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Programmed.
for violence .

‘Public TV examines the networks .
A Fenm . (0 ) o

Televisiom ' most appaliing faiture hes nothing to do with **
| tts tack of tmaginatton or the banei, repetitive rublbiah that

fills prinve thne night after night.

Television does the greatest disservice to viewers and to -
the nation aw a whole by Ha refusal to confront overwhelm- -
tng evidence that the mifhons of acta of violenoe depictad on
teievision exert o debititating effect upon viewers.

Dally exposute to Brutality depe liers and de N
tizes ue. It subjeets aduite to fears and anxteties, and it sub-
Jects children 1o nightmares, It leaves us with an unresitatic
perception about $tfe, and in some cases 1t induces us to vie-
lenee.

! Just as cigarette amokting, toxie waste and acld rain are
dangrrous to physical health. violence on television is dan-
grrous to menin! health. i

tt's not & suhject the commereinl networks Bhe to talk
abont,

But public tetevision tackles the subject lonlght In a one-
hour documrentary, “On Television: The Violerws Factor (in
Boston on WHEBH-TV, Ch. 2,2t 1030

IU's the (150 of & revies of 13 houtlong frograms that wili
examine television and Its significance as teacher, market
piace. politieal arena, public information aystem, futercul-
tural exchange, muitifareted art and servant to the public
interest.

I angwer ta crittelsm of vielence on lelevision, the thne
networks are as deaf, dumb sod bHod as the mb? .
try. : g

When federal studies link cigrseite smoking and m%
the fnhacc Bnbhy covers i3 eara, clouts (e eyes and shakes
fts head.

That's whal thw netwarks do. ton, as tanight'a documen-
tary shows

They digmis< studies by thr Surgeon General o 1972 and
the Nattonal mstitute for sectal Health I 1982 (hat con-

TELEVIMON, Yon 88 fom 7 4 m?ﬁv*"fwﬂwf

‘ .
Ve -l

Boston Globe

1.0 Van Cleet. In
KDC's »The Master,”
portrays the first
Amerioan to learn
Ninfa, the deadly are
of Oreental warriors.

Witlan Shatner 49
i dieared detectiue
1 A police
cireemrer. TS
{looker.”

Lisa Eichhorn in Glodiators drau btood
CBS TV mavle Jor sport In this
“The Wall,"” eptsode of ABC

miniseries "The
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S.U{. TV effects Vary

PHILADELPHIA (AP - A now stugy in-
dicates sharp differences 1n the offect of televi-
sion viewing an children of differen: sceial
groups, with youngsters froem more affluent

homes suffering mora az ade*\.icauv {rem heavy
television wa LChln" than disadvantaged
students.

The findings, taken from o 1921 survey of
more than 16,6069 Cailfernia sith graders, werp
recently publisi:ed in the Journzi of Communica-
tion at the Universi SRnSyivania.

The study showed the 4rop in academic per-
formance among heavy televicion watchers was
“greater and more consistent” among thoge
from socially advantaged classes.

UStudents who viewed more than six hours of
television each day had sharply lower achieve-
ment scores in all lhree content areas (reading,
writing, mathematics:.” researcher Mark Fetler
wrote in the article, “Television Viewing and
Senoel nc“vevomem,'
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Study: TV evangelists don’t hurt churches

PHILADELPHIA (AP) — People worried about the “erosion” of church at-
tendance and financial contributions shouldn't blame television evangelists, ac-
cording to researchers who conducted a two-year study of religion and TV.

Contrary to what many may feel, the researchers said, the growth of TV
evangelism has not caused many people to stop attending or donating money to
their local churches.

Television ministries have attracted millions of viewers, but those audiences
are usually comprised of people with long-standing allegiance to organized reli-
gion, according to researchers from the Univgrsity of Pennsylvania and the
Gallup Organization of Princeton, N.J. -

_ The researchers, working out of Penn’s Annenberg School of Communica-
tions, were to release a report on their two-year study today.. . /
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The Round-the Clock Experts

In the General Semantics magazine, Er Cetera, for last
lune, George Gerbner, a communications researcher, pro-
poses that Television is “The New State Religion.” He
lists these characteristics of the medium (in the United
States) !

Television consumes more time and attention of more
jeople than all other media and leisure time activities com-
bincd. The television set is on for six hours and fifteen
minutes a day in the average American home, and its sounds
and images now fill the living space and symbolic world of
most Americans.

Unlike the other media, you do not have to wait for,
plan fer, go cut to, or seek out television. It comes directly
to you at home and is there all the time. It has become a
member of the family, telling its stories patiently, com-
pellingly, untiringly. Few parents, teachers, or priests can
compete with its vivid demonstrations of what people of all
kinds are like and how society works.

Just as television requires no mobility, it reiuires no
literacy. . . . Television now informs most people in the
United States—many of its viewers simply do not read—
and much of its information comes from what is called enter-
rainment. . . . Television is truly a cradle-to-grave experience.
.. Only 2 minority of children and older age groups watch
the few programs (none in “prime time™} especially designed
for them. . ..

Television is essentially in the business of assembling
heterogeneous audiences and selling their time to advertisers
or other institutional sponsors. . ., Heavy viewers of tele-
vision are more apprehensive, anxions, and mistrustful of
athers than Hght viewers in the same age, sex, and educational
groups. The fear that viewing American television seems to
generate, the consequent quest for security and protection by
the authorities, the effective dissolution of autonomaous
publics, and the ease with which credible threats and scares
can be used (or provoked) to justify almost any policy
create a fundamentally new cultura} situation. The new con-
ditions of synthetic consciousness-making pose new problems,
difficulties, and challenges for those who wish to realistically
analyze or puide public understanding of society.

In a paper on the modernized poverty of consumerism—
to be part of a book scheduled for publication next year—
Ivan Ilich comments broadly on the psycho-social effects
of this "new cultural situation™:

Fifty years ago, most of the words which an American
heard were personally spoken to him as an individual, or to
somebody standing nearby, Only occasionally words reached
hizn as the undifferentiated member of & crowd-—in the
classroom, church, raily or circus. Words were mostly like
handwritten, sealed letters, unlike the junk that now pollutes
our mails. Today, words that grope for one person's attention
have become rare. Engincered staples of images, ideas, feel-
ings, and opinions, packaged and delivered through the
media, assault our sensibilities with round-the-clock regularity.
Two peints now become evident: (1) What occurs with
language fits the patterns of an increasingly wide range of
need-satisfaction relationships; (2) this replacement of

 SCIENCE

MANAS

FRONTIERS

" TEDUCATION,

convivial means by menipulative industrial ware is truly
universat, and relentlessly makes the New York teacher, the
Chinese commune member, the Bantu schoo! boy, and the
Brazilian sergeant alike.

Both George Gerbner and {van Illich would, we suspect,

‘see an almost direct connection between this need-and-

consumption-dominated regime of synthetic consciousness
and the concerted attack on the dietary changes recom-
mended for Americans in a report prepared by the Senate
Select Committee on Nutrition and Human needs. The
proposed diet reforms are given in a Manchester Guardian
report (Sept. 4):

—increase complex carbohydrate  (vegetables, fruits,
grains) consumption to account for §5 to 6o per cant of
caloric intake.

—reduce over-all fat consumption from approximately 40
per cent to 3o per cent.

—reduce saturated fat consumption to account for about
1o per cent of total calories; and balance that with polyun-
saturated and mono-saturated fats, which should account for
about 10 per cent of calories each.

—reduce cholesterol consumption to about 3co milli-
grams a day.

—reduce sugar consumption by about 4o per cent to ac-
count for about 25 per cent of total calones.

—reduce salt consumption by 50 to 85 per cent.

What can be wrong with this modestly sensible pro-
gram?

First, the cattle producers protested because the goals
recommended reducing the consumption of meat and in-
creasing the consumption of fish and poultry. Then the
sugar interests said the recommendation for reducing the
intake of sugar by 4o per cent had no scientific basis.

The National Canners’ Association is upset because the
report suggests using fresh and frozen instead of canned
vegetables.

The egg producers had their say: the nutrition committee
heard from them that cholesterol levels are not lowered by a
reduction in egg consumption.

The most sweeping attack on the dietary goals, however,
came from the American Medical Association. The AMA
said they should not be adopted because there is no proof
that diet is related to disease and, besides, changing American
eating habits might lead o economic dislocation. The Na-
tional Dairy Council endorsed the AMA's statement.

What are the elements of ‘this situation? Obviously,
there are the good experts and the bad experts. The good
experts have our ear and our agreement, but the bad
experts are retained by the mediz and therefore control a
large part of the public mind.

How shall we replace the dominance of bad experts
with the persuasion of good experts? Since intelligence and
diserimination are decisive in achieving the common good,
nersuasion and example are the only available means. So-
cial pressure (of the sort the town meeting once exerted)
is not available in a mass society. Coercion never works in

matters where intelligence must rule. No one has ever
successfully legislated intelligence into authority by poii-
tical activity alone. One can sometimes legislate the resu/t
of intelligence, but only after general understanding and
assent have been achieved.



By PETER W. KAPLAN

New York Timey News Sorvice

he imnage was one that no one who saw

i it would forget: the couriroom where

six men were on trial for raping a

woman on a pool table in a New Bedford,
Mass., bar.

The case, unlike many rape cases, became | experiment, allowed the televising of the
murder case in which I5-year old Renny Za-
. mora was the defendant. Yelevision technol-

courtroom cast an image into the millions of
seis rexched by the Cable News Network,

TV in th

e mnational event. The television lens in the -

e

€

* which televised the proceedings. Although the !

matler of teievising trials had been intensive-
ly debated befere the tricl, no case had as yet
dromatized the matter as this one did.

The debate muved an past Massachusetts,

as television -~ which as a mediam finds
nothing more comfortable than to repeat
what it has just done succesfully — looked for
more trials that might be in synch at least
with the public’s fascination. And at the cen-
ter of the debate was the questicn: Should
, rape tnials be televised?
The opening up of trials to a gallery outside
- the courtreom first became a matter of dis-
pute before the clectronic age. In 1837, m
reaction to the photographers' mobbing of the
_Bruno Hauptman trial in the kidnapping of
- Charles Lindbergh's infant son, the American
-Bar Assocition entered into its Canon of
. Professional Ethics a passape stating that the
. taking of photographs in the courtroom and
";the broadcasting of court proceedings *‘are
‘calculated tc detract from the essential dipni-
[y of the proceedings.” ‘

Although the passape had no legal effect,
members of the bar association worked to
enact its principle into state law and court
iegulatiuns in many states. One of the sharp-
est restatements of the ussociation’s position
came when, in 1885, the U.S. Supreme Court
overturned the fraud conviction of the finan-
cier Billy S0l Cstes, saying that Estes had not
received a fair trial in Texas bacause the
proceedings had becn televised. “The evil of
televised trials,” Chief Justice Eurl Warren
wrute, ““lies not in the noisc and appearance
of the cameras, but in the trial participants’
awareness that they are being televised,”

court:

“The court’s decision was influential. A pol
of 483 judges in 1976 showed that 92 percent
did not want cameras in their courtrooms,

" But then, in 1977, the state of Fiorida, in an - 1
© erew to make use of television's seven-second

ogy, with the advent of small cameras that
needed no additianal lighting, had come into
a new apge of unvbirusiveness, and in an
extensive iwo-year experiment, the State of
Florida found the televising of trials compati-
ble with its judicial system. More states be-
gan allowing cameras info their courtrooms.
In 1981, in a rcyersal of its decision in the
Rilly Sol Estes case, the Supreme Court ac-

" cepted the televising of trials.

When the Cable News Network brought its
cameras into the New Bedford rape case,

© which was tried in nearby Fall River, Mass.,

the proceedings turned into a daily event for
many. But when the name of the defendant

was mentiored in open court, ¢n the air, and
several news organizations reprinted it, oppo-

- nents of broadcast trials felt that their worst

suspicions had been confirmed.
Sen. Arlen Specter, R-Pa., held extensive
subcommittee hearings on the issue this

spring after the trial, and the debate entered

a pew stage.

Opponents of broadcasting
rape and other sex-crime
trials say that the press is
free to cover the trials. They
are concerned, however, with
the danger ¢f ... creating an
ernotional response among
viewers that might have
unfavorable repercussions on
the participants.

the ¢

“Some hard thinking has to be done in
protecting the rights of witnesses and defen-
dants,”’ Specter said. 1f this could be
achieved, he added, *it would b highty desir-
able to televise rape cises, child-abuse cases
and other crimes.”

Those who agrec with him think that the
failure of the Cable News Network technical

delay capability to delete the rape victim's
name was harmful to their cause. But most

voice some version of Specter’s belief that the
televising can be “adequately structured to
protect rights of the participants,"

*1 don't think the presence of a camera has
any real meaning,” the scnator has said. "1
think the defendanis will pgencrally act as
though it’s not there.”

Susan Brownmiller, who has wriiten on
both rape and women's issues, agrees with
Specter and believes ti:at there is a cleansing
effect in the televising of sex-crime trials
because, in her view, such trials can present
the crime as a matter of criminal evil and not
of the victim's shame.

Steve Nevas, a former counsel to the Na-
tional Association of Broadcasters, Engineers
and Technicians who now works for CNN,
contends that the depiction of the fjudicial
process is one of the greal services that tele-
vision can perform. '*Judges are aceustomed
to making their own rules, and trial lawyers
want to control the aumosphere in court-
rooms, but if there is no per se violation
because of the presence ¢f the camera, it
should be permitted,” he said. '

Opponents of broadcasting rape and other
sex-critne trials say that the press is free, as
it always has been, to cover the trials. They
are concerned, however, with the danger of
turning the courtroom intc a forum and creat-

_ing an emotional response among viewers

that might have unfavorable repercussicns on
the participants. Critics are al$e anxious
about the effect of television on the judicial
process.

ebate

Aithough there are those who think, as
Specter does, that the general courtroom
scrutiny provided by television would involve
the public in a healthy way, adversaries of

"broadcasting trials believe, as does Dr.

George Gerbner, dean of the School of Com-
munications at the University of Pennsylva-
nia, that “‘hecause of the potential dramaiic
appeal of the most notorious kind of trials,
they can become the kind of affairs that
executions were in medieval times, that are
enarmously enteriaining.”’

CINN recently asked permission from Judge
Aviva Bobb i Califurpis to breadeast the
pretrial hearings in the McMartin Preschoul
child moolestation case in lLos Angeies, in
whichi scven people were accused of sex
crimes against 18 students in the Manhattan
Beach, Calif., school.

Fd Tumer, senior vice president of CNN,
said that the network prepared a videotape,
for the court, sctting out its technologic:!
safepuards — including its seven-second de-
lay capability, its baclkup recorders and o
policy whereby bureau chiefs watching the
hearing would make sure that no names gal
out.

Nevertheless, Bobb refused to allow any
television in the courtroom except to televise .
exchangss between lawyers and the juop:,
the summationa and the judge's decision.’ The
network had a strong desire to broadcast ths
testimonies of the child witnesses. Bobb, how-
ever, is refusing them the opportunity, which
Tuiner s1ys “strips the story of its value as a
live event.”
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In the case of Pakistan, the scheme
was uncovered in time to prevent ship-
ment of the krytrons outside the country
in violation of U.S. export controls. In
the case of Israel, however, the scheme
apparently began in 1981 and remained
undetected until last January, with the
result that 810 krytrons are now in the
hands of the Israeli defense ministry.
U.S. officials have publicly accepted Is-
raeli claims that the krytrons were in-

tended for use in tests of nonnuclear

weapons, such as lasers and antitank
projectiles. Privately, they are skeptical
that such a large number could be need-
ed for such tests. Efforts are under way
to reclaim roughly 400 of the devices, all
that the Israelis say they can presently
lay their hands on.

Leonard Spector, a senior associate at
the Carnegic Endowment for Interna-
tional Peace and a specialist on nonpro-
liferation, said that despite the discovery
of this scheme early this year, the Rea-
gan Administration has since “‘agreed to
establish a free trade zone with Israel, to
provide it advanced technology for the
Lavi fighter, and to allow it to participate
in the R&D phase of the Strategic De-
fense Initiative.” According to Gerard

proliferation under President Carter,
these actions expose the United States to
charges that it has followed a double
standard by failing to seek punitive sanc-
* tions similar to those applied to other
proliferators. “‘Here’s a case where
we've had lots of early warning. We
have acquiesced in this programand . . .
you may be sure we'll hear’’ about it in
Geneva. ' :

Archelaus Turrentine, deputy assist-
ant director of the bureau of nuclear
weapons control at the Arms Control
and Disarmament Agency, responded
that although “‘the United States is obvi-
ously very concerned about the Israeli
nuciear program and nuclear capability
.+ . private, quiet diplomacy is frequent-
Iy more effective than public posturing.”
He added that a variety of nuclear issues
and concerns had been discussed- with
the Israelis ““at senior levels.”

Along with others at the symposium,
Turrentine agreed that the United States
will face “‘an extensive and tough de-
bate’ in Geneva over compliance with a
provision of the treaty that commits the
superpowers to substantial limitation of
their nuclear arsenals, Frustrated by the
lack of progress in this area, the delega-
tion from Sweden is apparently planning
to offer an amendment to the treaty that
sets a specific timetable for weapons

1294

reductions. The delegation from Japan is
expected to push for a reduction in the
existing limit on nuclear test yields. The
Reagan Administration is working furi-
ously behind the scenes to dissuade both
groups.

Turrentine says that the Administra-
tion’s goals at the conference will be
modest: “To seek a reaffirmation of the
treaty and to preserve as positive an
attitude toward it as possible.” Smith,
however, believes that the U.S. delega-
tion will be entirely preoccupied with
mere ‘“‘damage limitation.”

~R. JeFFREY SMITH

TV Scientists
More Good Than Bad

Scientists are warmer and more attrac-
tive, but less sexy, than other profes-
sionals, and they are rational beings.
They tend to be a bit older and **strang.
er’’ compared to other professionals and
they carry with them a more foreboding
image *‘touched with a sense of evil,
trouble, and peril."” At least that is the

- portrait of fictional scientists conveyed
Smith, an ambassador at large for non-

by television, according to a University
of Pennsylvania study reported at the
AAAS meeting. C

The findings were reported at a panel
discussion on the image of science and
scientists on television and in film. The
participants included Leonard Nimoy,
who plays Mr. Spock in the **Star Trek”’
movie series.

On the whole, scientists come across
with a positive image in prime time tele-
vision, according to the study, which
was headed by George Gerbner, dean of
the university’s Schoot of Communica-
tions and was funded by the National
Science Foundation. The study was
based on a review of 2 years of prime
time television and a national survey of
more than 1600 people.

For example, for every villainous sci-
entist in a major role, there are five
virtuous ones. The image of physicians
fares even better. “‘Television doctors
are the most valued characters in prime
time,” the report stated. For every bad
doctor, 19 are good. (For every bad law
enforcer, 40 are portrayed as good.) Cu-
ricusly, television scientists are killed
mere often compared to soldiers, private
investigators, and the police.

In films, science and innovation are
rarely a central theme, according to Syr-
acuse University researchers. George
Comstock and Ni Yang found that only

“about 4 pecent of the films made between
1938 and 1984 dealt with these two sub-
Jects based on a sampling of 6700 films.
More often, film-makers made use of the
products of innovation or fantasized about
them in science fiction movies. -

Nimoy, who both directs and acts in
the Star Trek films, says that he strives
for scientific credibility and, in fact, has
personally interviewed scientists from
Harvard and Massachusetts Institute of
Technology and other ‘campuses to get
ideas. But, he says, entertainment is the
primary goal. o

An official from the National Broad-
casting Company, J. Ronald Milavsky,
told the audience not to worry about the
image of scientists on television, which
is a positive one, he said. Instead, scien-
tists should be more concerned about
informing the public about science.
““There is a great scarcity of people to
communicate it to the public,’”” he said.
**Scientists need to get involved in the
production of news reports. There is
considerable interest in science and tech-
noiogy.” )

Whether scientists are interested in
their image or the depiction of science in
the arts is unclear, Qut of about 1350
pecple who attended the panel discus-
sion, only about 15 scientists were
present by a show of hands.

—ManrJoRie Sun

- Biotechnology

Focus on Viruses

With the help of genetic engineering,
scientists are now trying to exploit cer-
tain properties of viruses to produce a
broad range of commercial products for
agriculture and medicine. Farmers even-
tually may replace some chemical pesti-
cides with genetically modified viruses
that are toxic to pests, and pharmaceut;-
cal companies may use viruses as biolog-
ical factories to produce drugs such as
interferon, according to scientists who
spoke at a session on biotechnology at
the AAAS meeting. So far, most com-
mericial development in biotechnology
has focused on the use of bacteria rather
than viruses.

A key to the development of products
based on the manipulation of viruses is
whether they can be safely released into
the environment, an issue that some sci-
entists at the Environmental Protection
Agency (EPA) are beginning 10 address,

Of the wide range of viruses that com-
monly exist in nature, one type of virus,

SCIENCE. VOLi. 228
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TELEVISION HOMOGENIZES POLITICAL BELIEFS
OF HEAVY VIEWERS, SAYS PENN RESEARCHER

Whether they claim to be liberal or conservative, Americans
who watch a lot of television share similar political views on a
variety of issues ranging from taxation to crime.

By creating a mainstream of political thought among heavy
viewers, television has created a "New Populism," says
Dr. George Gerbner, dean of the Annenberg School of
Communications at the University of Pennsylvania. His report on
how television influences the politics of viewers appears in the
Oct. 20 issue of TV Guide magazine. '

According to Gerbner, television's heaviest vieWers
constitute a media-induced political mainstream, "In short,
television is blurring traditional orientations and shifting the
way people define themselves politically,” he said. ,

This homogenized group of "New Populists,"™ says Gerbner,
often expresses opinions that are inconsistent and paradoxical.

"New Populists think like conservatives, want like liberals
and call themselves moderates,"™ he said. "They shun what they see
as 'extremism' but demand harsher verdicts ~- although not the
death penalty -- in the most jail-happy criminal justice system
in the civilized world. They hate revolts, except tax revolts.
They want to cut taxes but improve education, medical care and
social security. They distrust Big Government but want it to fix

{MORE)
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Page 2

the economy, make the streets safe for their daughters and the
world safe for democracy.

"New Populists scorn 'the establishment,'" Gerbner
continued, "but dote on the rich and famous. They graciously
permit women to work both inside and outside the home, and allow
that minorities have made some progress, but resent and resist
any loss of privilege., They praise freedom but fear anyone who
uses it in an unconventional way. They are losing confidence in
people who run virtually all institutions, including religion,
but express trust in God, America -~ and television."

Responses to numerous surveys of men and women of various
racial groups, economic status and education levels have
confirmed television's ability to moderate the views of
individuals who define themselves as liberal or conservative.
These heavy viewers, who watch more than four hours of television
daily, are likely to share the same percéptions of the world,
Gerbner said. "Regardless of their race, gender or social-
economic status, heavy viewers tend to think like each other.,"

Research by Gerbner and his colleaques showed:

* Heavy television viewing results in a more sexist outlook
among those who call themselves liberals

* However, television's mainstreaming effect is also seen in
a small group of highly prejudiced individuals who are less
sexist as result of heavy viewing

* Heavy viewers representing both low-income and
high-income groups are more likely than light viewers to
regard themselves as ordinary working people of "average"
income :

* Republicans who watch a lot of television are more likely
than light viewers to say they are moderate rather than
conservative in viewpoint

Also, the researchers found that heavy viewers are more
likely than light viewers to oppose communism, homosexuality,
abortion and legalizing marijuana.

{MORE)
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"The difference in political orientation between light and
heavy viewers is most apparent among self-described liberals who
are generally the most distant from the television mainstream,”
said Gerbner., "Far from being a liberal conspiracy, television
viewing signals the virtual collapse of the liberal stand on
political, but not economic, issues."

According to Gerbner, these research findings relate to the
common needs of television producers, advertisers and political
parties. Because each must appeal to the broadest possible
audience, the creators of TV programs construct a symbolic world
that appeals to a large group of people with a wide range of
social views.

"In each case,"” he said, "this shared need means shunning
political (and most other) extremes, presenting conventional
consumer values and striving for a safe, respectable, middle-of-
the-road balance in most things.

"Thus, television tends to blend otherwise divergent social
orientations —— and to modify political extremes —-- by pulling
them into the current of its own broad mainstream."
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icz was rescued from Lake Michinan after being submerged undzr
the ice for 20 minutes. Doctors pxunged the by into a weeklong

drug-induced coma whilx he thawed out. By April, he was well
enouch to leave the hospitel aithaugh he sulfers from vizval and

iecrnmg probiems.

ERTIMES

vooman has marches out of her

Feeding the fswuth
Fhet Bites Vow

The July issue of Consumer
Digest reports that if you think
you're deing your deg or cal
pood by invesiing in, for eram
ple, allbeel or tung pod “nﬂi
vou're wrong. A dic! tag rich in
protein witi make the ptl far,
hyperactive, and wear oat it
kidneys.

The magazine recominends
switching from canned fynd
(which may cost as much 3: 5284
rer pound of nutritious dryv cen-
tent) to gocd drv {ood (which
costs somathing live 15 cents per
pound of nutriticus dry content..

Be sure tho packegs indi
cates that the pet food is joboted
veempicte and bolansed ™

-

Macehisro Bics Hard
The cofhcizl Cuban news
agency, {'rensa Lating, repnrts

that despite Fidei Castro’ hout

elforts 10 equairze the srxes i
Cuba, there is =iill “a big rop
between the theoretical equatity
in the family code and practice”
Althouen mieny a Culisn

s

!!"’? e

kitehien and into the worklorce,
her place at the stove has not
been filled by her hushand 50

percent of the time, as mandated
by a 1880 lawmily code.

Things are oh

atina sasg; after 227

nave iuet D”‘"":i" tn sk for

"o pelnwith
a5 of housekieping.

aigarn h"**
Becher

fdesdch Cuwd

A University of Pennsylun-
stedy of 10.0G0 Cahfeornia
sinthcraders has determined
that hravvy TV viewing s mare

foaf teoomiidren from aifie-
A7 taan it is 1o the divad-

is preha-
CRZINES, DOOKS
crostimeistions that are
a chdid in 2 mid-
Torleeht turns W
ally.

"Stedents who vivw od more
than aix hours of telovision eacn
day bk sharply lower achieve-
ment scores in &l three centent
aieas treading, wiiting, mathe-
taliesi” the study fouad.

The adverse atfecs
biyv due to the m
and ik

...@'-r"
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OLAYLAR VE GORUSLER

Ge]lslm I(;m Iletlglm

Gelismekte oldn ulkeler ya da topluluklar dz,sarza'an tek yOnlu akan veri

“selinin kiiltiir baskist altinda koyun siiriisti gibi sadece:“‘alict’’

durumda. -

kaliyorlar. Ve topluluklart zstedtklen dogrultuda yonlendmyorlar Ulusal

bir yitim bu elbet.

AYSELi USLUATA Bogazl;:z Uni. Ogretzm Uyesz

* lletisim (komumkasyon) arag-

larmm ekonomik ve toplumsal.

gelismeyi desteklemek iizere kul-
lamlmalarini amaglayan *‘gelis-
me iletisimi’* bugiin iletisim bi-
limlerinin ayr1 bir bilim dah ola-
rak ilgi gériiyor ve iizerinde aras-
tirmalar yapiliyor. Belirli bir
toplumu,. hazirlanan gelistirme

‘programi dogrultusunda, egit-

mek, giidiilemek, hareketlendir-
‘mek icin elektronik olan ya da
- olmayan,. yayin yapan ya da
‘yapmayan tiim iletisim araglari-
mn kullanilmalarina gelisim igin
iletisim deniliyor. Genel anlam-
da =~ gelisme. - iletisimi
“‘gelismemis”’ toplumlarin ya da
toplumsal diizenlerin ‘‘gelisme-
si’’ne yol agan etkileme diye de
tanmimlaniyor. Burada kullanilan

" kavramlarin ayn ayn irdelenme- -

leri konuya agiklik getirme yo-
niinden yararh olabilir.

GELISME SURECINi
HIZLANDIRMA

Hletisimi “bildirilerle etkilesim
.olayr”” diye tammlayan Prof.
George Gerbner bildirileri ku-
rumlann paketledigini, araclarin
ditzenledigini, teknolojilerin de

bilinglere yaydigim behmyor(l).
Tamm iletisimin tek yonlit bir

" akistan ¢ok karsihikh bir deger-
ler, iliskiler aligverisi oldugunu

gosteriyor. Gelisgme kavramin-

_dan da biyolojik bir evrim, bir

olgunlagma, icten gelen bir de-

gisim, kisacasi cok ydnlii bir bii-

yiime, ilerleme olayi anlagiliyor.

Ekonomik gelismenin 6zii, top-
lumun ekonomik tiretkenliginde
aranirken, toplumsal degisme te-
melde eitime dayamyor. Egitim
ise niteligi geregi yavas bir siireg-
tir, ¢iinkii kigilerin, kisiliklerin
yeniden bicimlendirilmeleri uzun
zaman gerektiriyor. Cagdas ile-
tisim teknolojileri ise ekonomik
ve toplumsal gelisme program-
larimin iiretkenligini ve etkinligi-
ni arttirarak, kisilerin temel hak-
fart olan bilgi edinme olanakla-
rim yiikselterek, gelisme siireci-
ni hizlandiriyorlar.

Gelisim icin iletisim araglari
radyo, televizyon, uydular, gor-
sel ve isitsel kaset kayitlari, bil-
gisayarlar, basin, grafik, bilgi
yayan -ve alan tiim araclardir.
Geleneksel iletisim tiirleri olan
yiz yiize iletisim, tiyatro, kukla

gosterileri de gelisim’igin kulla—
nilan iletisim araglandirlar. Ge-
lisim iletisiminin yazilim da egi-

timi amaglayan igerik, bildiri bi- -
¢imi olusturuyor. Kitle iletigim. "'

araglarinin degisiklik- yaratma-.
daki somut islevlerini W.
Schramm g6yle agikliyor: ‘‘De-

Bismenin geregi, ne tir degisik-

liklerin - gerceklestirilebilecegi’,

iizerine b11g1 lleuslmle venhr et

Var olan tutumlara. yem d\Isun»

celere uyarlanmanin, yeni tiirde

bir seyler yapmanin yararlari,
yollan y6ntemleri tizerine bilgi*
yine iletisimle saglanir. Iletisim

araglari yeniligi kullarimaya yo-

nelik kararlar aldirarak degisik-

1igi kabul ettirirler; aynca, kisi- -

ler arasinda ya da 6nderlerle ki-

siler arasinda kanal agma islevi-

ni de goriirler. Kabul edilen de-
gisikliklerin ‘bagartya ulasmasi
icin gerekli beceriler yine iletisim
araclarinca 6gretilebilir’” (2).

KOYUN sURUsU GiBI...

Insanoglunun bilincini, top-
lumsal davramislarim dogrudan,
en giicli bigimde etkileyebilen
iletisim teknelojisi bugiin sana-

. luklara) siirekli gelistirme ypkle )
- mesi yapiyorlar. Bunu yapmak .
i¢in de ellerindeki-en guclu arac-vf.

. yinin kilttir kollan olarak genis
~ ¢agdas kitleleri, bir baska deylm-

le,:_kitle kamusunu yaratiyor:*

i Gicit elinde tutanlar bildiri iire=: ;
tiyor ve bunlari kendi ¢ikarlan: -
na, kendi amagclanna kullamyor-- |
lar.. Kentteki- yoksullar, kirsal:

“yorelerdeki yalitlanmg (tecrit”
edilmis) kesim, gdneng (refah).

icindeki kisilerin tirettikleri go- .
- neng kiiltiiriini, seyirci olarak,

“Gelismislerin’*:
kiiltiirti sessiz cogunluga. tek
.ucuz eglence .
" saglamyor.. Gelismekteki iilkeler -
va da topluluklar digsaridan tek -

paylasiyorlar.
yonlit veriliyor,
yonlii akan veri selinin kiiltiir

baskisi altinda koyun siiriisii gi-
bi salt alic1 durumunda kaliyor-

“lar. [letisim ussal yasamin bes=::

leyicisi olurken uyandirabiliyor

ya da uyutabiliyor: lletisim tek-"

nolojisinin Iran dévrimine neden.:

oldugu sdyleniyor. Gelismis il- -
i keler, uluslararas: kuruluslar ge--

lismemis iilkelere ya da topluluk
lara (alt kiiltiir dedigimiz toplu

lan kullamyorlar.

Bir iilkedeki alt duzeﬁ' i¢in, a.lt :
kiltirler, azinlik kuitiirleri igin -

disaridan hazirlanan projelerin
ardindaki beklentilerin sorgulan-

mast gerekir. Kimin icin, kime

uyern bir gelisme iletisimi amag-
laniyer? Gelisme aiinn gahsma-
lar irme ¢a 71 neden
vogunltuk kazamvor?
Ge isme sonucu ne tir insania-
nn crtaya ctkmas istenipr? Bu

mmek<

n venutlanmast o rellikle™

Kitle iletisini araglan ulusal kal-"

kinmada. toplumsal gelismeyi
gergeklestiriyorlar; -
“‘gelismiglerin’” kilttrleriyle k

rulan kcsprﬁle. tek yanl igliyor;
ve bir killtiir saldinsiyla kars1’

karsiya kalimyor. Baska kiltiir-

lerin gelenekleri, inanclart Kigi- ~
“lerin ufuklarmi genisletebiliyor,

asilanan ulagilmas: olanaksiz ve

gereksiz beklentilerle de bir ge- -
lisme atmosferi yaratilabiliyor.. -
" uygulamal cahsmalarm yapll-

Oysa, gergek gelisme iki yonli

bir iletisim i¢inde belirlenir, top-
lumun karar verdigi yonde sap-.

tanan siyasayla gerceklestirilir,

DISARDAN ALMA = -
PROGRAMLAR YERINE...

‘Geligme siireci her toplumun-.
gegmisini, en iyi geleneklerini ye--
.niden yaratacak eylemleri, temel
kisi- gereksinimlerini karstlaya-

cak eylemleri icermelidir. Top-

lumsal™ diizenlerin “ yeniliklere -
"uyarlanmasin, yeniliklerle 6z~

deslik kazanmasini” tiretilecek
bildirigimler saglar. Bildiriler tek
baglarina kisileri degistiremezler;

bildirilerin kiiltiir temeline, ya-

. sam bigimine, begenilere uygun
tiirde tretilmeleri, geri bildirim- -

lerle de yeniden iiretilmeleri ge-
rekir. Kirsal yorelerin yahtilmus-
lLiklar1 giderilecek, kentlere ya-
kinlagmalan saglanacaksa, ilefi-
sime bir bilgi paylasma eylemi
olarak bakmak gerekir. Bugiin

gelismekteki iilkelerin gazeteci-

lik okullar1 gelisim igin egitim
programina agirhik vererek bil-
diriler ile geligtirme programila-
rimin, disandan gelmesi yerine,
icerde hazirlanmasina ¢alistyor-
lar. Bu okullarda ogrencﬂere kir-

b R

‘ancak;,

. luluklara, en uzak yorelere ilet
* liyorlar:- Bunun bilincine vara-

.. sal yorelerde tiketilecek’ haber:
‘verme ydntemleri dgretlhyor

oplumun:gelismesine yonelik:

-dilslince ve degerlerm o topluma:

yabana olmayan,. o toplumun’
kiiltiiritnti paylasan kisilerce ile--
tilmesi amaglaniyor? Topluma
yararlulik ilkesi bir kez saptanin=’

" ca, gelisme icin iletisimde iki he=-

def belirlenebilir:” Gelismeyi.
amaglayan iletisim sorunlarinin’
Ogrenilmesi ile kirsal ke51mlcrde

masi. ) X
SONUC .~ ¢ . .3

Gelistirme programlar, gelis-
mekteki toplumlar igin, isteseler
de istemeseler de, disanda hazir-
lamyor ve olusturulan bildiriler
cagdas iletisim araclanyla, su ya’
da bu yoldan, en yalitilmis to

rak, toplumlarin geligme iletisi-

- mini benimseyip, gelisme prog-

ramlarimi kendi saptadiklark.
amagclar dogrultusunda bildiri-
simlerle hazirlamalan zorunlu-
dur. letisim teknolojisi. kirsal-
yorelerde hem yasam niteligini
hem de kirsal ekonominin etkin-
ligini yiikseltebilecek gitgtedir..
Gecikmeden, gelecege déniik ¢a-

-hsmalarla, kendi toplumumuz.

iginde gelisim i 19m 1let151m1 kur-
mahylz P,

n George Gerbner, "Cultural In-
dicators’”” in Communications

Technology and Social Policy.
New York, 1973, s. 558. .
(2) W. Schramm The Process and
Effects of Mass Communicati-
on, Univ. of Hlmmsc Prcss.

1971, 5. 7577 -0 4
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THE NEW YORK TIMES

. By SALLY BEDELL SMITH

. television,” Steven Bochco,
executive producer of “Hill
Street Blues,” said in a re-
cent interview. Mr. Bochco,
whose award—wmnmg dramatic series has
been praised for its sensitive, albeit gritty

depiction of the world of urban police, was -

speaking partly in jest. But his words are
as true as ‘they have ever been.

Yet, there appears to be a difference in
the quahty, variety and pervasiveness of

. -today’s, televised violence. Some observ-;

. ers believe that as 4. resuIt of ‘more than ;.
three decades of television, viewers have’
developed a kind of immunity to the hor-
ror of violence. By the age of 16, for exam--

ple, the average young person will have
seen some 18,000 murders on television.
" One extension of this phenomenon may be
_an appetite for 'more, varied kinds of vio:

‘lence on telévision. “On the basis of the '. -
-gmount:-of exposure, .certain things that .
' inittally would have been beyond thé pale-

become more readily accepted,” says
. David Pear], director of the National In-
stitute of Mental Health’s pm]ect on tele—
-vision violence. . -

. In this televxsxdn season,, vmlence has
..f-beenmoreprevalentthanmrec&nt years,

in large measure because there are fewer
situation comedies and more action series
— with" the addition of. such shows as

iolence is alive and well on

- Why TV Won’t Let Up

Jan. 13
‘iéf’q‘?ﬁ.

on Vlolence

1

wn'h Violent acts, Thera is als0 less dis-
tinction between herves and villains, and-

more vicient acts are comuitted by pec-
ple with psychalog;cal pmblems. And on

cable television, an increasing number of
feature films intertwining ‘sex and vio-

lence are finding their way into the home.

Moreover, a new form of television, the-

music vidéo — rock music iiustrated by
video images — is aiso being examined by
social scientists who say they detect a new

~ form of violence without even the tenuous

" as well —

' Public Affairs, & non-profit research eefl-

dramatic tontext of many standard televi-

sion series. According to researchers,
many such videos — largely seen on MTV

. Music Television, the.24-hgur cable chan- .
“frel, but avaﬂable o Broadeast. pmgrams )
—--'are satirated with images of -

menace, crueity and implied brutahty as

well as detached and often cold portrayals -

of violence against people and property.
Documentation of some shifts in the

character of violence on the three broad-

cast networks is emerging from a new

study of 500 television programs over the -

past 3. years by the Center for Media and

_ ter in Washington, D. C., that is under-

“Hunter” and- “Miami Vice” on NBC,

“Cover Up” on CBS and ‘‘Street Hawk'
on ABC. But also because some 25 million

of the nation’s 84.9 homes with television -

now receive at least one of the four princi-
pal pay cable services — Home Box Gf-
fice, Cinemax, Showtime and The
Movie Channel — which routinely
show uncut feature films contain-
ing ‘graphic violénce as early as 3
in the evening.
" However, abservers have also
noted changes in the way vio-
lence is.depicted on network
television. programs. On the
one hand, more violent acts in
television programs today
occur: with machine guns
and- other sophisticated
weaponry than they once
did, and even on critically
acclaimed shows such as
““Hill Street. Blues’™ vio-
lence now occurs with a
greater intensity and .
-realism than in shows of
a decade ago. Inaddition,
more action series these
days are laced with jokes
or gags that occasionally
crop up in juxtaposition

written by a number of educational insti-
tutions, including Coiumbia University

" -andStaith Ceilege. “The data are prelinti- 7
. .nary,but we are finding that in the past
three. decades the nature.of violence on

" tejevision has changed,” says Linda Lich--

ter, co-director of the center.

These trends are coming to the fore two
years after the National Institute of Men-
tal Health issued.its report statmg thata
connection exists beiween the viewing of

- media vicience and aggressive and vio-

lent behavior in children. Cnly last Sep-
Coniinued on Page 25
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, 'tember, the Attomey Geueral’s Task
Force on Family Violence concluded
that *the evidence is  becoming over--
whel:mng that just as ‘witnessing vio-
lence in the home miay contribute to .
normai adults and children learning

. and acting out, violent behavior,_ vio-
‘lence on TV and movies may lead to

the same resuit.,” -

I October, Senator Arlen Spectef,
Republican of Pennsylvania and
"'chairman - of the Subcommittee on.
Juvenile Justice, held hearings on the
effect of television viglence on chil-
dren. Once again, new studies were
presented that pointed to a link be-
tween televised violence and rea.l life
violence, .

Even Hoilywood producers ac-

knowledge that a problem exists. In a

1983 survey of 100 top television

writers and producers conducted by

the Center for Media-and Public: Af- ..
“fairs, 60 pefcent of-thé’ r&spondents v

‘said they thought there was too much
violence on television.

“Yet, ABC, CBS and NBC continie to
counter that while some aggressive
behavior has been linked to television
viewing, violent behavior has not and
.that, television cannot be singled out.
in ar environment that includes’
films, books and -other . influences. -
The networks” position:is backed by -
some in the research cornmunity who
contend that only young buys with
certain predispositions could be made
aggressive ~by televised: violence; -
other social scientists support the net- -

works by saying that watching vies

lence can be cathartic in it§ prowdmg )
a vicarious outlet for hoestile im--
pulses, . :

According tnwm_
MAWE&SMHM

Ca 3
»5gia, the average level of vmlencem
p1me-t1me television has remained
rejatively consistent — at five or six
violent acts per hour .—in the 17 years
‘he has been studying its incidence.
Nevertheiess, the networks acknowi-
edge that viewers are likely to find
more shows with violent content this
vear. ““Because there are more action -
shows, thefe'is a greater awareness
and concern with respect to the vol-
ume of violence,”- said “Alfred R.
Schneider, vice president of policy
and standards for- ABC Inc. " -

More than actual volume, it is the "
kind of violence coming thmugh the
television screen that is gaining the -
attention of researchers and critics
dlike. One of the pﬁhcipal-develop—
ments as revealed in the Media Insti-’
tute’s study is the increasing sophisti-
cation of -the weaponry. The simple
gunfight of the past has been aug:
mented, accordmg to Mrs, Lichter, -
by “lughtech crimes like terrorist
bombings.” To Mrs, Lichter, today’s
televised violeace, “may be a lot

" -NBC’S:
™ Vice:" On:thé samne network’s sci-

THE NEW YORK TIMES

S Ut e

" meaner. Agunﬁghter shootmg down'
_ & sheriif is one thing. When you have -

terrorist bombs, the potent:al is there

' forhlmdredstodae o :
" Programs in the past used the occa- -

sional machine gun, but such weap-
onsastheM-GOmachmegunandUm
semi-gutompatic’ have become  com-
monplace today on such shows as
“The A-Team" and “Miami .

ence-fiction serieg v’ earth-dwell-
ers use military-style arms against '
the laser, guns of alien invadérs. And
on CBS’s “Airwolf”” a supercharged

hehcopter packs £n0rmous: ﬁrepow

Moreover in “The A-Te " a
show about a group of wgﬂantas who-
are Vietnam War veterans, military
hardware is used extensively without
killing anyone. In one episode set in
Africa that will be shown later tl'ns
seaaonl, 15 varieties of guns are used,
according to Michael May, one the

;coordinating prop masters for, Ste-.

Jan.

phen : Caume.{l Product:ons’ pro-
ducer of the series. “The A-Team has’
-more guns thar: any show I have done-
in 19 years," says-Mr. May. “We like-
‘to-use’ statecof-thé-art stuff like the”
Steyr Aug, which is.a carbine that is;

" so'far out it’s bard to describe.” | :

.In Mr," Gerbner’s: view, the ap-
proach taken by “The A-Team’’ poses
the problem of ““an uninterrupted se-
quence of violence as a 'solution to'al-

_ most any problem — an emotionless,

sanitized violence.’’ Network ofﬁc:als

contend, however, that viewers are

too sophisticated to take shows such
as. “The A-Team™ seriously. “It is
i for what it is. — a real

_“Perils of Pauline’ show,” says Raiph

Daniels, vice president of broadcast
standards {for NBC. “Sure it is milita-
ristic, but who believes it? It is fanta-

Andther preliminary finding of the
Media Institute study is that since the
early 1970’s more viclence has heen

. atiributed to.psychological problems.

