the U.S. Catholic Conference and 
the Southern Baptist Convention. 

Research included one national and two 

regional surveys of viewen of religious 
programs and other programs and a "con- 
tent analysis" of religious television. 

Television ministries are  a conservative 
religious core group's alternative to what 
researchers called the "mainstream" of 
"general television." The survey said that 

_group is more dissatisfied with the "pre- 
varl~ng moral climate" in television than 
unhappy with local c+urches. 

Although televisiodministries have long 
hailed the medium's rhach to nonbelievers. 
the study summary sard religious televl- 
sion "serves more to ~ l l y  belrevers than to 
recruit or convert otheis." ~ ~ 

The study's research showsan estimated 
13.3 million people watch religious televi- 
sion. about 6.2 Dercedl of the nation's TV 
households. ~ b 6 u t  344 percent watch one 
o r  more hours of qligious television a 
week. ! 

Teresa Gardner of the PTL public rela- 
tions staff said PTL would have no com- i 
ment until it sees a complete copy of the i 
results. PTL estimates its daily audience 
could be as  high as  12 million. she said. 

The Annenberg-Gallup study said the au- ,;, 
dience for religious television is "more ; 
stable and compact than has been s u p  .. 
posed!' It is "somewhat older, lower in "' 
education and income, more conservative, 
more 'fundamentalist,' and more likely to 'G 
live in Nra l  areas and in the South and :? 
Midwest." j3 

These viewers are  "no less likely" than 'i 
nonviewers to attend or give money to a 
local church, said the summary. ,:I 

"It's a loyal audience, hut it's not the .? 
young, it doesn't really seem to be growing 
and it's not very diverse," said Dr. Geprge .. 
Gerbner, dean of the Annenberg School of 
Communications. 

4/17/1984       Winston-Salem, NC Sentinel
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Women not sharing limelight 
in 'electronic church' -,study 

CHARL k+&gP) - Far more diverse, ad hoc group of more than i r e  in and in@e south 
men than women are depicted on re- 30 religious organizations - includ- and ~ i d ~ ~ ~ t , n  
ligious broadcasts, and those women ing the PTL Network, based near These viewers are "no less seen are rarely shown as clergy or Fort Mill, S.C. Others included the than to attend or give as interpreters of the Bible, accord- Rev. Jerry Falwell's Old Time Gos- money to a local church, the summa- ing to a study on the "electronic pel Hour, the National Council of ry said, church." Churches of Christ,'the U.S. Catho- 

That conclusion is one of several lic Conference and the Southern ''It" a loyal audience, but it's not 
drawn from two years of research Baptist Convention. ~. the young, it doesn't really seem to 

be growing and it's not very div- by the Kniversitv Of Research included one national erse," said Dr. George Gerbner, Annenberg School of Communica- and two regional surveys of viewers dean of the Annenberg School of 
and the Organanization of of religious and other programs and Communications. Princeton, N.J. a "content analysis" of religious tcl- H~ noted the " h a  a little The study also said women are evision, bit of good news and bad news in i t  likely to be shown in The study's r e s i a r ~ h  shows an for everybody." as having persona' prob- estimated 13.3 million people watch ~ ~ ~ ~ & ~ ~ t ~ t i ~ ~ ~  of more conserv- lems or physical ailments. religious television, about 6.2 per- . .tive television ministries are disap- 

Other findings in the reports in- cent of the nation's TV households. pointed with the audience figures, clude: About 3.14 percent watch one or although =so none has diiputed 

e Reading the Bible is seen or dis- more hours of religious television a their accuracy, Gerbner said in a 
cussed in 90 percent of religious week. telephone interview. 
broadcasts but is "virtually absent The Annenberg-Gallup study said One of the survey's clearest find- 
from commercial programs." the audience for religious television ings, he said, is that television is 

e "Sinful sexual conduct" is at- is "more stable and compact than 'yust not a very effective way to do 
tacked in one of four religious has been supposed." It is "some- evangelism. What reaches large 
broadcasts. what older, lower in education and numbers of people is commercial 

Ollly a fifth of televi- income, more conservative, more entertainment .... It's hard for 
, , sion viewers  believe churches 'fundamentalist' and more likely to evangelism to be entertainm- 

should work for "social justice" - a  '<TI:- ' - - " -- . -- . -~ ~ . + 

-7- -~ --- 
view held by a third of nonviewers. 

e Political issues are discussed on 
more than half of television ministry 
broadcasts. Regular viewers are  
more likely to vote than those who 
do not watch religious television. 

The survey also said television 
ministries mainly are preaching to 
the converted. However. relimous 
television is not draining Lone; and 
members from local churches and 
cannot be blamed for membership 
losses in mainline churches. 

The study was commissioned by a .  e~ 

.,-* -*-- ~ ! . .-.r'#""' --*-*,. -*** a .  - - .* ..?...A* . . . . . . .*.- x .ew. * ,< , *  :. .-*.< 





Study says TV preac'hers 
dwell on viewer woes, gifts 

with independent ministries. 
$19 n l t a  . Hell and the sewnd coming, for example, i r e  

Television preachers talk more on the air mentioned in only 25 percent of all religious 
about politics and personal problems than they do . broadcasts, the study showed. The devil is men- 
about religious m theological issues. tioned in about one-third of all religious shows. 

And, in one out of four programs, the best- Religious broadcasters are far more likely to 
known television evangelists offer only one specif- discuss political, social and moral issues, personal 
ic solution to viewers' personal problems - problems or fund-raising, the study found. 

.sending a donation to their ministry. Polltical issues, for example, were discussed 
These are among the findings released this in a h t  half of all religious programs. 

veek in a major study of television and religion, And television evangelists in particular fre- 
whiclt was conducted by the University of Penn- quently condemn abortion, homosexuality and oth- 
s y e n i a  and the Gallup Organizatidb.' er behavior they view as, deviant, researchers . 

The'fwd-).ear study was commissioned by a said. "Sinful sexual behavior" .was addressed in 
coalition of religious organizations - including one out of four religious programs. 
television ministries, such as Christian Broadcast- However, the topic most often discuss$ - 
ing Network, and their critics. particularly by television evangelists - is human 

It was prompted, the researchers said, be- misery. Researchers found that personal prob- 
cause the role of the electronic church in modem lems and physical ailments are mentioned in 75 
life is often debated, but rarely studied scientifi- percent Of all religious pmgrams. 
sally. They are mentioned most frequently by the 

Surprisingly, the study showed that religious 10 most popular television ministries, a gmup 
and theological issues are discussed infrequently including Jim Bakker's Praise the  Lord Club, 
in "religious broadcasts." M.G. "Pat" Robertson's 700 Club. Robert 

This holds true, the study found, for all reli- Schuller'S Crystal Palace and Jimmy Swakart. 
gious programs - those sponsored by mainline .-. 

.-a 

denominations as well as by television evangelists -Please turn to poge A 4  col. 1 _ __ . .  . - - - .- .4 

N; preachers 
dwell on woes, 
study reports 

 ore than 60 percent of these bic 
name electronic preachers mention 
three or more ailments or problems 
a show, the study found. Family ten- 
sion, financial and health problems. 
unemployment and physical handi- 
caps are the most commonly dis- 
cussed. 

T h e  solutions 'that religious broad- 
caners offer their viewers for these 
problems are &&rally "spiritual in 
nature;' the study said. 

But, reasearchers could pinpoint 
I onlv one swcific cure that te1eGsion 
I ev&gelis& suggest to viewers - 

making a financial contribution to 
their program. 

One out of four of the big-name 
evangelists studied suggested- send- 
tng money to solve a personal p m b  
lem. but no mainline denominational 
shows did so, researchers found. 

Fund-raising in general was prom- 
inent in most religious programs - 
with more than half making some 
explicit request for money. 

However, the big-name wangelisti 
were the most likely group to ask for 
contributions, and they asked for 
larger amounts than other religious 
programs, the study showed. 

In fact, 60 percent of the big-name 
evangelical preachers made three or 
more requests for money during each 
program. the study found. Their av- 
erage requests ranged from $31 to 
W, researchers said. 

An area in which television evan- 
gelists were similar to other religious 
broadcasters - and all other com- 
mercial television - is their tenden- 
cy to exclude minorities and women 
from their shorn, the study found. 

Dr. Peggy Shriver of the National 
Council of Churches, which helped 
fund the studv. called the evidence 
that women ahd minority have been 
badly under reprsented in religious 
shows "sobering." 

As a m u l t  of the study, the associ- 
ation of National Religious Bruad- 
casters, which also helped fund the 
study, will discuss how to include 
both these groups in their programs. 
a spokesman said. 

