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Study shows TV

empty the pews

-PHILADELPHIA (AP) —
has not caused many people to stop atiending or donating
.money to their local churches, according to researchers.
. who conducted a two-year study of religion and TV. . : .-
Television ministries have atfracted millions of viewérs, -
but those audlences are usually made up,of people with
. long-standing allegiance to organized religion, according to -
"' researchers from the Annenberg School of Communica-
..lions:at the University of Penns lvama and the Gallup
Organization of Princeton, N B e e
The study was commlssnoned by a group of more than 30 :
religious organizations, including the United Presbyterian

Church, the U.S. Catholic Conference and television, minis-

tries such as PTL Network and Jerry Falwell's Old Time .
Gospel Hour. '

“Television ministries have been suspected of causmg or.

at least contributing to the erosion.of mainline church
membershlp, financial contributions and general parti¢ipa-
tion,” said George Gerhner, dean of the Annenberg School,

“Our study found no support for that charge.”

- Gerbner, a member of the research team, said communi-
catmn research over the years indicates that prime time
television drama, and religious programming, has become
the “new religion” in the United States. ., .

“Watching television has become a ritual that meets .
«certain needs that used to be satisfied by rehg;on, he sand
in a statement this week. .

The surveyers found that about 13.3 million people regu-
- larly watch religious programs, or about 6.2 percent of ali
people with television sets in their homes, ~-wwwue v ®
.t~ The programs “appeal to an older, traditional audxence
and watching these programs appears to be a conflrmatioq
_,of their religious beliefs, not a substltute for them " the.
’ _researchers said. :
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The growth of TV evangehsm '

: ARTIST'S SKETCH BY JACK SHANNON

“Theu' interest in the electronic church is complemen-
tary to other forms of religious practice, like church
worship.”

Followers of TV evangelism typlcally -are older have
less education and income, are more conservative political-
ly and are more fundamentalist in their religious beliefs
than the average person, the study found.

They also are more likely to live in rural areas and in the
Seuth and Midwest than people who don’t watch rehgwus
programs, the researchers said..

People who watch religious programs frequently ex-

- press greater confidence in their local church leaders than

“light viewers” and ‘“non-viewers,” they said. _

About one of every four rehgxous programs mentions
local churches, and one in 19 urges wewers to attend!
chdrch, the study found. . _ , ‘
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TV preachers

-hicago Tribune
M0

‘The flickering blue light of the television screen
ppears to be more a baby-sitter for born-again be-
evers than an effective electronic tool for Christian
vangelism, according to a two-vear study of reli-
ious broadcasting released this week. -

The landmark survey, conducted by the University
f Pennsylyania's Annenberg School of Communica-
ons and the Gallup Organization, also found that the
iewing audience for religion-oriented programs is
maller than most experts expected — and signifi-
antly less than claimed by TV evangelists.

But the researchers also contended that religious .

roadcasts do not compete with local church congre-
ations for money or members, and may be *‘com-
lementary and mutually reinforcing activities
ather than substitutes for one another.” .

Those were among the major. findings of the
175,000 study, underwritten by a coalition of U.S.
hristian groups, including the National Council of
hurches and the National Religious Broadcasters.
The ‘‘Religion and Television” survey represented
ne of the first wide-ranging and objective examina-
ons of the growing electronic church industry,
‘hich spends mnare than 81 hillion = vanw e nire.

*
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sed air time alone.
redictably, partisans of religious programming

istries do not, as frequently alleged, siphon funds
m the institutional church. And critics of televi-
evangelism pointed to the relatively anemic
ience for such fare, as well as the survey's asser-
& that few converts are made through exposure to
preachers. '
“Reguilar viewers of syndicated religious shows, the
grvey said, number about 13.3 million, or 6.2 per-
t of the total number of people in U.S. households
gh television, The figure differs markedly from
vious Gallup research, which estimated that 18

rcent of all Americans watched religious pro--

mming at least once a week and that more than 30
percent claimed to have seen a religion-oriented
show over the course of one month. :
gﬁatever the true number, the profile of the audi-

€

for Chrie}tian programming has remained re-

rkably consistent in all scientific studies. Those

qi:;we(s are older, less educated, more likely to be |
living in rural areas in the South or Midwest, decid-

edly more conservative in their political postures
and more fundamentalist in their religio.s beliefs

than the avsrame A marnioan-

k refuge in the study’s assertion that electronic.

And the message they receive from the video vic-
s, the new study suggested, is plainly one that
Merves more to ratly believers than to recruit or
pnivert others.” The finding, while hardly surpris-
ing, nevertheless undermines the oft-stated claim by
evangelists, particularly when soliciting con-
tributions, that their broadcast ministry is bringing
thousands of once-lost souls inte the Lord's ledger.
_Even so, the audience for religious television ap-
pears to be stable and loyal, *‘drawn by content they
cannot find elsewhere on television,” the study said.
- Fully half of the regular viewers of electronic min-
istry say they are dissatisfied with the “prevailing
moral climate™ in the United States. Fifty percent
identify “‘missionary work” to be the chief goal of the
church, while only 20 percent said that “working for
social justice” should be a church priority.

Ben Armstrong, the executive director of the Na-
tional Religious Broadcasters organization in Mor-
ristown, N.J., said the new study “vindicated” his
long-held belief that televised religion **has a good
effect on the local church, that it does not take bucks
and bodies away from the church.”

But Armstrong said the survey underscored some
deep weaknesses within the religious broadcasting

minorities. It has long been known that women,
blacks and Hispanics are “‘overrepresented’’ among

ying withJlocal churches, study says

those who watch religious television programs, said -

Armstrong, but vastly underrepresented in roles on
such shows.

"White males are routinely depicted as authority
figures on religious programs, and women, if they
appear at all, are far more likely than their male
coeunterparts to discuss their personal problems and
physical aiiments. :

In a related matter, the May issue of U.S. Catholic i

magazine includes an essay by critic James Breig
who contends that Catholics should
preachers.

#Catholics are watching too much Christian televi-

sibi: too openly, and with too little critical analysis of

what is being broadcast,” charged Breig. *“Thus, a
néw hybrid has been born -- the fundamentalist
Catholic, who knows a lot about the Rapture but
nothing about the Real Presence.

¥Catholic viewers, in search of something less of-

fef;sive than ‘Three’s Company,’ should not assume

they have found it simply because they landed on a

TV preacher’s program,” Breig concludes. *Offen-

siveness comes in many guises, and one of them may
1 1"
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Study finds TV evangelism not hurting local churches

PRILADELPHIA (AP) — The growth of
TV evangelism has not caused many people
to stop attending or donating money to their
local churches, according to researchers
whé) ;:%nducted a two-year study of rehglon
an

Television ministries have attracted‘

millions of viewers, but those audiénces are
usually made up of people with long-stand-

#

g allegiance to organized religion, ac-
- cording toresearchers from the Annenberg

School of Communications at the Univer-

_alt_y_qu_qwgmla and the Gallup Or-
ganization of Princeton, N.J.

The study was commissioned by a group.

of more than 30 religious organizations, in-

. cluding the United Preshyterian Church,

the U.S. Catholic Conierence and telewsmn

|

ministries such as PTL Network and Jerry ¥°

Falwell's Old Time Gospel Hour.

“Television ministries have been -
suspected of causing or at least contribut- *
; ing to the erosion of mainline church mem- -

. bership, financial contributions and gen-

{

eral participation,” said George Gerbner,

. dean of the Annenberg School. “Qur study

fonnd no support for that charge »

Gerbner, amember of theresearch team,
said communication research over the
years indicates that prime-time television
drama, and religious programming, has be-
come the “new religion” in the United
States.

“Watching television has become a ritual
that meets certain needs that used to be sat-

* isfied by religion,” hesaid.
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Asxociated Pross

America’s booming “electronic
church,” operating via television

iYL

/

Television, was carried out by the';
Annenberg School of Communica- .
tionsatthe University of Pennsylva- ;

and often criticized assiphoning off _pia and the Gallup Organization for

membership, participation and
funds from regular churches, has
no such effects,-a pational study
concludes.

* It found that audiences of the
evangelical broadcasters also at-
tend and contribute to their local
churches and see “no conflict be-
tween syndicated religious televi-
sion programs and more traditional
forms of worship.”

* Rather, the two are regarded as
“vompilementary and mutually
reinforcing activities rather thanas
substitites for one another,” said
the report, released this week,

The two-year study, Religion and

a hroad cross-section of about 40 .
Christian organizations. ;

Theyrangefromthe U.S. Cathalic
Conference, the

and several mainline Protestant de-

nominations to the Billy Graham -
Evangelist Asscciation, the Chris- |

tian Broadcasting Newtwork, the
National Religious Broadcasters,
and Jerry Falwell's Old 'Time Gos-
pel Hour. -
“Television ministries have been

suspected of causing or at least con- ¢

tributing to erosion of mainline
church membership, financial con-
trihutions and general participa-

interdenomina- .
tional National Council of Churches -

tion,” said George Gerbhner, dean of

the Annenberg school and member -

of the research team.

“Our study found no support for
that charge.”

Instead, the study said the real
competitor seems Lo be commercial
television itself — what Gerbner
calls present-day society’s “new re-
ligion.”

The report said:

“General commercial television
viewing (seven hours a day in the
average television household and

. rising) may support or supplant
some religious satisfactions and
thus lessen the importance of relig-
ion for its heavy viewers.”

Heavy viewers werc found less
“likely than light viewers to read the
. Bible, indicating an influential

- - aa -

refutes criticism of ‘electronic church’

_rivalry betweem commercial televi-
sion and biblical faith.

The rise of the electronic church,
until now getting scant scientific
analysis, seems to he an echo of
“fundamentalist upheavals that
have shaken large parts of the
world,” the report said.

Itsaid that the broadeast evangel-
ism audience, totaling ahout 13.3
mnillion, tends to be more conserva-
tive, morefundamentalist and rural
than non-viewers and more dissatis-
fied with “the prevailing moral cli-
mate.” )

“Infact, their dissatisfaction with

the prevailing moralclimate may be
one of the most distinetive honds

‘between religious programs and

their viewers,” the report said.
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— Audience for

TV Religion Is
Conservative

Heavy viewers of reli-
gious programs are more
likely than nonviewers to

vatives, according to a
new study by The Annen-
berg School of Com-
munications at the Uni-
versity of Pannsylvania.
Théy opposg a nuclear
freeze, favor tougher
laws against pornogra-
phy and are dissatisfied
with the “prevailing mor-
al climate.”

The study also found
that television does not
appear o cause a de-
cline in church attend-
ance or in contributions
to local churches. Heavy
viewers of religious pro-
grams are just as likely
as nonviewers to partici-
pate in local church ac-
tivities.

—

v
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zall themselves conser- .
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Television vies
with religion
for ‘viewers’
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more pevple walch pnme-time televi-
sion, the less hikely they are to say
that they have had a religyous expen-
ence. People who watch TV a lot also
are le=s likely to read the Lible, the
study tound.

“Walching television has become a
ritual that meets certain needs that
used o be satisfied by religion,”
Gerbner says.

*“The new high priests of our soci-
ety are net executives, particu-
larly the program directors for the
three networks,”” he says. ““They do-
sign our religious curmadum, so to

Day after day, people fitp on their

|: televiskon sets, sit down and begin

soaking In, usually uncritically, the
memeges of commercial tetevision,
Gerbner said.

Research indicates that people
usually tum on their Lelevision Lo fill
ceriain hours of the day, nit W watch
a psrticular pruogram ~ much In the
way axne go W church becsuse it 1y
Sunday morniog. (arbmer says.

L JUML BN BOGCIELY UNCE LUsK M
oA M8 Curs o hwrw to behave from

Pelgian, bt wit SO ile3ingly

leaming socetal TS from televi-
sim ¢rama, Gertee: said.
“Relipyon B8 sgpposed o explain
the world to people — to tell them
the nature f the mverve, (he Dean-
ing of life and what ts right coo-
" Gerbner smps
Todzy, bowever, tedevision “pro-
sems @ total warld of meanmg whose
relationsh:p to society 13 Lke bt of
the chizch = a8 cartier time™
Gertoes says. - .
Obvicusly, these mstitutiors still
have influence, Gerbner says, bt
that influence hes teen & d
by the pouiarmy ¢! televieon —
which s second esl\y 10 sleep 23 an
ocoupation of Amer:c:ns,

The problem with thus, Gertmer
$ay3, ts that the ward view present.
ed by television is a1t adds with the
teachings of mom major retigions.

“The whole prime 1:me world |s
ooe of power and power plays.” he
says. .

3
“And the strooges guy is alwayw
right,” he says. ""That is ooe of the
tmportant mnn;nl of TV.”

Another message of pnme-time
(clevision s that bang greedy and
seifcentered is accemkable, he says.

“The underying plulosephy 18 in-
stant grauficatun — try a; you'li
like it,” Gerbner says. “And if ywu
like it, you 4u't Rive to ask any-
thing else — what 11 does 1o anyune
else, what ils consequences sre. If
you like 1t, you are right. The con-
sumer is king.”

Prime-time soaps. ®ch as “‘Dal
las” and ‘‘Dynasty.” typily this
creed of consumensm, Gerbaer says,
but most other shows @press similar
values.

Gerbner and his astociates at the
Amnenberg schoal il televivion's
usbalanced view of L8 world affects
frequent viewers’ stiitudes.

In » recent study o the relation

ship between televisv® and pulrtics,

found that whu wauh

TV heavily are less y than the

penerul pupadaiym 1Q favor socad

Justice, minuryty ngh'$ and equal op-
purtunmiies lor weenet

It is diffcull W G Tl wheshor
sl who weU h 160 i are (e
Cotjasm d L s o - aba tt aypran

bow acquire them through viewing,
Gerbner said.

Sull, questions about the effects of
television on religious, social and po-
bucal life are well worth
Gerbner said. Unfortunately, he
says, Americans scem refatively un-
cuncerned sbout the issue.

“The most important thing is to
recognize the power of television and
begin sddressing M in democratic
and pohitical ways,” he said. “We
are abuut the only country iIn the
wurid wdsy thes is swx doing that,”

According to Gerbner, religlous
lesders In partcular “have to fingd
mure (resuve weys to fulill their
Museion, In light Ju'lcvmuu,"

CConservative or tundementul
ey wlieady kiw whasl they huyve

PN RN LT T B PP

)
4
|
|
studled (elevision evangelists. “They
'tr!(ryinllomholddhr;!ludl-
ences by getting into prime time.”

hey are going (0 have 0 take un &
wounter-culturs! role and differems
pte themselves from commercial
jelevision end TV oreachers,”

"1 think that is (he prucess Lhat
roery churth wdsy w undesymng —
et uling hOw L0 At terrine ) vey

e NI W e tawr

Statt rlustration by Fen Wright
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TV Rehgwn Doesn’t Pull Worsthers
‘From Regular Churches, Study Finds

10 By Marjorle Hyer
{ad Wshlnguam Pos 51 Weiter

A now and detailed study of religious televiaion
and the peopls who watch it has demalished tels.
vision miniatries as a target of mainline chucches'
crilicism for the decling in their attendance and
contributions [n recent years,

Not only do viewsrs of tha TV ministries *find
no conflict” between their loyalties 10 syndicated
TV preachers and their local churches, but thay
B¢ the two entities “as complementary and mu.
tually reinforcing activitica rather than as substi-
Lutes for 028 another.”

This & ona of the key findings in the report en
“Religion and Television,” released this week by
the Uniysmaity _of Perpevivania’y Annenberg
Schocl of Communications md the Gallup Orgn.n
" lration.

“We've been fighting for years about this ques.

, lion,” said Ben Armstong, director of ths Nationa)
| Association of Religiow Brondmun. who called
the new staty “the greatest thing zinee ths tomato

i came to ftaly”

He predicted that the study’s conclusions on
this peint would trizger an outpouring of support
for more sefigion on television, 'Many of the
- crarches -that-have bess-

| Lhey eon the elactronic churdh a

. now reviss iheir views and work o get religion

. “onto the prima-time viswing houre” he said at a

" Mew York news conference on the study,

Leta encouraging to the TV evangelists who
nuise and spend millions of dellam aanually to
#av8 wouls, i the finding that they are, almost
without exception, preaching to the converted,

“The profile of the audience for religious pro-

" grams tends to be foirly coherent and well-

defined,” the tesearch roport maid. 1t I what Te-
tigious sudiences hava alwayn been: somewhat old.
et, lower in education and income, more conser.

vative, more *fundamentalist,’ and morg likely to-

live in rural areas and in the South and Midweat
than thoas wha do not watch religiou programa”

The researchers charactarized those who do not
watch religious TV as “the majority of the younger
end more 'upacals’ telovigion viewers. . .aore like-
ly ta be disintereated than hostile®—the movers
and shakem, in other words, that most svangeliats
would love to win to the fold,

The fact that three out of four of thess non.
viewers report they get up and switch chennela
rather than watch a religious program raises a cru-
cia] question: Por all the “reinforcement” that TV
greachers offer the faithfi, do they gt the aams
umremfomamyecuonoﬂhamr.hbyamma]
segment of society? ;

el will -

AFFILIATIGNS OF
VIEWERS & RON-VIEWERS
OF RELIGIOUS TV

FREQUENT NON-
DENOMINATION VIEWERS VIEWERS
Armericon Boptist 2.0% $%
Southern Baptist 19.0% 9.2%
Crher Boptiat N3% %
Lutheran—ALC & LCA % 1.8%
Missouri Synad Lutheron J% 4%
Other Lutheron : 2.5% 2.8%
United Methodist 8.3% 47%
Cther Mathadist 7.196 41%
Presbyrerian—FLUS &
- UPUSA 1L8% 4£.2%
Other Presbytarion 3.3% 4.2%
Episcopal 7% 1.9%
UCC, Disclples 1.4% 3.8%
Charismatic Christian 10.5% J%
Mondenom, 2.29% 1L3%
Other Protestont 5.46% 3.0%
Catholi 10.0% 31.79%
Jawish 2% 3.29%
RELIGIQUS TV HIT PARADE
PERCEMTAGE OF 544 VIEWERS POILED
WHO MENTIONED £ACH OF THE FOUOWING
Jimery Swaggort 2%
Crol Roberh 20%
700 Club/Pat Roberton 18%
PIL Club/Jim Bokkar 16%
illy Greham Cruseds/Billy Grohom 14%
Hour of Powsr/Robart Schuller 13%
Qld Time Gawpal’ Hc'.lrjkrry Falwall 129%
Rex Humbard B%
Baptist progroms 8%
Gospel Singing Jubilas 5%
Kennath Copeland 4%
Enest Angely 3%
James Robinson , %
Gamer Ted Armitrong 29
Roman Cathalic programs. 25
Horbert Armstrong %

The study was spansoted by cne of the most
Inclusive coalitions of religious groups ever to

. come together an a single project.

‘The 39 sponsoring groupa ranged from Cath-
olica and mainline liberal Peotestants to such fun-
damentalist and charismati¢ ministries as Jimmy

e

Swagzart and Jim Bakker's F’I'L Network, The
sludy grew out of a cunsultation on the electronic
church four years ago, sp&;:wred by the National
Council of Churches, the IS, Cathalic Conference
and the National Religious Broadcasters,

“The discution was heated, but none of ey had
the informtion needed to form informed opin-
ions,” recalied Dr. William F. Fore of the NCC,
who had helped coordinate the 1380 gsthmng.
Fore proposed to Armastrong that their eeapective
organizations exploze the poesibility of sobid res
search, and after mora than a year of meetings,
the Annenberg and Gallup organizations were en-
gaged for the project.

GOn Monday, tepresentatives of the sponsoring
ofganizations, meeting in New York, were
preserted with the results,

Richard Hirech, secretary for communication of
the U8, Catholic Conference, and a member of the
resarch project’s steering committes, appeared to
speak for most of the participants when be said it
w13 oo early fur the spensoring groups to say how
he research findings would be put to use.

Respondents questioned in the survey recalled
watching 101 different religious TV programs,
tanging from internationally a\mdmud produc-
tiora to tenlly telernst chureh setvices,

That only 18 of the programs mentioned wese
efferings of mainline churches indicates the roes-
sive expansmn of the electronic church, Two dec-
ades age, religious broadeasting was dominated by
wainline devvminations,

The atudy found that TV ministzies, defined as
*programs andt dencminations whose primary ex-
istence were in and through TV.” are the most
likely to ask for money. The study suid they ask
for it more often —40 percent ask three of o mors
times durityg a program and that they asked for
biggee contributions than other kinda of programs,

The reason most often given fur soliciting funds
~was to buy more airtie and spread the Gospel

Nearly a third of all viewers contribute finan.
cially to the programs they watched; 23 perceat
gave regularly to three programa Average cotitri-
butions for regular givers was $35.17; even regulas
givers with inconmes of less than $15,000 averaged
$ILTT per conteibution

Mearly & third of the regular contributor are
Cathalic, even though the programs are over-
whelmingly Protestant.

Nearly half of the religious TV viewers said mis-
sionary work and o\'angelmm should be the main
tasks of the thurch. Only 22 percent of reguilar view
er said working for social justice ahould be a
church's main geal, while 3¢ percent of nop-viewers

|

said that ehoutd be the main work of the church, —.
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Questions on TV religion

[

By Frank P, L. Somerville
%y 0O
s her male colleagues argued
Alast week about whether tele-
vision gives Christian evange-
lists enough bang for the buck, Peggy
Shriver could hardly contain herself.

Dr. Shriver is in charge of re-
search and planning for the National
Council of Churches, She was part of
a panel assembled at the City Univer-
sity of New Yerk to discuss and as-
sess the findings of a two-year,
$175,000 study of the ‘“electronic
church.”

The analyses of religious TV pro-
gram content and the public opinion
surveys were performed by the Gall-
up organization and the Annenberg
School of Communications of the Uni-
- yersity of Pennsylvania,

All styles of current American
Christianity were representied among
the 39 organizational sponsors of the
i study: Catholics, liberal and conser-
" vative Protestants and gradations of
helievers in between. They included
the big, successful religious broad-
casters, their imitators in the cld-line
denominations and still other church
leaders who have stoutly eschewed
such imitation. ,
" The sighs of relief from the last
group were audible after the re-
searchers described a consistent audi-
ence for the television preachers as
far smaller than had been claimed by
many of them.

Rather than 106 million to 130
million viewers, the regular followers
of the TV pulpit stars — those whe
watch as much as an hour of their
religious fare at a time — number
only 7 million, or 3.14 percent of
Americans with television sets, ac-

Mr. Somerville is The Sun's reli-
gion editor,

cording to the study. These who regu-
larly watch 15 minutes at a time
number 13.3 million.

The two years of research found
“no support for that charge” that the
tanned, well-heeled TV evangelists,
with their wide smiles and high-deci-
bel pitches for chastity and dollars,
are an important reason for erosion
of main-line church membership and
contributions.

“The programs appeal to an older,
traditional audience, and watching
these programs appears to be a con-
firmation of their religious beliefs,
not a substitute for them,” the report
says. “Their interest in the electronic
church is complementary to other
forms of religious practice, like
church worship,” -

George Gerbner, dean of the An-
nenberg School, commented: “There
must be other explanations if church
attendance has declined and there is
a lack of financial support.” The es-
tablished Christian denominations
should look for thejr competition Sun-
day mornings not in the television
ministry, he said, but in “general tele-
vision.”

A conclusion about the nature of
the religious programs themselves, in
contrast te the people who watch

"them, was what Dr. Shriver could not

wait to throw into the discussion hop-

per. .

“It is very sobering to me,” she
said when her turn came, that reli-
gious television iz as much a “distor-
tion of the real world"” as commercial
TV. .

She referred to the study’s finding
that *people who inhabit religious tel-
evision are similar to the characters
who populate the fictional world of
prime-time drama,”

Among the study's conclusions
about typical offerings of the syndi-

1
i
cated religious broadcasters: }
OMen outnumber women by ai
considerable margin on all programs, {
even though it is women who predom-!
inate in the audiences. ‘
O Men are porirayed in roles ofi
authority. The clergy are nearly al-:
ways men. <
O Women are generally younger
than the men on the shows. Rarely do’
the women quote the Bible, even,
though half of the women in major |
roles and one-fifth of all women par-"i
ticipants are professionals. :
{0 The women who are depicted or '
who participate are more likely than i
men to suffer from physical ailments
and personal problems. *Overall,
women in religious programs have
little authority and power, much like :
women in prime-time drama.” .
- O Minorities, especially minority .
women and all Hispanics, are under-
represented in the programs relative
to their numbers in the population as !
a whole. '

.

{0 Social, moral and ethical issues .

are discussed, but purely theological
questions “are not discussed with any
frequency.”

The programs’ “emphasis on per-
sonal problems and ailments,” with
their ‘“‘vnequal burden on women,”
the study found, has focused the tele-
vision cameras on “family tensions,
financial and heaith problems, unem-
ployment and physical handicaps.”

What is the Christian prescription
as manifested on Christian TV?

The “most prominent” of the reli-
gious broadcasters, the study said,
“tend to dwell most on these personal
problems and ailments and prescribe
spiritual solutions or — in one out of
four programs — financial contribu-
tions.”

Religious television, like commeri-
cal television, “is ignoring elderly

Y.~

people, is acting as though you are
not quite human unless you are
young, is underplaying ‘women signifi-
cantly, underplaying minorities and
blue-collar people and overplaying
the clergy, so that the priesthood of
all believers is not well understood,”
Dr. Shriver lamented.

Televised Christianity is “against
the real world,” she said.
Maybe the solution, in her view, if

- one must be found on television, lies

in secular, prime-time programs like
“St. Elsewhere” and “Hill Street
Blues,” which portray a slice of life
that often is not pretty.

“At least they are forcing me to
see people who are not part of my
world,” Dr. Shriver said. “That's my
confession for today.”

At a New York conference with
much the same participation four
years ago a “holy war” was mapped
between conventional churches with
dwindling resources and television
preachers with fat bank accounts.
Though not over, it has entered a new
phase. Better intelligence, it seems, is

.Are questions about the audience for shows like Jimmy Swaggart's missing the point?

beginning to bring the warring fac-
tions to their senses.

The religious broadcasters had
been viewed with alarm for a decade
as a proselytizing threat to the old,
established Protestant denominations
such as the Episcopalians, Preshyte-
rians, United Methodists and United
Church of Christ.

And these were being advised to
modernize their weaponry, to throw
meney at the problem, sort of like the
Pentagon.

“In order to survive, the main-

lines will be forced to meet the com- -
_petition head-on — buy air time,

make more and better use of TV
themselves, and in general get their
act together,” said Robert M. Liebert,
a psychologist, at the 1980 meeting of
church leaders drawn together by
their shared anxiety over the tele-
vised competition.

The seemingly huge successes of
the “electronic church” coupled with
doubts among its managers that the
rosy figures were entirely accurate
goaded both sides into action. Togeth-

e

er, they commissioned the study.

No theological accommodat;
has been reached between theii.
There has not even been a truce, real-
ly. The two flanks of Christianity are
off on their separate tangents again,
each encouraged by something in the
report. .

The Catholics and main-lin
Protestants were relieved ?v dhe sug-
gestion that the Jimmy Swaggarts,
Pat Robertsons, Jerry Falwells and
James Robisons are paper tigers af-
ter all. And Ben Armstrong, execu-
tive director of the fundamentalist
National Religious Broadcasters, was
thankful to be done with the charge
that his clients are, in effect, robbing
the collection plates and closing down
the churches. “Strange bedfellows,”
Dr. Armstrong said of the study's
sponsorship, “but very stimulating.”

The volumes of statistics produced
by the research are now being pored
over for further clues. The compilers
are satisfied they did their job. “We
had some good news and bad news for
everyone,” Dr. Gerbner allowed. “So
it must be right.” /
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I gxpgose it is good news that televised religious

- programs do not siphon off local church support.
. That's the outcome of an impartial survey, con-

ducted by the f Pennsylvania and the
Gallup Organization. It was financed by an unusual
combination of denominations, churches and TV
preachers in the Ad Hoc Committee on Religious
Television.

The results show that the “‘televangelists” mamly
preach to the converted. They “rally believers”

| more than they ““convert or recruit” new ones. How-

ever, the TV preachers apparently do not steal audi-
ences or reduce contributions to local churches, as
many of the latter had feared.

Apparently it is still up to the the local churches, to
carry out the Great Commission while the mass
“evangelists” of the tube protect the harvest already

in the barn, Of course, the nurture, reinforcement.

and growth of people who already believe is a very
important ministry.

If they do not evangelize that much, what do the
religious programs on TV do? According to the
survey they discuss political issues, for one thing —
on over half of both syndicated religious programs,
Maybe that shouldn’t be surprising. Increasingly
these shows are not in the plan-of-salvation “preach-
ing service” format but in the form of talk shows and

* into which potitical concerns certainly enter.

But the figures show that politics is also discussed

. in over half the televised local church services.

Maybe that shouldn’t be such a surprise, either.

* Black churches have traditionally been centers of

Ed
Corson

political activity, and whjte churches have had pen-
ods of high political involvement since the colonial
days, especially where **moral lssues" are con-
cerned.

In contrast, political issues come up on only
one-third of all commercizgl television shows.

Here's something strange revealed by the survey:
On religious TV programs, “Religious and theologi-
cal lssues are not discussed with any great fre-
quency.”

Now, why would pollti&zl controversy be OK onh
rellgmus programs, but religious and theologicat
questions tend to be bypassed? A desire not to rock
the boat? Not to admit that there can be legitimatie
differences of emphasis and opinioh among Christian
believers? Or fear of starting people thinking aout
their faith?

The facts established ﬁy the survey make me
wonder if we should stop worrying about the “elec-
tronic church” just becau.se it doesn't interfere w:th
local churches.

l“New hght placed on the electromc church

Televised church-style services — to consider only
one part of the electronic offerings — are solitary
experiences, To be sure, for the infirm who can no

- longer get to church they are essential contacts with

the preaching of the Word. (Half the auvdience for

- religous programs is 50 or aver.) But the fellowship
- and acts of worship can only be remembered or

imagined. And while those who can get to church use
the programs as a supplement more than a substitute
for churchgoing, accordmg to'the survey, that could
change.

-Solitary Christianity is almost a contradiction in

terms. Churches will have to meet the chalienge by
improving their preaching and worship services,
They wiil have to emphasize the mutua! support that
a real, live congregation can provide; too often,
“fellowship" means socializing only.

Starting May 1 the Southemn Baptist Convention is
launching the American Christian Television System
— with local churches responsible for getting it on
local cables — with a wide spectrum of broadcasting
besides religious teaching. This, like other services

-such as the Christian Broadcasting Network, is

designed to offer something more satisfactory than
the often tasteless, insipid and irrwponsmle fare of

‘commercial television.

Will local churches make the same effort to touch
the everyday lives of their people — while continuing
to seek those outside the faith — or will they leave it- -
to the tube?

Ed Corson is editor of the Macon Telegraph and
News.
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Profiling religious TV programing

Annenberg-Gallup study finds
no conflict with local churches,
analyzes audience composition

Mare definitive answers are now offered to
such questions as who watches religious TV,
what its messages are, why people watch
_ and how their church-going behavior relates
to religious programing.

The additional insights are found in a just-
completed study by the University of Penn-
sylvania’s Annenberg School of Communi-
cations and the Gallup Organization of
Princeton, N.J. The two-year research pro-
ject was commissioned by a committee of
more than 30 mainline and independent
church groups (BROADCASTING, Oct. 11,
1982). The research analyzed the content of
religious programs and included one nation-
al and two regional surveys of viewers of
religious and other programs. An Annenberg
research. team wrote the final integrated re-

It.
poln its sumation, that team points out that
“this study was conceived against a back-
ground of ferment and change in traditionai
religious involvement coinciding with the
rise of commercial television and later of the
religious TV ministries.”

The report initially focused on the reli-
gious audience, which it stressed is not es-
sentially new, young, or varied. “Viewers of
" religious programs are by and large also the
believers, the church-goers, the contribu-

gious programs do not present as much
-contrast as has been supposed. “Discussion
of political issues occurs in over half of both
television ministry and mainline programs
(but only one-third of general prime time TV
programs),” it said. “The TV ministries are
more likely than mainline church programs
to ask for money, with the prominent televi-
sion ministries making the more numerous
requests and asking for greater amounts.”
_Social and moral issues were found to be
discussed slightly more on the prominent TV
ministries while religious and theological is-
sues were not broached with “any great fre-
quency.”
With regard to participants in religious
programs, the report said men outnumber

tors,” it said. “Their viewing-of religious
programs correlates with all important mea-
sures of religiosity.”

The profile of the religious audience tends
to be “fairly coherent and weli defined,” the
study asserted.

“It is what religious audiences have ai-
ways been: somewhat older, lower in educa-
tion and income, more conservative, more
‘fundamentalist’ and more likely to live in
rural areas and in the South and Midwest
than those who do not watch religious pro-
graming.”

The research team estimated that regular
viewers of religious programs of ail denomi-
nations number about 13.3 million, or 6.2%
of the estimated total number of persons in
TV households. A

Viewers of religious programs are drawn
by content they cannot find elsewhere on
TV, according 1o the report, which said: “In
fact, their dissatisfaction with the ‘prevail-
ing moral climate’ {(much of which comes to
them through and from television) may be
one of the most distinctive bonds between
religious programs and their viewers.” The
sermons, the preaching, the music, the ex-
perience of having their spirits lifted and a
feeling of being “close to God” were fre-
quently expressed satisfactions of religious
PIOgram viewers.

The survey team found that those who do
not watch religious TV pro; e ma-
jority of the younger and more “upscale” TV

wotnen by a considerable margin, women
are generally younger than men, and minor-
ities—especially minority women and Hi-

- spanics—are underrepresented. It was also

pointed out that women are “rarely, if ever,
int the role of the clergy and rarely quote the
Bible.”

The report offered these audience profiies:

“Heavy viewers of religious programs are
more likely than nonviewers to describe
themselves as conservatives, oppose a nu-
clear freeze, favor tougher laws against por-
nography and report voting in the last gener-
al election. Heavy viewers of television tend
to describe themselves as political moder-
ates, are more likely to favor a nuclear
freeze, are not as concerned with pornogra-

viewers—are more likely to be disinterested
than hostile to such broadcasts. Only one in
four of those polled expressed objections
{mostly to the emphasis on fund solicita-
tion), but three in four choose to switch
channels rather than watch religious pro-
grams.

In its next step, an examination of the
relationship between religious programs on
TV and the local churches, the study found
“no support” for the charge that television
ministries have caused or at least contributed
to the erosion of mainline church member-
ship, financial contributions and general
participation. That, it said, is the feeling of
both viewers of religious programing and
frequent church-goers. Survey respondents
cited a need for “personal closeness to mem-
bers” of one’s local church as one reason for
local church attendance as opposed to a less-
er such feeling about TV ministries. The
study’s findings noted that not only was
there no conflict between syndicated reli-
gious TV programs and more traditional
forms of worship, but respondents “see them
as complementary and mutually reinforcing
activities rather than as substitutes for one
another.”

Howeves, the report said, “the world pre-
sented and the world view expressed on the
television ministries may compete more
with commercial television than with main-
line religion.”

As for the “messages of religious televi-
ston,” the research team concluded that the
contents of evangelical and mainline reli-
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THE ANNENBERG SCHOOL OF
COMMUNICATIONS

UNIVERSITY OF PENNSYLVANIA

Dr. Peggy Schriver

Assistant General Secretary for
Research, Evaluation & Planning

National Council of Churches

475 Riverside Drive, Rm 870

New York, NY 10115

June 10, 1984
Dear Peggy,

Enclosed you will find xerox copies of stories in the press on
"Religion on Television.," These stories were collected by the
University of Pennsylvania news bureau, Burrell's clipping
service and The Annenberg School and, hopefully, there are not
many that were missed. The study seems to have been widely
reported and has generated much interest judging from the number
of telephone inquiries we have received. These are still coming
in.

As we add to the file I will send copies along to you.
Sincerely,

Susanne Bradford
Publicity Coordinator

SB/me K . - N\
encl: : 4 =

ce: George Gerbner

3620 Walnut Street C5 Philadelptua, Pennsylvania 19104 Telephone 215-898-7041
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Those who
pray also
watch TV |

D

PHILADELPHIA (UPI) — Tele-
vision evangelism attracts a loyal
and stable audience of older viewers
'who are politicaily conservative and
theologically fundamentalist, a study
indicates.

The survey, conducted by the
Universilgg of Pennsylvania's Annen-
berg School of Comrmunications, was’
paid for by a group of religious
organizations, including such TV |
ministries as the PTL Network and
Old Time Gospel Hour.

. Researchers for the Gallup Orga-
intzation of Princeton, N.JI., also
worked on the study, :

George Gerbner, dean of the
Annenberg School, said the study
discredits the theory that watching
religious programs keeps people
from attending church.

“Television ministries have been
suspected of causing the erosion of
mainline church membership, finan-
cial contributions and general par-
«ticipation,” he said. “Our study
.found no support for that charge."

The survey estimated the num-
ber of people who regularly watch
religious television at 13.3 million,
about 6.2 percent of the estimated
number of people in households with
televisions.

“The programs appeal to an |
oider, traditional audience, and |
watching these programs appears to
be 8 confirmation of their religious
beliefs, not a substitute for them,”
Gerbner said. “Their interest in the
electronic church is complementary
to other forms of religious practice,
like church worship."

The study also showed the fol-
lowing about viewers:

0O Half say they are dxseatlsned
with the “prevailing moral climate.”
Only one-third of those people who
do not watch religious programs feel
this way.

O Half of the viewers consider
evangelism and missionary work the
main goal of the church. Only one-
third of non-viewers agree.

1 {1 Only one-fifth of the viewers
’ \)fisaid the church should be “working
- ="for social justice,” but one-third of |
non-viewers consider this a church
priority.

The survey was commissioned
by a coalition cailed the Ad Hoc
Committee on Electronic Church
Research. In addition to several TV
ministries, the committee includes
the National Council of Churches,
the United States Catholic Confer-
ence, the Southern Baptist Conven-
tion, the United Presbyterian Church
and more than 30 other religious
organizations. B2




The “Electron

ic Church”

Sﬂ!@@&!s the Word

From Sunday preachars to
soap operaa with a spiritual
message, TV-style religion
{s floodling the alrways.

A surge in religious hresdessting not
seen stuce the early 1951 promises to
Tere millions 1nore te e “electronie
church.”

Juining the high-rnergy “prime-time
prenchers™ of recent years is o Qurey of
new celigion-orented tulk shows, saap
uperas and magozine-formal programs,
alt designed to entertain viewers as
well as to preach

The new spiritual progrars have the
potenliol to reach a widening aurience
as a result of the explosion of cable
television, satellite transmission an
the ahility of hig-money religious
groups ta purchase commereial time,

These tremb are undethned ina ma-
Jar yepart, "Helbgaon and Telovision,”
released April 36 by o ceslition of
groops ranging from fimdumentalist
Frodestunts ta Baran Catholics. Among
the fndings of the Ad Hoe Commitlee
on Religious Tolevivion

® Ahout P16 midhen Y e or
6.2 percent of the television audiance,
regulerly watch religious programs.

w Ahout half of the wudienee is age
8) wad over, considetably alder thun
the audience that does pot watch reli-
gious. programs. Some 63 percent of
viewers are women, and 70 pereent
are white.

= Mast of this pudience wses televi-
sion as a supplement, not o substitute,
for going to church.

& Political issues are dizvussed in
more than half of the programs, while
eomplicated theologics) fones are rare-
iy dehuted.