13
(continued)



caused by drunken drivers.
The Supreme Court, simply by refusing to review
a Court of Appeals decision, brought the principle
firmly into N.C. law, The appeals court had con-
cluded that dram shop Hability is part of the state’s
-unwritten legal history, -dating to English common
See N.C, SUPREME Page 7A

The N.C. Supreme Court: Standing,
left to right: Justice Louis Meyer, Chief-
Justice Joseph Branch, Justices James

Exum Jr. and Wi]
left to right: Ju:
Henry Frye dand H;

What Do We Do In Our Spareﬁm@

Survey of 150 Mile Radius From Charictte, incfudes 18 North

Charioite-Area TVs Reflect
Patterns Of Watchers’® Lwes

By LOLO PENDERGRAST
Statf Writer
Charlotte-area television view-
ers prefer Dan Rather to Johnny
-Carson and sports activities to

watching TV. Or so television sur-.

veys would suggest.
And while the area lags behind

the nation’s record-setting time at

the tube, it’s not by much.
Each day in the Charlotte area,

the typical viewing household is

tuned to TV for 6i4 hours —
roughly a half-hour less than the
national average of seven hours,
two minutes.
. During that time, viewers in the
market’s 644,100 households
watch less prime-time and ldte-
night television than the average
American.” They do, however,
watch ‘mmore news programming,
" Arbitron:television surveys show.
The difference is charted in lei-
sure habits, age, inccme, educa-
tion and even weather. One factor
in the 22-county Piedmont{ area,
for instance, is the high percent-
age of working women, who
aren't at home to watch game
shows, scap operas and other day-
time TV staples, a local researcher
says. '

‘business and professional people,

&
Qﬂ@ﬁ*

§$ £¥y

Anothéf is the large number of

Carolina Counties and 4 South Carolma Countses

pushing the- market § news-
watching averages-ahove natlonal
norms.

But in the Carolinas as else-
where, research invariably shows
that television - once solely an
entertainer — now does multiple
duty as educator, preacher, baby- .
sitter and companion.

Television, researchers say, is
becoming the great American
equalizer.

“It (TV) is the most interesting
thing going in people’s lives,” says
George Gerbaer, who researches
television and its effects at the
University of Pennsylvania in
Philadelphia. It keeps them com-
pany, reduces isolation .... They.
feel like they're part of the great
mainstream. They have a feeling
of what's going on.

“They can have pretty much.
the same cultural affairs as rich
and famous people.”

. Released in November, Arbi-
tron’s figures are the most recent
for the Charlotte viewing area,
which' includes 18 N.C. counties
and 4 5.C, counties in a lsﬂ—mlle.

radius of Charlotte. _ i
The A.C. Nielsen Co. last week 0

50%

Charlotte. Percentages Do Not Add Te 100% Because Some

See CHARLOTTE Page 84 Categoeries Overiap. Staft Graphic By GEORGE BREISACHER

W
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70%
revealed TV watching per home SOURCE: GMA Research Corp., Pittsburgh, For W5QC-TV In .




CH arimw-Ama TV Ssmens eﬂect Palterns

: Continued From Pagela

natlonally hit an average of seven hours and two -
minutes, an all-time hlgh and an mcrease of 14 mm-

utes over 1982,

“Basically, TV is a. r1tua1 " Gerbner explamed
“Mos; people turn it on in the mormng, turn it off at
night.

- It’s like a church, but no one church has been at-
tended as religiously as this one.”

In 1982, the Charlotte-area viewer watched about-

six hours, 25 minutes of television each day. In 1971,
the viewer waiched five hours, 45 minutes, com-
-pared with a natlonal average of six hours, two
minutes,

TV watching pattems vary in the North and South
because of weather, Gerbner says: Cold seasons are
best viewing times for the North, warm seasons best

for the South. %gople with lower incomes and lgss.

education, and ti.¢ very young and the™ very old ccia-

“They watch by the ciock not by the pmgram.'

' 51stently watch more telewsmn, he says.

“The real explanation for seven hours is now we
have a wider variety of things to view,” says John
Murray, a Boys Town, Neb., child psychologist with
the Surgeon General's Study on Television and Chil-

.dren in the 1970s.: “Television now captures those

thmgs we don’t want to miss.”

Of the Charlotte TV market area’s 650,800 house-

holds, an estimated 644,100 now have television sets,

. with 369,100 having more than one set. Mecklen-
. burg County alone has 160,500 TV households.

At the same time, cable TV is increasingly becom-
ing a part of Carolinas television life, with 329 of
households in the viewing area subscribing to cable
service.

Some 206,800 households — or 43% — of TV
owners in the city of Charlotte have cable service. In

- the nation, about 40% of the households are hooked

on cable,
Leisure time is a factor thit'draws the attention of
television station and network officials. :

For two years now, Carolmas respondents to a
WSOC-TV survey of leisure habits indicate that tele-
vision accounts for 149, to 159, of their spare time.
Respondents put TV watching above travel and mov-
ies but well below partlcipatmg in sports and hob-
bies.- '

An area’s \newing habits also follow demographac
trends. A person’s age group, the area where he-or
she lives plus the availability of social and cultural
alternatives to television influence TV watching.

For rural residents and the elderly, television is a |

companion. Likewise for *latchkey” children, who
are left home alone much of the time.

In the Carolinas, Arbitron figures show Charlotte-
area viewers watch more television than viewers in
Columbia and Raleigh-Durham, both state capitals
and university towns,

. On the other hand, Charlotte-area viewers watch

less t people in smaller:cities like Charleston,
High -ut, Wmston Salem, New Bern ax@d Washing-
ton, N.&. - &

: , o 3L°
atchers’ Lives:

' The Charlotte-area busineés community, with a
large number of professionals, also includes. loyal

. news watchers, Arbitron’s researchers conclude.

" In the 5-7 p.m. news slots in the Charlotie market
area, news broadcasts capture about 63% of the TV
population, compared with 60% nationaily, Among
people making $35,000 or more, 91% of the TVs are
tuned in to news, ratings show.

“News generally does very well here,” says Ted
French, director of research for WSOC televismn and
radio.

"But while the area has a good eariy-evenmg audi-

- ence, viewing drops off dramatically at night, Two

times as many people generally watch the news as
those that stay up for TV’s late-night offermgs
NBC’s talk show hosts Johnny Carson and David
Letterman and ABC’s Ted Koppei who appears on
“Nightline.”

“We're an- early-ig«bed earIy-to-nse communlty e
French explains. £ ) :
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A dmmzstrators,
“over televising anti-porn __zlm_

By RON MILLER

A panel of experts was split over
whether. the anti-pornography
.documentary Not a Love Story
should be shown on pubiic television
during a heated debate on the issue
Friday evening. .

More than 200 people were turned
away from the forum at the Univer-
sity Hilton bailroom when the 280
seats and 100 standing room posi-
tions were filled almost an hour

.befare the presentation commenced,
" The crowd first viewed Not @
Love Story, then heard two hours
of discussion on the moral and‘
ethical questions involved with
showmg the film on publie televx-
sion,

The panel, which included Univer-
sity administrators, professors and

renown communications experts,
was divided almost equally on the
' question.

Sorne argued that the film was too-
explicit for televisian but, if shown, .
should at least be accompanied by
proper supplementary programming.

“I would be frightened to let it out

on the public airwaves,” said Presi-
dent Sheidon Hackney. “It is a
powerful documentary and could be

_quite disturbing fo many people. I

would not show it.”

But Chuck Kleinhans, a film
scholar from Northwestern Universi-
ty, said he believes the film would
be much more effective if it were
shown with other ‘movies that ad-

"dress the same issues.

“This film has raised the issues of
pornography and. sex,” Rieinhany
said,” “Bug;’ ¥I‘ wonld ke 18 show' it
with lots of other films.”

.Bonnie Sherr Klein, whg directed

Not @ Love Story, emphasized the.
differences between graphic sexual’

depiction' and pornography, saying
that the former is suitable for televi-

‘sion while the latter is not,

“[Pornography] is violence and
humiliation —~ not sexiual ex-
plicitness,” Klein said. “I wouldn’t
show [the - movie], but other

materials should be shown.”. v
The panel aiso debated the con-

"sequences of exposing children to

the fitm. ~

p— Y Ex

experts split

. CAROL TRACY
‘It shoulgf be shown’

“1 struggled with the decision, but \
. I decided to let my children see the

movie,” Klein said. “I was sorry |
showed it to my 12 and 14 year
{Continued on page 9} -
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Experts debat hg of anti- porn fll

(Continued from page 1)

olds. They asked me ‘Is this sex?’ ”
“Pornography isn’t/ sex,”
said. “The problem is many people
mistake pornography for sex.”
Communications Professor Larry
Gross said the he believes the film is
a biased presentation of the issue.
“It is dangerous to say it speaks
for women,” Gross said. “This very
much plays into the feelings that sex
is for men.”
“If this is presented: it ‘doesn’t go

ncarty as far into showing the entire .

issue,” Gross said. “The film by
itself could become pan of the pro-
olem it is trying to help.

Many who advocatcd showing the.
film argued. that its showing is.

necessary, to counter the massive

quantity of pornography which is.

presented to the American public.

Linda Lee Tracey, a participant in
Vot a Love Story, said, “I feel that
~ith so much pornography on the
iirways [the film] offers a counter
iew.”

Penn Women’s Center Director
Carol Tracy said she also supports
blic viewing of the film.

“The film is a good look at a
leezy corrupt industry,” Tracy said.
It should be shown.”

“I don't believe in a protectionist
(ttitude,” she added.

Tracy added that she believes the
ilm’s graphic portrayals are offset
sy the value of its message.

“There is an emotional impact,”
he said. “But there is cnough in [the
ilm] that is useful.””

“I'm not happy about [children

Klein

P
!

Provost Thomas Ehrlich moderating Friday night’s pornography debate

seeing the film], but the importance
of the film outweighs it,” she added.

Law School Professor Paul
Bender also said he believes that the
importance of. showing the film

outweighs its possible harm. “Being.

offended is not an excuse for not
showing it,” Bender said..

After listening to the panel’s
analysis, WHYY [Channel 12] Presi-
dent Rick Breitenfeld announced
that it is against his station’s. policy
to show the film,.

“The signal that 1 broadcast goes
to’ all people,” Breitenfeld said.
“Most of you are two standard

deviations up. The station. has a
responsibility - to the public.
sophistication of the issue is so com-
plex. . .we would not show it.”

Despite Breitenfeld’s conclusion,
audience members  overwhelmingly
voted in favor of showing the film
at the conclusion of debate.

“It should be on T.V. — it will
start a dialogue,” said Second-year
Law School student Janice Gorman.
“The film only must propose the
issues, not answer them.”

“It is up to the network to be.

responsible,” Gorman said. “Just
because a certain percent of the

The

DR/Scott Langston

population finds it offensive doesn’t
mean that we shouldn’t pose: the
question and start a discourse.”

Marc Krones, a first year student
in the- Annenberg Schoel, said. he
agrees that the film should be
shown.

“It could be used as an educa-
tional tool to expose people,”
Krones said. “It is good to. have a
forum for give and- take om thc
issue.”

Not a Love Story will'be screened
again by the Penn Union Council
Film Aliance Thursday, Febsuary 9,
at 10:00 p.m. at Irvine Auditorium.
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¢ stat the University insviv i B hows that an answer to one guestion -

in Philadelphia Drama’ jooks’ b ' red wvgth an entxrely ‘different *

£%3, and- reali ng thé answer a far dif-

; "Gerbner sees’ many
n:telev ion he said the medium

- ir, Gerbner, who describes hxmself_’
3 afelevision dnagnostxc:an said the -
"wveal danger lies with youriger genera: -
idns; for whom TV has become a
fltllal o B ! i ., 1j even
“Tiey are born into it, They forget one,”
§t is drama,” said Dr. Gerbner, who ‘ aid By “contrast, he finds most
~Shows the retpect he hears the medi- -+ ™ lice dramas on television “absurd.”
um. he studies by always referring to - 'Dr. :
at as %Flewsmn =% 'never TV, o
: Over I‘e past two decades D!‘ TR . : ve of Hungary’ he Im' _
- Gerbner has bacome one of the most ay A v rat this country in 1939. He
. respacted researchers studying: vio-" @i " ' ! : berceptxon of the United
- Jence In'the thass media, specifically
$ejeyision, and its impact on Amieri-'!
Lt society. He prepared his first ma _‘ .
*oz:,'{‘v report for the National Comm-
;m!sszon on the Causes and Prevention ™
of Violence in'the late 1960s. He has-
ontinted his scrutiny under annual-.
grants from the National Institute of B
#Mental Health and appears freqient--
iy on panels exploring the effects of
“elzuision.

inator among people who
 isolated,” he said. “No-
& sticks anymore "
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ner who was eduoated as
_hls homeland sald he-al-

fand became a college pro—
sor;-he; began to study television,
; N sees,as. today’s, storytellen :
» His ll‘OSt publmzed hndmg is that There are po short stones in mag-
ihere is too much vuolence on televi- ; : b Sepk ore,” he said, “Other gto-
sion : AP el i rtélle 1 compete < including
We ve gotten osed to v1olence » he ar 4

ﬂsserted restmg both arms on the,
jadiein Irmt of him. “The fact that . -
weﬁre gotten used t,o it shows 1ts
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& of*'TV’s shortcomings, Dr.
“saidi its umversahty can
have d positive effest. .

-“It can healus and brmg us cIoser

er,” he said, .

Ithough: telev:smn may entertam
Dr.:Gerbner suggested that it rarely
ucate:

owever D, Gerhoer sa1d that Vi-
ole:ifacts comiuitéed after Watching m
va;vxo}ence can't be blamed on tele-.

' Among " the “court "cases in’

e hag .test’ifed * the Ronny=

‘wurder case; inwhich a Mx-j

sfense attorney charged that his’ - : 3 0f
as influenced to kill after see- . Jence, but m‘ al life’ men ar
tepeated TV 'violénce, Dr.! likely to be victimized; he said. " - =
jér testified for the prosecutxon, ... ~Even shows that' claim to depict—
wibslf won the case... -~ . S real:ty may be distorted, Dr. Gerbner
said. Especially susceptible are docu-
mentaries, which purport to.be factu-
al investlgatmns or rev:ews of hxsto~

Ty, . i}

,ds our . prejudxces our
he noted. “In jts striving
lt.qannot qxtend us,”




By Donglas Durden
Times-Dispatch staff writer

After analyzmg 1,500 characters‘

found in various television series, the
Annenberg Scheol of Communica-
tions found:

@ Male characters outnumber
-women 3-to-1 — §-to-1 in the news, 8-
to-1 in children’s. programming,. - -

@ Although persons 18 and yo_unger .

represent 20 _percent of the popula-

tion, they only represent 8 percent of

the characters found on television;

although ‘persons.65 and older. make_._

up 12 percent of the popuiatl they
represent.a scant 2. percent.,

® Anaverage of six acts of wolence

oceur in each hour of primé hme but.—.

there are 25 acts of viclénce- per hour
in children’s programmmg

These facts and figires may not be

surprising to pedple who' wateh’ t.eIe- :
vision. But Dr. George Gerbiier, dean’
of the University. of. Pennsyivamas .
Annenberg Schoul of Commumea- :

_ v1ewers his studles have f' '

-breed al} €

, g'industrial revolution’s

though v1ewers dont thmk

opie watch television
f but by the time.”

faci: o

rican . mainstream. Poor.
for the first time since

Stafi photo by Bruce Parke

Dr. George Gerbnier had some surprising interpretations

Hichtiond Tinws Bisputel

RICHMOND, VIRGINIA
D. 135,175 SUN. 215,335




Remiedies proposed
for TV problems

Continued from first page

tribul ritual, the same culture as the
rich.”

At the same time however, televi-
sion has pre-empted the role of the
parents and the schools.

But Dr. Gerbner didn't leave hlS
audience without offering some rem-
edies for television’s worst ills.

First, parents should set an exam-
ple for their children. “Children, left
to their own, watch less TV than their
parents.”

Secondly, “demand that our schools
attend to the culiural revelution” and
-include teaching “analytical viewing
skills” among other liberal arts.

Third, “consider television as we
- would consider education or polifical
issues” :— in other words, take a hand
in determining programming and not
Jeave the decision-making solely to
network executives.
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TV called bad exampio. Teiewsmn has established contemporary standards for sccial
behavior, according to George Gerbner, dean of the Annenberg Scheol of Communications
at the University of Pennsylvania. Speaking at “A Conferenca on the Media: Shaper and
Reflector of Values,” sponsored by the Interfaith Coalition.on Values and the Family, Gerbner
reported the results of an Annenberg-developed "sexism index.” Used to determine TV's
effect on the parception of women, the study showed “a strong link between the portrayal of
wamen on television and their status in the minds of viewers.” Said Gerbner: “Television has
become more sexy but not less sexist, Most nudity and other forms of explicit vuinerability
involve women, while men are shown as powerful aggressors.” Additionally, said Gerbrer:
“We found in most groups that the degree of sexism increased with the amount of time spent
watching television. Even viewers who described themseives as fiberals were prone to sexist
beliefs as their [TV] viewing increased.” Concluded Gerbner: “Wa need an etfective mobiliza-
tion of religicus leaders, along with parents, educalors and public officials——not to censor the
media—but {0 recognize television's symbuoiic violence and exploitive sex as instrumerts of
inequity and injustice in our lives.”

Feb., 4



ﬁjﬁﬁ%ﬂge«?‘g@ RRE

e
gﬁi{ ﬁﬁﬁ%

St

Nmeteen eight

Name dropping

Nominations are still in order for the office of Rig

Brother (AA, Jan. 9), the Viewpeoint: Forum exercise in.

which prominent Americans name their favorite condi-

dates, those they feel could best serve as the omnipresent

ruler of Oceania. Here is another response. Othe'rs wzll be
' 'publ;shed in future Viewpoint; Forum pages

George Gerbner

I hereby nominate the ghost of George Orv?ell I do soin -

order to summon him as witness to the irony of all the

hullabaloo about 1984. If Orwell's work had any lasting-

message, it was fo warn and avoid, not {0 predict. Taking
his cautionary projections of Stalinist practice as predic-

tions is misleading. It tends to obscure the crucial {and;

compared to the 1930s and '40s), largely successful strug-
gles around the world (including the Soviet Union), that—

despite all technological capabilities—make those predic::

tions less likely than ever. Furthermore, it blinds tis to

those-possibilities of cultural conditioning and ‘cata-:-

strophic policies that come in democratic. trappings far

different from what George Orwell had envisioned. -

_ . 1If only Orwell’s ghost could be here now pretending that
it fs FIS 1984 and HE is Big Brother, he could best point cut

the irony and confusion inherent in this exercise,

* Mr. Gerbner is professor of communications and dean of
the Annenberg School of Communications, Unwe'rmtg of
_ Pennsylvamaa Philadelphia. -

compumshments .
The year 1984 happens to be a proper time to exercise the
reflex of keeping a¢ wary eye out for signs of slippage in

mankind’s options. George Orwell’s semmal novel “1984 ?
reminds us what is at stake when the right to think for
ourselves is diminished or removed. Here are ¢ few items
that raise the eyebrows of those who are checking out our
Option Shppage Quotient:

- When a Manhattan restaurant’s computer faltered, bar_
patrons were advised that their drinks could not be served
until the computer-came back on-line. Said the bartender,
“No printout, n¢ drinks.” Said a customer, “I real'iy miss
the days when drinks were served, not processed. §

To a caller seeking information at a time when a New '
York Telephone Co. computer was down, the operator ex-
plained: “We can’thelp you. All we have here is people.” *

Those ‘whe find computers inferior to humans b_eéaiusé_
computers cannot “think” soon may have to find another
reason, Joseph J: Kroger, computer systems president at -

Sperry. Corp peints. out that in the works. are “expert

systems—-programs that perform at ‘the level of human
experts—utlllzlng a process known as knowledge: engi-
nieeririg to combine textbook learning with the insights
that come only: from experience, then set about working |

{ tirelessly. to sort through thousands of ‘if, then’ rules of
thumb: and’ form’ a reasoned judgment. The 1mphcat10ns o
for problem splving in such diverse fields as mathematics; -

science and engineering are staggering. Combine these™:

~Fsystems with-mechanical creatures that operate indepen-
-_dently——robots—and you've: added 'a whole new dimen<:
“sion :to- the workplace;. ‘the: ‘home, the school’ and practi="
) cally every other 1nst1tut10n . '

The word “1ntercept” in the law is defmed a8 the “aural

'acqulsatwn” of information. A Federal appeals court and a

{Continued on Puge 22) \\_
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‘ET’ zeros in on 2 shows |
in 1ts series on cocaine

Entertamment Tonight will reveal Tuesday the names
of two network television shows targeted for investigation
by the Los Angeles Police Department because of cocaine
use on the sets. ET will report that backstage on these two
programs, 1llegal cocaine use is rampant and flagrant.
ET’s special series, “Cocaine: The Hollywood High,” begins
tonight and continues until Friday. Frank Anthony, the ET
producer who conducted the mvestlgatlon says one of the -
shows being investigated usually ranks in the top five rat-
ed programs nationally; the other con51stently shows up in
the top 20.

“In two weeks after this report,” says a pessimistic
Anthony, “everything will be back to business as usual.
There won’t be any drugs on the sets of these two shows for
a while but then they’ll go back to them.” Anthony stresses
-that the aim is not to point out that cocaine is socially ac-
ceptable in Hollywood but, rather, to show how the drug is
used as currency in the
industry. “Some producers
give the stars drugs to make
them work faster,” says An-
thony, noting that the
L.AP.D. finds NBC’s The A
Team the most drug-free
production on TV.

Anthony expects that
ET and its producer — Par-
amount Domestic Distribu-
tion — will get some heat.
“Entertainment Tonight
wants to get away from that
cream-puff image,” Antho-
ny says. “We think of our- :
selves  (in the ET
“Newscan” unit) as the guts RON HENDREN: His show
that go with the ghtz ? ~is likely to draw some heat.




Landon’s ‘Little House’ won’t end tonight

Michael Landon produced three Little House on the
Prairie specials to air this season. After tonight, only two
will have seen -the light of the tube. And tonight’s Little
House edition is being billed as absolutely the last in the
series. Now there’s word that the unaired part of the
protracted Little House goodbye trilogy will air on NBC
next Christmas after Landon reshoots certain scenes. This
will be a neat trick, since the little house explodes on the
prairie tonight. Perhaps the Christmas show will be “The
Little Reconstruction on the Prairie.”

Talking about miracles: In Landon’s next NBC series —
which premieres in the fall — he’ll play an angel who
comes to Earth to perform good deeds. It won’t be a com-
edy: Landon will play the angel straight.

Small-screen violence induces paranoia

Are violent and pornographic depictions in the media
reinforcing “structural inequities” in society? According to
studies done by George Gerbner of the Umvers1§y of
Pennsylvama s Annenberg School of Communication, view-

~1ng Such acts causes a mild but pervasive paranoia — what

he calls “the mean world syndrome.” Gerbner says “the
more people watch violence on TV, the more acquiescent
they become. . .- They don't-identify with the-muggers; they
identify with the people who are mugged.”

His findings may have surprised a few of his colleagues at
Sunday’s Symposium on Media Violence and Pornography
in Toronto. While many anti-TV-violence groups —
including some of the sponsors of the Toronto conference
— worry that viewers will imitate what they see on TV,
Gerbner says his research suggests nearly the opposite:
The paranoia created by such acts on TV makes citizens
more willing to accept otherwise extraordinary measures
of repression.

Debut of a new ABC investigative team

Crackerjack news producer Marion Goldin, formerly
of CBS’ 60 Minutes who then defected to ABC's news
magazine 20/20, now heads a special ABC News investiga-
tive unit in the Washington, D.C., bureau. Goldin is
working with two reporters, Peter Lance and Mark Feld-
stein. Tonight, the unit presents its first report — on
congressional travel — on ABC’s World News Tonight.

Ben Brown contributed to this column.
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By Judlth Mlchaelson :
Los Ange}es 'nmes Servwe E

TORGNTO — A COVeI“ of a back
issue nf Newsweek flashed on. the

screen; heralding “TV’s Hottest New

Show'?: “General Hospital,” with its

leadinjg ‘characters, Luke and Laura,

That's the soap “where Luke rapes
Lauta; they become lovers and. get
matfied,” said Neil Malamuth; psy-.

chqloglst and sexual-viclence . re-.

searcher at the University of Califor-

nia; Los Angeles. Something is.
wrang, he said, “When rape has a’

happy ending.”

A clip from the R-rated mowe Too!--' :

“in her. bedroum w1th_:-tracer builets. LB
"That’ Juxtaposmon of sex dnd vio-'. " e
" 1ence,” Donnerstéin - said; _“and the_'j
‘music is stiil playing.” -~ .

{ 3 box. Murders ﬂashed o the: screen; .
" beginning with: an.erotic scene of a . -
“beautiful young woman ‘bathing. her- - and fer
- seif. Romantic music played in-the ... A

‘background.

“Nothing wrong “with‘that, noted_‘_f ;
Edward ‘Donnérstein,’ -psychologist *

and - sexual-viclence researcher at

the University of Wisconsin, except - -
-for ‘the ‘scene that lmmediately fol
' lowed A stochng-fa_ced mtruder en-'_ .

‘Then, the Kansas rock wdéb "Flght:.

_.Fu'e Wlth ‘Fire” ﬂashed on: the’.
screen. In one, scene; ' flames: sur:
round a nude woman; The Kansas' . Vi
‘video is one of the tameér ‘videos on

the ‘market, panelisis-iioted. - -

_These and otheér materials (a Play- -
- oy ‘cartoor -about- incest, a Vogue - - ¢
-fashion ad said to be'suggestive of it aliti
| and much ont of Hustler magazine) - of

were featured at a marathon 10%-.

'ghour ‘Symposium on Media Violence -
‘and Pornography' at’the Ontario In-’

1 stitute” for - Studies : e
.sponsored by three U.S. and Canadl-' D

an_ groups.

- More : than 750 people paid 535

7_1;??-

- OWD dlscussmg fhe
by these. programs;.
Medla v1olence Wlt

- its momtormg, sa.ld t
115 percent Jmore.
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Annenberg issues 1984 joumal;
Publication looks at role, effects of medla

By SANJIV NATHWANI
The role of communications in 1o-
day’s society is examined in the latest

volume of the Annenberg School of

Communications’ Journal of Comin-
- muricdtions.

The 368-page publication, entitled
Ferment in the Field, features original
essays on communications as a
modern field of study by 41 scholars
from 10 countries.

Annenberg School Dean George
Gerbner said this. week that he feels
the publication is significant because
-it is the first comprehensive view of
communications by scholars and
researchers within the field.

“I1 represents the first time that so
many Internationally prominent
scholars have examined and com-

. mented on communications as a field
of study in one publication,” said
Gerbner, who edited the anthology.
“It is a truly diverse collection of
views. A significant effort has been
made to represent work and research
traditions in many countries.”
- “Most of these contributions deal

~ with social and policy aspects of com-,
munications research, which may be
an accurate reflection. of the areas in
ferment,” he said, adding the articles
are  not research pieces, but
statements which “help define the
core and critical backbone of our
discipline.”

“We hope this may be a ‘milestone
along the course of growth and rapid
developement of communications as
a discipline, its ‘coming of age’ as an
active participant in and observer of
the growth of communications
technologies and institutions,” Gerb-
ner writes in the anthoiogy s introduc-
tion,

-. The Journal of Communications is

a quarterly that has been published
for 25 years — the last 10 years by the
Annenberg School. '
Gerbner-said that although the im-
portance of communication and
oratory has been acknowledged since
the days of the ancient Greeks,
study has only emerged as an

academic - discipline since the two

World Wars, He added that the rise
of fascism and the subsequent need to
analyze the powers of propaganda
played a significant role in the forma-
tion of the study.’ :

“Mass media now saturate the life
space of all Americans with a ritual
serving the industrial establishment
and presenting images of society and
the world to which there is no
equivalent challenge,”
in his essay in the journal.

Annerberg Director of Publications
Marsha Siefert said this week that the
journal was written for a wide au-
dience.

“We have made a tremendous ef-
fort to make it acceptable to the
scholarly and to people from all walks
of life,” said Siefert, the associate
editor of the publication. “It allows
people within the field and outsiders
to listen-in on a conaversation by ex-

the .

Gerbner writes

perts in the field.”
She said that much of the focus IS@
on the role of the media.
. Columbia University SOCIOlOgISt‘
Herbert Gans expresses conceri in hlS'
article that so many citizens receive
the news from one'source — the three} '
television networks. He also statesg
that communication researchers'
should take a closer look at the effecti'
of news media on American pollm:si
especially the power - of networks
television, b
But Siefert said she does not- feel‘
the media is terribly manipulative. -1
“People are not victims of media,™ -
Siefert said. “It takes two to - be
manipulated.” .
She added that the media is 2
respon51ble profession that could be‘
depended upon to produce its ownr
codes to prevent abuse of 1ts;
powers,and to safeguard privacy and‘

" freedom of thought,

Gerbner said he feels that a ma_]oxj
function of the media is to “expose‘
and ¢ritique those tendecies that sup-
press privacy and to unmask- the-
mechanisms of control.” S

He added that the ;oumal"
authors generaﬂy view the medig
favorably, ‘ ;

]
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" By PAUL WILLISTEIN Entertamment Editor

oes MTV stand for Muchk Too Violent?

. In a tanner of speaking, that’s what
a study by the National Coalitien on Tele-

vision Violence (NCTV) would have you -
believe. N .
- “Rock video’s combination of lyries

and images adds a new dimension to tele-

vision violence,” says Phil Galli, NCTV’s
project director. '

A spokesrrtan for MTV, an acronym for Music Televi-
sion, the Warner Amex (Warner Brothers American Ex-
press) Satellite Entertainment Co:, strongly denies the 24-
hour cable channel has a* viclence bias. -

“We are certainly not pro-viclence. We don’t advocate
violence on MTV,” says the spokesman, who requested ano-
nymity. - ' T

MTV

But a communications researcher at the Annenb'e:rg
School of Communication at the University of Pennsylva-
nia, Philadelphia, says there’s no denying the violence on

“MTV is a very imaginative new art form. Some of it’s
very violent, and the violence in it is very bizarre and ex-
treme,” says Dr. George Gerbner, communications profes-
sor and dean at Annenberg. N

Please See._MTV Page D0 b







D10 THE MORNING CALL, FRIDAY, FEBRUARY 17, 1584

'IDContinu'ed' From Page D1’

“Much of if is directed against

women. Those particular numbers
_ have a certain sadistic quality.” .

The NCTV study categorizes 75
rock videos as violent. There were
“18 instances of violent or hostile ac-
tion each hour,” according to the
study, and “35 percent of all MTV
violence featured violence of a sexu-

..al nature. More than half of the
MTV videos featured violence or
strongly suggested violence.”

Dr. Thomas Radecki, a psychia-
trist at the University of Illinois
School of Medicine and founder of
NCTV, singles out specific videos
shown on MTV and other network
and cable music video shows:
~ “Michael Jackson's ‘Thriller’ vid-
eo, banned in Australia, features a
very appealing young hero having
fun terrorizing his girlfriend with
horror violence.

“The Rolling Stones’ video, ‘Un-
der Cover of the Night,’ banned in .
England, features intense automatic
weapon violence, with Keith Rich- .
ard and Mick Jagger heavilyin-
volved, including a violent lawless
execution. ‘

“Billy IdoY’s ‘Dancing With My-

self filmed by the producer of ‘Tex-

as Chainsaw Massacre,” has a naked
woman struggling in chains behind a
translucent sheet.”

Having a video aired on MTV has
_become a key element to success in
- the music business. Men. At Work,
Duran Duran, Adam Ant, Billy Idol,
Thomas Dolby and Michael Jackson
had hit albums and singles in Ameri-
ca through exposure on MTV rather
than taking the usual route of tour-
ing from smali clubs up to arenas.

In the nearly three years that
MTV has been on the aijr since its
debut on Aug. 1, 1981, its audience
has grown to 17 milion households,
reports the Nielsen HomeVideo In-
‘dex (October 1983 and February

© 1983). Viewers in MTV’s 18-34-year-
old target audience watch 62 min-

utes of MTV weekdays and 87 min- . -

utes on weekends, Nielsen found.

The MTV spokesman disputed the
methodology of the NCTV report.

“We sent the study [the NCTV

study] to our research department,
They requested backup documenta-
tion and they’ve yet to receive any
backup that the study was done in
any traditional method. Technically,
it's more opinion than anything -
else,” says the spokesman.
. According to Dave Hostetter, di-
rector of NCTV’s Washington, D.C,,
office, 22 hours of MTV were moni-
tored for the study. The videos were
rated in four categories: Violent, In-
termediate, Nonviolent and Pro-so-
cial. ' - P
“What determined the difference

pContinued From Page D1

ion.

between violent and intermediate
was direct violence from one person
to another. Whereas, others had im-
plied viclence,” says Hostetter.

NCTV claims its moritoring of

. MTV found 18 instances of violerit or
hostile action each hour, Additicnal-
"ly, the study states that 35 percent

of all MTV violence was “of a sexual
nature.” More than haif of the MTV
videos featured violence or strongly
suggested violence, stated the NCTV

. study. :

Hostetter mentions Bryan Ad-
ams’ “Cuts Life A Knife” video,
where Adams toys with a knife .

- while a woman undresses, puis on a

swimsuit and dives into an empty
swimming pool (seconds later, she
emerges wet from the same pool, -
now water-filled) as an example of .
implied violence. :

“A pro-social video would have a.
theme such as ‘Uptown Girl’ by Billy
Joel, which shows people crossing
class boundaries,” says Hostetter. In
the video, Joel and his fellow gas
station attendants sing and dance
with model Christie Brinkley,

A spokesman for MTV confirms
the cable channel has refused to air
some videos, either because of ex-
cessive violence or nudity. “Duran
Duran’s ‘Girls on Film' had nudity.
We told them we. couldn’t run it that
way. We did run it after it was re-
edited,” says the spokesman.

“The acquisitions committee
looks at all videos that come in.
Each clip is reviewed individually
and [that] decides whether the elip is
of merit and should run,” according
to the spokesman. “The clip is
viewed in totality. If there are ele-
ments which are not considered ap-
propriate, then you have to view it
in its entirety.”

“I think the violence on MTV is
an extreme form of what pervades
television anyway,” says Dr. Gerb-~

ner. “I feel it is the tip of the iceberg.

of excessive violence and exploit-
ative sex that pervades much of
prime-time television program-
ming.”

In 1972, the surgeon general’s re-
port on television violence conciud-
ed that a causal relationship exists
between violence on television and
increased agression in viewers.

In a 1982 update of the report, the
National Instifute of Mental Health
found. tHat “television violence is as
strongly correlated with aggressive
behavior as any behavioral variable
that has been measured.” Major net-
works, particularly ABC, disputed

the institute’s findings.

“The Mental Health Institute re-

“port in 1982 said TV is as powerful

as the church, school and family,”
Hostetter points out. “TV is a major
socializing agent. By the time a stu-
dent graduates from high school he
will have spent 11,000 hours in
school and 14,000 in front of the TV.

* “The AMA in '76 called violence .
o¢n TV an ‘enviromental hazard,” ”
adds Hostetter. “Viewing of violence
has a desensitization effect. Kids
will have witnessed 18,000 murders
on TV by the time they are 16. It
makes people less likely to react
sensitively to pain and suffering in

- real life.”

Radecki holds that “the heavy
use of violence in a very appealing
format by the leading rock movie -
stars clearly has a strong harmful
effect on young American viewers.

“The message is that violence is
normal and G.K., that hostite sexual
relations between men and women
are common and acceptable, that
heroes actively engaged in torture
and murder of others for fun,” says
Hostetter.

“We're not advocating censorship.

We're advocating response time.
We'd like to reguire both cable and

network television to provide ene

minute of air time to air the re-

“search and knowledge we do have

on the dangers of violence for every
three minutes the networks and ca-
ble use to promote violent movies or
shows.” L
Hostetter says that the requested
response time would not be based cn
the length of shows themselves but
rather on the commericals used to

promote therm..

Although legislation has been
proposed by NCTV, there has been
no sponsor to date. But Hostetter
says that NCTV has the support of .
the American Federation of Teach-
ers, National Organization of Ele-
mentary School Principals, National
Coalition Against Domestic Violence
and the International Brotherhood
Of Teamsters, Commercial Trad
Division. :

NCTV is a non-profit public inter-
est group, according to Hosietter.

. Founded in 1986, it was an offshoot

of the National Citizens Commitiee
on Broadeasting funded by the
American Medical Association, says

" Hostetter,

The group is funded by private
donations, according to Hostetier.

Has the NCTV study caused any
changes at MTV? No, according to
the MTV spokesman.

“The study hasn’t stimulated any

' rethinking,” the spokesman said.
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IN HELPING GIVE DIRECTION
TO THE ANNENBERG SCHOOL
DURING ITS EARLY YEARS,
GEORGE GERBNER
ALSO HELPED DEFINE

By Marshall Ledger

R. GEGRGE GERBNER, dean of the
Anpenberg School of Communications
and a longtime critic of the vested in-
terests of television programming, has his
own vested interest in bad television—it
continues to confirm his research.

During his nearly 30 years of scholar-
ship, he has come to many discomfiting
conclusions about the medium. Some-
times, he goes on television to discuss
them. Network executives may feel that
his TV appearances are bad program-
ming. They certainly are not fond of his
research.

Gerbner originated the Cultural Indi-
cators Project, which, for 15 years, has
tabulated and analyzed how television’
depicts violence, aging, women and
minorities, sex-role stereotypes, occupa-
tions, political involvement, educational
achievement and aspirations, health (in-
cluding safety and nutrition, as well as
medicine), science and scientists, family
life, and religion.

Since 1972, members of the project
have published annual reports on televi-
sion violence, and it is this subject which
shot Gerbner into the national spotlight
and makes him a figure as familiar in
Congressional hearings as in the popular
media. A bit of drollery might suggest his

14

A WHOLE FIELD OF STUDY.

Photographs by Annette Lein

stature: Reporting on a response to his
research seven years ago, Broadcasting
magazine, 3 trade publication, stated that
a CBS network executive ‘has challenged
the divinity of the word on television
violence issued annually by Dr. George
Gerbner.”

The networks help keep him important.
Late in 1982, the National Institute of
Mental Health issued a two-volume report
on research on television and behavior. In
a rebutting pamphlet, ABC focused on
four major conclusions, two of them
derived from Gerbner’s wotk.

Others in research also treat him as
something special,. When Thomas G.
Krattenmaker, professor of law at the
Georgetown University Law Center, and
L. A. Powe, professor of law at the
University of Texas, analyzed “Televised
Violence: First Amendment Principles
and Social Science Theory” in the
Virginia Law Review a few years back,
they discussed laboratory and “real
world”" experiments of many social scien-
tists in one group and Gerbner by himself
in another. They attributed his staying
power to the violence profile, to “his

. ability to write comprehensible English in

popular journals,” and to his tie with the
National Institutes of Health (which, over
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the years. has granted some S1.500.000 to
his research),

Some observers suggest that he is an
adept self-promoter. F always return
phone calls trom the media,” says
Gerbner.

Gerbner’s scholarly career and his
forays into the public arena keep him
busy enough, but he has another career as
well. This vear, he begins his third
decade as dean of the Annenberg School.
The school had been open for only five
years before he was brought to Penn to
head it. and it undoubtedly bears his
-stamp. The schoo! was malleable, and he
is forceful. Partly because of his scholarly
contributions, partly because of the way
he turned his dreams for the school into a
curriculum and a laboratory for research,
and partly because of his personality. he
has been a dominating presence not only
in the school but also-in the field of com-
munications.

Gerbner is a vigorous 64-year-old
figure who puts in 18-hour days during
the week and catches up en his sleep dur-
ing weekends (he reportedly can also cat-
nap standing up and awaken, in moments,
fully refreshed). His face is characterized
by a sloping forehead. accentuated by his
receding hairiine: the {ines of his brow

March, 984

suggest intensity. He comes across as no-
nonsense, a trait which he has no doubt
found useful 1n discouraging triflers as
well as in getting a point across 1 schol-
arly and policy-making situations. “"He is
a hard taskmaster because he demands
very much from himself,” savs [lona
Gerbner, his wife. “"He takes his work
very seriously, and there is no fooling
around there.”

Those who know him only through his
research sometirnes picture him as author-
itarian. The impression may come from
his filerce and biting defense of his
work, George is stubborn and resistant
10 argument or opposition on his intel-
lectuat or theoretical work. He's very
convinced that he's right.” says a col-
league. who adds, “His success as a
figure in the social-science world has a
lot to do with being stubborn—it's one
way to have an impact.” But his attitude
is not an act: his research matters to him.
“Many scholars do interesting problems
which are not central to their most deeply
held beliefs,” this colleague continues.
“What George does is central to him. He
may be stubborn, but ke is also passion-
ately involved.”

Gerbner is described as “egalitarian™ 10
work with and as someone who “carries

Dean Gerbner is overseeing the $9.6-
million expansion of his school.

an authority.” The latter is explained this
way: "He might open a discussion with
what he thinks without asking vou what
vou think—but that doesn't mean he
doesn’t want vou to speak.” His sense of
humor is full of irony. akin. perhaps. o
that of Honoré Daumier. whose
caricatures hang on his office wall.

His administrative style as dean is
“more feudal than modern managerial,”
says one member of his faculty. Gerbner
15 said to be everything from “eminently
fair and generous™ to a ruler “with an
rron hand.” Unlike faculty in the larger
schools, who have department heads be-
rween them and their deans, the 13
regular members of the Annenberg Schooi
faculty deal directly with their dean—with
varying degrees of satisfaction. Gerbner is
praised for “absorbing or detlecting” the
technicalities of the sort of University
business which some professors teel
would detract from their academic work.

To some, he conveys the impression
that he is going to follow the letter of the
law, but ther they see him come out un
the side of compassion. Not long ago., a
member of his faculty was forced to retire

conrinued
15



early because of poor health; Gerbner
reportedly fought stiffly and successfully
to get the professor the pension he would
have been entitled to if he had retired at
the usual age.

One observer says: “He seems to have
a3 need to be in charge. In a university
where everyone is in charge and well-
learned, that may be hard to take. It may
be that George needs to be on top of
every detail. That’s his personality.”
Another describes Gerbner as the sort of
person who follows you through a revolv-
ing door and walks out first.

Gerbner has been called “cool” and
“difficult to get to know.” His wife agrees
with this assessment, and explains: Out-
side the confines of the family, “he feels
that all there is to know about him is his
work." Conversely, he brings the prob-
lems of running the school home “much
less than I would wish,” she says. I
sometimes wish he’'d let his hair down
more often about things which must
bother him occasionally. But it's very dif-
ficult for him to talk about things that
bother him.” {She adds, “He wouldn’t
agree. He would say that he discusses
everything with me.”)

Some of his artwork decorates the walls
of his home in suburban Philadelphia.
There are pencil drawings of lush vegeta-
tion and watercolors of village streets,
one with a bread line seen from a

@../ ERBNER
WEARS MANY HATS:
HARD TASKMASTER,

NURTURER OF
SCHOLARS, IOVER
OF THE ARTS.

distance. Gerbner fills up the area inside
the frame; nature or society seems
crowded. The pieces were done much
earlier; he has not painted since he came
to Penn. Now, his major recreation is
tending the plants which, inside unti} the
spring, jam the window areas. The only
hint of chaos in his life is his basement
study, where cardboard files bulge with
papers and every surface is piled with
books and more papers, and the modest
space is so filled that his chair seems
hopelessly trapped behind his desk.
Gerbner's story begins in Budapest,
Hungary, where he was born in 1919, His
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father was a teacher, his mother a
photographer; during the Depression, she
turned to dressmaking {in the European
sense, Gerbner points out, meaning that
she developed her own lines for regular

_ clients). By the time he was 19 years old,

he had won first prize in a national con-
test on Hungarian literature and had had a
book of poetry published. He also col-
lected songs and stories in villages, with
the intention of studying folklore and
literature at the University of Budapest.
He completed a year of work there before
the war interrupied his plans.

In 1939, Hungary was preparing to aily
itself with the Nazis. Gerbner could ex-
pect to be drafted. “*That was not the side
I wanted to be on,” he says, so he de-
cided to emigrate. “My parents, while
they were sorry to see me leave, were
glad that { had an opportunity to get out
while I could.” His father disappeared
and presumably died during the war; his
mother died three years ago but had been
able to visit him in the United States; he
has a brother who practices medicine in
Budapest.

Gerbner emigrated to [taly, then to
France. From there, he applied to
UL.L.A. and was admitted, but he had
no visa to enter the United States. In-
stead, he went to Mexico, where he
worked for six months as a guide, mostly
for American tourists. His accent evi-
dently made him sound as though he
belonged there. "My legitimacy as a
guide in Mexico was only based on the
fact that I couldn’t speak English,” he
says. “They just believed me. I thought [
was a pretty good guide.”

When his Mexican visa was close to
expiring, Gerbner went to Cuba. The
American consul there gave him both a
visa for New Orleans and advice—that he
would need money before he would be
allowed to stay in the United States. He
went to New Orleans anyway and was
ordered deported. ““When the hearing was
over, someone back of the table had the
decency to say, ‘Well, you can appeal,”
he says. “I was never informed of any
rights during the hearing.” He did appeal
and waited in New Orleans for two weeks
until the verdict arrived from Washington,
D.C. He stayed with friends of his half-
brother, Laslo Benedek, who is now a
retired movie director; another houseguest
for part of the time was Sinclair Lewis.
In two weeks, Gerbner received his visa
for a bond of $250, put up by Benedek,
who had to borrow it.

Gerbner hitchhiked to Los Angeles,
then enrolled at UC.L.A. and proceeded
to flunk the test for basic English. With a
doggedness that some find characteristic
of him, he decided to write a series of ar-
ticles on his 7,000-mile adventure. He
submitted each installment to his remedial
teacher, who corrected it, and then he
submitted it to the student newspaper. Cut

off from his native language, he was
finished with poetry; certain kinds of
writing, he feels, are almost impossible to’
do except in one’s mother tongue. The
next year, he transferred to the writing
program at the University of California at
Berkeley and eventually graduated with a
degree In journalism.