"We are very much cancemed that 
women and minorities are underrep 
resented in many programs, and we 
will review that." said Ben Arm- 
'stmng of the NRB. 

Accardii to the study, men out- 
number women by a large margin in 
all, religious programs. The women 
who do appear in religious shows are 
g e ~ ~ r a l l y  younger than male partici- 
pants, and have far less authority, 
the study showed. 

Women, for example, rarely quote 
the Bible on religious shows although 
men often do. 
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TV Preaching 'ti I Doesn't Hurt \ 
Chnrchgoing 

PHILADELPHIA CAP) - Televised evangelism 
may  have  a t t r a c t e d  
millions of loyal viewers, 
but it has not cut down on 
support for more tradi- 
tional forms of worship, 
according to a study by 
researchers from the 

Researchers working 
out of Penn's Annenberg 
School of Communica- 
tions found that contrary 
to popular opinion, people 
who support the elec- 
tronic ministries also at- 
tend and contribute to 
their local churches. 

The two-yea'r study, 
which was to be released 
Monday, was comrnis. 
sioned by a grou of more 
t h a n  3 0  r e f i g i o u s  
orcanizations, including 
the United Presbyterian ' 
Church, the U.S. Catholic 
Conference and television 
ministries such as  PTL 
Network and the Old 
Time Gospel Hour. 

The findings contradict 
the  n o t i o n  t h a t  TV 

: evangelism has, con- 
tributed. to a decilne in 
support for local chur- 
ches, said George Gerb- 
ner, dean of the An- 
nenhergSehooL 

"Television ministries 
! have been  susoected of . 
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'Accidental overdose' fells singer 
G >m 4' 

Rock singer Rick James  was hospitalized in 
Buffalo, N.Y., in fair condition Monday af ter  being 
found unconscious in a bed a t  
his suburban home. 

T h e  36-year-old "punk- 
funk" singer was felled by a 
combination of "an accidental 
overdose" of Valium and alco- 
hol and "stress and fatibwe," 

, said Ron McCabe, a police 
: spokesman in East  Aurora. 

The singer had a prescrip- 
tion for the Valium, a tranquil- .James 
izer and muscle relaxant, and only a "small quanti- 
ty" was involved, McCabe said. 

KCET to produce Williams play 

1 Channel 28 (KCET) officials have announced 
that they are  ready to start  production on the 

i adaptation of "Cat on a Hot Tin Roof" they a re  
preparing for PBS' "American Playhouse." Jack  
Ilofsiss is directing the Tennessee Williams drama 
that will s t a r  Rip Torn a s  Big Daddy, Tommy Lee 
Jones a s  Brick and .Jessica L a n g e a s  hlaggie. 

"Cat on a Hot Tin Roof" will be the second 
Williams play to receive a major TV treatment this 
year. Earlier in the season ABC presented a version 
uf "A Streetcar Named Desire." ~. 

. .  , Latin dance band leader dies 

Machito, a bandleader who helped revolutionize 
Latin dance music and change the course of jazz, 
has ,died-1n.London after suffering a stroke last 
week. He was 75 years old. . .  . . , 

Machito, whose real name was Frank Grillo;. 
was born in Havana in 1908 and was nicknamed 
Macho because he was his parent's first son after 
three daughters. IIe worked in Cuba a s  a backup 
singer and maracas player, and in 1937 immigrated 
to t l ~ c  United States. 

Impact of religious TV programs studied b7 

3, . . 
Religious television shows a re  not cutting into r: 

church attendance a s  some social scientists and 
religious organizations had suggested in recent 
years, according to a study of religious television 
programming. . , 

The two-year study, conducted by t k k n k e d :  
, ty of Pennsylvania's Annenberg Schoolof Communi- 

cations, al 'so'fouidthat religious broadcasts appeal 
lo 13.3 million people - 6.2 percent of American 
television viewers - who, for the most part, already 
have strong religious 'beliefs. The programs, the. 
study suggested, fail to reach large numbers of . ' viewers who a re  not actively religious, nor do they: , 

I , ,s. seem likely to make many new converts. 
"This is both good news and bad ncws for ' 

cvungclical  broadcasters , ' '  s a id  D r .  George 
Gerbner, dean of the Annenberg School. "The good. 
ncws is that they do not reduce the number of 
people going to local churches. On the bad side, we 

! found they a re  reaching a stable audience of those. 
who a r c  already religiously active." 

Since the 1960s the number of evangelical radio 
and television stations has risen dramatically, from 
fewer than 150 in the mid-i!JfiOs to more than 1.000 
this ycar, according lo  the National Religious 
Broadcasters, an umbrella organization for tclcvi. 
sion and radio evangelical I'rocios. 



SAN ANTONIO, TEXAS 
0. 8 0 . 3 6  

APR 1 8  1 9 8 4  sues 
C 

fears eased 
rp7Q / IHOCIA~~D M says the re& competl- 

nmerica-s booming tor Seems to'be com- 
-electronic op mercial television itself 
eratino via tele,&ion - what Cerbner calls 
and o8en criticized as tmSentday -ety's 
siphoning off member- *@on." 
ship, participation and Heavy viewers were 
funds f r o m  regu la r  found less likely than 
churches, has no such light viewers to read 
effects, a nlajor nation- the Bible. indicating an 
al study concludes. influential rivalry be- 

It found that alldi- 
enccs of the evangeli- 
cal broadcasters also 
attend and contribute 
to their local churches 
and see "no conflict be 
tween syndcaled rcli- 
gious television pro- 
grams and more tradi- 
tional forms of wor- 

tween commerciai tele- 
vision and biblical 
faith 

Conflict seen 
While no basic, insti- 

tutional conflict was 
found between religious 
television and the 
churches. the report 
says "a conllict with es- 
tablirhrd forces exists." 
eo~tormzed in eeneral - 

~ a t i e r .  the two are tilevision. 
rcgarded as "cornple- It is "the central ex- 
mentary and mutually pression of those for- 
reinforcing activities ces" and the new "per- 
rather than as substi- vasive cultural arm of 
tutes for one another." secular society," the re- 
~ M l u p e S L ?  ;.~->rl~ayaq'g*. 

The two-year dudy, The rise of the elec- 
"Religion and Teleti- tronic church, until now 
sion," was carried out getting scant scientific 
by the Annel~brrg analysis, seems to be 
School of Cornrnunica. an echo of "fundament- 
lions at  the llniverdtv aiist upheavals that 
of P ; ~ y l v " , ~  ? n d  have shaken large 

! the a up rgaruza- parts Of Ule world." the 
j tion for a cross.section report saus. 
I of about 40 Chrisl@n 11 says !hat the 

organizations. broadcast evangelism 
uTelevlsion minis. audience, t o l a h g  

tries have been sus. a b u t  13.3 million, 
led 01 causing or at lends be con- 

Est to sewative, more funda. 
of mentalist and rural 

church men,bersMp. fi. than non-Mewers and 
,la,,cia1 contributions more dissallsfied with 
and general participa- Othe prevmg 
tion." savs Ceoree 
Gerbner,dean of  ge "In fact. their dissat. 
Annenkrg school and isfaction with the pre- 
m e m k r  of the re- vailing moral climate 
search team. may G o n e  of the most 

"Our study found no distinctive bonds be- 
supp)rt for that tween religious pro. 
charge." grams and lhev wew- 

Instead, the study em," lhe report says. 

* 
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] Religious shows 
. save few souls 

i r 4 7 0  
By PETER KERR 
New York Times 

NEW YORK - Religious television shows are not 
cutting into church attendance as some social scien- 
tists and religious organizations had suggested in 
recent years, according to a study of religious 
television programming released Monday. 

The two-year study, conducted by th- 
P ~ l v a n i a ' s  -..- Annenberg School of Communica- 
tions, also Grid that religious broadcasts appeal to 
13.3 million people - 6.2 percent of American 
television viewers - who, for the most part, already 
have strone religious beliefs. The oroarams, the studv 
suggested,jail to reach large nui@& of viewers wbb 
are not actively religious, nor do they seem likely to 
make many new converts. 

"This is both good news and bad news for 
evangelical broadcasters," said Dr. George Gerbner, 
dean of the Annenberg School. "The good news is that 
they do not reduce the number of people going to local 
churches. On the bad side, we found they are reaching 
a stable audience of those who are already religiously 
active." 

The study, which was commissioned by a group of 
more than 30 religious organizations, represents the 
most extensive research to date on the phenomenon 
of "electronic church" programs, Since the 19196 the 
number of evangelical radio and television stations 
has risen dramatically, from fewer than 150 in the 
mid-1960s to more than 1,000 this year, according to 
the National Religious Broadcasters, an umbrella 
organization for television and radio evangelical 
groups. 