The report comes at a time when
churches are trying ns never before ta
reach people vin the airwnves. He.
searchers at Cleveland State University
estimate that the number of stalions
offering religinus programs is growing
2t the rate of one 1 month.

Growing movement. According to
National Relipinus Broadeasters, a lrade
organization, the number of organiza-

tions producing rv!ig{:ms TV programs
and films grew (rom 240 1952 to 365
last year. In the same perioed, TV reli-

gious pregrams increased froty Y96 1o
LOHL. Meamwlhade, TV slutions devoted
exclusively to chivrch-relaed progrum-

il:]

iy N =
Mother Angelica, an Alabama nun, has signed up

105 cable systems far her programs.

ing grew from 65 to 70, and religious
raclio stutions from 922 1y 1,045,

Cable channels are proliferating, too
[h seme comnumities, cable systems
carry all three major rel
works—the Christinn Broadeasting
Network, the PTL iPraise the Lordd
Network and Trinity Broadeast

The newest entry is the American
Christian Televidon System, to be
laviached May 1 by the miltinnmem-
ber Seuthern Baptist Coms ention, The
nebwork watl relv on loeal chureh com-
mittees to sien up lecal cable operators.

Tnstead of a diet of sermons, the net-
work will feature sueh offerings as
“Lifestyle” for women, “The Sunshine
Factory™ for children, “The Super
Handvman® and “The Plaut Croom”

AUTS {5 just one cxunple of the new
style of religious broadeasting that is
intended to be an entire television
prackange rather thun relicious instruc-
tion wlone, The Catholic Telecommum-
eutions Network of America, beaun
November, 1981, distorbutes prograns
to 46 cable svstems reaching 1.2 mil-
Lon hames. It features i RO
wiveformat ness ol e eightweel
MUTFIEe SeTies amorn? iy oifering

C Was Lew,

vowadavs vou have tu compete
with programs that cost a hatfmlhen
dollars an hour to produce.” comments
CTNA's president. “You
can't just proclues sehbock™

The C7FXNA has been soruewhat up
staged by a nun ing Alabama, who has
established the Eternal Word
Television  Network,  which
reaches about L6 milbon subs
scribers on 105 cabde svstenss
Mother Angelica, who obiected
to the content of movies on a o
cal station, set up shop in a ua-
rage in August, 1950 and has
beerr broadeasting familv shows
such as “Robin Hood™ and ~1
e aleng with inspirational pro-
grams and ralk shows

Che ot the higeest forces of
change todday dr religrons broad
casting is the Christian Broadeast
ing Network. based m Virginia
Beach. Va. The 24-hour network.
reaching 23 million homes, pro
vides a mix of religious progruns
and zeruns of eld Fumily TV senes,
plus news and docwmentaries

The CBN's flagship program,
“The T00 Club,” hostexd by URN
fouader Pat Rebertson, has a
talk-show furmat with distesion
of issues such as workd debt, pray-
er in schools and hofmosexualiy
Freguently, famous guests come
on the air to deseribe their hn
winue conversions.

A

In addition. there are dwsws
such as “Another Lafe,” a Chris-
tian soap npera; “Superbook.” with ani-

nuted Bibsle stories, and “Don't Ask M
Ask Cod,” & prime-time specialin which
togs stars dramatize questions people 1y
they would most like to ask Cod.

Unlike some old-time programs. the
CBN does not use the hard sell. “The
basic point is that we see ourselves as
broadeasters who just happen to be
Christians,” savs CBX Vice President
Michael Little '

A "Tonight” format Using a sonue
what similar approach is the PTL Club
hosted by lim Dakker, a former prote-
gé of Robertson's. Rather than a Bibls
thumping sermon, Bakker provides a
talk show in a stele eften compured
with Johany Carsen’s “Tomght ™ \hu“

While thewe new chows and ther
soft-wll messages are making inroads
most surveys show that the Sundi
church-style programs stifl are the
meat and potatoes of religions brosd
casting. Arcording to the lalest Atk
tren survey st \ou‘u bBer. the Res
Bobert Schuller’s “Hour of Power™ s
the highestrated religious progra
fellowed by "Qral Roberts wnd You.
oy Swoanzeart, "Dy of !_)\\rﬂ\t‘r\
and Nes Humbard. Next come “The
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Pal Robarteon, lelt, and #sn Kinchlow use tafk-zhow
tormai on Christizn Broadeasting Network'

Woarld Tomorrow,” Jerry Falwell und
Kenneth Copeland

Whether in the new or the old for-
mut, religlous breadeasting comes un-
der heavy eritliclsm from  traditional
churchey. The “Religion and Televi-
sion” regort calmed mony theotogions’
feurs that religious television iy tuking
people away {ram church. The report,
prepared by the Gellup Organizetion
and the Annenberg School of Cammu-
nications at the University of Peonsyl
vann, found that 49 TorsTil of the

T artend churely iegulals

Yer, Witliam Fore of thc National
Council of Churches complains that
maost religigus broadeasting offers “a
very patlid diet, People will be malnour-
ished in religious bie 3 they aecept
anly the electrenic chureh ™

Yavid OF'Brien, church histotian
at the College of the Holy Cross in
Worchester, Mass., frclsth.n people
w hﬂ('v])end on TV religion miss the
fellowship of u loca) chureh “Flee-
tronic religion is dangerous for the
culture because it decpens poople's
estrangement from the wider com-
munity,"” he says,

OGn the other hund. pewerful era-
tors on TV “pat pressure on loeal
churchies to do a Better job,” com-
ments the Ilev. James Draper,
president of the Southern Naptist
{onvention. But he acids. “You
CAan't very casily go 1o Oral Reherts
or It Robertson in a family erisis ™

Others complain that preachers
who huve the money to huy cam-
mereiud time are responsible for the
steady decline in public serviee re-
hgienan tedocusts, The resull. A minch
fatd e o 0] TeILS viewse—
etch of 1t dorm 1By evanpeli-
cal ministers—is bheinyg presented
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Jewish groups point to
the reduction in “Direc-
tions,” the nondenomina-
tional series on AHC, fram
once aweek loseven times
a year as an example.

Controversy also cen-
ters on the fund-raiang
tuetics of come religious
broadeasters, many of
whom use toll-free nurm-
hest to garner pledyes

“Fhe quality of Tund-
raising technicues needs
to be carefully examined.
and religious brondcasters
need a code of cthics
which involves fairly de-
tailed ‘thou shalt nots,” "
contends coeiclogist Jef-
frey Hudden, suthor of
Prime Time freachers Ve
questions such practices
as sending out letters im-
plying that the viewer’s sou) could be
in jeapurdy if ne money i sent. How-
ever, broadcusters counter that such
pravtices pro the exception rather than
the rale.

Meshadist theologian Albert Outler
comptains thut too many religious
broadcasters threaten to close their
shows unless they raise more money.
Yet, he sees little evidence that viewers
are being impoverished “When cam-
pared to other things peeple waste ther
money on, who is toospy that guilible
people are heimg presedupon?™ he ashs

A recent survey by Barry Litian of
Michigan State lm\crsm found that
religions viewers in the Crand Rapide
and Lansing, Mich.. areas gy e an aver-

700 Club,™

age of $339 & vear to religious pro-
grams, but appeared to donate even
more to their churches. Flo Conway
and Jim Seigelman, authors of Hely Ter
ror, estimate that religious broadeasters
colieet 500 million dollars 2 year. a Fig-
ure disputedd by many broadeasters,

Other critivisms come fram gronps
that object to the stereotvpes found on
teligious shows, "Characters on roli-
gious TYX tead to be white, adult males
of middle weome,” savs the Cheveland
State report. “Minority characters usu-
atly hold minor or guest roles.”

“God sent us ReAYAN.™ As the fall
elections approach, many experts sev 4
trend teward more pobitical discussicns
on religious programs. While most will
not actively endsrse a candidate for
fear of losing their tax-cxempt status,
there are wavs of getting .imund it,
comnents guthor Hadden, “There is
ne divect ceference to Jese Jackson,
Cury Hart and Walter Mondaly as =n-
ners, but the inference is that God sent
us Bonald Beagan and we'd better not
Yot this stip away,” he clams.

Theologian Gutler savs the religions
broadcasters” influence is oy errated,
pointing to the failure of Congross to
back constitutional amendments they
favor, such as a ban sgatnst abortion and
the return of praver to public schools,

FEven so, many experts predict st:il
more growth for the electronie church
s priowe andience—okder peeple—is
becoming an increazsing part of the total
popalation. and an evpandma arras of
technology is poised to br the -
tudl message to them

Fy WIWCHAFL DO

Jerry Falwell and uthar Sunday arators still h-wu 'icp rl'tnqx dnsprle inzoacs by rewcomers.
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Survey fagds relatively small congregatlon for electronic evangellsm

A just-announc 9 survey of those who regularly
watch religious broadcasting on television debunks
some myths.

The survey, done by the vaersnx of Pennsxlvam%
and the Gallup polling organization for a coalition o
Christian " groups,
electronic evangehsts is older, less educated, more
likely to live in rural areas, more pohtmally
conservative .and religiously fundamental than the
average American.

That is no surprise. Other survevs of religious
broadcasting said the same thing. But the
Pennsylvania-Gallup survey goes farther:

B The regular audience for religious broadeasts is
relatively small — about 6.2 percent of the total of
Americans whe live in households with television.

That means an estimated 13.3 million people are
regular watchers of rehglous broadcasting, a number

Foin menndlnm tlhnem 2t cdlsmmmb e

v mmwlinm Astewraseo

4/24/1984 Green Bay Press-Gazette

shows that the audience for -

which put religion’s share of the audlence at 18 to 30

- percent.

B Those who regularly watch religious
broadcasting on television tend to be faithful members

- of local churches.

That, says Dr. Ben Armstrong, executive director of

 the National Religious Broadcasters organization,

shows that religion on television *has a good effect on
the local church, that it does not take bucks and
bodies away from the church.”

Most important, the survey figures — if accurate —
show that the raw-numhber appeal of the religious
broadcasters has been overestimated. That may have
been done by those fearful of the TV. preachers’

alleged political clout.

Finally, the survey shows that electronic
evangelism differs littlé from traditional religious
effort in one important asptict — most preaching
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. Study of the TV church

By Joseph Berger (70
Newsday Religlon Writer

‘Four years ago, & kind of summit meeting
took place to address a growing and unsettling
force in American Christianity —the television
preachers.

Represented on the one side were the Nation-
al Council of Churches, the main coordinating
body for U.S. Protestant and QOrthodox denomi-
nations, and the U.S. Catholic Conference. On
the other side were several stars of the electron-
ic church, including Pat Robertson and Robert
Schuller, and leaders of the National Religious
Broadcasters, a predominantly fundamentalist
association of religious programers. = = -

William Fore, the National Council o
Churches’ communications leader, argued that
the television preachers were encouraging a de-
pendence on the artificial images of the tube,
thereby separating people from their communi.
ty churches and the real-life spiritual exper-

iences there. Moreover, the demands that - 5=

television imposes to be commercial and popu-
lar — particularly when fund raising is in-
volved — were diluting religious content,
making for poor evangelism.

Ben Armstrong, the National Religious
Broadcasters’ executive director, took the appo-
site position. He said the electronic preachers
were bringing new souls to Christianity, spur-
ring people to become more religious and obser-
vant and encouraging them to participate and
give to their local churches.

Both sides, however, had no reliable figures
to back up their arguments, and so they
launched a project uncommon for the coopera-
tion evinced among adversaries. They spent
$175,000 and enlisted the University of Penn-
sylvania’s Annenberg Schoorcﬁ'-C'c'meTn?nica-

impact of television on religion.

The study was released last week, and, as

might be expected, it changed no one’s mind.
. Both sides found comfort in the two thick vol-
umes of statistics and graphs,

The study’s main conclusion is that religions
television shows are not siphoning off members
ot meney from mainline and other local
churches. It also confirms that the people who
watch such preachers as Oral Roberts, Jerry
Falwell, immy Swaggart, Pat Robertson, and
dJim Bakker are "somewhat older, lower in edu-
cation and income, more conservative and fun-
damentalist, and more likely to live in rural

areas and in the South and Midwest than those.

who do not watch religious programs.”
Fore wondered how accurate the surveys
" were when it came to attendance and contribu-
“tions. “People do tend fo give responses that
please the interviewer,” he said. And he noted
that some of the evidence did indicate the shows

were cutting into attendance. Fourteen per cent -

of the 954 viewers of religious shows sampled
[1,049 non-viewers were also sampled] said they
watch the shows as a substitute for going to
church. Two out of 10 said they watch programs
during church hours on Sunday morning.
“There is some erosion,” Fore said. “It's not
- quite accurate to say that [the electronic
" church] does not take people away. It's like
{John F.] Kennedy winning the debate with
{Richard] Nixon by five per cent. But that five
per cent is a big percentage.” :
Fore also acknowledges that, despite what
people say in a survey, there are limits to what
they will shell out towards religion, and that if
they are giving a certain amount to the fund-
raising appeals on TV, they may be reducing
their giving to the local church commensurate-
ly. Finer — and more expensive research —
may be needed.
What Fore liked best in the data were the

i it to study:t:!}.e. .
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Jerry Falwell: spreading the message

smaller than the boasts of video preachers like
Falwell, who once said his own program drew 25
million viewers. The Arbitron figures show that
there are only 13.3 million regular viewers of all
religious programs combined, and that only 7
million of those watch one hour or more & week.
Armstrong, taking his own readings of the
data, chose to latch on to a different figure for
audience size. The poll Gallup designed asked
respondents whether they had watched a reli-
gious program in the past 30 days, and 32 per
cent said they had, which would translate into a
national audience of more than 30 million.

™ Also, Armstrong felt the study may quiet the

fears that mainline church groups have had
about making a greater investment in televi-
sion. The study, he said, clearly “validated the
integrity of the local church . . . The study
showed that it really is a help to the local
church and the more a person watches the elec-
tric church the more he goes to his local church
and supports it financially.” .

Critics, taking a different interpretation of
the data, might respond that people who go to

‘church a lot and donate money there tend to

watch a lot of religious television, so the evi-
dence on the preachers increasing church par-
ticipation is not yet in.

Settling this one, in the absence of more fine-
ly tuned data, could be a chicken-and-egg argu-

‘ment. The report's summary itself says that

“the audience for religious programs on televi-
sion is not an essentially new, or young, or var-
ied audience, Viewers of religious programs ars
by and large also the believers, the churchgoers,
the contributors. Their viewing of religious pro-
grams correlates with all important measures of
religiosity. It gppears to be an expression, con-
firmation and cultivation of a set of religious
beliefs and not a substitute for them.” So the
report also seems to be saying that the TV evan-
gelisty’ claims that they are winning millions of
new souls may be a little overstated. -

What is perhaps most striking about the new
report is that it found that mainline denomina-
tions and the fundamentalist groups are not
each other's enemies 50 much as they share a
single enemy — television itself. Television’s
typical fare, the report said, “tends to erode or
overcome demographic, geographic and other.. |
differences that traditionally distinguish differ-
ent groups of people.”

Since the study found that people who watch a
lot of television are less likely to go to church,

eive monev nr read the Rible. the daminance of
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RESEARCH NOTES

=TV evangelistsr\.rs. established churches
. - - R - B

Television evangelists are
not stealing the faithful away from
the established churches, accord-

“ing to a study by researchers at
the University of Pennsylvania’s
Annenberg School of Communi-
cations.

Contrary to opinions widely
held by social scientists and reli-
gious organizations, Tv viewers
who watch and support religious
broadcasters also go to church,
the rescarchers found. _

The study also disproved the
popular notion that Tv evangelists
have created a broad new follow-
ing of religious converts. Rather,
the researchers found, audiences
who follow the electronic preach-
ers tend to have a longstanding.
commitment to organized reli-
gion. !

The study, by a team of re- -
searchers headed by George
Gerbner, dean of the Annenberg
School, was commissioned by a
coalition of more than 30 religious
organizations, including the Na-
tional Council of Churches, the
{J.8. Catholic Conference, the -
Southern Baptist Convention,
National Religious Broadcasters,
and the Old Time Gospel Hour.
The Gallup Organization of
Princeton, N.J., also participated
m the study. i

According {0 surveys conduct-
ed for the report, 13.3 million peo-
ple—or 6.2 per cent of those in
households with television sets-
regularly watch religious pro-
grams on TV.



i‘Electwmc Church’ Faulted for Not Reﬂectmg Real Life

Ld7D

By FRANK P.L. QOMERVILLE
The Baltimore Sun

As her male colleagues argued last week about
whether television gives Christian evangelists
enough bang for the buck, Peggy Shrwer could -
hardly contain herself.

Ms. Shriver is in charge of research and planning

-for the National Council of Churches. She was partof

a panel assembled at the City University of New York .

to discuss and assess the findings of a two-year,
$175,000 study of the ““electronic church.”
The analyses of religious TV program content and
“the public opinion surveys were performed by the
Gallup organization and the Annenberg School of
"Communications of th sylyania,
All styles of American-Christianity were
represented among the 39 organizational sponsors of
the study: Cathelics, liberal and conservative
Protestants and gradations of believersin between.
They included the big, successful religious -,
broadcasters, their imitators in the old-line
denominations and still other church leadersho

- Huntsville Times (Huntsville, AL)

have stoutly eschewed such imitation.

The sighs of relief from the last group were audible -
after the researchers described a consistent zaudience
for the television preachers as far smaller than had
been claimed by many of them. .

Rather than 100 to 130 million viewers, the regular
followers of the TV pulpit stars — those who watch as
much as an hour of their religious fare at atime —
number only 7 million, or 3.14 percent of Americans
with television sets, according to the study. Those
who regularly watch 15 minutes at a time number
13.3 million. )

The two yvears of research found “no support for
that charge’ that the tanned, well-heeled TV
evangelists, with their wide'smiles and high-decibel
pitches for chastity and dollars, are an important
reason for erosion of main-line church membershlp
and contributions.

“The programs appeal to an older, traditional
audience, and watching these programs appears to
be a confirmation of their religious beliefs, not a
substitute for them,’’ the report says.

A conclusion about the nature of the religious

4/25/1984

programs themselves, in contrast to the people who
watéh them, was what Ms. Shriver could not wait to
-throw into the discussion hopper.
“Itis very sobering to me," she said when her turn
came, that religious television is as much a B
idistortion of the real world'’ as commercial TV. "’
She referred to the study’s finding that “‘people who
:inhabit religious television are similar to the
‘characters who populate the fietional world of
prime-time drama.”.
Among the study’s conclusions about typiecal
offerings of the syndicated religious broadcasters:
® Men outnumber women by a considerable
‘margin on all programs, though it is women who
‘predominate in the audiences,
' @ Men are portrayed in roles of authority. The -

;clergy are nearly always men.

® The women who are depicted or who partlclpate
-are more likely than men to suffer from physical -ﬁ
ailments and personal problems. *
“Overall, women in religious programs have lxttle
guthorlty and power, much like women in prime-time
rama.” -2

e Minorities, especzaIIy rmnorlty women and all ;

. Hispanics, are under- represented inthe programs

relative to their numbers in the populationasa
whole.

The most prominent of the rehglous broadcaster;,
the study said, **tend to dwell most on these person4l
problems and ailments and preseribe spiritual 1
solutions or — in one out of four programs — financlal

contributions.” ;

Religious television, like commerical television, § ' ,
“isignoring elderly people, is acting as though you, |
are not quite human unless you are young, is .
underplaying women significantly, underplaying H
minorities and blue-collar peopl.e and overplaying .
the clergy, so that the priesthood of all believersis *
not well understood,”” Ms. Shriver said. 2
[}

Maybe the solution, in her view, if one must he
found on television, lies in secular, prime:time
programs such as ““St. Elsewhere” and “Hill Street:
Blues,”” which portray a slice of life that often is not t
pretty.

‘*Atleast they are forcing me to see people who are
not part of my world,”” Ms. Shriver said. “That’s m v
confession for today ” o ,

*
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EVALUATING EVANGELIST BROADCASTS
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Studies show religious programs no

By John Dart
Los Angeles Times

1 )
The (f%rst comprehensive study of reli-
gious television, released this week, in-
dicates that the electronic church has a
much smaller audience and impact than
previcusly believed. : .

But the study may not slow broadcast-
ing plans by church-related groups. And
certain data in the report promise to
cause religious communicators to ask
again whether their money is being
wisely spent.

The two-volume, 160-page study re-
leased this week to 39 Christian sponsors
— ranging from Roman Catholic and
ecumenical Protestant to evangelical

and charismatic Protestant groups —
demonstrated that the viewers of the so-
called electronic church are surpris-
ingly few in number, mostly have one or
two favorite shows, and are already
churchgoers.

For instance, the {indings by the Uni-
versitF of Pennsxlvania's Annenberg

cnool of Communications and the Gal-
fup Organization include:

* Regular viewers of any religious
program of any denomination number
about 13.3 million, or 6.2 percent of the
estimated total of people in television
households — in contrast to the estimate
of 20.5 million in 1980 by sociologists Jef-
frey Hadden and Charles Swann in their
boek, “Prime-Time Preachers.” But the

1
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new figure of 13.3 million represents
those who watch a minimum of a quar-
ter-hour of religious television a week;
the figure drops to about 7 million for
those who watch at least one hour a
week. .

.* More than half of those who watch
religious television watch only one or
two programs. Another 21 percent
named three shows they watch, 14 per-
cent named four, leaving only 8 percent
who wateh more, according to a detailed
study of regional samples in the South
and Northeast.

= Seventy percent nationally said they
never contribute money to religious tele-
vision programs. Of the 28 percent who
do, only 5 percent do so regularly.

.

longer attract big television audience

Again, the contributors have their favor-
ite shows: Only 2 percent give money to
three or more television evangelists or
shows, .
Mainline Protestant efforts and a new
officialty sponsored Roeman Catholic
network have generally tried to raise

money from special fund drives or bud- .

geting within their denominations,
rather than rely on the generosity — or,
crities would say, the gullibility — of the
audience,

The audiences are largely conserva-
tive evangelical or charismatic Protes-
tants, not surprising considering that is
the theological perspective of the lead-
ing television ministries,

The reasons for having religious tele-

AE SN

vision still need some pondering, said a
Catholic nun, Elizabeth Thoman, CHM, "
of Los Angeles. Editor of Media &.
Values, a magazine recently purchased”
by a United Methodist agency and ren-
amed Interfaith Media Journal, Thoman
contends that the study makes it clear
that mainline Protestant and Catholic
church bodies, in particular, have to ask
what their goalsare. ’;

“Is it visibility and name identifica-
tion or changing people?” Thoman
asked rhetorically. This and previous
studies on television, she said, have
shown that “people don’t make signifi:
cant decisions in their lives this way.”.
Television is primarily an entertain-
ment and information medium, she said:
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" Thomas Radecki {l.) and the NCTV have rated Mr. T and “The A Team” as being most violent on tv,

By RICHARD ZACKS

The Entertainment & Sports Pro-
gramming Network’s founder and
minority owner, Bill Rasmussen,
has agreed to sell 15% of ESPN to
Turner Broadcasting System if TBS
succeeds in buying the other 85%
from Texaco. '

Both Mr. Rasmussen and a TBS
executive confirmed the existence
of the deal.

Texaco previously announced
plans to sell its share of the cable tv
network, which it acquired as part
of its recent purchase of Getty Oil
Co. (EM, Aprii 12).

Texaco is to draw up bid parame-

ters this week, according to in-

formed sources, with bids likely to
arrive in early May.

Sources say Texaco's priorities
are cash, speed of closing and a
comnitment by the buyer to honor

~ USFL nixed ABC offer:
Insider column—Page 4

P founer agrees to sell sar

all of the cable network’s commit-
ments,

At press time, ABC executives,
including Herb Granath, president
of ABC Video Enterprises, were
preparing to go into a meeting that
could add another major element to
the ESPN sale. According to
sources, the possible purchase of
ESPN by ABC was at the top of the
executives’ agenda.

In a telephone interview from
Tulsa, Okla., where he is doing con-
sulting work for the Satellite Pro-
gram Network, Mr. Rasmussen said
TBS is the only company that has
contacted him directly,

He said, however, that he has
been told that Gulf & Western and

{Continued on Page 42)

Conventioneers descend |
on Las Vegas and France |

The National Assn. of Broadcasters annual  §
convention in Las Vegas and Marche Interna- §
tional des Programmes de Television in i
Cannes, France, are keeping industry execu-
tives busy (Page 3). For example, the Big 3

are trying to get their share of the overseas

market with only a few properties. (Page 24)

instant gratification

Taft Broadcasting's saie of its U.S. amuse-
ment parks quickly boosted its stock, but an-
alysts are more attracted to the long-term
picture. (Focus on Finance column, Page 41)

Se diépute
NCTV’s efforts

By CRAIG LEDDY

For the past several years, the National Co-
alition on Television Violence has gained much
attention by warning about the ill effects of
watching excessive viclence on tv. '

News coverage of the group has ranged from
stories in the Wall Street Journal and the
Washington Post to appearances on “Today”
and “Nightline.” . .

As a result of such exposure, the coalition

Related editorial on Page 6.

and its leader, Thomas Radecki, a 38-year-old
Illinois psychiatrist, have become highly visible
participants in one of tv's most controversial
ongoing debates.

Backed by the findings of psychology re-
searchers, the NCTV has preached loudly and
relentlessly that many of the tv shows enjoyed
by millions of Americans may be hazardous to
their mental health. The group widely publi-

{Continued on Page 28)

ABC News cancels debate

WasHingron—ABC News canceled its political
debate between the three Democratic presiden-
tial contenders May § at Chio State University
because it was doubtful that Rev. Jesse Jackson's
schedule would have allowed him to attend. Hal
Bruno, political director of ABC News, said the
network hasn't scheduled any other-debates dur-
ing the primary elections, but the Democratic
hopefuls have been offered a spot on “Nightline”
if they can arrange it. :

“Twilight Zone’ trials ckayed

Houoywoon—In a decision that shocked the
film production community here, a Los Angeles
municipal court judge said there was enough evi-
dence to try director John Landis and two others
on three charges of involuntary manslaughter
for the deaths of the actor Vie Morrow and two
¢hild actors in the July, 1982, filming of the
“Twilight Zone: The Movie.” The judge said Mr.
Landis, the special effects chief Paul Stewart
(Continued on Page 42)
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Meanwhile, KYA-FM will be
shown under that designation

rather than merely as KYA.

“As chairman, I'm unwilling to
put us back into that maelstrom of
lobbying,” he said. “Frankly, some
commissioners don't want me to

In late March, 20 senators signed
a letter to the FCC urging it to

Before the mediation, Arbitron
had not planned to reissue the San
Francisco Bay Area reports.

postpone any change in the rules
The mediation panel convened

Some of the more cynical report-
April 12 in the Arbitron offices in
The research company main-
tained it followed its usual policy
of using the call letters that were in
use at the end of the survey period.

ers Jaughed at that statement, lead-
The reissue is expected in May #

When asked if the delay was a
response to the letter, Mr. Fowler
said, “No, it’s not being done he-
cause of pressure from the Hill.”
New York. It recommended that
Arbitron reissue the book, substi-

tuting the KY A (am) call letters for
KOIT (am). In other words, KOIT

rium that reflects President Rea-
ing Mr. Fowler to grin and say,
“Give me a break, will you now?"#
{am) will not appear at all.

for at least two years—a morato-
gan'’s wishes (EM, April 5).

sources and the commissioners
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Under pressure from the White

House and Congress, both of which
But in his statements to report-
ers, Mr, Fowler indicated that the

commission doesn’t want to touch

the issue until next year,
Mr. Fowler blamed a busy FCC

agenda for causing the delay and

said the lobbying war took “an
Protesting stations said the re-

Adding to the confusion, Arbi-
tron listed KYA-FM as simply
KYA because, after all, there was
port confused time buyers.

Specifically, complaining sta-
no KYA (am) in the book.

The proposed rules change
sparked an intense lobbying war
The EMRC became involved
after San Francisco-San Jose sta-
tions KABL (am, fm) said a San

between the networks, which were

had vowed to delay the rules

change until at least May 10.
tions complained about the fall

delighted with the plan, and the
Hollywood community, which
claimed the proposal would ruin
many program producers and in-
dependent tv stations.

sided with Hollywood, Mr. Fowler
undue toll” on commission re-
survey (EM, Jan, 26).

Francisco station, KYA (am),
changed formats, ownership and
call letters during the last two days
of the survey, yet all of its ratings
results were reported under the
new call letters, KOIT (am).
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By CRAIG LEDDY
WasningToN—The regulatory
battle over tv program ownership
and syndication rights has been

put on ice until next year.

By MORRIE GELMAN
Arbitron Ratings Co. last week
decided to reissue its fall radio rat-

The move was recommended by

“We're going against our policy
and are reissuing a book, though
the Electronic Media Rating Coun-

Last fall, Mr. Fowler led an ill-
fated drive to relax the rules,
which currently bar ABC, CBS
and NBC from owning and syndi-
there were no mistakes made,” a

Mr. Fowler made his statements
cating the shows they air.

Mark Fowler, Federal Commu-
nications Commission chairman,
last week called off the FCC’s plan
to ease the financial interest and
April 20 during an informal lun-

network syndication rules until

Busy schedule blamed
cil, an independent organization
established to mediate audience

measurement problems. It was for-
merly known as the Breadcast
T
Wiai
e
;
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hiel
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e
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cheon with reporters in the com-
mission meeting room.

ings books for the

spokeswoman for the audience
measurement company said.

. =

o o
S L g Sl iR
o B o R R e e L - L) i GE R R R e e S IO D s e g
% = Q2 NG mwﬁwﬁwatﬁwﬂh‘ﬁ%ﬁﬂ“ @,.mﬁmwmwﬁ@m@w L qiwﬁ.ﬂﬁméﬁﬁms w@wwvﬁu el i
G ¥ v %ma‘mk RSt E AR e %.a,mwwwwewm%ewmw&wi&mN.Naw e,m.T
=} o L e R N R e s DR BRI B i Lot R e e T e e i
o = o o s R e TR R B O R R
g g - - - =
£ @ B e L e e S e O e e R Pl

fight for a

lence has
, the Big 3 are slugging it out at the April 24 to 29

e

10
may be money

but investors are

more taken with the company’s potential to expand and upgrade its

broadcast properties. (Page 41)

v
Page 1)

car numbers” before

dt

Date Tv Ratings

1S10N
Thelnsider .................

becomes better known in

the source said. (Page 3)
's News

WorldNews . . ..............

iled at Videotex ’84. Atten-
Viewpoint ... ...

dees at the Chicago exhibition last week seemed to believe that get-
Season-to-

Who

IRE

L
it

ike Schmi

%

;.

10
.43
.34

41

FocusonFinance ...........

S. producers and syndicators rake in
.6

%
we as an industry are foelish not to intercon-

based Taft Broadcasting Co
(Page 18)

I, 60611,

imism preva

’ 62nd annual convention in Las Vegas April 29

through May 2. (Pages 3 and 24)

CBS and NBC, the giants of American tv,
Chicago,

mere 20%. 5till

intstone and M

of the cable tv network to Turner Broadcasting System if

ABC,

¥

740 Rush St.

The major networks seem be making headway in
their efforts to persuade advertisers to base their buys on broader
Getting off to a late start, Tokyo-based Dentsu, the
world’s largest advertising agency, is moving aggressively into

Cable operators should interconnect to deliver bigger
markets to advertisers, said Jack Clifford of Colony Communica-

The regulatory battle over tv program ownership
and syndication rights has been put on ice until next year. Mark

Peter Lund is likely to hecome president of CBS
Sports before the end of the year, according to a well-placed source.

The Learning Channel moves to a 24-hour-a-day
schedule on Jan. 1. The Washington-based nonprofit cable tv net-
work now offers 10 hours of programing a day. (Page 4)

The DHsney Channel, which turned one year old last week,
should have 2 million subscribers and be operating in the black a
tions, at a Southern California Cable Assn. meeting last week. The
chairman of the country’s 30th-largest multiple system cable opera-

The three major £v networks, hurt by their loss in the
hattle over the financial-interest rule, are retaliating by hitting Hol-

The Entertainment & Sports Programming Net-
work's founder and minority owner, Bill Rasmussen, has agreed to
lywood producers in their pocketbooks, Alan Hirschfield, chairman
of 20th Century-Fox Film Corp., charged last week. (Page 3)

sell 15%

The National Coalition on Telev
gained much attention by warning about the ill effects of watching

excessive violence on tv. But little is known about the organization
itself. ELecrronic Menia recently condueted an in-depth investigation
of the interest group and uncovered numerous questions about its

methods and its claims. {Page 1; Editorial on Page 6}
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France. Back in the U.S., broadcasters will put aside programing in
ment

favor of polities and bringing out the vote at the the National Assn.
mitted that teletext seems to be taking a back seat to videotex. (Pages

year from now, says James P. Jimirro, president of the pay tv ser-
12 and 14)

vice. However, Walt Disney Productions, parent of the Disney
Channel, last week reported that the Disney Channel lost another $9
million during the second quarter, which ended March 31. (Page 10)

demographics and to be more supportive of controversial program-
ing. Advertising agencies and advertisers confirm that they are con-
sidering new ways of buying and judging tv time, and that should be
reflected in their upfront, or advance, buying for the fall season.

(Page 26)
tors and program suppliers, Dentsu and its archrival, Hakuhodo,

Japan’s No. 2 advertising agency, are getting into the cable tv indus-
try to ensure their considerable media buying power is not eroded by

the growth of electronic alternatives to broadeast tv. (Page 40)
ting new videotex services and software into the marketplace will

Fowler, Federal Communications Commission chairman, last week
halted his drive to ease the FCC’s financial interest and syndication
Japan’s booming cable tv industry. Planning to become both opera-
take more time and money than expected. Many attendees alsc ad-

rules until “after 1984.” (Page 2)
meni to the presidency is being delayed until Mr. Lund, formerly

Marche International des Programmes de Television in Cannes,
Mr. Lund recently was named exec vp of the division. The appoint-
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{Continued from Page 28)
even in a political speech and even where a
speaker doesn't know he’s inciting imminent
violence. That speech is not protected.”

Dr. Radecki says the group isn’t against all
forms of violence on tv.

He says it approves of shows containing
“educational violence,” designed to teach
rather than entertain.

Such shows, he explains, include Shake-
speare’s plays and “The Day After,” ABC’s
program about a nuclear holocaust.

One of the ihitial strategies of the NCTV
was to spur boycotts of products advertised
on shows containing high levels of violence.

But the coalition largely has abandoned
that approach because, Dr. Radecki admits, it
hasn’t been too successful.

The group’s literature urges its readers to
send letters to the networks and to Congress
to bring about a reduction in tv violence.

Officials at the major commercial net-
works say they receive few complaints about
violent fare, that most complaints about pro-
gram content concern sex and blasphemy.

In an effort to heighten public concerns
over tv, the NCTV has in the past year
begun pushing for legislation that would re-
guire the commercial networks to provide
one ad spot to tv violence opponents for
every three ads containing violent promo-
tional material for a network program.

The NCTV has a Washington staff mem-
ber, David Hostetter, a 1983 graduate of Jun-
iata College in Huntingdon, Pa., who shares
office space with the Telecommunications
Research Action Center.

Mr. Hostetter says the legislation has
picked up endorsements by many public in-
terest groups, but Congress is wary of deal-
ing with it, particularly in an election year.

Endorsements have always been part of
NCTV’s strategy. After its formation, the or-
ganization began collecting formal endorse-
ments from top psychiatrists, psychologists,
hospitals and other organizations.

But several of those listed as endorsers in
the NCTV’s recent newsletters told Evzc-
troNIC MEeDIA that they aren’t actually en-
dorsers of the organization.

“Where did you pick this up?” said an as-
tonished Fred Seligman, when told that the
child and adolescent psychiatry department
he heads at the University of Miami School
of Medicine is listed as an NCTV endorser.,

“We don't go around endersing groups,”
Dr. Seligman insisted.

After EvrcTronic MEpDia’s inquiry, he
dashed off a letter to the NCTV asking for an
explanation.

Dr. Radecki insists the NCTV has signed
statements from every individual and insti-
tution it lists as an endorser.

Some administrators of institutions may
not he aware that a previous director en-
dorsed the NCTYV, and some people endors-
ing as individuals may accidentally have
signed up the organization they work for, he
explains.

When asked about this, Dr. Seligman said
he has been at the department since the late
1960s and that neither he nor his predeces-
sor, who is a close friend of his, would make
such an endorsement,

Shouldn’t have been listed

Officials at the Children’s Orthopedic Hos-
pital and Medical Center in Seattle say their
hospital shouldn’t have been listed as an en-
dorser, either.

“The hospital board doesn’t do those sorts
of things,” said Sue Macek, the hospital’s
communications director.

- However, the NCT'V then produced an en-

dorsement sheet dated in 1981 and signed by
Truman Katz, the chief executive officer of
the hospital then and now.

In response, Ms. Macek stood firm. “We
are not affiliating ourselves with NCTV,”
she said. :

“We felt it was presumptuous on their part
to continue an affiliation based on an agree-
ment signed back in 1981.”

Mr. Katz couldn’t be reached.

Dr. Radecki said the hospital’s name
would be removed from the endorsement
list,

The director of the Children’s Treatment
Center in Ontario, which also is listed as an
NCTV endorser, said that organization, too,
is not affiliated with the coalition, though a

previous director, who left the center in
1981, had signed an endorsement sheet.

Bob McAllister, the former host of “Won-
derama,” a children’s show on WNEW-TV
in New York, says he was aware that the

NCTV used his name several years ago, but

he doesn’t recall sighing any endorsement
sheet.

Mr, McAllister believes the NCTV got his
name from an ad he placed in the New York
Times objecting to a violent promotional tv
commercial aired during “Wonderama.”

Mr. McAllister said his name was taken off
the list after he appeared with Dr. Radecki
in a panel discussion and “we didn’t hit it off
too well.”

Mr. McAllister adds: “The basic idea 1
agree with—cutting back on violence on tv.
But I think this Radecki is on his own ego
trip.”

Know little about NCTV

The NCTV has been endorsed by many
top doctors, but some of those say they know
little about the group and that they endorsed
it merely as a means of endorsing the cause
against violence,

“I've heard some uncomfortable things
about the group and have sometimes been on
the verge of having my name removed as
one of the endorsers,” said a top tv violence
researcher, who asked not to be identified.

“On the other hand, frankly, I feel the
issue, no matter what the group is about, is a
real one. Sometimes you have to stand up
and scream about it in order to get something
accomplished.”

Milton Eisenhower, professor emeritus at
Johns Hopkins University and former chair-
man of the President’s Commission on the
Prevention of Violence, says he is convinced
that tv violence is harmful, particularly for
young people.

“But I don’t know offhand about that asso-
ciation,” says Dr. Eisenhower, who is listed
as ah endorser. “What is ifs formal name
again?” :

After checking his files, Dr. Eisenhower
found that he had, in fact, endorsed the
group in December, 1980. When asked what
he knew about the NCTV, he said, “Not a
great deal. But I am against violence on tele-
vision.”

Some person, including those who have
completed research on the effects of tv vio-
lence, are pleased to support a group that is
standing up for their side.

“The purpose [of the NCTV] is to inform
the public that the amount of violence on tv
may not be healthy, particularly for chil-
dren. So that's why I lent my name,” says
Lester Grinspoon, associate professor of psy-
chiatry at Harvard Medical School.