He joined The San Francisco Chronicle
as a reporter and editor. The Government
classified him as an enemy alien, “a
little-known fact of history is that
Hungary declared war on the United
States,” he says. In 1943, he became an
American citizen. He enlisted in an air-
borne division of the infantry and was
recruited into the Office of Strategic Serv-
ices, the wartime intelligence operation
that was the predecessor to the Central
Intelligence Agency.

Gerbner was scheduled to have been
dropped behind enemy lines in Austria
and help prepare surrendering troops for
the eventual armistice, but, by mistake, he
was dropped into Slovenia, one of the
federated republics of Yugoslavia. He was
reassigned to a partisan brigade and,
when he and the others were not in
flight, reported on German troops from
the hiils. {In those days, a cartoonist and
friend of his depicted Gerbner in a
caricature which hangs by Gerbner's bed-
side: parachuting under fire into enemy
territory, Gerbner, his fountain pen
strapped to his rifle, is shown noncha-
lantly reading Shaw.) By the end of the
war, he had won a field commission as a
first lieutenant.

During the armistice, he was assigned
to heip arrest Hungarian troops, among
them the Prime Minister who was in of-
fice when he had emigrated. Gerbner
joined the American military mission in
Budapest with others representing the
Allies in war trials there. “'I was pleased
to see that the trials were genuine,” he
says, offering as proof the fact that the
sentences were ‘“‘not indiscriminate.”

When Gerbuer returned to California,
he did not go back alone. At a party, he -
happened to meet Ilona Kutas, an Austro-
Hungarian actress who also taught theater.
When they were introduced, Gerbner
said, “I’ve seen you before’™a tired line
that would ‘have sunk him, she says, ex-
cept that it was true: he had seen the pro-
duction of the topical Hungarian play she
was performing in. Later that evening,
when she declined his invitation to go to
the American officers’ club after the
party, he invited all of the guests. (“So
you get an idea of how George Gerbner
works,” she says.) Not long thereafter,
Gerbner received orders to go to Austria
and knew that he would not be returning
to Hungary. llona Gerbner remembers the
statement that amounted to his marriage
proposal, which was also their first
discussion of marriage: “1 found out,” he
declared to her, “that as a war bride,
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there’s no problem getting vou into the
Urited Statas.”

They were married and lived in Vienna
for six months while Gerbner, who had
gained his discharge from the Army, was
emploved by the United States nforma-
tion Servige as an cditor in charge of a
daily newspaper and news broadcasts. In
1947, they went to Los Angeles. where he
waited for 4 newspaper job like the one
e had held with the Chronicle and she
began working on a master’s degree in
theater from UC. LA,

To jump ahead a bit: Tlonzg Gerbner
wave up an astabished acting oareer
marrs hor Aasband und, nating e uncer-
miaty of employicei o the American
duting svstem. refused 10 act in the United
States. CBub my marridge was most im-
portant. and there 15 no way for me o
Aave Jone 1t all {the Gerbners have two
children, o, and [ have never regretted
v decision.” she smvs. T have o strong
sense of my own dentits, of being a per-
woninomy o own right regardiess of what
Germee Jid.” She has, in tact, built her
swnvareer dt Penn. where ~he s a senior

Cotlewe and

lecturer in theater arts o e O
director of its theater laboruors. Last
year. she forced a revision 10 the policy
which had limited lecturers to stc-year up-
pointments. Student raungs of her
waching border on the ecstatic and men-
sen how demanding the course is and
how serieusly she takes it

According to her. her husband is “very.
vy American” because “he feels com-
tortable with o lack of leisure”

George Gerbner's peried of unsolicied
leisure onded abruptly in 1947 when he
received o iclephone call from his
SmDisomss ruency. A professor of jour-
‘ L ¢ oon Muir Junior Coilege had
swsivned w become chairman

visewheres would Gerbner like a stopgap

Sl
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George Gerbner communicates with his
wife. lona. at home.

job as an instructor? [ started teaching
that Monday, and ['ve been teaching ever
since.” he says.

Up to this point. Gerbner had not given
academic life any thought. "An interest in
Hungarian folklore didnt scem useful at
the time.” he savs. “but [ discovered thae
{ have more freedom [as a schelar]. and
it's a more ¢reative job for me” He
gravitated toward the Umversity of
Southern California, where. based in a
school of education, he earned u master's
degree in communications with a thesis
on television and education. A professor
asked him te write a paper on what a
graduate school of communications should
be. The paper led him to his dissertation.
in which he analyzed general theories und
models of communication: it won the
university award for the hest dissermtion
in {953, “What I was essentially doing.”
he says, “was inventing or ploneering the
concept of communications as a basic
concern with the production. nature. and
role of symbols and messages of human
and social life as a seminal approach to
most, if not all, human problems—uand.
therefore, a basic academic discipline.”

All during his graduate studies. he had
been teaching and doing research, He
began moving away from classroom jour-
nalism and, under the influence of
Franklin Fearing, a social psychologist.
toward the social aspects of mass com-
munication. He also collaborated with
Theodor Adorno in swudies on the
psychodynarnics of television drama. This
work taught him to look at what he calls
“hidden messages,” cultural assumptions
that are an inherent part of stories and
help in understanding them. Take. tor in-
stance, relationships among television

characters: women rarely interact with
women because, Gerbuner says, men most
otten write the stories. and they are not
interested in what women say among
themselves unless they talk about men.
Men express the greatest friendship as
well as the greatest hostility when they
talk to other men. And men and women
typically go through tense negotiation
about who dominates (the male usuaily
wins). The regularity of such patterns in
4 sexixt soviety makes them pass un-
noticed, Gerbner suggests. They hegin o
stand out, however. when vou soft events
into categories and count the number of
times they oceur or when you encounter
an individual story that violates the con-
ventional relationships fa more interesting
story. he says. “and usually a less salable
one’').

in 1936, Gerbner became an assistant
professor in research at the Institute of
Communications Research at the Univer-
sity of [llinois at Urbana. His new work
was empirical. rather than theoretical. and
was conducted over a period of time; both
characteristics became a permanent part
of his methodology. He joined & study in
progress on the portrayal of menmal Siness
in the mass media. Then he originates
study of the pertraval of ~choeols and
education in the mass med of 10 coun-
tries (the United States, several European
nations. both Western and Eastern) over a
period of 10 years. He looked at power
rodes that influence policies atfecting the
mass media (“institutional policy anal-
vais'y Acknowledging the problems in
developing a framework that 15 free of
any “ethnocentric bias." he looked for a
way t0 COmpare programs in various
countries 1o see if different policies pro-
Juce ditferent messages or systems of
THRNARESS LUTMessAge VM andlsn T
“oontent dnalysis s [nosuch studies.
angle programs are fess important tha.,
In the aggregate: uss
communicanon begins w ook fthe an
wssemibly ling, and Gerbner. Zinpleviey
the metaphor. ushed what 5 rofling =8
the tne. And then he asked whether the
Jitferent svsrems of messages cultivated
dirferent habits of thought 1n the various
sudiences reultivation analysis™

Gerbner had risen o assoclate protessor
at ilinois when he was mvied, in 1964,
w apply for the deanship of the Annen-
perg School. "He was movable” recails
Dr. Robert E. Spiller, 17 &0 24 Gr, 67
Heon, the Felix £ Schelling Emerius
Protessor of English Literature. who was
serving as acting Jdean of the school at
the time. “He is a top man, and he
wanted a top job—he really wanted the
job.”

According to Spiller. the Annenberg
School had not sertled on whether «@
vught w0 prepare students for iobs 1n the
mass media or for research and teaching
in communications. and a previous com-
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mittee assigned to find a dean had to be
disbanded because of the indecision. The
appointment of Spiller as acting dean no
doubt helped to determine the direction
the school would take, because his own
work was scholarly and interdisciplinary.
Spiller liked the way Gerbner’s research
branched into sociology and psychology
“in a general, theoretical way.” He also
liked its moral direction. Along with the
atomic bomb and biological research,
Spiller feels, the mass media constitute
one of the major influences on contem-
porary life, and he wanted someone who
would help foster the possibilities for
good. Gerbner was his choice. “For an
ax-cut into a basic situation, the appoint-
ment of George Gerbner is about as good
as any could be,” says Spiller, who
regards it as “‘one of the best things I
ever did in my life.” .

What did Gerbrer see when he came
for his interviews? “Nothing but oppor-
tunity,” he says. Gilbert Seldes had been
the first dean of the school. Gerbner calls
him one of those briiliant people who do
not have advanced degrees but produce
influential books, and Seldes, who was
known as, among other things, the author
of a seminal work, The Seven Lively Arts,
made a virtue out of the school’s un-
seitled course. Gerbner recalls his saying,
“We have some good people here, but we
have not determined any direction—that’s
my present to you."

According to Gerbner, many graduate
schools of communications in the United
States have grown out of departments of
journalism or speech or public relations
or advertising or television, and the en-
trenched interests of the existing faculties
determine what the graduate programs
become. The Annenberg School, on the
other hand, was the clean slate which
Seldes had promised—as was the field of
communications, in Gerbner's eyes—and
he went at both zealously.

To describe what he had in mind at the
time is to describe what the Annenberg
School does, because, when he became
dean, Gerbner carried out the idea he had
had before. He describes it historically.

Human culture, he says, was once a
handicraft. In the preindustrial era, tribal
leaders, depending heavily on memory
and ritual, rold stories and interpreted
them to their listeners, face-to-face; the
listeners learned merely what pertained to
their society and how to act in it.

The industrial era introduced books,
“movable packages of consciousness,” in
Gerbner’s words, which represent “a
pretty big transformation in the way in
which human beings find out who they
are.” Books free peoples from dependence
on tribal leaders. They create notions of
individuality and of class consciousness.
{They also created a new order of peo-
pte—the literate—and a new set of story-
tellers, who shaped reality in their stories
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HEN I
FIRST CAME FOR
MY INTERVIEW, I
SAW NOTHING
BUT OPPORTUNITY
AT THE SCHOOL!

to their own point of view.) Relatively
stable groups, set off by geography, broke
up and formed “rmass publics,” in which
people share a particular consciousness
without ever meeting face-to-face. During
the last century, when the industrial
revolution began to pour forth goods in
earnest and such cultural symbols as
books became mass-produced, human
consciousness gradually became, as Gerb-
ner puts it, “the product of a system of
symbol mass-production.”

The latest stage of this development is
telecommunications. As immense an im-
pact as books have on literate people,
people still must learn to read; before
they do, they absorb various messages
from their culture. Television, a *‘tribal
leader” because it seems to be personal
and face-to-face (but actuaily is distant
and centralized), creates an enormous, in
some ways undifferentiated, “‘mass public”
(the singular is crucial); it dominates the
way people think and perceive as books
never did, because it imposes a point of
view before people even begin to develop
one of their own. “You grow up from day
one on,” says Gerbner, “in a symbolic
environment which is essentially produced
by distant sources. It’s like a religion,
which represents an ideclogical structure
of society—how people view the world,
the nature of the universe and what
governs it, and themselves,

“We,-as a society, and perhaps most
other societies, have not yet found a
satisfactory solution to the management of
an industrial culture.”” The problems
which societies face because of the “in-
dustrialization of cultures,” the application
of sophisticated technology to forms of
comrunication, are, he concludes, within
the purview of the Annenberg School.

Gerbner recalls saying as much to the
Hon. Walter H. Annenberg, 3/ W, 66
Hon, the school’s founder and benefactor,
during an interview for the deanship.
“He, in effect, said, ‘Well, it sounds
okay; try what you can do, and we'll
see, " adds Gerbner.

Annenberg, Gerbner says, wanted “to
plow back benefits to the communications
field that has been so good to him.” To
do that, he founded a nonprofit educa-
tional corporation. In December of {958,
Annenberg and Dr. Gaylord P. Harnwell,
president of the University at the time,
announced the establishment of Penn's
Annenberg School of Communications,
which opened in 1959. It was eventually
housed in a new building dedicated 10
Moses L. Annenberg, Walter’s father.

According to Gerbner, stock in Triangle
Publications, a firm owned by the An-
nenberg family, has been turned over to
the nonprofit educational corporation,
which is presided over by Annenberg. It
currently provides the school with about
60 per cent of its annual academic
operating budget of $3.2 million. Like -
other deans at the University, Gerbner
reports to the provost; he also reports o a
committee composed of trustees from
Penn and the corporation.

“Mr. Annenberg is a man of strong
ideas and convictions, and one who
doesn’t hesitate to express them.” says
Gerbner, who estimates that the former
Ambassador to the Court of St. James's
disagrees with 20 to 30 per cent of what
the school undertakes, “As the school
developed and as he could see that the
ideas that he occasionally expressed were
taken into consideration—not as orders,
but as ideas coming in from any knowli-
edgeable and reputable source—and that
we dealt with them in a professional
way.” says Gerbner, “and as the results
began to come in, I think he began to
respect, more and more, the independent,
dynamic development of the school. He
has always said that all he wants is ex-
cellence.”

In a letter to the director of an offshoot
of the school located in Washington,
D.C., Annenberg wrote that the school
“always has had and always will have
complete and unconditional academic
freedom. I have said many times that it is
the academic prerogative and responsibil-
ity of educators to examine problems in a
totally objective and unhampered manner.”
He also said he doubted whether Gerbner,
among others, would be associated with
the school “if that were not the case.”

Gerbner's first task as dean was estab-
lishing a faculty. He preferred scholars
from psychology or social psychology or
anthropology or sociology or education or
history who felt themselves on the fringes
of their own disciplines and were willing
10 use communications to test theories in
their home subjects or to apply those sub-
jects to communications. “George likes
eccentrics,” says one observer, “and will
give them a lot of rope to see what they
can do against a larger ambition.”

Gerbner also oversaw the creation of
the Annenberg Center for Communication
Arts and Sciences, the fancy name for
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what has become one of Philadelphia’s
busiest performing ans centers. The buiid-
ing was completed in 1970. He withdrew -
from responsibility for the center in 1975
At one tme. there were plans to offer a
protessional theater program as part of a
master of arts in communications and to
study the nature of the thearrical experi-
enee by, for instance, meastiring audience
response during live performances: the
plans did not materialize,

Gerbner phased out the workshops in
art which had been housed in the school
when he arrived. Despite his own artistic
inclingtions—and one painter calls him
“perhaps the best patron of art on the
cumpus’ —he seems not w have let those
interests imterrupt his idea of what the
school should be. Some who conducted
the workshops reportedly felt that they
had been canned, but one artist says.
“George seemed tender enough not to
shatter my teelings” tas he was let o).
This artist recalls that one of his students
went into art protessionzlly, Gerbner ap-
proached the teacher und suid. in effect.
“That is not the intention of the school.
We are not competing with the dosign
schools.” The artist agreed. yvet replied.
“But it somebody turns out awtully good.,
I'm not going w discourage him.” With-
out being testy about it Gerbner
reportedly responded. I don't pertectly
agree. because we do have o keep the
sehiool on course, but 1 do understand 1t

At another tme. Gerbner had usked the
artist to remove 4 poster done by a stu-
Jdent which was hanging in the hallway: it
contained a dirty word. und important
peaple would be traversing © haliway.
The artist refused becuuse the point of the
project wis to see whether print in poster
form could inflame viewers, The artist

March. 1984

was thinking of posters of the sort which
appear in Europe and China. not ones
using the cheap tactic of dirty words.
Gerbner said something like, It will
cause me great embarrassment. [ want to
remind you that you have the right to do
what vou want. Pve told you how [ feel”
The artist 2t it hang and heard nothing
more from Gerbner. He says, "In a
critical situation. when George could have
been in a dilemma and given a suppres-
sive order. he did not. [ almost expected
him to, hecause he v an authoritative per-
son. But he has an intrinsic fairness.”

Gerhner also had o tend w nurturing o
veneration of schofars trained in com-
munications. [t was a struggle, he savs, to
convince applicants that they should not
come to Penn to become movie directors
ar reporters or television anchors, " They
didn't read the bulletin, and if they Jid
read It. they didn't believe 1.7 says
Gerbner, “They were shocked to discover
that we meunt every word that we said in
the bulletin”

The current bulletin warns readers away
{from upplyving for “what can be learned
in any program. in other fields, or on a
job It coes on o describe three “core”
areas. in one of which the student is ex-
pected o muke an onginal scholarly con-
tribution: “codes and modes”™ {covering
such topics as theories and models of in-
formation and communication. content
analvsis, and the socual contexts of cone
munication}: behavior rincluding “en-
coding and decoding characteristics of
sources and receivers.” “the consequence
of exposure 0 messages. and mass com-
munication and socializationy: und

George Gerbner squeezes into his studsy.
the only hint of chaos in his life.

systems and institutions thistory: ies
ot social and mas¢ commun':czll?ii):i};';eome5
public policy: and ‘structure, management.
and social functions of the media).

Although the bulletin speaks of com-
munications as a “new discipiine.” much
of its core material was laid out by
Gerbner decades ago. In 1836, he wrote
an article called “Toward a General
Model of Communication,” which
skerches much of the structure behind the
core material. It 15 very schematized and
15 ittustrated with circles and squares and
connecting lines and arrows. and smacks
of simplicity. But Gerbner did not have
much to draw upon at the time, The
bibliography for the article Jdid not extend
hack more than nine vears. And the
Zeitgelst was not encouraging: in 19359,
Bernard Berelson. z sociologist who ap- -
plied behavioral science to communica-
tions. would declare that communications
reseurch was withering away.)”

Gerbner defended the study of commu-
nications as “a potentiaily seminal,
organizing disciphine” and “a husy cross-
roads of many disciplines in science, art,
aducation. engineering, and of a great
Jeal of social and philosophical concept-
building.” He also insisted that his model
was “value-oriented.” The findings in the
field would contribute w public policy in
a society based on self-government, so
that the heart of the ssue was “freedom
in industrial society,” he said, He pro-
ceeded to argue that the Constitutionat
suarantee of a free press is designed o
suteguard the thinking process of the
community”™ by assuring that all views
and evidence on public issues have
“equitabte” distribution. He also argued
far Tnecessary rules and centrols” and
stated that “there is no freedom of selec-
TIOR Uniess tere s controi over facilities
o assure eqguitable distribution und
availahility.”

When ashed whether communications is
4 teviimate acudemie field. Gerbner
replies by explaimng what legitimates any
field: "It has 4 budget and it can hire
people. ity wot journals, and it's got pro-
tessivnal organizations.” he says. his point
being that. by meeting these critenia,
fields become established and stay on as
academic fixwures. Communications meets
the criteria. so it is a field, Butisita
diseipline? Communications, he goes on
to say, “is addressed te the nature and
role of human interaction through mes-
sages. 10 lite and society, whose under-
standing can make a contribution o the
understanding of every human and social
sitearion,” implying that its potential con-
tribution 10 knowledge turns it from a
field into a Jisciphine. It has a reverad
ancestor—rhetoric, etfective eloguence.

Gerbner teels that communications has
gained attention of lage because of the
“industrialization” of the process of com-
municating, the “cultural manipulation”

continued
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by which relatively few people control
and manage to mobilize masses of
others—the “engineering of consent.” he
has called it. This capacity, chiefly
because of its implications in a self-
governing society, invites questions of
policy, which, in turn, demand a scien-
tific base, which scholars can provide.
Mass communications is not the only part
of the inquiry, he observes, but it is the
part that directs attention to the fact that a
field exists. Does it really stand alongside
economics and sociology and history and
other traditional areas of study? Gerboer

A
FTER

ESTABLISHING A
FIELD, GERBNER
OBSERVES, ‘WE
ARE NOW TRYING
TO DEFINE IT”

smiles and says, "I will compromise by
saying that it is an emerging discipline.”

The Annenberg School has some 130
students (enrollment was expected to have
been about 100), and there is a danger
that, graduating as specialists, the
students will be less interesting than their
teachers, who bring so much eclectic and
interdisciplinary- expertise 1o the
classroom. *“You have to have a coherent
core; otherwise, you're going in too many
directions. The boundaries should be flex-
ible and loose, the core should be
coherent,” Gerbner insists. But he
acknowledges the problem of turning out
graduates who know more and more
about less and less. He feels that he can
stave it off by requiring them to take
graduate courses outside the Annenberg
School and by continuing to hire faculty
with diverse interests and by drawing
upen the Penn faculty at large (the school
has an associated faculty of 24 scholars
from elsewhere in the University).
“Every discipline has the problem,” he
says, and he mentions another headache
for the conscientious academician: that
students take the field for granted and
“don’t try to rethink it and rediscover it
all the time, questioning the reasons for
its existence.” Then he adds, *‘Being
aware of the danger is about all we can
do.”

Gerbner teaches a seminar in which he
tries, as he says, “‘to keep alive the
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original sense of challenge and excite-
ment.” Students have been heard to
criticize him for using the classroom as a
pulpit for his own ideas. “What professor
doesn't?” says one of Gerbner’s col-

. leagues in his defense, adding this:

Scholars like Gerbner who are experi-
enced advisers to policymakers leam to
state their conclusions and rationale con-
fidently; naive or uncritical students may
become swept up by the well-rehearsed
presentation, only to complain later when
they realize that they are not dealing with
the subject matter on their own footing.
Gerbner reportedly prefers students who
chajlenge what he says; by doing so, they
presumably find their own paths through
the well-defined curriculum.

Early in the semester, Gerbner is intro-
ducing the students to the school’s
approach, He stands in front of the class-
room, looking relaxed and teacherly, un-
jacketed, his shirt tieless and unbuttoned
at the top. He speaks in low tones, peer-
ing through steel-rimmed glasses, and oc-
casionally brushes back the edges of his
hair, which is not out of place anyway.
He covers a lot of ground (material; but
he paces constantly, too). He asks the
students what “‘communications”™ is
{"You’ll be asked; you should and will
have answers”), He speaks of making
“maps™ of researchable probiems. He
speaks of types of codes or patterns
{“nonrandom configurations” seen in
large institations or systems rather than in
individuals). He talks about the dynamics
of forming public pelicy, dynamics shaped
by laws on the books as well as by laws
implicit in social behavior. He talks about
culture in the anthropological or socio-
logical sense, in which it means the
system of communication regulating social
behavior. He gets concrete. He clears his
throat. He asks whether the rasping sound
he makes qualifies as communication
{maybe it is a signal to a confederate to
yell “Fire”—*'so that we can do dirty
work in the confusion™). He explains why
an orator addressing 40,000 people in a
Greek city-state is not engaged in mass
communication: because the concept of
mass is tied to a system of industrial
production-—of delivery—not to numbers.
He goes on to differentiate between a
community and a public and between a
public and a mass public; and he
describes the “manufacturing” of publics,
which have “manufactured needs and in-
terests,” By the time class is dismissed,
the blackboard is filled with notations
about senders and receivers and par-
ticipants and events, enclosed in boxes or
circles and connected by solid and dotted
lines and arrows, Before long, presum-
ably, the students will be working on
their original scholarly contributions.

Having begun from scratch, the school
has been benefiting from a “multiplier”
effect in recent years, according to -

Gerbner. Penn graduates are rising in the
ranks of faculties in communications
schools elsewhere. Its academic arm is
extended in several directions. It
cooperates with the College of Arts and
Sciences in offering an undergraduate
major in communications, and anywhere
trom 300 to 600 undergraduates take
courses in the school each semester.

The school is extending physically as
well. 1t is in the midst of a $9.6-million
construction project, which will provide a
new wing for faculty and administrative
offices; audio-visually equipped class-
rooms and a gallery (both located under
the Annenberg Plaza); and, in the
thoroughly renovated main building,
seminar rooms, space for film archives,
film-editing, and analysis of film, as well
as more space for computers and books,

The school has also sponsored national
and international conferences on such
topics as child abuse; public views of
doctors and lawyers; and communications,
technology, and social policy (*“before it
became the trendy topic it is today,” says
Gerbner). It is planning one on visual
communication (it conducted a pre-
liminary conference on “image ethics” in
January). With the Annenberg School of
Communications at the University of
Southern California, Penn’s school has
established a branch in Washington, D.C.,
which focuses on policy studies in com-
munications; a major study on the impii-
cation of the A.T.&T. divestiture, called
“Setting Telecommunications Policy for
the '80s: The Transition to Competition,”
is expected in midyear.

Since 1973, the school has owned and
published the Journal of Communication,
an organ of the International Commu-
nication Association, the professional
organization in the field. Last summer’s
issue had the length and substance of a
book. It has a book-like title—*“Ferment
in the Field"—and contains 35 essays by
scholars from 10 countries on the condi-
tion, goals, tactics, and strategies of
research in communications—which no
contributor thought was “withering away.”
The school also publishes the serial
Studies in Visual Communication. And
the school has joined with Longman to
publish books on communications; the
first, issued last year, is called World
Communications: A Handbook.

Late last year, the school announced
that, in conjunction with Oxford
University Press, it will publish an
“International Encyclopedia of Communi-
cations,” a four-volume work which is ex-
pected to take five years to produce. It is
billed as “the first comprehensive en-
cyclopedia” for scholarship and practice
in communications. “After having
established a field,” Gerbner chserves,
“we're now trying to define it.”

(This concludes the first part
of @ two-part series.}
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TV according to George Gerbner and his team of

ANNETTEE LEIN

analysts, is

a maker of
stortes that
shape the way
we live—
stortes that,
Jor our own
good, really
need to be
scrutinized.

TUDYING TELEVISION

ALMOST every day, if my guess is
right, Dr. George Gerbner can count on
having available as much as five hours
more than most of us. That is the amount
of time that Americans, on the average,
watch television daily. Asked whether he
ever watches TV for pleasure, he replies
in that tronic way of his, “It's a question
{ refuse to answer on the ground that it
may degrade or incriminate me.” ([ gather
that he seldom watches.) He certainly
could use the extra time: for the past 20
years, he has served not only as dean of
the Annenberg School of Communica-

tions. but also as a social scientist curious

~about the content, usually dolorous. of all
of the programs others watch. In these
positions, he has helped develop commu-
nications as a field.

Shortly after World War I, he stumbled
into academic life by taking a teaching
job that had opened up before he could
find a job in journalism. Several years
after that, he earned his advanced degrees
and began climbing the academic ladder,
and ‘he could reflect on the different path
he had chosen. “As a journalist, [ would
always be a hired hand and always basi-
cally describe things that are occurring or
things that somebody else knows. As an
academic, I could devote most of the time
to questions to which there are no
answers,” he observes.

April, 1984

BY MARSHALL LEDGER

His unanticipated career also gave him
a freedom he had not known previcusiy.
*“There’s no other form of activity from
which you can make a living and you can
determine your own goals and you can
question anybody else’s goals as well as
your own,” he says. “In any other enter-
prise, once you join the enterprise. you
don’t question its goals. You just question
is means and try to improve them, In an
academic enterprise, there are no sacred
cows,” he continues, “and that, of course,
is an exhilarating experience if you have
intellectual interests.”

Gerbner’s important scholarly contribu-
tion to communications—a contribution
which its critics attack as something like
a sacred cow—has been the Cultural Indi-
cators Project, which Gerbner began in
1969. He introduced the term cultural in-
dicators then, and others have taken it up.
A symposium in Vienna in 1982, for in-
stance, was called ~Cultural Indicators for
the Comparative Study of Cuiture.”

Gerbner and others who are engaged in
such research see culture as “a world of
towering symbolic constructions,” which
includes art, science, law, religion,
statecraft. and storytelling. (He put it this
way in the keynote address to the Ameri-
can Association for Higher Education last
spring.) All of these activities, he said,
provide messages and images which regu-

late social relations. They give us models
to conform {0 and targets for rebeliion;
they give us our ““characteristics,” so that
we know who stands outside our society
{(and. therefore, can be repressed). Cul-
ture, he says. socializes us by mediating
between our consciousness and what ex-
ists in the world outside our conscious-
ness and “thereby helps shape both.” If a
new experience {iis into the picwre which
culture has helped us form. we call it
real. “Of course, that does not make it
real; it only makes us behave as if it
were.”

Ay this description suggests, culture is
difficult to study because it amounts to
the sum of many things. few, if any, of
which are inherently. quantitative, and you
cannot hope to observe and describe
directly anything cultural more than its
individual elements. Dr. Larry Gross,
professor of communications at Penn and
coprincipal investigator with Gerbner on
the project. compares culture to an invisi-
bie man, whose contour you begin to see
when he dons a glove.

For the Cultural Indicators Project, the
glove is television. It is the most perva-
sive conveyor of stories that express and
reflect and shape our reality, according to
Gerbner. He points out that, in addition
to having their sets on for more than a
quarter of the day, most viewers watch by
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the clock, not by the program, and they
do not even decide what to watch untit
they turn on the set. He calls television a
ritual. Rituals serve a social order by ra-
tionalizing it; like plots in stories, rituals
“make the necessary and inevitable ap-
pear natural and right,” he says.

And so, when members of the project
study television, they watch who is who
(the number of different social types in
the cast and how they are characterized}.
They observe who takes risks and who
gets what (for this determines who has
the power to allocate resources, including
such intangible qualities as personal in-
tegrity and freedom of action). And they
attend to who comes to what end (what is
their fate, or what outcomes are inherent
in the structures that relate social types to
a calculus of power, risks, and relative
success or failure). For them, the most
telling quality of a drama is violence, be-
cause it is a demonstration of power—who
can get away with what against whom.

The project is made up of Gerbner,
Gross, and two other associates, Michael
Morgan, a research associate in the An-
nenberg School, and Dr. Nancy Sig-
norelli, a research coordinator. They are
interested in the attitudes created by tele-
vision drama, but not in immediate
behavior—and this distinction sets their
research apart from most television re-
search. As Gerbner describes the differ-
ence, most studies on the effect of com-
munication have been oriented toward
change: if you direct a particular message
to a particular group, what behavior can
you cause? He calls that *“a kind of mar-
keting, persuasion, political approach.” It
assumes that routine events are a back-
ground for something special that should
be examined. But what about the routine
events themselves, the stable patterns of
everyday life that shape our daily move-
ments and thoughts even though we aren’t
aware of it?7 What happens all the time,
rather than when somebody injects a new
message into the environment? The chal-
lenge for the project was to develop a way
of measuring stability.

Here is how it works (even though this
brief description makes the research
sound tco mechanical): The associates
‘begin with a definition. Violence, for in-
stance, is “actually hurting or killing” or
“the overt expression of physical force
against another {or oneself),” which com-
pels action against the victim's will “on
pain of being hurt or killed.” The defini-
tion is not exceptionat, The way the as-
sociates use it, however, is unusyal be-
cause they apply it to every act of
physical force, including cartoon mishaps
and acts of nature; their point is that they
measure. the “content,” not the “‘effects,”
of television drama. (They do not exam-
ine violence on the news; Gerbner says
that we see it there only about once a
month.)

3o

Next, they train “coders,” who analyze
one week of network programming each
year. Since [969, they have examined
1,500 programs and 20,000 characters and
compiled a “content analysis.”

Now comes the part that raises the
most hackles—the “violence index,” which,
critics claim, amounts to adding apples
and oranges. The associates add together
the following figures: the percentage of
programs with viclence; double the rate
of violent episodes in each program; dou-
ble the rate of violent episodes for each
hour of programming; the percentage of-
major characters involved in violent acts,
either as perpetrators or as victims; and
the percentage of major characters in-
volved in killing, either as perpetrators or
as victims. (Deubling the rates of violent
episodes raises them “to the level of im-
portance [those concepts] deserve” when
combined with the percentages, the
associates say.)

Then they construct a “cultivation anal-
ysis” in order to determine how viewers
might be affected by what they have seen.
They categorize viewers according to vari-
ous demographic characteristics and fur-
ther separate them as either “heavy” or
“light” viewers of television. They pro-
ceed to ask questions about real life
{never about television) which are
designed to determine whether the
viewers' perceptions about life accord
with what is presented on television. One
question, for example, might be about the
number of people in life who are police-
men. According to the content analysis,
the world of television is more densely
populated by policemen than the real
world—partly because plots often involve
breaking the law. Interviewees are given a
choice of two figures, one above the real-
world figure and one below it. H they
choose the former, they are said to have
given the “television” answer and to
demonstrate (along with similar answers
on other tests) that television has in-
fluenced their view of the real world.

Sometimes, the social scientists find
that the television answer from respond-
ents grouped in a particular demographic
way is stronger than expected. They call
this result “resonance,” which means that
the viewers had their biases about the real
world strengthened by television; for in-
stance, low-income urban residents show
the strongest association of any group be-
tween television viewing and fear of
crime—possibly because they are more
likely to live in areas of higher crime.

And sometimes they find that the tele-
vision answer from heavy viewers in
specific demographic groups departs from
the expected answer from those groups
and coincides with an incompatible an-
swer from heavy viewers of other groups.
They call this smoothing over of differ-
ences “mainstreaming.” For example, tel-
evision, which they find sexist, may re-

duce sexist attitudes among heavy viewers
in groups expected to be the most highly
Sexist.

And, finally, the associates have con-
structed *‘risk ratios” to see if viewers
feel “‘real-world fear” from watching their
demographic counterparts symbolically
victimized on television. They derive the
ratio by comparing the percentage of vio-
lent characters in a given group and the
percentage of victims in it and dividing
by the less numerous (they do the same
with the percentage of kiliers and the per-
centage killed); the result tells whether a
group is more likely to inflict or to suffer
violence. “Those who see their fictional
counterparts more often as victims are the
ones who show the strongest links be-
tween how much they watch television
and the tendency to overestimate their
chances of involvement in violence,” the
associates determined recently in a paper
delivered by Morgan at the Vienna con-
ference. Television drama has what he
called an unstated “‘power structure” that
informs viewers where they stand in the
hierarchy. That hierarchy transmits “mes-
sages, images, and norms which may be
particularly effective mechanisms of social
control,” Morgan added, concluding,
*The appropriate lessons are apparently
learned by the appropriate viewers.”

Such a conclusion is characteristic of
papers issuing from the Cultural Indica-
tors Project, which state, in one way or
another, that stereotypic inequities and
prejudices are cultivated by television and
repeatedly confirmed by it rather than
challenged. Viewers tend to have a height-
ened anxiety about the world-and, as
Gerbner nightmarishly puts it, may be
susceptible to “demands for protection,
dependence on authority, and acceptance
of repression if it comes in the name of
security.”

{(Gerbner seemed headed for similar
conclusions in his earliest publications. In
the 1950s, he examined “The Social Role
of the Confession Magazine.” He found a
formula: A heroine who only wants to
pay the rent and keep the family together
is beset by human frailties which bring a
mean and punitive world down upon her.
When she rebels, she is quelled—either
compromised or. sacrificed to “bewilder-
ing" social codes. She is blamable for
protesting; the codes are not impugned.
Readers presumably perceived the “truth™
of that hierarchy, but, in those days,
Gerbner did not poll them. He relied on
sales reports, statistical compilations of
dramatic elements, stated editorial aims,
and, details of a story which he says he
chose at random.)

The project’s early work, on TV vio-
lence, was used by the Nationai Institute
of Mental Heailth, which issued the 1972
study Television and Growing Up: The
Impact of Tlevised Violence, under Dr.
Jesse L. Steinfeld, the Surgeon General of
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the United States at the time. The net-
works subsequently retaliated with mortar
fire of their own. They exchanged rounds
more recently. The N.LM.H. issued a
follow-up report. Television and Behavior:
Ten Years of Scientific Progress and Im-
plications for the Eighties, in 1982; and
ABC responded last year with “A Re-
search Perspective on Television and Vio-
lence.” a 32-page booklet which singles
out the project. C

In its rebuttal. ABC criticized the
project’s sweeping application of its defi-
nition of violence as an approach that ig-
nores context—for instance, seif-defense.
[t called the one-week sample “clearly in-
adequate.” It mentioned three studies that

less than one violent act in each sample.
They pointed out that ABC did not ex-
plain why one week of sampling was
“clearly inadequate,” and that an ex-
perimental sampling extended over several
weeks did not change the conclusions.
They stated that nonviewers and ex-
tremely heavy viewers constitute about
five per cent of the population each and
are “'nonsignificant statistically™ and. in
any case. if they are excluded. the resuit-
ing patterns for the remaining 90 per cent
of the population are strengthened.

The conclusions of the scientific ad-
visers were supported by Dr. C. Everett
Koop. the Penn protessor of pediatric sur-
gery who currently serves as Surgeon
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TV and
Aging

“OLDER persons
N-| are practically in-

© l}t visible. Elderly

1| women are also

€ || quite likely to be
hurt or killed
and to fail. Elderly
characters are
more likely to be
treated with dis-
respect and to be
portraved as stub-
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born, eccentric, and
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purportedly conclude that the index “is
an arbitrary and idiosyncratic reeasure
which does not accurately reflect program
content.” -

ABC also denied that television “sig-
nificantly”™ cultivates viewer attitudes. A
“correlation™ does not imply causation, it
pointed out, and when there is any corre-
lation involving television, only three per
cent of a person's social attitudes can be
attributed to it. The network also disputed
the way the project arrives at “television
answers” and criticized its tailure to de-
fine the difference between “heavy’ and
“light’ viewers strictly. And it observed
that nonviewers express more fear and
distrust than light viewers and that ex-
tremely heavy viewers express less fear
and distrust than heavy viewers. Cultiva-
tion theory is “far less compelling than
the N.I.M.H. report indicates,”’ the net-
work concluded. _

The pamphlet prompted a response by
the scientific advisers 1o the N.I.M.H. re-
port; Gerbner was one of them. By way
of counter-argument, they suggested that
violence is high even when restraints are
put on what is included—only one of five
violent acts appears in “light” and “hu-
morous” contexts, and nature accounts for
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foolish.”

General. He called the ABC pamphlet
“an embarrassment to the social science
research community as well as to the
media.” He also said that the failure of
the networks to “rise 10 the challenge™ of
the 1972 report on television viclence and
their resistance to the “implications™ of
the 1982 report “depressed” him.

The arguments, nonetheless. tly back
and forth, sometimes hanging on techni-
calities. At one point, ABC, intending to
suggest that the work of the Cultural Indi-
cators Project remains in question. stated
that the “research community™ argues
about it and cited four critics to support
the claim—neglecting to add, according to
the scientific advisers, that three of the
four were network employees. Their
source of employment, of course, does
not invaiidate their point—a position
taken, in effect, by Alan Wurtzel, vice
president of broadcast standards and prac-
tices (East Coast) for ABC, who says that
he stands by the pamphlet.

According to Gerbner, the networks
cannot mount a sound scholarly criticism
of the Cuitural Indicators Project. Why?
Orne reason, he says, is thar they “engage
in a public debate instead of analyzing
what we actually do.” The project is often

characterized in newspapers as opposing
tetevision violence because showing it
causes aggression— “which is very differ-
ent from what we actuatly say,” he points
out. I never claim that violence is bad.”

‘he declares. Dramatic violence is func-

tional and necessary™ as motivation for
the characters, but “when you have vio-
lence at the rate of six [occurrences| an
hour, it's what [ call a cheap industrial
commaodity,” he explains. It doesn’t mat-
ter much what the motivation is; most of
it 1s mechanical.” and 30 murders a
week. ‘week after week. “has a cemain
corrosive effect.” To some, the effect may
be a developing sense that, in Gerbner's
words, “violence is painless, it’s quick,
it's glorious. it's an effective way to deal
with problems. and it’s going o hure
somebody else and not us.” And others
may grow feartful and anxious and wel-
come the protective arm of their
government,

The networks have a further problem,
he continues. in finding “‘respectable
scholars” to undertake work for thern.
“Networks don't waat to risk financing
something that is not going to prove their
point.” he says. He says that the investi-
gators on the Culwural Indicators Project
have invited the networks to work with
them. “We could guarantee, as [ try to do
anyway. to detend them from any kind of
uniustified attack. And there's a lot of
scapegoating going on that is unjustified.”
Gerbner adds. But they cannot afford to
do that because, if they legitimize that,
they will also legitimize the justified at-
tacks against their policies.” So, he con-
cludes. they limit themselves to the terms
established by the public debate about TV
violence.

I invite the networks to respond. Dr.

I. Ronald Milavsky, vice president for
news and social research at NBC, speaks
tor his network: he headed a project. re-
cently published as Television and Aggres-
sion. 4 Panel Srucdy. which tfound no
statistically significant effect of TV vio-
lence on children. He says, “We don't
deal with [the Cultural Indicators Project]
because it has no handies for us to grasp
it with. Fear is the only thing he points
to. That's so abstract, who knows if it’s
rrue?’ ABC and CBS decline to
comment.

The project has received thoughtful
criticism, although probably not as much
as might be expected after a decade of
prominence. Some of the best from a net-
work appeared in the Journal of Broad-
casting in 1977. In it, Dr. David Blank,
vice president and chief economist at
CBS. made a charge, the associates on
the project made a countercharge, and
cach made a rebuttal. After answering
Blank virtually peint for point. the associ-
ates wrote, "What we have profited from
this and other exchanges will thus be put
to use in our continuing studies”
continued
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Gerbner says “‘it’s not sp easy” to at-
tack the results because, in part, meth-
odological flaws have been corrected over
the years; other studies, in the United
States and abroad, are confirming the
conclusions; and the consistency of their
results, year after year, helps confirm
them. Not everyone, however, is con-
vinced.

Thomas G. Krattenmaker, professor of
law at the Georgetown University Law
Center, and L. A. Powe, professor of law
at the University of Texas, reviewed re-
search in the social sciences for its possi-
ble effect on the First Amendment. They

“You cannot escape television by not
watching i1,” Dr. George Gerbner,
professor of communications and dean
of the Annenberg School of Communi-
cations, once told an interviewer. He

tural Indicators Project watch num-
bers—numbers compiled from what
happens on TV drama and from the

tics, they determine the messages that

pling of their conclusions, both from
their studies and from Gerbner’s state-
ments to the press:

On TV's real victims: “Unfor-
tunately, television’s victims—those
who, we are told on TV, have no
power in our society——are women,

and other minority-group members.

the TV documentaries and public
pronouncements by spokesmen for the

the rights of minority groups must be
protected both in society and on
television.”

On television ministries: “There is
no support for the charge that they
cause or at least contribute to the ero-
sion of main-line church membership,
financial contributions, and general
participation. The programs appeal to
an older, traditional audience; and
watching these programs appears to

stitute for them, and to complement
other forms of religious practice, like
church worship. . . . Evangelists [on
syndicated TV] are more likely than
ministers on locally produced pro-

numerous requests, and to ask for
greater amounts.”

activity: “Sex is not a simple act. It is
a social relationship structured in par-

e

‘“

and his research associates in the Cul-

responses of viewers. From their statis-

they believe TV brings. Here is a sam-

blacks, foreigners, lower-class citizens,

This is especially disturbing in light of

television industry, which proclaim that

confirm their religious beliefs, not sub-

grams to ask for money, to make more

On the increased portrayal of sexual

found it easier to point out the flaws and
limitations of aggression research than to
do the same with the Cultural Indicators
Project. Most of the research on aggres-
sion resorts to experiments which have an
undemonstrated relationship to reality;
and that which uses the real world does
not have sufficient controls, they sug-
gested. They had a harder time with
Gerbner (they focus on Gerbner rather
than the project). By applying his defini-
tion of violence without qualification,
Gerbner has taken “the easiest, and least
rewarding route.” Even so, he excludes
“the infliction of pain as it occurs in real

life” (as seen in sports- or newscasts),
they said. They expressed their wonder at
how a network can reduce the number of
violent incidents but still register an in-
crease on the violence index. (More lead-
ing characters might be invoived in vio-
lence. and violence might be more
broadly distributed over the programs
samptled.) They said that the methodology
is “ridiculous” for allowing anyone to
conclude that a program beginning with a
violent murder and ending with a violent
capture of the murderer is less violent
than a story about two patients who die
of cancer. And they said that calling /

Gerbner and Company on Television

poses. We have no evidence to suggest
that the dramatic change in verbal or
pictorial depiction of sex has been ac-
companied by a similar change in the
social structure of sex, Most nudity—
and other forms of dependency—
depicted on television is still female;
most demonstration of power is stilt.
male.” '

On television and political cam-
paigns: “The purpose of parties is
mainly to buy time on television and
to dispense patronage. They're no
longer the channet of communication
between leaders and the voters. . . .
Television wants new faces, so an es-
tablished {political] figure, as a tired
old media face, starts from a disadvan-
tage. A new face at the right time can
build up momentum that leads to the
nomination. . . . Because of its at-
tempt to be fair and evenhanded, tele-
vision tends to equalize the votes.
Winning the Presidency by narrow
margins will become the rule rather
than the exception. The margins will
be slight, the mandates relatively
small, and minority Presidents may be-
come more frequent.”

On the perception of heavy viewers
thar they are politically “moderate’
“That does not necessarily mean that
television is a force for genuine mod-
eration: . . . We know from previ-
ously reported data that the main-
stream bends to the right on issues deal-
ing with minorities and personal rights,
reflects the anxieties and mistrust of
television's violent ‘mean world, and
tilts to expansive populism on eco-
nomic weifare.”

On economic self-perceptions: “'On-
going analyses . . . reveal that people
whose objective social class is low and
who watch more television are more
likely to call themselves ‘middle class’;
among high §.E.S. [socio-economic-
status] respondents, however, heavy

MO,

viewers to call themselves ‘working
class’”

On science: “‘Television is the
‘wholesaler’ of most images, including
that of science. Television, on the
whole, seems to make few friends for
science but may confuse and alienate
its potentially most likely students and
supporters. We may have a serious na-
tional problem standing in the way of
better understanding and support of
science. . .