But some religious organizations questioned 
whether television preachers, who often espouse 
fundamentalist beliefs, were taking people and 
money away from local churches by providing 
worshippers with an alternative at home. This was a 
major subject of discussion in a 1980 conference of 
religious organizations and social scientists under the 
auspices of the National Council of Churches and the 
United States Catholic Conference in New York City. 

~~ . 

'Electronic church' 
not proselytizing 

organized religion. 

Study says "Television ministries have 
been suspected of causing or at 
least contributing to the erosion 'V not draining of mainline church member- 
ship, financial contributions I participation and eeneral oarticioation!, savs - - 

$ 7  li' ~ e i r ~ e  ~ e r b n e r ]  'dean bf t& 

By CRAIG LEDDY Annenberg School and one of 
the researchers. 

The age of the "electronic "Our study found no support 
church," via religious broad- for that charge," Mr. Gerbner 
casting, hasn't had-much influ- 
ence in raisine or lowerine reli- - u 

gious participation, according to 
a recently released study. 

The two-year study was con- 
duc ted  by t h e  A n n e n b e r g  
Sch.0.01 of Communications, 
Philad<lijhS:~-dfi?t the G a l l u ~  
Organizaiion,~rinceton, N.J. ' 

I t  w a s  s p o n s o r e d  by 3 0  
churches and other organiza- 
tions, including the National 
Religious Broadcasters. PTL 
Network and Old Time Gospel 
Hour. 

Not responsible 
The researchers said religious 

television broadcasting hasn't 
been responsible for a decline in 
church attendance. 

But religious broadcasting's 
fundamentalist revival and the 
day of tv evangelism isn't spur- 
ring large numbers of religious 
converts, either, the researchers 
say. 

Rather, the study suggests 
that religious broadcasting's au- 
dience is a stable one with a 
long-standing allegiance to 

- .  
said. 

A network tv researcher.  
who asked not to be named. 
questioned this conclusion by 
saying that, at initial examina- 
tion, it appeared to be molded to 
fit the needs of the sponsors of 
the study. 

Regular viewers 
According to the group's sur- 

vey, religious broadcasting has 
about  13.2 million regular  
viewers, which comprise about 
6.2% of all teievision house- 
holds. 

That size audience is smaller 
than other studies have sug- 
gested, the study's researchers 
said. 

"The programs appeal to an 
older, traditional audience, and 
watching these programs ap- 
pears to be a confirmation of 
their religious beliefs, not a sub- 
stitute for them. 

"Their interest in the elec- 
tronic church is complementary 
to other forms of religious prac- 
tice, like church worship," thr 
study said.# 
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ministries show 
women in lesser rolesj 
twomy ear study f inds 

(AP) -Far more grams and a "content analysis" of 
men than women are presented on 
religious broadcasts, and those 
women seen are rarely shown as 
clergy or as interpreters of the 
Bible, according to a study on the 
"electronic church." 

That conclusion is one of several 
drawn from two vears of research 
by the ~niversi i  of Ps;-a: 
n i a ' s = n m b l  of Com- 
munications an8 the Gallup Orga- 
nization of Princeton. N.J. 

I The study also said women are 
1 more likely to be shown in reli- 

gious telecasts as having personal 
problems or physical ailments. 

, Other findings in the reports in- 
clude: 
m Reading the Bible is seen or 

discussed in 90 percent of religious 
broadcasts but is "virtually absent 
from commercial ~romams." 

j B "Sinful stxuai c&duct" is at- : w e  Sf.? fbW? &-giom .. - 
broadcasts. 

PI Only a fifth of religious televi- 
sion viewers believe churches 
should work for "social justice1'- / a view held by a third of non. 

I viewers. 
I PI Political issues are discussed 
I on more than half of television 

ministry broadcasts. Regular 
viewers are more likely to vote 
than those who do not watch reli- 
gious television. 

The survey also said television 

religious television. 
Although television ministries 

have long' hailed the mediuin's 
reach to non-believers, the study 
summary says religious television 
"serves more to rally believers 
than to recruit or convert others." 

The study's research shows an 
estimated 13.3 million people 
watch religious television, about 
6.2 percent of the nation's TV 
households. About 3.14 percent 
watch one or more hours of reli- 
gious television a week. 

The Annenberg-Gallup study 
said the audience for religious 
television is "more stable and 
compact than has been supposed." 
It is "somewhat older, lower in ed- 
ucation and income, more conser- 
vative, more 'fundamentalist' and 
more l~kely to live in rural areas 
andmtheSouthandMidwest." . . 1 
These viewers are "no less like- 

ly" than non-viewers to attend or 
give money to a local church, said 
the summary. 

"It's a loyal audience, but it's 
not the young, it doesn't really 
seem to be growing and it's not 
very diverse," said Dr. George 
Gerbner, dean of the Annenberg 
School of Communications. 

He noted the study "has a little 
bit of good news and bad news in it 
for everybody." 

ministries mainly aye preaching to Representatives of more conser- 
the converted. However, religious vative television ministries are 
television is not draining money disappointed with the audience fig- 
and members from local churches ures, although so far none has 
and cannot be blamed for mem- disputed their accuracy, Gerbner 7 

bership losses in mainline saidinatelephoneintervih. 
churches, the study said. One of the survey's clearqt find- 

The study was commissioned by ings, he said, is that television is 
a diverse, ad hoc group of more "just not a very effective way to 
than 30 religious organizations - do evangelism. What reaches 
including the PTL Network, based large numbers of people is com- 
near Fort Mill, S.C. Others includ- mercialentertainment ... It's hard - ed the Rev. Jerry Falwell's Old for evangelism to be entertain- 
Time Gospel Hour, the National ment." 
Council of Churches of Christ, the 

On the other side he said main- \ U.S. Catholic Conference and the line are ,'iOing to have to Southern Baptist Convention. rethink their approach to religious , 
Research included one national television and ... some of their 

and two reg~onal surveys of cr~ticisms of these ministries in 
viewers of rel~g~ous and other pro- light of what we learned." 

-. -- 
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Yeligious Broadcasts Fail t o  Convert Non-Belie8ers9 Study Say3 4 7 ~  , 
:ARLOTTE (AP) - I houg television It is "somewhat older, lower in education and -munications, said, "It's a loyal audience, but it's not the you] 
hailed the medium's reach to non-believers, more conservative, more 'fundamentalist; and more $t doesn't ceally seem to be growing, and it's not very divers 
ision "serves more to rally believers than to to live in rural areas and in Ule South and Midwest." , Gerbner said. however, that mainline churches are  "going 
?rl others," according to a study on the "electronic viewers are "no less likely" than non-viewers to attend , :&ave to rethink their approach to religious television and 
: t i "  ::. The survey saib that, although television ministries mainly give money to a local church, said the dome of their criticisms of these ministries in light ofwhat - 

George Gerbner, the dean of the Annenberg Schwl of Corn- :karned." 
l t  conclusion is one of several 'drawn from two years -~ i rch by theuniversity of Pennsylvania's Annenberg f . . 
nlnlunicatlons and the Gallup Urga~zation of Princeton,: 

/ The study was commissioned by a diverse, ad hoe group of 
! study also said that far more men than a& :, more than 30 religious organizations, including the PTL Net- 
ted on religious broadcasts and that those seen are. work, based near Fort Mill, S.C., the Rev. Jerry Falwell's Old , shown as clergy or as interpreters of the $2, Time Gospel Hour, the National Council of Churches of Christ, 

the U.S. Catholic Conference and the Southern Baptist Conven- 
rnerl are more likely to be shown in religious telecasts h tion, 
g personal problems or physical ailments, the study said. 
er findings in the study include:. ', Reseaich included one national an# two regional surveys of 

1; 

neading the ~ ~ b l ~  isseenor biscussed in percent of.  . v.iewers of religious and other programs and a "content analy- 
,us broadcasts hut is "virtually absent from commercigl S"'.' Of 

ams." ' ' The study's research shows that an estimated 13.3 million 
Sinful sexual conduct" is attacked in one of four r&gious people watch religious television, about 6.2 percent of the 
casts. nation's TV households. About 3.14 percent watch one or more 

hours of religious television a week. On~,fifth of religious television viewers belhve that 
ies should work for "social justice" - a view held by on& The Annenberg-Gallup study said that the audience for 
' ~ f  non-viewers. . religious television is "more stable and compact than has been 
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TV Comment 
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, Religion Shows Don't Cut . ' . : 
Into Church Attendance 
B PeterKen 
aYw4, New Yow~irnes ~ e w s  Service 

NEWYORK 
Religious television shows-ire 

not cuttine into church attendance 
as some" social scientists and 
religious organizations had 
suggested in recent years. 
according to a study of religious 
television programming. 