One endorser, John Paul Brady, a profes-
sor of psychiatry at the University of Penn-
sylvania, says he donated about $50 to the
NCTV “because I feel it's a useful cause, be-
cause the evidence that violence adversely
affects viewers is very good.”

And another endorser, Edgar O'Neal,
chairman of the department of psychology at
Tulane University, calls the NCTV “a very
good organization” and says the group’s
newsletters are useful.

In recent literature, the NCTV lists as its

board members Grace Baisinger, past presi-

dent of the National PTA; Townes Osborn,
president of the Washington Assn. for Tele-
vision and Children; Nelson Price, public
media director of United Methodist Commu-
nications; Dr. Radecki, and Mr, Simon.

John Lion, a professor in the department
of psychiatry at the University of Maryland,
also is listed as a board member in recent
releases, though he resigned last summer.

Another board member, who asked not to”

be named, explained that the group merely
is trying to save money by using old statio-
nery bearing Dr. Lion’s name.

“It’s bad practice, but that’s what he [Dr.
Radecki] does,” the member said.

The same source said Dr. Lion resigned
due to disagreements with Dr. Radecki.

Dr. Lion’s response to the report couldn’t
be obtained; he didn’t return repeated phone
calls to his office,

One-third of the budget

Dr. Radecki says he contributes about one-
third of the NCTV's annual budget of
$100,000, while the rest comes from the
group's some “2,000 to 3,000 members.”

He says members give an average of $20,
while a few give $200 or more, Among the
heavy contributors is Dr. Radecki’s brother,
Patrick, a physician in Oregon.

Last year, the American Medical Assn.
granted $8,250 to the NCTV to help it run a
conference on tv violence in Washington last
October.

An AMA spokeswoman says the member-
ship wanted to reassert its concern over the
issue.

Dr. Radecki says that before his days with

the NCTV, he urged Action for Children’s
Television, a public interest group, to get in-
volved in the tv violence issue and that he
sent ACT $1,000. :

But Peggy Charren, president of ACT, dis-
putes Dr. Radecki’s report.

“T guarantee you,” Ms. Charren says, “it
was not $1,000. He may have sent some small
amount, but not $1,000.”

She says ACT hasn’t affiliated itself with
the NCTV because “they’re talking about ad
boycotts, rating programs, wiping violence
off tv and censuring programs. These ways
of doing business are more of a problem than
the violence on tv.”

In its effort to educate viewers about tv
violence, the NCTV has had the most success
gaining publicity with quarterly monitoring
reports.

The reports list the number of violent acts
contained in broadcast and cable programs,

For example, in the fourth quarter, 1983,
results, “The A Team” and “The Fall Guy”
clocked in as the heavyweights of violence,
both with 46 acts per hour.

About 9,000 newsletters

The NCTV.sends out about 9,000 of its
guarterly newsletters, including some 1,000
to the press and about 500 to tv stars.

The results have been published widely by
the press and have been the basis for appear-
ances by Dr. Radecki on nummerous tv and
radio programs in the U.5. and abroad.

But some leading researchers guestion the
methods NCTV uses to generate its findings.

“Tom Radecki is going around spouting a
lot of figures, but we don’t really know how
he arrives at it,” says George Gerbner, dean
and associate professor of communications at
the Annenberg School of Communications.

Mr. Gerbner, who has conducted exten-
sive tv research for the past 13 years, says
one of his associates consulted with the
NCTV when the group: initially established
its methodology. But the NCTV, he says, has
since “somewhat departed from it, from
what I understand.” }

According to a statement of its monitoring
procedures, the NCTV defines a violent act
as “interpersonal violence: The deliberate
and hostile use of overt force (or the immedi-
ate and direct threat) by one individual, an
agent, coercively against another individual,
a vietim.” :
~ Based on their severity, the acts are

(Continued on Page 34}
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cizes its counts of violent acts
contained in broadcast and cable
tv fare.

The findings fuel criticism of
Mr. T’s brutishness, Bugs Bunny's
antics and Michael Jackson’s pop
videos, to name a few,

But despite its high visibility
and loud voice, the NCTV re-
mains largely unknown to much
of the public. Few seem to know
or understand much about its
purpose, its background and its
methodology.

To learn more about the orga-
nization, ErectroNic MEDIA re-
cently conducted a lengthy in-
vestigation that included inter-
views with many people familiar
with the group.

Among the findings:

® Some of the endorsers listed
on the NCTV's official stationery
say they are nothing of the sort.

# The group's viclence-measur-
ing methodology is disputed by
some leading authorities on tv
viglence, including George
Gerbner, a scholar long identi-
fied as being decidedly indepen-
dent of the broadcasting indus-
try.

8 The organization’s largest
single source of funding appears
to be Dr, Radecki himself.

® The NCTV’s violence moni-
toring is done by four parttime
employes and a recently hired
fulltime director. They nave re-
ceived two weeks of training, all
of it in-house.

Indeed, the NCTV seems to stir
nearly as much controversy as the issue of tv
violence that is its focal point.

On one side of the issue stand the organi-
zation's supporters, who praise the work of
Dr. Radecki’s cealition in raising America’s
conscience about ¢v violence.

On the other side are Dr, Radecki’s critics,
who condemn the group’s action as the work
of “a zealot.”

Meanwhile, much of the television indus-
try incorrectly equates the coalition with
conservative advocacy groups such as the
Rev. Jerry Falwell’'s Moral Majority or the
Rev, Don Wildmon's National Federation
for Decency.

The NCTV is affiliated with neither.

In fact, the. NCTV was spun off in 1979
from the National Citizens Committee for
Broadeasting (since renamed the Telecom-

Thomas Radecki, chairperson of the National Coalition on Television Violence, manitors a tv program for

violence with two of the coalition’s raters, Ruth Crayton and Jim Beeson.

broadcast and cable iv networks. The goal is
to reduce violent program content by 75%.

That educational effort includes an ongo-
ing drive to legislatively force the commer-
cial networks to provide air time to oppo-
nents of tv violence,

The NCTV points to stacks of research
showing a causal relationship between tv
violence and aggression and some even sug-
gesting that watching violence has resulted
in more crime. ’

On the other side, various researchers
point to studies suggesting different conclu-
sions, and the tv networks note research in-
dicating that tv vioclence has no harmful ef-
fects.

The group started out to deal “only with v
violence,” as an introductory pamplet states,

Over the years, its newsletters have broad-

“We hope that we can some day, here in the United
States, get so we can start locking up the producers
and distributors of obscene violence. Once we can
start putting these people in prison, I think the
situation will change. It’s only a matter of time.’

munications Research Action Center), a pub-
lic interest organization.

At that time, the NCCB was chaired by the
widely known consumer activist Ralph
Nader. Mr. Nader, however, says he had vir-
tually no involvement in creating the
NCTV. ’

The coalition, based in Champaign, IIl.,
with office space in Washington, claims to
have grown to more than 2,000 members.

Itis led by a five-member board of directors
and supported by an annual budget of approx-
imately $100,000, according to Dr. Radecki.

Dr. Radecki provides about one-third of
the budget himself, and insiders say the di-
rection of the group is almost totally in his
hands.

The coalition’s primary stated purpose is to
educate viewers about the dangers of tv vio-
lence and spur public pressure against

—Thomas Radecki,
NCTYV chairperson

ened to attack manvy areas of the media,
some related to tv and others a bit more dis-
tant. It has scrutinized, for example, movies,
pornographic magazines, hostile humor,
board games, comic books, children's toys,
alechol abuse, sports and the names of punk
rock bands.

More recently, the NCTV has reached
across the border to establish an Interna-
tional Coalition Against Violent Entertain-
ment. Together, the NCTV and similar
groups in other countries are fighting vio-
lence in media worldwide.

Dr. Radecki admits that, with what is es-
sentially a low-budget operation, his group’s
workings aren't always perfect.

But he strongly defends his cause and his
methodology, charging that criticism of the
NCTV’s practices is designed to obscure a
highly important social issue.

Dr. Radecki and his supporters say they're
upset about a world in which shows contain-
ing high violence turn big network profits;
where a young man shoots the President of
the U.S. to prove his love for an actress, and
where 29 individuals shoot themselves to
death, allegedly imitating the Russian rou-
lette scene in “The Deer Hunter.”

By all indications, Dr. Radecki is ex-
tremely concerned about violence in enter-
tainment.

In between practicing psychiatry in
Champaign and Decatur, Ill., and teaching
parttime at Southern Illinois University, he
volunteers much of his energy, time and
money to the NCTV cause.

The son of a Toledo, O., anesthesiologist,
Dr. Radecki was attending Ohio State Uni-
versity's medical school when he became
particularly concerned about violence in en-
tertainment, :

The final straw

He says the final straw was “A Clockwork
Orange,” the futuristie, crime-laden movie
directed by Stanley Kubrick.

Dr. Radecki calls it “a big excuse to put a
lot of violence on the screen.

“There was a scene in the movie where a
bunch of punks walk under a footbridge and
there’s a drunk lying on the side, and they
kick and beat him up and then go on whis-
tling Beethoven and having fun,” he recalls.

The film affected him profoundly, he says.

“TFhere's a tunnel which connects the med-
ical school to the hospital at Chio State,” he
says, “and I was, the next day, going through
that tunnel and there was this nurse about 30
yvards in front of me, and I had a flash of her
being on the ground and me kicking and
beating her,

“I related right away where that thought
and feeling came from. Obviously it came
from the movie, and I had put myself in the
position of the very people I was objecting to.

“It’s & very common occurrence, I find. I
always assume that I'm pretty normal. ..l
think it's normal for us to put ourselves in
these different roles and different experi-
ences.

“I was quite upset that here I was having
very viclent feelings because of some stupid
movie,”

So Dr. Radecki took matters into his own
hands.

During the mid to late 1970s, he sent sev-
eral thousand dollars to the National Citizens
Committee for Broadcasting, along with let-

Phote for ELectromic Mepia by Curt Beamer -

Fircrrowic Mepia April 26, 1984

tv violence.

He ran a conference on enter-
tainment violence for the now-
defunct Committee for Chil-
dren’s Television, a group for-
merly based in San Francisco.

As the clinical director for a
cormmunity mental health center
in Hazard, Ky., a little town in
the hilly southeastern part of the
state, he formed a small group
called Kentuckians Against Vio-
lence in the Media.

He wrote a column on mental
health issues, including violence
_in the media, that ran in several

local Kentucky newspapers.

At about the same time, the
NCCB, which was concerned
about tv viclence, was finding
that it had little time and money
to carry the toreh for the issue.

The NCCB was then directed
by Nicholas Johnson, a former
Federal Communications Com-
mission commissioner, It was
under the public interest um-
brella of Mr. Nader’s organiza-
tions.

From 1975 to 1977, the group
had paid a Washingten company
{o monitor programs for violent
content,

The NCCB’'s interest in the
issue was sparked largely by a
1972 U.S. Surgeon General's re-
port linking the viewing of tv
violence to increased aggression,
according to Sam Simon, an
NCTV bhoard member.

Mr. Simon is now executive
director of the revamped NCCB,
now the Telecommunications Research Ac-
tion Center.

By 1978, the NCCB was too financially
plagued to continue the tv monitoring. Lead-
ers felt a separate group was needed to ad-
dress the violence issue, Mr. Simon says.

It was Dr. Radecki who picked up the
torch.

In November, 1979, the NCTV held its first
meeting. The following March, it incor-
porated as a nonprofit organization.

In an interview, Mr. Johnson, the former
FCC commissioner and NCCB leader, who
now teaches at the University of Iowa, re-
called that he was impressed by Dr. Ra-
decki’s eagerness to jump into the fray, to
“get a plow and do it.”

Although Mr. Nader was chairman of the
NCCB when the NCTV was formed, he says
he never involved himself in the creation of
the violence-opposing group.

“He was philosophically supportive, but
he’s never actually officially endorsed us,”
Dr. Radecki says.

Monitoring facilities
Once the NCTV was established, Dr. Ra-

" decki, who moved to Illinois to begin private

psychiatric practice, set up monitoring facili-
ties. :

A rather prolific writer, he also began
publishing pamphlets, newsletters and press
releases.

The NCTV decided against having the
Washington company conduct the monitor-
ing. Dr. Radecki says the service was unreli-
able, too expensive and could be done better

" in-house.

He says his organization’s newsletters and
other releases are designed to educate
viewers about the potential dangers of vio-
lent entertainment.

Dr. Radecki insists the NCTV doesn’t
favor censorship. But during a tape-recorded
interview with ELecTroNic MEnia, he said:

“We hope that we can some day, here in
the United States, get so we can start locking
up the producers and distributors of obscene
violence. :

“Once we can start putting these people in
prison, [ think the situation will change. It's
only a matter of time.”

Asked whether that would violate the
First Amendment, Dr. Radecki replied,
“These programs are inciting imminent vio-
lence, and the First Amendment does not
protect the incitement of imminent violence,

(Continued on Page 30)
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weighted on a scale of 1 (fow vio-
lence) to 5 (high violence).

Therefore, according to the
NCTV’s statement of monitoring
procedures, a stabbing would be
rated as a 5, hitting with a fist asa 3
and a mild push asa 1.

Then the rater watching the pro-
gram is allowed to add or subtract
“discretionary points,”

For a really severe violent act,
such as “shooting someone in the
face at close range with a shotgun,”
the procedures allow for a score of
6 rather than 5.

On the other hand, “swatting a
young child with a newspaper and
making him ery,” would be given a
2 rather than a 3.

Slapstick and violence in docu-
mentaries is scored the same as if it
were in a dramatic context “be-
cause research clearly demon-
strates negative effects resulting
from violent portrayals in any
form,” the procedures state.

Even situation comedies such

“Cheers” and “Happy Days” have
“some violence,” according to the
NCTV.

In results for the fourth quarter
of 1983, “Cheers” registered four
violent acts per hour while “Happy
Days” had three, according to the
NCTV.

Sports violence isn't counted un-
less the incident occurs outside the
parameters of the game, such as a
fight in a hockey game,

Special schedule

Cable tv has a special discretion-
ary point schedule. Films shown on
Home Box Office and other cable
networks can receive a 7 “for those
acts of extreme violence which, in
the monitor's judgment, would
likely be edited out if the film were
shown on commercial television.”

‘According to the NCTV’s scores,
cable movie networks such as HBO
and Showtime/The Movie Chan-
nel have far outpaced the commer-
cial networks in airing violence.

Recently, the group monitored
music videos and listed many, in-
cluding those by the popular singer
Michael Jackson, with a large “V”
for containing violent scenes,

For the so-called prime time
soap operas such as “Dallas” and
“Dynasty,” the NCTV has insti-
tuted a new designation.

Such shows, though low in phys-
ical violence, are marked with an
asterisk, which stands for “high
emoticnal violence.”

The monitors’ weighted scores
are standardized by a mathemati-
cal formula that figures out the
number of “standard” violent acts
—the middle score of 3—per hour
for each show.

According to Dr. Radecki, the
NCTV currently is using this

mathematical formula: The total’

weighted scores multiplied by 20
and divided by the length of the
program.

Asked why the number 20 is
used in the equation, Dr. Radecki,
after seeming to grope for a way to
explain it, said the figure comes
from dividing the number of min-
utes in an hour—60—by the
NCTV’s middle score of 3 violent
acts per hour.

“It makes it easier for the moni-
tors,” he continued. “By multi-
plying it first by 20, then dividing
by 60, they're able to calculate in
acts per hour,”

For example, using the formula,
an hourlong show containing five
acts of severe violence, all scored 5,
comes out with 8.33 acts per hour,
which the group would round off
to 8.

An hourlong show with low vio-
lence—say, five ls—comes out

cries

1.66, which NCTV would round off
to 2.

Because the formula is used, the
NCTV’s final violence count isn't
necessarily the actual number of
violent incidents contained in the
program. It is, instead, a projection
of sorts. This is not explained in
the NCTV newsletters.

Dr. Radecki says the monitors
don’t always see every episode of
the shows and some episodes are
preempted by other programs dur-
ing the quarter.

But that isn’t indicated in the
quarter-year results, which are re-
leased as though 11 to 13 weeks
worth of episodes were actually
viewed.

Therefore, “Laverne and Shir-
ley” once tallied nine incidents of
violence per hour in a.quarter,
though, according to Dr. Radecki,
only three episodes were observed,
one of which contained repeated
fighting between the two girls.

Crying foul

Such methodology has the net-
works and some independent re-
searchers loudly crying foul.

They say the method of weight-
ing the incidents, adding discre-
tionary points and counting come-
dic violence creates highly subjec-
tive resuits.

Dr. Radecki counters such criti-
cism by saying, “It's all pretty
much in a cookbook way so nobody
can make a mistake.”

. Mr. Gerbner suggests that listing
violence by programs is meaning-
less because there rarely are
enough episcdes to form a repre-
sentative sample for scientific
analysis.

“The problem is you can find a
show that has a whole sequence of
violent scenes and count them,
then next week you can have a dif-
ferent number,” he says.

“You need a large number to
find a representative sample, and
by the time you get that the show is
off the air,” Mr. Gerbner adds.

Mr. Gerbner and his associates
publish aggregate data by network
and total network programing.

The NCTV publishes total net-
work, but it is based on the data
from individual shows.

Vivian-Sue Penn, a New Jersey
researcher-who has conducted vio-
lence-monitoring projects for the
National PTA, says it “doesn’t
make sense” to count slapstick as
violence.

‘Gratuitous tv violence’

Dr. Penn and the NPTA are
highly concerned about the effects
of “gratuitous tv viclence” on chil-
dren.

One of the NPTA’s complaints
has been that tv presents a false
picture of the actual consequences
of such incidents.

At one time, the NPTA moni-
tored programs, and it still offers to
help schools with monitoring
projects.

But, the organization said it
largely has abandoned its own tv
monitoring in place of more sub-
jective analysis of what constitutes
wholesome family viewing.

One of the problems with its
monitoring was that it found that
“people see different things,” Dr,
Penn says.

Additionally, Richard Milavsky,
vp-news and social research for
NBC, complains that violence
counts don't provide the important
element of the context in which
the act occurred, be it “The A-
Team,” “Bugs Bunny” or “Ham-
let.”

Mr, Gerbner and Mr. Milavsky,
who holds a doctorate in scciology
from Columbia University, say the

out,

main problem with the NCTV’s re-
sults is that the group doesn’t pub-
lish its methodology, so few people
know how the figures are derived.

Dr. Radecki notes that every
newsletter states that, for $1, the
NCTV will send a complete set of
the monitoring procedure sheets
and results. Few people have asked
for them, he adds.

When asked why the monitoring
releases don’t include the proce-
dures, Dr. Radecki said most re-
search results aren’t released in
that manner and no newspapers
would bother running that infor-
mation anyway.

Mr. Milavsky, who initially was
hired by NBC to conduct research
on tv violence, charges that the
NCTV is “not a scientific outfit.
They're amateurs. . .they're doing
this to make a point, a political
point.”

Dr. Radecki responds that the
raters are “certainly professionally
trained. I'm a professional psychia-
trist.”

The NCTV monitoring is done
by four people, all of whom are
college graduates. Each is paid
about $230 a month for 22 hours of
work, which covers the amount of
prime time programing in a week.

Monitoring director

The NCTV recently hired as its
monitoring director Michael
Withrow, a 1982 graduate of Easi-
ern Illinois University who ma-
jored in speech and communica-
tions.

Mr. Withrow says he hadn’t
worked on any monitoring project
prior te joining the NCTV. He says
he heard about the job through a
classified ad in the local paper.

According to Mr. Withrow, the
other raters include two mothers
with small children, a parttime
graduate school student and an-
other person with a parttime job.

Dr. Radecki says the raters re-
ceive about two weeks of in-house
training,

Using videocassette recorders to
aid their viewing, the raters score
acts of violence and write down
what type of incident occurred and
what characters were involved.

Reliability checks are performed

on one out of every seven hours of
programing, according to Dr. Ra-
decki. In other words, for one of
out every seven hours of viewing,
a rater’s score is checked against
the view of Dr. Radecki, Mr.
Withrow or another rater.

The group also checks for
“drift,” in which it attempts to en-
sure that the raters are applying
the same definition at the current
time as it was before.

Disagreements occasionally
occur over the weighting of inci-
dents, but Mr. Withrow says the
raters agree about 72% of the time.

“That might not seund like a
lot,” says Dr. Radecki, “but when
you're doing 520 hours a year,
that’s a lot of reliability.”

Despite the reliability checks,
Mr. Gerbner remains skeptical.

“By our method, which is very

expensive and very cumbersome,

you have to have about 12 ceders,
at least four of whom watch every
program,” Mr. Gerbner says. “We
demand a high degree of agree-
ment of four coders before we re-
port any observation.”

Backed by its numbers, the
NCTV claims that violence on tv is
rising dramatically.

Mr. Gerbner, however, says the
violence count has remained “re-
markably stable, that it hasn't
changed more than 5% or 10% up
or down in the past 15 years, de-
spite all the discussion and agita-
tion.”

The issue of tv violence has
swept across a wide path of the en-
tertainment, medical, psychology
and education fields.

The NCTV and those of a similar
view contend that tv violence

begets violence in real life. A sus- |

ceptible person watching violent
acts on tv is more likely to commit
similar violence or acts of crime in
the real world, they say.

In its newsletters, the NCTV
notes research, including studies
by the American Medical Assn.
and the National Institute of Men-
tal Health, that link tv viewing of
violence to increased aggression.

In an effort to dispel such no-
tions, the major tv networks have
publicized studies suggesting an
opposite conclusion.
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The tv violence researchers and
the network researchers stand on
either side, claiming that the
other’s conclusions were subjective
or that the procedure was flawed.

It has only been in about the last
15 years that a concrete body of re-
search has developed to examine
violence and aggression.

One of the main criticisms—and
even Mr, Gerbner is among those
voicing it—is that most of the re-
search has been confined to labora-
tory settings, rather than the real
world.

More recently, there have been
several extensive field studies and
“longitudinal” projects that exam-
ine changes in tv viewers over
time. But even these have reached
conflicting conclusions.

‘Mean world syndrome’

Through extensive surveys of
viewers, Mr. Gerbner and his asso-
ciates have concluded that expo-
sure to extensive tv violence cre-
ates what they call the “mean
world syndrome,” a feeling of
being victimized by a world full of
dangers.

“It generates a sense of insecu-
rity, a mild paranoia, a demand for
protection, a mistrust of other peo-
ple and a sort of hierarehy of fear,
a sense of ‘what is your place and
how vulnerable are you? ™ Mry.
Gerbner says.

The National Institute of Mental
Health seon will publish the next
phase of a l4-year longitudinal
study suggesting that watching
violent programing at a young age
is a predictor of behavior many
vears later.

According to David Pearl, a
NIMH spokesman, those who
viewed extensive tv violence at an
early age had more public records
of convictions, spouse and child
abuse and alcoholism.

NBC, on the other hand, last
yvear culminated a l4-year study
finding “no evidence of & causal
connection between television vio-
lence and the development of ag-
gressive behavior patterns among
children and adolescents.”

Based on its findings, NBC ques-
tions the results of the NIMH
study.#
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Conn.

Flaine Cale,
WTXX-TV,

West Burlington, Ia.
Merced, Cal.

41Ne
Glen Kippel,

chief engineer, KAMB (fm),
Michael Watt,

Waterbury,

it nevertheless troubles us that it is so
101 Manager,

bl

tant and worthy of continued exploration.
With that said
easy for so few to fire so many shots at television with-
out ever being asked to step from behind the trees to

fully identify and explain themselves.

to knowing little about the NCTV. Still others say they
support the group simply because they oppose tv vio-

lence.
Furthermore, we wonder why more of those people

and organizations that have seen fit to amplify the
We appreciated your article about Odyssey Partners’ purchase

of WPOQ-TV in Charlotte (EM, April 5). However, there was
Odyssey Partners purchased WIXX-TV in Waterbury,
Conn., in April, 1982, Your article referred to “Westbury,”

Conn, WTXX-TV was the first station purchased by Odyssey.
Please note this correction: The nearest Westbury is on Long
promot:

Also, it would seem that engineer Charles Jackson is not fa-
miliar with “sunset skip,” which is known to produce very
strong skywave signals during the periods immediately before
and after sunrise and sunset. This could definitely create an

As you see by the letterhead, I am employed at an fm station,
so I'm not promoting a vested interest by the above comments. I
just want the facts to be made more clear.

Island in New York state!

Regarding the article “Daytimers seek more time,” in the

Perhaps too many are simply too willing to believe
April 12 issue, apparently the North Carolina daytimer is un-

We also happen to think that the issue of tv violence
what television’s critics say.#

Those who read EvecTtronic MEpia regularly know we
take considerable pride in functioning independently
of the areas we cover. In other words, we are not a
mouthpiece for the broadcasting industry, nor any

What is called into account here is not the sincerity,
other segment of society.

There are even signs that the organization the na-
dedication or good intentions of Dr. Radecki and his

tional media have seen fit to bring to national promi-
nence is largely a one-man show. Indeed, Dr. Radecki

apparently contributes at least one third of the NCTV's

modest funding,
group; there is no reason to doubt the NCTV on any of

those points. But there is ample reason to question
whether, at this stage in its existence, the NCTV has

the credibility, influence and expertise to make it a
—haven’t also seen fit to investigate it. Perhaps, in a

strange twist of reasoning, they don't think tv is impor-

tant enough to take that seriously.

one factuzal error relating to the other stations that the group

interference problem if many more stations were operating dur-
owns.

ing these time periods.

aware of the provisions of the Federal Communications Com-
mission rules, Sect. 73.1250. The rules state that am stations may
use full daytime facilities at night in emergency situations, in-

cluding tornadoes.

Waterbury, not Westbury

Those who suppert the freeze are just trying to become part of

hopelessly simplistic to some—you have to start somewhere.
the solution instead of part of the problem.

NCTV’s voice—even to lend their names to it at times
Daytime points expl

is impor

ial docu-
ELEC-

ments say they are nothing of the sort. Others confess

BERAR R
Dihaietytl

- i

»
ion provided

q

,111. 60611.
names are pub-

Shiineas
L I
-

3
H

1toring

o
Letters may be shortened

and grammatical errors corrected.

the fact that some of the coun-

leading experts on the subject of tv violence—in-
cluding some who are steadfastly independent of the

broadcast

NCTV

in the opinion of editors, the

fourths of those surveyed support a
reason is sufficiently compelling.

1
»

ions

, retired educators, ex-Atomic Energy

played into communist sympathies” in its
Commission project chemists, former county Civil Defense

“The Day After” (EM, April 12}, I am tired of being

by President Reagan on down the conservative line, that 1
am a dupe of Soviet communists because I support a nuclear

weapons freeze.

as Mr. Leddy has done, they would

have found serious questions that go to the heart of the
important subject of credibility, some

ter if

i

740 Rush St., Ch

All letters are subject to publicat
they are signed and neither defame nor libel indi-

L

's credibility.

There is, for example
ing industry—sharply disagree with the

s method of counting and evaluating violence.

meaning, simpletons. ]
And what are these people saying about the millions of con-

stituents who influenced those votes? National media polls have

college physics instructors, factory workmen, physi-

cians, business leaders, local Republican Party leaders, city

mayors and mothers.

*s criteria, much of our government is made up of naive,

albeit well
However, exceptions may be granted upon re-

EvLectronic MEDIA welcomes letters 1o the editor.

As a matter of policy,

lished.

EWPOINT
Mon

On the front page of this issue, reporter Craig Leddy

of our Washington bureau presents a story that should
be of interest to everyone in the broadcasting industry.

EM welcomes letters

5

H
3

It is an in-depth, carefully crafted, cooly objective

examination of the National Coalition on Television
We urge you to take the time to read Mr. Leddy’s

story. We think you will find it fair and quite interest-

ing.
For a while now, some of the news media’s most in-

fluential organizations, including some in broadcasting,

have given the NCTV and its leader, Thomas Radecki,
Yet few, if any, appear to have examined the source

and the methodology behind some of those charges.
Since the freeze resolution has missed passage in the House by
fewer than a handful of votes, I assume that, according to these
Living as [ do in a small, “middle America” town, it might
surprise AIM'’s representatives to know what kind of pecple in
my area support the freeze and other disarmament measures,
Please give us a little credit for independent thinking. While

Regarding your article about Accuracy in Media's intimation
the nuclear dilemma seems hopelessly complex—and the freeze

It is interesting because it sheds some long-overdue
light on an increasingly visible and potentially impor-
tant organization, the NCTV. Perhaps more impor-

tantly, it tells the broader story of how easy it is for
Tf you want to speak out, write to Viewpoint,

viduals or organizat

quest of the wr

Still on the all
of the endorsers the NCTV lists on its offic

TRONIC MEDIA

Conservatives failing to credit independent thinkers

television’s critics to attract a great deal of attention widely quoted source on the subject of tv violence.

Violence, one of many interest groups attempting to
while escaping a great deal of scrutiny.

influence tv programing.

a powerful platform from which to launch antiviolence

broadsides.
shown that almost three

that ABC may have
broadcast of

« weapons freeze.
including: Clergymen

Had they done so,
told

organization
try

people
directors,
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‘Electronic church’
not proselytizing

Study says
tv not draining
participation

By CRAIG LEDDY

The age of the “electronic
church,” via religious broad-
casting, hasn’t had much influ-
ence in raising or lowering reli-
gious participation, according to
a recently released study.

The two-year study was con-
ducted by the Annenberg
School of Communications,
Philadelphia, and the Gallup
Organization, Princeton, N.J.

It was sponsored by 30
churches and other organiza-
tions, including the National
Religious Broadcasters, PTL
Network and Old Time Gospel
Hour.

Not responsible

The researchers said. religious
television broadcasting hasn’t
been responsible for a decline in
church attendance:

But religious broadcasting’s
fundamentalist revival and the
day of tv evangelism isn’t spur-
ring large numbers of religious
converts, either, the researchers
say.

Rather, the study suggests
that religious broadcasting’s au-
dience is a stable onhe with a
long-standing allegiance to

organized religion.

“Television ministries have
been suspected of causing or at
least contributing to the erosion
of mainline church member-
ship, financial contributions
and general participation,” says
George Gerbner, dean of the
Annenberg School and one of
the researchers.

“Our study found no support
for that charge,” Mr. Gerbner
said.

A network tv researcher,
who asked not to be named,
questioned this conclusion by
saying that, at initial examina-
tion, it appeared to be-molded to
fit the needs of the sponsors of
the study.

Regular viewers

According to the group’s sur-
vey, religious broadcasting has
about 13.2 million regular
viewers, which comprise about
6.2% of all television house-
holds:.

That size audience is smaller
than other studies have sug-
gested, the study’s researchers
said.

“The programs appeal to an
older, traditional audienc¢e, and
watching these programs ap-
pears to be a confirmation of

* their religious beliefs, not a sub-

stitute for them.

“Their interest in the elec-
tronic church is complementary
to other forms of religious prac-
tice, like church worship,” the
study said.#
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UTUAL
PRESS CLIPPING SERVICE INC.

NEW YORK (NC} - The “elec-
tronic church™ does not take people
away from local churches, and
viewers continue to participate in and
support fimancially their local
congregations, said the authors of a
study on religious television at a news
conference April 16. -

The researchers said the “electronic
church” wins few new converts and its
national audience of 13.3 million
people is smaller than often estimated.

By “electronic church,” the
researchers meant any religious
program sponsored by a religious
group.

The study was conducted by the
Annenberg School * of Com-
munications at the University of
Pennsylvania and the Gallup

. It was commissioned by
the Ad Hoc Committee on Electronic
Church Research, a broad coalition of
church and independent religious
agencies including the U.S. Catholic
“Conference, the National Council of

Churches and National Religious
Broadcasters.

The researchers said viewers of
religious television do not reduce
support for their churches. Their
conclusion is based on a national
survey conducted ‘in the spring of
1683 in which 934 viewers of religious
broadcasting and 1,049 non-viewers
were interviewed.

“Religious program audiences find
no conflict between syndicated
religious television programs and more
traditional forms of worship,” says the
report summary. “They see them as
complementary and mutually rein-
forcing activities rather than as sub-
stitutes for one another.”

The audience for religious
programming is “what religious
audiences have always been: some-
what older, lower in education and
income, more conservative, more
‘fundamentalist’ and more likely to
live in rural areas and in the South and
Midwest than those who do not watch
rehgmus programs

Study say’s rellgzous TV
{ doesn 't replace church

the surveyory

found. :

The researchers alsc analyzed the
content of 10t national and local
religious programs broadcast in Phila-
delphia and Atlanta over a threg-week
period in 1982, It compared two basic
groups, those sponsored by in-
dependent “television ministries” and
those sponsored by main-ine chur-
ches. )

Gerbner said the two groups of
programs had many similasities,
touching upon politics with about the
same frequency, focusing alike on
behavioral problems and mentioning
theclogy only rarely.

A main difference, he said. was that

the independently  sponsored
programs, generally nationally
syndicated, had higher technical

sophistication and appealed more
often for gifts.

Richard Hirsch, secretary of the
U.S. Catholic Conference Department
of Communication and chairman of
the electronic church research
committee, said Catholic participants
would not be able to draw conclusions
from the study until they had more
time for reflection.

He noted that the Catholic Church
has created a satellite network, but he
said it does not consider itself in

competition  with  commercial
television.
Paulist Father John Geaney,

president of Unda-USA, a national
Catholic broadcasters’ organization,
said the study confirmed that the type
of evangelical programs sponsored by
Protestant independent broadcasters
did not reach these outside the church
or those alienated from it. They
basicaily “will save the saved,” he said.

Ministries such as broadcasting
Mass for shut-ins are valid, he said,
but to reach the unchurched a “pre-
evangelism™ form of broadcast,
focusing on general questions  of,
human corloem, is needed
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! concern to the mainline churches
! —~do the TV preachers keep view-

- eriticism.

. that the total audience for their

Recent Study Has
Little Good News
For TV Preachers

BY JiM CASTELLI

Gannett News Service

Billy Graham’s viewers are
more likely to be elderly and fe-
male and less likely to be evangeli-
cal than those who watch other
television preachers. Jimmy
Swaggart attracts the traditional,
conservative, Bible Belt Protest-

,ant. Oral Roberts attracts the
largest audience of the dispossess-

’ programs among their three
“favorite types of shows.

Second, the study found that

TV preachers continue to preach
to the converted: “The effort to.

‘reach out’ to new and different

‘audlences has met with Httle suc-

cess, except perhaps in the case of
the syndicated weekend programs.

Both.national and reglonal sur-,

(See TV, Page C-8)

ed, poor, and rural dwellers, and
almost half of his audlence is sin-
gle, divorced, or widowed. Pat
Robertson’s “700 Club” is more
successful at capturing an audi-
ence from “Middle America.”
- Those are some of the findings
that emerge from a major study of
the “Electronic Church” conduct-
ed by the Annenberg School of
Communication at the University
o! Pennsylvanis and the Gallup J
» OTRAITNZETTON: ar—r v =i, 11mrmme
The study was funded. by an
unusual coalition of malinline
.church organizations--including
the National Councll of Churches
gnd the U.S. Catholic Conference
—and religlous broadcasters, in-
cluding the most prominent TV
personalities.

~ THE STUDY appeared to an-
swer one guestion of particular

ers away from thelr local church?
The answer s no, providing relief
_to the churches and to the broad-
casters, who have defused & major

But it would be hard to say the
study offered much good news for
the TV preachers. First, it found

programs is even smaller than
critics have estimated, 13.3 million :
peonle, or 6.2% of the viewing:
audience, It also found that cable’

" TV doesn’t add significantly to the

audience for religious programs,

despite broadcasters’ claims that -~~~ -=— ;

it does. Forty-four percent of
those who watch religious TV do
s0 before 10 a.m. on Sunday, when .
there's almost nothing else on. |
And two-thirds of religious TV
vlewers\don’t even list religlous j{
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“ ¥ CONTINUED FROM PAGE C-

A

veys show the protiles of viewers

of religlous programs to be similar

5{;' those found in previous stu-
ES ”

lTHAT PROFILE shows an
aydience that is disproportionate-
lyirural, elderly, black, female,
uneducated, conservat.lve,evan-
getical If not fundamentalist in
oytlook, and that generally
watches a lot of television. More-
over, religious TV viewers are more
soblally isolated than non-viewers,
with one of three spending less
two hours a day outside the
‘use, Religious TV viewers are

h

also In worse physical and emo-
tional health than non-viewers.

L men e AR 4 o mrm——

The study supports the bellef -~

of many that religlous TV offers
needed compantonship and reii-
glous inspiration -to shut-ins and
the elderly.

But the study also shows that
TV preachers take advantage of
that audlence-—one out of four of
the prominent TV preachers offer-
a financial contribution to thelir
program &s the solution to person-
al problems like family tensions
and hea.lth problems,

The writer, formerly religion
editor of The Washington Star, s

Sunday Visitor , the nation’s larg- -
est Catholic weekly.

—
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"Washington bureau chlef for Qur .-
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Annenberg StudY

T.V. Doesn’t Repla ce Ch urcbes

- By TRACY EARLY -
. NEW YORK (NC) — The
“electronic church’” does not
take people away from local.
churches, and viewers contin-
ue to participate in and. sup-
port financially their local
congregations;. said the au-
thors.of-a study on religious .
-lelevision at .a news confer-.
ence April 16. : -
---'The . researchers., .said the .
“electronic church” wins few
new converts and its national
audience of 13.3 million-people- +
in smaller than often -esti-
mated. _
"~ By ‘“‘electronic church,” the -
researchers meant any reli-,
gious program sponsoreé by a
: religious group S

i: -search; a-board coalition of .
- church and independent re-
ligious- agencies . including -
the U.S. Catholic Confer-
ence, the National Council
of Churches and National

e

on- Electronic Church Re-

Retigious Bi'oadcasters. R

'I‘he researchers sa1¢ v1ew-

B ers of religious: television do.

. not reduce support: for: their
.- churches.: Their conclusion ig
based on-a national survey:
conducted in the spring of 1983
5 in which: 954 viewers: of relt
gmus broadcasting: and 1,04
‘non- vxewer& were mtew
" viewed:—.

- “Religi,ous program audi-
: ences find-no conflict between|:
syndlcated religious television: .
- programs and-more tradition--
‘al forms of worshlp,” says the|~
" report summary. “They seet:

them as complementary and;:-

mutually reinforcing _activ-i -
it1es rather than-as

r ‘A
 The audience fsr religmusi

1y nat:onqny §~
‘highér iec&n’fca!f sﬂplﬁ&ﬁ%

S erf dean: of the Annenberg D
Thestudy whs conducted "School, “the study is. not_in- ' programming i§ “what" reli- -
bythe Annenberg School of | tended to tell churches what - glous audiences have always -
' Communications at the |decisions to make regarding been: somewhat older,: lower'-
University of Pennsylvania: - 'religious broadcasting, Rath- - in . education and: income,!
'~ and-the Gallup. Organiza- . | er; be said, it describes the: econServative} more ‘fun- |

< tion. It was commissioned
- _ by the Ad Hoc Committee

uation in whiehrchurches must | i-damentaH
_ determine what pos:tlons they ~lolive ifrural areas and in the |

Stmth and Midwest than those '

¥ and ‘more Tikely |

: who :do not watch religious

Vle ers.-of . rehgmu ;. pY
gramming ‘are dlssatisffed‘
* with the “prevailing moral’ eli-s
iate,”’. which: comes.through:
on general television, and logk:
for contént they do: not find
" elsewkiérein television, the re-
search ‘sammary says. . -
¢ Gerbrer said the real com-
petltion of :the churches was
- notthe.-*‘electronic. church’*
- but-‘generdl television. Those:
" who are headvy viewers find in:
it a substitute for what others:
in the same demographic cat-:
egories tend to. find jn. church

programs broadeast in Phi

-deiphia- and Atlanta- over

- three-week’ period. in 1982
compared two-basic: grou
those sponsored by indepw
dent “{elevision ministrie
and-those: sponsored by ma
-Hinechurches: -~ P

‘Gerbner said:the: two grou
of programs had many simi
rities, touching: up: polit:
wiﬁt about the same freque

'cgp@foct_lsmg alike: on behs

ion and’ appealed IMOTe:

of the U.S: Caéholm‘ Emm
ence Department: of-Coinir
nication and chairman: of t
electronic - chitreli:" réséar
committee, said €atholic p:
ticipants woum not bé able
draw conclusions froin thest

. dy until t!!ey had more ttr
" forre reflection:’
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Religious TV draws fewer
-than believed, report says

By JOHN DART
Los Angeles Times &"Uﬂ , \d)

The first comprehensive study
of religious television indicates
that the electronic church has a
much smailer audience and im-
pact than previously believed.