On health: “*Prime-time characters
are not only healthy (though often vui-
nerable to inflicted injury) but, despite
all the mayhern, eating, and drinking,
are also relatively sober, safe from ac-
cidents, and slim at all ages. . . . The
cultivation of complacency, coupled
with an unrealistic belief in the ‘magic
of medicine, is likely to perpetuate un-
healthy life styles and to leave both pa-
tients and health professionals vulnera-
ble to disappointment, frustration, and
litigation.”

On the poor light in which business
people are portrayed. “Characters who
are totally benign, in television and in
real life, are ineffective, usually
women and teachers. The price you
pay for being goody-goody is that you
are ineffective. The price you pay for
power is that you are not portrayed as
totally benign. You must have a touch
of evil”

On television in the courtroom.
“There is a Perry Mason mythology of
the judicial system, and that’s what the
networks feel they should give the
pubtic. . . . In fact, a trial must pro-
ceed as independently as possible from
conventional moral pressures and the
popuiar clamor of the moment. . . .
Neither history nor existing research
supports the contention that television
coverage of courts would enhance fair-
ness, protect freedom, increase public
understanding, or promote needed

ticular ways and for particular pur- viewers are more likely than are light court reform.”
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Dream of Jeannie the most violent show
of the vear “affronts common sense.”

i The project does not rank individual
shows, but Krattenmaker and Powe claim
that such ranking can he extrapolated.) In
the end. they said. Gerbner’s theories
have ~a patina of scientific behaviorism™
hut “are best understood as abstract, ses-
thetie criticism.”

Gerbner says he and his ussociates did
not find vut about the article. published
in 1979, until a couple of years later: be-
cause of the passuge of time and because
Gerbner considers the basic thrust of the
lawyers 1o be “so gnorant” about be-
havioral science. and because a response
would have required @ major investment
of time and effort, ~I just ignored it.”
he savs.

Dr. Paul M. Hirsch, professor of so-
ciology at the University of Chicago. en-
saged in a running buttle with the associ-
ates an the project. some of which
appeared in the journal Commmnications
Research. Hirsch criticized the analvses
for ignoring “standard statistical proce-
dures.” The concepts of “mainstregming”
and “resonaace’ are mutually contradic-
tory. he said. and he accused the project
of using them to cover wver divergences
which otherwise would open the cuitiva-
tion analysis to doubt: the analysis, he
charged, ends up “ambigucus, untestable.
and irretutable” As if to ridicule the proj-
cet, he constructed a comparable table
purporting to demonstrate that the Zodiac
signs of viewers are related to their televi-
sion viewing and their fear of walking
alone at night in their own neighborheod.
Hirsch concluded that there is no relation-
ship between television viewing and
viewers” feelings of fear. suspicion. and
alienation and recommended new ap-
proaches. including some from the per-
spective of the humanities.

In the main. Gerbner und his associates
replied that the most compeling evidence
for their method was “cumulative con-
sistency ™™ and that Hirsch should have at-
tended to the subgroups in the study
rather than expected viewing always w
have a “universal” effect.

My summary of the positions does not
hint at the nastiness which passed on both
sides: each disputant spoke about toning
it down, while, at the same time. goading
the other.

Gerbner is not always an amiable eppo-
nent. and sometimes he gets downright
abrasive when responding to criticism.
But the virulence between Gerbner and
his associates and Hirsch may have been
based on an unusually deep rift between
their positions. Robert A. White, research
director at the Centre for the Study of
Communication and Culwure in London.
looked at both sides: and in “Ferment in
the Field.” that issue of the Journal of
Communication which examines the state
of communications research. he con-
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TV and
Children

*BY junior high,
children who are
heavy viewers have
already developed
the ‘mean world’
syndrome. They aré
more likely to be
anxious and insecure
and to think of peo-
ple as mean and
selfish and the world
as a cruel place in

which they must pro-
tect themselves.”
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cluded that the debate between them
raised a fundamental question of “what is
adequate theory and methodology™ for
studying the relationship between commu-
nication and culture. And that guestion
arises because the Culural Indicators
Project implies the validity of 2 new para-
digm. a mode} based on consequences
rather than persuasion. That is. in brief.
instead of assuming that & message is
received as a sender intends it to be. vou
have to consider culture as an “interven-
ing variable.” One aspect of culture is hie
mass media. but how do vou deal with
them? Are they better concgived as mold-
ing influences or as mirrors and ampli-
fiers of cuftural themes? Should analysis
begin with the media or other aspects of
the cultural context? However perennial
such guestions are. White says, the new
paradigm must consider them anew. Untii
they are reconsidered. he suggests. “fiery
debates™ will result.

Although White appreciates the compre-
hensiveness of the Cultural indicators
Project. he also criticizes it thoroughiy.
He suggests that it is too raritied because
it excludes the historical. political. and
economic conditions that influence both
message-content and individual percep-
tions. He feels that it does not allow for
different interpretations of television con-
tent; instead of absorbing TV messages.

.might not some subgroups reject them

and use them as “'seeds of culiural dissi-
dence and cultural change™ He suggests
that identifying the national culture with
the symbolic content of one medium is
limited. He questions the adequacy of
using quantitative methods to describe a
subjective cultural experience—specifi-
caily, the -way an audience integrates
themes it finds in the media into its sys-
tem of meaning. its view of the worid.
and its values. If television is a factor in
social control. then it does intluence ¢ul-
tural change over time rather than uphotd
the status quo. he says. adding that a

more general theory than the project pro-
vides is required.

Asked what White wants from the proj-
ect, Gerbner says, “He thinks we're not
radical encugh.” Calling the project “es-
sentially like a weather report.” Gerbner
feels that it would be “self-defeating™ to
be more polemical or more ideologically
explicit. The investigators on the project
are often depicted as media critics or so-
clal critics (“'as. in some ways, scholars
should be™). he says. but adds that he
prefers to see conclusions in the data—
“bullding the authority into the methodol-
ogy rather than inte your rhetoric.”

Newsweek said that Gerbner is neither a
Marshall McLuhan nor a Ralph Nader.
Gerbner takes that to mean that he resem-
bles both. He admired McLuhan, who
was his triend. Whatever the limitations
about “the medium ix the message.”
Gerbner suggests, it was. in stimulating
thought. ~a hell of & lot better than being
neachallenging”” He also admires the
consumer advecacy of Nader. but not
what he suggests are vontinements of the
work, Walching out for the consumer’s
best interests is like picking out the
safest. most nutritious food in a
cufeteria—""often trivial choices that are
given to us as big deals.” observes Gerb-
ner. He adds, ~In a sense, 'm much
more radical” —criticizing all of the
choices or even the cafeteria itself. That
is what it means. he expiains. to do re-
search in order to establish a basis for
judgment. and to teach students who enter
the tield to carry out even more research,
and to stir political action, “to create a
sense of alternatives, a sense of discus-
sion, and to.open up issues that had not
really been seriously discussed—namely.
what kind of a system do we want to
have?”

Some scholars object o the scholarly
activism, but Gerbner calls that a matter
of temperament. “The experiences of my
life have made the need for action and the

continued
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need for participation and the need for in-
volvement very clear w me. | cannot sit
back, because [ feel that where my
responsibility as a scholar may conceiva-
bly teave off. my responsibility as a citi-
zen begins,” he says. I recognize that
those are two different roles, but I think
everyone has those two roles. When
vou're dealing with areas that do have an
impact on people’s ‘behavior and on public
policy, your role as a citizen becomes
more apparent.”

He says that, as a citizen, he has "no
ctearly defined aim.” except “'to stimulate
or excite or cultivate a sense of alterna-
tives and say that whatever people in a
democratic country do ultimately has to
take the form of legislation,” adding,
“there’s no other way to institutionalize it,
to regulate behavior: there's no other way
10 structure institutions.” Many peopie
fear that legislation means Government
control. he savs. Yet. he points out.
broadcasting lives on the law that makes
advertising expenditures tax-deductible—
they amount to 513 bitlion a year. “The
alternative to Government control is mo-
nopoly control.” he states. The existing
systemn is not democratic and not a free
market. so the question is not whether

I do not have a blueprint,” Gerbner
continues, but he does anticipate a rather
Orwellian future if something is not done.
He foresees a kind of tyranny—not a for-
mal system, but “social controf, control
of people’s behavior by the way in which
you sociatize them.” Print decentralized
cultural life; electronically-based commu-
nications are recentralizing it. ~Recen-
tralization is inimical to the theory of
self-government, which is predicated on
individual publics having some under-
standing of their own interest.” he says.
“Now if you can bring up a whole gener-
ation or several generations of poor peo-
ple with a mentality of millionaires—
which is what we scem to have done-—you
very wetl abolish or reduce or limit their
ability to be aware of their own interests,
insofar as they are competing or conflict-
ing with the interests of other groups.
And if vou've done that, you've reduced
people’s ability to be self-governing.

“S0 a new modern dictatorship will not
have to come in any kind of formal politi-
cal guise.” Gerbner goes on to say. “Qt
would offend and revolt people. Why do
that when you can do it so much more
charmingly and entertainingty? It's a new
problem because the same mechanism can
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TV and
Science

“THE image of
science, although
mostly benign, is
linked with future,
fantasy, and danger.
The image of the
scientist, though
largely positive, is a
relatively rare,
limited, and—com-
pared to that of
other characters—

strange and forbid-
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there should be control. “It's a question
of on whose behalf, how broadiy, how
many Organizations, citizens, groups can
share in influencing decisions, Right now,
they're pretty insulated. So what ['m ad-
vocating is that they should be less insu-
lated. And our institutions should be
more responsive.” The media parade as a
form of communication to the world, he
sdys, but in fact, “they’re a screen that
very effectively screens out or admits
very selectively and in very self-serving
ways." Alternatives exist abroad. Gerbner
wouid like people to know about them
1o broaden the base of the institutions,
particularly broadcasting, particularly tel-
evision.”

40

ding image.”

be used to allocaie resources rather than
to concentrate them. It can be used to
provide a much better understanding
within society, to allow groups and pub-
lics to speak for themselves to the whole,
instead of always being interpreted by
somebody else.”

Gerbner says that he watches TV ““10
see whether a scene or a program fits the
structure [ know is out there, out of our
studies, or whether it’s an exception. And
every once in a while, [ am encouraged
by seeing something that is an exception
to the rule.”

One such exception was The Dav After,
the ABC-TV movie about nuclear war,
which Gerbner calls “brilliantly

produced” —both because it overcame
many front-office objections and fears (for

_instance. he says, network executives wor-

ried about signing up sponsors for the
programj and because it challenged the
typical dramatic assumption that violence
solves problems. He does not consider
The Day After a violent film. “You didn't
see people pursiing private gains and hit-
ting and killing each other. which is what
most television violence is.” he says.

Gerbner has been such a staunch and
visible exponent of his ideas that Vew
York magazine called him “tvpécast.”
Gerbner accepts the role. “But in order o
be used by television. you can extract a
price from fefevision.” he says. "It en-
hances your ability to be a “certified
guthority.” [€'s like "as advertised on televi-
ston,” as if that would mean anything (it
seems to mean something 1o a lot of peo-
pley.” Nonetheless, making appearances
has its frustrations—like getting cut off
before saying what he came before the
camera to say, which some of Ted Kop-
pel’s guests on ABC's Mighuline learn, he
says. But sometimes he is not cut oft and
can say his piece: after every such ap-
pearance. or article in & popular maga-
zine. he gets hundreds of requests for
more information. he says. adding, “That
15 my part of the bargain.”

I state one of my little biases. that
within each celebrity rests some hollow-
ness, and ask about the criticism of him
as a self-promoter. “There is a danger.
especially in academic lite. because aca-
demic people disdain popular appearances
and feel that it makes them superficial,
[sensing] that they are used in shallow
ways on hehalf of other aims—which it
does. That's part of the trade-oft: that’s
part of the bargain.” he says. "Stili. |
continue.” I have heard it said. in refer-
ence to Gerbner. that being “a celebrity™
ix not a proper scholarly role. Gerbaer
seems to have heard it. o, "Considering
the source. [ thought it was more a feel-
ing of jealousy than of impropriety.”
he says.

“But.” he continues. "if vou're dealing
not with esoteric things that only a tew
specialists are really interested in., if
you're dealing with public issues that
somehow have some’ meaning to almost
everyong, and if you're piongering, trying
to show a new set of propositions. a new
discipline. what it can contribute. [ think
you have to be a bit of un entrepreneur,
You have 10 be a bit of a celebrity.

T try to look tor the most productive
opportunities to appear in public. [ think
that. by promoting myself, I promote the
school. [ promote the discipline, [ pro-
mote our work. And [ don't know how
else that can be done. If I'm sorry about
anything, it’s about my limitations on my
ability to do that, but not the fact that I'm
doing it. If anything, I think I ought to be
able to do it more.” END

PENNSYLVANIA GAZETTE
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The most listened-to flgure in
:organized religion today, judging
by the demand for his.time and
‘wealth of information, ‘could be
(:eorge Gallup Jr. S

Church leaders today hardly
speak of the state of U.S. religion
‘without citing a Gallup poll.
- Thirty Catholic and' Protestant
groups sponsored a major Gallup
survey of -the ‘“‘unchurched”
American in 1979, but a broader
coalition of Catholics, main-line
Protestants and fundamentalists
last year funded a Gallup study on
the impact of religious-television,
the so-called “electronie. church ”
’The report is due in‘April, .
¢ The 53-year-old Dr. Gauup, who

¥

pioneered in polling religious at-

{itudes the way his famous father
did decades earlier on political opi-
nions, is frequently booked as a
speaker at religious conventions
and meetings. He is scheduled to
address the ahnual meeting of U.S.
denominational presidents in
Chicago today, March 23, and will
speak to a seminar of the Southern
Baptists’ Christian L}fe Lommls—
sion next week.

' The rise of the JUHIOI‘ Gallup as
sociological guru for the churches
is explained only partly by his own
Teligious interests -~ interests

-which once prompted him to con-.

sider the ministry.

His popularity may be tied to .
%_E)roader trends,

says ‘sociologist

Mr. Gallup

Jeffrey K. Hadden, president of the
Society for the Scientific Study of
Religion. Organized religion is just
as caught as the rest of contempor-
ary America in the “information
age,” whether it is computerized
data or other factual resources, he
says.

“We want information, not opin-

ions,” says Professor Hadden, of,

the University of Virginia. “And if
we do want opinions, we want a
choice of opinions.”

*—p—

. -Gallup . ..
‘what we say counts.’ It's reassur-

to an even broader constituency
than many famous religious lead-
ers because he is perceived as
more sympathetic to traditional re-
ligion and yet bears the aura of
scientific neutrality.

A National Council of (,hurches
official, Peggy L. Shriver, com-
ments, ‘‘Conservative’ church
leaders now can say, ‘We've got
here he is, telling us

ing for. many people to know there
are'a lot of people out there ‘who

. believe what I believe.” .

‘Bellevers .

Dr. Gallup found,. for mstance
that even the maJorlty of non-
churchgoers in the counfry are
“believers.” Eighty-six percent of
Americans say they pray to God
and 55 percent say they pray once a
day or more. Thus, the potential for
religious revival seems to be horne

out by the numbers who respond
positively to religions gquestions,
When the National Council of
Churches, Catholie groups, the Na- |
tional Religious Broadcasters and
other religious bodies moved
toward sponsoring & detailed anal-
ysis of the impact.of religious tele-
vision on church life, the conserva-
tive religious groups were ‘‘very
skeptical of almost any group other
than Gallup doing the study, so we
wound up doing a combination of
the Annenberg School of Communi- |
cations at the University of Penn-

i syivania and _Gallup working
Dr. Gallup, in some ways, speaks

together,” said ,Ms.. Shriver, i
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A two-year study sparked by disagreements be-
tween traditional and television preachers has found
that the “electronic church” does not lure people away
from the Sundayl pew{. P va

The University of Pennsylvania research, released
this week in New York_,ils'g‘ciincluded that about 13
million people, most of them already converted, watch
religious TV programs.

. The figure represents only 6 percent of the viewing
pult?ii& and one-tenth of those claimed by some televan-
ge 1st8.

Though originally commissioned to settle a dispute,
the study warns the factions to stop worrying about
each other and to pay more attention to the nation's
“new religion" — prime time television.

Researchers found that the more television a person
watched, the more likely he was to use it as a substi-

tute for religion.

“Certainly it has its ritualistic aspects. It does cer-
tain things that religion has done," said Stewart Hoo-
ver, a project investigator with the University of Penn-
sylvania’s Annenberg School of Communication.

“There's a great deal (in television) that explains
reality, teaches basic values and ethies,” he said.

The project grew out of a 1980 challenge by the Na-
tional Council of Churches to Pat Robertson of the 700

Sunday pew holds its own against TV worship >

. -
Club. Mainline denominations have long blah\g&TV
preachers for diverting money and attention from™ocal
churches, but until the Annenberg report, no conclu-
sive research was avallable.

“Television ministries have been suspected of caus-
ing ... the erosion of mainline church membership, fi-
nancial contributions and general participation,” said
George Gerbner, dean of the Annenberg School. “Our
study found no support for that charge.”
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Study

PHILADELPHIA (AP) — The growth of

vear study of religion and TV.

the Annenberg School of Communications at

ization of Princeton, N.J.

Gospe! Hour.

TV

evangelism has not caused many people to stop at-
tending or donating money to their local churches,
according to researchers who conducted a two-

Television ministries have attracted millions
of viewers, but those audiences are ususally made
up of people with long-standing allegiance to
organized religton, according to researchers from

the

and the Gallup Organ-

[

The study was commlssmned by a group of
more than 30 religious organizations, including
the United Preshyterian Church, the U.S. Cath-
olic Conference and television ministries such as
PTL Network and Jerry Falwell’'s Old Time

“Television ministries have been suspected of

causing or at least contributing to the erosion of
maintine church membership, financial con-

.

indfcates TV evangelism
doesn’t hurt church attendance

tributions and general participation,” said George
Gerbner, dean of the Annenberg School. “Qur
study found no support for that charge.”

Gerbner, a member of the research team, said
communication research over the years mdlcates
that pr:me time television drama, and religious
programing, has become the “new religion” in the
United States. '

“Watchmg television has become a ritual that
meets certain needs that used to be satisfied by re-
ligion,” he said in a statement issued Sunday.

The surveyers found that about 13.3-million
people regularly watch religious programs, or
about 6.2 percent of all people with television sets
in their homes.

The programs “appeal to an older, traditional
audience and watching these programs appears to
be a confirmation of their religious beliefs, not a
substitute for them,” the researchers said.

“Their interest in the electronic church is com-
plementary to other forms of religious practice,
like church worship.”

Followers of TV evangelism typically are
older, have less education and income, are more
conservative politically and are more fundamen-
talist in their religious beliefs than the average
person, the study found.

They also are more likely to live in rural areas
and in the South and Midwesi than people who
dox&’t watch religious programs, the researchers
s814;

People who watch religious programs frequent-
ly express greater conﬁdence in their local church
leaders than “llght viewers” and “nonviewers,”
they said.

About one of every four religious programs
mentions local churches and one in 10 urges view-
ers to attend chureh, tt - study found. '
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POH: Churé\
not hurt by
TV mmlstry

Unlted Press International

Television evangelism attracts a
i loyal and stable audience, composed
of older viewers who are conserva-
tive politically and fundamentalist
in their beliefs, a study indicates.

The survey, conducted by the Uni-
versitly of Pennsylvania's AnnenfSerg
School of C8®Mnunications, was paid
for by a group of religious organiza-

1

tions, including TV ministries such °

" as the PTL Network and Old Time
' Gospel Hour.

Researchers for the Gallup organi-
zation of Princeton, N.J, also worked
on the study, which was to be re-
leased today. ‘

George Gerbner, dean of the An-
nenberg School, said the study dis-
credits the theory that watching reli-
gious programs keeps people from
attending church.

“Television ministries have been
suspected of causing ... the erosion
of mainline church membership, fi-
nancial contributions and general
participation,” he said. -
.. The survey indicated that 13.3 mil-

lion people regularly watch retigious :

programs, about 6.2 percent of the
estimated number of people in
households with 1elevisions.

“The programs appeal 10 an older,
_traditional audience, and watching
these programs appears to be a con-
firmation of their religious beliefs,
not a substitute for them,” Gerbner
said.

~ The survey was commissioned by a

coalitiorg called the Ad Hoc Cemmit-
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4 drelly  businessman J. R.

«<# Ewing ftlashes his villainous
smile. On ABC’s “Dynasty,” the oil-
industry wheeler-dealer Alexis Car-
rington is vengeful and destructive.

[n Sidney Sheldon's long-time best.
seller, the novel “‘Master of the
Game,” the main character, Kate
Blackwell, is a ruthless conglomerate
tycoon.

Fictional "bad guy'' business exec.
utives are smirking, scheming,
cheating and conniving their way
across the nation’s television screens
and the pages of its novels.

It’s become a familiar theme in the
long ficticnal and dramatic history of
Arnerica — a country that, ironically,
was built largely by the efforts of
hard-driving capitalists but at the
same time lionizes the working-class
hero, the fellow who often finds him-
selt in conflict with just such a capi-
talist.

But these bad-guys capitalists
seem 10 go over fine with the public:
“Dallas’s" ratings have been strato-
spheric, and so have the sales of
“Master of the Game.”’ Its paperback
publisher, Warner Books, has printed
more than 4.3 million copies.

Yet the bad guys have been draw-
ing boos and grumbles from real-life
business people — mostly concerned
about prime-time network television
shows, and much less about novels.
Bernard J. O’Keete, chuirman of the
National Association of Manufactur-
ers’ executive committee, corplains
that when the neiworks create fic-
tional business folk, ‘‘they are either
crooks or greedy or people who shout
all the time.”

Mr. O’Keete — he's also chairman
of E.G.& G. Inc., a Wellesley, Mass.-
based high-technology company with
sales of $1 billion a year — argues
that “‘having a hard-working, unex-
citing businessman'’ or police officer

PR TN

e mn o Kimtman s eml aves it e

..N CBS's “Dallas,” the scoun-

;they expect, so to speak.”
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On TVand in Nov @18 the Bad Guy Sells

Networks see bu.ameq:,men as

‘crooks or greedy people

who shout all the time,’
says one executive,

|
i
!

sl

(By Eﬁu }“aw

“Aij'chie (Carroll O’Connm) ]R (Larry Hagman) and Geox ge (Shcrman Hu’llblc))

.ple 2 he says. ‘I don’t think it's so

muph a matter of malice as it is that
the:writer is giving the viewers what

3&{ E that as it may, some scholars
idf have systematically studied
fictional depictions of Amer-

inan hocinocee mannia

ansd hawvae

American business world.
Such rumbles and grumbles don’t
corng only from Big Business and Big

Finqnce. John E. Sloan Jr., president -

of the National Federatlon of Inde-
pend},nt Business — an organization
of mqre than 500,000 small- and inde-
pendeént- business owners — said in a
aneech in Fahriarv that in same tale.

Another early business novel rnuch
pored over by literary historians is

‘Frank Norris’s 1903 work, “Tnhe Pit,”’

about anarchic speculation in wheat,

‘That book, too, gives a negative view

of a hard-driving businessarn — and

it was a best seller in its day.

But all is not soumness and gicom,
Prafessar Watis rorctte! in er Foonk
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spheric, und so have the sales of
“‘Master of the Game.” Its paperback
publisher, Warner Books, has printed
more than 4.3 million copies. !

Yet the bad guys have been draw-
ing bous and grumbles from real-life
business people — rostly concerneq
about prime-time network television
shows, and much less abcut novels.
Bernard J. O’Keefe, chairman of the
Nduorml Association of Manufacture
ers' executive committee, complains
that when the networks create fic-
tional business tplk, ‘“they are either
crooks or greedy or people who shout
all the time.”

Mr. O'Keeie — he’s also chairman
of E.G.& G. Inc., a Wellesley, Mass.-
based high-technology company with
sales of §1 billion a year — argues
that “having a hard-working, unex,
citing businessman’’ or police officer
or whatever as a fictional televmoq
characier '‘doesn’t sell advertising
and so 1most of uy are caricatured for
that reason.’

The beef at the Chamber of Com1
merce of the United States, as

_Thomas J. Donohue, group vice presi-

dent, puts it, is that “there is a tend-i
ency in entertainment television to
depict inany business people a:\
wealthy, unscrupulous and succeed
ing through less- than-honorable deals
ings. This is totally incorrect.” i

But network executives contend
that such peeves ignure some basic
consiaerations of their art. ““The
viewing public,” says Alice M. Hen-
dersun, a CBS Broadcast Group vice:
president, “is a lot more mtelhgcml
thun some ol those people give it
credit for being.” |

Mrs. Henderson, vice president for]
program practices, says “the pri-|
mary function of prime-time fictional|
television is to entertain.” Much of!
the programmiing peing complained|
about, she contends, “has done just.
that — it has entertained people. It'si
nui meant 1o be a vxcw of business;
people i real life.” !

Al ABC, Alan Wurtzel says: “Tele-
vision tends to deal with larger-than-
life situations. With television, as|
wiih any drawatic torm, there is very |
rarely a depiction of the day-to-day
life of any prolession, be it doctor,
lawyer or businessman.”

The day-to-day truth, says Mr. |
Wurlizel, vice president of broadeast !
staudards and practices for ABC tele-
vision on the East Coust, is that “the
vast majority of businessmen — net- |
wirk evecutives ineluded | micht |

Archie (Carroll O’Fonnor), J.R. (Larry Hagman) and George (Sherman Hemsley).

_ple,” he says. “I don't thmk it’s so
much a matter of malice as it is that
the writer is giving the vigewers what
‘they expect, so to speak.'r

E that as it may, some scholars
" have systematically studied

ican business people — and have

" found that those portraits bear more

than their share of warts, At the Uni-
versity of Illinois at Urbana-Cham-

. paign, for instance, Prpf. Emily

Stipes Watts of the English depart-
ment has concluded that gince 1943,
“rnost businessmen depicted in tele-
vision and serious literature are char-

" acterized as greedy, unethical and
- immoral (or amoral).”

At the University of Pem}sylvama

| Annenberg School of Communica-

tions, researchers have catalogued

- more than 2,000 fictiona} business
people shown on prirne-time network
. television in the past eight years. The

school’s dean, George Gerbner, re-
poris that one in three of the charac-
tersis a “bad guy”’ — whic[; L& 5uyS,
is & much more negative ratio than
the bad-guy ratio for doctors (1 in 13)
or police officers (1 in 29);

Other analysts, cmnchmg differait
sets of numbers, have de¢ided thut
prime-time television’s presentation
of fictional business people is even
wartier. In a 1982 article irj the jour-
nal “Public Opinion,” Linda S. Lich-
ter, S. Robert Lichter and Stsuley
‘Rothman reported that "thL stouggle
‘between good and evil dominates tele-
vision, and businessmen come down
‘squarely on the side of the bad guys.”

The three analysts reported that, of
the fictional TV business [folk they
studied, ‘60 percent were portrayed
negatively, compared to only 28 per-
cent who were depicted positively.”

They concluded that *‘if American

business has redeemmg social
“values, they rarely turn up on prime-
time television. Rather. businessmien

fictional depictions| of Arner-

T
{ .
i
American business world.
Such rumbles and grumbles don’t

come only from Big Business and Big

Fingnce, John E. Sloan Jr., president -

of the National Federation of Inde-
pendpnt Business — an organization
of mqre than 500,000 small- and inde-
pendént-business cwners — said in a
speech in February that in some tele-
vision ‘entertainment, ‘“‘there is no
nierey shown to small business.”

He smgled out three fictionul small-
business ovqmers spotlighted on CBS
television recent years: Archie
Buuker, now\no longer first-run net-
work fare, byt still widely seen on
local stations;g;ieorge Jefferson, the
owner of dry cleaping plants on ““The
Jeffersons,” and, Mel, the diner
OWner on “Alice.”\

“Bunker is a bigot,” Mr. Sloan
said, ‘‘Jefferson is 4 conniver, and
Mel, a selfish loudmogth who is hard
o his employees. Not xactly models
ot the simall-business people I rt‘:pre-
seut.’

Thiat sort of depiction;, he said, has
helped niske business widely sm;,é Cie
ed, and ‘‘as a result, scores of agen-
cies and thousands of regulations
have sprung up, imposing checkson
the performance of business.”

CBs views its fictional childgen
more londly. Mrs. Henderson argues
that Archie Bunker should not “truly
Le labeled & bigot.”” “He’s a person
you love to hate,” she says, bur,“I
don’t think that’y’ a negative por-
trayal of a small’tavern owner.”

As for George Jefferson, she suys
he “may be g-little rough around the
edges as to how he deals with people,
but he’s certainly not at all corrupt.
He's genulnely a very good person. "
And Mel, she says, ‘‘cares about his
employees as much as he irritates
them .~ that’s not portraying him as a
negatlive small-business man.” !

At ABC, Mr. Wurtzel argues that
)le character flaws of “Dynasty’s’’

enzeful Alexis Carrineton are halo

Another early business novel much
pored over by literary hListorians is
Frank Norris's 1503 work, “The Pit,"”
about anarchic speculation in wheat.
That bouk, too, gives a ncgative view
of a hard-driving businzssraan — and
it was a best seller in us day.

But all is not scumiess and gloom,
Professor Watts reportd in her book.
Among the cultural cruss-currents
she charted was whai :he called “a
growing tendeney amnong; our recent
writers to treat the businessman with
compassion, understatding, and even
admirdation.” Stie sugyested in an in-
terview that receqr fiction-writers’
portrayals of simall-business men
have become more favorable.

And Roger W. Straus Jdr., president
of the publishiny house Farrar,
Straus & Giroux, urgues that ideologi-
cal currents nave favored fictional
business folk in recent Jecades. He
says, “speaking of the top-of-the-line
literary novel,” i the Depression
years, “certain authors uf the Stein-
beck-Dos Passos schicol vepicied the
business execullyse ai o Capitalist
heavy, but I don’t think thia’s been so
true in conternporary ltimes,”

The reason, he believes, s that to-
day’s writers tisd e pocsent capi-
talistic society more coinpatible”
than writers viewed il in the Depres-
sion and early pusitwar yiars,

Winthrop Kauwlton, chairman of
another publishing house, Harper &
Row, singtes out John P, iMarquand,
who died i 1990, as having written
perceptive fiction about business peo-
ple. And he says the writer-lawyer
Louis Auchincioss is one fictioneer of
today who has an ‘‘undcrstanding of
how marvelously rich and tensioned”’
office lives can be.

Mr, Knowlton, who has written
some fiction himsell, also offers one
practical explanation of why fictional
portrayals of the business world give
its real-life denizens a pain: ““There’s

1adsra alased

a mroar thinraca o o




But gelwork  executlves contend
that such peeves ignore some basic
cousiderations of their art. “The
viewing public,” says Alice M. Hen-
derson, a CBS Broadcast Group vige
president, “is a lot more intelligent
than some of those people give it
credit for being.”

Mrs. HHenderson, vice president for

program practices, says ‘the pn-
mary function of prinie-time fictional
television is to entertain.” Much of

the programming being complza.inedE
about, she contends, “has done just:

that — it has enter tamed people. It’s

not meant 10 be & Vview of business .

people in real life.”
At ABC, Alan Wurtzel says: “Tele-

vision tends to deal with larger-than--
Wwith rtelevision, as:

life situations.
with any dramatic form, there is very
rarely a depiction of the day-to-day

lire of any profession, be it doctor ,

lawyer or businessman,’

The day-to-day truth, says Mr,’
Wurizei, vice president of broadcakt -

standards and practices for ABC tele-
vision on the East Coust, is that ‘“the

vast majority of businessmen — net- :
wourk executives included, 1 might

add — pay their bills and operate in a
highly ethical and appropriate tasp
ion.”” And anyway, he says, “I don't
think that businessmen are all de-

* picied unfayorably” in fictional telp—

vision,

AT NBC, M. S. Rukeyser Jr‘,execu-‘

tive vice president for public intor-
ruation, says catcalls about fictional
television characters don’t come only
from the business world. “It’s prob-
ably true that no group likes the way
it’s purtrayed on television or, in fact,
in any other part of the media,”
says. ““The goals of a special interest
group, which by definition are special
and pusitive, are often at odds with
fiuw that group sees itself portrayed
on television, and pdmcularly in en-
tertainment programming.’ |
Conversely, Leonard S. Matthews,
president of the American Associg-
tion of Advenising Agencies, says
businessmen aren’t alone in suffering
at fiction-writers’ hands. *“The writer

who sits down to entertain and com-’

municate fast finds his job made

. the largest single group,’!

uons, rescalclicls havo Calalugued
more than 2,600 fictional business
people shown on prime- time netwurk
television in the past exght years. The
school’s dean, George Gerbner, re-
ports that une in three of the charace
ters is a “‘bad guy'’ — wilich, e says,

- is a much more negative ratio than

the bad-guy ratio for doctors (1 in 13)
or police officers (1 in ZB).

Other analysts, crunching different
sets of numbers, have decided that
prime-time television’s pubontatlon
of fictional business people is even
wartier. In a 1982 article in the jour-
nal **Public Opinion,” Linda §. Lich-
ter, S. Robert Lichter gnd Stinley
Rothman reported that ‘‘the struggle
between good and evil doruinates tele-
vision, and businessmen|come down
squarely on the side of thg bad guys.”’

The three analysts reparted that, of
the fictional TV busineys folk they
studied, ‘60 percent were porirayed
negatively, compared tojonly 28 per-
cent who were depicted ‘positively.”’

.They concluded that *'if American
- business
values, they rarely turn yp on prime-

has redeeming social
time television. Rather, businessmen
are cast as evil and selfish, sucial
parasites.”

Drawing on such fmdings Herber)r

Schmertz, the Mabil Cox-purauor}"s

.vice president for public affajrs,

asked a rhetorical quast;on ina
speech last January: ho ax;e the

worst crooks of allon TV afLel rofes-
sional gangsters?”’
“You're looking at one¢: the busi-

nessman,” he declared. “Not every

.crook un TV has an occupation that

can be identified, but of thuse who do,
he said, is
business people. And/he suggested
that exporting Amerigan !televisxun S
“‘crazy-crooked-busigessmen shows”
helps fan forelgn/ suspicions “of
American institutjons, pumcularly
the multinational corpordtions.”’

A similar thgugh milder view
comes from George L. Bull, president
of Prudential-Bache: “There have
certainly been telatively|few pieces
of modern f*ctspn or drarga’ on tele-
rvision or film /‘that 1've seeq in the
‘recent past that have had &5 a sympa-

much easier if he stereotypes peT. thetic protagqmbt"someore from the

|
|
:
l
|
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Mel, a selfish loudmogth who is hard
oa his employees, Not @xactly models
of the small-business people 1 repre-
sent.”’ FT

That sort of depiction;, he said, has
holped oias buasineds widely sus; o
ed, and “as 4 result, scores oi wgon-
cies and thousands of regulations
have sprung up, imposing checks on
thie pertormance of business.”

Ci55 views its fictional children
more fundly. Mrs. Henderson argues
that Archie Bunker should not “‘iruly
be labeled a bigot.” “‘He’s a person
you love to hate,”,she says, but “1
don’t think that’s’ a negative por-
trayal of a small tavern owner."”

As for George Jefferson, she says
Le ‘“may be glittle rough around the
edges as (0 how he deals with people,
but he’s certainly not at all conupt
He's geunyinely a very good person.”
And Mej, she says, “‘cares-about his
employees as much as he irritates
them ~ that’s not portraying him as a
negative small-business man.”

AU ABC, Mr. Wurtzel argues that
tjie character flaws of “Dynasty’s’
wengeful Alexis Carrington are bal-
anced by the sterling qualities of an-
other character, her ex-husband,
Blake Carrington, “a very tough hut
fair businessman who is not involved
in anything unscrupulous.”

mdeIS whole artistic issue, if that’s
f: whatitis, flows out of America’s
cultural and comnmercial past,
with many cross-currents. Professor
Watts of the University of lllnois
wrote in her 1982 book-length tregtise,
“The Businessman in American Lit-
erature,” that “The capitalist has
been attacked for any number of rea-
sons throughout our literary history.”
She analyzed the 1885 work that has
been dubbed the first American pusi-
ness novel, William Dean Howells's
“The Rise of Silas Lapham.”” And her
verdict was that the image of Silas,
the businessman and main character,
“is one of greed and grasping miserli-
ness, of unethical business dealings
somewhere on the way to financial
' success, of insensitivity to the needs

of employees, of emotional atmphy,'

and of exploitation.”

Sl AL Bdld
business folk in receni decades. He
says, “speaking of the wp-of-the-line
literary novel,” in the Depression
yeurs, Ccertain authors of the Stein-
beck-Dos Passos schoul depictad the
bisingss exoulve i capitalist
heavy, bur I dei’t thiok that’s been so
true in contemporary Lanes.”

The ceason, he beilvves
day’s writeus [imd il present capi-
tulistic sociery mare compatible”
than writers viewed it in the Depres-
sion aud early postwar yearts.

Winthrop Knowlon, chairman of
another publishing hwuse, Harper &
Row, singies out Jukai P. Marquand,
who died s 1900, as huving written
perceptive fictiua ubout business peo-
ple. And he says the writer-lawyer
Louis Auchincluss is one fictioneer of
today who has an “‘understanding of
how marvelously rich and tensioned”
oftice lives cun be.

Mr. Knowiton, who has written
some fiction himself, 4130 oifers one
practical explanativn of why fictional
portrayals of the business world give
its real-life denizeis a pain: “There's
a great thinness of kuowledge about
businesuien on the pait of people”
writing fiction, he s.uys, ‘‘because
most people who are writing fiction
are spending their timne writing fic-
tion, they're uot Joing to an office. So
what we tend to get is caricatures.”

And Prudential-Bache’s Mr. Ball
says the blame tor the unlovely por-
traits may lie partly “with those of us
in the business community who have
probably done too little to talk about
some of the things of conscience,
somne of the things of morality, some
of the things of honor that we do.”

Mr. Ball also argues thiat the proper
reflex for a business person, when
riled by a ficticnal character, is not a
gripe, but a stiff upper lip.

“People in any business,” he says,
“bridle at seeiny fictional portrayals
of people in their Jine of work that are
reputationally adverse, But to carp
about it reaily implies a defensive
mentality as opposed W & pride that
can override pinpricks. Thus, for us
to criticize spc‘.ciﬁc illustrations
would be, I think, a tcrin of snivel-
ing.” 1]
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“There is no mercy shown to small
business,’ says another executive.
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it’s portrayed on television or, in fact,
in any other part of the media,”’ he
says. ‘"The goals of a special interest
group, which by definition are special
and positive, are often at odds with
how that group sees itself portrayed
on television, and particularly in en-
tertainment programming.” j
Conversely, Leonard S. Matthews,
president of the American Associa-
tion of Advertising Agencies, says
businessmen aren’t alone in suffering
at tiction-writers’ hands. **The writer
.who sits down 10 entertain and comy
municate fast finds his job made
much easier if he stereotypes peo-
|

Beitmanr Archive/Thumas Nast (1873)
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can be identified, but of thpse who do,

.the largest single group|”| he said, is

business people. And /he: suggested
that exporting Arnerican }elevisjun's
“‘crazy-crooked-busigessmen shows'’
helps fan foreign suspjcions “‘uf
American institutjons, particularly
the multinational corporations.”

A similar thqugh milder view
comes from George L. Ball, president
of Prudential-Bache: "Tpere have
certainly been felatively few pieces

“of modern fictlion or dramg” on teie-
svision or film /‘that I've seen in the
‘recent past that have had as a sympa-

thetic protaggnist’’ semeoqne from the
{ ) ‘
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“The Businessman in American Lit-
erature,”’ that “The capitalist has
been attacked for any number of rea-
sans throughout our literary history.”’

She analyzed the 1885 work that has
been dunbed the first American busi-
ness novel, William Dean Howells's
*The Rise of Silas Lapham.”” And her
verdict was that the image of Silas,
the businessman and main character,
“is one of greed and grasping miserli-
ness, of unethical business dealings
somewhere on the way to financial
success, of insensitivity to the needs

-of employees, of emotional atrophy,

and of exploitation.”

WAl Vi biSw ALY MR UMW AWV
some of ihe things of morality, some
of the things of hunor that we da.”

Mr. Ball also argues thiit the proper
reflex 10or a business person, when
riled by a fictional character, isnot a
gripe, but & stiti upper lip.

“People in any busine:s,” he says,
“bridle at seeing fictional portrayals
of people in their line of work that are
reputationally adverse. But to carp
about it really implies o defensive
mentality as opposed i & pride that
can override piupricks. Thus, for us
to criticize specific illustrations
would be, 1 think, a torin of snivel-
ing."”

“There is no mercy shown to small
business,’ says another executive.
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TVrel dglon not lurmg ééngregatwns from church

@ By Jim Galloway'

© U7 Stafliriter . o :
A two-year study sparked. by disagree-
.ments between traditional "and television
. preachers has found that.the .“electronic
church” does not lure peaple away from the
Sunday pew.

The m,t;ﬁl_tlapf j_gnmLama research .

to be released Monday morning in New. York,

also concluded that about 13 million people, .

most of them already converted, watch rell-
gious TV programs.. - :

The flgure represents only. 6 percent of
the viewing public and one-tenth 6f those
claimed by some “televangelists.”

. Though originally commissioned to settle
a dispute, the study warns the factions to stop

" worrying about each other and:to pay more

attention to the natlons “new rehgmn —

-

pnme txme felevision. Researchers found that -

~ the more- television -a person watchéd, the
more likely he- was to use. 1t as a substitute .
-for religion:": -+ -
“Certamly it has its rltualxstu: aspects It i
does certajn -things .that relxg:on has-done,”
“said Stewart Hoover; a- project mvest:gator
with the University of Pennsylvama s Annen-

berg School of Communication,

{ “There’s a great deal (in televtsxon) that
explains . reality, teaches’ baslc values and
ethics,” he said.

The "study grew out. of & 1980 chall%nge

from the National Council of Churches te Pat .
Robertsori “of the. 700 Club, Mainline deromi- -
- nations have long blamed. TV “preachers: for
diverting . money" and ‘attention. from lpcal
chirches, but until the Adnenberg reporf no

concluswe reseaﬁh was ava:lable. Lo {
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[Study: TV isn’t

hurting church
rolis, donations

2379
By Jim Ga!loway

- Staf Writer

A two-year study sparked by disagreements between
traditional and television preachers has found that the
“electronic church” does not lure people. away from the
Sunday pew.

The Universi}_ of Pennsylvagja, research, released
this morning 1n New York, alse conciuded that about 13
million people, most of them already converted, watch
religious TV programs.

The figure represents only 6 percent of the viewing
public and one-tenth of those claimed by some television
evangelists.

. Though originally commnssnoned to settle a dispute,
the study warns the factions to stop worrying about each

- ather and to pay more attention to the nation’s “new reli-

gion” -~ prime time television. :
Researchers found that the more television a person
watched, the more hkely be was to use xt as a subst:tute

for rehgmn,

;::._-:;'u\-! -

gt

“Certaini it !‘fahna rituahstic aspects 1t does certain
things that religion has done,” said Stewart Hoover, a
project investigator with the University of Pennsylvania's
Annenberg School of Communication.

The project grew out of a 1980 challenge by the Na-*
tional Couineil of Churches to Pat Robertson of the 700 .
Club., Mainline denominations . v on _blamed TV
preacherrfur dxvertm”g thonéy an tion rom local "
churches,:but until the Annenberg report, no concluswe re-
sgarch was available, -

"7 “Television ministries have been suspected of cansmg

", the erosion of mainline church membersiup. financial
contrlbutions and general participation,” sald George
Gerbner, dean of the Annenberg School. “Our study found
no support for that charge.”

An unusual alliance of 30 denommatlons churcha;
and television preachers ultimately put up $170,000 to

- form the Ad Hoc Committee on Electronic¢ Church Re-
" search to finance the research. Donors included Robert-

son, the NCC, Jerry: Falwell, the Presbyterian Chu ch

- {US.A), the Southern Baptist Convention and the' U

i Catholic Conference.-

: history o

The Froup chose the Annenberg School, which has a
elevision research, and the Gallup Orgamza-
tion, which was in charge of a nationwide survey of view-

.ers. as neutral investigators. .
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. Team cites study results

NEW YORK (UP!) — A major study of the audtence .

of religious television programming says the audience '

is smaller than some TV evangelists claim but does not
have the negative impact on church-going some critics
mamlam

“Television ministries have been suspected of
causing or at least contributing to the erosion of
mainline church membership, financial contributions
and general participation,” said George Gerbner, dean
of the Annenberg School of Communications at the :

. University of Pennsylvania and a member of the

“vesearch téam that studied religious television. “Our |
study found ne support for that charge.” :
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TV preachers no subshfufe
for church: study

,1,

PmLAbELPHIA —

' Television evangelism

attracts a loyal and
atable audience of
older viewers who are
politically conserva-

. tive and theologically

fundamentalist,

a

. study Indicates,

The survey, conduct-
ed by the Univeraity of
Pennsylvania’s An-
nenberg School of
Communications, was
paid for by a group of .
religious organiza-
tions, Including such
TV .ministries as the
PTL Network and Oid
Time Gospel Hour., . .