The two-year study, conducted 
by t h e  UnLvers i ty  .QI.- 
Pennsylvania'q Annenberg Schwl . 
of Communications, also found 
that religious broadcasts appeal to 
13.3 million people - 6.2 percent 
of American television viewers - 
who, for the most part, already 
have strong relieious beliefs. The 
programs. ihesttidy sugested, fail 
to reach large numbers ol viewers 
who are not actively religious, nor 
do they seem likelyto make many 
new convert% 

"This is both good news and bad 
n e w s  f o r  e v a n g e i i c a l  
broadcasters," said George 
Gerbner, dean of the Annenberg 
School. "The gwd news is that 
they do not reduce the number of 
people going to local churches. On 
the bad side. we found thev are 
reachlng a stable audlenie of 
those who are already rellglously 
active." 

T h e  s t u d y ,  which  w a s  
, commWoned by a #pup 01 more 

than 30 religious organizations, 
represents the most extensive 
r e s e a r c h  to  d a t e  on t h e  
phenomenon of "electronic , 
church" programs. Stnce the 
1960s, the number of evangelical 
radio and televiston stations has 
risen dramatically, from fewer 
than 150 in the mid-1960s to more 
than 1,000 this year, according to 
t h e  N a t i o n a l  R e l i g i o u s  
Broadcasters.  a n  umbrel la  
organization for television and 
radio evaneelical erouos. - 

But  some-  i e l i g i o u s  
organizations questioned whether 
televlslon preichem, many ol 
whom espouse. fundamentalist 

' 
beliefs. were talflng people and 
money away from local churches 
by providing worshippers with an 
alternative at home. This was a 
major subject of discussion in a 
1980 conference of relieious 
organtzalions and s&iai sc~eirists 
under the auspices of the National 
CounClI of Churches and the 
United States Catholic Conference 
in New York City. 

The study, deslgned to clarity 
the effects of religious programs. 
was supported both by groups that 
produce evangelical broadcasis 
and so-called mainline erouos. 
such as the National ~ o 6 c i l  'of 
C h u r c h e s .  T h e  G a l l u p  
Oreanbation in Princeton. N.J.. 
misted in the project, whlch cosi 
$175.000. 

religious pcograms were mostly., 
people who attended churches- .' 
and made contdbutions t o '  
religious organizafions. These 
viewers also tend to be older, have 
lower incomes and less education: 
than peopie wno do not watcp ' 
religious programs. 

In addition. they are more-', 
likely to live in the South o r ' .  
Middle west, are more likely 16: 
have fundamentalist religious : 
attitudes and more likely to be: 
disturbed by what they see a$ .' 
moral laxitv on reaular television". - 
programs. 

The study found that regular!. 
viewen of religiou programming: 
of any denominat 7 on numbereq 
about 6.2 percent of the total. 
number of peopie in television - 
households. or about 13.3 millton'. -~ ~~ 

people. . .. 
Viewers of religious teievisio<- 

the studv found. are no less iikelv' 
t o  attend s e r v i c e s  t h a n  ! 
churchgoers who do not view such'', 
programming. The audience f o i l  
religious programs, the study , 
found, general ly  s e e s  the  
programs as a complement to. 
more tradit ional religious:: 
activities. 

Another findine of the study': 
was that rellgiousprograms, llkk: 
other television fare. tend ta- 
under-represent women. the" 
elderly, chlldren and members of 
minority groups. 

Representives of religious' : 
groups that supported the study: 
a p p e a r e d  t o  d r a w  v a r i e d -  
conclusionsfrom the data. 

"These are a very small': 
number of viewers f rom $;, 
homogeneous group of people, , 
said William F. Fore, a spokesmaq ; 
for the National Council of., 
Churches. About the programs, 1 
Fore said, "I do not believe this is: 
good evangelism, and I think the 
study showsthat." ,! 

~ u t  David W. Clark. the vice": 
president of marketing for t h ~ '  
Chrlslian Broadcas~tng Network, h': 
major producer 01 religioud. 
programming in Virginia Beacti;-: 
Va., said the study provided'.: 
support for his organization's typq. 
of evangelical programming. 

"We f i d l y  have an absolute:.' 
finding that the programs don? 
decrease attendance at  locar' 
churches," Ciark said. As for the: 
findings that the size of the 
religious programs' audience was 
Umited, Ciark said he believed the 
programs would reach more' 
Americans if the programs w e r e  
presented at  more popular time 
periods. 

Most. of the producers of. the 
religious progra.ms, he said, can- 
only afford to buy television time. 
late or early in the schedule when' 

The study found that viewers of 
re la t ively  few viewers are.  
watching. 



televis~onr. 
"W found that the audience for dl? 

g i o ~ f t e l e ~ l ~ l o n  issmallerman M a  
clatmed,lhovghth~sgmupisconrntant 
in its viewino habits;'raid theresearch- 

church iscomplementavtodherforms 
of religious practice, like church 
wornhip." 

Memben of this audience, drawn ty 
televilion content OM. found on oms, 
television shows. sre aldsr. haw issl, 
edclcation and income, are more rn? 
s e M 1 I v O  polltlcaily, and are m o r s ' l w  

. dammtBilsC in their religious W m h .  
They a n  aiao mom ilksiy 10 i imin wral 
area8 and in th. %um a$ M i l t  - 

The Penn Paper        4/19/1984
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( TV preachers skim# j on religious issues .- -A!  ,. , . 

Sixty percent of the big-name evangelical 
preachers made three'or more requests for 
money during each p&gmm, the study 
found Their average i-equests ranged from 
$31 to $600, researchebs said 

\ Television preachers talk more.on 
the air about politics and personal 
pmblems than they do about reli- 

; gious or theological issues. ' And, in one out of four pmgrams, 
the best-known TV evangelists offer 

more like1 to discuss political, social 'a  show, the study found. Family ten- 
and morafissues, personal pmblems sion, financial and health problems, 
or fund raising, the study found. unemployment and physical handi- 

Political issues, for CCWnple, were caps are the most commonly dis- 
discussed in about half of such o r e  cussed. 

. 

grams. 
TV evangeJists in particular fre. 

quently condemn abortion, homosex- 
uality and other behavior they view 
as  deviant, researchers said. "Sinful 
sexual behavior" was addressed in 
one out of four re!igious programs. 

However, the topic most often dis. 
cussed -particularly by TV evange- 
l i s t s  - i s  h u m a n  misery .  
Researchers found that personal 
problems and physical ailments are 
mentioned in 75 percent of all reli- 
gious programs. 

They are mentioned most frequent- 
ly by the 10 most popular TV minis- 
tries, a group including Jim Bakker's 
Praise the Lord Club. M.G. (Pat) 
Robertson's  700 Club. Robert  
Schuller's Crystal Palace and Jimmy 
Swaggart. 

More than 60 oercent of these bik 

only one specific solution to viewers' 
personal pmblems - sending a dona- 
tion to their ministry. 

These are  among the findings re. 
leased this week in a major study of 
television and religion conducted by 
the University-of Pennsylvania and 
the Gallup Organization. , 

The tweyear study was commis- 
sioned by a coalition of religious or- 
ganizations - including TV minis. 
tries such a s  the. Christian Bmad- 
casting Network. and their critics. 

It was prompted. the researchers 
said, because the role of the electmn- 
ic church in modem life is often de- 
bated but rarely studied scientif- 
ically. 

The study showed that religious 
and theological issues.are discussed 
infrequently in "religious broad- 
casts." 

This hoids true. the study found, 
for ail religious programs - those 
sponsored by mainline denominations 
as well as  by TV evangelists.with 
independent ministries. 

Hell and the second coming, for 
example, are mentioned in 25 percent 
of all religious broadcasts, the study 
showed. The devil is mentioned in 

name electronic' preachers mentick 
three or more ailments or  problems 

The solutions that religious broad- 
> casters offer their viewers for these 
;;problems are generally "spiritual in 
:nature," the study said. 
i Researchers could pinpoint oce 
specific cure that TV evangelists sug- 
gest to viewers -making a financial 
contribution to their fimgram. 

One out of four of the big-name 
evangelists studied suggested send- 
ing money to solve a personal prob- 
lem, but 00 mainline denominational 
shows dld so, researchers found. 

Fund raising in general was pmm- 
inent in most religious pmgrams - 
with more than half making some 
explicit request for money. 