But the new study may not slow.
broadcasting plans by church-re-
tated groups. And certain data in
the report promise to cause reli-
gious communicators to ask again

whether their money is being
spent wisely.
The two-volume, 160-page

study released this week to 39
Christian sponsors —
from Roman Catholic and ecy-
menical Protestant to evangelical
and charismatic Protestant groups

— demonstrated that the viewers .

of the electronic church are sur-
prisingly few, mostly have one or
two favorite shows, and are al-
ready churchgoers.

THE FINDINGS by the Uni-
versity_of Egunsxlvama s Afnen-

berg School of Communications !
and the Gallup Organization .in- .

clude:

® Regular viewers of any reli-
gious program of any denomina-
tion number about 13.3 miition, or
6.2 percent of the estimated total
of people in television households,
in contrast to the estimate of 20.5
million in 1980 by sociologists Jef-
frey Hadden and Charles Swann in
their book, “Prime-Time Preach-
ers.”

. The
those who watch at least a quarter-
hour of religious television a week;
the figure drops to about 7 miilion
for those who watch at least one
hour a week.
® More than half of religious-
television viewers watch only one
_or two programs. Twenty-one per-
cent named three shows they
watch, 14 percent named four,
leaving only 8 percent who watch
- more, according to a detailed
study of regional samples in the
South and Northeast.

@ Seventy percent nationally
said {they never contribute money
to religious television programs.
Of the 28 percent who do, only 5

percent do so regularly. Again, the .
contributors have their favorite -

ranging

13.3 million represents .

shows: Only 2 percent give money
to three or more television evan-
gelists or shows.

THE STUDY concluded that
the religious-television audience is
stable, already considers religion
important and is not being expand-
ed by large numbers of converts.

The report said that “the televi-
sion ministries were considerably
more likely (55 percent) than
mainline church programs (20
percent) to make such requests
(for money).”

In addition, the report said,
“The most prominent television
ministries generally requested
more money than the other types
of programs; theéir average mini-

N

mum request was $31 and their av-
erage maximum request was
about $600. .

“No mainline church program
asked for a specific amount. ..."”

One of the major findings of -
the report was that people who
contribute to religious programs
also make donations in church -
{more than $180 a year),

Regular contributors to reli-
gious television score high on mea-
surements of “fundamentalist”
and charismatic beliefs and tend
to go to church more than once a
week. )

Their participation in the elec-
tronic church only *complements”
their churchgoing, the researchers
said.

I‘:
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NEW YORK — For years, Catholics
and mainline Protestant leaders havé
been concerned about the emergence of
‘‘the electronic church’’ — such TV
. preachiers as Qral Roberts, Jimmy Swag-
gart, Robert Schuller and Jerry Falwell,
and **TV magazine’’ programs such as
*The 700 Club” with Pat Robertson.
_ **Qur concern about the growth and
power of the electronic church was
whether this phenomenon is taking peo-
ple out of pews and dollars out of collec-
tion baskets,;”’ said one Catholic leader.
Conversely, such organizations as the
Christian Broadcasting Network won-
dered whether their programming was
prompting ‘‘unchurched Americans’™ to
"~ make a religious commitment. ‘
‘ Therefore, the National Councii of

Churches, National Conference of Catho-

- lic Bishops and most TV ministries
- cooperated in sponsoring ‘‘Religion and
- TPelevision,”” a study by The Gailup Pol}
and Annenberg School of Communica-
tions at the University of Pepnsylvania,
“There is some good news and bad
. news for everyone,” said George Gerb-
ner, dean of the Annenburg School.
“‘Precious few are walching,”” said
" Dave Clark, vice president of CBN. Only
- 7 million people watch an hour or more a
week — 3 percent of the population.
: Furthermore, they are the *‘already
converted.” The study said, *‘Viewers of
.. religious programs are by and large the
. believers, the churchgoers, the contribu-
tors.”” And they are ‘‘somewhat older,
lower in education and income, more
conservative, more ‘fundamentalist,” and

——

more likely to live Lx'lrural areas and in
the South and Midwest.” '
Richard Hirsch, spokesman for the
Catholic bishops, sald, *“The electronic
church is not posing any kind of a threat
for mainline churches: It is not a phe-
nomenon sweeping the country.” -~
But religious broadcasters could take
comfort, tao. “‘Religious television en-
hances people’s overall church life,’” said
George Gallup Jr. op **The 700 Club.” .
“That Is what wehave been saying for
a long, long time,” responded Robertson.
In fact, even though CBN’s budget of
more than $80 million is more than triple

the budget of the Catholic bishops, CBN -
studies show that for every dollar contri--
buted to CBN, viewers give $4 for other -

religious work, malhly local churches:
“Viewers of religious programs are

* drawn by coatent they cannot find elsey

where on television,'’ said the report.
First, they like the Preaching. the music,
the experience of f*

tifted’’ and *‘feeling close to God.” Sec-
ond, they like thq«Eonservative moral,
social and politicalideas presented.

1

having your spirits -

The results should prompt rethinking

- by those interested in providing a reli-

gious perspective to the broader public.

It is possible for serious treatment of -

religious themes to penetrate television
and films. **Chariots of Fire'’ won an

.Oscar, as did Robert Duvall for his act-

ing in the film *Tender Mercies.” NBC's

V needs rethiriking

“‘Jesus of Nazareth™ attracted tens of
millions of viewers during Holy Week, -

even though it was a re-run. So did CBS’
dramatization of Pope John Paul Il's life.

It is clear, however, that the§e'are’

rare exceptions to the rule. Why? PR

Gallup says 58 percent of Amerlcans,

consider their religious beliefs.‘‘very im-
portant.” Clearly, though, religious TV is
failing to attract thege viewers, with only
3 percent watching an hour a week — in
a nation with sets on 7 hours a day.

First, few people want to watch TV -
preachers or religious talk shows.: —~ -~ -

What's more important is there is lit-

tle competent dramatie seript-writing
with religious themes, The Catholic
bishops have begun some interesting
pioneering, however. They have hired
Hollywood producers to write dramatiza-

tions of the lives of Dorothy Day, a Cath-

olic social activist, and Bishop Oscar
HRomero, an El Salvador martyr,

But the major TV ministries generally
raise money to buy more TV time to ask
for more money — to broadcast the same
sermon to the same people. Why?

Regular viewers should urge their fa-
vorite TV ministries to use some of their
income to produce programs that the av-
erage person will watch.




I uck‘%nn Daily INews

For Mlississippians
SAT. & SUN. 116775

APR 28 1984
LUrRauES

F

Ve Tear

¢

Who walches % preachers? Not many, study shows

By 'SIM?ASTELLI
Gannett News Service
Billy Graham's viewers are more
“likely to be 0ld and female and less like-
1y to be evangelical than those who
- watch other television preachers.
© Jimmy Swaggart attracts the tradi-
‘tional, conservative, Bible Belt Protes-
-tant,
Oral Roberts attracts the largest au-
~dience of dispossessed, poor and rural
dweilers, and almost half of his audi-
“ence is single, divorced or widowed.
* Pat Robertson’s 768 Club is more
successful at capturing an audience
from “Middle America.”

Those are some of the findings that
emerge from a major study of the elec-
tronic church, conducted by the Annen-
berg School of Communication at the

f ania and the
Gallup Organization.

The study was paid for by a coalition
of mainline church organizations — in-
cluding the National Council of
Churches and the U.S, Catholic Confer-
ence — and religicus broadcasters, in-
cluding the most prominent TV person-
alities.

It appears to answer one question of
particular concern to mainline
churches — do TV preachers keep

viewers away from their local
churches? The answer is no, providing
relief to the churches and to the broad-
casters.

Bat it would be hard to say the study
offers much pood news for TV preach-
ers. First, it found that the total audi-
ence for their programs is even smaller
than criticshave estimated — 13.3 mil-
lion people, or 6.2 percent of the view-

ing audience. It also found that cable .

TV doesn’t significantly add to the audi-
ence for religious programs, despite
broadcasters’ claims that it does. .

Forty-four percent of those who
watch religious TV do so before 1¢a.m.

on Sunday, when almost nothing eise is

" on. And two-thirds of religious TV view-

ers don’t even list religious programs

" among their three favorite types of

shows.

Secondly, the study found that TV
preachers continue to preach to the
converted: “The effort to ‘reach out’ to
new and different audiences has met
with little success, except perhaps in
the case of the syndicated weekend pro-
grams. Both national and regional sur-
veys show the profiles of viewers of re-
ligious programs to be similar to those
found in previous studies.”

That profile shows an audience that -

is disproportionately rural, old, black,
female, uneducated, conservative,
evangelical if not fundamentalist in
outlook, and that generally watches a
lot of television. Moreover, religious
TV viewers are more soéially isolated
than non-viewers, with one in three
spending less than two hours a day out-
side the hotse. Religious TV viewers
also are in worse physical and emotion-
al health than non-viewers.

The study supports the belief of
many that religious TV offers needed
companionship and religious inspira-
tion to shut-ins and the elderly.

But it alsq shows that TV preachers

i
-

" take advantage of that audience — one
in four of the preminent TV preachers
offers a financial contribution to his
program as the solution to personal
problemns.

Allin all, the study found that despite
all its talk about evangelization, reli-
gious TV attracts only those people who
are looking to buy what it sells and re-
pels just about everyone else; 75 per-
cent of non-viewers change the channel
when religious programs come on.

|

The writer, formerly rehgmn ‘editor
of The Washington Star, is Washington
bureau chief for Qur Sunday V:s;tor
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Pews filled
despite TV
churches

PHILADELPHIA = The growth of
TV evangelism has not caused many
peopte (0 stop attending or conating
muoniey to thelr local churches, ac-
conding to researchers who cone
& two-year study of religion

Trievision ministries  have  at-
tracted mlitans of viewers, bul those
audiences are usually made up of
people with long-standing aliegiance
to onganized religion, according to’
researchers frum the Annenberg
Schoal of Communicatlons at the

Unlyers jg ot Pennsylvania and the
su}!up rganization ol Princeton,

The study was catnmissioted by a
group of more than X religious or-
g;:!ml:on&. including the United’

esbyterian Church, the US. Cathe
¢ Conference and television miniy
tries such as FPTL Network and

Jerry Falwells Old Time Gaspel
Howr.

MICHIGAN STATE University
resesrcher Fclig: Korrenry, and
doctoral student Milton Shatzer, con-
ducted n random telephone survey of
peopte 1n the Greater Lanung area
and found simular results.

Accondng 10 Korzemny, “fre-

uenl™ viewers, who nme in 43
times & Maonth, were more likely ©
cunsider themselves religisus per
sony, They also were mare hkely (o
be in faver of school prayer amd
against abortion wnd sex on televt

2

[on.
Dut when (i came to chutch atten-
danee, there was Ltile dilference be-

" tween those wha said u:u,y were Cuc-

-

casional” viewers — 1T iimes per
monlh — and “frequent” viewers.

“gOTH THE occasional viewer
and the frequent viewer of these
shows, on the average, atiend church
abuut three times per month,” Ko
renny sald, “Sa, there iy no substie-
11an effoct. People are nwt staying
home trom church to watch thwse
shows"”

Georpe Gorbrer, dean of the Ane
nenberg School, and a member of the
national research team, said; “Teie
vistan ministries have been sy
pected of causing or at least contnb-
vung to the ersion of mamhine
church membership, financlal contri-
huttons and general participation.
Our study found no support fur that
charge.” .

Gerbaer sald communicatign m
search over he years indicates that
ywima thme televisinn drama, and re-
Igious  programuning, has become
thy “mew religion” in the Untied
States.

“WATCHING TELEVISION has
hecoms A ritual that meets certain

. needs that used {o be satisfied by re-

Lidion," he said.

The survevers focund that about
13.3 millien people regularly watch
retigious Trngr:ms. ar about 81 per-
coent of &ll poople with trievision seta
ity thels homes.

The programs “appeal to an older,
traditional sudience and watching
Lhese progrAMA Appears o be & fone
ftrmatlon of thetr religious beliefs,
not 8 substliate for them.” ihe re
searchers sald

»THEIR INTEREST in the elec-
tronic church is complementary 107
pther forms of religious pracuce, like
church worship.” .

Followers of TV evangelism ol
cally are older, have lesa educsiion
and income, are more conservabive
palitlcalty ard are mare Rundamen-
talist in their religious b liefs than
the average person, the study found.

Ihey atsg are more Piely 1o llve it
rurnl arcas and in the South ard Mid-
west than people who don't watch res
llgigus programs, the rescarchers
raid,

Karen Diniglas contributed to this
Anociatod Presa report.
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Study measures
impact of TV.
on church rolls

HILADELPHIA (AP)—The growth of TV évange-
§ lism has not caused many people to stop attend:- .
ing church or donating money to their locat |
churches, according to researchers who conduct-
ed a two-year study of religion and TV. . 1

. Television ministries have attracted milfions of viewers, . -
but those audiences are usually made up of people with .

longstanding aflegiance to organized religion, according to
researchers from the Annenberg School of Communica-
tions at the University of Pennsylvania and ‘the Galliip

The study was commisloned by a group of more than 30
religious organizations, including the United Presbyterian’
Church, the US. Catholic Conference and television minis-
tries such as PTL Network and Jerry Falwell's-Old Time
Gospel Hour.

“Television mintstries have been suspected of causing or
at least contributing to the erosion of mainline church

| membership, financial contributions and general participa-
tion,” said George Gerbner, dean of the Annenberg School.

“Qur study found no support for that charge.” '

" Gerbner, a member of the research team, said communs- |.
cation research over the years indicates that primetime
television drama, and religious programming, has become
the “new religion” in the United States.

“Watching television has become a ritual that meets
certain needs that used to be satisfied by religion,” he sald
in a statement issued Sunday.

The researchers found that about 13.3 million people
regularly watch religious programs, or about 8.2 percent of
ali people with television sets in their homes.

The programs “appeal to an older, traditional audience -
and watching these programs appears to be a confirmation
of their religious beliefs, not a substitute for them," the
researchers sald. :

“Their interest in the electronic church is complementa -
ry to other forms of religious practice, like church-wor-
ship.”

Followers of TV evangelism typlcally are older, have less |
education and income, are more conservative politically -
and are more fundamentalist in their religious heliefs than ;
the average person, the study found. A

They also are more likely to live in rural areas sand In the
South and Midwest than people whe don't wan:h rellgm
programs, the researchers said.

People who watch religious programs frequently ex«
press greater confidence in their local church leaders than
“light viewers” and “non-viewers,” they said.

About one of every four religious programs mentlom
local churches, and one in 10 urges viewers to attend

" church, the study found. ——

— ™
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The electronic church .,

For many years, Roman Catholics and maintine Protes-
tant leaders have been concerned about the emergence of
what they called “the electronic church,” which inclpded
such IV preachers as Billy Graham, Oral Roberts, Jimmy
Swaggart, Robert Schuller and Jerry Falwell, and the more
sophisticated “TV magazine” programs such as “The 700
Club,” with Pat Robertson and “PTL Club” with Jim Bak-

ker. . - .

One Catholic leader put it this way; “Our concern about
the growth and power of the electronic church was wheth-
er this phenomenon Is taking people out of pews and dollars
out of collection baskets.” '

Conversely, such organizations as the Christian Broad-
casting Network (CBN), whose “700 Club™ appears on 150
broadcast TV stations, as well as on cable TV, wondered if
* their programming was prompting “unchurched” Amerl-.
cans 1o make a religious commitment. .

Therelore, the National Council of Churches, National
Conference of Citholic Bishops, most TV ministries and
" even Canadian denominations cooperated in sponsoring a

 Etudy cafled “Religion and Television” by the Gallup Poll.. -

l and Annenberg School of Communications at the Untvers). -
Aty of Pennsylyania

erated before.” - St
: “Therefssome good news and bad news for everyone, s0
the research must be right,” sald George Gerbner, dean of
the Annenberg school, st a press conference last week in.
New York. e e

“precious few are watching,” sald Dave Clark, vice
president of CBN. The official number of viewers is 13.3
million. But as Bill Fore of the NCC pointed out, that figure
refers onty to those who watched 15 minutes or more per
week. Those watching an hour or more per week are only ki
million — 3 percent of the population,

L3

(Does not include cable broadcasts)
.Sources: Arbitron, %C Nielsen

. Such diverse partners had never coop- ".j

-

Examiner graphic /David Lemon

S



Further, they are the “already converted.” '
“Viewers of religious programs are by and large the
.believers, the churchgoers, the contributors,” the study
said. And they are “somewhat older, lower in education and
" income, more conservaiive, more ‘fundamentalist’ and
more. likely to live in rural areas and ln the South and
Midwest."

For example, half are over age 50, and 38 pencent have
only a gradeschioo! educatiott.

Christian TV's failure to evangelize Is a relief to leaders
of churches with declining members (Methodists, Presbyte-
rians and Episcopalians) or stagnant growth (Catholics).
Richard Hirsch, secretary of communications for the Catho-
lic bishops, said: “The electronic church is not posing any
kind of threat for mainline churches. It is not a phenome-
non sweeping the country,” even though the number of
Christian TV and radio stations are growing rapidly,

However, the religious broadcasters could take comfort
from part of the study results. “Religious television en-
hances people’s overall church life,” said George Gallup Jr.
during an appearance on “The 700 Club.”

“That is what we have been saying for along, long time,”
said the Rev. Pat Robinson, holding up a copy of a headline
from USA Today that read “TV Preachers Not Hurting
Local Churches.”

In fact, even though CBN's annual budget of more than
$80 million is more than triple the national budget of the
Catholic bishops, for example, CBN studies show that fer
every dollar contributed to CBN, viewers give $4 for other
religious work, mainly to local churches.

“Viewers of religious programs are drawn by content
they cannot find elsewhere on television,” said the report.
First, they like the preaching, the musie, the experiences of
having their spirits lifted and “feeling close to God” that the
shows offer. They also like the conservative moral, social
and political ideas presented.

The most frequent time for watching is Sunday morn-
ing, before most people go to church. A close second is
churchtime itself, 10 a.m. to noon on Sundays.

‘These results should prompt some fundamental rethink-
ing by those interested in providing a religious perspective
to the broader public.

It is possible for serious treatment of religious thenies
to penetrate television and films. “Chariots of Fire” won an
Academy Award, as did Robert Duvall for his acting in last
year’s film, “Tender Mercies.” NBC's “Jesus of Nazareth”

“attracted tens of millions of viewers during Holy Week,
even though it was a rerun. So did CBS's broadcast of a
- dramatization of Pope John Paul II's life on Easter night.
1t is clear, however, that these are rare exceptions to the
rule. Why?

Gallup says that 58 percent of Americans consider their
religious beliefs “very important,” which is about twice that
of other modern nations. Clearly, however, religious televi-
sion is failing miserabty in attracting even these viewers,
with only 3 percent of the public watching an hour a week
— in a nation with sets on seven hours a day.
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PreachersOn TV
Reach 13 Million

©1984, The Sun, Baltimore
NEW YORK — A two-year
study financed by 39 Catholic and

- Protestant organizations has

determined that the actual
audience for even the most
successfutl of the TV preachers is
far smaller than many of them
had believed,

“Infinitesimally small for the
huge amounts of money spent”
was the way the Rev. Everett C.
Parker of the United Church of
Christ characterized the 13.3
million “regular viewers" of such
religtous programs estimated by
the polling.

The Rev. Witliar F, Fore of the
National Council of Churches said
the 13.3 million who watched as

little as 15 minutes of religious.

broadcasting at a time amounted
to about 6.2 percent of the number
of people in households with TV
sets.

The mare liberat
denominatfons had felt threatened
by claims that TV evangelists were

- drawing 130 million regular

L

viewers and siphoning
contributions away from the local
churches. With word of the poll,
their representatives breathed a
sigh of relief.

They already are beginning to
reassess financial commitments to
competing religious broadcast
time.

Fore observed that when the
study zeroed ln on ‘“regular”
viewers of an hour or more of the
religious programs, the audience
dropped below 7 mililon people, or
3.14 percent of the total with TV
sets, -

At a news conrerence
announcing the results, George
Gerbner, dean of the Annenberg
School of Commmunications at the
University of Pennsylvania and a
member of the research team,
said he disagreed with describing

— e

as “infinitesimal” the audiences
for such religious broadcasters as
Pat Robertson, Jimmy Swaggart
and the Rev. Jerry Falwell,

“Limited, stable, yes,” Gerbner
sald. “But clear!y. they are
supporting the programs.”

David W. Clark, vice president
for marketing at Robertson's
Christian Broadcasting Network
Center I Virginia Beach, Va,
added, "No one.is forced or
coerced to give, as with the
Internal Revesue Service. Tiey
give freely.”.

in response o an assertion by

one of the researchers that the

bulk of the funding for TV

evangelists came from a relatively -

few large contributors, not many
small ones, Ciark szid that only
about 20 percent of Robertson’s
support comes from major donors.
He sald the annual budget for
Robertson's CBN network was

+ abvout $20 miltion,

Ben Armstrong, executive
directdr of National Religious
Broadcasters, said the ‘'big
questton” facing his membership
is, “How do we reach out to the
large number of pecple not in our
audience?”

Armstrong was especiaily
pleased with the study's
conclusions that the national,
nondenominational, mostly
fundementalist religious
broadcasters in his group were not
draining the resources of local
churches, but rather that their
loyal audiences displayed a
longtime allegiance to organized
religion.. ‘

The combined survey of TV
viewers by the Annenberg School
and the Gallup Polling
organization “found that the
audience for religious TV is
smaller than has been claimed,
though this group is consistent in
s viewing habits* -

i
s
i
I
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Whose figures reflect church?

M GALLOWAY
& Cox News Service ¢2720

A two-year study sparked by disagreements between
traditional and television preachers has found that the “elec.
tronic church” does not lure people away from the Sunday
pew.

The University of Pepnsylvania research, released re-
cently in New York, also concluded that about 13 million
people, most of them already converted, watch religious TV
programs.

The figura represents only 6 percent of the viewing public .

and one-tenith of those claimed by some televangelists.

THOUGH ORIGINALLY commissioned to settle a dispute,
the study warns the factions to stop worrying about each
other and to pay more attention to the nation’s "new re11~
glon” w=- prime time television.

Researchers found that the more television a person
watched, the more likely he was to use It as a substituts for
religion.

“Certainly ft hns its ritualistic aspects. It does certain
things that rellglon has done,” said Stewart Hoover, & proj
ect investigator with the University of Pennsylvania’s
Annenderg School of Communication.

“There's a great deal (in television) that expla.lns reality,

‘teaches basic values and ethics,” he said.

THE PROJECT grew out of a 1980 challenge_ by. the Na-

tional Couneif of Churches to Pat Robertson of the 700 Club..

Mainline denominations have long blamed TV preachers for

————

diverting money and attention from local churches, but until
the Aanenberg report, no conclusive research was avallable,

“Television ministries have heen mespected of causing ..
the erosion of maintine church membership, financial eontﬂ-
butions and general participation,” said George Gerbner,
dean of the Annenberg School. “Our study found no suppert
for that charge.”

An unusual alliance of 30 denominations, churches and
televislon preachers uitimately put up $170,000 to form the
Ad Hoc Committee on Electronic Church Research to finance
the research, Donors Included Robertson, the NCC, Jerry
Falwell, the Presbyterien Church (U.S.A.), the Southern
Baptist Convention and the U.S. Catholic Conference.

The group chose the Annenberg School, which has a
history of television research, and the Gallup Organization, .
which was i charge of a nationwide survey of viewers, as
neutral investigators.

“] THINK everybody wins some and loses some,” Hoover
said. “In the public mind, the victor probably will be the
electronic church, because we found they don't keep people
out of church.

“But they've got some explaining to do, too, about those
numbgrs.”

During the 1980 presidential race, television evangelist
Jerry Falwell, also founder of Moral Majority, was claiming-
that his Old Time Gospel Hour alone had a viewership of 50
million. One Wail Street Journa! estimate last year put the
number of viewers at 130 mitlion, Hoover said.

While focusing on the link between church attendance
and religlous TV viewing, the study Includes the most de-
talled examination yet of who watches religious television
and what those programs say.

Religious programming in Atlanta and Philadelphia was
examined for political, soctal and theological content. View-
ers’ impressions of Individual religions programs and TV
preachers were not recorded.

PERSONAL INTERVIEWS with 2,602 viewers — deflned
as anyone who watches 30 minutes per week — were con-

-ducted i major Northeastern and Southeastern cities.

Essentally, the study concludes that religious television
neither steals audiences from local churches nor is good at
building new congregations.

“Viewers of religious programs are by and large also the
bellevers, the churchgoers, the contributors,” an advance 14-
page summary of the 500-page report says. “It appears to be
an expression, confirmation, and cultivation of a set of rell-
glous beliefs and not & substitute for them.” ‘

Nor do contributions to local churches drop when a
viewer sends an envejope to the Rev. Jimmy Swaggert and
other TV evangelists, according to the study. The Annenberg
report also notes that the electronle church “serves more to
rally believers than to recrult or convert others.”

THE AVERAGE VIEWER Is likely to be older, lower in
education and Income, more conservative and more likely to
ive {n the South and Midwest. Southern Baptists, Southern
Presbyterians and independent fundamenta!ists make up the
largest percentage of viewers.

Religious television viewers are less lkely to belleve in

the “social justice” function of the church — helping the

poor and oppressed — in favor of an evangelistic approach.
A higher percentage of religlous television viewers voted
in the last presidential eiection than did nonviewers of reli-
glous programs,
Religlous TV shows were divided into two types, the
syndicated Oral Roberts-type program and the televised
church services offered by local churches, )
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!meac’r of religious television progrcms s'rudled

By PETER KERR

New York Times Writer

NEW YORK — Religious television
shows are not cutting into church
attendance as some social scientists
and religious organizations had sug-
gested in recent years, according to a
study of religious television program-
ming released Monday.

The two-year study, conducted by
the Universi
nenberg School of Commumcatxons,
also found that religious broadcasts
appeal fo 13.3 million people — 6.2
percent of American television

. viewers — who, for the most part,

already have strong religious beliefs.
The programs, the study suggested,
fail to reach large numbers of viewers
who are not actively religious, nor do
they seem likely to make many new
converts.

“This is both good news and bad
news for evangelical broadcasters,’;

. said Dr. George Gerbner, dean of the
. Annenberg School. “The good news is

, that they do not reduce the number of

people going to local churches. On the
bad side, we found they are reaching a
stable audience of those who are
already religiously active.”! .

The study, which was commissjoned
by a group of .more than 30 religious
organizations, represents the most ex-
tensive research to date on the
phenomenon of “electronic church”
programs. Since the 19603 the number
of evangelical radio and television
stations has risen dramatically, from
fewer than 150 in the mid-1980s to
more than 1,000 this year, according to
the National Religious Broadcasters,
an umbrella organization for tele-
vision and radio evangelical groups.

But some religious organizations
questioned whether television
preachers, who often espouse fun-
damentalist beliefs, were taking peo-
ple and money away from local
churches by providing worshippers
with an alternative at home. This was
a major subject of discussion in a 1880

conference of rehglous organmtions
and social scientists under the aus-
pices of the National Council of
Churches and the United States Catho-
lic Conference in New York City.

The study, designed to clarify the
effects of religious programs, was

supported both by groups that prodace .~

evangelical broadcasts and so-called
[«
see RELIGION, page 36
-
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mainline groups, such as the National
Council of Churches. The Gallup Or-
ganization in Princeton, N.J., assisted
in the project, which cost $175,000.

The study found that viewers of

1+, religious programs were mostly peo-

ple who attended churches and made
contributions to religious organiza-

tions. These viewers also tend to be

older, have lower incomes and less
education than people who do not
watch religious programs.

In addition, they are more hkely to
live in the South or Middle West, are
more likely to have fundamentalist
religious attitudes and more likely to
be disturbed by what they see as
moral laxity on’ regular television
programs.

The study found that regular viewers
of religious programming of any de-
nomination numbered about §.2

" percent of the total number of people

in television households, or about 13.3
million people,

Viewers of religious television, the
study found, are no less likely to
attend services than churchgoers who
do not view such programming. The
audience for religious programs, the
study found, generally sees the pro-
grams as a complement t0 more
traditional religious activities,

___ Another finding of the study was that

religious programs, like other tele-
vision fare, tend to underrepresent
women, the elderly, children and
members of minority groups.

Representives of religious groups
that supported the study appeared to
draw varied conclusions from the
data.

‘“These are a very small number of
viewers from a homogeneous group of
people,” sald William F. Fore, .a

spokesman for the National Council of

Churches. About the programs, Fore
said, ““I do not belleve this iz good
evangelism, and I think the study
shows that.”

- But David W. Clark, the vice presi. -

dent of marketing for the Christian

Broadcasting Ne wors, a major pro-_

-n':.q_ .ot

) L
ducer of religious programming in
Virginia Beach, Va., said the study
provided support for his organiza-
tion’s type of evangelical program-
ming.

**We finally have an absolute finding
that the programs don’t decrease at-
tendance at local churches,” Clark
said. As for the findings that the size
of the religious programs’ audience
was limited, Clark sald he believed
the programs would reach more
Americans if the programs were pres-
ented at more popular time periods.
Most of the producers of the religious
programs, he said, can only afford to
buy television time late or early in the
schedute when reiatwely few viewers
are wat.ching

- ——
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]TV mlmstrles
don’t affect

church going -
PHILADELPHIA-

. — The télevision min-
istries that attract
_ millions of viewers
and contributors are
influential with their {+
audiences, but watch-
ing religious pro-
grams doesn't keep
people from church. -
Those who support-
evangelical broacas-
ters also atiend and l
contribute to local
churches, accordmg
to a two-year study of .
religion and TV byl

the Unixersity.of
Pennsylvania’s An- .
nenberg  School of
Communications. ]- :
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You Can Fool 48% of the People
- Allthe Time. . .

N of the more

intriguing  re-

search efforts of

late was under-

taken by George
Gerbner, dean of Pennsylva-
nia’s Annenberg School of
Communications. He exam-
ined the degree to which tele-
vision’s fictions color our be-
liefs about reality.

Gerbner found that: ‘“The
more time oné spends ‘living’
in the world of television, the
more likely one is to report
perceptions of social reality
that can be traced to (or that
are congruent with) televi-
sion’s persistent representa-
tions of life and society.”

Translated into English,
that means if we watch a lot of
television, we come to believe
that the real world is like the
world portrayed on the tube.
For example, when heavy tel-
evision viewers were asked
how often a police officer
draws his or her gun in the
course of a shift, 18 percent of
the viewers supposed it was
more than five times—
whereas a majority of cops
never fire a weapon once in the
course of a lifetime career.

While only some 3 percent
of the population are involved
inan act of criminal violence in
any year, 83 percent of heavy
viewers believed the figure
was 10 percent. Eighty-eight
percent of Gerbner’'s heavy
viewers also believed that 12
percent of their fellow citizens
are involved in the commis-
sion of serious crimes—

Dave Berkman is chair of the
Department of Mass Commu-
nication at the University of
Wisconsin in Milwaukee.

AL

by DaveBerkman

whereas here, too, the figureis
closer to 3 percent.

My own research, which in
all modesty I must describe as
a landmark follow-up
Gerbner’s work, reveals that
heavy viewers of television to-
day profess to hold the follow-
ing views of reat life:
® 87 percent of teenage girls
are sexually precocious, yet
retain their virginity; the oth-
ers are drug-crazed child pros-
titutes. ’

#96.8 percent of small towns
are bossed by corrupt families
who live yonder, in the big
house on the hill.

e 50 percent of American-
made automobiles can con-
tinue to speed recklessly
through aileys and streets
even after jumping over barri-
ers and knocking down an Itai-
ian fruit vendor’s cart; the
other half are driven by bad
guys. _

@ 86 percent of women in their

or larger; the others are nu-
clear-research scientists who
wear their hair in buns.

® 100 percent of homicides are

CHAMELS

to

20s have busts measuring 37C.

solved.

e The solutions take 56 min-
utes—give or take 30 seconds.
® In blue-collar bars, at 90 per-
cent of the tables, black men
sit drinking light beer with
their white buddies.

@ 50 percent of beauty-contest
winners will become profi-
cient at sports analysis; the
other half will be murdered.

# 38 percent of hemorrhoid
sufferers and virtvally all
those with false teeth are eager
to talk about their problems
with the old man at the drug
store.

o 83 percent of today’s grand-
mothers spent the 1950s teach-
ing their teenage daughters
how to choose a detergent; the
other 15 percent were mixing
Kool-Aid.

@ 72 percent of major business
enterprises are owned by big,
colorful families with tenden-
cies toward incest, murder,
and unkind language. )
@ 100 percent of hospitals are
clean.

® 86 percent of filthy, lice-rid-
den bums are undercover cops
in disguise.

68 MAY/JUNE 84

e 70 percent of household
products can talk.

® Instant coffee tastes just like
fresh; maybe better.

® 75 percent of ocean cruises
lead to marriage; the other 25
percent lead to divorce,

83 percent of cab drivers
have hearts of gold beneath
their tough exteriors.

e Egrets and loons seek out
nesting grounds near oil refin-
eries, whence they sense be-
nevolent vibes.

e Psychopaths are easy to pick
out of a crowd because they're
always skinny and have messy
hair, unless they’re fat and
bald.

& 91 percent of upwardly mo-
bile black families owe their
success to the mastery of the
one-liner.

# Only 4 percent of Americans
can be found dazed in front of
the television set, and they all
live in mobile homes.

® |00 percent of Americans
live above the poverty line.

e 72 percent of male high-
school teachers reject a stu-
dent’s sexual advance at least
once a week.

# The other 28 percent accept.
o 85 percent of parents with
pubescent children are wid-
owed or divorced.

@ 25 percent of all Junior Lea-
guers spend three of every
four evenings answering tele-
phones on-camera at the local
public TV station.

¢ 89 percent of children not
fluent in computer languages
by age 18 are doomed to lives
on welfare; the others are al-
ready successes inrock bands.
#96.3 percent of all mean,
petty, or vengeful adults will |

isner

be reformed within 45 seconds =
after a lecture by any child.
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NEW YORK — For a many years,

,Joman Catholics and mainline Protestant
leaders have been concerned about the
emergence of what they called “the elec-
‘tronic church” — such TV preachers as
“Billy Graham, Oral Roberts, Jimmy Swag-
‘gart, Robert Schuller and Jerry Falwell,
and the more sophisticated “TV mag-
+ ,azine” programs such as “The 700 Club”
‘with Pat Robertson and PTL Club with
Jim Balkker.

One Cathelic leader put it tlns way:
““Our concern about the growth and power
of the electronic church was whether this
phenomenon is taking people out ot pews
and dollars out of collection baske

- Conversely, such org'animuons as the
“Christian Broadeasting Network, (CBN),
whose 700 Club” appears on 150 broad-
cast TV stations as well as on Cable TV —
wondered if their programming was pro-
moting “‘unchurched Americans,” to make
a religious commitment.

+  Therefore, the National Council of
Churches, National Conference of Catholic
Bishops, most TV ministries, and even
Canadian denominations — cooperated in
sponsoring “Religion And Television,”” a
study by The Gallup Poll and Annenberg
Bchool of Communications at the Umversx-
ty of” i Peiinsylvarifa. Such diverse partners
had HéVer cooperated before.
*  “There is some good news and bad
- news for everyone,” said George Gerbner,
dean of the Annenburg School at a New
York press conference last week. ““So the
research must be right!”’

“Precious few are watching,” said
Dave Clark, vice president of CBN. The
official number of viewers is 13.3 million.
But as Bill Fore, of the NCC pointed out,
that figure refers cnly to these who

' comfort, too, however.
vision enhances people’s overall church:

Commentary

watching an hour or more a week are only
7 million people — 3 percent of the popula-
tion.

Furthermore, they are the ‘‘already
converted.” The study said “‘Viewers of
religious programs are, by and large, the

believers, the churchgoers the contribu- - |

tors.”

And they are “somewhat older, lower
in education and income, more conserva-
tive, more ‘fundamentalist,” and more
likely to live in rural areas and in the
South and Midw

For example, half are over age 50 and
38 percent have only a grade school educa-
tion.

Christian TV’s failure to evangehze is

a relief to leaders of churches with ‘de-

clining numbers (Methodists, Presbyteri-
ans, Episcoplians) or stagnant growth !

said “The electronic church is not posing

any kind of a threat for mainline churches, -

It is not a phenomenon sweeping the

country” even though the number of Chris.
tian TV and radio stations are growing 5

rapidly.
The religious broadeasters could take

life,” said George Gallup, Jr. on “The T00
Club.”

“That is what we have been saying for
a long, long time,” responded the Rev. Pat
Robertson, holding up a copy of a headline
from USA Today: “TV Preachers Not
Hurting Local Churches.” In fact, even
though CBN's annual budget of more than

“Religious tele-;

e ——

budget of the Catholic bishops, for exam-
ple, CBN studies show that for every
dollar contributed to CBN, viewers give $4
for other religious work, mainly local
churches.

“Viewers of religious programs ‘are

drawn by content they cannot find else-
where on television,” said the report.
First, they like the preaching, the music,
the experience of “having your spirits
ifted”” and ‘‘feeling close to God” that the
shows offer.
:  Second, they like the conservative
moral social and political ideas presented
;Interestingly, the most popular of all is
ﬁJimmy Swaggart, seen by 25 percent of
the viewers — twice the percent whe see
Jerry Falwell or Robert Schuller, for ex-

" ‘ample. The next ‘most popular are Oral

Roberts (seen by 20 percent), followed by
:Pat Robertson’s 700 Club, Jim Bakker's
"PTL Club and Billy Graham Crusades (18,
" 16, and 14 percent of religious viewers),
The most frequent time for watching is
‘| Sunday morning, before most people go to

! . church, A close second is churchtime
(Catholics). Richard Hirsch, secretary of | |
communications for the Catholic bishops, . ftself, 10 to 12 a.m. Sundays.

These results shouid prompt some fun-
damental rethinking by those interested in
providing a religious perspective to the
broader public,

1t is possible for serious treatment of
religious themes to penetrate television
and flms. “Chariots of Fire” won- an
Academy Award, as did Robert Duvall for
his acling in last year’s film, ‘“Tender
Mercies,” NBC's “Jesus of Nazareth” at-
tracted tens of millions of viewers during
Holy Week, even though it was a rerun. So
did CBS’ broadcast of a dramatization of
Pope John Paul IT's life on Easter night.