Researchers for the

GallupOrganization of
Princeton, N.J., also
worked on the study,
which was to be re-
leased today.

George Gerbner,
dean of the Annenberg
School, said the study
discredits the theory
that watching reli-
glous programs keep:
people from aitending
church.

The survey Indicat-
ed the number of peo-
ple who 'regularly
watch religious pro-

grams is 13,3 fnillion, *

about 6.2 percent of the

estimated number of
persons In households
with televisions,

“The programs ap-
peal to an older, tradi-
tional audience and
watching these pro-
grams dppearstobe a
confirmation of their
religious beliefs, not a
gubstitute for them,”
Gerbner szaid.

“Their Interestinthe
electronic church is
complemeniary to
other forms of reli-

glous ?ractice s like
church worshi’p'" ‘hé“i

sald.
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Study evangehsm onTV
“no harm to church-going

lr270

NEW JoRK (UPT) —
major study of the audl-
ence of religious tefevision
programming says the
audience is smaller than
some TV evangelists claim
but does not have the
negative . " impact. - on
church-golng some critics
maintain,

“Television ministries

- have been suspected of
- causing or at least contrib-

uting to the erosion of
mainline church member-
ship, financial contriby.
tions and general partici-
pation,” sald Georﬁe
Gerbner, dean of' t

Annenberg Schoni':l of Com-
munications at the Univer-'
gity of Pennsxlvanh'a

member of the research

_ team that studied religious

television, **Qur study
found no support for-that
charge,” hesaid.

At the same time,
Gerbner said the study,

‘which was released today,

found the *“‘audience.for
religious television is
smaller than has been
claimed”’ — about 13.3 mil-

“lion regular viewers for alt

programming. That

- amounts to about 6.2 per-

cent of the estimated num-

ber of persons in house-

tolds with television sets.
-The Annenberg study,

- conducted jointly with the

Gallup Organization, was
Fal

commissioned by a broad
range of religious groups

including Jerry Falwell’s °

Old Time Gospel Hour, the
National Council of

Churches, the Christian”

Broadcasting Network, the
U.8, Catholic Conference,

_ the Southern Baptist Con-

vention and some 30 other
groups.

It is the first major, in-
depth look at the audience
for religious broadcasting.

According to & sum-
mary of today’s study,
most of the religious
broadcasting audience are
not converted -to religion
br the charismatic televi-
sion preachers but are in-
stead church members
with “'a long-standing alle-
giance. to organized rehi-
glﬂ'n "

They drew a pmf:le of
the religious TV audience,
drawn by television con-
tent not found on other
television shows, as older,
having less education and
income, are more conserv-
ative politically and more
“fundamentalist” in their

“religiods beliefs. They are .

also more likely to live in

rural areas and in the .

South and Midwest.

Other hndmgs in-’_.

ciuded;

@ Half the religious
programming viewers say
they are dis?{isﬁed with

the: “prevailing moral cli-
mate,” compared to only
one-third of non-viewers.

@ Half said evangelism
and missionary work are
the main goal of the
church, compared to one-
third of the non-viewers,

& Only one-fith said the
church should be “working
for social justice’ while a
third of the non-viewers
said this should be a prior-
ity of the church, 3

® Heavy .viewers of
religious programs ex-
press greater confidencel
in-local church leadersi
than both light viewers or:
non-viewers.

S
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PHILADELPHIA (UPI) — Tele-
vision evangelism attracts a loyal
and stable audience of older view-
ers who are politically conserva-
tive and theologically fundamen-
talist, a study indicates. .

The survey, conducted by the

Y

tions, was paid for by a grouf of
religious organizations, inc
ing such TV ministries as the P'I‘L
Network and Old 'I‘une Gospel
Hour.

Researchers for the Gallup Or-

Study pinpoints Tcy religion audience as older, conservative
3 _,

University, g{jﬂ*ﬂgﬁgjﬂ'ﬁ An-
nenberg School of Communica-.

ganization of Princeton, N.J., also
worked on the study.

The survey indicated the num-
ber of people who regularly
watch religious programs is 13.3
million, about 6.2 percent of the
estimated number of persons in
households with televisions. ,



UTUAL
PRESS CLIPPING SERVICE INC.

;C*x_)%) 1 L) f;j‘r

THE DERRICK
0L CITY, PA.
A—15,163

T
b

I R P

T8 i
TR

TV Evangelism }

Focus Of Study.

PHILADELPHIA (AP) — .

Televised evangelistn may
have attracted miltlions of
loyal viewers, but it has not
cut down on support for
more traditional forms of
worship, according te a
- study by researchers from
the University of Pennsyl-
vania &

Tt

'Researchers working out
of Penn’'s Annenberg School
of Communications found
that contrary to popular
opinion, people whe support
the electronic ministries also

attend and contribute to

their local churches.
- The two-year study, which

was to be released Monday,

was commissioned by a
group of more than 30 reli-
gious organizations, includ-
ing the United Presbyterian
Church, the U.S. Catholic
Conference and television
ministries such as PTL Net-
work and the Oid Time Gos-
pel Hour.

The findings contradict the

support for local churches.

notion that TV evangeilsm
has contributed to a drop in- ;‘

-
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TV doggt%t empty pews, study says l

PHILADELPHIA {(AP) — The growth of TV evangelism has not
caused many people to stop attending or donating money to their
“local churches, according to researchers who conducted a two-year
study of religion and TV.

Television ministries have attracted millions of viewers, but
those audiences are usually made up of people with longstanding
allegiance to organized religion, said researchers from the Annen-
berg School of Communications at the University of Pennsylvania /
and the Gallup Organization of Princeton, NI, /

e . s

|
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TV evangeilsm seen
:no bar to attendance

:...PHILADELPHIA — The growth of
| TV evangelism has not caused many
‘people to stop attending or donating
1oney to their focal churches, ac-
L to researchers who conduct-
J % a two-year study of religion and

[

Television ministries have at-
. tracted millisns of viewers, but those
| audiences are usuaily made up of
. people with long-standing alleglance
. lo organized religion, gccording to re-
' searchers from the Annenberg School
- of Communications at the Upharsity
--of Pennsylvania and the Cailup Or-
- ganization of cotrn 1iJ, _
i “Televiston mi~  .es have been
. suspected of ¢c© or at least con-
- tributing to ¢ .rosion of mainline
* church mem: <rship, financial contri-
butions and general cipation,”
‘said George Gerbner, dean of the An-
|- menberg School. “Our study found no
-Bupport for that charge.”
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TV Does Not Hurt Church Going

! PHILADELPHIA (AP) —
People worried about they
“erosion” of church at-
tendance and financial con-
tributions shouldn’t blame
television evangelists, ac-
cording to researchers who

conducted a two-year study of .

_religionand TV.

Contrary to what: many
may feel, the researchers
said,. the growth of -
evangelism has not caused

i am—

TV,

many people to stop attendi:
or donating money to the
local churches. _
Television ministries ha
attracted millions of viewer
but those aundiences a

. usually comprised of peop
with longstandmg allegian:
. to organized religion, 2
. cording to researchers fro

the: University of Pe
nsylvania “&fid ~the Gallt

_;_Orgamzatmn nceton, N.J.

- ) . - . -
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on churches
discounted
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PHILADELPHIA The growth of
TV evangelism has not caused many
people to stop attending or donating
money to their local churches, ac-
cording 1o researchers who conduct-
ed a two-year study of religion and
TV.

Television ministries have attract.
ed millions of viewers, but those au-
diences are usually made up of
people with long-standing allegiance
to organized religion, according to
researchers from the Annenberg
School of Communications at the Uni-
versity of Pennsylvania and the Gal-
lup organization of Princeton, N.J.

The study was commissioned by a
group of more than 30 religious orga-
ni2ations, including the United Pres-
byterian Church, the U.S. Catholic
Conference and telev:snon ministries
such as PTL Network and Jerry Fal-
well’s 0ld Time Gospel Hour.

“Television ministries have been
suspected of causing or at least con-
tributing to the erosion of mainiine
church membership, financial contri-
butions and general participation,”
said George Gerbner, dean of the
Annenberg School. “Our study. found
no support for that charge.”

Gerbner, a member of the re-
search team, said communication re-
search over the years indicates that
prime time television drama, and re-

ligious programming, have become™

the “new religion" in the United
States.

“Watching television has become a
ritual that meets certain needs that
used to be satisfied by religion," he
said in a statement issued Sunday,

The surveyers found that about
13.3 million people regularly watch
religious programs, or about 6.2 per-
cent of all people with television sets
in their homes.

The programs ‘“‘appeal to an oider,
traditional audience and watching
these progratns appears to be a c¢on-
firmation of their religious beliefs,
not a substitute for them,” the re-
searchers said.

“Their interest in the electronic
church is complementary to other
forms of religious practice, like
church worship.”

Followers of TV evangehsm typi-
cally are older, have less education
and income, are more conservative
politically and are more fundamen-
talist in their religious beliefs than
the average person, the study found.

They also are more likely to live in
rural areas and in the South and
Midwest than people who don't watch
religious programs, the researchers
said.

People who watch religious pro-
grams frequently express greater
confidence in their local church lead-
ers than *“light viewers” and “non-
viewers,” they said.

About one of every four rellglous .
programs mentions local churches, ¢
and one in 10 urees viewers tn attend °

i
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Television evangelism attracts a
loyal and stable audience of_ older
- viewers who are politically con-
- servative and theologically funda-
; mentalist, a study indicates.

B
13
te

- e

The survey, conducted by the

University of Pennsylvania's An-
nenberg School of Communications,
was paid for by a group of religion
organizations, including such TV

ministries as the PTL Network and

+ Old Time Gospel Hour,

Researchers for the Gallup Orga-

nization of Princeton, N.J., also

- worked on the study, which is to be
; released today.

preachers draw older conservative viewers

The survey indicated the number
of people who regularly watch reli-
gion programs is 13.3 million, about

'6.2 percent of the estimated number

of persens in households with tele-
visions. .
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, Study shows TV evangeli;n .
doesn't hurt church attendance

AN - :
PRILADELPHIA (AP) — The
growth of TV evangelism has not
caused many people to stop atten.

ding or donating money to their’

local churches, according to re-
searchers who conducted & two-
year study of religion and TV.

TELEVISION ministries have
attracted millions of viewers, but
those audiences are usually made
up of people with long-standing
allegiance to organized -religion,
according to researchers from the
Annenberg School of Communica-
tions -at ..the’ i i f

Pennsylvania and the Gallup Or-
gamza%on of Princeton, N.J. .

THE STUDY was commissioned
by a group of more than 30 re-
ligious organizations, including the -
United Presbyterian Church, the'
U.8. Catholic Conference and -
television ministries such as PTL
Network and Jerry Falwell's Old ;-
Time Gospel Hour. . - o

“Television ministries have been :
suspected of causing or at‘least
contributing to the erosion of :
mainline churech membership,
financial contributions and
general participation,” said
George Gerbner, dean of the
Annerhkerg School. *“‘Qur study
found no support for that charge.”
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Church not
hurt by tv
L}
evangelist
?/PHILADELPHIA (AP) —
People worried about the
~o‘‘erosion™ of church attendance
~and financial contributions
shouldn’t blame television
evangelists, according to
-researchers who ‘conducted a
two-year study of religion and
TV. -

Contrary to what many may -

feel, the researchers said, the

-growth of TV evangelism has
not caused many people to stop
attending or donating money to
their local churches.

Television ministries have
attracted millions of viewers,
but those audiences are usually
comprised of people with long-

- standing allegiance to organized
religion, according to resear-
“chers from the Univg__[__'g_ig_y of
Pennsylvania_and the™ Gallup
Qrganization of Princeton, N.J.
The. researchers, working out -
~ of Penn’s Annenberg School of
Communications, were to
release a report on their {wo-
year study today.

The study was commissioned
by a group of more than 30
religious organizations, in-
cluding the United Presbyterian
Church, - the U.S. Catholic

- Conference and television
ministries such as PTL Network
and the 01d Time Gospel Hour.

“Television ministries have
been suspected of causing or at
least contributing to the erosion
of mainline church mem-
bership, financial contributions
and general participation,” said
George Gerbner, dean of the

», Annepberg Se@l. “QOur study
found no suppert for that
charge.” : -
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(Survey views

TV_ministers
%5&12 (%PI) — A major study of ,.

the audience of religious television program- .
ming says the audience is smaller than some
TV evangelists claim but does not have the
negative impact on church-going some believe.

“Television ministries have been suspected

| of causing or at least contributing to the ero-

sion of mainline church membership, financial
contributions and general participation,” said
George Gerbner, dean of the Annenberg
School of Communications at the University

of Eggnsglvania. “That is not the case.

At the same time, Gerbner found the “au-
dience for religious television is smaller than |
has been claimed” — about 13.3 million regu-
lar viewers for all programming. That amounts
to about 6.2 percent of potential viewers.

The study added that most of the religious.
broadcasting audience are not converted by
the shows but are instead church members
with “a long-standing allegiance to organized
religion.” It described regular viewers as older,
less educated, lower income, and likely to live
in rural areas of the South and Midwest.

The survey was commissioned by religious
groups inchading Jerry Falwell's Old Time
Gospel Hour, the National Council of
Churches, the Christian Broadcasting Net-
work, the U.S. Catholic Conference and the
Southern Baptist Convention.
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Who Watches 'i'V Evangeilsi's

Philadelphia _ : “é}‘ George Gerbner, dean of the Annenberg School,
Televislon evangelism attracts a loyal and az_:id the study discredits the theory that watching reli-
tab di of older viewers who are politi- .  gious programs keeps people from attending church.
stable audience of older vie “Televisioh ministries have been suspected of caus-

_cally conservative and theologlcally funda- 'lfng .«. the erosion of mainline church membership,
mentnllst a study indicates. “financlal contributions and general participation,” he

y ; The survey, conducted by the Unlversltx__ou’qnn 4 said. "Our study found no support for that charge.”
lvania s Annenberg School of Communications, was = The survey indicated the number of people who
paid for by & group of religious organizations, including . - regularly watch religious programs is 13.3 million, about

‘ ;such TV ministries as the PTL Network and Old Time §.2 percent of the estimated number of people in house.

- -Gospel Hour, ~  holds with televisions. - :

Researchers for the Gallup Organlzatlon of The survey was commissioned by a coalition calted

Princeton, NJ., also worked on the study, which isto be | the Ad Hoc Committee on Etectronic Church Research.
releaqed today . | _ ’ . Unlted Press
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‘Survey: TV evangellsm

| PHILADELPHIA (A8} =

growth of TV evangelism has not
caused many people to stop attend-
ing or donating money to their
‘local churches, according to
researchers who conducted a two-

Yyear study of religion and TV. -~

Television ministries have
attracted millions of viewers, but
jthose audiences are usually made
'up of people with long-standing
allegiance to organized religion
according to researchers froni the
tAnnenberg School of Communica-
tions at
vania and thé ‘Géllup Organization
of Princeton, N.J.

i The study was commissioned by |

ia group of more than 30 religious
organizations, including the United
|Presbyterian Church, the US.
}Catholle Conference and television
jministries such as PTL Network

.and Jerry Falwell’'s Old Time Gos-

Hour.

“Television ministries have been
suspected of ‘causing or at least
contributing to the erosion of
mainline church membership,
financial contributions and general
participation,” said George Gerb-

hasn’t hurt churches

—ner deanoftheﬂmenbergSchool

“Our study found no support for

-that charge.”

Gerbner, a member of the
research team, said communica-
tion research over the years indi-
cates that prime time television
drama, and religious program-
ming, has become the “new reli-
gicn” in the United States.

“Watching television has
become a ritual that meets certain
needs that used to be satisfied by
religion,” he said in a statement

University of Pennsyi- issued Sunday.

The surveyors found that about
13.3 million people regularly watch
religious programs, or about 6.2
percent of all people with televi-

_sion sets in their homes.

The progtams “appeal to an
older, traditional awdience and
watching these programs appears
to be a confirmation of their reli-
gious beliefs, not a substitute for

_them,” the researchers said.

“Their interest in the electronic

.church is complementary to other

forms of religious practice, like
church worship,”
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Study disputes TV evangelists’ claims

Line
United Press International

NEW YORK -~ A major study of the audience of reli-
gious television programming says the audience is smaller
than some TV evangelists claim but does not have the neg-
ative impact on church-going some critics maintain.

"Television ministries have been suspected of causing
or at least contributing to the erosion of mainline church
membership, financial contributions and general participa-
tion,” said George Gerbner, dean of the Annenberg School
of Communications at the University of Pennsylvania and

' a member of the research team that studled religious tele-

vision.
"Qur study found no support for that charge_," he said.
At the same time, Gerbner said the study found the
“audience for religious television is smaller than has been
claimed” — about 13.3 million regular viewers for all pro-
gramming. That amounts to about 6.2 percent of the esti-

mated number of persons in households with television.

The Annenberg study, conducted jointly with the Galiup
Organization, was commissioned by a broad range of reli-
gious groups including Jerry Falwell’s Old Time Gospel
Hour, the National Council of Churches, the Christian
Broadcasting Network, the U.S. Catholic Conference, the
Southern Baptist Convention and some 30 other groups.

1t is the first major, in-depth look at the audience for
religious broadcasting.
- According to a summary of the study, most of the reli-
gious broadcasting audience are not converted to religion
by the charismatic television preachers but are instcad
church members with "a long-standing allegiance to organ-
ized religion.”

*We found that the audience for religious television is
smaller than has been claimed, though this group is
consistent in its viewing habits,” the researchers said.



|
|
|
|

;

SCRANTON, PA.
IVES
D. 55,200 S. 49,815

APR 16 1984 .
LURRELLE'S

Study Declares

i
i

IR e

. e

R

TVEvangelism

Not Cutting Church Attendance

PHILADELPHIA (AP} — People wotried about the
“erosion” of church attendance and financial contributions.
shouldn't blame television evangelists, according to re-
rsFe‘?rchers who condueted a two-year study of religion and
e Contrary to what many may feel, the researchers said, the
growth of TV evangelism has not caused manly ﬂeople to
stog_ attending or donating money to their local churches.

elevision ministries have attracted millions of viewers,
but those audiences are usually comprised of people with
longstanding allegiance to organized religion, according to
researchers from the Universi ennsylvania and the
Gallup Organization of Princeton, N.J.

The researchers, working out of Penn's Annenberg
School of Communications, were to release a report on their
two-year study today. .

The study was commissioned by a group of more than 30
religious organizations, including the United Presbyterian
Church, the U.8. Catholic Conference and television minis-
tries such as PTL Network and the Old Time Gospel Hour.

*Television ministries have been suspected of causing or
at least contributing to the erosion of mainline church
membership, financial contributions and general participa-
tion,” said George Gerbner, dean of the Annenberg School.
“Our study found no support for that charge.” ;

Gerbner, a member of the research team, said communj-
cation research over the years indicates that prime time
television drama, and not religious programming, has

become the *“new religion™ in the United States.

“Watching television has become a ritual that meets
certain needs that used to be satisfied by religion,” he said
in a prepared statement.

The surveys conducted for the Annenberg study show
that about 13.3 million pecple regularly watch religious
pro%rqms. or about 6.2 percent of all people with televisions
In their homes. )

The programs “appeal to an clder, traditional audience
and watching these programs appears to be a confirmation
of their religious beliefs, not a substitute for them,” the
researchers said in their statement.

“Their interest in the electronic church is complemen-
tary to other forms of religious practice, like church
worship.” )

- Followers of TV evangelism typically are older, have
less education and income, are more conservative politi-
cally and are more “‘fundamentalist” in their religious
beliefs than the average person, the study found.

They are also more likely to live in rural areas and in the
South and Midwest than people who don't watch religious
programs, the researchers said.

People who watch religious pro%rams frequently express
greater confidence in their local church jeaders than “light
viewers” and “non-viewers,” they said.

About one of every four religious programs mentions
local churches, and -one in 10 urges viewers to attend

church, the study found. |

& —
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IReligious television
said drawing fewer
viewers than claims -

£) /0 : : E ‘
: - by the charismatic television preachers
By United Press International but are instead church members with“a -
NEW YORK — A major study of the long-standing allegiance to organized.
_audience of religious television religion.”
programming says the audience is  ‘‘We found that the audience for
smaller thansome TV evangelists claim  religious television is smaller than has .
but does not have the negative impact been claimed, though this group is -
on church-going some critics maintain, -consistent in its viewing habits,” the
“Television ministries have been Tesearchers said. “The programs
suspected of causing or at least appeal toan older, traditional audience
‘contributing to the erosion of mainline  and watching these programs appears -
church  membership, financial to be a confirmation of their religious -
contributions and general beliefs, not a substitute for them, Their
participation,” said George Gerbner, interest in the electronic church is
dean of the Annenberg School of complementary to other forms of

Communications at the University of _religious practice, like church
-Pennsylvania and a member of the  worship.” o -,

research team that studied religious _ They drew a profile of the religious
television. C TV audience, 'drawn by television

“Qur study found no support for that  content not found on other television -
charge,” he said. ' shows, as older, having less education -
" At the same time, Gerbner said the and income, are more conservative
study found the “audience for religious politically and more “fundamentalist”
television is smaller than has been in their religious beliefs. They are also
claimed” — about 13.3 million regular  more likely to live in rural areas and in
viewers for all programming. That the South and Midwest.
- @amounts to about 6.2 percent of the  Other findings included:
estimated number of persons in  — Half the religious programming
households with television sets. viewers say they are dissatisfied with
_The Annenberg study, conducted the “prevailing moral climate,”
j\gmﬂ}' with the Gallup Organization, . compared to only one-third of non-
““was commissioned by a broad range of  viewers.
religious groups including Jerry  — Half said evangelism and -
Falwell’s 0ld Time Gospel Hour, the . missionary work are.the main goal of
National Council of Churches, the thechurch, compared to one-thirdof the
Christian Broadcasting Network, the nop.viewers. ‘
U.S. Catholic Conference, the Southern ~ _ Only one-fifth said the church
Baptist Convention and some 30 otlier  should be “working for sociat justice”

groups. - L whilea third of the non-viewers said this
It is the first major, in-depth look at  ghould be a priority of the church.
the audience forreligious broadcasting. -+ - Heavy viewers of religious

* According toa summary of the study, programs express greater confidence in
most of the religious broadeasting local church leaders than both light
audience are not converted to religion  yjewers or non-viewers.
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Study rebuts tie
of TV ministries,
church %»flines

PHILADELPHIA (AP) — The growth of
TV evangelism has not caused many people .
tostopattendingor donating moneytotheir
local churches, according to researchers .
who conducted a two-year study of religion
and TV.

Television ministries have attracted mil-
lions of viewers, but those audiences are
usually made up of people with long-stand-
ingallegiance to organized religion.accord-
ing to researchers from the Annenberg
School of Communications at the Llniversi-

IyvafPennsylvagigand the Gallup Organjza-
tion of Princeton, N.J. -

The study was commissioned by a group
of more than 30 religious organijzations, in-
cluding the United ‘Presbyterian Church,
the U.S. Catholic Conference and television
ministries such as PTL Network and Jerry
Falwell's Old Time Gospel Hour.

“TELEVISION MINISTRIES have been
suspected of causing orat leastcontributing
to the eresion of mainline church member-
ship, financial contributions and general
participation,” said George Gerbner, dean
of the Annenberg School. “Our study found
no support for that charge.” ’

Gerbner,a member of the research team,
said communication research over the
years indicates that prime-time television

~ drama. and religious programming, has be-
" come the."new-religion” in-the-United
States. ' - )

“Watching television has become a ritual
that meets certain needs that used to be
satisfied by religion,” he said in a statement
issued Sunday.

The surveyers found that about 13.3 mil-
lion people regularly watch religious pro-
grams, ar about 6.2 percent of all people
with television sets in their homes.

THE PROGRAMS *“appeal to an older,
traditional audience and watching these
programs appears to be a confirmation of
their religious beliefs, not a substitute for
them,” the researchers said.

“Theirinterest inthe electronic churchis
complementary to other forms of religious

" practice, like church worship.” :

~ Followers of TV evangelism typically are
older, have less education and income, are
more conservative politically and are more
furidamentalist in their religious beliefs
than the average person, the study found.

They also are more likely to live in rural
areas and in the South and Midwest than
people whodon't watchreligious programs,
the researchers said.

People whowatch religiouq programsfre-
quently express greater confidence in their -
local church leaders than “light viewers”
and “non-viewers,” they said. :

About one of every four religious pro-
grams mentions local churches, and one in
10urges viewerstoattend church, thestudy

found- . i v . "'1 o .
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TV preachers’

g PIH”ILADELPHIA {UPE) —
Television evangelisin attracts a
oyal and stable audience of older
ziewers who are politically con-
iervative and theologically fun-
jamentalist, a study indicates.

The survey, conducted by the lln-_

v v 's Annen-
serg Schoeol of Communications, was
waid for by a group of religious
Tganizations,
ninistries as the PTL Network and
Nd Time Gospel Hour.

Researchers for the Gallup Or-
ranization of Princeton, N.J,, also
vorked on the study, which was to
e released Monday.

George Gerbner, dean of the An-
enberg School, said the study dis-
redits the theory that watching
-eligious programs keeps people
rom attending church.

including such TV

viewers eyed

“Television ministries have been

_suspected of causing ... the erosion of

mainline church membership, finan-
cial contributions and general
participation,” he said. “Our study -
found no support for that charge.”

The survey indicated the number
of people who regularly watch re-
ligious programs is 13.3 million,
about 6.2 percent of the estimated .
number of persons in households
with televisions.

“The programs appeal to an -
older, traditional audience and
watching these programs appears to
be a confirmation of their religious
beliefs, not & substitute for them,”
Gerbner said. “Their interest in the
electronic church is complementary
10 other forms of religious practice,
like church worshxp
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Smdy uncovers little conflict
 between TV, regular churches

NEW YORK (M’Qa America’s boammg "electron-_ﬁ :
ic church,” operating via television and often eriti-
cized as siphoning off membership, participation and

funds from regular churches, has no such effects, a
. hational study concludes,

It found that audiences of the evangelical broad- ;
casters also attend and contrjbute to their Iocal
“churches and see “no conflict bétween syndicated re-

ligious television programs and more traditional
forms of worship.” "
Rather, the two are regarded as ‘‘complementary

and mutually reinforcing activities rather than as.
- substitutes for pne another,” said the report, released

Sunday..
The twvﬁem- study, “Religion and Telev:swn,” was

 carriett Gt by the University of Pennsylvania's An-

nenbéfg School of Communications and the Gallup

Billy Graham Evangelist Association, the Christian
Broadeasting Network, the Nationa] Religious Broad-
casters and Jerry Falwell’s Old Time Gospel Hour.

“Television ministries have been suspected of caus-

“QOur study found no support for that charge.”
The study said the real competitor séems to be com-

‘mercial television itself — what Gerbner calls soci-

ety’s “new religion.”

“General commercial teiewslon viewing — seven
hours a day in the average television household and
rising — may support or supplant some religious sa-
tisfactions and thus lessen the importance of religion
forits heavy viewers.”

Heavy viewers were found less likely than light
viewers to read the Bible, indicating an influential
?vahlry between commercial television and biblical

ait

While no basic, institutional conflict was found be-
tween religions television and the churches, the re-
port says “a conflict with established forces exists,”

; epxtonuzed in general television.
Organization for a cross-section of about 40 Chnst:an ,
- urganizations,
. They range from the U.S, Catholic Conference, the
; mterdenommatmnal National Council of Churches -
- .and several mainline Protestant denominations tothe

The rise of the electronic church, until now getting
scant scientific analysis, seems to be an echo of “fun-
damentalist upheavals that have shaken large parts-‘
of the world,” according to the report.

The broadeast evangelism audience, totaling about

-13.3 million, tends to be more conservative, more fun-
. damentalist and rural than non-viewers and more dis-
o satlsflec‘_ with “the prevaﬁmg moral climate,” it

found.

ing or_at, least contributing.to erosion.of mainline.... «»In fact; their' dissatisfaction with the prevaﬂmg‘

church membRrship, fingncial wafiffibutions and géns, mifal élimaté may be one of the most distinctive
~ eral participation; said George Gerbrier, dean of the™ Horids ~"between rehg:ous proggams
_ Annenberg stlivgl and theribier ot he e e tesearehteam. - " viwers " the report says. .o.p 1o -

-
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TV ministries draw older, fundamentalnsﬁs study

PHILADELPHIA April 15 —
Television evangelism attracts a
loyal and stable audience of older
viewers who are politically conser-
vative and theologically fundamen-
talist, a study indicates.

The survey, conducted by the

- University of Pennsylvania's
Anrienberg School of Communica-

——.

tions, was paid for by a group of
religious organizations, in¢luding
such TV ministries as the PTL Net-
- . i

work and Old Time Gospel Hour.

Researchers for the Gallup
Organization of Princeton, N.J,
also worked on the study, which is
to be released Monday.

George Gerbner, dean of the
Annenberg School, said the study
discredits the theory that watching
religious programs keeps people
from attending church.

“Television ministries have

been suspected of causmg <. the
.

——r—

erosion of mainline church mem-
bership, financial contributions
and general participation,” he said.
“Our study found no support for
that charge”

The survey indicated the num-
ber of people who regularly watch
religious programs is 13.3 million,
about 6.2 percent of the esnmated
number of people in households
with televisions.

United Press intemationa!
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local church

By Damck O'Dmcol}
USA TODAY

Television evangelists are in-

“creasing, in- airtime, but- ‘they
arg not: drammg members-or -

money- from local’ churches,
says a study released today.

They- preacn to a ' small, al
ready-converted following, -
says the study commissioned

by more than 38 conservative
and liberal religious groups. .

~The two-year. study by Gal- -
Iup and the University of Penn-
sylvama S Annenberg Schooi of

Communications found:

M About 13.3 million watch

religious shows, 6.2 percent of
the population in TV-vnewmg
households.

- B34 percent watch ane
hour o1 Imore weekly ot reh-

gious programs.

The figures are far fewer .
than refigious broadcasters es- .

timate, but the Rev. Jerry Fai-
well, Moral Majority leader,

said: “I can only go by the peo- .

ple who support us and write us
and say:they're. listening. . Our
reallty is, we have a larger uni-

verse than the ratmg would in-
dicate.” . -

The study also found that
most viewers are older, less
educated, more conservative
and have lower incomes.

™ / preachers not hurtmg%

P S
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TV preachers not hurtmg local church

By Patrick O’
USA TCDAY _ m

Television evangelists are in-
creasing in airtime, but they
are not draining members or

money from local churches,
says a study released today.

They preach to a smail, al-

ready-converted following, -

says the study commissioned
by more than 30 conservative
and liberal religious groups.
The two-year study by Gal-
lup and the University of Penn-
sylvania's Annenberg 5chool of

Communications found:

W About 13.3 million watch
religious shows, 6.2 percent of
the population in TV.viewing
households.

@ 3.14 percent watch one
hour or more weekly of reli-
gious programs.

»

The flgures are far fewer
than religious broadcasters es-
timate, but the Rev. Jerry Fal-
well, Moral Majority leader,
said: “I can only go by the peo-
ple who support us and write us
and say they’re listening. Our
reality is, we have a larger uni-

verse than the ratmgs would in-
dicate.”

The study also found that
most viewers are older, less
educated, more conservative
and have lower incomes.
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Study Finds Religious TV Audience
Smaller Than Evangelists Claim

NEW YORK (UPT) — A major study of the

i audience of religious television programming

safs the audience is smaller than some TV evan-
gelists claim but does not have the negative im-
pact on churchgoing some critics maintain,
“Television ministries have been suspected of
causing or at least contributing to the erosion of
mainline church membership, financial contri-
butions and general participation,” said George
Gerbuer, dean of the Annenberg School of Com-
munications at the University of Pennsylvania

" and a member of the résearch team that studied

-religious television.

. “0:;; study found no support for that charge,”
e said,
At the same time, Gerbner said the study

* found the “audience for religious television is

smaller than has been claimed" — about 13.3

. million regular viewers for all programming,

That amounts to about 6.2 percent of the esti-
mated number of persons in households with
television sets,

The Annenbers study, conducted jointly with
the Gallup Organization, was commissioned by a
broad range of religious groups including Jerry
Falwell's Old Time Gospel Hour, the National
Council of Churches, the Christian Broadcasting
Network,” the U.S. Catholic Conference, the
Southern Baptist Convention and some 30 other
groups.

1t is the first major, in-depth look at the audi-
ence for religious broadcasting.

According to a summary of the study, most of
the religious broadcasting audience are not con-

verted to religion by the charismatic television .

Preachers but are instead church members with
i‘a long-standing allegiance to organized relig-
On.”

“We found that the audience for religious tele-
vision is smaller than has been claimed, though -
this group is consistent in its viewing habits,”
the researchers said. “The programs appeal to
an older, traditional audience and watching
these programs ap to be a confirmation of
their religious beliefs, not a substitute for them.
Their interest in the electronic church is com-
Biementary to other forms of religious practice,

ike church worship.”

Thell:rew a profile of the religious TV audi-
ence, drawn by television content not found on
other television shows, as older, having less edy-

‘cation and income, are rmore conservative politi-

cally and more “fundamentalist” in their relig-

jous beliefs. They are also more likely to livem . ..

rura] areas and in the South and Midwest.
Other findings included: ‘

—Half the religious programming viewers
say they are dissatisfied with the “prevailing

moral climate,” compared to only one-third of
non-viewers, : .

—Half said evangelism and missionary work
are the main goal of the church, compared to
one-third of the non-viewers. o

—Only one-fith said the church should be
“working for social justice” while a third of the
non-viewers said this should be a priority of the
= el

—Heavy viewers of religious programs ex- -
mgreater conﬁdenceinf;cal urch jeaders
both light viewers or non-viewers. '
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TV Evangelzsrﬁ J{i s Older Viewers

.~ PHILADELPHIA (UP ewsaon evangehsm attracts a
1oyal and stable audience of older viewers who are politically
donservative and theolog!cally fundamentalist, a study indi-
'cates

The survey, conducted by the University of Pennsylvama 5
‘Annenberg School of CommunicatoNS, Was PARI 137 by & group.
‘of religious erganizations, including such TV ministries as the
P’I‘L Network and Old Time Gospel Hour.. -

George Gerbner, dean of the Annenberg School, said; “Tele-
‘vision ministries have been suspected of causing . . . the erosion
df matinline ‘church membershlp financial ccnmbu{mns and
general paruczpatxon " he said. “Our study found no support for\
that charge.” .-

*~"The survey indicated the number of people who regularly
watch rehgtous programs is 13.3 million.
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fmds‘that telewsmn preaching |

doesn t deter attendance at churches

b

BY GEOBGE w. CORNELL
AP Religion Writer
America's booming *“‘electronie

church,” operating via television

and oiten eriticized as siphoning
off membership, participation and
fupds !rt::gbremm‘ churghes, has

ctd, f maiof‘ﬂhuonai

* It found thaLaudlences@f‘thd
evangelical brpadcastersi-plso
attend ‘and cantribute to :thelr

~ local churches and see '‘no con-

flict between syndicated religious
television programs and more
traditional forms of worship.”
Rather, the two are regarded as
“complementary and mutually
reinforcing activities rather than
as sybstitutes for one another,”
sald the report, released Stnday.,
The two-year study, ‘‘Religlon
and Television,” was carried out

' by the Annenberg School of Com-

munications at the Universitzlrpf
Pennsylvanla and the G

“for a broad cross-
section of about 40 Christian
organizations, )
They range from the U.S.
Catholic Conference, the fn-
terdenominational National Coun-
c¢il of Chutrches and several

" malnline * Protest&mrvdonomino»-

tions !to the lys Graham

Evangelist Association. ~the ™

Christian Broadcasting Network,
the National Religlous
Broadcasters, and Jerry Falwell's
Old Time Gospel Hour.
“Television ministries have
been suspected of causing or at
least _contributing to erosion of

- Benberg school and member of the

* confliet with established forces :

' dience, totaling about 13.3 million,

financial contributions and‘-

moral climate,"” it found.
gen*ai participation,’” sald

“In fact, thelr dissatisfaction
*. with the prevailing moral climate
may be one of the most distinctive

Geore Gerbner, dean of the An-

researchteam. bonds between religious programs
“Our study found no support for = and their. viewera." the report
that charge.” - eyl says.

Instead, the study said the real »
competitor seems to be“w
commercial television Itself

Half of these viewers disap-
prove of prevalent moral attitudes

. — & theme characteristic of such
what Gerbner calls society’s “‘new . programs — compared to only a
religion.” The report says: % third of the non-viewers. Non-

“General commerclal television | viewers also are less likely to hold
viewing (seven hours a day In the ' conservauve. fundamentalist
average television household and” * ideas. 3
rising) may support or supplant . § The widespread assumption,
some religious satisfactions and : often voiced by mainline church
thus -lessen the importance of f critics, that the
religion for its heavy viewers,” 1 church” Is deflecting people from

Heavy viewers were found less 1 regular church participation wou
likely than light viewers to read | found to have no basis.
the Bible, indicating an influential
rivalry between commercial |
television and biblical faith,

‘While no basie, institutional
conflict was found between
religious television -and the
churches, the report says “a

! are by and large also the
bellevers, the church-goers, the
i contributors,' the report says.
“Thelr viewing of religious pro-
grams correlates with all impor-
{ tant measures of religlosity.

In gathering the fmgmgs. the

g

exists,” epitomized In 'generaly
television

:The rise of the electronic.
church until now getting scant ° §

scientiﬁc analysis, seems to be an
‘echo of.
“ipheavals that have shizken large

““‘fundamentatist

parts of the world,” the report
alsosays :
The broadcast evangelism au-

tends to be more conservative.
more fundamentalist and rural
than non-viewers and more

‘‘electronic

“Viewers of religious programs’

Gallup Organization conducted a
national personal inierview
survey of viewers and gonviewers
of religlous televisiorf using a
representative nationalsample.
Annenberg achool rpsearchers

" conducted a content analysis of

selected local and nationally
syndicated . religlous TV pro-
grams, and slso made a telephone
survey of viewers and
non-viewers: in the northeastern
and southeastern United States

‘and wrote the final report.
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Religious TV Audience Smaller fha_n Some Evangelists Claim, Study Says

LT 7
NEW YORK (UPlI — A major study of the
audience of religious television programming says
the audience is smaller than some TV evangelists
claim but does not have the negative impact: on
church-going some critics maintain,

**Television ministries have been suspected of
causing or at least contributing to the.erosion of
mainline church membership. financial contribu-
tions and general participation.” said George
Gerbner. dean of the Annenberg School of Com-

’ 7

. the *

munications at the University of Pennsyvania ang
a member of the research team that siudied
rehglous television. ‘

~Our study found no support for that charge,”” he
said.

At the same time. Gerbner said the study found
‘audience for religious television is smaller
than has been claimed ™ — about 13.3 million regutar
viewers for all programming. That amounts to
about 6.2 percent of“_l_j:e estimated number of

&

.persons in households with television sets.

The Annenberg study. conducted jointly with the’

Gallup Organization. was commissioned by a broad
range of religious groups including Jerry Falwell's
Old Time Gospe!l Hour. the Nationa! Council of
Churches, the Christian Broadcasting Network. the
U.S. Catholic Conference. the Southern Bapust
Convention and some 30 other groups,

It is the first major. in-depth look at the audience
for religious broadcasting.

[
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TV church hasn't cuf congreganon sizes

(/.1 ’I O New Yerk Times News Service
NEW YORK — Religious television shows are
not cutting into church attendance as some social

scientists and religious organizations had sug-

gested in recent years, accordmg to a study of
religious television programmmg released yester-
T day

The two-year study, conducted by the Jlniver-
sity of Pennsylvania’s Annenberg School of Com-
munications, also found that religious broadcasts
appeal to’ 133 million people '— 6.2 percent of

Amerlcan el vision viewers — who, for the most

! part, already have strong religious beliefs. The
" programs, the study suggested, fail to reach large

- numbers ‘of viewers who are not actively reli-

gious, nor do they seem likely.to make many new

converts.
“This is both good news and bad news for evan-
gelical broadcasters,” said George Gerbner, dean

-of the Annenberg School. “The good news is that

they do not reduce the number of people going to
local churches. On the bad side, we found they are

reaching a stable audience of those who are .

already religiousiy active.”



TV preachers found
to draw few viewers

By Frank P L. Somerviﬂw‘ will vary as widely as the theology of

Rellz::w1 Editor of The Sun
PR -

N'EVTYORK -= A two-year study
financed by 3% Catholic and Protes-
tant organizations has determined
that the actual audience for even the
most successful of the TV preachers
is far smaller than many of them had
believed.

“Infinitesimally small for the huge
amounts of money spent” was the
way the Rev. Everett C. Parker, of
the United Church of Christ, charac-
terized the 13.3 million “regular
viewers” of such religious programs
estimated by the polling. |

That total, which the Rev. William
F. Fore, of the National Council of
Churches, said reflects the number of
Americans who watch as little as 15
minutes of religious broadeasting at a
time, amounts to about 6.2 percent of
the number of people in households
with TV sets, according to the re-
search.’

But at a recent.press conference
for release and discyssion of the data
it became clear that interpretations

the sponsors of the study.

The more liberal, mainstream de-
nominations, which had felt threat-
ened by claims that TV evangelists
were drawing 130 'million regular
viewers or more and syphoning con-
tributions away from the local
churches, breathed a sigh of relief,

Their representatives alveady are
beginning to reassess financial com-
mitments to competing rehglous
broadcast time.

Mr. Fore noted that when the -
study zeroed in on “regular” viewers
of an hour or more of the religious
programs, the audience dropped
below seven million people, or only
3.14 percent of the total with TV sets.

George Gerbner, dean of the An-
nenberg School of Commumcatlons at
the University of Pennsylvania and a
member of the research team, said he
disagreed with describing as “infini-
tesimal” the audiences for such reli- -
gious broadcasters as Pat Robertson, .
Jimmy Swaggart and the Rev. Jerry

See EVANGELISTS A5, C%I 1
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TV p‘reachers found_
to get fewer viewers
than many believed

E&NGELISTS from A i

Falwell. “Limited, stable, ya,” Dr, Gerbner said.
“But clearly they are supporting the programs.”

 David W. Clark, vice president for marketing at
Pat Robertson's Christian Broadeasting Network
Center in Virginia Beach, added, “No ope is forced
or coerced to gwe as with the Internal Revenue
Service. They give freely.”

. In response to an assertion by one of the re-
searchers that the bulk of the funding for TV
evangelists in general comes from a relatively few
large contributors, not many small ones, Mr. Clark

- (43 “Televtson N
ministries have been suspected
= of causing, or atleast .+
. contributing to, the erosion of
. mainline church membership.
l Our study found no support for
I that charge. . . .99

GEORGE GERBNER

et said that only about 20 percent of Pat Robertson’s
sup?ort comes from major donors, He said the ap-!
flva
about $20 million. :
" Ben Armstrong, executive director of National
Religious Broadcasters, said the “big question” fac-
g his membership now is, “How do we reach out
the large number of people not in our audience?”
. He'said he was “concerned that minorities and
women are under-represented” in the content of the
religious programs studied. “We will review that,”
besaid.

Mr. Armstrong was a;peclally pleased with the
study s conclusions that the national, nondenomina-
tional, mostly fundamentalist religious broadecast-
ers in his group are not draining the resources of -~

*local churches, but rather that their loyal audiences
displayed a longtime allegiance to organized reli-
gion.

. “Televison nnmstnes have been suspected of
causing, or at least contributing to, the erosion of
mainline church membership,” Dr Gerbper ob-
served. “Our study found no support for that

charge.”
e combined survey of TV viewers by the An-

nenberg School and the Gallup Polling organization

“found that the audience for religious TV is smaller

than has been claimed, though this group is consxst-

ent in its viewing habits. The programs appeal to

an older, traditional audience and watching these

programs appears to be a confirmatxon of their
, rehgmus belief, not a substitute for them.”

budget for Mr. Roben‘sons CBN network is*-
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Who views

television
evangelists:

é; 7 0 Unlr'oé Press internations!

| . NEW YORK — A major study of th

audlence of reiiglous television prc
gramming says the audience is smalle
than some TV evangelists clatm bu
does not have the negatlve impact o
church-ggmg some critics maintain, -

. “Televiston ministries have been sus
pected of causing or at least contribut
ing to the erosion of mainline churc

{. membership, financial contribution

and general participation,” sald Georg
Gerbner, dean of the Annenberg Schoc
of Communlcations at the University o

ennsylvania and a member of the re

search team that studled religlous tele
viston. : S . .

“Qur study found nb support for tha
charge,” he sald.

At the same tlme, Gerbner said th
study found the “audience for religloc
television is smaller than has bee
claimed”--about 13.3 milllon regul:
viewers for all programming. Tha
amounts to about 6.2 percent of the ast:
mated number of persons in householc
with televislon sets.

The Annenberg study, conducte:
jointly with the Gallup Organlzatior
was commissioned by a broad range o
religlous groups including Jerry Fal
well’s Old Time Gospel Hour, the Na
tional Councll of Churches, the Chris
tian Broadcasting Network, the .S
Catholic Conference, the Southern Bap

. tist Convention and some 30 othe

\gxfoups.