The big-name evangelists, hwrw- 
.cr, were the most likely group to ask 
for contributions. and they asked for 
larger amounts than other religious 
programs, the study showed. 

Sixty percent of the big-name 
evangelical preachers made three or 

more requests for money during each 
program, the study lound. Tbeir av;. 
erage requests tanged from $31 td , . '  
$30, researchers said. ... ,. . . 

An area in which TV evangelis*-': 
were similar to other religious broad: ' . I  

casters - and all other mmmercial"" 
television - is their tendency to eq-;, : 
clude minorities and women from-- 
their shows, the study found. ' '':' 

Peggy Shriver of the Nationat..' 
Council of Churches, which h e l d ' "  
fund the study, called the evidence ?' 
that women and minorities have beer  ':' 
badly under-represented in religious " 
shows "sobering." .- 

Ai a result of the study, the Asso. 
ciation of National Religious Bmad- 
casters, which also helped fund the 
study, will discuss how to include 
both these gmups in their programs, 
a spokesman said. 

"We are very much concerned that ,  
women and minorities are  under-rep , 
resented in many programs, and we. 
will review that." said Ben Anii- 
stmng of the NRB. 

Men outnumber women by a large 
marein in all religious programs, the' 
study said. The women who do a 
pear in religious shows are  general& 
younger than male participants and 
have f a r  less authority. 

Women, for example, rarely quote 
the Bible on religious shows, al- 
thoueh men often do. Women also 
are hore  likely than men to appeag 
on religious programs to talk about 
their physical ailments or other per- 
sonal -pioblems, researchers said. 
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Study: TV Ministries Don't 
Decrease G I! l 

Church Attendance 
PH~L~;DELPHIA IAP) - The 

growth of TV evangelism has not 
caused many people to stop attend- 
ing or donating money to their local 
churches, according to researchers 
who conducted a two-year study of 
religion and TV. 

Television ministries have at- 
tracted millions of viewers. but 
those audtences are  usually ni3dc 
up o i  peuplr with lung-standtng alle- 
glance to organized religion, ac- 
cording to researchers from the An- 
nenberg School of Communications 
at  the U n i m i k - ~ f  .PennsyIt.ania 
and the Gallup Organization of Pr- 
inceton. N.J.  

The study wa' commissioned by 
a group of more t !I an 30 religious or- 
ganizations, including the United 
Presbyterian Church, the U.S. Cath- 
olic Conference and television min- 
istries such a s  PTL Network and 
Jerry Falwell's Old Time Gospel 
Hour. 

"Television ministries have been 
suspected of causing or at  least con- 
tributing to the erosion of mainline 
church membership, financial con- 
trihutions and general partici- 
pation," said George Gergner, dean 
of the Annenberg School. "Our 
study found no support for that 
charge." 

Gerbner, a member of the re- 
search team, said communication . -~ ~. ~~ . ~ . -- ~ ~ 

research over the years indicates 
that prime time television drama, 
and religious programming, has be- 
come the "new religion" in thy 
United States. 

"Watching television has be- 
come a ritual that meets certain 
needs that used to be satisfied by re- 
ligion." he said in a statement is- 
sued Sunday. 

The surveyers found that about 
13.3 million people regularly watch 
religious programs, or about 6.2 per- 
cent of all people with television sets 
in their homes. 

The programs '.appeal to an old- 
er ,  traditional audience and watch- 
ing these programs Pppears to be a 
confirmation of thelr religious be- 
liefs, not a substitute for them," the 
researchers said. 

"Their interest in the electronic 
church is complementary to other 
forms of relieious oractice. like - - .  
church worship." 

Followers of TV evangelism tvei- 
cally arc older, have ICG educalt;,n 
and income, are more conservat1t.e 
oaliticallv and are  more fundamen- 
ialist in ihetr rcligtous belieis than 
the average person, - thc study found 

They also are more likely to live 
in rural areas and in the South and 
Midwest than peo~le  who don't 
watch religious programs, the re- 
searchers said. 

Peoele who watch relieious Dro- 
g rams ' f requen t~~  express 
confidence in their local church 
leaders than "light viewers" and 
"non-viewers," they said. 

About one of everv four relieious 
programs mentions iocal churches. 
and one in 10 urges v~eners  to attend 
church, the studf. found. 

.- 
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Studv: TV ministries don't 
I 

1 decrease church attendance 
! 
1 PHILADELPHIA (AP) - The , growth of TV evangelism has not 
i caused many people to stop attend- 

ing or donating money to their local 
churches, according to researchers 
who conducted a two-year study of 
religion and TV. 

Television ministries have at- 
I tracted millions of viewers, but 
I those audiences are usually made / up of people with long-standing alle- 

giance to organized religion, ac- 1 .cording to researchers from the An- 
, nenberg School of Communications 
r at the University of Pennsylvania 
' and the Gallup Organization of Pr- 
I inceton, N.J. 

The study was commissioned by 
( a group of more than 30 religious or- 
( ganizations. including the United 

Presbyterian Church, the U.S. Cath- 
olic Conference and television min- 
istries such as PTL Network and 
Jerry Falwell's Old Time Gospel 
Hour. 

"Television ministries have been 
suspected of causing or at least con- 
tributing to the erosion of mainline 
church membership, financial con- 

i tributions and general partici- 
pation." said George Gerbner, dean 
of the Annenberg School. "Our 
study found no support for that 
charge." 

Gerbner, a member of the re- 
search team, said communication 

I 
research over the y e r s  indicates ' 

that prime time television drama, 
and religious programming, has be- 
come the "new religion" in the 
United States. 

"Watching television has be- 
come a ritual that meets certain 
needs that used to be satisfied by re- 
ligion," he said in a statement is- 
sued Sunday. 

The surveyers found that a b u t  
13.3 million people regularly watch 
rel~gious programs, or about 6.2 per- 
cent of all people with television sets 
in their homes. 

The programs "appeal to ar, old- 
er, traditional audience and watch- 
ing these programs appears to be a 
confirmation of their religious be- 
liefs, not a substitute for them," the 
researchers said. 

"Their interest in the electronic 
church is complementary to ~ t h e r  
forms of religious practice, like 
church worship." 

Followers of TV evangelism typi- 
cally are older, have less education 
and income, are more conservative 
politically and are more fundamen- 
talist in their religious beliefs than 
the average person, the study found. 

' 

They also are more likely to'live 
in rural areas and in the South and 
Midwest than people who don't 
watch religious programs, the re- 
searchers said. 

People who watch religious pro- 
grams frequently express greater 
confidence in their local church 
leaders than "light viewers" and 
"non-viewers," they said. 

About one of every four religious 
programs mentions local churches, 
and one in 10 urges viewers to attend 
church. the study found. 
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I Video vicars convert 
few study concludes 

'\a& 4 0 
... THE FLICKERING blue light of 

the television screen appears to be 
more a baby-sitter for horn-agajn 

:'believers than an effectlve electronic 
tool  for Christian evangelism, ac- 
cordin to a two-year study of relig- 
ious froadcasting released thls 
week. 

The landmark survey, conducted 
.)Y the..- . , 
Annenherg School o ommunica- 
Lions and the Gallup Organization, 
'also found that the vlewing audience 
for religion-oriented telev~sion pro- 
grams is smaller than most experts 
.expected--and significantl less than 
the number claimed by T$ evangel- 
ists. 

But the researchers also contended 
that reli ious broadcasts do not com- 
r t e  witg local church congregations 
or money or members and may in 

fact he "complementary and mutual- 
ly reinforcing activities rather than 
substitutes for one another." 

Those were among the ma'or find- 
ings of the $175,000 study, un- 
derwritten by a broad coalition of 
Christian rou s in this country, in- 
cluding t i e  hational Council of 
Churches and the National Religious 
Broadcasters. - . THE SURVEY. "Fleligion and Tel- 

. evision," represented one of the first 
wide-ran in and objective examina- 
tions o E: t 8 e growing electronic 
church industry, which spends more 
t1,an.W .+iliion a -yea- purchased 

1 a i r  time alone. : Predictably, partisans of religious 
-pro ramming took refuge in the : stufy's assertion that '  electronic 
.ministries do not a s  frequently 
'; alleged, siphon funds awa frpm the 

inst~tut~onal churches. ~ n g  crltics of : television evangelism pointed to the 
relatively anemlc aud~ence for such 
: fare as well a s  the su.rvey's'assertion 
,$hat few converts are made through 
:ex sure to TV preachers. 