It is clear, however, that these are
rare exceptions to the rule, Why?

Gallup says that 58 percent of Ameri-
cans consider their religious beliefs ‘‘very

preachers fail to gel many viewers

other modern nations. Clearly, however.'
religious television is failing miserably in
attracting even these viewers, with only 3
percent of the public watching an hour a
weekwmananonwithsets on T hours a
day.

First, relatively few pecple want to
watch TV preachers or religious talk
shows, :
What’s more important is there is little
competent dramatic script-writing with
religious themes. The Catholic bishopy
have begun some interesting pioneering,
however. They have hired Hollywood pro.
ducers to write dramatizations of the lives
of Dorothy Day, a Catholic social activist,
and Bishop Oscar Romero, an El Salvador
martyr.

But the major TV ministries generally

‘raise money to purchase more TV time

where they ask for more money - to
broadcast the same sermon to the same
people. Why?

Regular viewers of religious TV shoulq
urge their favorite TV ministries to use
some of their income to produce programs
that the average peoglti will watch.



ATTORNEY AT LAW

CHARLES MARSHALL HoGAN y .
A,

Loy 19,.199F

Eopo-rv.'lﬂp rfn)wn i qI,,,TJ, uuf"’o
V‘il‘t(_"rl "'t'li'{“" (_,O]‘l']*'l" of t\?ﬁhp‘l}n Qi+wth Uj.[_(:ui.t
Cincinnati, Chio

fle 1 TV in Courtronms felata

Deny Julre THrards

Lever bofore have 1 seen the “”vcrciTT ool el

£0 +hovoﬂ~h]y as in the panel dizcussion on Ipy 12, L, Gerbnrr
rade one of the bheet organieed end persuasive presentations thet I
lave cver secen Lx, Ilam convinced me that he is not only a rrest
adveente hut ﬁTno a very fair-minded ran, He cowpleted the erecutinn
?f ho adversarios, 1nclu41ng the - modexator., The alleped molderrtor

eamon rags advoeating . |, not mederating, Dr, Gerbng set him devn
and out on the repartee,

Tour remarks, from the | standpoint of an n- e e o]
v

Julze and an erperlenced candidate for office, were exactly i. AL
T"101' 1[“(‘1"(-’0; I speak.

I'a? the moderator not insisted on doing too much

I ves =et to comment about the TV revolution, OCur e}ection nf
1t~ hos too nany thp oﬂrmark of an Crﬂe“W %" “". Tkﬁ p?nc:ﬂﬁ
o
iuvcs%i twon e hafo ﬁUYIvuﬂoreﬁ in thove par&iculﬁrv tn imerery In
lieu of subst“nce.- e have surrendered to the private coﬂrqzd?gﬂ b fre
netrorks, For hetter or for worge, thir "drup" conld have TCTICER

~i1e effecta on ithe courts, Termit me to ssy that the Uniteld Diates
%rﬂnvt Courts on? the United States District Courts are the grga?ert
netruments for truth an? justice in the higtory of lan ard poverhment.
They should not be obstructed by TV,

-3 ;-—'- C_} n

: ae came of
7Y camerns voul? be as out of place 3n the Supreme Court reom as some ol

e Bl
The Prethren,

Fal

T trust that our Federal judicial system and al) of
you Juleee and yours mey continue to have a1l bleseings,

Gratefully yours,

e \},f SR -11“1 ‘r)! _]V" Ail'} '%' ;W

ﬁweapn+eﬂ the TV eide very vell.
1 relleve that = the principal

Jyereally vag the moderator, CHARLES M. HOGAN
rhanhel Jutge Jones and ]

. 8603 MIAMI RCAD
for o ~vent confercace, ' CHQCHM4A1L oMo 45243

(513) 753-5309




RIVERSIDE, GA
PRESS-ENTERPRISE

{EVEMING) 34,505

JuL 1 1984

BURRELES
—_—— jrdh o atmararan g

TV harms advaniaged students

FHILADELPIIA (A7) — So-
ciaily advantaged youngsters
demonstirate a more severe aca-
. demic decline from heavy televi-
sion watching than disadvan-
taged students, according to a
newly released study.

The results of the study, pub-
lished in the Journal of Cornmani-

cation at the University of Penn:

sylvania, indicate sharp differ-
ences in the effect of television
viewing on childreir of different
social groups.

The findings, taken from a
1081 survey of more than 14000
. Califorria sixth graders, showed
(the drop in academic perfor-
‘mance among heavy television
 waldhers was “‘greater and more
Peonsistont” among those frem so-
Pelally advantaged classes.

“Studenis who viewaed more
‘than six hours of televisicn each

day hatd shurply lower achieve-
ment sceres in all three content
areas (read g, writing, mathe-
matics:.” Murk Fetler wrote in
the article, “Television Viewing
and School Achievement.”

But Fetler also found that
achievement scores of students
who watched relatively moderate
amounts of television were higher
than those who watched small
Ariounis.

The study used parents’ occu-
pations to define social classes,

In explzining why the chil-
dren of professionals tended to be
more adversely affected by tele-
visinn watching, Fetler said,
“One possibility is that affluent
homes are more likely to contain
books, magazines, stimulating
games and parents who encour-
age their children to read, do
hamework and de wel in schonl.

2T £ LTy
HEOWRYE
“The mors tinie spent walih:
ing television in these homes, the
less time could be spent In activi-
ties thai sharpen skiils relevant
10 success in schosl,” he said.
For children of less affluent
homes, the studyv found that a
meoderate amount of {elevision
watching provided some intellec-
tual stimulation by exposing the
students {o new ideas, vicarious
experiences and new vorabuiary.
Such exposure, Fetier said, could
lead to academic improvement,

“RBehavior in school is it real-
ity affected by many individual
psvchologieal traits and by social
relations in the family, the neigh-
borhood and the school,” said
Fetler, a cousuitant to the Cali-
fernia Department of Education,

~Television viewing behavior
is effected by a similar comgplex
of variables,” he said.
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At entown

Heavy TV use

hurts grades
of advantaged

PHILADELPHIA (AP) — A new
study indicates sharp differences in
the effect of Lelevision viewing on
children of ditferent social groups,
with voungsters from more afiluent
tomes sutfering more acadernucally
from heavy television watching thas
disadvantaged studenis,

The findings, taken from a 1931
survey of rnore than 18.009 Califor-
nia sixth graders, were recently
published in the Jeurnal of Comma-
nication at the Univers:ty of Penn-
svlvania.

The study showed the drop in ac-
ademic periormance among heavy
teievision watchers was “greater
and more consistent” among those
from socially advantaged rlasses.

“Students who viewed more than
six hours of television each day had
sharply lower achievement scores in
all ithree coment areas {reading,
writing, matheinaties),” researcher
Mark Fetler wrote in the article,
“Television Viewing and Schoul
Achievespent”

But Fetler also found that
achievement =cores of studcats who
watched relatively moderate
amounts of televisiun wove higher
than those who watched small
amounts.

1"he study wsed par:‘n'w 00 it

R RN DIETERF T |

In explaining why the children of
professionals tended to be more
harmed by television viewing, Fe-
tler said. "'One possibility is that af-
fiuent homes are more likely to con-
tain books, magazines. stimulating
pgames and parents who enceurage
their children to read. do homewaork
and do well in school.

“The more time spent watching
tclevision in these homes, the less
time could be spent in aciivities that
shaipen skills relevant to success in
school,” he said.

For children of less zffluent
homes, the siud F found that a mod-
erate amount of television watching
provided some intellectual stimula-
Lion by expuesing the students to new
ideas, vicarious experiences and
new vocabulary, Such exposure, Fe-
tier said, could transltate into aca-

demic improvement.

“Behavior in school is in reality
affected by ma g individual psycho-
logical traits and by social relativns
in the Iam:ly the neighborhood and
the school,” said Fetler, a cousultant
to the California Departnieat of 1id-
ucation,

“Television viewing behavior is
2tfected by a siindlar eowsplex of

voo ke T e vaig
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TV has negative effect
on affluent kids’ grades

;. PHILADELPHIA - Children from affluent homes
suffer more academically from heavy television viewing
than disadvantaged students, says a new study. The find-
ings, taken from a 1981 survey of more than 10,000
California sixth-graders, recently were published in The
Journal of Communication at the University of Pennsylva-
nia. The study showed the drop in academic peﬁ'o'::mance
of heavy television watchers — more than six hours & day
— was “greater and more consistent” among those from
socially advantaged classes. These students “had sharply
lower achievement scores in aill three conteni areas”
{reading, writing, mathematics), says researcher Mark
Fetler. One reason: “Affluent homes are more likely to
contain books, magazines, stimulating games and parents
who encourage their children to read, do homework and do
well in school,” says Fetler. “The more time spent watching ,
television in these homes, the less time could be spent in ac- |
tivities that sharpen skills relevant to success in school.” i

1
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4ny connection between TV and reai

_were asked how often a poliuc

‘v Dave Berkman .

ne of the more mtrigu-
ing research ecfforts of
late was undertaken by

¥ George Gerbner, dozn of
nm\lvanlas Arnenberg School

" Lommunications Tie eXamined

degree o which television's
~tirns  color our beliefs about
j:i[\

Gerbner found Ihat “The more
me one spends Cliving' in the
~rld of television, the more jikely
e is to report pereeptions of
ia] reality that can be traced to
r that are congruent with) televl-
an's persistent representations of
‘v and socicty.”

Trarslated into English, that
ceans Hf we watch a iot of televi-
oowe come to believe that the
I world is like the world por-
red on the tube. For examplo,
~n heavy television viewers

¥

*ve Berkman is chairman of the
aartment of mass communication at
1 University of Wisconsin in
dwaukee,

otficer draws his or her gun in the
course ef a shift, 18 percent sup-
posed it was more than five Yges
- - whereas a majority of cops never
fire their weapon in the course of a
lifetime carecr.

White enly some 3 pereent 0! tho
population are involved in an act of
criminal viclence in any year, 83
pereent of heavy viewers believed
the fiture was 10 percent, Eighty-
eight percent of Gerbner's heavy
viewers also believed that 12 per-
cent of their fellow citizens gre
involved in the commission of
serious crimes, whereas hoere,
the figure is closer to 3 percen

My own research, which in gli
medesty 1 must describe 23" a
landmark follow-up to Gerbner's
work. reveals that heavy viewers of
television today profess to hold fhe
followin: views of real Hie ;

Li0T percent of teen-are pirls are
sexually precocious, yvet retain their
virginity; the others are dryg-
crazed child prostitutes. !

£196 8 percent of small towns are
hossed by corrupt famities who Hve
yonder, in the big house on the hi}l,

B el S

150 percent of American-made
automoblles can continue to speed
recklessly fhrough alleys and,
streets even aftér- jumping over’
barriers and knocking down an
Ttalian fruit vendor's éart; the other
half are driven by Lad guys.

186 percent of women in their
205 have busts measuring 37C or
larger; the others are nuclear-
rcsearch scientists who wear their
hair in buns.

D100 percent of homicides are
solved.

{0 The solutions take 56 minutes,
give or take 30 seconds.

O1In bluecollar bars, at 30 per-
cent ¢f the tables, black men sit
drinking light beer with their white
buddies.

{150 percent of beauty-contest
winners will become proficient at
sports analysis; the other half will
be murdered.

188 percent of hemorrhoid suf-
ferers and virtually all those with
false teeth are eager to talk about
their problems with the old man at
the drugstore.

. 385 percent of lodays grand-
mothers spent the 1850s teaching

their teen-age daughtors how to
cheose a detergent; the other 15
pereent were mixing Kool-Aid.

D72 percent of major business
enterprises are owned by big, color-
ful families with tendencies toward
incest, murder and unkind lan-
guage.

L1160 pereent of hospitals are
clean.

0386 percent of filthy, lice-ridden
bums are undercov er cops in dis-
guise.

170 percent of household prod-
ucts can talk.

" Olnstant coffee tastes just like
fresh, maybe better. :

{175 percent of ocean cruises
lead to marriage; the other 25
percent lead to divorce.

383 percent of cab drivers have
hearts of gold beneath their touch
exteriors.

[JEgrets and loons seck out
nesting grounds near oil refineries,
whence they sense benevolent
vibes.

i Psychopaths are ea<y to pick
out of a crowd bhecause theyTe
always skinny and have messy hair,
unless theyre fat and bald.

lity is purely coincidenta

C191 percent of upwardly mot
black families owe their success
the mastery of the oneliner.

0 Only 4 percent of Americs
can be found dazed in front of :
television set, and they all live
mobile homes.

(1100 percent of Americans 1.
ahove the poverty line.

{172 percent of maie high-sch-
teachers reject a student’s sex
advance at least once a week.

O The other 28 pereent acce:

085 percent of parents w
pubescent children are widowed
divorced.

025 percent of all Junior L
guers spend three of every fc
evenings answering telephones ¢
camera at the local public -
station.

389 percent of children 1
[luent in computer languages '
age 18 are deemed to lives
welfare; the others are alrea
successes in rock bands.

{1963 percent of all mean, pe:
or vengeful aduits will be reform
within 45 seconds after a lecture
any child. »
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Too little TV may alsc

hurt pupils’

N s

FHILADELPHIA (UPT) -~ Too little
television may have the same bad ef-
fects on students as too much TV, a
newly releasced study says.

A study of 10,000 sixth-graders in
California shows students who watch a
great deal of television achieved lower
sceres, byt so do pupils who watch very
ltille, said researcher Mark Fetler in
an article in the Journa! of Communi-
cation.

. “Students who viewed mere than six
hours of television each day had

ly lower achievement scores in
all  (studied) areas” — reading,
mathematics and writlen expression,”
Fetler said Tuesday.

But he said there also was evidence
that “students watching relatively
moderate amounts of television have
higher achievement sceres than those
who reported watching less.”

In his study, Fetler examined the re-
lationship between the stodents’ televi-
gion viewing habits, which were
determined by a survey, and their per-

fest scores

formance in the 1931 California Assess-
ment Program.

He said the study also shows students
from affluent cr advantaged families
are hurt mere by excessive lelevision
viewing than those from poerer or dis-
advantaged homes.

Fetler, a-consultant to the Califoraia
Department of Education, said one rea-

“zon for the difference is that television

viewing is more of a distracticn for
students from advantaged families.

“More affivent homes are more
likely 1o contain books, magazines,
stimulating gam.es and parents who en-
courage their children te read, do
homework and do well in school,” ke
said.

“The maore lime spent walching tele-
visicn in these hores, the less time
could be spent in activities that
charpen skills rclevant to success in
school”

The Journal ¢f Communication is
published by the Annenberg Schonl of
Communicaticns at the University of!
Pennsylvania. T
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Heavy TV viewing linked to

6o
A study of 10,000 Cahforma sxxth-
graders has found that heavy televi-
' sion viewing appears to affect stu-
dent .achievement in elementary
school.
Socially advantaged students are
most likely to suffer academically if
" they watch a lot of television, ac-
cording to a recent article ahont the
study in the_Univm%‘ of Pennsyl-
vania's Journa Ation.
end of consistently lower
achievement was associated with
heavier viewing for students from
professional families,” researcher
Mark Fetler wrote, .
Fetler said that watching a
moderate amount of television re-

poor academic achievemen

sulted in higher zcademic achieve-
ment for children whose parents are

semi-professionals or skilied work-

ers,

“Students who viewed more than
six hours of television each day had
sharply lower achievement seores”
in reading, mathematics and written
expression, Fetler said. However, he
reported, “students watching rela-

tively moderate amounts of televi- ,

sion have higher achievement sgores

than those who reported watching’

less.”

findings, Fetler said, “One possibil-
ity is that mere affluent homes are
more likely to contain books, maga-

Offering an explanation for his

5@&5@@;%

zines, stimulating games and par-
ents who encourage their children to
do well in school. The more time
spent watching television in these
. homes, the less time spent in activi-
ties that sharpen (academic) skills.”
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1984 a Bad Year of Hay Fever Sufferers

By Ronald Kotulak
{hicags Tribune

For the "¢ millun Americans
whe suffer 1rom hay fever, 1954
may o down as one of the worst
vears on record, according to the
American Lung Associansn,

Hay fever actually s a broad
terim thal covers oll types of aller-
gies 1o pollen, Thoven ot least 75
percent of the victims are alleruic
w ragweed poilen, miny also de
velop  sneezmy, chy  oyes and
ruiyy hoses from other common
pollens such as those from grass,
frees annd weesds

This veor already has beep ms:
eruble lor hay fever victims b
Cause beavy sproe rinns across
the  Unied  States produced  a
bumper crop of polien, the associ-
tion Sund.

No relief s in sight, either, as
ragweed plants will continue to
shed therr arritating pollen through
August.

TV SEEN AS FACTOR
IN MAKING GRADE

Students from affluent familics
who wateh o ot of television tond
to have poorer academic records
than students from sinular families
who are light TV viewers, accord-
ing to a study of 19,000 California
6th graders.

One reason may be that watching
up to six hours of television a day
cuis into the time a swudent has for
reading, homeweork or other intel-
lectually  sumulating  activities,
said Mark Felter, a consultant to
the Califernia Department of Edu-
cation.

The top 10 TV programs watched
by the heuvy viewers in the study

Cwere “Midnight Special,” “Vegas,”
“hance

Fever,’ “Tiamingc
Road,” “Lou Grant,” “Real Kids,”
“Quincy,” “Soap,” “'Hart to Hart”
and "“Dynasty,” Feiter reported ir
the Fournal of Communication, ¢
sublication of the Lniversity. of
Pennsylvania’s Asnenberg Schoo
of Communications,

Farorite shows of the light T\

viewers were “Bill Moyers® Jour-
aal,” “Novi v700 Club,' “Sunrise
Semester,” “The MacNeil-Lehrer
Keport,” “Washington Week in Re-

lew,”  “Masterpiece Theater,”
ST Club,” *Meet the Press” and
“kiring Line.”

LEFT FACL,
FORWARD MARCH

Along with being right-handed or
lefe-handed, people also can be
classified as being “neht-faced” or
“lefi-faced,” accordng te Karl
smith, a University of Wisconsin
psychologist,

Most peaple are right-faced, but
musicians tend to be left-faced, he
wuid. Based on motion studies of
Lip, tongue and jaw movements,
~mith found that right-faced people
maka more use of the right side of
their faces while speaking; the
right brow i tvpically  raised
higher thap the left, the head often
is turned o the left Lo expose more
of the right side of the face and the
right side of the mouth opens far-
ther during speech than the left
side. These habits are reversed for
it [uced people, he reported in
the Journat of the Acoustical St
ciety of America.

A study of 574 people showed that
£5 percent were right-faced, Smith
wailid,

HORMONE IN BRAIN
LINKED TO STRESS

Scientists at Johns Hopkins Uns-
versity have located a hormone in
the brams of animals that appears
to regulate stress. )

The discovery may help re-
searchers in undersianding siress
and many of the commen disorders
linked to i, such as heart disease
und high blood pressure, said V-
chael Kuhar, o Juhns Hopkms
neureseientist,

When injected into the hrans of
animais, the hormone, called corir-
cotrepin releasing fuctor, attaches
to specific brain-cell receptors and
produces typical stress symptoms
— increased heart rate, higher
blood pressure and luss of appetite,
he said.

LIFE'S HEADACHIS
EAS{ER ON KIDS
Children, unlike adults, tend 10

have more headaches that occur
on weekdays, are shorter lasting

. uhd less bothersome.

Harvard University researchers
reported in the journal Archives of
Neurology  that  chdddren  are
quicker to bounce buck afrer o
headonche, |
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Television seen as a
in making the grade i

Chicage Tribune

Students from affuent families
who watch a lot oi televis:on tend
tn have pourer academic records
than students trom similar tami-
hies who are Beht TV wvivwers,
according to a study of 10,600
California fth gracers,

One reason mav be that watch-
ing up s aix hotirs of relovisiog o
day rnts mta the time a sindeny
has for resding. homewaork or
ather wtellectually stimularing
activities, said Mark Feiter, a
vonsultant to the California
Department of Education.

The top 10 TV programs
watched hy the heavy viewers in

Theater,” “PTL Clib”

ih

factor
i3 class

“Nidnight spe-
"I*}an"e Fevor”

roapd

the study were
cial,” “Vegad”w
“Flamingo f‘_f.)”‘ " ULou Grant.
“Real Kida" b vy “Soap”
“Hare 1o Harl” ‘ I.y,.(an,\.'
Felter repuried 1 the -Journal o
Communicatios, a puhliation of
the University of Ponnsylvanin’s
Annenberg Sclnl of Communt
cations.

Favorite shows of the light TV
viewerss were BRIl Moyers' Joor
nal”™ “Nova,™ 7o Club,” “Sun-
rise Semester,” " The MacNeil:
Iehrer Repart,” “Washington
Week in Heview,” "“Masterpiece
“Meet the
“Firmy Line”

,_1\!

Press” and
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Students from afCuent families
! who watch a lot of television tend
! o have poorer aczdeinic recards
* thao studen's {rom :vmlax
families who are light TV
sccording to a study of 10,000
California sixth-graders.

i One reason may bo that

© watching up to six hours of

. television a 4oy cuts into the time
. a student has for reading,

. hemeowork or other intellectvally

[ VIOWweTS,

© Club,”
. “Firing Lipe.” j

" Heavv T% viewiers found
neorer at making grade

stimulaling activifics, said Mark
Felter, a consuitant to the
Catifornis Department of
Fduveation.

The top 10 TV programs
waiched by the heavy vieworsin
the study were “Midright Special,”
“Vegas.” “Dance Feovar”
“Flamingo Road,” “Lou Grant,”
*Real Kids,” “Quincy,” “Seap,”
“Tiart to Hart” and “Dynasty,”
Felter reported in the Journal of
Comrunication, a publication of
the University of Pennsylvania’s
Annenberg Schoo! of
Communications,

Favorite shows of the hght TV
viewers were “Bill Moyers'
Journal,” “Nova,” “700 Club,”
“Sunrisa Semester,” “The
MacNeil-Lehrer Repet.”
“Washington Weel in Neview,”
“Masterpiece Theator,” “PTL
“Meet the Prez:” and
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Children whose parents are
earning a comfortable living in
the prafessions or the executive
mite bave a lot to lose by

" spending endless hours in front
of the television sct.

A new study of the effects of
television on school achievement
suggests thal socially advantaged

— the ones whose parents
earn a good living and are likely
lo encourage them to work hard
in scheol — quickly lose ground
academically the more they
watch television.

. Conversely, kids from impover-
ished homes tend to do a little

. better if they watch a moderate
amount of television.

But nearly all kids in all social
classes, the study found, do
much worse when their televi-
sian viewing gets up to the
heavy level, beyond four hours a
day. Six hours, incidentally, is
closer 10 the average time the
TV is on everyday in Lhe typical

. Amarican home. '
1088 wntniguing study was re-
sorted in the spring issue of the
Journal of Commmunication, pub-
ished by the Arnenberg School
i Communications at the
epsit ennsylvania. Re-
-carcher tk Fetler, a consy!
znt for the California
‘epariment of Education, report-
d bis findings in an article
alled “Television Viewing and
<hool Achievement.' '
Fetler based his study on a
tatewide fest in reading, writing
nd arithmetic given each year
s sixth-graders in California
ublie schools. The researcher
ot his statistics from the test
«ven in the spring of 1981.

Study: TV ha

" Teachars belped out by wriung
information alout the parenl’s or
gusrdise’s job os the back of
the test. Without saying what the
job was, they identilied these job
categories: 1) wsknown, 2) un-
skilled workers ov welfare recipl-
ents; 3 shillod and semiskilled
workers; 4) semiprofessionals,
clerical and sales workevs, tech-

nicians; and 5) executives, pro-
fessionals and managers, 4
_ The pupils themselves gave the
information abeut their TV habd-'
is. -
They estimated the number of
hours they walchad everyday,
and, in case they didn’t estimate
vorreetly, they weld bow often
they watched each of 27 shows '
that were on television that
year. They also answered ’
whether they did their homework
in front of the tube, watched the
S5ame programs as their parents
and talked the shows over with
the family, whether they are al-
lowed t0 watch whatever they -
want, and 50 on, -
The pupils were all granted
anonymity in order to protect
their privacy. Of the 250,000 kids
who took the test, Fetler gleaned
a representative garople of 10,603

students from 292 achools. He
eliminated from the study any
child whe watched no television
at all or didn't answer the ques-
tions about television,

While Fetler takes suitable
scholarly precautions in warning
that the results are not necessar-
ily ironclad — he notes that
many other factors besides tele-
vision viewing influence a child’s
school achievement, such as per-
sonality and refationships in the
family, neighborhood and school
— his conclusions strongly sup-
port the idea that television is
the great leveler ol social
classes.

In nearly all cases, studenis
from the moke privileged hack-
grounds did better on the tests
than the poorer children, The
differences are most pronoanced
among the kids who watch very
little telcvision, Butl those differ-
ences diminish the more the kids
park themselves in Iront of the
television. \

Other researchers at the An-
nenberg School have already
postulated the idea that heavy
television viewing brings about a
phenomenon they call main-
streaming — the more people
watch TV, the more they tend {0
think alike, regardless of the
kinds of differences one might
expect in people of different
classes. ]

it seems to be true for chil-
dren too,

Fetler said the study itself
doesn't expiain why the advan-
taged kids stand to lose more by
watching television but he has
some inleresting ideas on the
subject. -

" habits affect
child’s achievement

Advantaged suffer most

“One possibility is thaf more
affluent homes arc more hkely
to contain books, magazines,
stimulating games and parents
who encourage their children to
read, do homework and do well
in school,' he wrote. “The more
time spent walching television in
these homes, the less time could
be spent in activities that shar-
pen skills relevant to success in
school ...

“Less affluent homes would be
less likely to contain books,

magazines and ather intellectual-
Iy stimulating activities that
would be displaced by television.
Thus, compared to what is
avaitable, television would be
relatively stimulating, providing
new ideas, vicarious experiences
and new vocabulary, apd might
translate into academic im-
provement, at least when in
moderation.”

Lest some champion Fetler as
an advocate of TV viewing for
disadvantaged children, he
strésses that only moderate do-
ses help these kids,

What are parents to make of
all this?

Fetler found that the kids who
walched less were maore strictly
controlled by their parents. For
example, they weren’t allowed to
do their homework with one eye
on the TV, and they appavently
weren't allowed 1o watch what-
ever they wanted.

While Fetler witl only say that
his findings suggest that chil-
dren’s success in school is un-
dermined by watching large
amounts of tetevision, parents
would do well to take his study
seriously.



BUSINESS

TheVideo
Revolution

TERRY HOURIGAN: COURTES

Near closing time on a hot, humid night,
Federal TV, across from Wrigley Field in
Chicago, is packed with people waiting to
rent tapes for their video-cassette recorders.
To. nurse Eileen Smith, 34, nine months
pregnant, bliss would be unwinding in _front
of the TV watching Meryl Streep in “Silk-
wood. ” But lots of people had the same idea.
“We're out. How “hout ‘Cujo’?” says a clerk,
As people behind her groan, Smith dashes off
to a video store in Lincoln Park. Qut again.
She finally finds “Silkwood” at the Chicago
Public Library. ‘I can’t say the VCR has
changed my life, unless you count the night

50

Video party in Denver: Just bring your own popcorn

The boom in VCR’s is overturning
the tyranny of television and trans-
forming the American living room
into a private screening room. Ea-
ger entrepreneurs are building an
. entire industry around the video-
philes, shaking the very founda-
. tions of the entertainment business.

¥

we rented ‘An Officer and a Gentleman’,’
she says, patting her swollen stomach. “If we
hadn’t stayed up late to warch Richard Gere,
1 might not be in this condition.”

Last November Barbara and Wayne Riley
of Houston were eager to watch ABC’s nu-
clear-holocaust drama “The Day After.”
But they didn’t want to expose their three-
year-old son, Cullen, to the graphic film. At
8 o'clock they popped a cassette inio their
VCR and taped the show to watch after
Cullen’s bedtime. As much of the country
sat transfixed by images of nuclear devas-
tation, the Rileys were on
the couch entertaining Cul-
len with tapes of “Sesame
Street"—using another of
their four VCR's.

For Louis Barrére, a San
Francisco sound engineer,
what started as a hobby be-
came a consuming obses-

Treks’,” he saps, “‘and then
1 would say to myself, ‘If T
have 10 of them, I really
ought to have all of them;
there are only 82.” That’s
how it grows.” Barrére has
Jjust bought his sixth VCR;
he wore out his first five in
the course of amassing
1,000 videotapes—a collec-
tion so vast that he had to
build a special closet to
. house it. But Barrére may
be looking for another hob-
by. “It can get pretty expen-
sive,” he says. “I finally said

COCK

JAMES A

sion, “T would tape 10 ‘Star -

Browsing at Philadelphia’s Movies Unlimited:

to myself, “This is crazy. I've got a Volve in

my closet that I can’t drive’,

Video revolutions are proclaimed so of-
ten that it would be tempting to dismiss this
one as just another false alarm. But all the
evidence saysitisn’t. Spurred by sharp price
cuts and a surge in the availability of pre-
recorded tapes, VCR sales have galloped
beyond the most optimistic projections.
More than 10 million American homes now
have at least one VCR—and that figure
should hit 15 million at the end of 1984. By
1987, one in three households will have one.
The private screening room, once the exclu-
sive luxury of movie moguls, may soon be as
common as the two-car garage. “Home vid-
€0,” says Richard Snyder, chairman of Si-
mon and Schuster, ““is going to be the next
major mass mediam.*

Its arrival is shaking up almost every
facet of the entertainment business. With

video revenues on their way tobecoming the

largest source of film revenue after box-
office receipts, directors, actors and writers
are dickering with the studios over how to

NEWSWEEK/AUGUST 6, 1984



For the viewer, a welcome alternative to television’s look-alike programming

divide the extra loot. Studio executives,
meanwhile, are busily seeking ways to mine
the cassette market for even more. Music
videos have spun new life into the record
industry, and the spread of VCR’s may turn
music-video sales into a significant source
of revenue. The satraps of other realms—
broadcasting, cable TV, publishing and ad-
vertising—are trying to hold their own
against the new competitor, grabbing for
pieces of the action at the same time.
Freedom: The theme of this uprising is
powertothepeople. Eversincethetelevision
set took control of the American family, it
has ruled dictatorially, delivering look-alike
programming that varies only with the time
of day. More than any other system, the
VCR lets viewers overturn television’s tyr-
anny. For early users, that mostly meant
either “time shifting”—taping a program
to watch at another, more convenient hour
—or watching X-rated films. But the VCR
movement owes its newfound strength to
the vast array of programming now avail-
able, Choices range from megaflicks like
“Tootsie™ and rock epics like “Duran

NEWSWEEK/AUGUST 6, 1984

Duran” to “Curious George” and Jane Fon-
da’s “Workout.” “It’s freedom,” says Los
Angeles screenwriter Dana Olsen. “When I
was a kid I was a prisoner of the tube; now it
docs what I want whenI wantit.”

That freedom begins with a technology
that originated in the United States in 1961
and is now dominated by Japan, where gi-
ants such as Sony, Hitachi and Matsushita
manufacture VCR’s for the world. Ameri-
can companies get their slice of the $5 bil-
lion hardware market by selling Japanese
machines under their own labels. .

The versatilelittle machines have created
awholenew industry: the sales and rental of
prerecorded cassettes. A video outlet can be
anything from a drugstore where one
counter supports a stack of tapes to 30-store
chains like Erol’s in Washington, D.C. To-
gether, the 14,000 outlets that retail cas-
settes rang up $1 billion in revenues last
year, mostly from rentals—and according
tomany analysts, that figure could rise to $5
billion by 1988 (chart, page 52).

Toreach this rosy state the videoindustry
had to survive a fairly sickly childhood. In

TERRY HOURIGAN

the mid-1970s videophiles began copying
television shows to sell to fellow addicts.
What early VCR owners wanted most was
movies, but given the small number of ma-
chines in circulation, the major studios
couldn’t be bothered to license their films.
Finally, in 1978 video visionary André Blay
persuaded Twentieth Century-Fox to seil
him the cassette rights to 50 movies, includ-
ing “M*A*S*H” and “Patton,” for $6,000
each. Blay’s tapes were placed in electronics
stores, but low volume and steep manufac-
turing costs kept the price so high ($79.95)
that very few sold. “Then damn American
ingenuity set in,” says Jack Silverman, who
founded Commitron, the nation’s largest
video-cassette distributor. Retailers began
torentcassettesinstead ofsellingthem, “and
they spawned an industry.”

Heroes: To hear Silverman tell it, the
founding of the home-video industry is a
story as stirring as the founding of the Re-
public: *“The real heroes of the video move-
ment are those little mom-and-pop retail
stores—the guy who got a second mortgage
on his house-and borrowed from his aunt to
open a retail store and endured hard times
until it boomed. They were dentists’ wives,
looking for a career in liberated America,
bookkeepers whose kids ran it so they could
realize the American dream of owning their
own business and Vietnamese boat people
who didn’t even speak English. Little by
little these little guys built an entire industry
and did it during a deep recesssion.”

Now people are rushing to cash in. “It’s
an easy business to get into,” says Steven
Savage, co-owner of New York’s New Vid-
¢0. “You just buy some tapes, put up a sign
that says “Video™ and if you have a good
location, people will come in.” In fact, you
can get into the business just by buying
a video vending machine—for $16,000—
from Essex Engineering, a Connecticut
firm. The customer inserts a credit card and
chooses one of the machine’s 168 tapes; if
the tapeisnot returned, the account is bitled
for the purchase price.

. Video signs are popping up everywhere.,
In Houston, Safeway and Randall’s super-
markets not only offer tapes, they also rent
VCR’s: Safeway charges $9 a night, Ran-
dall’'s $11. In Illinois, Dominick’s Fine
Foods chain offers a package deal: 10 tapes
for $21. “At that price,” says customer
Eileen Smith, *“it’s hard to go out for a quart
of milk without returning with a movie.”

Andin New York, renting tapes can take
you to the cleaners. Last April TaiJ. Kwon
turned part of his Greenwich Village dry-
cleaning shop over to video cassettes. Why
cassettes? *I read about it in the newspa-
pers,” says Kwon, in heavily accented Eng-
lish. “I didn’t have any experience. I just
opened.” But he had done some market
research; “A lot of people had video cas-
settes when they came into the cleaners,” he
says. And he recognized that both cassettes
and dry cleaning require a return trip every
two days or s0.

It’s getting harder to find virgin terri-
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A NATION OF ARMCHAIR MOVIE MOGULS

VCR sales are surging as import prices continue to fall and entrepreneurs rush
to provide the beleaguered television viewer with alternative programming.

Source: Television Digest
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for the North American
rights alone. And George
Lucas just sold “The Em-
pire Strikes Back’ to CBS-
Fox for an astounding $15
million. By 1988, according
to conservative estimates,
home video will be contrib-
uting up to 25 percent of a

film’s revenues.
HOME - VIDEQ Even so, the film studios’
SOFTWARE MARKET reluctance to enter the field
1983 1988 allowed independent com-
TOTAL panies to gain a solid grip on
IMPORT PRICES 5800 REVENUES  stpilion 5 billion key parts of the business.
OF VCR'S — 700 Program Type Early on,afew SII'lall compa-
FROM JAPAN . - nies, most of which dealt in
Factory price before Movies §7% 50% pornographic films, bought
dealer markup 0 adul 14% 8% up the video rights to popu-
~sop  Music 4% 255 lar television series and chil-
: : i dren’s programming. Oth-
Instructicnal/
— 40 ﬁ?&}’:a'l?gﬁa{ 7% 6% 2 ers brought out a number of
F— 7 % 1 instructional tapes. Little
200 £ known Karl Video markets
1o b ap g Other 1% 3% & one of the most popular sell-
*First quarter Source: F, Ebarstadt & Co. esimates % ers, Jane Fonda's “Work-
_ i 2 out.” Roughly 30independ-

tory. Alaska, for example, is a video hot
spot. Dan Apted, co-owner of Video Con-
cepts in Anchorage, rents tapes to 22 bush
communities, delivering them by air. “One
guy rents it,”” he says, “and half the town
comes over to his house to watch it.”
‘When too many people get the same good
idea, it can turn bad. Like dozens of others,
Jean Lightbourn went into video retailing
because there wasn’t a place near her
home—in scruffy southwest Detroit—
where she could rent cassettes for her VCR.
She opened her shop, Video Focus, four
monthsago. But within two weeks two other
video outlets had invaded the neighbor-
hood. Staring forlornly across the street
where yet another video store has an “Open-
ing Soon” sign in its window, she says, “If I
had known this was going to become a video
block, I would haveremained a consumer.”
In fact, the pressures on mom-and-pop
retailers are enormous. For one thing, capi-
tal outlays are high. Kwon, for example,
spent $40,000 to stock 1,000 titles, and he’s
saving up for 1,000 more. Many outleis use
“clubs”—offering discounts on rentals for
large up-front “membership” fees to im-
prove cash flow and buy moreinventory, To
be sure of having popular tapes on hand, a
store must carry multiple copies of hot ti-
tles. Larger dealers, like Movies Unlimited
in Philadelphia, carry up to 7,000 titles;
owner Jerry Frebowitz finds that a larger
selection allows him to charge higher rental
prices than some small operations. The
competition will get even tougher if mass
merchandisers like K mart and 7-Eleven,
which are now testing the waters, jump in.
For Hollywood the only worry may be
how to churn the stuff out fast enough. But
the major studios had to be dragged into the
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business—by video pirates. Bootleggers
were sellingillicit copies of “Star Wars™ and
“Raiders of the Lost Ark” for as much as
$1,000 each. “A whole black market had
grown up to satisfy a consumer demand we
were ignoring,” says Steve Roberts, presi-
dent of Twentieth Century-Telecommuni-
cation. “So we decided to get into the boot-
legger’s business and make some profits for
ourselves.” :

Which is just what they’ve done. Video
rights for “Silkwood” fetched $1.5 million
in January. “Supergirl,” which hasn’t even
started filming yet, brought $3.25 million

ent marketers account for
most of the nonmovie trade. Belatedly, the
studios formed their own video-marketing
companies (some are joint ventures like
CBS-Fox), but they are pretty much con-
fined toselling their own releases. A few very
successful producers, like the Salkind Co.
(“Supergir]™) and George Lucas, are power-
ful enough to retain the video rights to their
ownfilms.

Foresight:In addition, Hollywood has
been all but shut out of the video-distribu-
tion business. After producing a film,
most studios deliver the prints directly to
theaters, making good money for their trou-
ble. But film executives
didn’t believe videc
settes would ever repay the
costs of handling them.
Now, once the actual cas-
settes have been manufac-
tured (by firms such as Bell
& Howell in Chicago), the
studios must turn them over
to distributors like Silver-
man’s Commtron (1983
sales: 8125 million) or
Sound Video Unlimited
(projected 1984 sales: $90
million), which in turn de-
liver them to retailers. “The
film companies through the
years have failed to have
much foresight about the fu-
ture,” admits Alan Hirsch-

oo
cdos=

Assembling Sony Betamaxes: The hardware is Japanese

- field, president of Twentieth
Century-Fox. “We didn’t
do it with TV. We failed
with cable, and we allowed
others to seize the distribu-
tion of home video.”