"It is the first major, in-depth 100k a:

the audience for rellglous broadcasting.
According to a summary of the study

most of the rellgious broadeasting audl-

_ence are not converted to religion by the

charismatic television preachers but are
instead church members with “a long-
standing alleglance to organlzed retl-
giton.” R

“We found that the audience for reli-
glous television is smaller than has beer
claimed, though this group s consisten:
in {ts viewing habits,” the researcher:
sald. “The programs appeal to an older
traditional audience and watching
these programs appears to be a confir-
mation of their religious bellefs, not ¢
substitute for them. Thelr interest ir
the electronic churh 18 complementar;
to other forms of religious practice, like
church worship.”

They drew & profile of the religlou:
TV audlente, drawn by television con-
tent not found on other televisior
shows, a8 older, having less educatior
and income, are more conservative po-
litically and more “fundamentallst” ir
their religious bellefs. They are alsc
more likely to live in rural areas and ir
the South and Mldufe‘st.: }Nii\‘ .

EY e
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Most Viewers Of TV Ministries Already Believers, Researchers Find|

R% l' FRONT FRGF
By 1E A'ITING!.Y .

Television mlnismea in the muh-publwzed “elec-
tric church' are mainly preaching 1o the cogverted.
However, religious television Is not draining
money and members [rom lotal charches and cannot
be biamed for membersmp lostes in mllnllne
churches.
, Thuse are the main themes emerging from twd
yez:‘s of research by the Universt
Dia’s Annenberg School of Communications and me
Ga'.p Organization of Pritcetoti, NJ. Study results
were released in New Yotk Monday., -
. The study was commissioned by a diverse, ad hoc
group of more than 30 religious organizations ——in-
cluding the P’I'L Netwnrk ba_sed near Fort MEII s.C.

. TV Preachers ~ /-

‘s An estimated 13.3'milllon peopla watch reﬂ—
glous television, about 6.2‘/. of the nat!an s v
households.

& About 3.14% watch one or morg hoursof_

rel!glous televisicn a week.

Olhers Inciuded the Rev. Jerry Falwell's Ol4 Time
Gospe! Hour,, the National Council of Churches-of
Christ, the U.5. Catholic Conference sod the South-
e Baptist Copvention.

‘Researth included cne natienal and two regional
sxm'rys c! viewers ol rehgm:s and other pmgrlm

i

1

and a “content analysis™ of re[igiws television. iald PTL would have no comment until it sees 3
Te[evisim ministries are s conservative retigious omplete copy of the results. PTL estimates {13 daily
ook group’s alterpative 1o What researchers called- gudience at about 2 million, not Including viewers
thi™mainstream™ of “general televislon.” This group "with cable television, she sald. Thus, the dzily total
is tore dssatisfied with the “prevailing moral cli- gould be as high as 12 million or more, she said.
mite' in television thzn wonhappy with local 7 The Annenberg/Gatlup study claims the audience
clrerches, the survey finds. {or religious television is *more stable and compact
Although television ministries have long ha.tled the * thag has been supposed.” It is “somewhat older,
médinm’s reach to nonbelievers, the study summary - Jower in education and income, more conservative,
says religious television “serves more (o raliy believ. :more ‘fundamentalist,’ znd more likely to live in
erkthan to recruit or cogvert others.” ‘Urural areas and in the South and Midwest.™
ke stndy's rescarch shows an estimated 13.3 mil- "] These viewers are "no leas likely” than mon-
L people “watch religious television, about 6.2% o! viewers 1o attend or give money to a local church,
t#nation’s TV households. Abcus 3.14% watch one said the ummary. -
azmore hours of religious television a week. ﬂ
He:m Gardner of the Fﬂ. pcbhc rtla.!juus stafr 3 See VIEWERS Page 4A -

>




Resedrcehers Study Evangelists® Audiences

Viewers Of TV Ministries Mamly Believers

' Continued From Page 1A

“It's a loyal audience, but it's
not the young. it doesn’t really
seem to be growing and it's not
very diverse,” sald Dr. George

Gerbner, dean of the Annenberg

School of Communications.

He noted the study “has a ttte !
bit of good news and bad news in ;

it for everybody."

Representatives of more con- ‘
servative television ministries are |

disappointed with the sudience |

figures, although “so far” none
have disputed their accuracy,
Gerbner sald in a telephone inter-
view,

One of the
findings. he said. is that televislon
is “just not a very effective way.
to do evangelism. What reaches
large numbers of people is com-
mercial entertainment.... it's
hard for evangelism to be en-
tertainment.”

On the other side, he said main-
line churches are “going to Lave
to rethink their approach to reli-
gious television and ... some of
their criticisms of mese ministries
in light of what we learned.”

Several other findings:

@ Reacing the Eible is «een or
discussed in 90% of religious
broadcasts but Is “virtually 2hsent
from commercial prog-ams.”

o “Sinful sexual conduct” Is
attacked in one of four religious
broadeasts.

e Caly a filth of religious tele-
vision viewers believe churches
should work for “social justice’
i a view held by a third of non-
viewcrs.

@ Po'ltical issuee 2re discuited
cn more than half of television
ministry broadcasts.
viewers are more kkely to svote
than these who do rot s.zich reli-
glous television.

survey's clearest .

Regutlar

® The more pfominent 2 televi.
sion ministry, the more likely It is
o ask for more funds, more often.
® “The most prominent televi-
sion ministries tend to dwell most
. personal problems and ail-

P

-

ments and prescribe spiritual soly-
tions or... [linancial contribu-
tlons.” .

® As in commercial television,
there are far more men than
women depicted on religious

-

.

-

Ce e yegt

Mcuu Women are younger
88 sre rarely shown as clergy or
the Bible.

en are shown as more likely
{€ have personal problems or

Interpreters of

ysical allments.




N By Roy Larson
o He(ﬁ%lo'n Editor -
\ : :

The “electronic church”

. does not hurt church atten-
‘dance or drain off money-
from mainline congrega-
tions, a major new study of .

television ‘ministries dis-
closed yesterday.

The two-year study also
showed that “the audience
for religious television is
.smaller than has been

"claimed.”

The analysis was made

‘by the Annenberg School
‘of Communications at the

Universitg( gf Pennsylvania
and the Gallup Organiza-

tion Inc, for 30 religious
'organizations.

_The 8pOnSOrs ranged

'Urc"”'es not h
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udy says

fmm the Natlonal Cuuncrl
of Churches and the Unit-
ed States Catholic Confer-
ence, among mdinline
churches, to the National
Religious Broadcasters and
the Old Time Gospe! Hour,
on the fuhdamentalist-
evangellca! end of the spec-
trum, .
The scholars found that
“viewers of religious pro-
grams, ineluding the
prominent television minis-
tries, are no less likely than
non-viewers to attend, con-
tripute to, and participate
in local church activities,
Further, those who contrib-
ute more to these programs
- o T

——

‘do not correspondlngly'
contribute less to their lg-

cal churches.” ,
The national study pro-
vides the most complete

profile yet drawn of the

13.3 million regular viewers
of religious programs.

- Compared with those
“who do not watch such TV

offerings, the electronic

church’s audience, accord-

ing to the survey, is older_

"and has less education and
income. It is also more like-
ly to be “fundamentalist”
‘in its religious beliefs and

_“conservative” in its views

on such issues as a nuclear .

. freeze and legislation to
&,

+ The holiest week; Editorial, Page gs*f"gﬁ;;‘oggg"g%;z{’;;g;, min-

istries usually are identi-
fied with evangelists, the
study indicated that “char-
ismatic television personal-
ities” have not, for. the
moest part, “created a new
and expanding audience of -
religious converts,” but
tend to attract viewers with
a “long-standing allegiance
to organized religion.”
Examining the people
.who appear on the pro-
grams, the study concluded
that the shows are domi-
nated by men. It also states
that “minorities, especially
minority women and all
Hispanics, are underrepre-
sented” in services on the
gir.Con ® U Y 2.7 ¢

(€
£
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With Holy Week and Passover virtually
coinciding, this truly is the holiest week in
* the Judeo-Christian world, a time to recall
two periods of trial and renewal, centuries
apart, but similar in their quests for free-
dom. :

The resurrection climaxed events that
began with a daring visit to Jerusalem by a
Jew from Nazareth who sought freedom
for his people from the Roman yoke.

. Christ came to observe Passover, to

mark, as Jews do throughout the world’

this week, the escape of the Hebrews from
bondage under the Egyptians.
Technology has carried man far beyond
the physical confines of the Roman world,
but the thirst for freedom rooted in the
principles espoused by Christ and the
ancient Hebrews remains as fierce as ever.

L, —

o Th; holiest week

In the United States, a land of unparal-
leled freedom, leaders quarrel over prayers
in public schools; in Poland, where free-
dom is prostrate, students battle to return
the crucifix, symbol of resurrection, to
their classrooms.

Amidst the wviolence that underscores
man’s continuing hatred for.man, and the
disputea over whether God belongs in the

life of man and, if so, where, it is worth-

while to pause and reflect for a moment on
the glory and wonder of it all

And for those who eschew the trappings

“of organized religion, perhaps the best way

would be simply to visit a quiet spot on a
clear night away from city lights, and just .
look up at the sky and contemplate. The
experience would be just ag solemn.

—_ o e



TV religion no thréat

to churches,

By Kate DeSmet P
Nzws Staff Writer ;FRONT P'\G"‘}

A major new study on religion and
television provides comforting news
for local church pastors. :

Some of these ministers have long
‘regarded TV religion shows as compet-
itors for money and members.

TV ministries may actually “com-
pete more with commercial teleyision
than mainline religion” and “may even

' complement local .church attendance
and contributions,” according to find-
ings by the University of Pennavlva-
nia’s Annenberg School of Communi-

cations and the Gallup Organization.

“THERE MUST be other expla-

nations. if church atteridance has de-
clined and there is a lack of financial

study says

support,” said George Gerbner, dean of’
the Annenberg school,

The two-year study, sponsored by
such diverse. groups as the National
Council of Churches and The PTL

_ Network (a television ministry), found

that one in 10 programs urged viewers
to attend their local churches.
“Viewers of religious programs are
by and large also the believers, the
churchgoers, the contributors,” the
study said. “It appears {that the view-
ing) i3 an expression, confirmation
and cultivation of a set of religious
beliefs — not a substitute for them.”
Gerbner said 13.3 million people
regularly watch religious programs
covering all denominations — &
smaller number than some evangelists

Continued on Page 16A
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“T'V religion no compefitor
for churches, study decides

Continued from Page 1A

have claimed.

“BUT THIS group is consistent in
its viewing habits,” he said, noting
that the shows appeal to an older,
traditional audience, who are conser-
vative politically, have less income and
education, and are more likely to live
in rural areas and in the Midwest and
South.

Researchers said viewers are often
drawn to religious TV shows because
they are dissatisfied with the “prevail-
ing moral climate, much of which
comes to them from (commercial)
television.” Viewers describe them-
selves as opposed to a nuclear {reeze, in
favor of tougher laws against pornog-
Japhy, and report having voted in the

last general election. ‘

While social and moral issues are
often discussed on these shows, reli-
gious and theological issues are not,
according to the study. In one out of
four programs, the suggested solution
to personal problems was a financial
contribution to the ministry. And the
shows usually feature white males in
positions of authority, with few major
roles for women and minorities.

“(IT'S) SIMILAR to the charac-
ters who populate the fictional world
of prime-time drama,” the study said.

The Rev. Ed Willingham Jr., execu-
tive director of the Christian Com-
munication Council of Metropolitan
Detroit Churches, said “it was about
time” such a study was done. c




. ers,
i contributors.”
Hagadone, pastor of Midway’
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TV ,Jministers haven t stolen churches’ thunder |

By LISA ELLIS

Staff Writer (110

Loocal pastors mostly have quit
worrying about television min-
sters draining away their mem-
bers, says the Rev, J. Stanley Ha-
gadone, president of the Da]las
Pastors Association.

In case he and other ministers
needed more ~evidence to calm
their fears, they found it in a
study released Monday.

The two-year study, the first
independent sampling of religious
television viewers, concluded that
“viewers of religious programs
are, by and large, also the believ-
the churchgoers, the

Hills Christian Church, said he

. was not surprised by the report,
| prepared by the Gallup Organiza-

7T

A1

tlon and the Annenberg School of
Communications at,the Univensitx
of Pennsylvania. -

A few, years ago, many minis-
ters worried about losing members
to television, but experience
proved that concern unfounded
he said. .

“I think there was some con-

cern when network programs -

came on that it would drain peo-
ple away,” he said. “I still, hear
some questions and concerns about

the impact, but as far as real anxi--

ety, I don’t hear that anymore.”

Reflecting this shift in attitudes;
most Dallas ministers interviewed
Monday agreed that, rather than
fighting religious television, either
local churches or meainline de-
nominations need to get involved
in broadcasting.

But -the problem is the enor-
mous time and expense involved

e N _ ..

£
/

in television production, said the
Rev. A. Hatrison, pastor of Christ
Episcapal Church.

George Gallup Jr., president of

the polling organization, agreed
that a broadel spectrum of
churches needs to get involved in
the television medium, now domi-
nated by fundamentalists.

“It's an important dimension in
people’s spiritual lives,”” he said.
“The way 1o reach the Ameru:an
public is through television.™

About 13.3 million people, few-
er than many broadcasters have
claimed in the past, watch reli-
gious programs at least once a
month, the study found.

Like most of the personalities
and evangelists op religious televi-
sion,
more conservative, more funda-
mentalist, more ryral, it said.

The study found that 48 ber-;

e

Y

these viewers tend to be’

cent of those who had wawhed a
religious program in the last
month attended church once a
week or more, 28 percent attend-
ed one to three times a month, 13
percent went on special occasions
and 11 percent never attended.
Among naon-viewers, 33 percent
were weekly churchgoers, 23 per-
cent ‘went to church one to three
times a month, 24 percent attend-
ed on special occasions and 20 per-
cent never attended.
_ The largest proportion of v*
ers -— 37 percent — lived i+ .ie
South, including Texas, whue 29

‘percent lived in the Midwest, 18

percent in the East and 16 percent
in the West.

Programs produced in the Dal-
las-Fort Worth area were not par-
ticularly popular with survey par-
ticipants. About 4 ‘percent
reported they had watched the

. G S .

1
1

- Euless-based James ~

Ken Copeland program, based in
Fort Worth, in the last month.
while 2 percent had viewed ‘.
2ison
program.’

The most po-
were Jimmyv
percent; ¢

evangelists
sgart, with 25
Jberts, 20 percent;
“The 7 .o”/Pat, Robertson, 18
perr sin Bakker, 16 percent;
F  .raham, 14 percent; Robert

ailer, 13 .percent; Jerry Fal-
vell, 12 percent; and Rex Hum-
bard, 8 percent.

About 72 percent of the viewers
were Protestant, 19 percent
Catholic and 9 percent listed “oth-
et as their religion. Among Prot-
estants, 15 percent were Southern
Baptists, 15 percent were mem-
bers of Baptist denominations, 10
percent Methodists, 6 percent
Lutherans . and 3 percent

Presbyterians.
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Programs Found to Have Smaller Audiences Than Widely Believet}

TV Ministries Not a Threat to Churches, Study Shows

By JOHN DART, Times Rehgwn aner

NEW YORK—Television preachers do not mphon
money or members away from local churches, but:
neither do they have sizable audiences or make many

i converts to their cause, a long-awaited research report

on the impact of the electronic church said Monday. .
The study, undertaken by the University of Pennsyl- -

vania'g Annenberg School of Communications with the -
! help of the Gallup polling organization, also found that

viewers of religious programs are older, less-educated,

| with lower incomes and are politically conservative,

- Those traits are similar to heavy viewers of television in

' general, the authors pointed out, except that those
. watching religious shows are more like

general elections. CEN 18 o

» ‘.
* Network at the news -conference, said :when good
+; religious programs are shown in prime time they will
i get much larger audiences, Clark said a per-
. sonality-filed special shown by his network last

- January in prime time slots received a 10.5 fational .

¥ rating, or 14 million to 16 million viewers.
To the question of whether excessive millions were
- being spent by television evangelists on programs for a
very emall audience, Clark responded that the big
- television networks can spend $25 million on one night
- of election coverage.
“No one ig coerced to give money Lo Lhe television

ly to vote in-: ministers. They give freely to what they feel is of value

i tothem,” Clark said.

; |
‘v‘,’ Gerbner said the prime competitor to the local church

i is not religious television but generat TV shows.

Other findings of the study included:

e Men outnumber women considerably on all reli- -
gious programs and are often authoritative figures, such
asclergy.

¢ Women on religious programsd are generally youn-
ger than men, rarely quote the Bible and are more likely
than men to reveal that they suffer from physical
ailments and to talk ahout personal problems.

» Discussion of political issues is not confined to
shows by conservative evangelists, but instead covers
the spectrum of religious programming.

Some religious spokesmen saw some gaps in the
study, however. Armstiong of the National Religious
Broadcasters noted that cable programming was not
studied, and "‘we -have access to 25 million homes

through cable television.”
¥
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13.3 Million Viewers

+ Researchers said the regular viewers are fewer in
pumber than usually thought—13.3 million persons, or

i 6.2% of the potential audience. Sponsors of the study,

however, disagreed somewhat at a news conference
here on the statistics and their significance since many
of the religious shows are aired at odd hours.

The religious programs, contrary to earlier fears by
mainline churches, do not substitute for churchgoing.
Instead, the authors said, the programs appear to
complement existing beliefs and church attendance

- patterns of the viewers. -

* First requested in 1980, the two-year research project
eventually was funded by at least 39 fundamentalist to
liberal Christian denominations and evangelists—
“strange bedfellows,” as Executive Director Ben Arm-
strong of the conservative National Religious Broad-
castersput it.
- . “Television ministries have been suspected of causing
or at least contributing to the erosion of mainline church
membership, financial contributions and general partic-
ipation,” said George Gerbner, dean of the Annenberg
School of Communications, '

“Our study has found no support for that charge,”

Gerbner said,

-* A Damper on Criticism
_The Rev. Jerry Falwell, leader of the Moral Majority

" whose fundamentalist church services are telecast

- under the name “Qld Time Gospe! Hour,” said two days

ago in Washington.that he was pleased to have scientific
data to try to silence critics. But, he added pessimistical-
Iy, "My énemies won't be convineed.”

Armstrong said many of the 1,000 religious broadcast -

| ers "will be concerned” about the low finding on the

number of religious viewers. -
. He said he puts more trust in the Gallup Poll
responses in which 189 said they watched a religious
televigion program at least once during 2 week and 32%
gaid at least once in the last month.

Gerbner said he believes the Gallup answers were
high and that his school's breakdown of viewers'
televigion-watching habits might have been low.

The Annenberg analysis found, indeed, that those
who watched at least an hour of religious programming
a week amounted to only a little more than 3% of the
potential audience, or fewer than 7 million people.

David Clark, vepresenting Christian Broadcasting
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FLIGIOUG televisinn programming attracts fewer people than is
commonly believed, & major study rays, and does not affect the
behaviar of church goers.

*Television ministries have been luagecled of causing ar at leant
contnbuting to the erosion of mainline church memberahip, financial
contnbutinng and general parucipation,” said George Gerbner, dean
of the Annenberg School of Communicationa at the Univerity o

Pennsylvania and & member of the research team thaistul reh-
gloua television.

“Our study found no support for that charge,” he nsd

At the same time, Gerbner said the study found the “sudience for
r!h television is amaller than has been claimed” — about 13.3

regular viewers — ebout 6.2 pervent of the persons in house
hotd.l with television sets.

The Annenberg study, conducted jointly with the Gallup organiza-
tion, was commissioned by a broad of religious groupa, \nciud-
ing Jerry Falwell's Old Time Gospel Hour, the National Council of

+ Churchen, the Christian Broadcasting Network, the U.S. Catholic
Conderence, the Southern Baptist Convention und soae 3 other

Tt is the first in-depth look at the audience for religious

Moet of the religious broadcasting gudience are not converted I:ry
the charismatic television preachers but are church members with “a
long-sanding allegiance to organiaed religion.”

The study drew a profile of the religious TV audience as older. hav-
ing less education and income. are more conservative politically and
more fundamentalist in their religious beliefs. They are #lso mo:

,deywhvemmrllaruamdmrheSmLhmd Aidwest.

b %
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-Study Assesses Effects

From TV Evangelism

By PETERKERR

. Religious television shows are not
cuiting into church attendance as
some social scientists and religious
organizations had suggested in recent

~years, according to a study of reli-

gicus ieclevision programming. re-
. leased yesterday.
» . The two-year study, conducted by
* the University of Pennsylvania’s An-
- nenberg School of Communications,
“also found that religious broadcasts
-appeal to 13.3 million pecple — 6.2
percent of American television view-
ers — who, for the most part, already
have strong religious beliefs. The pro-
grams, the study suggested, fail to
reach large numbers of viewers who
are not actively religious, nor do they
seem likely to make many new con-
verts,

**This is both goed news and bad-

news for evangelical broadcasters,”
- said Dr. George Gerbner, dean of the
" Annenberg School. ‘“The good news is
that they do not reduce the number of
pecple going to local churches. On the
bad side, we found they are reaching
a stable audience of those who are al-
“ready religiously active,”
.BlgIncrease From 1968°s .

. The study, which was commis-~
" -sioned by a group of more than 3§ reli-
. gilous organizations, represents the
-most extensive research to date on
the phenomenon of “‘electronic
.church” programs. Since the 1960's
‘the number of evangelical radio and
television stations has risen dramati-
cally, from fewer than 150 in the mid-
1560’3 to more than 1,000 this year, ac-
cording te the National Religious
Broadcasters, an umbrella organiza.
tion for television and radio evangeli-
cal groups.
But some religious organizations
'questioned  whether  television
pmchers,b;hofsorten espouse funda-
mentalist beliefs, were taking people
" and money away from local churches
by providing worshippers with an al-
ternative at home. This was a major

-

subject of discussion in a 1980 confer-
ence of religious organizations and
social scientists under the auspices of -

the National Council of Churches and
the United States Catholic Confer-
ence in New York City.

The study, designed to clarify the
effects of religious programé, was
supperted both by groups that
produce evangelical broadcasts and
so-called mainline groups, such as the
National Council of Churches. The
Gallup Organization in Princeton,
N.J., assisted in the project, which
cost $175,000, iy

The study found that viewers of

" religious programs were mostly peo-

ple who attended churches and made
contributions to religious organiza-
tions. These viewers also tend to be
older, have. lower incomes and less

education than people who do not

watch religious programs.

In addition, they are more likely to
live in the South or Middle West, are
more likely to have-fundamentalist
religious attitudes and more likely to
be disturbed by what they see as
moral laxity on regular television
programs.

These Who Watch Regularly

The study found that regular view- -

ers of religious programming of any
denomination numbered about 6.2
percent of the total number of people
in television households, or about 13.3
mitiiion people. : ,

Viewers of religious television, the
study found, are no less likely to at-
tend services than churchgoers who
do not view such programming. The
audience for religious programs, the
study found, generally sees the pro-
grams as a complement to more

' traditional religious activities.

Ancther finding- of the study was
that religious programs, like other
television fare, tend to underrepre-
sent women, the elderly, children and
members of minority groups.

Representives of religious groups
that supported the study a; to
g;aw varied conclusions from the

ta..

o

The New York Times/ William E. Sauro
Dr. George Gerbner, dean of An-

nenberg School, speaking yester-
day about the resuits of study.

‘“These are a very small number of
viewers from a homogeneous group
of people,” said William F. Fore, a
spokesman for the National Council
of Churches. About the programs,
Mr. Fore said, **I donot believe this is
good evangelism, and I think the
study shows that."

But David W. Clark, the vice presi-
dent of marketing for the Christian
Broadcasting Network, a major pro-
ducer of religious programming in
Virginia Beach, Va., said the study
provided support for his organiza-
tion’s type of evangelical program-
ming. _
“We finally have an absolute find-
ing that the prugrams don’t decrease
attendance at local churches,” Mr.
Clark said. As for the findings that the
size of the religious programs’ audi-
ence was limited, Mr. Clark said he
believed the programs would reach
more Americans if the programs
were presented at more popular time
periods. Most of the producers of the
religious programs, he said, can oniy
afford to buy television time late or
early in the schedule when relatively
tew viewers are watching.
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NEW YORK — Religious television
programs serve more as rallying
points for believers than as tools for
recruiting converts, according to a
study released yesterday.

Religious programming reaches a
refatively small audience, by com-
mercial network standards, of “about
13.3 million, or 6.2 percent of the
estimated total number of persons in
television households,” according to
the study, ptepared by researchers at
the University of Pennsylvania’s An-
nenberg Schoot of Communications
and the Gallup orgamzauon of
Princeton, N.J.

Regular viewers of rellgxous tele\rl-
sion “tend t¢ be older, more funda-
menltalist and lower in income and
education than nponviewers,” the
study found. They also are more like-
ly to live in rural areas in the South
and Midwest.

“They are greatly dissatisfied with

" what they perceive to be contempo-

in
spreading the Gospel more than so-
the repert continued.

. The findings were released during

‘a2 newss conference here yesterday at

B

the Gradupate Center of City Univer-

. sity. The s&ndy, which took two years
10 completé‘ was financed by the Ad.
' Hoc Committee on Religious Televi-

sion, a broad coalition of more than

30 church organizations, including

the National Counctil of Churches,
Jerry Falwell's 0ld-Time Gospel
Hour, .the US. Catholic Conference,
the Southern Baptist Convention and

.thé Christian Broadcasting Network.

The research included an analysis
of the contents of -religious televi-
sion programs, & telephone survey of
viewers and nonviewers in the

Southeastern and Northeastern Unit-

ed States by Annenberg researchers,
and personal interviewers nation-
wide by Gallup researchers. .

The researchers found that televi-

-sion ministries do not appear to be

taking members away from local
churches. .

"Viewers of religious programs, in-
cluding the prominent television
ministries, are no less likely than
nonviewers to attend, contribute to
and participate in local church activ-
ities,” the study concluded.

And viewers who contribute to the
suppott of television evangelists “do
not correspondingly contribute less
to their local churches,” the re-
searchers found.

The view of the world expressed in
religicus programming competes
less with mainline religion or with
local churches than with the “breoad-
er and, in some important respects,
divergent world of commercial tele-
vision itself,” according to the study.

“Heavy viewers of religious pro-
grams are more likely than non-
viewers to describe themselves as

conservatives, oppose a nuclear
freeze, favor tougher laws against
pornography, and report voting in
the last general clection,” the study
found. -

Heavy viewers of commercial tele-

- vision tend 1o think of themselves as

political moderates, are more likely

‘to favor a nuclear freeze, are not as

concerned with the nation’s moral
climate and "are {ar less likely 1o say
they voted in a general election,”
according to the study. -

The study also shows that televi-

sion has “an enormous and pervasive
power ... to provide a substitute for
religion ... , to provide many an-

. Swers that, in €arlier times, religion

used to provide,” said George
Gerbner, dean of the Annenberg
School and one of the researchers.

Heavy viewers of general televi-
sion are less likely to attend and
support the local church than are
those who watch television less of-
ten, the study found.

The audience for religious pro-
grams is small in comparison to the
audience for commercial shows,

“The minimal audience for a suc-
cessful network television program
is larger than we're estimating the
entire audience for these religious
programs,” said Larry Gross, one of
the Annenberg researchers.

The size of the audience for reli-
gious programs depends on access to
prime time, according to David W,

Clark, vice president for marketing
of the Christian Broadcasting Net-

work Center in Virginia Beach; Va. %
The current viewers of religious

'

: TV ministry not recruztmg tool

at night ... then you begm 10 get !
much larger audiences.” i
. “We do have a tremendous, let's
say, job ahead of us to get into that

programs “have been won largely on ,‘1 jprime:time, which 1s an access mat- -

the fringes of television time,” Clark;
said. ‘Most of the programs are aired;

- ter, not a programming tatter,” said
*/the Rev. Ben Armstrong, executive

at 6 i the morning, 8 in the mqrgg ¢ director-of the National Religions:

jng, %in the morning. Our progr, m,
“The 700 Club,’ 1s aired nationally at
‘10 a.m. daily ... When we can put

* that program in prlme time, &t 9. gm

Broadcasters. “People are not turned !
off so mirch by religious television as
they're not there when the programs :

- are on.”

-




THE ANNENBERG SCHOOL OF
COMMUNICATIONS

UNIVERSITY OF PENNSYLVANIA

Dr. Peggy Schriver

Assistant General Secretary for
Research, Evaluation & Planning

National Council of Churches

475 Riverside Drive, Rm 870

New York, NY 10115

June 10, 1984
Dear Peggy,

Enclosed you will find xerox copies of stories in the press on
"Religion on Television.," These stories were collected by the
University of Pennsylvania news bureau, Burrell's clipping
service and The Annenberg School and, hopefully, there are not
many that were missed. The study seems to have been widely
reported and has generated much interest judging from the number
of telephone inquiries we have received. These are still coming
in.

As we add to the file I will send copies along to you.
Sincerely,

Susanne Bradford
Publicity Coordinator

SB/me K . - N\
encl: : 4 =

ce: George Gerbner

3620 Walnut Street C5 Philadelptua, Pennsylvania 19104 Telephone 215-898-7041
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- PHILADELPHIA (AP)
— People worried about the
*‘erosion’’ of church atten-
dance. and financial con-
tributions shouldn't blame
television evangelists, ac-
cording to researchers who
conducted a two-year study
of religion and TV.

Contrary to what many
may feel, the researchers
said,- the growth of TV
evangelism has not caused
many.people to stop atten-
ding or donatin
their local churches.

Television ‘ministries

. have attracted miilions of

viewers, but those au-

diences are usually com-

prised of people with long-

standing allegiance to

organized religion, accor-

gglg to researchers from
Ry,

P e e

V Doesn

money to

‘t Hurt Churcﬁ :'Attendance_

the University qfw Penn-
sylvgﬁ]lﬁ an fPe (’fﬁ'{m‘
()r?‘z‘f iZation of Princeton,
N

The researchers, work-’

ing out of Penn's An-
nenberg School of Com-
munications, were fo re-
lease a report on their two-
year study today.

The study was commis-
sioned by a group of more

than 30 religlous organiza--

tions, inclu in%the nited
Presi)yterian hurch, the
U.S. Catholic Conference
and television ministries
such as PTL Network and
the Old Time Gospel Hour,

“Television ministries
have been suspected of
causing or at least con-
tributing to the erosion of
mainline church member-

- . e e

S

ship, financial contribu-
tions and general par-
ticipation,”’ said George
Gerbner, dean of the An-
nenberg School. “‘Our
study found no support for
that charge.”

Gerbner, a member of
the research team, said
communication research
gver. the years indicates
that prime time television
drama, and not religious
programming, has become
the “new religion” in the
United States,

The surveys conducted
for the Annenberg. study
show that about 13.3 million
people regularly watch
religious programs, or
about 6.2 percent of all peo-
e with televisions in their
OImEs.

h "

]
%

The programs “‘appeal to
an older, traditional au-
dience and watching these
programs appears to be a
confirmation of their
religious beliefs, not a -
substitute for them,” the
researchers said in their
statement.

“Their interest in the
electronic church is com-
plementary to other forms
of religious practice, like
church worship.”

Followers of TV
evangelism typically are
older, have.less education
and income, are more con-
servative politically and
are more
“fundamentalist” in their
religious beliefs than the
average person, the study

found. iﬂ
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BURRELLE'S

'Stiidy: TV évangelism

doesn’t cul' churchfcrowd

{(AP) — The growth of ing money to their local suldy ¢ 3

iTV evangelism has not cmn‘d:es.accordingto_\-pv “NT.

caused many people to ) séarchers ‘who con- , Televis ieS  The study was com-
7 {“havea sefid millions:%, missioned by a group of

’and the. Gallup urgam- '
and . zation of Prmceton._ '

of viewe! - LhoSe™ more than 39 re
audiences :gre usuall organizations, Including
; made u tﬂfople with  the United Pre:

S - : - _ | long-standing alle- an Church; the U.S. JERRY FALWELL

» . m c&n{mﬂ re-.- Catholic Conference v« TV minister ..
o n V f ' ' a to re--: and televislon minis- )

’ er e searchers from the All- tries such as PTL Net- - - The surveyers found

: .work- and Jerry Fal- that about 13.3 million

nenberg.Sciyol of Com-
municationg at the Uni-" - well's Old Time Gospel peéople regularly watch
versity of Pepnsylvania * Hour. S religious programs.

PR

Gardner of the PTL public rela-
f said PTL would have no com-
il it ceppe o erombplete cony of thae



LURRELLE'S
Study: Church shows rally believers

NEW Y%RK — Religious television programs serve

| more as rallying points for believers than as tools for

recruiting converts, according to a study released
Monday.

Religious programming reaches a relatively small

audience, by commercial network standards, of
“about 13.3 millien, or 6.2 percent of the estimated
total number of persons in television households,”
according to the study, prepared by researchers at the
University of Pennsylvania Annenberg School of Com:.
munications and the Gallup organizaticn of Princeton,
N.J. :
. Regular viewers of religious television “tend to be
older, more fundamentalist and lower in income and
education than non-viewers,” the study found. They
also are more likely to live in rural areas in the South
and Midwest, ‘

4/17/1984  Santa Ana Register
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Television Emmgéﬁsm Does Not
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PHILADELPHIA (AP) —

People. worried about the “ero-
sion” of church attendance and
financial contributions shouldn’t
blame television evangelists,
" according to researchers who con-
ducted a two-year study of reli-
gion and TV, .

" Contrary to what many may
feel, the researchers said, the
growth of TV evangelism has not
caused many people to stop
attending or donating money to
their local churches, .

Television ministries have
attracted millions of viewers, but
those audiences are usually
comprised of people with long-
standing allegiance to organized
religion, according to researchers
from the University of Penngylva-
nia and the Callup Organization
of Princeton, N.J. :

The study was commissioned

by a group gf more than 30 relig-

N

-

ious organizations, ihcluding t'h’e
United Presbyterian Church, the

11.8. Catholic Conference and tel-

evision ministries such as PTL
Network and the Old Time
Gospel Hour.

“Television ministries - have
been suspected of causing or at
least contributing to the erosion
of mainline church membership,

financial contributions and gener- °

al participation,” said George

Gerbner, dean of the Annepherg .

School: “Our study found no sup-

port tor that charge.”
Gerbner, a member of the

research team, said communica-

tion research over the years indic- ~

ates that prime time television
drama, and not
programming, has become the
“new religion” in the United
States. r ‘

“Watching  television  has
become a ritual that meets cer-

b

Staten Talam Admanee -

STATEN ISLAND, N.Y.
0, 73,110 SUN. 80,264

APRYY 9N 100 A

religious.

.who

urch Attendance: Study

tain needs that used to be satis-
fied by religion,” he said in a
prepared statement, -
The surveys conducted for the
Annenberg study show that about
13.3 million ‘people regularly
watch religious programs, or
about 6.2 percent of all people:

- with televisions in their homes,

The programs “appeal to an
older, traditional audience and
watching these programs appears

to be a confirmation of their relig-

ious beliefs, not a substitute for

their statement.» N

“Their interest in the electronic
church is complementary to other
forms of religious practice;, like
church worship.” -

TFollowers. of TV  evangelism
typically are older, have less
education and income, are more

. conservative politically and are

more “fundamentalist” in their
religious beliefs than the average

" person, the study found.

They are also more likely to
live in rural areas and in the
South and Midwest than people
don't watch religious
programs, the researchers said.

People who watch religious
programs  frequently  express
greater confidence in:their local
church leaders than “light view-

. them,” the researchers said in :

ers” and “non-viewers,” they said. l
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TV evangelism’s impact studied

The growth of TV evangelism has not caused many
people to stop attending or donating money to their
local churches, according to researchers who
conducted a two-year study of religion and TV.

viewers, but those audiences are usually made up of
people with long-standing allegiance o organi;.ed
religion, according to researchers from the Annenberg
School of Communications at the University of _

Peﬁnsﬂvania and the Gallup Organization of

S Princeton, N.J. The study was commissionedbya ™

group of more than 30 religious organizations.

- o —————
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By Werner Hoffman
NEU_'U' YORK TRIBUNE STAFF

Religious television shows do
not convert audiences and attract
fewer viewers than evangelists
claim, according to a report
released yesterday.

The study also found that audi-

© ences for religious programming

have less income, are older, less
educated, politically conservative
and “fundamentalist™ in their reli-
gious beliefs.

They are also more likely to live
in rurat areas and in the South and
Midwest than viewers of commer-
cial television.

“The programs appeal to an
older, traditional audience, and
watching these programs appears
to be a confirmation of their reli-
gious beliefs, not a substitute for

. New York Tribune _

I Study says religious TV dppeals to

them,” said George Gerbner, d
of the Annenberg School of Cah
munications at the Uniyersity.of
Pennsylvania.

~Gérbner, who helped research
the study, said television rmmslms
have been “suspected of causing or
at least contributing to the erosion
of mainline church membership,
financial contributions and gen-
eral participation.

“Qur study found no suppori for
that charge,” he said at a news
conference in Manhattan.

Commissioning of study

The study, conducted by the
school and the Gallup Orgahiza-
tion, was commissioned by 39 reli-
gious organizations of different
denominations, including the
National Council of Churches, the
U.L. Catholic Conference and a

number of evengchsts. including
the Rev. Jerry Falwell.

“There must be other explana-
tions if church attendance has
declined and there is a lack of
financial support,’ Gerbner said.

He said research over the vears
has shown that prime-time televi-
sion drama, with its much larger
audience, is “the new religion,” not
the programs that are religious in
content.

*Watching television has

become a ritual that meets certain
needs that used to be satisfied by
relipion.” he said.

The report the first in- -depth

look at the audience for religious .

broadcasting, estimated there are
about 13.3 million regular viewers
of religious programs from all
denominations.

1

limited audience

“We found that the audience for
religious television is smaller than
has been claimed, though this
group is consistent in its viewing
habits,” Gerbner said.

The study found most viewers of
religious broadcasting are not con-
verted to religion by evangelists
but are instead church members
with “a long-standing allegiance to
organized religion.”

“Religious programming can
consist of the same distortions as
commercial television,” said Peggy
Shriver, assistant general secre-
tary for research, evaluation and
planning at the National Council of
Churches,

They often under-represent.
minorities, women, blue-collar .
workers and the elderly.” she said. ;
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By APRIL WITT
Stalf writer

NEW YORK — Religious television pro-
grams are not draining members or money
from local churches, and electronic preach-
ers attract a much smaller audience than
they have claimed, a study released Monday
says.

Many churches have charged that religious
television programs, which have been on the
increase since the mid-70s, have caused ero-
sion in their attendance and financial sup-
port.

However. a study commissioned by a

=4

—_—

e T

Chumhes holding own

broad coalition of religious organizations, in-
cluding television ministries and their critics,
found no evidence for that charge.

“If anything, viewers of religious broad-
casting are stiphtly more likely than non-
viewers lo attend and financially support
their local church,” said George Gerbner, a
member of the research team and the dean
of the Annenberg School of Communications
at the University of Pennsylvania.

The study, which was coriducted by the
Annenberg School and the Gallup Organiza-.
tion, is being hailed by some religious lead-

" ers as the.most important study of religion

“

and television in 30 years, it holds good and
bad news for both television preachers and
their eritics.

Among the findings 1o hit religious broad-
casters hardest was that only 13.3 million
people - or about 6 percent of ali television
viewers nationwide — say that they watch
religious programming at least 30 minutes
weekly.

This is only a small fraction of the 50
million to 130 million viewers some electranic
preachers have claimed.

Ben Armstrong of the National Religious
Broadcasters said those figures are cause for

Toieo ' PR

T

“concern’” among his association, which
helped pay for the study. As a result of this-
tinding, the NRE will explore ways to attract
a larger audience, he said. . -

However, a spokesman ‘tor Christian
Broadcasting Network, David Clark, dis-
agreed with the study’s audience estimate.
CBN, which contributied $27,000 of the
$175, 000 total cost of the study, estimates Lhat
there are at least 25 million regular viewers
of religious programming, he said.

Another controversial finding of the study
was that, contrary to popular belief, charis-

agmmt TV ministries,

study says

ed a new and expanding audience of religious
converts.

Rather, the researchers found that the au-
dience for these shows has remained fairly
stable over several years, and its members

have a longstanding allegiance to organized

religion.

“They are preaching {o the converted,”
said William Fore, the head of communica-
tions for the National Council of Churches,

which also helped pay for and design the :

study. )

[ | Churches, from Page Al ﬁ/ .

“I do not believe that religious broadcast-
ing is good evangelism, and I think the study
shows that,” Fore said. ‘I do not believe that

it converts people, and I think the study
“1 don't be-

shows’ that.” .
However, Clark of CBN said:

lieve that. The letters we get from viewers at
CBN tell us that their Christian -faith is

quickened and activated by the programs. In |

our view, that is evangelism.”
In peneral,
who watch religious television arc oider,

Rl

the study found that people’

Churches holdmgotvn

have less education and income, and are
more politically conservative than either
viewers of commercial television or the gen-
eral population. Most live in rural areas and
in the South and Midwest, the study found.

These viewers are also more *“fundamen..

talist’ in their religious beliefs and are more
dissatisfied with what they view as the pre-
vailing moral climale than non-viewers of
religious programming,.
-~ Although the study indicates that rehgmu%
- television viewers have not been **converted"
by television preachers, the researchers did

LI .

'
- -—

find that electronic preacher‘; exerl a strong
influence on their foliowers.

'People who told researchers that they reg-
ularly view religious programming are far
more likely than non-viewers of the television
ministries to have voted in the (,lu:uon 1980,
the study showed. i

This is in direct comtrast to the heavy
viewing audience for commercial television,
which the study found votes far tess frequent-
ly than the typical citizen.

“If these programs ore having an eftect on
the political process, it s to mobilize more of

matic television personaht:es have not creat-

at ————

the conservative vote than mlghl otherwise
participate,” said Dr. Larry Gross, a profes-
sor at the Annenburg School and h member
of the research team.

Dr. Michae! Morgan, another membcr of
the research team said: “The sty indicates
that the national press was accurate in as-
sessing the role of the Religious Right and
the New Right in the 1980 elections. It shows
the New Right was not exaggerated by the
press.”

However, researchers said that commer-'

cial, not religious, television has had the

- - L to- - P

agamst TV mmzstnes, study says

greatest effect on religion nationwide,

The more people watch commercial televi-
sion, the less likely they are to say that
religion is important in their lives, the study
shows,

In many respects, prime-time television
drama, with its much larger audience, is the
“new religion'’ in ‘America, Gerbner said.

“Watching television has become a ritual
that meets certain needs that used to be
satisfied by religion,”’ Gerbner said. **It is as
if general, commercial television has sup-
planted or replaced religion.”

[ ] Please see Churches, Pagé ‘A2
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R By Marjorie Hyer
Washington Post Staff Writer

. NEW YORK, April 16—The 133 million

grams are more likely to vote than frequent view-
ers of general television programming. They may
send money to three or more TV ministers, but
they support their local chutches as well. They are
! a little older than general TV watchers, have less
income and education and lean toward religious
| fundamentalism.
These are a.few of the findings of a new and
far-reaching study on religion and television, con-
' ducted by the University of Pennsylvania's An-
nenberg School of Communications and the Gal-
. tup Organization. The study was released today in
a news conference at New Vork University’s sky-
scraper campus, across from the New York Public
Library
; The atudy found that religious TV programs
" supplement rather than compete with the local
congregation, in terms of both dollars and church
attendance, In recent years, leaders of mainline
‘denominations. have watched their congregations
and budgets shrink and blamed the popular TV
ministries, with their constant appeals to send
\ money, for the empty pews,

“Our study has found no support for that -

| charge,” the researchers said in their report.
' “Viewers of religious programs, including the
| prominent television ministries, are no less likely
than nonviewers to attend, contribute to, and par-
ticipate in local church activities.”
The research project, the most comprehensive

Americans who watch religious television pro- '

Religious TV Programs No Competition
To Local Church Support Report Says

study of religious broadcasting ever undertaken,
was sponsored and financed by the Ad Hoce Com-
mittee on Electronic Church Research,

* The 39 organizations and churches involved ran

the gamut from the National Council of Churches
and the United States Catholic Conference to ~

Jerry Falwell’s Old Time Gospel Hour, the Jimmy

Swaggart Ministries and the Television Net- -

work,

Forty percent of religious TV viewers send -
money to three or more religious broadcasters. the

study found.

Larry Gross, a member of the Annenberg re- -
search team, told the crowded news conference
that although TV ministers encourage their listen-
ers to vote, researchers found no instance of en-

dorsement of a gpecific candidate,
Other findings of the study:

® Men not only outnumber women in religious -

TV programs—although it's the other way around

in the audiences—but are almost universally “in
charge.” Women are depicted as having “little au- "

thority and power.”

# Although only 1 percent of particinants in the -

religious programs studied claimed to be healers,
personal problems were mentioned in 75 percent

.of the programs.
o Dissatisfaction with moral standards and °.

practices prevailing in society emerged as “one of

the most distinctive bonds” distinguishing reli-
gious viewers from general TV viewers, with half «
of religious viewers saying they are “very dissat- .

isfied” with the nation’s morals, usually defined in
sexual terms,

T
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Sfudy TV Ministries Reach Converfed_

CHARLOTTE (AP) Tele\nsmn minis-
tries are mainly reaching an audience that
is converted, but a two-year study says
religions television is not to blame for a
lack of money and a drop in membership in
local churches.

The conclusions were drawn from re-  “general television.” The survey said that
search by the University of Pennsg;]vania's group is more dissatisfied with the “pre-
Annenberg School of Communications an vailing moral climate” in television than
the Gallup Organization of Princeton, N.J.  unhappy with local churches.