. : g g u l a r  viewers of syndicated re- : ligious shows, the survey said, num- . ber 13.3 millin, or 6.2 percent of the 
American households 
sets. The figure dif- 

fers markedly from previous Gallup 
r research, which estimated that 18 ; percent of all Americans watched 

religious pro ramming at  least once [ a week and That more than 30, per- 
cent said they see a religion-oriented 

r show during a given month. 
k Whatever the true number the 
t profile of the audience for ~hr is t ian 

.. . programming has remalned remark- 
.ably consistent in all scientific stud- 

- ies. Those viewers are older, less 
educated, more likely to be living in 
rural areas in the South or Midwest, 
decidedly more conservatlve pol~tl- : cally and more fundamentallst in 

* their religious bellefs than the aver- : age American. 
: AND THE MESSAGE they receive 
i.from the video vicars, the new study 
:,suggested, is one that "serves more 
1: to. rally believers than to recruit or 
,convert others." The findlng, thou h 
.'hardly surprising, undermines t e 
1. ~ 

8 
~ . .- 

oftdated claim by TV 'evangelists, 
articularly when solicitin! contrihu- 

!ions, that thew broadcas muustry 
is bringing thousands of lost souls 
into the Lord's ledgers. 

Even so, the audlence for religious 
, television appears to be stable and 

loyal, "drawn by content they cannot 
find elsewhere on television." the 

~ ~ , ~~~. 
study said. 

Fully half .the regular viewers of 
electron~c mlnlstry say they are dls- 
satisfied with the "prevailmg moral 
'climate" in the United States. In 
addition, 50 percent identify "mis- 
sionary work ' as the chief goal of 
the church, while only 20 percent 
said that "workin for social jus- 
tice" should be a ciurch priority. 

Dr. Ben Armstrong, executive di- 
rector of the National Religious 
Broadcasters organization in Morns- 
town, N.J. said the new study "vin- 
dicated" his long-held belief that 
televised religion 'has a good effect 
on the local church. that it does not 

-take bucks a n d b d i e s  away from the ' 
church." 