Even their partial share
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TALES OF THE TAPES: VIDEO’S MOST POPULAR FARE

VCR's are used for “time shifting'—recording a program for viewing at 2 more convenient hour—and playing
prerecorded cassettes. Movies now dominate the cassette trade, but music videos and nontheatrical materiai may
one day gain comparable popularity. Casseties can.be bought or rented; most movies seli for $79.95, although

Paramount has released a few blockbusters at $39.95. The following are the best performers in each category.

‘All My Children”:

- Eddie Murphy an fried in ‘Trading Places’; Hot numbers

'Hill Street Blues”: Drama that bears repetition

aytn{é "U for the 'wor'kin‘g peoble

ALL-TIME BEST-SELLING
CASSETTES

Title {Units sold)
1. Raiders of the Lost Ark (60C,000)

2. Making Michaet Jackson’s Thriller {450,000)

3. Jane Fonda’s Waorkout {420,000}
4. Flashdance (305,000)
5. An Officer and a Gentleman (220,000}
6. Terms of Endearment (205,000}
7. Star Trek |I: The Wrath of Khan (200,000}
8. Trading Places (175,000)
9, Staying Alive (170,000}
10, Star Wars (150,000)

CURRENT TOP-SELLING
CASSETTES

Titte (Weeks on list)

1. Terms of Endearmeant (7)

2, Jane Fonda’s Workout (116)

3. Raiders of the Lost Ark {33)

4. Cartoon Classics Limited Gold Edition
Mickey (6)

5, Scarface (9)

6. Making Michael Jackson's Thritler (31)

7. Cartoon Classics Limited Gold Edition
Deonald (6)

8. Money Hunt {3)
9. Cartoon Classics Lirnited Gold Edition
Minnie (5)
10. Vertigo (1)
11. The Right Stuff (5}

12: Cartoon Classics Limited Gold Edition .
Disney's Best (4)

13. Culture Club: A Kiss Across the Océan 3
14. Star Trek lI: The Wrath of Khan (74)

15. Let's Break: A Visual Guide to
Break Dancing (6)

“186. Silkwood (8)

17. Cartoon Classics Limited Gold Ediﬁon
Pluto (5) :

18, Children of the Corn {2)
19. Trading Places (20)
20. Jane Fonda's Warkout Challenge (20)

Source: Billboard Magazine

LLUSTRATIONS BY ANDERS WENNGREN

CURRENT
TOP-RENTAL
CASSETTES

Title (Weeks on list)

1. Terms of Endearment (7)

2. Scarface (9)

3. The Right Stuf {5)

4, Silkwood (8)

5. Blame It on Rio (2)

8. Educating Rita {(4)

7. Children of the Corn (3)

8. Christine (8) - -

9, Sudden Impact (10}
10. Uncommon Valor (13)
11. All the Right Moves (7)
12, Broadway Danny Rose (2)
13, Two of a Kind {3)

14. Gorky Park {11)
15. Rear Window (10) -
£6. Under Fire (14)

17. Raiders of the Lost Ark (34) .

18. The Dead Zone (16)
19. Trading Places (20)

20. Tank (1) -

Source: Bilhoard Magazine

MOST-RECORDED TV PROGRAMS

1. All My Children 5. Guiding Light
2. General Hospital 6. One Life fo Live
8. Days of Qur Lives 7. Hill Street Blues

4, As the World Turns ~ 8.Dallas

9. The Young and
the Restless
10. Dynasty
10, Cheers (tie

Souree: A.C. Nielsen Co.
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of the industry, however, is flooding
the major studios with enough cash to
force an overhaul of their intricate
financial structure. “The home-video
explosion has changed the movie
business more than anything since
the advent of TV,” says Paramount
president Michael Eisner. “All ar-
rangements with the writers, the di-
rectors and the actors, the cinematog-
raphers, everybody, will have to
change.” Last month, for example,
the Directors Guild—preparing to
strike over the issue—accepted a new
contract giving directors an increased
share of home-video revenues.
Hollywood executives, mean-
while, are fighting the “first sale”
doctrine in federal copyright law
that prohibits the studios from get-
ting additional royalty payments
once they have sold a tape to a deal-
er. “Composers get compensation
when their songs are played; why
shouldn’t the creators of a movie be
paid when their film is rented 50
times?” rails Fox’s Hirschfield. Two
bills moving through Congress would
repeal the first-sale rule, but the video
retailers are determined to stop them.
A neater way to handle the rental prob-
lem would be to encourapge cassette sales,
from which Hollywood extracts a full meas-
ure of profit. In an attempt to tilt the market
in that direction, Paramount released “Star
Trek IT: The Wrath of Khan” in November
1982 at $39.95, half the going rate for most
first-run movies. The experiment paid off,
and last December Paramount put out
“Raiders™ at the same price; with 600,000
copies sold, it reigns as all-time top seller.

. 54

Videotape vending machine: The trick is convenience

So far, no major studio has followed Par-
amount’s lead—on the ground that price
reductions don’t pay. RCA/Columbia’s
“Tootsie,” for example, became the second
title to break 100,000 in sales, even thoughit
is priced at $79.95. “We would have had to
sell 300,000 titles at $39.95 to give us the
sameprofits,” insists RCA./Columbia presi-
dent Robert Blattner. CBS-Fox also has
announced thatit willreleaseallitsbighitsat
$79.95. Even Paramount still uses a two-tier
approach: if it does not expect a film o sell

well at the retail level, even at a re-
duced price, it sets its list price at
$79.95 to make what it can from deal-
ers whowill berenting it out.

With music videos, thereis no con-
test between sales and rental: people
want to play them repeatedly, like
records, not return them after one
viewing. “You haven’t seen the video
explosion yet,” says Gene Giaquinto,
president of MCA Home Video. In
addition to MTV, the cable channel
that plays them 24 hours a day, as
many as 300 programs nationwideare
devoted to music videos. While sales
of music videos are still smali relative
to movies, F. Eberstadt & Co. esti-
mates that by 1988 they will account.
for a quarter of the home-video mar-
ket. And many record stores strug-
gling through the recent rock-and-
roll slump found video sidelines to be
their salvation.

Synergy: All these dollars flowing
into video have to be coming out of
someone’s pockets. Theater owners
wouldseemtobelikely victims, buton
the contrary, they are flourishing—
with record revenues and an increas-
ing number of screens available to the
public. That isn’t necessarily a para-
dox: VCR's appear to inspire enthusiasm
about movies, persuading some people who
had stopped going to theaters toreturn. And
with increased revenues from video rights,
Hollywood is turning out more films: 144
through June of this year, compared with
102 in the first half of 1983. Accordingly,
Larry Moyer, whorunsatheater chaininthe
Portland, Ore., area, has opened 10 video
stores and begun to sell new and used tapes
at his 12 theaters. He got his first taste
of synergy when “Indiana Jones and the

JAMES POZARIK—PICTURE GROUP

JAMES D.

The Diba family enfoying tape in a California tub: “The ultimate indulgence,’ but the technology can turn out to be cost-effective, too
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Temple of Doom” opened at two of his
theaters: lobby sales of its predecessor,
“Raiders of the Lost Ark,” took off. “We'll
never stop going to the movies,” says film
historian Ron Haver, owner of 400 cas-
settes and 250 videodiscs. “You never get
over the moviegoing experience where you
sit with 1,000 other people and confront
. that larger-than-life image which domi-
nates you in the dark.”

Pay-cable movie services such as Home
Box Office and The Movie Channel have
no such allure, and their pockets are no-
ticeably less swollen these days. Home
video is now growing twice as fast as pay
cable. Movies are generally available on
cassettes six months before they hit the
movie channels, and VCR’s offer vastly
greater selection. Linda and Allen Brum-
low began subscribing to a cable system
last November. “We didn’t get the movic
channels because everyone we know kept

complaining about seeing the same movies
over and over,” Brumlow explains. “We
got the VCR instead.”

The commercial TV networks—and
their advertisers—are also feeling the
home-video crunch. Cable TV and local
stations have already nibbled away at net-
work aundiences, and VCR use could take
an even bigger bite. Advertising agency
BBDO predicts that by 1990 networks will
be pulling only 65 percent of the prime-
time audience—down from a lordly 91

TV Sets of the Future

In the snowcapped mountains near Provo, Utah, Robert
Redford and a crew of veteran filmmakers at his Sundance
Institute film workshop recently experimented with a new video
technology—high-definition television (HDTV). To purists, no
video technology can match the quality of 35-mm film. But even
the skeptics at Sundance were impressed; where conventional
television produces only flat, mediocre images, the HDTV
egquipment creates sharpimages with the stunning appearance of
three-dimensionality. :

As a technology, television today is noi much different from

what it was when Hopalong Cassidy and the Mouseketeers ruled

the airwaves. The broadcast standards used today were set in
1941; color was introduced in-1954. But with the explosive
growth of VCR’s, computers, cable and other video technol-
ogies, television is on the verge of a major technological transfor-

mation. “The whole nature of the TV set is going to change,”
says Lee Isgur, consumer-electronics analyst for Paine Webber.

The new wave of technological innovation has already begun.
In 1981 Sony introduced its Profeel monitors, breaking the TV
set into separate components. Typically, a component television
system has a high-quality monitor—video screen—that has
seven or eight input and output jacks so that it can display video
signals from VCR’s, video-laser-disc players, a computer, cable
or conventional broadcast television. The tuner, which can pick
up as many as 169 broadcast and cable channels, is a separate

unit. Instead of the small, tinny speakers found on TV sets,

component systems often have full stereo speakers. For those
who want the reverberating “surround-sound” of a movie the-
ater, a Dolby Surround Sound decoder will produce sound on
four speakers, two in front of the viewer and two behind.
Although some VCR’s and laser-disc players provide stereo

Providingasharper image: A 1,125-line, kigh-definition TV (left) and conventional TV

sound, broadcast TV does not. But that will soon change:
recently the Federal Commumnications Commission approved a
new standard that will allow TV stations to broadcast in stereo.
Instead of a single monaural channel, the Zenith/dbx standard
provides three audio channels for each video channel-—two for
stereo sound and a third, called SAP for separate audio program,
which broadcasters will likely nse for simultaneous foreign-
language broadcasts. (In Japan, where stereo TV has been-
available for six years, broadcasters have used the extra audio
channel differently: baseball viewers have a choice of listening to
announcers who root either for or against the hometown team. )
In the United States regular stereo broadcasting for some pro-
grams—such as “The Tonight Show Starring Johnny Car-
son”—is expected to begin this fall. Special stereo decoders will

beneeded to pick up thesignals; the decoders can be plugged into .

newer “stereo-ready” TV sets, and some manufacturers are
bringing out models with the decoders built in. {None have
announced decoders for older sets, however.)

Tricks: The next wave in video tech-
nology will be the introduction of digital
television. In a digital-TV set, the con-
ventional analog video and audio signals
are converted and processed in the bina-
ry digital code—a series of ones and
zeros—that computers use. Digital tele-
vision makes it possible to do tricks with
the signals. For instance, the images
can be stored in a memory momentarily
so that ghost images can be canceled
out. Japan’s Matsushita Corp., which
brought out the world’s first digital tele-
vision in June, designed the set so that it
will display two images at once, letting
the viewer watch one show while moni-
toring a second channel or a VCR or
videodisc playback in a corner of the
screen. A digital set developed by NEC
of Japan can freeze up to four frames in
memory, then print out the images on a
thermal printer. Aside from the innovations it makes possible,
digital technology should eventually cut the cost of television
assembly by putting much of the circuitry on a few silicon chips.

While the first digital-TV sets should be on the American
market by the end of the year, the more exotic teclinology of
high-definition television will be slower to arrive. HDTV pro-
vides a stunning improvement in picture quality, with much
higher resolution and a wider screen than the old 525-line
standard adopted in 1941. But broadcasters and manufacturers
have not yet agreed on a new standard, and until they do HDTV
will remain only a bright idea. Says William Connolly, president
of Sony Broadcast Products, which has developed an experi-
mental HDTV system: “This is a case where the technology is
ready but the economic hurdles still have to be crossed.”

WILLIAM D. MARBACH with JENNET CONANT in New York,
CHRISTOPHER MA in Washington and DAVID LEWIS in Tokyo
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“percent in 1977-78. So far, though, steady

increases in the overall number of homes -

with television sets have kept network rev-
enues growing.

And like movie theaters, television net-
works have certain unique assets. For one
thing, many people prefer to watch the
same things that everyone else is watch-
ing—and to watch them at the same time.
“Network TV is here to stay,” says George
Gerbner, a professor at the University of
Pennsylvania’s Annenberg School of Com-
munication. “Tt’s the only thing that gives
us a sense of commonality as a culture.”
David Poltrack, the ratings expert at CBS,
notes that some of the most commonly
recorded programs are daytime soap op-
eras, which means that VCR’s may be
helping the networks reach millions of
working people they would otherwise miss.
* Nor 1is anything likely to challenge
network-TV advertising as

one that he sets up outside so he can watch
while soaking in the hot tub.

But VCR’s aren’t just for sybarites, as
Diba attests: “Even my babysitter, the girl
who struggles day to day, has a VCR.” It
can, in fact, be highly cost-effective. With
rental tapes available for as little as 99
cents a night, an evening at home can be
much cheaper than a trek to the movie
theater. Shelly Berger’s son Joshua, 17,
who lives down the block from his di-
vorced father in Beverly Hills, brings girl-
friends to his father’s paneled media room
to watch movies on the VCR. “It’s become
a cheap date for him,” says Berger. “He’ll
pop in a couple-of movies and wait for his
dear old dad to order sushi.”

The comforts of home require no sacri-
ficein selectivity: 200 titles, old and new, hit
the market each month, and most films are
available on tape within a year of release.

that for a nation already hopelessly addict-
ed to television, VCR’s furnish yet another
excuse for spending time in front of the tube.
“I have people who come in and watch
between four and seven movies a week,”
says Michael Pollack, co-owner of New
Video in New York. “I worry about them.
Sometimes I say, ‘Go read a book, go talk to
somebody’.” Yet VCR’s can be liberating.
“We used to watch a lot of shows to get toa
show,” says Barbara Riley. “Now we just
set the timer. We're watching less TV.” And
of course, some people are immune to the
VCR’s charms. When New York writer
Michael Wolff learned his wife was preg-
nant, he immediately bought a VCR in an-
ticipation of long evenings at home, But he
hardly uses it. “When you can watch any-
thing you want, there’s no sense of urgency,
so you end up watching nothing,” says
Wolff. He has only used $90 of the $100 in

free rentals he got for join-

one of the most effective
ways to launch a new prod-
uct. Even so, advertisers
are exploring ways {o get
ads on cassettes, including
the possibility that people \1
would buy pitch-carrying
cassettes if they were of-
fered at a significantly (@
lower price. %A
Formats: While swallow-
ing their Gelusil, worried ex-
ecutives can comfort them-
selves with the thought that
for all their love of gadgets,
Americans have been re-
markably cautious when it
comes to forming lasting at- 1
tachments to new machines.
Video-game machines and
videodisc players, for exam-
ple, aretwoinnovations that

3

N

fell flat; RCA announced |~ '/

that it will stop producing

ing the video club at Video
Connection. He  even
bought a camera to make
videotapes of his daughter,
Elizabeth, but “they made
her look like a bank rob-
ber.”” Wolff, of course, is
probably the kind of person
who still reads books; hard-
ly typical.

How-to Tapes: Where, in
fact, do the humble book-
sellers stand amid all this
video turmoil? As ABC’s
Michael Dann sees it, they
could end up big winners.
“Entertainment will not be
the basis for the VCR’s suc-
cess in the long term,” he
says. Jane Fonda’'s “Work-
out” is just the beginning:
Dann bets that instruc-
tional programming of all
kinds, from cooking to car-

DRAWING BY LEVIN @ 1979 THE NEW YORKER MAGAZINE, INC.

videodisc players, which
cannot record material, this
year. But the market is far
from settled. Buyers must still choose be-
tween the two VCR formats, Betaand VHS,
which offer different advantages and draw-
backs in quality and convenience. Beta ma-
chines, popular overseas, account for only a
small portion of domestic VCR sales. The
market could be further complicated by a
new format, 8 mm, which is now being
introduced for use with some portable video
cameras.

Whatever the format, though, home vid-
eo has some strengths that bode well for its
survival. Above all, it appeals to the great
American love of freedom, which these
days is generally synonymous with con-
venience. “We wouldn’t go anywhere on
Friday nights, because we had to be home
by 8 p.m. to watch ‘Dallas’,” says Barbara
Riley. “But now we just tape it and watch
it when we come back.” John Diba, a car-
stereo-store owner in San Francisco, owns
four VCR’s, including one in his car and

NEWSWEEK/AUGUST 6, 1984

‘Now, remember, feed the cats twice a day, water the plants once a week, and
this is a list of the programs we want videotaped’

While the popularity of X-rated tapes,
which once held 80 percent of the market,
has cooled, children’s programming is hot:
Disney cassettes areso popular that toddlers
swap them in nursery school. And when all
else palls, video cameras have created a new
genre, “domestic drama,” homemade tapes
of adaughter’s 40-point basketball game, for
example, that she can study to improve her
defense. The advent of cheap, portable cam-
eras, in fact, may give a significant boost to
VCR sales.

Thereis another side to the programming
versatility of VCR’s: many adults use them
to control what their children see. Says
Atlanta mother Amy Misner, “I don’t like
theidea of my chidren spending a lot of time
in front of the tube. But I’d rather they’d
watch an hour of Disney than 10 minutes of
cartoons.”

Whether people are watching soap op-
eras or “La Traviata,” though, the truth is

pentry, will have enormous
appeal. Some publishers
have already begun. Simon
and Schuster, for example, plans to sell
video cassettes in bookstores and price them
only slightly higher than hard-cover books.
“I don’t know where this market will take
us,” says chairman Snyder, “but I do know
there is a lot of room out there for nonthea-
trical video.”

If Snyder is right, and the VCR comes to
be a vehicle for delivering new kinds of
programming, it may yet enhance the cul-
tural landscape. Chances are, though, that
itwillremain just anew way of watching the
same old stuff. Technical revolutions gener-
ally have not produced cultural advances,
and perhaps they should not be expected to.
The VCR is pretty nifty as gadgets go, and
that alone seems to ensure that it will take
up permanent residence in the American
home, right alongside the beloved box.

ERIC GELMAN with JANET HUCK in Los Angeles,

CONNIE LESLIE and CAROLYN FRIDAY in New

York, PAMELA ABRAMSON in San Francisco,
MICHAEL REESE in Chicago and bureau reports
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. ;between the ages of 18 and 49; causes
“them'to present a version of: hfe :
‘tube that: tends to 1gnore other groups
'and lifestyles.:
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| ._::Gerbner |ecture

by Jane Cadwell

£}

' 'I‘elecommumcatlon has become the new - |

:mode of storytelling out of which we weave

 -an invisible web called ctlture, Dr. George

- Gerbner told the Amphltheater audlence
“‘yesterday miorning.. .

- Television is g ritual among, Amerlcans
*and has become somewhat of a religion.

" Television has become something which is

‘shared by all people; regardless of their :
. economicstate, geographical position or

. ‘age. This isthe flrst time thatalarge - =
seégment of our culture has cut through
these classes, |

. Gerbner stated that not only has

'televxslonabohshed isolationism, but'the

average American childis born mto a.

family in.which a tnachine tells most of the '

. 'stories. How cana parent compete with -
the variety and actmty ofa telewsxon
Gerbner asked. .
i Television has created a new standard :

by which ¢hildren judge society. Thisis a
-skewed standard however, Through -
several years of research, Gerbner has
. found that television misrepresents most
~aspects of society. In the world of

" television men outnumber wonen 3 tb 1.

The age groups are misrepresented as

-well as ethnic groups, occupations, and
acts of violence in everyday life. -

.. Gerbner said that his stiudies show that
the-more one is exposed to'the world of
television, the more one is likely tobe
afraid of violence and to consider oneself a
likely victim. Also, studies have shown
that the more exposure one has to
television, the more complacent one is apt
tobe about good nutrition and exercise. A
magical belief in the omniscience of the
medicai field is also instilled in those who

Dr. George Gerbner :'

- are heavily exposed tothe medrum

Televisionis also breeding a new m"-' '
dividual who'is less tolerant with the -

The present cultore of telecom-

‘munications has evolved from stories’

which in the beginning depended on _
memory, ritual and repetition. Thein- -
dustrial revolution and the printing press

- broke up'this ritual, and put the in-.

terpretation of storles into the hands of
individuals as opposed to administrators.

" These begmmgs haveled us to the era of

pho't_o b Lahey

. telécommunications which Gerber said s
here tostay. Therefore; he intimated, we -

shouldbe aware of how it is mampulatmg

“our society. We should know the message E

behmd the meSSage he sald

Q and A
by Bob Steen

tion and answer Session by askmg Gerb-

- net if he had done any work onithe recent -

phenomenon of MTV and musfc telev1- -

~:sion. The speaker said that he was unable.i--

to give a research-based reply, but noted

- that the undercurrent of brutality and in-

humanlty in prime-time telev151on is: also

_present in. music television.: .
" Does public television portray a world o
“similar to that which commereial televi-
-~ - sion portrays, asked oite h_st_e;_ner__“Non

_ . commercial television in the U.S. isa -

supplement, not a substitute service,”’

" Gerbner replied. He said that the financ-

o ing for public television is ten times less
government and more greedy in response o

L topaying taxes.

than that of commercial télevision. He

LANESE

PLUMBING HEATING, WfR!NG
ELECTRICAL, SEWER CLEANING

. 753-7968"

referred to'the BBC as'an‘example of a' -~

system fmaneed by user license fegs; - -

- which results'in'less of an emphas:s on e
“-instant gratlflcatmn in‘the: programmmg o
A member of the audience asked if it 1s_ :
Y dangerous to have television’ controlled :

- by money and corporatlons The speaker B
. said that it is implieit in his point of view

_':-that the market orientation of television: | -

% Lo oS usefuliin some ways, but that it should ~

Moderator Joe Johnson began the ques- not be the central basis’ for judging the

C istory-telhng of television. He helieves'. .

that it is‘importait to broaden‘the = .
_fresource ‘base 56 ‘that’ appropriate reward ‘

s ‘provided for good programming.

“ 'What meéssage do paid political an-

_i_nouncements convey?.They essentially.
1+-clineh the lessons-of television entertain-
-~ ment for lesser minds, said'Gerbner; ex- -

- plaining that “théy dre competing in and
.- appealing to ‘the new populism’,” . This is

- the emphasis on safety and personal Ce
* ' security influenced by television, whuch
: _encourages people to call fof strong :
~‘measures in solving nat10na1 and mterna-
tional prohlems. - :
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Impact of violence on television
examined in PBS documentary

.l' }&.,)

DavtolentMMvawers” W‘hatdmwyears
of research and lnguiry show? Are the metworks
trapped in the ratings game? Does the public get what it deserves?
These questions and otbers am examined in a one-hour documenta-
ry entitled “On Television: 'Ihm&dor”airmg?ndayatﬂ
p.m. on PBS and Chammel 23~

Hosted by veteran TV jourmalisl Edwin Newman, “The Violence

Factor looks at the behaviesal, political and fnancial lmplications .

of TV violence in news and entertainment The

documentary is made up of aight interconnected : Vio-
" lenee and the News, The Mamay Factor, TV and Bebavior, TV
Violence and Real-life Crima, Thirty Years of Congressional Inqui-

ry,coodvmm,'mvmmcmeowm and The
Public Interest. -

New public debate

Mary Megee, executive divector of On Television, Ltd., says, “By
telling the TV viclence stary o television, rather than op the
printed page, we intend to preveke new public debate and discus-

sion about the rights and responsibilities of television-makers, at a

time when Congresa and the FOC are altering the principles govern-
ing the way TV operates in the US."

The discussion and debate right on the program as viewers
(adults, teens and children), executives, and social scientists
cxpress their strong views on this explosive issue. Those inter-
viewed include US. House Telecommunications Subcomunitiee
. Chaitman Tim Wirth of Colorado, Steve Allen, NBC Chairman

Grant Tinker, Joan Ganz Cooney of Children’s Television Workshop,
Dr. George Gerbner of the Annenberg School of Communications,
and Ron Powers of CBS News.

TV &8 a powerful tocl
“The Violence Factor” locks at television as a powerful tool of
commerce, reviews the Gindings of numerous scientific studies and
1 hearings conducted during the last 30 years, and

. compere gratitaous violence 1o violence used in appropriate con-

fext. The program also accesses the possible relationship between
TV violence and a prenounced Increase in real-life erime, as well as
the influence of television on children. .

The impact of TV on the young is dramatically illustrated. Edwin
Newman reports that following an episode on the ABC series
“Happy Days” in which Fonzie obtained a library card, librarians .

i nationwide saw a 560 percent increase in the number of new library
: cards requested by nine- to 14-year olds. Demonstrating one nega-
: tive effect, a viewer states that after he watched a TV show in which
- shoplifting “locked easy,” he “went out and tried it.”

At the end of the hour, Newman summarizes what viewers can do
to contribute to the programming on television. These steps range
from writing the networks and the managers of their local televi-
sion stations to working with citizens groups and participating in
public hearings on television.

“The Violence Factor” was produced by On Televsion, Ltd, in

"association with South Carolina Education Television. . .
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¢ Basic inequalities
af society become

istiglous News Service | . —\

NEW YORK — A {'&ﬂ;ng critic
f the TV industry claims that the
siolent, sexy and stereotypic world
sortrayed on televison reinforcos
srevailing inequalities in the Amaor-

sig business cortinues to pay to
“roduce it.

The TV world's “pecking order,”
5 revealed in the sex, race and age
£ its victims and victimizers,
‘wocializes people for their role in
. unequal power structure,” said
reorge  Gerbner,

levision viewing.

2an culture, and says that is why'

director of a,
ssearch project on the effects of

Gerbner, dean of the Annenbexg
School of Communication et the
Uriversity of Pennslvania at Phil-
ade!pma. was ont ¢l gévEr [igce
who spoke at a hearing spongored
by the National Council of
Churches's Committer on Sext and
Viclence in Film, Cable.and Televi-
sion.

The nire-member group, led by
the Fev. James Wall of Chigago,
editor of Christian Century msga-
zine, will hear from TV industry
people, government sources, .and
TV viewers at later hearings 114 Los
Angeles, Washington, D.C,, and a
Midwestern city not yet selected

The Rev, William F. Fore, head
of the councils Communication
Commission, said the panel wants
to address pmh!ems created by sex
and violence on TV without alan-

_ dening the council’s commitment to

the constitutional guarantee of free
apeech, .

Gerbrner, announcing the findings
of his latest research, said his

conclusions are very different from
the usual concerns about television

violence. Much previous eriticism -

has focused, he said, on TV’s role in
inciting' aggression “and on the
easily refutable claim that TV is the
cause of violence.”

Instances in which a viewer is

incited to violence by television are
rare, whereas TV's effect on the:

inasses is to cultivate the sense that
they are living in a “mecan world,”
ke said.

Gerbner’s research showed that
frequent viewers were more likely

to feal insecure and wulnerable
- about the safety of their neighbor-

regen
‘TV. drama are women — especially
.foreign, non-

1
hood and to be fesrful of crime.

Reaching virtually all homee and
watched non- selectlvely. TV consti-
tutes a common environment that
shapes common emoepuons of soci-
ety, he anid.

TV violence is a “dramatic dem-
onstration” of “who cen get away
with what againat whom,” Gerbner
said. Dmpropm:omtely rep-
sted a8 victims of violence in

elderly or very
young women. ssid televi.
sion gerves 83 sn “ibternal colonize-
tion” process wheréby less favored

segments of society are taught to be
gfraid and t. Those made
fearful may “we!come repres-

sion if xt comes in the name of

-aecurity.”

The quality of television is resis-

tant to change because it is “insu-.

TV fosters fear, sexual stereotypes, researcher claims

lated from public

either the baliot gx or the bo
office,” and because the powe
hierarchy which television rein
forces works well for the corpor:
tions that control what goes on T
he said.

The broadcast industry has cor
sistently marshaled “furious polif
cal resistance” to any effort |
re-evaluate the present system
‘commercial networks, he said.

Gerbner called for a vigorous ne
en'.raronmental movement™ mac

rents, educators, religion
1 leaders to clean up t}
“ewwonmentof symbols.”

He urged tho committee 1
recommend some mechanism t
finance “a freer commercial systen
one that can afford to present
fairer, more peaceful and mos
democrauc world of television.”
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Gallup Jr. will be among the speakers at
the 42d annyal Convention of National
Religious Broadcasters in Washington

University of Pennsyivania’s Annanberg

answers 10 such gueslions as who watch-
es religious TVand why, and how viewers'

ham, who will address the convention

nedy (O-Mass ) and the Rev derry Fatwell

Gatlup on religion. Polister George

Feb. 3-6, 1985. He will discuss results of = -
a study done by the Galtup Organization ;7
" of Princeton. N.J., in conjunction with the
SERECT f Communications, that sought
church*going behavior relates to refi- .
gious programing {BROADCASTING, Aprif .
23). Also slated to appear is 8illy Gra- -
tanquet on Feb. 6. Senator Edward Ken- -~ -

wligebate refigion and pehticson ek, 5. T
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NEW YORK—The violent, sexy and sexist world of
television reinforces prevailing inequalities in .the
American culture, said a leading communications spe-
cialist, and that is why big business contmues to pay to
produce it.

‘University of Pennsylvania comunications professor

George Gerbner told a National Council of Churches
hearing that the problem of TV violence is not so much

that it inspires imitators but that it convmces the ma- .

jority of viewers that they are living in a “mean world.
Gerbner, who directs an extensive research project

on the effects of television viewing, said research shows.

that -heavy viewers were more likely to feel insecure
and vulnerable about the safety of their neighborhood
and are more fearful of crime.

‘ﬂnce the mid-1970s, said Dr. Gerbrer, TV has be-
come “more sexy but no less sexist,” Mmat audity and
other “explicit valerability” on TV is female; “most
assertion of power is male.” Men ocutnumber women 3
to 1 in priine-time dramas, and women tead to play
more restricted, dependent roles than in real life. On a
“sexism index” devised by researchers, heavy viewers
of TV scored most sexist, with the exception of one
group. “Sorae people” Gerbner said, “are so sexist that
the relatively sexist world of televicion is a liberalizing
evperience.” '

Gerbner was one of seven experts who tostified be-
fore the NCC's Committee on Sex and Viclence in Film,
Cable and Television, The nine-niember group will hear
froms TV industry people, government scurces and TV
viewers in subsequent sessions,

Qct. 9

fence
einforce Society’s lils,
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TV \nolence is a “dramatic demonstration” of “who
can get away with ‘what-against whom,” said Gerbner,
who heads the Annenberg School of Communication at
-the University of Pennsylvania. Gerbner said that wo-
mén are disproportionately represented as victims of
“violence in TV drama, especially foreign, nonwhite, el-
' derly Or-very young women,

- He said television serves as an “internal colonization”
‘pracess in which the less favored segments of society
are taught to be afraid and dependent Those made
fearful may then “welcome repression if it comes in the
name of security.” '

Gerbner charged that the TV world’s “pecking or-
der,” as revealed in the sex, race and age of its victims
and victimizers, “socializes people for their role in an
unequal power structure.”

“Our children have grown up, and we have fved, 05
a steady diet of 16 entertaining acts of violetice—— tu
of them lethal—in prime time every night.” Thai tuc
violence “is historically unprucdr:*to' Al shows o
real sign of receding,” he said.

Change is needed, he said, in the aw that e ad
vertising dollars a tax-deductible business expenss, He
observed that consumers actually pay the vest of tele
vision, includad the price of prodJn they buy-—: form
of taxation without representation.

The Annenberg dean cailed for a vigorcus o
vironmental movement” made up of pareats, ed
refigious and political leaders to rlesn up the :
ment of symbols.” He said reduction of viclenoo
exploitive sex on TV could come ¢nly if mers
resources are allocated to that end,




A special report on the struggles
of minorities and women to make
a'tiving in television—and how

it affects what you see

By Michael Leahy
and Wallis Annenberg

A woman director, a victim herself, agrees
1o talk about discrimination in the tete-
vision industry.only on the condition that
her name not be used. “If you use my
name ..., you might as well bary my
career,” she says softly. Hers is 2 farniliar
name to some in Holywood's inner. cir-
cles, a name that inspires comments like
“enarmous potential” and “a nice touch.”

She worries about being blackballed
even more than she agonizes over a per-
sonal nightmare of three years before,
when a producer suddenly broke his
pramise to hire her fo direct an episode
of hig hit action-adventure series. "He had
seen some of my work for which | had
won [an award], and he was really excited
to have me,” she recalls. The producer
informed neither his cast nor crew of the
identity of his new director. Later, the star
of the series, hearing that a woman was
stated to direct an episode, stormed into
the office of the producer. “i won't do it,”
said the star, an adamant man. “Women
can't write or direct action-adventure. You
know it." The producer cajoied his star,
the star would not yield. Finally, the pro-

6

“EBimon & Shmon couldn’t have
been a top-10 show ¥ the leads
wers black. There's evidence
in the Nisisens for that.”

_ —Robert Harris,
presicant. Universal Television

ducer sheepishly calied the woman to tell
her she could not be hired.

The womarn director says she will not
reveal the name of the series, producer
or star. "If it gets out, they’ll know who it
came from," she says. Long ago, she re-
signed herseif to silence, believing that
eventually the phone would ring and an-
other producer wouid say that he wanted
her to direct a seriss. Three ygars later,




LeVar Burton *‘hasn’t worked
on ABC since Rools, except
for one Fantasy lsland. The
mosit dispensable actor in the
business is 2 biack dramatic

actor.”’ —Dolores Robinsori,
i eVar Burion's manager

she is still waiting. “| hope and expect
that sometime soon | will get a nice op-
portunity,” she says. "! have to think that.
Judging by all the people who are always
talking about equality.”

There is always talk about equality in
Hollywood from producers and studio ex-
ecutives, They pride themselves on being

LeWar Burton (at right) as Kunta Kinte.

pioneers, on creating shows that bring
positive images of minority groups into
millions of American homes where none
might enter otherwise. ’

Those producers were all the more
shocked; then, when the Federal Equal
Employment Opportanity Commission
opened an inguiry recently into alieged
discrimination against ethnic minorities
and women in the entertainment industry,

As other investigations and threatened
legat actions followed—a suit by the Di-
rectors Guild against Columbia and War-
ner Bros. studios, and a Writers Guild
complaint to be filed with the EEOC—
some in Hollywood’s “creative commu-

‘nity" were cutraged. .

“l just car't believe that the Federal
Government or anyong else would go af-
ter an industry that has generated such
positive images of women, blacks and
other minoritigs,” one producer fumed.

"This is absofutely appalling. We have
helped other peopie to understand
changes in Ametrica, t0 see what is right
and wrong—-bigotry, war,.all those things.
We've been lorerunners.”

'Of course, such portrayals have always
been largely written, directed and pro-
duced by white males. There has aiways
been a certain irony in that, a paternalism
that could not be missed, and uitimately,
women, blacks, Hispanics and Asian-Pa-
cifics began to attack a tokenism that
effectively excluded them from key po-

sitions in television writing, production |

and management, an exclusion that came
to affect even the roles they played. —

Glube Photos

“There is an idea
gt there thet
Women can oniy
wirlle and direct
ceriain things:
that they can'i do
ey crashes,
foolball games or
bar brawis.”

—Carol Roper, wriler §
TV GUIDE OCTOBER 13, 1984




continued

Minority -actors were generally cast in
less than five per cent of all dramatic
prime-time teievision and motion-picture
roles, a refiection, in par, of producers’
and studio executives’ conviction that se-
ries with minority themes and minority
leads wouid resuit in low Nielsen ratings
and, thergfore, disaster. Moreover, in the
1083-84 season, only a scant number of
shows employed black staff writers, and
these were, predictably, series with black
stars or largely black casts~Diffrent
Strokes, The Jeffersons, Webster, Just Cur
Luck and Benson, which hired two black

writers. No Aslan staff writer could be

found on television during the season, nor
- any Hispanic staff writer after the demise
of a short-iived ABC series, a.ka. Pablo.

Women fared better than ethnic minor- -

ities in some sectors of teievision, worse
in others. In no season, however, did they
receive reprasentation proportionate to
their numbers. And, like ethnic minorities,
they were underrepresented in the most
important creative sectors of television.
In a recent year, women directed only 10
per cent of all television production and
wrote only 17 per cent of all prime-time
network programming (and less than 15
per cent of all theatrical movies;. Only
six per cent of the writers at Paramount
Television were women, and at Universal
Television, only one of six episodic series
had women on its writing staff, Among
the independent television producers,
MTM Enterprises employed the fewest
women writers, iess than eight per cent.
There were no women on the staffs of
MTM's St. Eisewhere and Asmingion
Steele, two series with major female char-
acters. ’

And the statistics do not begin to convey
a sense of personal stories, of careers
impeded and, in a few cases, derailed
by discrimination. They do not tell you,
for instance, about a director and writer
named Beth Brickell, who won a 1981
Houston International Film Festival award
for "A Rainy Day,” a film about a mother-
daughter reiationship staring Mariette
Hartley. But, aside from an aborted epi-
sode for a canceled series, Brickell re-

8

ceived no ofers from network television
for the next three and a half years. .
The statistics do not begin to teli you
about LeVar Burton, who, after exploding
into the public eve with his searing por-
trayal of Kunta Kinte in Roots, piayed. in
the next two years, a sullen street kid who
ends up in jail; an inmate who becomes
a pasebal! player; a wife beater and an
imprisoned deaf mute. He had been type-
cast, and his personal manager, Dolores
Robingon, knew it. "They couldnt see
LeVar playing some character who was
a positive symbol, like some professional
person,” says Robinson, "They have him
playing criminals or misfits, . . . He hasn't
worked on ABC since Roots, except for
one Fantasy lsland. One Fantasy Isiand!
The most dispensable actor in the busi-
ness is a2 black dramatic actor. Look at
Roots: {the black actors] were struggling
to find work after they had dene the most
successiul TV show of all time.”

The statistics tell you nothing about Karen
Hail. In 1883, at 28, already considered

" to be one of television's finest young writ-

ers, Hall accepted an offer from MTM
Enterprises to join the writing staff of Hill
Strest Biues, fresh from M*A*S™H, where
she had served as the series’ executive
story consultant. At the end of her second
season, Karen Hailt resigned from Hilf
Street's writing staff. (This season, inde-
pendently, she will write three episodes
for Hili Strest.) . . . Women and minorities
are vastly cutnumbered, especiaily at Milf
Streei,” says Hall. "I was the only one.
'd say something like, ' think this scene
might be offensive to women’ ... and
someone would roll his eyes and say,
‘Mere comes the women's lib crap., ... |
know that talking about this might make
it difficult for me.”

Or as LeVar Burten says, "It is important
to be judicicus when talking in this town.”

One who has not been judicious enough
is Julie Johnson, a stunt coordinator for
Charlie’s Angeis, wha, four years ago,
openly complained that studios. and pro-
duction companies all over own were
taking away work from minority and wom-
en stuntpeople by putting wigs on —

TV GUIDE OCTOBER 13, 1984



continued

stuntmen so that they could do women's
stunts, and “painting down" white stunt-
men so that they could look black. She
filed a class-action suit against The As-
sociation of Motion Picture and Television
Producers, the Screen Actors Guild and
three stunt associations. -Julie Johnson
has not worked since.

Typical of Hollywood's defense against
suth aliegations is this reaction by one
leading producer: “Understand, people
fall through the holes all the time in this
business,” he says. “"Discrimination? This
town has always fought bigots. How could
anyone question the good intentions of
an industry that has created shows like
The Jeffersons, Good Times, St Else-
where and Hilf Street Blues?"