Results were released in New York yester- Although television ministries have long
day. hailed the medium’s feach to nonhelievers,

The study was commissioned by a di- the study summary §aid religious televi-
verse, ad hoc group of more than 30 reli-  sion “serves more to rully believers than to
gious organizations, including the PTL  recruit or convert others.”

Network, based near Fort Mill, S.C., the The study’s research shows an estimated

Rev. Jerry Falwell’s Old Time Gospel 13.3 million people watch religious televi-

Hour, the National Council of Churches of  sion, about 6.2 pe!'cajt of the nation’s TV

Christ, the U.S. Catholic Conference and  households. About 3.14 percent watch one

the Southern Baptist Convention. or more hours of religious television a
Research included one national and two  'week. i

1

regional surveys of viewers of rellgious
programs and other programs and a “con-
tent analysis” of religious television.
Television ministries are a conservative
religious core group's alternative to what

researchers called the “mainstream” of .

Teresa Gardner of the PTL public rela-
tions staff said PTL would have no com-
ment until it sees a complete copy of the
results. PTL estimates its daily audience
could be as high as 12 million, she said.

The Annenberg-Gallup study said the an-
dience for religious television is “more
stable and compact than has been sup-

L T
CRE R

posed.” It is “somewhat older, lower in =

education and income, more conservative,

more ‘fundamentalist,’ and more likely fo °
live in rural areas and in the South and :
- Midwest.”

These viewers are “no less likely” than

nonviewers to attend or give money to a ..

local church, said the surmnmary.

“It's a loyal audience, but it’'s not the .-

young, it doesn't really seem to be growing

and it's not very diverse,” said Dr. George .

Gerbner, dean of the Annenberg School of ~
Communications.
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TV preachers’ audience
viewed in many lights

By FRANK P. L. SOMERVILLE

Baltimore Sun @0\ ’7 O

NEW YORK — A two-year study financed by
39 Catholic and Protestant organizations has
determined that the actual audience for even
the most successful of the TV preachers is far
smaller than many of them had believed.

“Infinitesimally smal! for the huge amounts
of money spent” was the way Rev. Everett C.
Parker of the United Church of Christ charac-
. terized the 13.3 million “regular viewers" of
such religious programs estimated by the
polling. .

That total, which Rev. William F. Fore of the
National Council of Churches said reflects the
number of Americans who watch as little as 15
minutes of religious broadcasting at a time,
amounts to about 6.2 percent of the number of
' people in househelds with TV sets, according
: to the research. ,

But at a recent press conference for release
and discussion of the data, it became clear
that interpretations will vary as widely as the
theology of the sponsors of the study.

The more liberal, mainstream dencmina-
tions, which had felt threatened by claims
that TV evangelists were drawing 130 miilion
regular viewers or more and siphoning con-
tributions away from the local churches,
breathed a sigh of relief. :

Their representatives already are begin-
ning to reassess financial commitments: to
competing religious broadcast time.

Mr. Fore observed that when the study ze-
roed in on “regular” viewers of an hour or
more of the religious programs, the audience
dropped below 7 million people, or 3.14 per-
cent of the total with TV sets.

George Gerbner, dean of the Annenberg
School of Communications at th
of P% S:‘!' ngylvania and a member of the re-
search team, said he disagreed with describ-
ing as “infinitesimal” the andiences for such
religious broadcasters as Pat Robertson, Jim-
~ my Swaggart and Jerry Falwell. “Limited, sta-
" ble, yes,” Gerbner said. “But clearly they are
supporting the programs.”

David W. Clark, vice president for market-
ing at Robertson’s Christian Broadcasting

Ay

Network Center in Virginia Beach, Va., added,
“No one is forced or coerced to give, as with
the Internal Revenue Service. They give free-

In response to an assertion by one of the
researchers that the bulk of the funding for
TV evangelists in general comes from a rela-
tively few large contributors, not many small
ones, Clark said that only about 20 percent of
Robertson’s support comes from major do-
nors. He said the annual budget for Robert-
son's CBN network is about $20 million.

Ben Armstrong, executive director of Na-
tional Religious Broadcasters, said the “big
question” facing his membership is, “How do
we reach out to the large number of people
not in our audience?” :

He said he was “concerned that minorities
and women are underrepresented” in the con-
tent of the religious programs studied. “We
will review that,” he said.

Armstrong was especially pleased with the
study’'s conclusions that the national, nonde-
nominational, mostly fundamentalist reli- .
gious broadcasters in his group are not drain-
ing the resources of local churches, but
rather that their loyal audiences displayed a
longtime allegiance to organized religion.

“Televison ministries have been suspected

of causing, or at least contributing to, the ero- -

sion of mainline church membership,”
Gerbner said. “Qur study found no support for
that charge. There must be other explana-
tions if church attendance has declined and
there is a lack of financial support.”
: The combined survey of TV viewers by the
‘Annenberg School and the Gallup polling or-
ganization “found that the audience for reli-
ious TV is smaller than has been claimed,
though this group is consistent in its viewing
habits. The programs appeal to an older, tradi-
tional audience and watching these programs

appears to be a confirmation of their religious : =~ -

belief, not a substitute for them.”

The viewers, the report said, are more likely -
to live in rural areas and in the South and '

Midwest compared to those who do not watch
religious programs. -

b ]
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The “‘electronic church™ of tele-
vision is not responsible for declin-
ing attendance in church and has
not created a new, expanding au-
dience of religious converts, accor-
ding to the results of a two-year
study by the University of Penn-
sylvania’s Annenberg School of
Communications.

While *‘television ministries have
been suspected of causing or at least
contributing to the erosion of main-
line church membership, financial
contributions and general participa-
tion,”’ said Annenberg School dean

. George Gerbner, “‘our study found
" no support for that charge.”

The report found that about 13,-
300,000 people watch religious

~ programs. This represents about

6.2% of the total possible viewer-
ship in the U.S., says the study.

“We found that the audience for
religious television is smaller than
has been claimed, though his group
is consistent in its viewing habits.”’

The average viewer of such fare
is older and watches these programs
to confirm his religious beliefs, and
not as a substitute for them, the
study found.

They are “‘older, have less educa-
tion and income, are more conser-
vative politically and are more ‘fun-
damentalist’ in their religious be-
liefs. They are also more likely to
live in rural areas and in the South
and Midwest, compared to those
who do not watch religious pro-
grams.”’

Viewers’ Views
Of the regular viewers of

religious pro%rammingf said the

. mate”’ (as compared to one-third of v,

" nonviewers); half consider evangeli-
calism and missionary work to be
the church’s main goal (as com-
pared to one-third of nonviewers),
and one-fifth say the church s}z?uld
be *‘working for social justice (as
compared to one-third of non-
viewers). .

Heavy religious program viewers
show greater confidence In local
church leaders than light viewers

LY

Study Appraises The Impact
Of Ministries On Television

and nonviewers, and heavy viewers

of general tv programming are less -

likely to read the Bible than light
viewers, the study said.

In terms of religious program-
ming content, ‘‘there is frequent
condemmnation of abortion, homosex-
uality and other behavior described
as deviant,”” the report states. In
one of every 10 programs, it said,
viewers were urged to attend
church.

Most comnmonly mentioned prob-
lems in evangelical programming
were family tensions, financial and
health problems, unemployment
and physical handicaps. **In one of
every four programs,’’ the report
said, ‘‘a solution suggested for
these difficulties was a financial
contribution to the ministry.”’

The Annenberg Schoo! study also
found that characters in religious
programming are ‘‘similar to the
characters who populate the fic-
tional world of primetime drama.””

‘‘Men outnumber women by a
considerable margin...Men are por-
trayed in roles of authority...Women
are generally younger than the man

and are rarely, if ever, portrayed as -

clergy; also they rarely quote the
Bible...Women are more likely
than men to reveal that they suffer
from physical ailments and to talk
about their personal problems.”

e
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Women not sharing limelight

‘electronic church’ —study

- CHARL (AP) Far more
men than women are depicted on re-
ligious broadcasts, and those women
seen are rarely shown as clergy or
as interpreters of the Bible, accord-
ing to a study on the “electronic
church.” .

That conclusion is one of several
drawn from two years of research
by the University of Pennsvlvania's
Annenberg School of Communica-
tions and the Gallup Organization of
Prineeton, N.J.

The study also sald women are

- more likely to be shown in religious

telecasts as having personal prob-
lems or physical ailments.

Other findings in the reports in-
clude:

@ Reading the Bible is seen or dis-
cussed in 90 percent of religious
broadeasts but is “virtually absent
from eommercial programs.”

e “Sinful sexual conduct” is at-
tacked in one of four religious

broadeasts.

8 Ouly a fifth of religious televi-

. . sion viewers believe churches

should work for “social justice” —a
view held by a third of nonviewers,

® Political jssues are discussed on

more than half of television ministry .

broadeasts. Regular viewers are
more likely to vote than those who
do not watch religious television.

The survey also said television
ministriés mainly are preaching to
the converted. However, religious
television is pot draining money and
members from local churches and
cannot be blamed for membership
losses in mainline churches,

The study was commissioned by a’
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diverse, ad hoc group of more than
30 religious organizations — includ-
ing the PTL Network, based near
Fort Mill, 8.C. Others included the
Rev. Jerry Falwell’s Old Time Gos-
pel Hour, the National Council of
Churches of Christ, the U.S. Catho-
lie Conference and the Southern
Baptist Convention, =~ .

Research included one national
and two regional surveys of viewers
of religious and other programs and
a “content analysis” of religious tel-
evision,

The study’s research shows an
estimated 13.3 million people watch
religious television, about 6.2 per-
cent of the nation's TV households.
About 8.14 percent wateh one or
more hours of rehgwus television a

- week,

The Annenberg—Gallup study said
the audience for religious television
is “more stable and compact than
has been supposed.” It is “some-
what older, lower in education and
income, more conservative, more

‘fundamentahst’ and more hkely to
- . ,A e
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live in rural areas and in the South
and Midwest.,” = - ‘

These viewers are “no !ess likely”
than nonviewers to attend or give
money to a local church, the summa-
ry said. '

“It’s a loyal audience, but it's not
the young, it doesn’t really seem to
be growing and it's not very div-
erse,” said Dr. George Gerbner,.
dean of the Annenberg Schooi of
Communications,

He noted the study “has a little

i

. hit of good news and bad news in it «--

for everybody.”
Representatives of more conserv-

- ative television ministries are disap-

pointed with the audience figures,
although “so far” none has disputed
their accuracy, Gerbner sald in a
telephone interview.

One of the survey’s clearest find.
ings, he said, is that television is
“Just not a very effective way to do
evangelism, What reaches large
numbers of people is commercial
entertainment .... It’s hard for
evangehsm to be entertammem_”,.—
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PHILADELPHIA {AP) — The growth of
TV evangelism has not caused many people
to stop attending or donating money to
their l¢cal churches, according to re-
searchers who conducted a two-year study
of religion and TV,

Television ministries have attracted mil-
lions of viewers, but those audiences are
usually made up of people with long-stand-
ing allegiance to organized religion, ac-
cording to researchers from the Annenberg
School of Cormmunications at the Univer-

_sity of Pennsylvania and the Gallup Organr-

zation of Princeton, N.J.

The study was commissioned by a group
of more than 30 religious organizations, in-
cluding the United Presbyterian Church,
the U.S. Catholic Conference and television
ministries such as PTL Network and Jerry
Falwell's Old Time Gospel Hour,

spected of causing or at least contributing
to the erosion of maintine church member-
ship, financial contributions and general
participation,” said George Gerbner, dean
of the Annenberg School. “‘Our study found
no support for that charge.” ..

- Gerbner, a member of the research
team, said communication research over
the years indicates that prime time televi-
sion drama, and religious programming,
has become the ‘new religion’ in the
United States.

“Watching television has become a ritual
that meets certain needs that used to be
satisfied by religion,” he said in a state-
ment issued Sunday.

The surveyers found that about 13.3 mil-
lion people regularly watch religious pro-
grams, or about 62 percent of all people
with television sets in their homes.

N S

TV Evangelism Isn’t Hurting Churches

tional audience and watching these pro-
grams appears tobe a guonfinna'tion of their
religious beliefs, not a Substitute for them,”
the researchers said. . :

“Their interest in the electronic church is
complementary to other forms of religio >
practice, like church worship.”

Followers of TV evangelism typically are
older, have less education and income, are
more conservative politically and are more
fundamentalist in their religious beliefs
than the avsrage person, the study found. .

They also are more likely to live in rural
areas and in the South and Midwest than
people who don’t watch religious programs,
the researchers said. "

People who watch religious programs
frequently express greater confidence in
their local church leaders than *‘light

“‘Television ministries have been su- _ The programs “appeal to an older, tradi-

viewers” and “non-viewers,” they said. |
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Study says TV preachers

Sl
By APRIL WH'I,'

FRONT PAGE
s_tn_ﬂ writer

Television preachers talk more on the air

about politics and personal problems than they do

about religious or theological issues.

And, in one out of four programs, the best-

known television evangelists offer only one specif-
- ic solution to viewers’ personal problems —
-sending a donation to their ministry.

These are among the findings released this
week in a major study of television and religion,
which was conducted by the University of Penn-
sylvania -and the Gallup Orgdnizatioh, "~

Thetwo'year study was commissioned by a
coalition of religious organizations — including
television ministries, such as Christian Broadcast-
ing Network, and their critics.

It was prompted, the researchers said, be-
cause the role of the electronic church in modern
life is often debated, but rarely studied scientifi-
cally. .

Surprisingly, the study showed that religious
and theological issues are discussed infrequently
in “religious broadcasts.” '

This holds true, the study found, for all reli-
gious programs — those sponsored by mainline
denominations as well as by television evanpelists

A e e e rt—— i e ¢ ettt e
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with independent ministries, .
Hell and the second coming, for example, are
mentioned in only 25 percent of ail religious
broadcasts, the study showed. Thé devil is men-
tioned in about one-third of all religious shows.
Religious broadcasters are far more likely to
discuss political, soclal and moral issues, personal
problems or fund-raising, the study found.
. Political issues, for example, were discussed
in'about half of all religious programs.
- And television evangelists in particular fre-
quently condemn abortion, homosexuality and oth-

er behavior they view as deviant, researchers.

sald. “Sinful sexual behavior” ‘was addressed in
one out of four religious programs,
, However, the topic most often discussed —
particularly by television evangelists — is human
misery. Researchers found that personal prob-
lems and physical ailments are mentioned in 75
percent of all religious programs. -

They are mentioned most frequently by the
10 most popular television ministries, a group
including Jim Bakker’s Praise the Lord Club,
M.G, ‘‘Pat” Robertsen’s 700 Club, Robert
Schuiler's Crystal Palace and Jimmy Swadgart.

—DPlease turn to page Ai col, 1
. », -

TV preachers

dwell on viewer woes; gifts dwell on woes,

study reports
fl;‘mm page oné _ - |

" More than 60 percent of these big
' name electronic preachers mention
* three or more ailments or problems
- a show, the study found. Family ten-
sion, financial and health problems,
unemployment and physical handi-
- caps are the most commonly dis-
cussed

.The solutions that religious broad-
casters offer their viewers for these
. problems are generally “spiritual in

nature,” the study said.

But, reasearchers could pinpoint
| only one specific cure that television
evangelists suggest to viewers —
making a financial contribution tr
their program.

-One out of four of the big-name
evangelists studied suggested send-
ing money to solve a perscnal prob-
lem, but no mainline denominational
shows did so, researchers found.

Fund-raising in general was prom-
inent in most religious programs —
with more than half making some
explicit request for money.

-However, the big-name evangelists
were the most likely group to ask for
contributions, and they asked for
larger amounts ‘than other religious
programs, the study showed.

In fact, 60 percent of the big-name
evangelical preachers made three or
more reguests for money during each
program, the study found. Their av-
erage requests ranged from $31 to
$600, researchers said. '

An area in which television evan-
gelists were similar to other religious
broadcasters - and all other com-
mercial television - is their tenden-
cy to exclude minorities and women
frotm their shows, the study found.

Dr. Peggy Shriver of the National
Council of Churches, which helped
fund the study, called the evidence
that women and minority have been
badly under represented in religious
shows “sobering."” )

As a result of the study, the associ-
ation of National Religious Broad-
casters, which also helped fund the
study, will discuss how to imclude
both these groups in their programs,
a spokesman said.

“We are very much concerned that
women and minorities are underrep-
resented in many programs, and we
will review that,” said Ben Arm-
‘strong of the NRB.

. According to the study, men oui-
number women by a large margin in
all religious programs. The women
who do appear in religious shows are
generally younger than male partici-
pants, and have far less authority,
the study showed.

Women, for example, rarely quote
the Bible on religious shows although
men often do.
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TV Preaching %
Doesn’t Hurt
Churchgoing

PHILADELPHIA (AP}
— Televised evangelistm
may have aitracted
millions of loyal viewers,
but it has not cut down on
support for more tradi-
tional forms of worship,
according 10 a study by
researchers fron;) the
University o enn-
ﬂWﬁTa"aﬁif r“ Galldp

C#FEnization,

Researchers working
out of Penn's Annenberg
Schoo! of Communica-
tions found that contrary
{o popular opinion, people
who support the elec-
tronic ministries also at-
tend and contribute to
their local churches,

The two-year study,
which was to be released
Monday, was commis-
sioned by a grouF of mare
than 30 religious
organizations, including
the United Presbyterian
Church, the U8, Cathalic
Conference and television
ministries such as PTL
Network and the Old
Time Gospel Hour.

The findings contradict
the neotion that TV
evangelism has, con-
tributed to a decline in
support for local chur-
ches, said George Gerb-
ner, dean of the Ap-
nenberg School. |
© “Television ministries

have been_ suspected of
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Entertainm_ent Briefs

‘ Compiled from wire and staff reports

‘Accidental overdose fells singer
27
. Rock smger Rick James was hospitalized in
Buftalo, N.Y., in {air condition Monday aﬂer being
found unconscmus in a bed at
his suburban home. &
The 34%-year-old “‘punk-
funk” singer was felled by a
combination of “an accidental
overdose” of Valium and alco-
_hol and “stress and fatigue,”
. said Ron McCabe, a police
spokesman in. East Aurora.
-The singer had a prescrip-
tion for the Valium, a tranquil- James

izer and muscle relaxant, and only a “small quanti-

ly”* was involved, McCabe said.

KCET to produce Williams play

Channel 28 (KCET) officials have announced
that they are ready to start production on the
adaptatlon of “Cat on a Hot Tin Roof” they are
preparing for PBS’ “American Playhouse.” Jack
Hofsiss is directing the Tennessee Williams drama
that will star Rip Torn as Big Daddy, Tommy Lee
Jones as Brick and Jessica Lange as Maggie.

“Cat on a Hot Tin Roof” will be the second
Williams play to reccive 2 major TV treatment this
vear. Earlier in the season ABC presented a version
of “A Streetcar Named Desire.”

Latin dance band leader dies

Machito, a bandleader who helped revolutionize
~ Latin dance music and change the course of jazz,
~ has died_in_London after suffermg a stroke last
© week. He was 75 years old. g

Machite, whose real name was Frank Grillo,.
~ was born in Havana in 1908 and was nicknamed
Macho because he was his parent’s first son after
three daughters. He worked in Cuba as a backup
singer and maracas player, and in 1937 immigrated
to the United States.

~ Impact of religious TV programs studied
Religious lelevision shows are not cutting into

church attendanee as some social scientists and
religious organizations had suggested in recent

years, according to a study of religious telcvnsmn

programming.
The twe-year study, conducted by the Universi-

_ 1y of Pennsylvania’s Annenberg School of Communi-

cations, als¢ Tound That religious broadeasts appeal

to 13.3 million people — 6.2 percent of American -

television viewers — who, for the most part, already

have strong roligious ‘beliefs, The programs, the

study suggested, fail to reach large numbers of.
viewers who are not aclively religious, nor do they:
seem likely to make many new converts.

“This is both good news and bad news for. '

cevangelical broadcasters,” said Dr. George
Gerbner, dean of the Annerberg School. “The good.
news is that they do no! reduce the number of
people going to local churches. On the bad side, we
found they are reaching a stable audience of those
who are already religiously active.”

Since the 1960s the number of evangelical radio
and television stations has risen dramatically, from
fewer than 150 in the mid-1960s to more than 1,000
this year, according to the National Religious
Broadcasters, an umbrella organization for televi-
sion and radie evangelical groups. :

e
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TV ¢hurch
fears eased

‘ ASSOCIA‘IID H.B?a

America’s booming
*electronic church,” op-
erating via television
and often criticized as

- siphoning off member-

ship, participation and
Iunds from regular
churches, has no such
effects, a major nation-
af study concludes.

It found that audi-
ences of the evangeli
cal broadcasters also
atlend and contribute
to their local churches
and see “ne conflict be-
tween syndicaled reli-
gious lelevision pro-
grams and more tradi-
tional forms of wor-
ship.”

‘Complementary’

Rather, the two are
regarded as “comple-
mentary and mutually
reinforcing  activities
rather than as substi—

tules for one another,”
|»- Rays-Lhe report:: oy POTL SBY S -

The two-year study,
“Religion and Televi-
sion,” was carried out
by the Annenberg
School of Communica-

ions at the Universily

of
the
tion for a cross-section

of about 40 Christian

organizations.

“Television minis-
{ries have been sus-

ted of causing or at
east contributing to
erosion of mainline
church membership, fi-
vancial contributions

- and general participa-

. member of

tion,” says George
Gerbner, dean of the
Annenberg school and

search team.

“Our study found no
support for that
charge.”

Instead, the study

Pennsylvania and
Gallup  Organiza-’

the = re-

says the real competi-
tor seems to'be com-
mercial television itself
— what Gerbuer, calls
present-day  sodiety’s
“new religion.”

Heavy viewers were
found less likely than
light viewers to read
the Bible, indicating an
inflyential rivalry be-

‘tween commercial tele-

vision and hiblical

faith, _
Conflict seen

While no basic, insti-
tutional conflict was
found belween religious
television ‘and the
churches, the report
says “a conflict with es-
tablished forces exists,”
epilomized in genersl
television.

It is “the central ex-
pression of those for-
ces” and the new “per-
vasive cuitural arm of
secular society,” the re-

The rise of the e!ec- ‘

tronic church, until now

getling scant scientific
analysis, seems 10 be
an echo of “fundament.-
alist upheavals that
have  shaken large
parts of the world,” the
report saus.

It says that the-
broadcast evangelism
audience, totaling
about  13.3 - million,
tends to be more con-
servative, more funda-
mentalist and rural
than non-viewers and
more dissatisfied with
“the prevailing moral
climate.”

“In fact, their dissat-
isfaction with the pre-
vailing moral climate
may be one of the most
distinctive bonds  be-
tween religious pro-
grams and their view-
ers,” the report says.




LAS ¥eGAS, Y
NI

D. 58,948 30N, 54,602
SAT, 58 TaR%

PR3 1abd

BURRELLES

b ¢ .
' Religious shows
-save few souls

o By PETER KERR |

(et 70 New York Times

NEW YORK - Religious television shows are not
cutting into church attendance as some social scien-
tists and religious organizations had suggested in
recent years, according to a study of religious
television programming released Monday.

The two-year study, conducted by the University.of
Pennsylvania’s Annenberg School of Communica-
tions, also found that religious broadcasts appeal to
13.3 million people — 6.2 percent of American
television viewers — who, for the most part, aiready
have strong religious beliefs, The programs, the study

“suggested, fail to reach large numbers of viewers who [«
are not actively religious, nor do they seem likely to
make many new converts. !

“This is both good news and bad news for
evangelical broadcasters,” said Dr. George Gerbner,
dean of the Annenberg School. “The good news is that
they do not reduce the number of people going to local

“churches. On the bad side, we found they are reaching
a stable audience of those who are already religiously
active.” : ' -

The study, which was commissioned by a group of
more than 30 religious organizations, represents the
most extensive research to date on the phenomenon
of “electronic church” programs. Since the 1960s the
number of evangelical radio and television stations -
has risen dramatieally, from fewer than 150 in the ™
mid-1960s to more than 1,000 this year, according to
the National Religious Broadcasters, an umbrella
organization for television and radio evangelical
groups.

But some religious organizations guestioned

- whether television preachers, who often espouse
fundamentalist beliefs, were taking people and
money away from local churches by providing .
worshippers with an alternative at home. This was a
major subject of discussion in a 1980 conference of
religious organizations and social scientists under the _ .

- auspices of the National Council of Churches and the
" United States Catholic Conference in New York City.

T
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mzmsimes show

women in lesser roles,
ﬁzw«ywr study finds

C ARLOTTE {AP) — Far more

* mmen than women are presented on

. religious broadcasts, and those

. womnen seen are rarely shown as

clergy or as interpreters of the

Bible, according to a study on the
‘“electronic church.”

That conclusion is one of several
drawn from two years of research
by the University of Pennsviva:
_nig’s Ammenberg School of Com-
munications and the Gallup Orga-
nization of Princeton, N.J.

The study also said women are
more likely to be shown in reli-

" glous telecasts as having personal
. problems or physical ailments.

. clude:

a Reading the Bxble' is seen or
discussed in 90 percent of religious

broadcasts but is “virtually absent

. from commercial programs.””
| “‘Smful sexual conduct” is at-

ckedt i one of - four rehgmus

‘ ‘broadcasts.

@ Only a fifth of religious televi- -

sion viewers believe churches
should work for “social justice’ —
a view held by a third of non-
viewers.

a Political issues are discussed
on more than half of television
ministry broadcasts. Regular
viewers are more likely to vote
than those who do not watch rel:.-
gious television.

The survey also said television
ministries mainly are preaching to
- the converted. However, religious

television is not draining money

and members from local churches

and cannot be blamed for mem-
. bership losses in ‘mainline
i churches, the study said,
The study was commissioned by
a diverse, ad hoc group of more
than 30 rehglous organizations —
including the PTL Network, based
near Fort Mill, 5.C. Others includ-
-ed the Rev. Jerry Falwell's Old
Time Gospel Hour, the National
Council of Churches of Christ, the
L U.S. Catholic Conference and the
/}Southern Baptist Convention. .

" Research included one national

and two regional surveys of
viewers of religious and other pro-

Other findings in the reports in-
. television is ‘“more stable and

light of what we Iearn

grams and a ‘“‘content analysis” of
religious television.

Although, television mmlstnes
have long hailed the mediuin’s -
reach to non-believers, the study
summary says religious television
“serves more to rally believers-
than to recruit or convert others.”

The study’s research shows an
estimated 13.3 million people
watch religious television, about
6.2 percent of the nation’s TV
households. About 3.14 percent
watch one or more hours of reli-
gious television a week.

The Annenberg-Gallup study
said the audience for religious

compact than has been supposed.”
It is “somewhat older, lower in ed-
ucation and income, more conser-
vative, more ‘fundamentatist’ and
more likely to live in rural areas
and in the South and Midwest.”

These viewers are “no less like- |

ly*’ than non-viewers to attend or .
give money te a local church, said -
the summary.

“It’s a loyal audience, but it’s
not the young, it doesn’t really
seem to be growing and it’s not
very diverse,” said Dr. George
Gerbner,. dean of the Annenberg -
School of Communications. '

He noted the study “has a ittle.
bit of geod news and bad news in it
for everybody.”

Representatives of more conser-
vative television ministries are
disappointed with the audience fig-
ures, - although so far none has
dlspnted their accuracy, Gerbner .
said in a telephone interview. .

One of the survey’s clearest find-
mgs he said, is that television is

“just not a very effective way to
do .evangelism. What reaches
large numbers of people is com-
mercial entertainment ... It’s hard
for evangehsm to be entertain-
ment.”

On the other side‘. he said main-
line churches are ‘“‘going to have to
rethink their approach to religious
television and .
criticisms of these mlmstries in

.. some of their /

-
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Religion Shows Don’t Cut

Into Church Attendance

By PeterKerr -

©1984, New York Times News Service

NEW YORK
Reiigious television shows are
not cutting tnto church attendance
as some social scientists and
religious organizations had
suggested in recent years,
according to a study of religious
television programming.
The two-year study, conducted
by the

of Communications, alse found

that religious broadcasts appeal to

13.3 million people — 6.2 percent

of American television viewers —

who, for the most part, already

have strong religious beliefs. The

programs, the study suggested, fail

© toreach large aumbers of viewers
who are not actively religious, nor
do they seem likely to make many
new converts.

* “This is both good news and bad
news for evangelical
broadcasters,” said George
Gerhner, dean of the Annenberg
School. “The good news is that
they do not reduce the number of
peopie going to local churches. On
the bad side, we found they are
reaching a stable audience of
those who are already religiously
active.”

The study, which was

.. cornmissioped by 8 group of more

than 30 religious organizations,
represents the most extensive
research to date on the
phenomenon of *‘electronic
church”
1960s, the number of evangelical
tadio and television stations has
risen dramatically, from fewer
than 150 In the mid-1960s to more
than 1,000 this year, according to
the National Religious
Broadcasters, an umbrella
organization for television and
radio evangelical groups.

But some religious
organizations questioned whether
television preachers, many of
whom espouse, fundamentalist
beliefs, were taking people and
money away from local churches
by praviding worshippers with an
alternative at home. This was a
major subject of discussion in a
1980 contference of religious
organizations and social scientists
under the auspices of the National
Council of Churches and the
United States Catholic Conference

_in New York City,

The study, deslgned to clarity
the effects of religious programs,
was supported both by groups that
produce evangelical broadcasts
and so-called mainline groups,
suck as the National Council of
Churches. The Gailup
Organization in Princetor, N.J,
assisted in the project, which cost
$175,000.

The study found that viewers of

University of
Pennsylvania’s Annenberg School |

programs. Since the ’

S

-religious programs wete mastly,
people who attended churche$. '
and made contributions to
religious organizafions. These
viewers also tend to be older, have
lower incomes and less education”.
than people who do not watcp '
religious programs.

In addition, they are more"‘“
likely to live in the South or
Middle West, are more likely t6=
have fundamentalist religious °
attitudes and more likely to be”.
disturbed by what they see a$ '
moral laxity on regutar telev:snon
programs.

The study found that regular
viewers of religiou programmmg
of any denomination numbered
about 6.2 percent of the total .
number of people in televtsmn-
households, or about 13.3 mnllmn
people.

Viewers of religious televism:r
the study found, are no less lnkely
to attend services than)
churchgoers who do not view such ™
programming. The audience for:
religious programs, the study”
found, generally sees the
programs as & complement to
more traditional religious:
activities. :

Another finding of the study’
was that.religious programs, liké~
other televislon fare, tend tla~
under-représent women, the?
elderly, children and members ef
minority groups.

Representives of religious‘
groups that supported the study .
appeared to draw varled'
conclusions from the data.

“These are a very small "
number of viewers from a-
homogeneous group of people,””
said William F. Fore, & spokesmary
for the National Council oh
Churches, About the programs
Fore said, “I do not believe this IS
good evangelism, and I think the
study shows that.”

But David W. Clark, the vice * '
president of warketing for thd’
Christian Broadcasiing Network, &*
major producer of religious':
programming in Virginia Beach, -

Va,, said the study provuied'

support for his organization's type' _
-of evangelical programming. '

“We finally have an absolute'’
finding that the programs don'tv
decrease atiendance at local™
churches,” Clark said. As for thé-
findings that the size of the'
religious programs’ audience was
limited, Clark said he believed the
programs would reach maore
Americans if the programs were-
presented at more popular tlme
periods.

Most- ot the producers of the
religious programs, he said, can~
only afford to buy television time.
late or early in the schedule when”
relatively few.viewers are
watching.



: 'r'ni !elavlslan rhinislrie& that attrac!
. milllons of viewars and contributors are -
- “inftuential with their audiences, but:

watching religious programs doesn't
keep pecple from going to church,
-Thoee who support evangelical broad- .

casters aiso atténd and contribute to. -

locat churches, according to @ two-year
study of religion And television released:
today by researchers at the Annenberg
S¢hool of Communications.

* The Gallup Organization otPnncalnn,
N.J. also participated in the study, which
was commissioned by a group of more
than 30 religious organizations ranging
from the “mainling” United Presbyterian
Church and the U.5. Catholic Confer-
ence to television ministries such as the
PTL Natwork and the Qld Time Gospal
Haur.

The idea that the “electronic church™
is responsible for dectining participation
in locat churches was contradicted by
theresearch findings. But also disproved

" was the belief that charismatic television
personalities' have created a new and
expanding audiance of religious con-

varts; Rather, the researchers found that

this stable and loyal telavigion audience
" displayed a long-standing atlegiance to
organized religion.

“Television ministries have been sus-
pectad-of causing or at least contribut-
ing to the erosion of mainline church
membership, financial contributions,
and general participation,” said George
Garbner, dean of the Annenberg Schogl
and & member of the research team.

"Our study found no support for that
chargae.

“There must be other explanations if
¢hurch attendance has declined and
there is a lagk of financial support. ha
said. Gerbner added that research over
the yeara has shown that, in many
respects, prime-time television drama—
with its much larger-audience—is "the
new refigion,” not the programs that ara
religious in content,

"Watching television has become a

© ritual that meets ceriain needs that used
to be satisfied by religion,” Gerbner
said.

Investigators tor the research project
on religion and lelevision were George
Geronar, Larry Gross, Stewart Hoover,
Michael Morgan and Nancy Signorietii.
atl of the Annenberg School; Harry
Catugho of the-Gallup organization: and
Robert Wuthnow, a sociologist at Prince-
ton University.

~about 6.2 percent of the astimased E_

The Pe_nh P@per

compamd ta thasa whia do not wﬂ'ﬂ'

religious programs.
Cther characteristics oompadng view-

ers 0 non-visweray- 1. iy
—Half of the viewers say thcyam

mats,” compared to only ona-mlrd of’
NOR-Viewers

gelicism and missionary work 1o be the’
main goal af the church; only om-th"d
of the non-viewers felt this way. - -

—Conversaly, only: one-fifti’ lh.
viewars' said- tha‘ cHurch. ‘shibulk

"working for social justice;” buf one-
third of the non-viewers consider this a.;
priority ot the church.

—Heavy viewers of religious pmgrams
axpress greater confidence in |
church leaders than both light vnawers
and non-viewers.

—Heavy viewers of generaf terewsml‘l
are less likely than light viewers in
the Bible.

In addition to the evangelicat broad-
casters, television programs are also
produced by locai church organizations.
According to an analysis of thair con-
tent, the essential features of both types
of programa are similar. Discuasions of
palitical issues occur in about half of
toth types of programs. There is fre-

+ quantcondemnation of abortion, homo-
sexuality, and other behavior described
as deviant. "Sinful sexual behavior,” for
example, was addressed in cne out of
four refigious programs.

Regarding the relationship between

" “the teievision ministries and iocal con-

gregations, the study revealed that iocal
churches are mentioned in one aof every
four of these religious programs. And, in
one oul af 10 programs viewers were
urged to &ttend church.

© On theevangellcal programs, the mosgt
often mantionad personal problems

Accordlng tosvrveys conaucte R |
‘this report, there are about 13.3 million
regular viewers of religious programs
covering all dengminations. This is

number of persons in househoids vt |
‘televisions,

"We found that the audience for rd.i-
gious television is smailer than has been
claimed, though this group isconsisient
in itg viewing habits.” said the research-
ers. “The programs appeal to an older,

. traditional audience and watching these .

programs appears to be a confirmation
of their reiigious beliefs, not @ substitute
for tham. Their interest in the electronic
church is complementary to other forms
of religious practice, like church
worship.”

Members of this audience, drawn- by
television contert not found on other
television shows, are older, have lass
education and income, are more con-
servative pollticaily. and aré mors “fun-

+ damentaiist” in their retigious baliefs.

They are alsc more likely {0 livein rurat
areas and in the South and Midwest

" satisfied with the “prevailing morat cil- -

~Half of the Viewers conmdar gvari-

be:;,

| 4/19/1984__ .

. J V .
- vesive. lamuy tensiong, f-‘r-nc.?u ad
health problems, unez:kgmm m
physical handicaps. vy

& solution suadestsd oxthese

programs
. - difficuities was & limﬂm

to tha ministcy.
In fact; a key dmincunnmn thé

- two types of programs is the.solicitation
talevision.

of funds. The evangalists are
more likely to ask for monsy. to make
MOre NUMercus raquess; end.ask for
greater amounts.

Who are tha participants in. religious
tafevision progams? Accordinguic the
researchers, these individ)
dommantiywhitasndmn!ej f(ﬂn:nm
between thesaxes ate poriraysdin tradi-

_ tional ways. "People who infiabit retir

gious telavision are similar {0 the char-

acters who populate the fictionai word

of prime-time drama;” they sald A
The researchers found that:'

—Man outnumber women by 8 con-. ' -

sidarable marqin in all mllqsous prow.

grama.
—Msn are portrayed in roje

authority. uchmy for instance...

the rnenladaruuroly ﬁmﬁ ‘

as clergy; also, m mwm_- .

—Women are more  likaty thant men to-
raveal that thay suffer from physica sk
ments and o talk ahom m m
pmm a7 P 1 Aod

The rehgeomomﬂnmmm
sored this resesrch.were members. of B
coalition calied the Ad Hoc. Commitiee
on Elecironic Church Researcly, repras-
enting the National Councitof Chumhu,
the PTL Network, The Ol Tine Gospet
Hour, the United Slatex Catholic. Con-
ference, the Southern Baptist Corven-
tion, the United Presbyterian Church,
National Religious Broadcasters and 30
other religious organizations.,. -
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TV preaéhersSkimﬁj

By APRIL WITT| , -}D
statt writer -
l Television preachers talk more-on

the air about politics and personal
problems than they do about reli-
gious or theological issues.

; the best-known TV evangelists offer
: only one specific solution to viewers’
personal problems — sending a dona-
tion to their ministry.

leased this week in a major study of
television and religion conducted by
the University of Pennsylvania and
the Gallup Organization. . -

The two-year study was commis-
sioned by a coalition of religious or-
ganizations — including TV minis-
tries such as the Christian Broad-
casting Network and their critics.

It was prompted, the researchers
said, because the role of the electron-
ic church in modern life is often de-
bated but rarely studied scientif-
ically.

The study showed that religious
and theological issues.are discussed
infrequently in ‘‘religious broad-
casts,”" |

This holds true, the study found,
for all religious programs - those
sponsored by mainline denominations
as well as by TV evangelists, with
independent ministries.

Hell and the second coming, for
example, are mentioned in 25 percent
of all religious broadcasts, the study
showed. The devil is mentioned in
about one-third of all religious shows,

‘Religious broadcasters are far

. And, in one out. of four programs, '

These are among the findings re. -

Sixty percent of the big-name evangelical
preachers made three:or more requests for
money during each program, the study
found. Their average requests ranged from
$31 to $600, researche}'s said.

more likely to discuss political, social
and moral issues, personal problems
or fund raising, the study found.

Political issues, for example, were
discussed in about half of such pro-
grams,

: ] - i

‘a show, the study found. Family ten-

.sion, financial and health problems,

unemployment and physical handi-
caps are the most commonly dis-
cussed. . .

The solutions that religious broad-

TV evangelists in particular fre- | casters offer their viewers for these

quently condemn abortion, homosex-
uality and other behavior they view

as deviant, researchers said. “Sinfut !

sexnal behavior' was addressed in
one out of four religious programs,

However, the topic most often dis-
cussed — particularly by TV evange-
lists - is human misery.
Researchers found that personal
problems and physical ailments are
mentioned in 75 percent of all reli-
gious programs.

They are mentioned most frequent.
ly by the 10 most popular TV minis-
tries, a preup inciuding Jim Bakker's
Praise the Lord Club, M.G. (Pay)
Robertson's 700 Club, Robert
Schuller's Crystal Palace and Jimmy
Swagpart. -

More than 60 percent of these big-
name electronic preachers mention

“three or more atlments or problems

;problems are generally “‘spiritual in
‘nature,” the study said.
! Researchers could pinpoint ope
‘specific cure that TV evangelists sug-
gest to viewers — making a financial
‘contribution to their program.

One out of four of the big-name
evangelists studied suggested send-
ing money to solve a personal prob-

lem, but no mainline denominational

shows did so, researchers found,

' Fund raising in general was prom-
inent in most religious programs —
with more than half making some
explicit request for money.

The big-name evangelists, howev-

.er, were the most likely group to ask
for contributions, and they asked for

larger amounts than other religious

programs, the study showed.
Sixty percent of the big-name
evangelical preachers made three or

n reiigious issues ..

L]
o
= o
IV }

more requests for money during each
program, the study found. Their av;_ |
erage requests fanged from $31 '
$600, researchers said. e

An area in which TV evangelists™ "

- were similar to other religious broad: <

casters — and all other commercial ™
television — is their tendency to X
clude minorities and women from-~
their shows, the study found. s

Peggy Shriver of the Nationaf .
Council of Churches, which helped™
fund the study, called the evidence o
that women and minorities have beer ~
badly under-represented in religious *'
shows “‘sobering.” -

As a result of the study, the Asso-
ciation of National Religious Broad-
casters, which also helped fund the
study, will discuss how to include

.both these groups in their programs,

& spokesmen said. :
“We are very much concerned that,,

. women and minorities are under-rep-

resented in many programs, and we..
will review that,” said Ben Arm-’
strong of the NRB. _

Men gutnumber women by a large
margin in all religious programs, the’
study said. The women who do ap-
pear in religious shows are generalf;;
younger than male participants and
have far less authority. ‘

Women, for example, rarely quote -
the Bible on religious shows, al-
though men often do. Women also
are more likely than men to appeat,
on religious programs to talk about
their physical ailments or other per-
sonal problems, researchers said.
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Study: T
Decrease

PHILADELPHIA (AP} — The
growth of TV evangelism has not
caused many people to stop attend-
ing or donating money to their local
churches, according to researchers
who conducted a two-year study of
religion and TV.

Television ministries have at-
tracted millions of viewers, but
those audiences are usuaily made
up of people with long-standing alle-
giance to organized religion, ac-
cording to researchers from the An-
nenberg School of Communications
at the University of Pennsyl¥ania
and the Galiup Organization of Pr-
incefon, N.J.

The study wag commissioned by
a group of more than 30 religious or-
ganizations, including the United
Presbyterian Church, the U.S. Cath-
olic Conference and television min-
istries such as PTL Neiwork and
Jerry Falwell’s Old Time Gospel
Hour.

“Television ministries have been
suspected of causing or at least con-
tributing to the erosion of mainline

“church membership, financial con-
tributions and general partici-

linistries

research over the years indicates
that prime time television drama,
and religious programming, has be-
come the “new religion” in the\
United States.

“Watching television has be-
come a ritual that meets certain
needs that used to be satisfied by re-
ligion,” he said in a statement is-
sued Sunday. :

The surveyers found that about

- 13.3 million pecple regularly watch

religious programs, or about 6.2 per-
cent of all people with television sets
in their homes. .

The programs *‘appeal to an old-
er, traditional audience and watch-

ing these programs appearsto bea .~ 7~
confirmation of their religious be-.

liefs, not a substitute for them,” the
regearchers said.

“Their interest in the electronic
church is complementary to other
forms of religious practice, like
church worship.”

Followers of TV evangelism typi-
calty are older, have less education
and income, are more conservative
politically and are more fundamen-
talist in their religious beliefs than
_the average person, the study found.

pation,” said George Gerner, dean . - =

of the Annenberg School. “Our
study found no support for that
charge,”

Gerbner, a member of the re-

. search_team, said communication _

Don’t

hurch Attendance

They also are more likely to live
in rural areas and in the South and
Midwest than people who don't
watch religious programs, the re-
searchers said.

People who watch religious pro-
grams frequently express greater
confidence in their local church
leaders than “light viewers™ and
“non-viewers, " they said. '

About one of every four religious
pregrams mentions local chirrches,
and one in 1) urges viewers to attend
church, the study found.

T T
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The documentatlon this week of

the ineffectiveness of television as an_

instrument of Christian evangelism
was surprising on the surface, but it
probably shouldn’t have been.

A study by the University of Penn-
sylvania’s Annenberg ScHooi of Com-
munications and the Gallup Organiza-

tion concluded that religious televi-
sion “serves more to rally believers

, than to recruit or convert others.”

The two-year study, commissioned
by such diverse organizations as the
PTL Network and the National Coun-
cil of Churches, concluded that only
about 6.2% of TV households watch
any religious television at all — and
only 3.14% watch an hour a week or
more. If the study is accurate — and
it seems to be the most comprehen-
sive to date — then television evan-
gelists are raising vast amounts of
money to reach far fewer people than
they had previously supposed.

. For those evangelists'who are sin-
cere about their calling — who are

not simply embarked on an-ego trip -
— the study represents '‘an opportu-

.

nity for serious reflection.

a number of staff members over the |

g
At the PTL Network, for example, '

years have urged Jim Bakker to |

Flessing, then a PTL vice president,
they argued that in addition to its

‘broaden his appeal. Led by Roger

daily talk show, PTL should produce

documentaries on such subjects as

world hunger, and sit-coms and dra-

mas with a Christian theme.
Generally, Mr. Bakker rejected that

advice, preferring instead the nar-
rower message and format of his™:
daily talk show. Mr. Bakker is within "

his rights to make that choice, and

most television evangelists have made -

similar decisions. But as the Gallup
study shows, they have paid a price
in effectiveness.

The hard truth is that in the eyes of
many. Americans, Mr. Bakker, Jerry

Falwell and others like- them have
trivialized Christianity and have

brought even less imagination to their,
tasks than their Hollywood countery

parts in commercial television.
That is quite an indictment. .