BUT ARMSTRONG acknowledged 
that the survey underscored some 
deep weaknesses within the reli ious 
broadcasting industrf, particu 7 arly 
In its treatment o women and 
minorities. It has long been known 
that women, blacks and Hispanics 
are overrepresented among those 
who watch religious televis~on pro- 
grams, said Armsjrong, but vastl 
underrevresented in roles on suc ?I 

~~~ 

shows. ' 
Wliite males routinely are depicted 

a s  authority figures on religious pro- 
grams, accord~ng to the survey, and 
women, if they appear, are  far more 
like1 than their male counterparts 
to Jscuss  personal, problems and ~ 
ph sical ailments. 6 a related matter, the M+y issue 
of U.S. Catholic magazlne includes 
an essay by critic James Breig con- 
tending that Catholics should boycott 
TV reachers 

"8atholics are  watching too much 
Christian television too openly and 
with too little' critical analyfjs of 
what is  being broadcast he 
charged. "Thus a new hybAd has 

heen horn-the hndamentallst Cath- 
ollc, who knows a lot about the 
Rapture but nothing ,about the Real 
Presence. 

"Catholic viewers, in search of 
less  offengive than 

'Three's ompany,' should not as- sOmethiY 
sume they have ound it slmply be- 
c a u s e  t h e y  l a n d e d  on a TV/ 
preacher's program," Breig cop' 
cluded. - ~ w 
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Family concerns lead many 
back to church, survey finds 
& ~ & l e n  ~ a r r n l e ~ '  
Million Editor 01 The N e w  b?o POTLUCK 

,. , . , - m .. A major study by the Universitj'of Pennsyl. 
&3&i& Annenberg School of ~O~munica t ions  Dallas attorney Steve Gutow, chairman of 
,$ound that television ministries have not caused the Jewish Community Relations Council of the 
-fianY .. People to stop attending or giving money Jewish Federation of Greater Dallas, is resigning 
Adtheir local churches. that position June 1 to become regional director 
,:. .: Although the ministries have attracted mil- for the Southwest American Israel Public Affairs 
l i ons  of viewers, the audiences generally are Committee. 
-comprised of people with longtime loYalties.to . He will be succeeded by Herbert ~osenthal. 
.-organized religion, the study showed. -: ,' The study Was commissioned by 30 religious m 
organizations rafiging from mainline Presbyteri- A group of Presbyterian and Episcopal 

:.tins, Southern Baptists and the US. Catholic Con- churches is staging a 10-mile hunger walk at 1 I 
ference to the PTL religious television network p.m. Saturday at White Rock Lake. 
q d  Jerry Falwell's Old Time Gospel Hour. The Proceeds from the effort will aid the Heifer 

..Gallup Poll organization also participated in the Project International. Heifer works in this coun- I 

comprehensive survey. try and emerging nations through selfdevelop 
According to the surveys, there are about ment programs providing cows, pigs, fowl. 

13.3 million regular viewers of electronic.relig- sheep, goats and honey bees and the means and : 
ion, about 6.2 percent of the estimated number of know-how to develop animal-raising programs. ; persons in households With television Sets. This The walk is open to anyone wishing to partic' 
is a smaller number than usually claimed by the ipate. 
--. - . . 

~~ ~ ~ ~ 

;: Americans are returning to churches and television ministries. 
synagogues in large numbers, but many who Researchers said the programs appeal to an 
were:turned off by large, impersonal institutions older, traditional audience who seem to feel the 
and an aloof clergy are seeking more intimate programs confirm their religious beliefs. . 
c~ngregations. &I They are older, have less education and 
: That is what the staff of Woman's Day mags- money and are more politically conservative and 

zme :learned in interviews to determine why more "fundamentalist" in their religious beliefs 
hmeticans are turning back to religion. thnn the average person. They are more likely to 
: - An article on the subject in the current issue live in rural areas and in the Sohh and Midwest 

of the magazine cites a recent Gallup Poll that than those who do not watch the religious pro- j ' 

reveiled that more than half of the seven of 10 gramming. - . . 
Americans who are members of a church or syn- m 
agogue attend their houses of worship regularly. 
The numbers equal those of 1939. Cela Inc. announced this week that its full. 

' To determine the reason for such a resur.' power, allChristian commercial television sta- 
;erne of interest in religion, the magazine inter- tion. KLTJ (Keep Looking to Jesus), will broad- 
viewed families of three different faiths who cast 24 hours daily on Channel 49 beginning 
tiad been turned off by religion but who recently Monday. 
made a conscious choice to renew their religious it Will feature programs locally originated as 
cpmmitments. well as supplemental programming by Trinity 

. The interviews revealed they tend to choose Broadcasting Network (TBN) of Santa Ana. Calif. 
the. more traditional forms of religion. Those Eldred Thomas, president of KVTT radio in 
.who rejected religion as hypocritical, irrelevant Dallas and a Southern Baptist minister, is owner- 

1 . .or lacking inspirituality soid they have cometo foundcrof KLTJ and local studio facilities are at 
5&lize chatindividuals, not religion itself, are to 1975 E. Irving Blvd. 
Blame forsuch abuses and that individuals have 
ilhe power tochange that for the better. . * 
;,:. 'Although the catalyst for returning to corpo- For the third consecutive year. KERA (Chan. 
.rate religion may be gratitude for birth, sorrow riel 13) will broadca~t the full.length versi0h of 
':oter death, joy in mardage or bitterness of di- Handel's Messiah, performed by the Bethany 

. . .. 

i '. 

.vQTce, the underlying reason usually is a desire Oratorio Society of Lindsborg. Kan.. at 2 p.m. / 
ttostrengthen the family orcreatea family unity, Sunday. 
>the magazine reports. Jim Lehrer will be host for the three-hour ! 
'r:. ' 
r . '  m " performance. 1 
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/ Size of TV Church Overstated, I Study say's I :  ' 
I By ANDREW WALSH 

Courant Stdf Writer 
/,a70 
W V  ' I . A two-rear study of television's electronic. I church reveals thai television evangelists are 

not to blame for declining attendance at 
mainline Protestant church& and attract a 
smaller number of viewers than many had 
thought. 

"Telev@ion ministries have been suspected 
of causing or at least contributing to the ero- 
sion of mainline church membership, finan- 
cial contributions and general participation," 
said George Gerhner, dean of the Universitv. 
nf Annenherg School of Com- 
munications. 

"Our study found no support for that 
charge," said Gerbner, a member of the re- 
search team that conducted thestudy with the / Gallup Organization of Princeton. N.J. 

I The investigation of religion and television 
is one of the first scholarly studies of the rap- 
idly growing phenomenon, which over the 
past two decades has grown from low-budget I sermon broadcasts to an industry that in- 

. cludes Christian talk shows, soap operas and 
cable television networks. 

It has also created a controversial - and 
largely conservative - core of preacher- r 
sonalities, including Billy Graham. Jerry E l :  

lm Bakker, Oral Roberts, Jimmy d. Swag'g rt 2nd Pat Robertson 
One surprising finding is that rather than 

competing with more traditional forms of re- I . .  , l~gsous practice, such as ehurch attendance, 
r religious television rogramming competes 

mainly with other tefevision programs. 
Gerhner said that research into television 

has shown that for mahy people, prime time 
television is a reolacement for religious prac- 

1 
- - . 

tice. t 
"~atch,ng televisioh has become a ritual 

that meets certain needs that used to be satis- 
fied by religion," he s&d. 

The audience for religious programs seems 
to be composed largely of people who are 
drawn by values they don't find on other tele- 
vision programs. 

The study, released earlier this week, was 
commissioned h more than 30 religious or- 
ganizations, inciding the Presbyterian and 
Southern Baptist churches he National Con- ;i ference of Churches, the U lted States Catho- 
lic Conference, the Biily Graham Evangelis- 
tic' Association, the PTL Network and the .. 
Rev. Jerry Falwell's "Old Time Gospel 
Hour." 

It deflates arguments made by both liberals 
and fundamentalists. : 

For example, its findings contradict argu- 
ments made by liberals that televised reli- 
gious programs sap the vitality of other forms 
of church life. 

But it also finds no support for the common 
fundamentalist argument that the new forms 
of reli ious programming ?re attracting an 
ex aning audience of new converts.  he programs appeal to an older, tradi- 
tional audience and watching these programs 
ap ears to be a confinnation of their religious 
beeefs. not a substitute for them." the reoort 
said. 

The study estimates that Christian pro- 
grams attract about 13.2 million regular 
viewers, roughly 6.2 percent of the total TV 
audience. .-- - 

"We found the audience ;or religious tklevij 
sion is smaller than has been claimdd," the 
study said. Bnt those who watch retigiQud tel? 
vision programs are a steady and loygl audb 
ence. I : 

The study reports that the audience fod relG 
gious programs is older, less educated, Jowet 

,in income and politically more conservative 
than the general television audience. ; I J 

Steady viewers of religious televisioq also 
tend towards fundamentalist beliefs and are 
more likely to be residents of rural areas, the 
South and the Midwest than others. i ,. : 

Half of the steady viewers of religioud ro: 
grams are dissatisfied with 'the prevdifin 
moral climate' and consider evangelism an f 
missionary work to be the main goal of th4 
church, compared' to only one third of; non: 
viewers. I :  , 

. I  - 
On1 20 percent of the viewers think the 

churc i should be "workin for social justice,: 
in contrast to one third ofnon-viewers. 

Researchers also found surprising similar: 
ities in format and content between the ro: 
grams of evangelical groups and tho* o 16 
cal church organizations. 

P 
Discussions of political topics took u 

roughly half of both types of programS.b.nd t i  i 
both there were freauent condemnations of 
abortion, homosexuality, and other forms of 
sexual conduct the arouos consider sinful. . - .  

The key distinction between the two types 
of sponsors is that televison evangelists are 
"more likely to ask for money, make more 
numerous requests and ask for greater 
amounts." 

/- --- 





TELEVISION: Study Fails to 
h u n t  f i  the Electronic Church 
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Poll finds few but stable viewers 

TV preachers' audience small 
6270 

By FRANK P.L. SOMERVILLE 
The Baltimore Sun 

NEW YORK - A  two-year study fi- 
nanced by 39 Catholic and Protestant 
organizations has determind that 
the actual audience for even the most 
successful of the TV ~reacbers is far 
smaller than many 6f them had be- 
lieved. 

"Infinitesimally small for the huge 
amounts of money spent" was the 
way Rev. Everett C. Parker of the 
United Church of Christ character- 
ized the 13.3 million "regular view- 
ers" of such religious programs esti- 
mated by the polling. 

That total, which Rev. William F. 
Fore of the National Council of 
Churches said reflects the number of 
Americans who watch as little as 15 