Like others in the TV establishment, he
talks a great deal about St Eisewhere
and Hifl Street Blues. But on the sets of
those shows, there is an uneasiness, a
suspicion that some of the minority por-

_ | rayals are facile, stereotypical. Rene En-
'| riquez, a Hispanic who stars as a police
fleutenant an Hill Street, compiaing bit-
terly that his character has been under-
cut, “i was one of the original eight stars,"”
he says. “Now the cast is at 15, My char-
acter hasn't been developed at all. Every-
one eise’s has grown, but not mine. ...
What that suggesis is not good. . . . What
does that say about Hill Streef or the peo-
ple who write it? ... It's very depress-
ing.”

Things are worse in the offices of St

“l was one of the
-origina elght stars,
My chavacter

hasn’t been
developed at all.
Everyone else’s has
grown, bul not
mitne. i{'s very
depressing,”

—Rene Ennguesz .,
Ll Cen st B

SIS ZRAES

Eisewhere. In late March, producers Tom
Fontana and John Masius called in Kim
Miyori, an Asian actress who starred as
Dr. Wendy Armstrong. The series’ original
script had called for Wendy Armstrong to
be piayed by a "pert redhead,” but then
the producers had listened to Miyori read
for the role and minds changed. “Pert
redhead” was stricken in favor of “young

“Asian woman," and Miyori suddenly had

a regular role in a prime-time television
series. Virtually overnight, she became a
potent symbol in the country's Asian com-
munities, which for years had endured
Asians in roles as chsequious butlers and
menservants, the kind of characters that
Miyori calls “F.C.B."—Asian slang for
“Fresh Off the Boat.” It is precisely the

kind of role played in AfferMASH by ac- |

tress Rosalind Chaa, who stars as a Ko-
rean immigrant, able to speak only halting
English and married to a returning United
States serviceman.

Miyori represented something quite dif-
ferent, and wherever she went, Asians
stopped her to say how proud they felt.
"Most of them had always thought they
had no place in this business,” she says,
“l was a symbol that things were differ-
ent"” Yet, privately, Miyori felt dissatis-
fied. Her part had not grown in months;

Wendy Armstrong had been given no life’

outside the hospital, and so0 she won-
dered now, sitting in the room with the
producers, what Fontana and Masius could
possibly want.

Fontana broke the
news: Wendy Armstrong
commits suicide in the
next episode.

For a moment, Miyori
thought he was joking,
but Fontana began talk-
ing about details of the

. suicide. Miyori realized
that he was sericus.
“Why?" she asked.

“He told me that they
couidn’t write as well for
my character,” Miyori re-
calls Fontana saying. ", . .
He said that my charac-
ter hadn't deveioped like
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the othess, wasn't as interesting. . . . How
could it be? You never saw Wendy Arm-
strong out of St. Eligius Hospital, not with
her family or friends. And you dont see
any Asian writers invoived, obviously.”

The number of minority writers on St
Eisewhers and Hill Street Blues is, to be
precise, zero. "Sometimes,” says black
actor J.D. Hatl, who has been a guest star
in three Hill Street episodes, "you get a
sense of how not having any minority writ-
ers limits a show's perspective. . . . Intwo
episcdes of Hill Street, | was a criminal.
... The third time, | was the friend of a
welfare mother, .. .. It's as though those
are the only roles there are for blacks, the
only things those writers can envision.”
MTM executives and such producers as
Bruce Paitrow of St Elsewhere will .not
comment on the absence of minority writ-
ers on their shows.

it is not much different at the other pro-
duction companies and studios. Robert
Harris, president of Universal Television, .
pauses when asked how many minority

television writers Universal has on staff.
"I don't think we have any,” he admits
finally, "It is very hard," he says. "There
are not many.”

The membership roles of the Writers
Guild of America, West include just over
100 biacks, 45 Hispanics and six Asian-
Pacifics among its 6300 members—
numbers destined to be low because, be-
fore anyone can become a member, he
has to have sold & property or Deen hired
as a writer by one of the studios bound
by a Writers Guild agreement,

Minorities, then, usually find them-
seives confronting a second barrier. “There |
is & feeling that the black writer can only
write 'black’,” insists Naomi Gurian, a rep-
resentative of the Writers Guild, West.
“Producers don't feel that a black or a
Hispanic can write, for instance, about |.

“whites in a sitcom.”

Studio executives publicly deny this, |.
but a former producer of a hit detective
series cancedes privately that you “reg-
utarly hear talk of how this 'new guy— —




continued

which is sometimes

shorthand for some
black or Chicanc—
thinks he can write
a cerain thing, but
the producers doubt
whether he under-
stands what is funny
in Beverly Hills. Of
course, you never
hear anybody say-
ing the white guy
can't write 'black.’
....Kcanbeavery
tight little club.”
But there is an-
other, even larger
problem: “Lots of
white producers and
executives just don't

believe a program -

written by black
people about black
peopie can make it,”
says Topper Carew,
ane of the few suc-
cessiul black pro-
ducers. "They look

Cagney & Laceyis
one of the few prime-time
network shows employing
women as writers

agnd producers.

chance or.a show
that no one wil!
watch? And they. are
quite convinced of
that: no one wili
watch. Some of
these men want very
much to see a mi-
nority series suc-
ceed, but, as with
Robert Harris, their
jobs hinge on mak-
ing shows that at-
tract huge audi-
ences. So they will
quickly teit you how
bad the Nielsens
were when biack
actor James Earl
Jones starred in the
1979-80 CBS se-
ries Paris, and
shrug.

Maybe Leonard
Goldberyg, one of
Hollywood's most
successful produc-
ers, sees the truth

at the Nieisen rat-

ings, and that's it.”

“it's hard to argue with the numbers,”
says Universal’'s Robert Harris, smiling.
“. .. Simon & Simon couidn't have been
a top-10 show if the leads were black,"
he declares. “Just couldn't be. There's
evidence in the Nielsens for that.” It seems
“an extreme write-off of all black actors,
and so a vigitor asks him if he thinks any
dramatic TV series with a minority lead
will ever succeed.

“I'l teil you what the facts and figures
are,” he says. "Aside from comedy shows,
there has never been a long-running hit
series with an ail-biack cast or a single
biack tead. ... Harris and Company, &
show ahout a black, middle-class family,
didr't work, Neither did Get Christie Love!,
about a black fwoman detective]. All fell
through. What does that fell you? | mean,
what can you do about the numbers?”

What does that tell you? in one way or
another, it is what executives always ask:
how can they urge a network 1o take a

12

most clearly.
Through the '70s, Geidberg produced
Charlie's Angels and a string of other hits
with Aaron Speiling. “Listen, this busi-
ness has nothing to do with social con-
sciousness, uniess it sells,” he says. “H
Aziec human sacrifices seli, then that's
what we'll make."”

QOut of this feaity to the Nielsens has
been born a kind of self-fuilfiliing proph-
ecy: black dramas have not succeeded;
therefore they will not be attempted, in-
suring that none ever will succeed. Mi-
norities have virtually no mentors in po-
siticns of power, no studio presidents or
executive praducers fo push their proj-
ects. You can find a handful of respected
black directars and line producers in tel-
evision, men like Ivan Dixon, Georg Stan-
ford Brown, Charles Johnson—and Bill
Duke, who directed episodes of Cagney
& Lacey, Dallas, Knois Landing and Fal-
con Crest. But you rarely see biacks as
writer-producers, those who create shows
and write the scripts.
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Many black aciors and their agents now
accept whatever roles come their way,
feeling fortunate, on the one hand, to be
working, but disturbed, on the other, that
their opportunities seem limited to play-
ing cuttural stereotypes—a black welfare
mother, a black pimp, an Asian house-
boy-—"the only part of the minority exist-
ence,” insists producer Topper Carew,
“that white producers find in their Times
and Newsweeks.” '

Hearing about problems iike these every
-day, Bill Duke sees only one solution o0
the exciusion of mincrities. "We need to
get biack producers who can hire other
peopie. In other words, we need financial
and artistic power and control. We need
people to take charge and begin doing
it for themseives.”

That sounds good to Peter Kwong at
SAG, but Kwong has heard the same lines
for years.
same hands,” says Kwong. “I mean, no-
body is giving up, but the problems are
warse today for everybody—biacks, His-

“Power is pretty much in the .

panics, Asian-Pacifics and women.”

You rarely hear women mentioned in
discussions with minority representatives.
They keep the focus on ethnic discrimi-
nation, just as women’s representatives
usually confine their attacks to issues of
the gender gap, the two groups' problems
not always being similar.

Women directors have to fight a sus-
picion that they cannct preside over a
band cof males unaccustomed to seeing
a woman in charge; that they cannot be,
in short, tough. “There is an idea out there
that women can only write and direct cer-

- tain things; that they can't do car crashes,

footbaii games or bar brawls,” says Carol
Roper, who has done scripts for series
cn NBC and CBS.

“You'll find resistance from producers
who say crews won't lisien io a woman
director,” adds Leonard Goldberg, whose
production company has hired a long list
of woman directors, producers and writ-
ers in recent years. “They wonder whether
a woman can kick butt, handle stunt- —

”Say a lot for a little!’ 1t you know someone who has done
something special, send them the Tickler® Bouquet from your
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-continued

men, do chase scenes, scream 'Cut!® When
a woman is unsuccessful, these guys say,
‘t wold you so.” Of course, they don't ever
" say that when a man fails. ..."

At the networks, you can find a few
women executives—according to a re-
cent survey by Entertainment Tonight, four
of 22 at ABC, and seven of 21 over at
CBS (NBC declined to supply figures).
But no network, aside frem cable's USA
Network, whose president is Kay Koplo-
vitz, has a woman executive in top man-
-"agement. “Women dor't have any real
power at the three networks,” insists Kop-
lovitz. “There is not one woman VP.
There's no one among them who can say
yes to a project. No one with final say.”

These most helpful to women have not
been crusaders, but cool Hollywood ex-
ecutives like Dick Rosenbloom, president
of Orion Television, which has hired wom:=
en to write 37 per cent of its projects, a
record no other production company
comes close to equaling. At Orion, wom-
en have written the hit series Cagney &
Lacey and a score of TV-movies. Terry
touise Fisher has become Cagney & La-
cev's producer-story editor. Rosenbloom
sees what Orion has done as sirictly good
business. "You want the most talented
peopte,” he expiains. “i think you'll see
women receiving more accepiance as
producers see how much they can help
them.”

With problems so pervasive in all the
guilds, and no signs indicating that wom-
en or ethnic minorities witi soon gain the
kind of power that can effect change, more
women and minorities are looking to the
courts for redress. Last month, the Equat
Emptayment Opportunity Commission’'s
attorney in Los Angeles presented her

regort to the commission's Washington.

officiais, who would soon decide whether
o pursue a farmal investigation. Sumi Haru
and other officials at SAG fear that the

EEQC witl do nothing. “You know they are

counting on nathing happening,” says
Naomi Gurian at the Writers Guiid. “They
are sitting tight at the networks and stu-
dios, waiting for it o pass.”

They are. "You know, there they are,

14

ensconced in their big offices, trying G
keep minarities off their TV schedules so
that Americans won't have to feel guilly
jooking at something,” a black director
declares one afternoon. The words atways
evoke images of moguls conspiring in
private projection rooms. But in the real
Hellywood, admen do stidies to see
which audiences have disposabie in-
come for cars and. cleansers, and 30-
year-old programming executives, point-
ing assuredly at the Nielsens, speak sol-
emnly about which shows will not be
watched. In the real Mellywood, there are
production schedules, budgets and nurn-
bers to be feared: that is ail.

“Agide from a few jobs, does it really
matter to anyone outside Holiywood?" a

_ producer demands one evening. Maybe

he should have spoken with George
Gerbrer, a man who has never pro-
grammed & TV show in his life, who labors
in a cluttered office. A continuing study
by Gerbner, dean of the Annenberg School
of Communications at the University of
Pennsylvania and one af the Nation's
ieading social scientists, has concluded
that television cultivates indelible atti-
tudes of sexism and racism, Heavy {ele-
vision viewers, Gerbner has reported, are
more likely than light ones to betieve that
“women should take care of the home and
leave the running of the couniry to men,”
and fo support the proposition that “white
people {should] have the right to keep
blacks out of their neighborhoods.” Geaorge
Gerbner has an ominous thought on what
all this means. "If you can write a natien's
stories, you needn't werry about who
makes its laws,” he writes.

Gerbner has numbers 1o support hxs
conclusions, (oo, Everyone in this busi-
ness has numbers, but Gerbner's num-
bers speak of & cost that ail the Nielsens
and other indices cannof measure. They
speak, indirectly, of the cost of the num-
bers themselves. In the end, [t is their
force that will have to yield if television
is-to change. For the EEQOC and anyoneg
aise invoived in lawsuits, investigations,
or “studies,” it promises to be 3 tong and,
perhaps, a sadly quixotic battle.
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By George Gerbner

If a man is permitted to write
all the ballads, he need not
care who makes the laws
of the nation. The Scoftish

20

The surprising

The Mainstreaming of America

results of & 17-year siuid
. reveal that conservatives and

liberals hold similar opinions on many
issues—if they’re heavy TV viewers

patriot Andrew Fletcher
said that in 1704, He may
have been the first to rec-
ognize that the legends,
songs and stories of a cul-

fure exert a subtle and in-
visible power that kings,
presidents and popes’
couid only dream about.
Today, tetevision actual-

Lathering Kanner



ly wields that power. For
the past 17 years, we have
been systematically study-
ing TV's effects on our con-
ceptions of violence,
health, occupations, reli-
gion and politics (see box,
page 23). We analyzed pat-
ferns of responses to many
questions about life and
politics in many surveys of
men and women, young and
oid, nonwhite and white, rich
and poor, uneducated and
highly educated, and other
social groups of viewers.
Each survey also asked how
much television the re-
spondents watch,

One conclusien became
ingscapable. Those who
watch more television in
any group—the heavy
viewers--tend to think and
act more like the heavy
viewers. in other groups
than do the light viewers,
(On most surveys, watch-
ing four hours or more of
television a day defines a
heavy viewer. That group
includes almost half the
American viewing popu-
lation.}

Heavy viewers tend to
have lower incomes, and
fess education than do
tight viewers. So, in order
. t0 separate the rote of tel-
evision from the effects of
other circumstances in life,
we must compare light and
heavy viewers in the same
social groups. When we do
that, we find that the heavy
viewers of otherwise very
different groups tend to
‘'share many perceptions. in

Dr. George Gerbner is profes-
sor of communications and
dean of The Annenberg Schoot
of Communications alf the Uni-
versily of Pennsylvania.
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shon, television's slow but’

steady contribution to the
way new generations de-
fine themselves politically
is blurring fraditionat dit-
ferences between groups.
These general findings
translate into some striking
specifics. For example:

[ Heavy viewers in groups
that tend to be the most re-
actionary and bigoted are
less sexist than the light
viewers in the same groups.
[]On the other hand, heavy
viewers in groups that are
otherwise the most liberal
tend to be more sexist than
their light-viewing counter-
parts.

[3 Bath low-income and
high-income Americans
who are heavy viewers tend
o see themselves as plain

working people of “aver-_

age income,”

(3 The more television they
watch, the less likely Re-
publicans are to cafl them-
selves conservative—and
the more likely they are to
regard themselves as
moderate or liberal.

How to explain these
findings? Advertisers, tel-
evision program produc-
ers and political parties
share a cormmon need—the
need to appeal to the
broadest possibie audi-
ence, The advertiser wants
to get his message to every
nook and cranny of a vast
and fragmented land. The
producer, with millions of

dollars riding on every rai- -

ings point, has littie choice
but to construct a symbolic
world of the broadest pos-
sible sales appeat at the
teast cost. The political

- party wants to sway the

greatest number of poten-

tial voters to its cause.

in each case, this shared
need means shunning “ex-
tremes,” presenting con-
ventional consumer values
and striving for a safe, re-
spectable, middle-of-the-
road balance in most
things. Thus, television
tends to blend otherwise
divergent social orienta-
tions-—and to rmodify polit-
ical extremes—by pulling
them into the current of its
own broad mainstream.

One byproduct of this
mainstreaming process is
the potent political brew we
shall call the New Popu-
lism. It is a new, curious

- and perpiexing political-

social orientation whose
members hold views that
are often inconsistent and
paradoxical,

New Populists thmk like
conservatives, want like
liberals and call them-
selves moderates. They
shun what they see as
“extremism” but demand
harsher verdicts {although
not the death penalty} in
the most jail-happy crimi-
nal-justice system in the
civitized world. They hate
revolts, except tax revolts.
They want to cut taxes but
improve education, medi-
cal care and social secu-
rity. They distrust Big Gov-
ernment but want it to fix
the economy and make the
streets safé for their
daughters.

New Populists scorn
"The Establishment” but
dote on the rich and fa-
mous. They graciously
permit women o work both
inside and outside the
home, and allow that mi-
norities have made —
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continued

some progress, but resent.and resist any
loss of privilege. They are losing confi-
dence in peopie who run virtually all in-
stitutions, including religion, but express
trust in God, America—and television.

The role television piays in shaping at-
fitudes toward basic political issues de-
pends on who the viewers are and how
they reiate to the television mainstream.
Consider the issue of women running for
high office. The generally restricted and
dependent role of women on television
cultivates. in the minds of viewers & gen-
erally restrictive attitude about women. At
the same time, the television experience
ais0 makes most viewers believe that their
autlook on life is "moderate.”

The eHect of heavy viewing is most no-
ticeable among groups farthest irom tel-
evision’s middle-of-the-road mainstrean.
For example, heavy viewers among reac-
tionaries and bigots take a /ess sexist po-
sition, while heavy viewers among liberals
are more sexist. Specificalty, liberais who
are light viewers generally say they would

vote for a woman for President {or Vice-
Prasident); heavy-viewing liberals, how-
ever, are less likely to say they would vote
for a woman—ihus joining the moderates
and conservatives of the New Populist tel-
evision mainstream.

The cutrent runs in the same negative
direction, but deeper, on the question of
race. Viewing tends to moderate some ex-
tremety racist views, but it also under-
mines the suppart for racial equality, es-
pecially among those who provide the bulk
of such support: the tiberals.

Television also cuitivates relatively re-
strictive aftitudes about sex-related activ-
ities, personal rights and free speech.
Heavy viewers—especially iiberals—are
more likely than light viewers to oppose
communism, homosexuaiity, abortion and
legalizing marijuana. Thus, contrary to the
charges of some critics, television is no
liberal conspiracy. Our data show that, if
anything, its New Populism undermines
liberai support for women, minorities, and
poiitical and personal freedoms.

Bax: Less than 0.5 nig.."lar", 0.05 mg. nicotine; Soft Pack, Mentha! and 100's Box:
1mg. “tar”, 0.1 mp. nicotine; 100°s Soft Pack and 100°s Menthel: 5 mg. “tar”,
0.4 myg. nigoting; 120's: 6 mg. “tar”, 0.6 mp. nicotine; 120°'s Menthol. 6 mg. ™™,

0.5 my. nicotine av. per ciparette, FTC Report Mar, "B4.
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The dangerous, crime-filled world that
viewers see.on television further com-
pounds the paradox. The more they watch,
the mare they tend to express a sense of
apprehension and fear of being victim-
ized. They want more protection, more
money for fighting crime and drug abuse,
more money for defense, and also a nu-
clear freeze—but no more taxes. Among
all political persuasions, heavy viewers
hold these conflicting beliefs more than
do light viewers in the same groups, That
paradoxical mix cultivated by television is
one reason the electorate is at odds within
itself, as political analysts have noted. Can
those paradoxes be resolved? That de-
pends on whether those who are not well
served by the television mainstream can
make their voices heard, and find ways to
equalize the flow of influence between tel-
evision and the citizenry. What we need,
perhaps most of all, is a prime-time tel-
gvision program alerting viewers to the
hidden political messages behind the
messages théy know about. @) -

The Research Project

This report presents highlights from an
ongoing research project whose find-
ings have been published in more ex-
tensive form in scholarly journals. The
research project, which has been con-
ducted since 1967, is called Cultural
Indicators and is conducted at The An-
nenberg School of Communications,
University of Pennsyivania, by a rec
search team of social scientists that
includes, besides Dr. Gerbrner, Drs.
Larry Gross, Nancy Signorielli and Mi-
chael Morgan {now at the University of
Massachusetts}, and doctoral candi-
date Stewart Hoover. Readers with se-
rious scholarly and research interests
should consult the rasearchers’ arti-
cles that have appeared in the Spring
1982 issue of the Journal of Cammu-
nication and the Spring 1984 issue of
Public Opinion Quarterly.

Warning: The Surgeon General Has Determined
That Cigaretts Smoking |s Dangerous to Your Health.
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Curbing media sex and violence
by means other than censorship

CURTIS ). SITOMER

OLITICAL extremists and religious zealots some-

times do us a good turn. They get our attention by

dramatically depicting problems that need urgent
attention.

But, uniortunately they often come up with the wrong
sodutions.

For instance. morality cannot be legislated or liti-
gated (nor should i be) by sanitizing courts and pledg-
mg judges Lo " Christian” values. Al the same tiime, cen-
sorship of boi akis and movies won't guell haser nstinets,
And even it it did, such government-imposed baps raise
serious questions of abridgment of constitutional guar-
antees ol free speech.

Vajues are preser ved and nartured not merely by
striking down old laws and substituting new ones, but
by fu]l_ utilizing the free democratic process Lo
focus on problems and come up with thought-
ful, reasoned solutions.

A study commission of the National Coun-
cil of Churches (NCC) appears to be tackling sex and
violence in television and films in just this way. And it is
to be commended for its approach. The NCC has
launched a year-long investigation of the issue; it re-
cently held a first set of public hearings in New York.
(Others are planned for next year in Los Angeles and
Washington.

The Rev Dr James M. Wall, the project, Lhau’man
and editor of The Christian Century. explains that this
endeavor is *'the [irst religious national study to seri-
ously examine problems presented by sex and vielence
in the communications media and al the same time dedi-
cated (o preserving the constitutional freedom of
speech.”

Quite an order! [s it really possible to curb sex and
violence in the movies and on television without abridg-

JUSTICE

ing individual rights?

"The NCC’s study group thinks it is. And so far wit-
nesses at its hearings have recommended, among cther
things. publiﬂ education that not enly cnphasizes *eril-
cal viewing " but focuses on raising individual con
selousness; the r*n*p]ovmem of e women and minor-
itics by the TV industry; rution of ways w
m icnal media more financially accountable o
viewers and jess uependﬁnt on advertising revenaes.

The sad statistics show that sex and vielence on i(}v
vision are expanding -~ even during pritne-time, family-
oriented programming periods. And these elements are
coming imto an increasing number of homes via
'v,ueotaped programs, cable TV, and rented films.

What's more, “aggressive pomop:ra:}' T~ mdjuding
male-dominated *'slasher” fiims — are rein-
forcing a callous attitude toward women. ranpe.
and vioience, University of Wisconsin re-
searcher Kidward Donnerstein told the comimis-
sion. 1n fact, some films depict women responding posi-
tively to pain and suffering, Dr. Donnerstein points cutl.

Another witness, Geovge Gerbrer dean of thie
Annenberg Schooi of Communications at the University
of Pennsylvania, says that television has created a
“mean and violent world ™" and cultivated a pattern of in-
equalily and domination. Professor Gerbner expluing
that women, ethnie minorities. the poor, the uneducated.
and the elderly are particularly vulnerable to television's
“mean-world syndrome.”

Researchers are not quick to assert a direct causal re-
Iatinnship hetween television or movie violence and

“real world™ erime, however. And some media officials
urge the NCC and others looldng into this issue Lo look
move for reasons behind public acceptance of this kind
of betravat in the media.

s n'l-‘n
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Perhaps public attitudes and the lure of the lurid
need to be explored. But this should not become an ex-
cuse for letting movie and television producers off the
hook. There is ample evidence that media violence, in-
cluding the depicting of sexunl domination of women.
does nol, promote healthy attitudes and that it may trig-
gor antisocial behavier in some people. '

Some communities have flirted with tocal ordinances
that attempt to restrict pornegraphie books and films on
the basis thut they promote male domination and so vie-
late the civil rights of women. Federal legislation aleng
these lines is expected to be preposed next year, Al-
though the rationale is provocative, it must be ques-
tioned whether such laws smack of consorship and are
in contlict with free-specch protections

The answer les in a changs in pubbic attitudes. Vie-
lence and sexual deviadon in the media should be
unacceptable Lo civilized and sensitive individuals. And
one hopes this would include many of those who peddle
this shabby merchandise in the name of free enterprise.

The Rev Dr. Wall is a strong advocate of individual
and voluntary curbs on viclence. He rejects the whole
idea of censorship, which he says “'is abhorrent to a free
society, because it blocks artistic expression and the
search for truth,”

But in a recent Christian Centlury editorial, Dr. Wall
draws a parallel to the environmental movement and
urges a broad-based solution. *"We know that when pol-
lulion threatened Lo engulf us. state and federal laws
were needed to force industries to halt the contamina-
tion of cur land, air. and water.” he savs. Media sex and
violence certainly contaminate our cultural environ-
ment, 1t's tirne Lo purify the atmosphere.

A Thursday column
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TV homogenizes politics of viewers

Liberal, conservative differences blurred, study shows

By Jan Snyder

Whether they claim to be liberal or
conservative, Americans who watch a lot
of television share similar political views
on avariety of issues ranging from taxa-
tion to crime.

. By creating a mainstream of political
thought among heavy viewers, television
has created a “New Populism,” says Dr.
George Gerbner, dean of the Annenberg
School of Communications.

According to Gerbner, television’s
heaviest viewers constitute a media-in-
duced political mainstream. “In short,
television is blurring traditional orienta-
tions and shifting the way people define
themselves politically,” he said.

This homogenized group of “New
Populists,” says Gerbner, often ex-
presses opinions that are inconsistent
and paradoxical.

“New Populists think like conserva-
tives, want like liberals and call them-
selves moderates,” he said. “They shun
what they see as ‘extremism’ but demand

harsher verdicts—although not the death
penalty—in the most jail-happy criminal
justice system in the civilized world.
They hate revolts, except tax revolts.
They want to cut taxes but improve edu-
cation, medical care and social security.
They distrust Big Government but want
it to fix the economy, make the streets
safe for their daughters and the world
safe for democracy.

“New Populists scorn ‘the establish-
ment,”” Gerbner continued, “but doteon
the rich and famous. They graciously
permit women to work both inside and
outside the home, and allow that minori-
ties have made some progress, but re-

‘sentand resist any loss of privilege. They

praise freedom but fear anyone who
uses it in an unconventional way. They
are losing confidence in people who run
virtually all institutions, including reli-
gion, but express trustin God, America—
and television.”

See Television, page 6.

George Gerbner
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Responses to numerous surveys of
men and women of various racial groups,
economic status and education levels
have confirmed television’'s ability to
moderate the views of individuals who
define themsetves as liberal or conserva-
tive. These heavy viewers, who watch
more than four hours of television daily,
are likely to share the same perceptions
of the world, Gerbner said. “Regardless

of their race, gender or sccial-economic-

- status, 'heavy viewers tend to think like
" each other.”
*  Research by Gerbner and his col-
' feagues showed:
—Heavy television viewing results in a
more sexist outlook ameng whose
“ who call themseives liberals
—However, television’s mainstream-
ing effect is also seen in a small
group of highly prejudiced individu-
als who are less sexist as a resuit of
heavy viewing
—Heavy viewers representing both
fow-income and high-income
groups are more likely than light
viewers to regard themselves as
ordmary working peopie of “aver-
age” income
—Republicans who.watch alot of tele-
vision are -more likely than light
viewers to say they are moderate
rather than conservative in view-
point
©  Also,theresearchersfoundthatheavy
& viewers are mare likely than light viewers
ito bppose communism, homosexuality,
—abortion and legalizing marijuana.. ..

“The difference in potitical orientation
between iight and heavy viewers is most
apparent among self-described liberais
who are generally the most distant from
the television mainstream,” said Gerb-
ner. “Far from being a liberal conspiracy,
television viewing signals the virtual col-
lapse of the liberal Stand on political, but
not economic, issues.’

According to Gerbner, these research
findings relate to the common needs of
television producers, advertisers. and
political parties. Because each must
appeal to the broadest possible au-
dience, the creators of TV programs
construct a symbolic world that appeals
to a large group of people with a wide
range of social views.

“In each case,” he said, “this shared
need means shunning political {and
most other} extremes, presenting con-
ventional consumer values and striving
for a safe, respectable, middle-of-the-
road balance in most things.

“Thus, television tends to blend oth-
erwise divergent social orientations—

. and to modify political extremes—by

pulling them into the current of its own
broad mainstream.”

Courier discount

The University now has an account
with Purolator Courier. Departments
using this account will receive a dis-
count on their Purolator shipments. The
procedure for using this account is sim-
ilar to use of the University's account
with Federal Express. For details contact
David Sherman or Roy Savell at x8685,



The TV Election

With cach year, television takes firmer contro! of the woy
we elect people.

in 1960, Richard Nixon’s heavy beard and active swear

glands made him look like the shameless but furtive creep he
later turned out 1o be. Television had swayed its first electici.

, c In 1964, an artfully done TV commer-
.cial made candidate Barry Goldwater

into nuking 3year-clds. The ad was
pulled, but the {mpression stuck.

But by 1968, Nixon had apparently
learned a thing or two. His television
appearances were far more staged and
his makeup was better. At least we then
had the capacity 16 be shocked when Joc
McGinniss’ “The Selling of the Presi-
dent” revealed just how cynical the
packaging of Nixen had been.

The process has now reached high
~ art. Reality is fed into television, which

transforms it into a new perception of
reality. We look for explanation of it al to “TV Guide,” which
is literature for people who don’t read. That's enough to make

Franz Kafka dizzy.
In a reeent issue of “TV Guide,” Dr. George Gerbner, dean

Kafa

of the University of Pennsylvania's Annenberg School of

Communicaticns, made several intercsting points about tele-
vision’s ¢ffect on the electoral process.

Gerbner sces heavy viewers (1hose who watch more than
four hours a day} as sharing a set of TV-induced puints of
view. “In shorl,” he savs, “television is blarring traditional
orientations and shifting the woy peopie define themselves
politically.” Heavy viewcers, for example, tend to be morce so-
xist, except for a few nut cases whose prejudices are moderat-
od by TV, .

Heavy viewers also tend to be npposed to commuinism,
abortion, homosexuality and legalizing marijuana, atthough
anybody who can see links amoang this mixed bag of politics,
personal orientation and recreational habits is either a rav-
ing maniac, a New Right ideologue or both. Other studies
have shown that heavy television watchers tend to have a
much greater fear of crime and terrorism than other people,
presumably because TV provides a murder every few minutes
and scares them out of what wits they have,

Gerbner calls these glazed-eyed folks “New Populists.”
“New Popnulists scorn ‘the establishment,’” Gerbner wrote,
“but dote on the rich and famous. ... They praise freedom but
fear anyone who uses it in an unconventional way. They are
fosing confidence in people who run virtuaily all institutions,
including rcligion, but express trust in God, America — and
television.

“New Populists think like conservatives, want like liver-
als and call themselves moderates,” wrote Gerbner,

30 in 1980, we get the first television campaign that'sa TV
show. Anything thal goes on television eventuaily becomes a
TV show. President Reagan limits his appearances to pack-
aged-commercials in which he is surrounded by the symbols
of pairiotism, piety and power. No idea that takes more than a
minuie 0 examine ever appears. Specches are built around
one-liners. l's little wonder that he’s wildly popular with
people, many of whom cannot explain why. They've merely
been sold, just as they've been sold on a brand of toilet paper.

The Democrats respond with their own-one-minute mini-
Jdramas aimed at the same people, seated in front of 1he =ame
tubes. .

Dues Bt bother you that democeracy 18 now in the hands of
veopie who can {ind nothing better to do than stare a1 a glow-
‘1:g box four or more hours @ day?

If it doesn’t, perhaps it shouid bether you thar coctrol
actually goes to those who have learsed to manipulaic the
poor souls.

look like the kind of madman who was -

THE HHILADELPHIA DAILY NEWS
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Impressionism as his own vocabulary of

expression-—the dots of Pointillism, -

Monet’s bright, immediate daubs, the
strokes of Cézanne, By August he writes
that the Impressionists will find fault,
“‘because instead of trying to reproduce
exactly what I have before my eyes, 1
use color more arbitrarily, in order to
express myself forcibly.”” So it was with
drawing, Van Gogh could not have
been Vincent through grisaille or silver-
point, or the textural crayoned geome-

tries of Seurat: he reinvented the reed

pen, and the lines refer as much to him
as to forces in nature—they are realized
energies rather than outlines, emotive
rather than depictive. ““Could 1, in

Paris, have done the drawing of the
boats in an hour . . . just by letting my
pen go?”’

It is very moving that after the break-
down he wanted to return to the or-
chards of his Arlesian virginity, a desire
frustrated by his prolonged hospitaliza-
tion. It is very moving as well that one
of the final paintings is a view of Arles
through blown trees, with a blasted
trunk the color of an aged elephant as
its main element, its broken, barren
branches stuck hopelessly up into the
surprisingly cheery sky. But the body of
the show is the sequence of images, col-
lectively as famous as any in the history
of art, of the bedroom and of his chair,
the night cafe, the Zouave, of the Arles-
ian woman, stacked hay and sheaved
wheat suffused with what he ruefully
speaks of as “‘the high yellow note that I
attained last summer,” when he kept
going, as he admits, by means of coffee,
alcoho! and no food to speak of at all.

The show’s terminal painting is the
terrifying self-portrait with the bandaged

_ear, done early in January 1889. Since the
“lopped ear is the one art-historical fact
“everyone in our culture may be expected
to know, everyone is obliged to work
through the show with the foreknowl-
edge of its occurrence: we stand toward

the exhibition just as the audience to a.

tragedy does toward its enactment,
knowing things the hero does not know,
namely how it will inevitably end. What
he was heading for is finally here, in the
last room, on the last wall. Wearing a
fur hat painted perhaps symbolically
- blue, the color of ice— the sojourn end-

‘ed as it began in the gelid southern win-
- ter—Vincent stares into the pathetic

mirror we saw in the study of his bed-
-room, his eyes slightly crossed, green as

' winé bottles.: Wherever he is, he is cold,

for he is wearmg his heavy. coat -and the

vellow smoke from his emblematic pipe
spirals upward, past the maroon band
behind him, into the ocher space above,
where it disappears in.the strokes of
lemoen yellow which press down like a
steady rain of paint,

There is a great temptation to see this
painting as an exercise in color theory,
with its pedagoglc use of complementa-
ries, a kind of lesson in chromatic ne-
cessity. It is also tempting to read it as
an effort to demonstrate that he was in
control again, ‘“‘an unsentimental and
composed self-appraisal,”” as Ronald
Pickvance writes in the superlative and
indispensable catalogue. Indeed, at first
glance it has the air of an advertisement
for something that requires the image of
a Dutchman at. peace—tobacco, per-
haps, or beer, or cheese. But then one
has to think of how much fury, how
much madness, was being kept at bay,
of what moral energy it required to hold
that bandaged slash at an esthetic dis-

tance—as so much white to contain the
acute greens and yellows, just-a curve to
balance that.of the black-blié edges of
the hat. The title-could have been €eéci
n’est pas un fous And it would have
been false. The picture cannot be sepa-
rated from the man; and the man was‘
lost. It is a mute scream. bt
It is a relief to round that paneI at. last~
and enter the frantic sales place, where
the visitor can turn in his tour guide:and
make his purchases from among the:jig-
saw puzzles and engagemént calendafs,
the posters and reproductions and final-
ly the postcards where the images seme-
how belong and where they are safe.

‘Reproductions with an undeniable dec- -

orativily, they are actually quite gay.
The painted reality on the-other hand is
shattering, and it takes a part"icularly_
strong soul to think of walking through
it twice. It makes one think of the hor-
rors of exact recurrence of which Nie-
tzsche made so much. .

New Hope for Freud Sufferers o

CAROL TAVRIS:

THE NATURE OF THE CHILD. By
Jerome Kagan. Basic Books. 309 pp.
$22.50.

MOTHER CARE/OTHER CARE. By
Sandra Scarr. Basic Books. 302 pp.
$16.95.

THOU SHALT NOT BE AWARE. By
Alice Miller. Farrar, Straus & Giroux.

331 pp. $15.95.

hange, being an American
value, is an American indus-
try. Therapies, books, support
groups and religious sects—
everything from Alcoholics Anonymous
to Zen—promise renewal: change your
unfashionable looks, personality and
style; change your persistent problems,
grudges and griefs; change your ir-
ritating spouse, house and habits.
Among the cornucopia of solutions,
however, are three distinct, competing
phllosophles
§ Adult change is parallel o chlld
development, It proceeds in a series
of biologically programmed stages that

\

- Carol Tavris, a social psychologist, is

the author of Anger: The Misunder-

_stood Emotion (Simon and Schusfer/

Touchstone).

direct the passages of adulthood. This
school, originally led by Erik Erikson
with his eight ages of man (*‘man”’ being
literal in this case), has produced such
popular books as Daniel Levinson’s
Seasons of a Man’s {again] Life, Gail .
Sheehy’s Passages and Roger Gould’s
Transformations,

§ Adult change is difficult, but it can
occur through intensive, introspective

therapies that liberate the ‘‘real self*® -

and shuck .off the demands of mere ex-
istence. This is the humapist /religious
school, which basically believes that
change is possible if you want to
change, or think about it enough, or
have a religious conversion. Wayne
Dyer’s repetitive pep talks and Billy
Graham’s endless preachments fall into
this category, as do self-help. books in
all their incarnations. Of course, when
belief or convérsion fails to deliver the
promised change, readers conclude it is
their fault for not trying hard enough;
the advice, they assume, is fine.

"~ § Adults don’t change. Personality is -
formed in childhood, and although
therapy can, help you understand why
yon are’ what you are, you can’t ever
make major alterations. in the basic
blueprint. - This' is the fundamental
premise of the psychoanalytic school,
succinctly summarized in the ttle of
Alice Miller’s.highly popular first book,

BN S
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Prisoners of Childhood. However, the
age at which personality is supposedly
fixed has been undergoing a sort of
downward creep in recent years. First it
was roughly age five, at the QOedipal
crisis. Then it was three, and we began
reading that the first three years of life
were crucial to a child’s development,
Lately it’s come down to age one, and
some analysts are arguing that nothing
really matters after that, not even Har-
vard or HUAC, the Pulitzer Prize or
Ronald Reagan.

The comrmunications researcher George
Gerbner once noted that the distinctive
feature of human beings is not language
or toolmaking or, Lord knows, wis-
dom. “Man,’’ he said (speaking gener-
ically), “‘is the only animal that tells
storiecs—and lives by the stories he
tells.’® Theories of change matter be-
cause they affect private lives, social
policy, advice to parents and the thera-
peutic treatment of people who have
been abused or otherwise victimized, at
any age. .