A




!lh’JPDHI’N-.Un VA
n. Hn '; Toars

PAPR '/0 1984

+

BT

TS

TV evas gehsts mamly rally flock, étudy says

From wire and s1aff rl.'porl-l
Religious television programs serve
miore as rallying pomnts for helievers
than as tools for recruiling converts,
according to a study reteased this week.
Religious programming reaches a
relatively small audience, by commer.
oial network standards, of “about 133
mulhan, or 6.2 parcent of the estimated
tntal number of people in television
households.” according to the study,
prepared by resegrchers at the Univer-
sty of__ Fennsylvania’s Anrnenberg”
School of Communications and the
Gallup organization of Princeton, N.J.
Regular viewers of religious tetevi-
sicn “tend to be older, more fundamen-
walist and fower n 1mmcome and educa-
tions than non-viewers,” the study finds.

They also are more likely 1o live {n
rural areas |p the South and Midwest.

“They are greatly dissatisfied with
what they perceive to be contemporary
maralily and interested in spreading
the gn<;el more thap social justice,”
the rep~nl continues.

The fi0dings were released during a
news conference a1 the Gradoate Cen.
ter of City University in New York
City. The siudy, which took two yean
to complets, was financed by the Agd
Hoce Cormittee, on Religious Televi-
sian, a bread coalition of more than 30
church organizations, including the Na-
tional Council of Churches, Jerry Fak
well's Old-Time Gospel Hour, the US.
Catholic Conference, the Southern Bap-
tist Conweation and the Christian

EBroadcasting Netswork.

The research 1n¢luded an analysis of
the cantents of religious television pro-
grams, a telephors survey of viewers
and non-viewers 11 the Southeastern
and Northeastern i/nited States by An-
nenberg researchess, and personal in-
terviews npalionwide by Gallup re-
searchers.

The researchers found that televl-
sicn ministries do n® appear to be tak-
ing members away from locat chusches.

"Viewers of reliflous programs, in-=
cluding the pronureal television minis-
tries, are no less Lily than non-view-
er3 to attend, coninwte to and partici-
pate in local chureh activities,” the
study concludes. |

Many viewers of Elevised refiglous

Lf

4

programs are “Christians and church
members who use ot as a tao! in addi-
tion to the local church and as an aid to
their spinitual hife” said the Rev. V.
Allen Gaines of Parkview Baplist
Church th Newgport News

‘This segment of the audience potes
unique challenges for local churches,
according to the Rev. Carolee Schewd
erer of Hope Lutheran Church in
Hampton. "Some (television) evangel
ists have quite a different perspective
theclogically. That is a peim of diffi-
culty in helping our parishioners work
through their faith,” she wmid.

The Rew. Jack N. Waddell, pastor of
Newmarket Baptist Church is Newport
News, said Christians who use religious
television programs “as a subgtitute for

the greater reality of being identified
wilh the local church are also “diffi-
cult to minister to.”

These viewers “tack familiarity and
cammurucation with the local church
When they have a more prrsonal. prob-
lem that requires a tangible touch, they
are difficult to reach.” he said.

Ms. Schetderer agreed, adding, "As
pastor, 1 am the one who geta the phone
call to visit them in the hospital.”

And viewers who contribute to the
support of television evangelisty “do
not corretpondingly contribute tess to
their fecal churches,” the researchers
found.

While "some individuals will shift

[ See Appeals Page 20
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their giving away from the local
church, generally, once Lhey
loosen their purse strings, they
tend to give to both™ Ms
Scheiderer said. She is con-
cerned. she said, that “some
evangelists maybe are U¥ing o
lice a pockel or two”

Some programs, she said,
have & "small ratio of worship
experience and & large yatio of
asking for money.”

»1 am & tittle concerned that
some of our older members may
be nickeled and dimed to death
on a fixed eome with sppeals
for donations,” Waddell stud. A
[ew (television evapgeltsis)
have integrity. but I'm not 100
perrent soid on them™

Gaines noted that the most
peputat  religioud  Progrim
among his congregating Iy that

4

ee I am a fittle concerned that some of our older ;

members may be nicketed and dimed to death on a fixed

incame with appeals for donations. A few have integrity,f

et I'm not 100 percent sold on them. "

lack N. Waddv'*
> Baplist pastor

of Atlanta m&ﬂﬂer Chartes
Stanley. "He dr@s not make any
appeal at all foe money on the
program,”™ he s “The main
poiat is bis messge, and he has
3 tremendous apdtence in thi
area” .
v
The view of {tha wortd ex-
preesed 1a teh PrOgTADT-
ming compates with mamn-
tine veligion ¢ with  kecal
churches than w i the “Groader
k> .

e
and, In some lmportant respeclh
divergent world of commercial
tejevision jtselt,”
the study.

T .
“Heavy viewers of nligiuL
programs are more hkely thin
nonviewers to describe thes
selves 33 conservatlves, oppaad b
nclear Ireere, {aver toughgr
iaws against poznogtaphy, asd
report voting in the last genetal
elevilon” the 3tudy found.

R

wteording h

Y WOrry some

Heavy viewers of commercisl
television tend to think of themr
selves as political modersies, are
more likely 10 favor 3 nuclear
freeze, are not as coneerned
wmith the nation’s maral chmate
and “are far 'ei3 likely to say
they voted in a general clec-
tion," according Lo the study.

The study alsa shows. that
television has “an enormous and
pervasive powet ... to provide a
substitute for religien ., to pro-
vide many answers that, in car-
tier limes, rehgien used 1o pro-
vide,” said (earge OUerbner,
dean of the Annenberg School
and one of the researchers

Heavy viewers of genera)
television are less likely (0 at-
tend and suppert ths locsd
church than are thoze who
walch television lesy often, the
study found

.
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Religio

impact studied

By Peter Kerr

NEW YORK (NYT) — Religious
television shows are not cutting
into church attendance as some so-
cial scientists and religious organ-
izations had suggested in recent
years, according to a study of relig-
ious television programming re-
leased Monday.

The two-year study, conducted
by the University of Pennsylvania’s
Annenberg School of Communica-
tions, also found thal religious
broadcasts appeal to 13.3 million
people — 6.2 percent of American
television viewers — who, for the
most part, already have strong re-
ligious beliefs, The programs, the
study suggested, fail to reach large
numbers of viewers who are not
actively religious, nor do they seem
likely to make many new converts.

“This is both good news and bad
news for evangelical broadcast-’
ers,” sald Dr. George Gerbner,
dean of the Annenberg School.
“The good news is that they do not

reduce the number of people going |

to local churches. On the bad side,
we found they are reaching a stable
audience of those who are already
religiously active.”

THE STUDY, which was com-
missioned by a group of more than
30 religious organizations, repre-
sents the most extensive research
to date on the phenomenon of
“glectronic church”

gelical radio and television stations
has risen dramatically, from fewer
than 150 in the mid-1960s to more
than 1,000 this vear, according to
the National Religious Broadcast-

ers, an umbrella organization for

programs. .
Since the 1960s the number of evan- ;

television and radio evangelical
Eroups.

But some religious organizations
questioned whether television-
preachers, who often espouse fun-
damentalist beliefs, were taking
people and money away from loéal
churches by providing worshippers
with an alternative at home. This
was a major subject of discussion
in a 1880 conference of religious or-
ganizations and secial scientists un-
der the auspices of the National
Council of Churches and the United
States Catholic Conference in Ne
York City. :

The study, designed to clarify the
effects of religious programs, was
supported both by groups that pro-
duce evangelical broadcasts and
so-called mainline groups, such as
the National Council of Churches.
The Gallup Organization in Prince-
ton, N.JI., assisted in the project,
which cost $175,000.

The study found that viewers of
religious programs were mostly
peoplie who attended churches and
made contributions to religious or-
ganizations. These viewers aiso
tend to be older, have lower in-
comes and less education than peo-
ple who do not watch religious pro-

grams. /\_ﬂ____

B ———————
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Study: TV ministries don’ t
decrease church attendance

PHILADELPHIA (AP) — The
growth of TV evangehsm has not
caused many people to stop attend-
ing or donating money to their local
churches, according to researchers
who conducted a two-year study of
religionand TV.

Television ministries have at-
tracted millions of viewers, but
those audiences are usually made
up of people with long-standing alle-
. giance to organized religion, ac-

.cordmg to researchers from the An-
nenberg School of Communications

i at the University of Pennsylvania

© pation,”

and the Gallup Organization of Pr
inceton, N.J.

The study was commissioned by
a group of more than 30 religious or-
ganizations, including the United
Presbyterian Church, the U.S. Cath-
olic Conference and television min-
istries such as PTL Network and
Jerry Falwell's Old Time Gospel
Hour.

“Television ministries have been
suspected of causing or at least con-
tributing to the erosion of mainline
church membership, financial con-
tributions and general partici-
said George Gerbner, dean
of the Annenberg School. “Our
study found no support for that
charge.”

Gerbner, a member of the re-
search team, said communication

research over the years indicates

that prime time television drama,
and religious programmmg. has be-
come the ‘‘new rehglon in the
United States.

“Watching te]ewsmn has be-
come a ritual that meets certain
needs that used to be satisfied by re-
ligion,” he said in a statement is-
sued Sunday.

The surveyers found that about
13.3 million people regularly watch
religious programs, or about 6.2 per-
cent of all people withtelevision sets
in their homes.

The programs ‘‘appeal to an old-
er, traditional audience and watch-
ing these programs appears to be a
confirmation of their religious be-
liefs, not a substitute for them,” the
researchers said.

“Their interest in the electronic
church is complementary to other
forms of religious practice, like
church worship."”’

Followers of TV evangelism typi-
cally are older, have less education
and income, are more conservative
politically and are more fundamen-
talist in their religious beliefs than
the average person, the study found.

They also are more likely to live
in rural areas and in the South and
Midwest than people who don't
watch religious programs, the re-

" searchers said.

People who watch religious pro-
grams frequently express greater
confidence in their local church
leaders than “light viewers’ and
‘“non-viewers," they said.

About one of every four religious
programs mentions local churches,
and one in 10 urges viewers to attend
church, the study found.
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By Peter Kerr

"MN.Y. Times News Searvice P A )

NEW YORK — Religious television shows are not
| cutting into church attendance as some social scientists
rand religious organizations had suggested in recent
| vears, according to a study of religious television
programming released this week,

The two-year study, conducted by the University
of Pennsylvania’s Annenberg School of Communica-
tions, also found that religious broadeasts appeal to
13.3 million people — 6.2 percent of American television

| viewers — who, for the most part, already have
| strong religious beliefs. The programs, the study sug-
' gested, fail to reach large numbers of viewers who
lare not actively religious, nor do they seem likely
|to make many new converts. :

zeligious TV not

!

-

into

Prime time preachers reacl

ing church-primed viewers

“This is both good news and bad news for evangelical § mid-1960s to more than 1,000 this year, according to
broadcasters,” said Dr. George Gerbner, dean of the § the National Religious Broadcasters, an umbrelia or-
Annenberg School. “The good news is that they do: ganization for television and radio evangelical groups.
not reduce the number of people going to local churches. 3 But some religious organizations questioned whether
On the bad side, we found they are reaching a stable ? television preachers, who often espouse fundamentalist
audience of those who are already religiously active.”  beliefs, were taking people and money away from

The study, which was commissioned by a group of local churches by providing worshippers with an alter-
more than 30 religious organizations, represents the : native at home. This was a major subject of discussion
most extensive research to date on the phenomenon :in a 1980 conference of religious organizations and
of “electronic church” programs. Since the 1960s the : social scientists under the auspices of the National
number of evangelical radio and television stations ° Council of Churches and the United States Catholic
has risen dramatically, from fewer than 150 in the ; Conference in New York City.

attend

The study, designed to clarify the effects of religious
programs, was supported both by groups that produce
evangelical broadcasts and so-called mainline groups, -
such as the National Council of Churches. The Gallup
Organization in Princeton, N.J., assisted in the project,
which cest $175,000.. .

The study found that viewers of religious programs
were mostly people who attended churches and made
contributions to religious organizations. These viewers -
also tend to be older, have lower incomes and less
education than people who do not watch religious
programs.,

In addition, they are more likely to live in the
South or Middle West, are more likely to have fun-
damentalist religious attitudes and more likely to be
disturbed by what they see as moral laxity on regular -
television programs. SRR

-
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Video vicars convert
few, study concludes

'© THE FLICKERING blue light of

"the television screen appears to be
‘more a baby-sitter for born-again
"believers than an effective electronic
-tool for Christian evengelism, ac-
~cording to a two-year study of relig-

ious broadcasting released this
week,

. The landmark survey, conducted
by the Uni ' ‘

‘Annenberg - School of Communica-
tions and the Gallup Organization,
‘also found that the viewing audience
for- religion-oriented television pro-
grams is smaller than most experts

. expected—and significantly less than

! ghte number claimed by TV evangel-
ists.

But the researchers also contended
that religious broadcasts do not com-
ete with local church congregations

or money or members and may in_

fact be ‘‘complementary and mutual-
ly reinforcing activities rather than
substitutes for one another.”

* Those were among the major find-
ings of the $175,000 study, un-

_ derwritten by a broad voalition of

Christian %rou s in this country, in-
cluding the National Council of
Churches and the National Religious
Broadcasters.

THE SURVEY, “Religion and Tel--

evision,” represented one of the first
w:de-ranlging and objective examina-
. tions of the pgrowing electronic
| church industry, which spends more

than.§l hillion a-year-on- purchased—

f air time alone, L
' Predictably, partisans of religious
programming took refuge in the
. study’s assertion that‘ electronic
. ministries do not, as frequently
, alleged, siphon funds awa

« institutional churches. An
. television evangelism pointed to the
- relatively anemic audience for such
.- fare as well as the survey’s assertion
»that few converts are made through
s exposure to TV preachers,

S gular viewers of syndicated re-

» ligious shows, the survey said, num-

- :ber 13.3 million, or 6.2 percent of the
ple in American households
levigion sets. The figure dif-
fers markedly from previous Gallup
3 research, which estimated that 18
b percent of all Americans watched
religious programming at least once

H ‘total
‘with

E 8 week and that more than 30, per-
cent said they see a religion-oriented
¥ show during a given month.

5 Whatever the true mumber, the
} profile of the audience for Christian

. » Programming has remained remark-
. .ably consistent in all scientific stud-
T ies. Those viewers are older, less
educated, more likely to be living in
rural areas in the South or Midw?_ig,
jti-
.cally and more _fundamentalgz in
; their religious beliefs than the aver-

- decidedly more conservative .

. age American,

\ AND THE MESSAGE they receive
t.from the video vicars, the new study

vsuggested, is one that “‘serves more
vto. rally believers than to recruit or
"convert others.” The finding, thouﬁh
~hardly surprising, undermines the

! Bruce
Buursma
Religion writer

from the-
critics of

‘charged.
‘been born—the fundamentalist Cath-

oft-stated claim by TV evangelists,
articularly when soliciting contribu-
tions, that their broadcast ministry
is bringing thousands of lost souls
into the Lord's ledgers. .

Even so, the audience for religious

television appears to be stable and

loyal, ‘‘drawn by content they cannot

find elsewhere on television,” the _

study said. .

Fully half the regular viewers of
electronic ministry say they are dis-
satisfied with the “prevailing moral

‘climate” in the United States. In

addition, 50 percent identify *‘mis-
sionary work" as the chief goal of
the church, while enly 20 percent
said that ‘‘working for social jus-
tice” should be a church priority.
Dr. Ben Armstrong, executive di-
rector of the National Religious
Broadcasters organization in Morris-
town, N.J., said the new study ‘‘vin-
dicated” his long-held belief that
televised religion “has a good effect
on the local church, that it does nat

take bucks dnd bodies away from the |

church.”

BUT ARMSTRONG acknowledged
that the survey underscored some
deep weaknesses within the religious
broadeasting industr¥, particularly
in its treatment of women and
minorities. It has long been known
that women, blacks and Hispanics
are overrepresented among those
who watch religious television pro-
grams, said Armstrong, but vastlg
underrepresented in roies on suc
shows.

White males routinely are depicted
as authority figures on religious pro-
grams, according to the survey, and
women, if they appear, are far more
likely than their male counterparts
to discuss personal problems and
phlysical ailments.

n a related matter, the May issue
of U.S. Catholic magazine includes

an essay by critic James Breig con-

tending that Catholics should boycott
T\‘I‘ greachers.

atholics are watching too much |

Christian television too openly and
with too little' critical analysis of
what is being broadcast,’”” he
“Thus, a new hybrid has

clic, who knows a lot about the
Rapture but nothing about the Real
Presence. .

“Catholic viewers, in search of
something less offenfive than
‘Three’s Company,’ should not as-
sume they have found it simply be-
cause they landed on a TVJ’/
preacher’s program,” Breig cor,
cluded. . @\,,4’:
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Family concerns lead many
back to church, survey fmds.

BY Helen Parmley
R_pl;g!an Eqa!or of The News é\270

" Americans are refurning to churches and
synagogues in large numbers, but many who
wereturned off by large, impersonal institutions
and an aloof clergy are seeking more intimate
cbngregations.

That is what the staff of Woman s Day maga-
zine learned in interviews to determine why
Ameticans are turning back to religion.

T+ An article on the subject in the currentissue
of the magazine cites a recent Gallup Poll that
revealed that more than half of the seven of 10
Americans who are members of a cliurch or syn-
agogue attend their houses of worship regularly
The numbers equal those of 1939,

To determine the reason for such a resur-’

gence of interest in religion, the magazine inter-
viewed families of three different faiths who
had been turned off by religion but who recently
riade a conscious choice to renew their religious
commitments.

. The interviews revealed they tend to choose
the. more traditional forms of religion. Those
‘who rejected religion as hypocritical, irrelevant

..or lacking in spirituality said they have come o

irenlize thatindividualg, not religion itself, are to
‘blame for such abuses and that individuals have
‘the power to change that for the better. o

. “Although the catalyst for returning to corpo-
-Tate religion may be gratitude for birth, sorrow
-over death, joy in marrjage or bitterness of di-
-vgrce, the underlying reason usually is a desire
ctostrengthen the family or create a family unity,
+the magazine reports. ‘
T
- . .

“¥ania’s Annenberg School of Communications
~found that television ministries have not caused
- »Inany people to stop attending or giving money
‘ -to their local churches.
7.7 Although the ministries have attracted mil-
“’hons of viewers, the audiences generally are
‘compr:sed of people with longtime loyalties-to
‘orgamzed religion, the study showed.
The study was commissioned by 30 religious

3 organizatmns ranging from mainline Presbyteri- -

-ans, Southern Baptists and the US. Catholic Con-
ference to the PTL religious television network
and Jerry Falwell's Old Time Gospel Hour. The
_Gallup Poll organization also particzpmed in the
- comprehensive survey.

© According to the surveys, there are about
133 million regular viewers of electronic relig-

- ion, about 6.2 percent of the estimated number of
persons in households with television sets. This
.is a smaller number than usually clmmed by the

rr-—- -

: A major study by the University of Pennsyl.

POTLUCK

television ministries.
Researchers said the programs appeal to an

older, traditional audience who seem to feel the

programs confirm their religious beliefs.

They are older, have less education and
money and are more politically conservative and
more “fundamentalist” in their religious beliefs
than the average petson. They are more likely to
live in rural areas and in the Sotith and Midwest

than those who do not watch the rehgious pro- .

grammmg
®

Cela Inc. announced this week that its full-
power, all-Christian commercial television sta-
tion, KLTJ (Keep Looking to Jesus), will broad.
cast 24 hours dajly on Channel 49 beginning
Monday.

It will feature programs locally originated as
well as supplemental programming by Trinity
Broadcasting Network (TBN) of Santa Ana, Calif,

Eldred Thomas, president of KVTT radio in

Dallas and a Sonthern Baptist minister, is owner- | - = -

founder of KLTJ and local studio facilities are at

1975 E. Irving Blvd.

For the third consecutive year, KERA (Chan.
nel 13) will broadcast the full-length version of
Handel's Messiah, performed by the Bethany

Oratorio Society of Lindsborg, Kan., at 2 pm.

Sunday.

Jim Lehrer will be host for the three-hour
" performance.

=
Dallag attorney Steve Gutow, chairman of

the Jewish Community Relations Council of the |- -+

Jewish Federation of Greater Dallas, is resigning
that position June 1 to become regional director
for the Southwest American Israel Public Affairs
Committee, _

- He will be succeeded by Herbert Rosenthal.

A group of Presbyterian and Episcopal
churches is staging a 10-mile hunger walk at 1
p.m. Saturday at White Rock Lake. .

Proceeds from the effort will aid the Heifer

Project International. Heifer works in this coun. : -

-

try and emerging nations through self-develop- + -

ment programs providing cows, pigs, fowl,

sheep, goats and honey bees and the means and :

know-how to develop animal-raising programs. ;

The walk is open to anyone wishing to particy
1pate. !
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Size of TV Church Overstated Study Says

By ANDREW WALSH
9 z)Coumwzt Stqff Writer

church reveals that television evangelists are

- not to blame for declining attendance at

mainline Protestant churches and attract a
smaller number of viewers than many had

“thought.

“Television ministries have been suspected
of causing or at least contributing to the ero-
sion of mainline church membership, fman-
cial contributions and general participation,”
said George Gerbner, dean of the

of Pennsylvanias Annenberg School of Com-

" munications.

“Our study found no support for that
charge,” said Gerbner, a member of the re-
seach team that conducted the study with the
Gallup Organization of Princeton, N.J.

The investigation of religion and television
is one of the first scholarly studies of the rap-
idly growing phenomenon, which over the
past two decades has grown from low-budget
sermon broadcasts to an indusiry that in-
cludes Christian talk shows, soap operas and
cable television networks.

It has also-created a controversial — and
largely conservative — core of preacher-
sonalities, including Billy Graham, Jerry al-
well, i:m Bakker, Oral Roberts Jimmy
Swag’g rt 4nd Pat Robertson

One surprising finding is that rather than
competing with more traditional forms of re-
ligious practice, such as ehurch attendance,
religious television {rrogrammmg competes
mainly with other television programs.

Gerbner said that research into television

e

has shown that for many people prime time

- “televisionis a replacement for religious prac-
tice.
. A'two-year study of television’s electronic'.

“Watchmg telewsxoﬁ has Become a ritual
that meets certam neegds that used to be satis-
fied by religion,” he said.

The audience for religious programs seems

‘to he composed largely of people who are

drawn by values they don’t find on other tele-
vision programs. :

The study, released earlier this week, was
commissioned by more than 30 rellglous or-
ganizations, including the Presbyterian and
Southern Baptist churches, the National Con-
ference of Churches, the Urlited States Catho-
lic Conference, the Billy Graham Evangelis-
tic Association, the PTL Network and the
Rev. Jerry Falwell' “Old Time Gospel
Hour.”

It deflates arguments made by both llberals
and fundamentalists, :

For example, its fmdmgs contradict argu-
ments made by liberals that televised reli-
gious programs sap the vitality of other forms
of church life.

But it also finds no support for the common
fundamentalist argument that the new forms
of religious programming are attracting an
expanding audience of new converts. -

‘The programs appeal to an older, tradi-
tional audience and watching these programs
appears to be a confirmation of their religious
beliefs, not a substitute for them,” the report
said. :

The study estimates that Christian pro-
grams attract about 13.2 million regular
viewers, roughly 6.2 percent of the total TV

audience.
P -

ancnens-

“We found the audience ior religious te levnr-'
sion is smaller than has been claiméd,)’ the

-study said. But those who watch rehglqu tele-

vision programs are a steady and loyal rauch,
ence.:

The study reports that the audience for reli
gious programs is older, less educated, lower

_in income and pohtlcally more conserv.atlve

than the general television audience. ; | -
Steady viewers of religious telewsmq also
tend towards fundamentalist beliefs and aré
more likely to be residents of rural areas, the
South and the Midwest than others. ; !

Half of the steady viewers of religiéus ro=
grams are dissatisfied with ‘the prevaili ms

. moral climate’ and consider evangelism an

missionary work to be the main goal of thé
church, compared to only one third of non:
viewers. P

Only 20 percent of the viewers thlnk the
church should be “working for social justice,?
in contrast to one third of non-viewers, .

Researchers also found surprising sxmllar-
ities in format and content between the
grams of evangelical groups and those o lo—
cal church organizations.

Discussions of political topics took up
roughly half of both types of programs and i
both there were frequent condemnations of
abortion, homosexuality, and other forms of
sexual conduct the groups consider sinful. »

The key distinction between the two types

I

.of sponsors is that televison evangelists are

“more likely to ask for money, make tnore
numerous requests and ask for greater
amounts.”

s

.
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Study Showmg
 Limited Impact
;::Falls tO Daunt
Rehglo TV

iy a1l :
iy - By JOHR DART ﬂmﬂcltq(an Writer

"' Tha first comprebensive etudy of rell-
glous televiglon, released thle wesk and
»-indicaling that tha electronic chureh has
& much smaller sudience and Impact than

, previgusly believed, may not slow broad-

“ casting plars by church.related groups,

But certain data in the report promise m ,

ceung Fliglous “oommunicators W dak
f ,bgun whether their money is being
! wieoly mpant,

‘™o twa.volume, 1m£:ge stdy re- ..
ieared Monday to 3 Christan epan-
m—-m fram Reman Cxtholle and
+ pcumenical Prmmni o evangelical and

© rehariematic Protestant groups—demane
. rmu:d that the viewers of the so-called .
i electronic ehrunth ke SEpriningly fow in

,f & rturssher, mmyhava:%earmouvwm .

'ﬁ.,,;:hoﬂmdm urchgoers.
: ? inga - by - the
mrmmm: Ammsbers

Tha religious television audience I

rather stable, already considers reli-

e ‘aamldcmmmmmmw@
£ G'rmmjm

- @ Regular v:ewm of any religoam
mﬂn of any denominstion number
xbouleminn ot 82% of the estimat-

+ glon quite important and is not being
=  expanded by large numbers of con-
_,.wom.thonswnudylhows. That
.. lack of change corretstes with find-

AT e

=d_wial of pe | " Ings about commercial talevision.
gfw--’*" i
’&“ -

‘ﬁ"vm a mintmum of a huur mly on the mty—or crilles would. :' ;urvey in the recently released repert "I: it visibility and name wentification
o religious television & week; , the guilibiifty —of the audienca. found that of peeple who asid they gave to e Thoman asked
v;_u,ﬁmpu iy abot 7 mitlion for tbose wha ) sudisnces are largely conservative . religious tetevision, 81 % were Protestant rhetonul.ly ‘This and previcua studies on

ud:ulemomm.lwuk. '
-5 ® More than hsif of those who watch
-'-.- uwummmw:tchmuyanemtwo
&= mmm Another 21% nained three
4 0-ehows they waich, 14% named four,
Yorlesving on!y B% who watch more, g
b a detajled siudy of regional
P iy Sl e il
«--lBeventy percent pationally nttdr.hey
..n.!i-emommhuu maney to religious tels-
*peion programs. Of the 28% who do, only
amdowumﬂuly Again, the contriby- -
Toslors bave thelr favorite shown: Only 2%
e @nmmmwmemmm
wgmxelmonhow

memntdrm-:nnm
52 tticialty sponsored Boman Catholic netr .

w-ﬁ'*mmvesmmurmwnmm
,-a#um speciel fund-drives or budgeting -
g‘i')ﬂn E!d: dcmm!namm, rather than .

ﬂlnaeuul or charlsmatie Protestanty,
not surprising considering that 13 the
theological perspective of the lcadlng i
televicion mintstries.

- But a Catholic-aricnted UHF stetlon in} :
Los Angeles will go on the air today with!.
the hepe of sustaming and growing; -

- through viewer contributions, KIHS,; -
" Channet 48, was eftablished with finan-:
-] badung from consetvatlve philan-;-

throplst Harry G. John of Miwsukee.:

" KTHS will hava both Catholic and other
reug'.oua prograna aa well 25 family and,
lhows. ﬂid associzle director Ted'

reens. ©
Oreens sd'd ‘conaultants have told.
.KIHS' Santa Fa Communtcations
that 30% of the viewers who eend In -
s.coniributlons to existing Prctestant pro-
. grama are Catholic. Huwever a.he Galiup B

PO i

-

and only 14% wers Cathalic. Five percent
were In othar categorios.

Honsthelesa, the Eternal Word Tefavi-
glon Netwark based in the Seuth and

+ founded by a nun, Mother Angelica, has

Indicated that an independent, Cathalic.
emphasis network—carried In Southern
Californla on four eable zystemy—may be
&ble o survive.

‘The reasons for having religtous 'l.el-vl-
son sll need some pondering,

* wnother Catholle sister, Elizzbeth 'I'?'om~

an, CHM, of Los Anseles. Editar of Media
& Values, am & recently purchased
by & United Methodist agency snd re-
named Interfeith Media Journal, Thoman
contenda thal the smudy makes i§ clesr
that mainiine Protestant and Cathalic
church bodies, In particular, have to ask
nhatthe.rgmlure.

television, she saii, have shown tha:
“people don't make siguificant decisons
in their hives this way.” Talevision is
primarily an entertainment and mformn-
tion medium, she said.

The Anpenberg-Gatlup study conchud-
ed that the religious television audience it
tather stable, already consders relgion
quite Important and 1s not being expandsd.

. by farge numbers of converts. That kack

of fiux correlates with findings about
commercial television Annanberg Dean
Gerbirer poted eatb lb.m ‘reet

that for aii the
comnmercials, public Whlbiuchwgv
Httle, Still, wmall gu.t'\s tan b meaningful

financially for their products,
But Thoman suggested it may oot be
meaningful for church growps “Rebgious
1 *Please soe TELEVISION, Prze
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TELEVISION: Study Fails to
Igaunt‘the Electronic Church

) .

Coprisued trom Faye !

pegple want to pour money inig it hecause (hey think f
ey can gel their message oul, people will

respond,” she said.

That i2 tlearly the hopa of most television ministries,

Ingjyding the smbitious Southern Baptist sateflite
network Called ACTS (American Christian Television
Sygtam), now act for lsunching May 15. ACTS President
Jypmy R. Allen said $12 million hag been apent so far
and gifts and pledges of at least $2.6 million were raised
lasl week at simulianccus dinner meetings linked by
clpeed-circuit television. .
"We're on the precipice of launching the single moat
pawertid tool to win the world for Jesun Christ,” satd
Hfuaton Pastor John Bitagno, who will have an
evngelistic program o the Fort Werth, Tex -based
newark, California Southern Baptists said they hope to
jve ACTS pregrama on zbout 70 cable television
ma in the state by December,

tevants Picturs

Piaagne said anather $4.2 million in contributions
pded for ACTS over the next couple of years, but that,
te-an the alr, the network will generste it own
parive, -
Fhe coordineted entry Into religious television by
thern Raptists, the Eargest non-CatheMe chirch
¥ in the country, presumably puts them in cempel-
rt with Uie indepsnident evangealists and nondenami-
Jional Christinn networks also aimed &t a conserva-
e evangelical audience.
1 uniike the prominent ielevision ministrits, the
ithern Baptista will not ask for money on the air,
dagmo satd,

That difference in approach to money-raising was
evident also In the study on refigious televiston, “Tha
telayition ministfles were considersbly mare likely

- A 4

15.13

=

g £
¥:4{

¢ {854 ) than mainiine church programs (20%) to make
- suel requests” the report sald.

It eddition, the report said, *The most prominent
telepision miniatries generally requested more money
thar] the other typea of programs; helr average
minfmum request was $3) and their average maximum
request way gbout $600. No mainline church program
asked for a specific amownt of money.”

Antgnificant percentage of viewers surveyed who ate
In pwer intome groups give money to Llelevision

‘minfatries.

Bot one of the major findinga of the repart was that

© peaptle who contribute ts religlous programs also make
* dengtions in chureh (more than $180 & year). Regular

caniributors o religious television terd Lo go to church
morg then onre a week. Thelr parUcipetion in the
eleclronie church onty “tomplements” thelr churchga-
éng,!’caunrcl‘.era said.

The United Methodiet Church, which responded
ralher cooly In terms of morey for & proposal to buy a
commercial television statioh a3 a way W finance
religious programming, will hear a new proposal at ity
gquadrennial convention next month for $4.8 million o
assist locad churches and regronal conferences of the
3-million-member denaminalion in religiis programs
and public gervice aNNOUNCEments.

Charles Cappleman, president of the United Methodist
communications tommission, indicated two television
Boals for the mainline ehurches: Trying to draw peopte
to church and presenting moral izsues from 3 maintine
church perspective.

Capplvman, who 18 vice president for operationsy at
CBS Television Cuy. said his own church, St Paul's in
Tarsana, started putting a half-bhour wversion of its
Sunday service on Valiey Cable in February.

He defended a local chureh's use of such money by
noting that 5t Pawl’s has a $120.000 annual budget for 2
240-member congregation that has an average of 150
people attending on Sunday mormung. For 311,000 in
equipment and the annual $3.000 cosi of editing, the
church’a service is potentially seen in 50,000 bomes.

"I only 1% who watch Valley Cable tyne in™
Cappleman said, “you've got the opporiunity to tel] your
slary to five times as Mmany people as you have in
church.” He indicated thar the trocuction of such
church services on television might overcome fears
same pecpie have &bDGUL entenng & strange con-
gregation.

In addition, Cappleman said he believes the manline
churches “try 0 speak tp the trials of Lfe.” The
perevailing ministries in the-electrome church, he sud,
“talk mostly about suceess and easy success, *

“Sobetlng' Filodingy

In a similar vein, Peggy Shr.ver, head of researeh and
planning for the Natonal Council of Churches, said she
found the study's finding that relyfrous television is very
much like commerclal television “sobering.” Both
present a world oh screen that has mostly males, and
mostly in sutherity roles (uspally elergy), with minori-
ties, blue.collar workers, the elderly and Bousewives
rarely seen. : o

"The audience out there needs to know that ssmehow
the religious world notices &nd sees them as Tahuzhle,”
Shriver said.

Respending to a question, Shriver said that perhaps
drama with moral overtones would serve that purpose.
However, the repart appeared (0 show that such ¢rama
still has a limited aucience. The program “Inmghs”
raade in Southern Catifornia by Paulist Prochuctions, was
mentoned by 1% of viewers in the Gallup survey in the
repert—the same percentage whe mentioned programs
featuring evangelists James Robison and Herbert W,
Armsirong,
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Poll finds few but stable viewers .

TV

62710
By FRANK P.L. SOMERVILLE

The Baltimore Sun

NEW YORK —A two-year study fi-
nanced by 39 Catholic and Protestant
organizations has determined that
the actual audience for even the most
successful of the TV preachers is far
srnaller than many of them had be-
lieved,

“Infinitesimally small for the huge -

amounts of money spent” was the
way Rev. Everett C. Parker of the
United Church of Christ character-
ized the 13.3 million “regular view-
ers” of such religious programs esti-
mated by the polling.

That total, which Rev. William F.
Fore of the National Council of
Churches said reflects the number of
Americans who watch as little as 15
minutes of religious broadeasting at
a time, armnounts to about 8.2 percent
of the number of people in households
with TV sels, according to the re-
search.

But at a recent press conference,
for release and discussion of the data,
it became clear that interpretations
will vary as widely as the thiology of
the sponsors of the study.

The more liberal mainstream de-
nominations, which had felt threat-

ened by claims that TV evangelists
were drawing 130 million regular
viewers or more and siphoning con-
tributions away from the local
churches, breathed a sigh of relief.
Their representatives already are
beginning to reassess financial com-
mitments to competing religious

broadcast time.

Fore ohserved that when the study
zeroed in on “regular” viewers of an

hour or-more of the religious pro-

grams, the audience dropped below 7
million people, or 3.14 percent of the
total with TV sets.

George Gerbner, dean of the An.
nenberg Schoot of Communicatlons
at the University of P
and a member of the research team,
said he disagreed with describing as
“infinitesimal” the audiences for such
réligious broadcasters as Pat Ro-
bertson, Jimmy Swaggart and Rev,
Jerry Falwell “Limited, stable, yes,”
Gerbner said. “But clearly they are
supporting the programs.”

Ben Armstrong, executive director
of National Religious Broadcasters,
said the “big question” facing his
membership is, “How do we reach
out to the large number of people not
in our audience?”

preachers’ audience small

He said he was “concerned that mi-

norities and women are under-repre- .
sented” in the content of the religious |

programs studied. “We will review
that,” he said.

Armstrong was especially pleased
with the study’s conclusions that the
pational, nondencminational, mostly

fundamentalist religious broadcast-.

ers in his group are not draining the
resources of local churches but

rather that their loyal audiences dis--.
played a longlime allegiance to or-,

ganized religion.

“Television ministries have been
suspected of causing, or at least con-
tributing to, the erosion of mainline
church membership,” Gerbner said.
“Our study found no support for that
charge. There must be other explana-
tions if church aliendance has de-
clined and there is a lack of financial

support.” A

L g

— C —

&



- MILWAUKEE JOURNAL

MILWAUKEE, WISC,
D. 308,425 SUN, 513,255

APR 721 1984
LUBREES

Electronic church studied
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i

By Peter Kerr
@ New York Times Service

Religious televislon programs are not cutting
into church attendance, according to & new study.

A two-year study conducted by the University
of Pennsylvagias Annenberg School of Corumuni-
cationg Tound that religlous broadcasts appealed to
13.3 miltion people — 6.2% of US television view-
ers — who, for the most part, already have strong
religious beliefs. The programs, the study suggest-
ed, fall to reach viewers who are not actively rell-
gious and do not seem likely to make many con-
verts.

“This is both good news and bad news for evan-
gelical broadcasters,” said George Gerbner, dean
of the Annenberg School. “The good news is that
they do not reduce the number of people going to
local churches. On the bad side, we found they are
reaching a stable audience of those who are al-
ready religlously active.”

The study, commissloned by more than 30 rell-
glous organlzations, represents the most extensive
research to date on the phenomenon of the so-
called electronic church. '

Since the 1960s, the number of evangelical ra-
dio and television statlons has risen dramatically,
from fewer than 150 in the mid-1960s to more
than 1,000 this year, according to the National
Religious Broadcasters, an umbrella organization
for television and radio evangelists,

Resource drain feared

Some rellgious organizations wondered wheth-
er television preachers, who often espouse funda-
mentalist beliefs, were taking people and money
away from local churches by providing worship-
ers with an alternative at home. This was a major
subject of discussion in a 1980 conference of reli-
glous organizations and Social scientists held in
New York City under the auspices of the National
Councll of Churches and the United States Catho-
lic Conference. -

The study, designed to clarity the effects of reli-

. glous programs, was supported both by groups

that produce evangelical broadcasts and so-called
mainline groups, such as the National Councll of
Churches. The Gallup QOrganization in Princeton,
N.J., assisted in the project, which cost $175,000.
Viewers of religious television, the study found,
are no less likely to attend services than church-

. goers who do not view such programing. Most

viewers already ettended church and made regular
contributlons to religious organizations.

How they view shows

The audience for religious programs, the study
found, generally sees the programs as a comple-
ment to more traditiona! religious activities.

These viewers tend to be older, have lower in-
comes and less education than people who do not
watch religlous programs. In addition, they are
more likely to live in the South or Middle West,
are more likely to have fundamentalist religious
attitudes and more likely to be disturbed by what
they see as moral laxity on regular television pro-
grams.

Another finding of the study was that religious
programs, like other television fare, tend to under-
represent women, the elderly, children and mem-
bers of minority groups.

Representatives of religious groups that sup-
ported the study drew varied conclusioas {rom the
data.

“There are a very small number of viewers
from a homogenous group of people,” said Wil-
liam F. Fare, a spokesman for the National Council
of Churches. About the programs, Fore said, 1 do
not believe this is good evangelism, and I think the
study shows that.”

But David W. Clark, the vice president of mar-
keting for the Christian Broadcasting Network, a
major producer of religious programing, said the
study provided support for his organization's type
of evangelical programing. :

“We finally have an absolute finding that the
programs don't decrease attendance at local
chyrches,” Clark sald. '

e e
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8y MICHAEL D. SCHAFFER
Knight-Ridder News Service

NEW YORK — Religious television programs
serve more as rallying points for believers than as
tools for recruiting converts, according to & study
released this week.

Religious programming reaches a relatively small
audience, by commercial network standards, of “about
13.3 million, or 6.2 percent of the estimated total
number of persons in television households,” accord-

searchers

The researchers found lhat television ministries do
not appear to be takmg ‘members away from local
churches.

“Viewers of religious programs, including the
promiuent television minisfries, are no less likely than
non-viewers to attend, confribute to and participate in
local church activities,” the study concluded.

And viewers who contribute to the support of
television evangelists “do not correspondingly contrib-

- ing to the study, prepared by researchers at the Uni- _ ute less to their local churches " the researchers

lvania’s Annenberg School of Com-
munications and the Gallup organization of Princeton,
N.L

Reguler viewers of religious television “tend to be
older, more fundamentalist and lower in income and
education than non-viewers,” the study found. They
also are more likely to live in rural areas in the South
and Midwest.

“They are greatly dissatisfied with what they per-
ceive to be contemporary morality and interested in
spreading the Gospel more than social justice,” the
report continued.

The findings were released dunng a news confer-
ence this week at the Graduate Center of City Univer-
sity. The study, which took two years to complete,
was financed by the Ad Hoc Committee on Religious
Television, a broad coalition of more than 36 church

. organizations, including the National Council of -

Churches, Jerry Falwell's Old-Time Gospel Hour, the -
U.S. Catholic Conference, the Southern Baptist Con-
vention and the Christian Broadcasting Network.

The research included an analysis of the contents
of religious television programs, a telephone survey of
viewers and non-viewers in the Southeastern and
Northeastern United States by Annenberg researchers,
and personal interviews nationwide by Gailup re-

‘found.
The view of the werld expressed in religious pro-

V
N

Heavy viewers of
commercial television tend

‘to think of themselves as

political moderates

gramming competes less with mainline religion or
with local churches than dk:ith the “broader and, in
some important respects, divergent world of commer-
cial television itself,” according to the study. .

“Heavy viewers of religious programs are more
likely than non-viewers to describe themselves as
conservatives, oppose a nuclear freeze, favor tougher
laws against pornography, and report voting in the
last general election,” the stydy found.

Heavy viewers of commercial television tend to
think of themselves as political moderates, are more
likely to favor a nuclear freeze, are not as concerned
with the nation’s moral climate and “are far less likely

R a3

io say they voted in a genen election,” aoeording to
the study. !
The study also shows thallelevision has “an enot-
mous and pervasive power . . \to provide a substitute
for religion ..., to provide Yany answers that, ik
earlier times, religmn used tohrovide,” said Geerie
Gerbner, dean of the Annenber chool and one of the
researchers. -
Heavy viewers of general telyision are less likely
to attend and support the local cyirch than are those
who watch television less often, th study found.
The audience for religious p
comparisen to the audience for co .
. “The minimal audience for a sccessful networdt
television program is larger than wee estijating the’
entire audience for these religioushrogt
Larry Gross. one of the Annenberg re arch S.

b3

Va. . ; ‘
‘The current viewers of religious.
been won largely on the fringes of televijon time,”
Clark said. “Most of the programs are air
morning, 8 in the mommg, 9 in the m

uan Bmadcastmg Network Center in i
pr

ing. Our

- program, ‘The 700 pluh is aired nationallyat 10 a.m.

“daily. .
“time, at9pm at night .

. When we can put that progran in prime
. - then you begin ts get muoh
larger audiences.”

“We do have a tremendous, let’s say, jo
us to get into that prime time, which ishn accesd
matter, not a programming matter,” said tle Rev. Ben
Armstrong, executive: director of the Natpnal Relid
gious Broadcasters. xseople are not turred off so
much by religious television as they’re not here when‘l
the programs are on.” o
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TV ministry’s growth no peril
to churches researchers say

PHILADELPH!A (AP) — The growth- of 'I‘V‘.

evangelism has not caused many people to stop -
attending or donating money to their local churches, -

according to researchers who conducted a two-year_ :

study of religion and TV,

Television ministries have attracted millions of =
viewers, but these audiences. usually are made up of *
people with longstanding ellegiance to organized
religion, according to researchers from the Annenber,
School of - Communications at the__ﬂnmgm_ﬂ_
Pen%lwd the Gallup Orgamzat:on of Pnnce

The study was commnss:oned by a group of more
than 30 religious organizations.

- “Television ministries have been suspected of
causing or at least contributing to the erosion of -
mainline church membershlp, financial contributions
and general participation,” George Gerbner, dean of

the Annenberg School, said. “Our study found no

suppoit for that charge. o _
G_erbner, a member of the research team, said

s

commumcatlon research over the years indicates that
~prime-time TV drama, and religiou programming, has
‘become the “new religion” in the United States. -

The surveyers found that about 13.3 million people _

" or about 6.2 percent of all people with television sets in

the:r homes, regularly watch rellgloug programs.

The programs. “appeal to an-older, traditional
audience and watching these progzams appears to be a-

. confirmation of their religious beliefs, not a substitute

. for them,” the researchers said. i v

“Their interest in the electronic .church is comple-
_mentary to other forms of religipus practice, like

" church worship.”

Followers of TV evangelism typically are older, have
less education and income, are more conservative
‘politically and are more fundamentalist in their
;ehghous beliefs than the average person, the study
oun :

People who watch rellglous programs frequently
express greater conﬁdence in their local church leaders
than “light viewers” and “non-viewers,” they said.

-
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