minutes of religious broadcasting at 
a time, amounts to about. 6.2 percent 
of the number of people in households 
with TV sets, according to the re- 
search. 

But at a recent press conference. 
for release and dsiusslon of the data; 
it became clear that inlemretauons 
will vary as widely as the &mlogy of 
the sponsors of the study. 

The more liberab mainstream de- 
nominations, which had felt threat- 
~ ~ 

ened by claims that TV evangelists 
were drawing 130 million regular 
viewers or more and siphoning con- 
tributions away from the local 
churches, breathed a sigh of relief. 

Their representatives already are 
beginning to reassess financial com- 
mitments to competing religious 
broadcast time. 

Fore observed that when the study 
zeroed in on "regular" viewers of an 
hour or more of the religious pro- 
grams, the audience dropped below 7 
million people, or 3.14 percent of the 
total with TV sets. 

Georce Gerbner, dean of the An- 
nenberg School of Communicatioh 
at the Universitv of Pennsvlvania 
and a member of the research team. 
said he disagreed with describing & 
"infinitesimal" the audiences for such 
religious broadcasters as Pat Ro- 
bertson, Jimmy Swagart and Rev. 
Jerry FalweiL "Limited, stable, yes," 
Gerbner said "But clearly they are 
supporting the programs." 

Ben Armstrong, executive director 
of National Religious Broadcasters, 
said the "big queslion" facing lais 
membership is, "How do we reach 
out to the large number of people not 
in our audience?" 

~- ~ - - 

lie said he was "concerned that mi- 
norities and women are under-repre- 
sented in the content of the religious : 
programs studied. "We will review 
that," he said. 

Armstrong was especially pleased - - -  
with the study's conclusions that the 
national, nondenominational, mostly 
fundamentalist religious broadcast- 
ers in his group are not draining the 
resources of local churches but 
rather that their loyal audiences dis ., 
played a longtime allegiance to or., 
ganized religion 

"Television ministries have been 
suspected of causing, or at least con- 
tributinfto, the erosion of mainline 
church membenlup," Gerbner m d  
"Our study found no s u ~ ~ r t  for that 
charge. m here must be other explana- 
tions if church attendance has de- 
clined and there is a lack of financial 
support.'' A c 
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Electronic church studied 
1,2"0 BY Peter Kerr glous programs, was supported both by groups - - O New ~ o r k  Tlmoi Service 

Religious televlslon programs are not cutting 
into church attendance, acwrdlng to a new study. 

A two-year study conducted by the univer81~ 

ers - who. ior ihe most  art, alreadv have stronn 
religlous beliefs. The programs, the siudy suggesi: 
ed. fail to reach vlewers who are not actively nll- 
glous and do not seem likely to make many con- 
vert* . -. -. 

"This is both good news and bad news for evan- 
gellcal broadcasters," said George Gerbner, dean 
of the Annenberg Schwl. "The good news is that 
they do not reduce the number of people golng to 
local churches. On the bad slde, we found they are 
reaching a stable audlence of those who are al- 
ready religiously active." 

The studv. commissioned bv more than 30 rell- 
glous ~r~arilzations, represenis the most extensive 
research to date on the phenomenon of the so- 
called electronic church. 

Since the 1960% the number of evangelical ra- 
dio and televlslon stations has Flsen dramatically, 
from fewer than 150 In the mid-1960s to more 
than 1.000 this vear. accordlnn to the National " ~- ~ - ~ -  ~ - 

~ e l i ~ t o u s  ~&d&te&, an umbrella organization 
for televlslon and radio evangelists. 

Resource drain feared 
Some rellgious organizations wondered wheth- 

er televlslon preachers, who often espouse funda- 
mentalist bellefs, were taking people and money 
away frqm local churches by provldlng worshlp 
ers wlth an alternstlve at home. This was a maior ~~ ~ 

sublect of discussion in a 1980 conference of rill- 
glous organizations and social xlentlsts held in 
New York Cltv under the ausdces of the National 
Counc 
Ilc Confere 

I1 of ~h i r ches  and the ~ n l t e d  States Cathe 
nce. 

The study, designed to clarify the effects of reU- 
. ~ - 

that produce evangeUcalbioadcasts and so-called 
malnline groups, such as the National Councll of 
Churches. The Gallup Organlation In Princeton, 
N.J., assisted in the project. which cost $175,000. 

Viewers of rellgious television, the study found. 
are no less llkely to attend services than church- 
goers who do not view such programing. Most 
viewers already attended church and made regular 
contributions to religious organizations. 

How they view shows 
The audlence for religious programs, the study 

found, generally sees the vroarams ss a comple- 
ment t h o r e  traditional rdUgl& activities. 

- 

These viewers tend to be older, have lower In- 
comes and less education than people who do not 
watch religlous programs. In addltion. they are 
more likely to llve in the South or Middle West, 
are more likely to have fundamentalist religious 
attitudes and more likely to be disturbed by what 
they see as moral laxity on regular television pro- 
grains. 

Another find in^. of the studv was that reUgious 
Uke otier teledsiodfare, tend to under- 

represent women, the elderly, children and mem- 
bers of mlnority groups. 

Representatives of religious groups that s u p  
ported the study drew varied coneiusioas from the 
data. 

"There are a very small number of viewers 
from a homogenous group of people." said Wil- 
llam F. Fore, a spokesman for the National Council 
of Churches. About the programs, Fore said, "I do 
not believe this is good evangelism, and I think the 
study shows that." 

But Davld W. Clark, the vice president of mar- 
keting for the Christian Broadcasting Network, a 
major producer of religious programing. said the 
studv orovlded suuwrt for his organization's Wpe 
of e v a i ~ ~ e ~ i c a ~  proiiam~ng. 

. 

"We finally have an absolute flndlng that the 
o ro~ rams  don't decrease attendance at local 
ih!$ches," Clark ssld. - .-- 
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TV ministry's - - growth - no peril d 

to churches, researchers say 
- 1,273 w - 8 

PHILADEL;PHIA (AP) - The growth of TV communication research over the years indicates that 
evangelism has not caused many people to stop prime-time TV drama, and religious programming, has 
attending or donating money to their local churches, become the "new religion" in the United States. 

. . 
amording to researchers who conducted a two-~ear ' The suryeyeri found that aboutl3.3 million people, 
study of religion and TV. , . .  . . or about 6.2 percent of all people wi* television sets in 

Television ministries have attracted millions of ' their homes. regularly watch religiouq programs. 
viewers, but those audiences usually are made upof  ' ~ h ,  programs. "appeal to ai.~older, '  traditional 
people with longstanding allegiance to organized audience and watching these programs appears to be a 
religion, amrding to researchem from thUb!!'&?+ confirmation of their religious belieb, not a substitute 
Se_hhpp? of ...Q m-m$nicatiws. a t  thdhi!~~&-~,.. for them," the researchermid. 1 

Perms biiud the Gallup Organization of P r i m -  inbest in the electronic.church is mmpli G d d .  ~. . .. . . 
mentary to other forms of religious practice, like 

The study was commissioned by a group of more ' church worship." 
than 30 religious organizations. Followers of TV evangelism typicnliy are older, have 

"Television ministries have been suspected of less education and income, are more conservative 
causing or a t  least contributing to the erosion of 'politically and are more fundamentalist in their 
mainline church membership, financial contributions .religious beliefs than the average person, the study 
and general participation." Ceorae Gerbner. dean of fnund. . . - 
the Annenbek Scbml, =id. " G r  study found no people who religious programs frequently support for that charge." express greater confidence in their local church leaders 

Gerbner, a member of the research team, said than "lieht viewers" and "non-viewers." thev said. 


	19840000_BG.pdf
	19840000_CHAD-unedited.pdf
	19840000_DI.pdf
	19840000_FRONT.pdf
	19840000_NYTNS.pdf
	19840000_PI-unedited.pdf
	19840000_SCI.pdf
	19840000_UPNB.pdf
	19840000_XX2-unedited.pdf
	19840000_XX-unedited.pdf
	19840113_NYT.pdf
	19840129_XX.pdf
	19840130_DP.pdf
	19840201_RNL.pdf
	19840202_RTD-unedited.pdf
	19840204_BC.pdf
	19840206_AA.pdf
	19840206_USA.pdf
	19840212_PI.pdf
	19840217_DP.pdf
	19840217_MC.pdf
	19840300_PG.pdf
	19840323_CT.pdf
	19840400_MN.pdf
	19840400_XX-unedited.pdf
	19840401_PI.pdf
	19840415_NYT.pdf
	19840416_ACON.pdf
	19840416_ATJ.pdf
	19840416_AUC.pdf
	19840416_BH.pdf
	19840416_BP.pdf
	19840416_CA.pdf
	19840416_DER.pdf
	19840416_DISP.pdf
	19840416_JJ.pdf
	19840416_LHE.pdf
	19840416_LSTAR.pdf
	19840416_MIAH.pdf
	19840416_MPR.pdf
	19840416_NI.pdf
	19840416_NSENT.pdf
	19840416_SFC.pdf
	19840416_SJM.pdf
	19840416_SLP.pdf
	19840416_ST.pdf
	19840416_STAT.pdf
	19840416_STEL.pdf
	19840416_SUN.pdf
	19840416_TNO.pdf
	19840416_TRIB.pdf
	19840416_USA.pdf
	19840416_USA2.pdf
	19840416_WEG.pdf
	19840416_WJOUR.pdf
	19840416_XX.pdf
	19840417_AJ.pdf
	19840417_BPH.pdf
	19840417_BSUN.pdf
	19840417_CINP.pdf
	19840417_COBS.pdf
	19840417_CST.pdf
	19840417_DETN.pdf
	19840417_DTH.pdf
	19840417_LAT.pdf
	19840417_MJ.pdf
	19840417_NYT.pdf
	19840417_PI.pdf
	19840417_RA.pdf
	19840417_SAEN.pdf
	19840417_SAR.pdf
	19840417_SG.pdf
	19840417_SPT.pdf
	19840417_TRIB.pdf
	19840417_VP.pdf
	19840417_WP.pdf
	19840417_WSENT.pdf
	19840418_CA.pdf
	19840418_DV.pdf
	19840418_GNR.pdf
	19840418_LEDG.pdf
	19840418_LSTAR.pdf
	19840418_MT-unedited.pdf
	19840418_RPE.pdf
	19840418_SAEX.pdf
	19840418_SUN.pdf
	19840418_TNO.pdf
	19840418_WJOUR-unedited.pdf
	19840419_SLPD.pdf
	19840419_TPP.pdf
	19840419_VP.pdf
	19840420_AGT.pdf
	19840420_COBS.pdf
	19840420_NNP-unedited.pdf
	19840420_SBT.pdf
	19840421_ATN.pdf
	19840421_BRE.pdf
	19840421_CHT.pdf
	19840421_DMN.pdf
	19840421_HC.pdf
	19840421_LAT.pdf
	19840421_MCT.pdf
	19840421_MILJ.pdf
	19840421_ORE.pdf
	19840421_PHG.pdf
	19840421_RMN.pdf
	19840421_SAR.pdf
	19840421_SHJ.pdf
	19840421_STEL.pdf
	19840421_TVG.pdf
	19840421_VP.pdf
	19840421_WP.pdf
	19840422_BSUN.pdf
	19840422_TNEWS.pdf
	19840423_BC-unedited.pdf
	19840423_SPI.pdf
	19840423_USN-unedited.pdf
	19840424_GBPG-unedited.pdf
	19840424_NDAY.pdf
	19840425_CHE.pdf
	19840425_HUNT.pdf
	19840425_STAM.pdf
	19840426_EM.pdf
	19840426_EM2.pdf
	19840427_LSV.pdf
	19840428_CEN.pdf
	19840428_CSNT.pdf
	19840428_FLJ.pdf
	19840428_HREV.pdf
	19840428_JDN.pdf
	19840428_LSJ.pdf
	19840428_SFE.pdf
	19840428_SFE2.pdf
	19840428_SLPD.pdf
	19840429_DDN.pdf
	19840429_MADV.pdf
	19840429_SIA.pdf
	19840500_CHAN.pdf
	19840504_APP.pdf
	19840519_CMH-unedited.pdf
	19840701_RPE.pdf
	19840702_MC-unedited.pdf
	19840702_USA.pdf
	19840703_HE-unedited.pdf
	19840704_HCHR.pdf
	19840708_ACON-unedited.pdf
	19840713_CHT.pdf
	19840714_NOTX.pdf
	19840714_PPD.pdf
	19840724_EXP.pdf
	19840806_NW.pdf
	19840810_CD.pdf
	19840811_CD.pdf
	19840922_XX-unedited.pdf
	19840929_AR.pdf
	19841008_BC.pdf
	19841009_WP.pdf
	19841013_TVG.pdf
	19841015_AW.pdf
	19841016_UPI.pdf
	19841020_TVG.pdf
	19841025_CSM.pdf
	19841101_TPP.pdf
	19841102_PDN.pdf
	19841103_NAT.pdf
	19841112_NYER.pdf
	19841120_SUNY.pdf
	19841120_USA.pdf
	20060508140241983.pdf
	NW1.pdf
	NW2.pdf
	NW3.pdf
	NW4.pdf
	NW5.pdf