And that is why it matters that all
three most popular theories of change
are, in their fundamental premises,
wrong. The fields of child development
and adult development are burgeoning
with new data, much of it the results of
decadeslong research. They are showing
that the first three years of life have lit-
tie predictive power for late childhood,
let alone adulthood; that people can and
do survive terrible early experiences;
that parents do not create children in
their own image, no mafter how many
toys and technologies they provide, be-

cause children have something to say,

about the kind of people they become.
Some aspects of personality do remain
consistent across the life span, but by
and large adults are not prisoners of
childhood. Adult change, however,
depends on adult experiences, cir-
cumstances and relationships. It does
not occur because a programmed inter-
nal clock goes off at ten-year intervals
or because an individual merely wishes
to be different. It is caused by, and sus-
tained by, an individual’s social and
material world.

The consequences of this research for
the stories we tell about childhood,

parent-child relations and the possibili-_

ty of change are revolutionary. Two
books that'tell the new story brilliantly.
are Jerome Kagan’s The Nature of the
Child, seven: essays on the philosophy
and psychology of child development
and its relation to adulthood, and San-
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dra Scarr’s Mother Care/Other Care,
a clearheaded, scientifically grounded
analysis of the emotional and political
issue of day care. (As an adherent of
Calvin Trillin’s Blurb-Disclosure Law, |
will state that 1 have written a laudatory
blurb for Scarr’s book and do know
and admire the author. Her work is still
superb.) Both books, unusual in social
science, are lucid and readable, Scarr’s
is actually a case in point of the larger
issues raised by Kagan, and together
they challenge some of the most cherished
notions of the right (mother care is the
sine qua non of child rearing; mothers
hdd better be there ever; second of a
baby’s first eighteen years; the family is
the most formative influence) and of
the left (environment is all, biology is
nothing; abused, deprived children be-
come abusive, deprived adults).

In his first chapter, Kagan explores
the themes of continuity and change; bi-
ology and experience, not as antithetical
constructs but as parts of a whole. An-
thropologists have observed that West-
erners hear music or conversations by
listening to the notes or words. The
Eastern way is to listen to the silences
between the. sounds (the Japanese call
the spaces between events ma). Simnilar-
ly, . Westerners see development as a
connected set of events and results,
even when they must impose con-
nectedness retrospectively, as psycho-
analysis does. Kagan hears the ma in
development.

For the fact is that many infant quali-
ties do not last, and infant experiences
do not have a lifelong impact. Some are
outgrown. Some are supplanted with
maturation. Some are overturned by ex-
perience; indeed, Kagan cites study
after study to show the startling number
of “‘deprived’’ children who outgrew
their early experiences and went on to
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lead healthy, contented lives., Kagan
uses the metaphor of a marble rolling in
a trough: because the marble rolls in a
straight line, we cannot infer anything
about the inherent property of marbles
to roll in a straight line. Most people used
to live in environmental troughs. Poor
children grew up to be poor, middle-
class children got into good schools,
and voila! theories of the consistency of
personality prevailed. In recent decades,
the troughs have been breaking down
and, correspondingly, so has evidence
of the consistency of personality. The
factors related to adult satisfaction, be-
havior and emotional problems are al-
most invariably other adult experiences,
not childhood ones,

But neither Kagan nor Scarr con-

cludes that children are infinitely mal- -

leable, either. Children bring two things
tO every experience that their parents
and their environments cannot control:
temperament and interpretation. It is
not that parents make no difference, for
of course they do; it is that what par-
ents do has no predictable result. The
reason, says Kagan, is that children im-
pose meanings on experience; what
matters is not what the parent does, but
the intention the child imputes to the
parent’s action, *‘If it were otherwise,”’

- he argues, “‘we could not explain why

the children of Puritan parents werg not
less well adapted than today’s youth, or
why the young adolescent boys of an
isolated New Guinea tribe who perform
ritual fellatio- on older boys regard
themselves neither as sexually deviant
nor as an oppressed minority.”” This
idea represents a major departure from
psychoanalysis, which assumes com-
mon, indeed universal, meanings and
interpretations of childhood experience.
And it means that people are not
prisoners of childhood unless they
beheve they are.

All guilty parents should proceed di-
rectly to Mother Care/Other Care,
which untangles the knot of worries that
many modern parents are led to feel, re-
gardless of how they raise their chil-
dren. Scarr gently ribs those who try to
raise a ‘‘gourmet child, the intensely
reared infant who is enticed or forced
into learning funny symbols in the
crib,’’ even as she deflates those who
decry day care for failing to be ds good

. as mother care or who fear the dire ef-

fects of maternal emplpoyment. After
: reviewing what research has shown and
not shown on these matters, Scarr con-

cludes that most day-care situations,
like most family situations, are good
enough for children to develop normal-
ly. Only extreme conditions of depriva-
tion and abuse, in home or institution,
will slow down a normal child’s natural
rate of maturation.

That said, Scarr goes on to discuss

realistic dilemmas for working mothers,
and fathers; the nature of babies and
toddlers (what they need and how much
they can learn as they grow); and, final-
ly, she includes an evaluation of modern
day care in America with a checklist of
what parents should look for in services
and caretakers. Throughout, Scarr dis-
sects the popular advice of *‘experts.”
You may remember the media’s enchant-
ment, for example, with ‘‘bonding,”’
the mystical attachment between moth-
er and infant, without which healthy
baby development was thought to
be doomed. ‘‘Does this mean,”’ asks
Scarr, “‘that you can’t go to the bath-
room alone, never mind to work, with-
out destroying the baby’s psyche?’’ She
reassures the reader at once. No,
» Many psychologists and nonprofes-
sionals fear and dislike the arguments
set forth in these two books. If parents
don’t have a lifelong effect on their
children, aren’t their power and respon-
sibility as parents diminished? If chil-
dren are more flexible than we thought
and can survive even disastrous child-
hoods, doesn’t this give cruel parents
the license to be abusive? If children
have different subjective responses to
the same experience, based on their
temperament and perceptions, why
should we try to improve objective con-
ditions? If childhood isn’t the crucible
of personality and opportunity, doesn't
that give the Reagan Administration
permission to kill even more services for
children?

Those are possible consequences of
this view of human development, but
my feeling is that eruel parents and
governments already have as many ra-
tionalizations as they need. There are
also more heartening consequences. If
change is possible throughout life, you -
don’t have to *‘catch’” a person at some
critical age, and a child is not doomed by
age 10. If parents are not omnipotent,
perhaps they can relax and not be in-
timidated by experts whose views seem
to shift with the needs of the labor
market. H one’s interpretation of ex-
perience is more. important than the ex-
perience, then therapies that dwell on
the power of childhood trauma may in-




109

A REPORTER AT LARGE

AN EXTRAORDINARY PEOPLE

his inauguration, Ronald Reagan

made his first visit to a foreign
leader since his election. From his
home state of California he travelled
to Cludad Judrez—just across the bor-
der from Texas—for a meeting with
José Lopez Portillo, the President of
Mexico. According to one of Reagan’s
aides, the purpose of the visit was to
“set a good tone for developing friend-
ly relations;” and to help mark his
entrance upon the international stage
Reagan took along a present for his
host—a Remington rifle. ‘The weapon
could have been meant to symbolize
Reagan’s sense of what the style of
his Presidency would be, and, since
the presentation was photographed for
the newspapers back home, it could
also have been intended to reassure
those voters who had elected him in
the hope that he would provide the
nation with what they viewed as a
tougher and more decisive leadership
than Jimmy Carter’s, Millions of
 Americans had come to believe that
the United States needed a more
“American” President than Carter—
one who could better represent not
necessarily the trigger-happy but the
trigger-ready side of the
nation’s character. And
what hetter way was
there to symbolize the
beginning of an aggres-
sive, no-nonsense Pres-
idency than by the token -
of good relations—a
kind of “peacemaker”—
which the newly elected
Chief Executive tock
with him to Mexico?
Moreover, Reagan was
widely admired within
the nation’s gun-owning
community, and if he
had not had its enthu-
siastic support he might
not have been elected as
overwhelmingly as he
was. T'o its members, he
seemed more likely than
any President in recent
memory to represent and
defend what they regard
as their constitutional
right “to keep and bear
arms”’—to own as many
guns as they want and
to use them in whatever

IN January of 1981, shortly before

legal manner they please. It is plausi-
ble to suppose that the wide readership
of the nation’s gun-and-hunting press
voted solidly for him, including the
readers of Pistolero, a magazine of
idiosyncratic outlook that claims to be
published “¥or Americans who be-
lieve that God, Guns & Guts Made
US Great!” The President is himself,
of course, an admirer of guns, and
though he’s not a hunter, he favors the
practice of trophy hunting, or shoot-
ing animals for sport. “Trophy hunt-
ing,” he told Field (& Stream magazine
in 1980—echoing a view that prevails
within the hunting community—*“is a
form of harvesting.” He added, “I like
to shoot, and I have done my share of
varmint shooting on the ranch. I am
not much of a hunter, but I believe 1
would enjoy it more if I were going
to use the meat.” The powerful and
influential National Rifle Association
counts him ameong its members, and
takes credit for delivering a large
number of the votes that elected him,
He is the first candidate for President
the N.R.A, has ever endorsed. Reports
Jrom Washington, an N.R.A. publi-

“cation, stated in November of 1980:

“The political clout of the nation’s

TJUuST EﬁC}QT
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gun owners and sportsmen was clearly
evident in the final outcome of the
November general election. In addi-
tion to a landslide victory for Pres-
ident-elect Ronald Reagan, the first
Presidential contender to receive an
N.R.A. endorsement in the orga-
nization’s history, pro-gun candidates
of both political parties were swept
into office in Senate and House races,”

Reagan is, however, not the first
President to be associated with the
N.R.A. or to be identified with the use
of guns. A number of Presidents were
former soldiers. Andrew Jackson has
been called “the dean of duellists” and
America’s “most violent President.”
Abraham Linceln was a decent marks-
man while growing up on the fron-
tier. Theodore Roosevelt, perhaps the
greatest gun enthusiast to have lived in
the White House (Mark Hanna once
referred to him as “that damned cow-
boy™), was a member of the N.R.A,,
and so were ‘I'aft, Eisenhower, Ken-
nedy, and Nixon, What distinguishes
Reagan is that, as the first Presidential
candidate to have been endorsed by the
N.R.A., he is the first occupant of the
White House to be formally linked to
the gun lobby’s fight against most ef-
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forts to regulate the civilian ownership
and use of firearms.

There’s an irony of some interest in
all this, In almost no other part of the
world are civilians as free to own and
use guns as they are in America. No
major political office anywhere has lost
so many of its occupants to civilian
gunfire as the Presidency of the United
States; nor have other world lead-
ers been shot at as frequently by the
citizens of their own natien. In
1835, Richard Lawrence attempted to
kill Andrew Jackson in Washing-
ton; luckily, his pistols misfired, In
1863, John Wilkes Booth murdered
Abraham Lincoln at Ford’s Theatre,

in Washington. In 1881, Charles

Guiteau shot James Garfield at a rail-
road station in Washington, inflicting
wounds from which the President did

not recover, In 1901, Leon Czolgosz .

assassinated William McKinley at an
exposition in Buffalo. In 1912, John
Schrank shot and wounded Theodore
Roosevelt during a campaign visit that
the former President and then Bull
Moose candidate was making to Mil-
waukee, In 1933, Giuseppe Zangara
fired at President-elect Franklin
Roosevelt in Miami, narrowly missing
him, Instead, he hit Mayor Anton
Cermak, of Chicago, who died from
his wounds a few weeks later. In 1950,
two Puerto Rican nationalists almost
shot their way into Blair House, in
Washington, intending to kill Harry
Truman, but were themselves gunned

down before they reached the Presi-

dent. Thirteen years later, Lee Harvey
Oswald shot and killed John Kennedy
in Dallas. In September of 1975,
Lynette Fromme pointed a gun at
Gerald Ford in Sacramento, and later
that month Sara Jane Moore fired at
him in San Frasicisco. And, most re-
cently, in March of 1981 John W.
Hinckley, Jr., shot and seriously
wounded Ronald Reagan in the na-
tion’s capital.

If President Reagan’s inclusion in
that series of events is more ironic
than the others’—in view of his
popularity with and support of the
pro-gun lobby—the fact doesn’t seem
to have made much of an impression
on him. He has found no reason to
change or soften his views on the ques-
tion of gun ownership—to the great
admiration of gunmakers and gun
users. “Shooters, generally—at least,
handgunners—are fortunate that we
have the President we have,” William
Ruger, the president of Sturm, Ruger,
one of the nation’s larger gun~produc-
ing firms, said in a gun publication
some months after Hinckley’s attack
on Reagan, A full-page tribute in Pis-
tolero applauded the President for re-
fusing to alter his pro-gun position.
“Thank God for President Reagan, a
man who, even after being shot, real-
izes that more gun controls are not the
solution to our crime problem,” its
text read. “Here’s a man of guts, com-
mon sense and vision. May he live to
be 1201

Armmericans who came of age during
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the past two decades
or so are probably the
first generation in the
country’s history to have
grown up amid such an
epidemic of gun attacks
on Presidents and other
prominent national fig-
ures—Robert Kennedy,
Martin Luther King,
Jr., Malcolm X, George
Wallace, Allard Low-
enstein, and John Len-
non. Shortly after the
attempt on President
Reagan’s life, a reader
wrote to Newsweek, “If
you had told me in 1963
that in the next twenty
years I would see one
President shot to death, -
one wounded and one
twice threatened by gun~-
wielding assailants, one
senator killed and one
wounded and one gov-
ernor wounded, I would
have said, ‘You've got to be kidding!
That’s not the United States, it’s a
shooting gallery.” ¥ Whether or not
the United States can be called a
shooting gallery, it unquestionably
accommuodates the world’s largest and
freest gun culture—one whose roots
are deep in the nation’s past.

“I'he United States is the only
modern industrial urban nation that
persists in maintaining a gun culture,”
the historian Richard Hofstadter wrote
in 1970, “It is the only industrial
nation in which the possession of rifles,
shotguns, and handguns is lawful-
ly prevalent among large numbers of
its population.” It is estimated that
there are now nearly two hundred mil-
lion civilian-owned ‘guns, of every
kind, in America, and that figure in-
cludes some sixty million handguns.
In 1980 alone, about two and a half
millon handguns were made and sold
in the United States, and about a quar-

“ter million more were assembled here

from imported parts. In the late nine-
teen-sixties, one new handgun was
sold every twenty-four seconds. To-
day, demand has doubled: two are sold
every twenty-four seconds.

John Hinckley was not raised by a
gun-owning family, but some of the
views he came to hold and the ease
with which he was able to acquire his
firearms are typical of the nation’s gun
culture, Hinckley wanted to commit a
“historical deed” with his gun in or~
der to win the affection of an actress
—a frivolous reason compared with,
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say, John Wilkes Booth’s; but the
act he committed places him solidly
within the history of American gun
assassins, He bought his handgun in a

pawnshop, easily and cheaply, just like |} '

many others who have killed or tried

to kill public figures. And only a gun

culture could have inspired his “Guns

Are Funl,” a poem, written before his

attack on President Reagan, that be-

gins:

See that living legend over there?

With one little squeeze of the trigger

I can put that person at my feet moaning
and groaning and pleading with God.

This gun gives me pornographic power.

If T wish, the President will fall and the

world will look at me in disbelief
All because I own an inexpensive gun.

“The U.8. has preserved for its peo-
ple the liberty to kill almost at will,”
said the Straits Times, of Singapore,
which was among the many newspa-
pers around the world that looked at
Hinckley in dishelief.

NO firearm has been more damag-
ing to civilian life in America—
has been used in more robberies,
murders, and other physical assaults—
than the handgun. Yet none seems to
have been more highly romanticized as
a symbol of the nation’s bond with
gunfire. Devotees of shooting may see
nothing strange in that pair of facts.
But to Americans who are neither
users nor lovers of guns it must seem a
dreadful contradiction that a weapon
devised chiefly for the purpose of kill-
ing human beings—which takes more
than ten thousand civilian lives each
year—should be the glamorous item of
our culture that it is. It must astonish
them to hear handguns being praised
for their “beauty” and their “tasteful
design,” or being called by such stylish
names as the Pathfinder, the Minx,
the Abilene, the Redhawk, the Su-
per Blackhawk, and the Diamondback.
In his book “Great American Guns
and Frontier Fighters,” Will Bryant
writes of firearms in America’s past as
having been ‘“household” and “mat-
ter-of-fact” items. And when the guns
were very good, Bryant continues,
“they began to acquire almost human
traits. . . . Men said that a gun was

‘noble’ or that it was ‘vicious’ orj:

‘sweet,’ or gave it a name like Betsy.”
By itself, a gun is “a cold machine, a

thing of wood and metal,” Carroll C.
Holloway writes in “Texas Gun
Lore,” but “clothed with the rich gar-
ments of dreams it cannot be cold.”
We learn from a review of Albert
Goldman’s “Elvis” that Presley
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“packed three guns in his later years,”
that he “kept one on the table while he
ate,” that he “thought nothing of run-
ning up an $85,000 gun bill,” that he
“thought nothing of drawing a gun
on people who crossed him, or blasting
away at a television set when a pro-
gram annoyed him.”

Makers of the John Wayne com-
memorative Colt .45 call attention to
its lovely ivory grips and its elegant
packaging—*“a deluxe hand-finished
o2k presentation case” with a “selec-
tively gold-plated plaque.” They in-
vite buyers to wrap their hands around
the grips of a Colt and imagine them-
selves “right back through history”
and feel the same “confidence” and
“pride of possession” that the pioneers
did when the Colt was “man’s con-
stant companion on the trail.” More
recently, holders of the American Ex-
press credit card were offered the op-
portunity to obtain from the Frank-
lin Mint re-created models of the
A4-calibre Smith & Wesson revolver
that Wyatt Earp used in the shoot-out
at the O.K. Corral, in Tombstone,
Arizona—*“the West’s most celebrated
gunfight.”” The offer went on to state
that the re-created version of Earp’s
gun “has an elegance that well be-
speaks the style of a professional gam-
bler and gunfighter.”

Two years ago, the Bank of Find-
lay, in central IHinois, mixing the ca-
sual and the chic, offered depositors a
pair of Colt handguns in lieu of inter-
est. The offer brought in a deluge of
new deposits—surpassing, according
to a news report in the New York
Tirmer, one bank executive’s ““wildest
dreams.” A reason for the deluge, an-
other executive explained, was that.
there weren’t many liberals in Find-
lay; people there still believe, along
with Pistolero, that “Gad, guns, and
guts” are what “made the U.S, what it
is today.” Believing in these things,
the people of Findlay must also know
that robberies with guns helped to.
make the United States what it is. But,
given the kind of place that Findlay is,
the bank probably had no fear that the
guns it was offering could one day be
turned against its own tellers. Findlay,
residents say, is “a quiet bedroom;” the

kids are “excellent;” no one “gets

rowdy in Findlay;” and the town “is

as dry as you can get, except on New
Year’s Eve.” The Bank of Findlay
wasn’t the only, or even the first, bank
to offer guns as interest on deposits.
The Citizens First Bank of Ocala,
Florida, did so a few months earlier,
and Robert Mock, the bank’s executive
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vice-president, was quoted in newspa-
pers as saying that he got the idea
from the Bank of Boulder, Colorado,
When the Citizens First Bank began
advertising in local newspapers, it got
calls mainly from the Ocala area,
Mock explained, but when it ad-
vertised in a national gun publication
“calls started coming in from all over
the country.”

About the same time that the bank
in Findlay was offering its pistols,
Southern California introduced what
may be the highest form yet of hand-
gun snobbery—*the ultimate status
symbol,” it has been called, This is the
Bijan designer handgun, which is em-
bossed in twenty-four-karat gold, and
which can be equipped---on special re-
quest—with a set of gold bullets. It
was produced by an Iranian-born de-
signer named Bijan Pakzad, whose
showrooms, in Beverly Hills, New
York, and Florence, have been known
to stock ninety-five-thousand-dollar
chinchilla bedspreads and other con-
spicuously expensive consumer mer-
chandise. At the Beverly Hills show-
room, one may also purchase the de-
signer pistol, for ten thousand dollars.
Pakzad is on record as making some
rather proud statements about his
handgun. Noting that “Gueci never
did gold pistols,” he has called his gun
“a very chic and elegant form of pro-
tection,” a thing that everybody “who
is rich and loves guns will want.”” He
has said that he designed “something

so American” that even people who |

hated guns would want one, to touch
and fondle, “because it’s so pretty.”
He has further expressed the view that

“every possession of a discriminating |

man, including his means of security,

ought to be of the highest quahty and :

taste.’

‘ ‘ 7 HEN ordinary, or more serious,

handgun lovers meet to discuss|:
what they admire in the weapons they )

use, the names Smith & Wesson,

Charter Arms, Ivor Johnson, Brown-{
ing, Ruger, and Beretta are almost|
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“Grandpa
 how’d your fur_
_get that grey”’::

sure to be mentioned—names of some | ="

of the major handgun manufacturersj
in the United States. But, highly

prized though these companies’ prod-
ucts may be, they aren’t nearly as il-
lustrious as the two handguns from

which they all descend—the guns of } .

Henry Deringer, Jr., and Samuel Colt.
Deringer, a Pennsylvanian, came from
a pre-Revolutionary gunmaking fam-
ily His father was one of the German
immigrant gunsmiths who, around
1775, designed and built the venerable

Grandpa, the original Teddy bear (here, a replica} started a tradmon of cuddly ani-
mals back in 1902, Even his cuddly son has been arcund since 1930. But his grandson
is stifl wet behind the ears. All, made with the craftsmanship of Steiff, the original.
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Kentucky rifle—the first of the dis-
tinctly American long guns. The
younger Deringer made his own mark
in the eighteen-thirties, when he de-
veloped the pistol that bears his name
(now spelled “derringer”). Light and
palm-size—nothing like its contempo-
raries, the pepperbox (which had a
cluster of revolving barrels) and the
longer duelling pistol—it was the tini-
est handgun yet made in America.
And because it was also accurate, and
deadly at short range, it was widely
adopted as an indoor gun, though
mostly in towns and cities. In San
Francisco during the Gold Rush days
of the eighteen-fifties, it was the fa-
vorite weapon of miners, gamblers,
bankers, bartenders, brothel keepers,
and prostitutes. Men carried it in
waistbands, shirtsleeves, coat pockets,
and the tops of high boots. Women
wore it stashed under hats, corsets,
garter belts, or in muffs or pocket-
books. It came to be known as the
assassin’s gun—especially after Booth
used it to kill Lincoln. In short, the
derringer was the Saturday-night spe-
cial of its time—the first of the easily
concealable snub-nosed weapons that
have become so prevalent in the towns
and cities of America.

But the derringer’s early place in
the development of civilian handgun
violence has long been overshadowed
by the Colt revolver, which made
its first appearance about the same time.
What made it a revolver, of course,
was its revolving cylinder, containing
chambers for separate bullets; it was
one of the first practical pistols that
could be fired several times in succes-
sion before they had to be reloaded.
Unlike the derringer, Sam Colt’s gun
wasn’t ideal for indoor use. It wasn’t
concealable. It was long and heavy,
stardily built, powerful at long range
—good for outdoor shooting. The in-
augural model was a .36-calibre five-
shooter, which, after undergoing a se-
ries of changes, led eventually to the
.45 six-shooter of legend. Sam Fields,
a prominent advocate of handgun con-
trol, has written, in the 8t. Louss Uni-
versity Law Journal, “The modern ~
handgun began its career of death and
destruction . . . with the creation of
the Colt .45 Peacemaker. ... Such
technology brought convenient ulti-
mate violence within everyone’s reach
by supplying a dependable, easy-to-
carry, ever-ready destructive device.,”
Constructively and destructively—
whether fired by the military, the po-
lice, or civilians—the Colt played a
more dominant role in the affairs of
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nineteenth-century America than any
other handgun. Its particular uses on
the frontier bequeathed an appeal that
has possessed the nation’s imagination
ever since. ‘“Whatever sins the six-
shooter may have to answer for,” the
historian Walter Prescott Webb wrote
in his classic 1931 study “The Great
Plains,” “it stands as the first mechan-
ical adaptation made by the American
people when they emerged from the
timber and met a set of new needs in
the open country of the Great Plains.”
QOr, as Rick Hacker, an enthusiast of
that weapon, has put it, the Colt is “as
much a part of our American heritage
as the Constitution and Thanksgiv-
ing.ij

Samuel Colt, an inventor from Con-
necticut, designed his revolver in the
mid- elghteen -thirties and built the
first models in Paterson, New Jersey.
There was no immediate demand for
Colt’s revolver. The towns and cities
of the nation had little or no use for so
long and heavy and bulky a handgun.
The little derringer suited their needs
perfectly. The needs that the Colt re-
volver was ideally suited to meet ex-
isted at that time-in the eighteen-
thirties and forties—mostly in the
open spaces of the Southwest, and es-
pecially in Texas. Not only was the
territory then struggling for indepen-
dence from Mexico but, simultane-
ously, it was required to defend its
settlers against the attacks of hostile
Comanches. And the Texas Rangers
—the chiel military and police force
of the territory—had found, much to
their surprise, that the Indians were
even more formidable adversaries than
the Mexican soldiers. The Rangers,
astride the finest horses in Texas, and
armed with the best long guns then
available—Kentucky-type single-shot
rifles—were still outfought by the In-
dian warriors. Those Indians were su-
perb cavalrymen—brilliant archers on
horseback—and they had no fear of
the white man’s firearm. They knew
that the Texans, after firing, almost
always had to dismount in order to
reload—for those single-shot guns
had to be reloaded through their
muzzles, and it was nearly impossible
to re-stuff a muzzle on horseback.
Basing their strategy on this fact, the
Comanches would ride in only near
enough to draw the first round of
single-shot fire; then, while the dis-
mounted Texans were reloading, the
Indians would pour down en masse,
strike quickly and devastatingly with
their arrows, and swiftly retreat—be-
fore the surviving Texans were ready
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to start firing again. When the Rang-
ers realized how the Indians were
fighting them, they devised a counter-
strategy. Instead of letting off their
single-shot rifles all at once, they be-
gan staggering their fire, shooting in
platoons. But this method was only

slightly more effective, for the Indians

now held back their main attacking
forces, sending in only a few riders at
a time, until it seemed clear that the
enemy’s ammunition was exhausted.
They then bore down on the Rangers
and released their fusillades of arrows.
“It was a situation which called for
great economy and precaution,” Wal-
ter Prescott Webb wrote. “It gave rise
to such admenitions as ‘Held your
fire,” “T'ake steady aim,” ‘Make every
shot tell.” The marvellous marksman-
ship of that early day was due to the
fact that the first shot was frequently
the only shot.”

What the Texans needed was a
multi-shot gun that they could fire
repeatedly from horseback and easily
reload without dismounting. They
first got their hands on such a weapon
around 1839, when a few of the re-
volvers that Sam Colt had built in
Paterson found their way—by means
that have never been explained—into
the Rangers’ camp. The handguns

. .ywere a godsend. During one of the
1 first battles in which they were used,

the Rangers killed or wounded about

1 half of an eighty-man Comanche force

and put the rest to flight. Colt’s gun

| had shifted the odds decisively in favor

of the Texas settlers. And the Indians,
retreating before such a weapon as
they had never confronted in the past,

‘1 called it a “spirit gun’—magical in its

ability to deliver so many bullets in
succession, Other tribes later used the
same term when, on the Great Plains,
they encountered such formidable re-
peating rifles as the Winchester, But it
was the discovery and use by the
Texas Rangers of Sam Colt’s inven-
tion which guaranteed its role in fu-

‘I ture dramas of American life.

“Without your Pistols,” Captain

.| Samuel Walker, of the Rangers, wrote

to Colt, “we would not have had the
confidence to have undertaken such
daring adventures.” In appreciation of
the territory that had proved the worth -
of his handgun, and in recognition of
the town in New Jersey where he had

| built it, Colt named one of the first

models of his revolver the Texas Pat-
erson. But, as a fighting man, Captain
Walker had found limitations in that
model which its designer could not
have known about, and in his letter of



THE NEW YORKER

praise to Colt he went on to suggest
that certain changes would make
Colt’s revolvers even more effective
instruments of warfare. “With im-
provements,” Walker wrote, “I think
they can be rendered the most per-
fect weapon in the World for light
mounted troops...the only efficient
troops that can be placed upon ocur
extensive Frontier to keep the various
warlike tribes of Indians & marauding
Mexicans in subjection. The people
throughout Texas are anxious to pro-
cure your pistols & I doubt not you

would find sale for a large number at.

this time.” The suggested improve-
ments included the addition of a trig-
ger guard and a loading lever. Colt
incorporated them into an advanced
design of his gun, and about a thou-
sand of the new weapons were later
delivered to the Rangers. They per-
formed as well as Walker had thought
they would, helping the Rangers to
complete their mastery over the Indi-
ans and over those Mexicans who had
continued to raid the territory even
after its independence.

With such a history of accomplish-
ment, the Colt handgun became the
favorite firearm of almost all gun users
in Texas, and remained so even after
Remington and Smith & Wesson had
begun making their famous revolvers;
for decades it continued to be more
popular in Texas than in any other
part of the nation. Sam Colt’s com-
pany continued to develop and improve
his revolver through and after the
Civil War years, and in 1873 it pro-
duced the most famous of all his
guns—and probably the most famous
handgun ever made. This was the
45-calibre single-action Army six-
shooter, otherwise known as the
Peacemaker. It was used extensively
and with great success by the armed
forces of the United States; but it was
mainly in the hands of prairie pioneers
and fighters that it became an Ameri-
can legend. And it was mainly Texans

whe introduced it into the life and]

affairs of the Great Plains. First car-
ried into that territory by cowboys, the
Colt revolver soon became the chief
weapon of outlaws, gunfighters, and
lawmen—though they did, of course,
use rifles as well. Mark T'wain once
said of a Smith & Wesson pocket re-
volver he took West in 1861 that
though it looked like a dangerous
weapon, it “had one fault—you could
not hit anything with it.” Almost no
one ever said that about the Colt .45.
It was the peerless fighting small arm
of its day, Well balanced and easy to
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handle, it pointed—someone said—as
naturally and as accurately as a fore-
finger. With a Colt in his holster, no
man on the frontier felt himself to be
the inferior of a potential adversary. A
frontier saying had it that God had
created men of varying powers and

-abilities but Sam Colt had made them

equal.
THE Colt’s journey from Texas

across the plains and into the
Woestern heartland of violence and
lawlessness was propelled by the
spread of the cattle trade. By the end
of the Civil War, there was a great
demand for beef in the large cities of
the East, Texas was the nation’s cattle
domain, and the expanding railroads,
by which meat could be shipped to
those who wanted it, had some of their
major Midwestern depots in Kansas.
To feed the tables of the East, to
enrich the coffers of the Southwestern
cattle barons, and to make an arduous,
modest living for themselves, cowboys
drove great: herds of longhorns across
the grasslands between Texas and
Kansas. The journey often took
months. And since it was perilous as
well as long, the cowboys needed guns
to protect themselves and their herds
from Indians, rattlesnakes, and cattle
thieves, More often than rifles they
carried the Colt revolver—first the
five-shooter and later the six-shooting
Peacemaker,

The railheads of Kansas where the
cowboys delivered their droves of
longhorns were rowdy little cowtowns
like Wichita, Newton, Hays, Dodge
City, Ellsworth, Caldwell, and—per-
haps rowdiest of them all—Abilene.
‘The towns were never more disorderly
than when the cowboys came in, with
their tons of beef-on-the-hoof. But
cowboys weren’t the only, or even the
main, causes of this disorder, which
often led to gunfighting and murder.
A town like Abilene had its core
of God-fearing citizens—legitimate
businessmen of all kinds and sedate
families from the East who were
transplanting themselves to the open
and promising frontier. In his book
“Small Town America,” the writer
Richard Lingeman describes these pio-
neers in the cowtowns of the plains as
“the correct Puritanical mix of piety
and Yankee business sense.” But there
also came a horde of gamblers, swin-
diers, bank and train robbers, horse
thieves, cattle thieves, and professional
gunfighters. And these ¢lements, many
armed with Colt handguns, stirred
most dangerously to life when the cat-
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once presided in Austin, Texas. Earp
served in Dodge City and, later, in
Tombstone, Arizona, “Talk about the
rule of iron! We had it,” the mayor of
Abilene said of Hickok’s tenure there.
Hickok himself was later gunned
down during a card game. A num-
ber-of these lawmen came out of dark
and lawless pasts—had been robbers
and gamblers and killers before they
were hired to wear a badge. In fact,
some owed their lawful employment to
town mayors who had heard of their
exploits and reputations as feared gun-
men, So in the frontier towns, as in
much of urban America at a later
time, the handgun served both sides
of the law, worked both sides of the
violent streets. In those early days, as
in our own, the handgun was the
main weapon of civilian murder and
assault.

CIVILIAN gun violence did not
begin with the invention of the
Colt revolver, of course, or with the
movement of cattle out of Texas. In
Dickens’ “Martin Chuzzlewit”—
based partly on the novelist’s first visit
to America, in 1842—Chuzzlewit and
his “fellow-wanderer” Mark Tapley
are taken aback by the free and casual
use of guns in the United States. In
the town of Eden—which was based
on Cairo, Illinois—the two English-
men make the acquaintance of Hanni-
hal Chollop, who, they discover, usu-
ally carries ‘‘a brace of revolving
pistels in his coat pocket,” and who
utters boasts like “It ain’t long since I
shot a man down with that, sir.... I
shot him down, sir, for asserting ...
that the ancient Athenians
went ahead of the present
Locofoco Ticket.” When
Tapley later mentions the |
“murderous little persua-
ders” that Chollop carries
and is always ready to use,
one Mr. Pogram comes
heatedly to the defense of his fellow-
American, How strange and singular,
Pogram exclaims, is “the settled oppo-
sition to our Institutions which per-
vades the British mind.” Chuzzlewit
can scarcely believe what he has heard.
“What an extraordinary people you
are!” he replies. “Are pistols. ..and
such things Institutions on which you
pride yourselves! Are bloody duels,
brutal combats, savage assaults, shoot-
ing down, and stabbing in the streets,
your Institutions?”

Since Colt’s gun wasn’t yet in popu-
lar use, the shootings that Dickens
heard and read about must have been
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done with derringers, pepperboxes,
and duelling pistols. 8till, such shoot-
ings weren’t then as common in
American life as they were later to
become. And when one looks at the
widespread modern fascination with
handguns one can hardly help attrib-
uting much of it to the development of
the mass-production gun industry (es-
pecially in the latter half of the nine-
teenth century) and what the popular
media have done to glamorize the role
of guns in the life of the frontier,
Popular entertainment, by its heroic
portrayals of gunfighters—whether
they were respected lawmen or killers
and bandits—has made the handgun
seem an even more attractive and desir-
able arbiter of civilian conflict than it
already seemed. Of the Americans who
have been so influenced—who are still
enraptured by the gun legend of the
Old West—a writer for the Wall Street
Journal sald some years ago, “For
most, it’s enough to get the experience
vicariously—by watching TV or movie
heroes reassuringly gun down the bad
guys. But for some, the lure of the
legend is great enough to cause them
to acquire peacemakers of their own.”

Even before the popular media be-
gan their work, Easterners who visited
the frontier had been returning home
with exciting reports of a new style of
life and a new kind of heroic Ameri-
can that the rough Western experience
was breeding. They misjudged much
of what they saw, however. Walter
Prescott Webb has written, “The
West appeared romantic to those who
were not of it—to the Easterner, who
saw the outward aspects of a strange
life without understanding
its meaning and deeper sig-
nificance.” Whatever the
Easterner didn’t under-
stand, Webb went on, “was
strange, romantic, spec-
tacular,” He didn’t “ride
horses,”” didn’t “wear a six-
shooter,” didn’t “herd cattle or wear
boots -or red handkerchiefs or spurs,”
and couldn’t *“quite see that a normal
person could do such things.” So when
the Easterner saw the man of the West
he ‘““was at once impressed with the
feeling that he had found something
new in human beings.”

It was Easterners—ol whatever
breeding or background—who began
writing what later became the cheap
escapist fiction of Western life and a
staple of popular reading. And what
some of those stories made of the cow-
bey—presenting him, for example, as
an outlaw and a gunman—bore little
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resemblance to the truth. Harry Chris-
man, an authority on the Old West,
has explained that real cowboys were

“men who lived with their herds and|

knew no other life;” they “smelled of
cow and horse dung, and seldom
bathed;” they “wore beards that easily
became nests for lice, fleas, or other
vermin;” and “their underclothes were
changed periodically, spring and win-
ter, and were washed when occasion
permitted.” One would find “nothing
romantic or glamorous in the appear-
ance of an old-time genuine cowboy,”
Chrisman adds. The old-time genuine
cowboy, one gathers, would be amused
beyond words were he to return and
see what stories and movies have made
of him.

Easterners were also prominent
among those who invented the movie
Western. “The Great Train Rob-
bery” (1903), one of the earliest of
such movies, was shot in the East, in
the New Jersey countryside; and Ed-
win S. Porter, who wrote and directed
it, was born and raised in Pennsylva-
nia. This genre of filthi entertainment
was as American as baseball. Its appeal
flowed from fast action, swift horses,
the landscapes and horizons of the
West (real or ersatz), the clash of
good and evil, and the constant flare
of gunfire. If all the gunmen weren’t
moral heroes, they were heroes of a
different kind—exemplars of a distinc-
tive American style. A bad guy was
not exempt from capturing the affec-
tion of a movie audience if he had
qualities of fast and exciting gunman-
ship. No man in a Western picture
was worth much, was feared or
respected, unless he carried a gun and
knew how to use it, His mastery of
that weapon—and, through it, over
his adversary—was a sign of the man-
liness, the physical heroism, that audi-
ences took to be typically and admira-
bly American, That was probably why
unarmed Idealists and moralists—
teachers, preachers, wandering intel-
lectuals, and other men of Eastern
“culture”—sometimes looked faintly
ridiculous in a Western movie.

Westerns were not, to be sure,
meant to be documentaries, They were
an art form—an art form that trans-
lated reality, or what was taken to be
reality, into entertainment. But even
such a form may be expected to mirror
shapes of the truth. And the Westerns’
view of reality was often so erroneous
that they didn’t so much translate the
past as falsify and romanticize it.
Thus, the glint and glamour of
movie-style gunfighting came to be
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seen as a representation of what the
real thing had been, and a pathological
killer like Billy the Kid lives on in the
national imagination as, in the words
of a modern commentator, “‘a demigod
of the Western myth.” To law-abid-
ing Americans of the Old West, there
was nothing remotely godlike about
Billy; to them, he was one of the more
hideous by-products of the arduous pi-
oneer struggle to build and extend the
nation westward, The genuinely he-
roic peace officers, too, took a less ro-
mantic view of shoot-outs than the
Western movies later did. The peace
officers were tough and brave men, but
they feared for their lives, and many
of them disliked having to kill. They
knew better than almost anyone else
how necessary but also how terrible a
weapon the gun was. In the early
years of this century, after Bat Mas-
terson had retired from law enforce-
ment on the frontier and was living
in New York, President Theodore
Roosevelt offered to assign him to In-
dian Territory as a marshal, Master-
son begged to decline. “It wouldn’t
do,” he told the President. “T’he man
of my peculiar reputation couldn’t hold
such a place without trouble....I’d
have some drunken boy to kill once a
year. Some kid who was born after
I took my guns off would get drunk
and look me over....In the end
he’d crawl round to a gun play and I’d
have to send him over the jump....
My record would prove a never-fail-
ing bait to the dime-novel reading
youngsters, locoed to distinguish
themselves and make a fire-eating rep-
utation, and I’d have to bump ’em off.
So, Mr. President, with all thanks to
you, I believe I won’t take the place.
I’ve got finally out of that zone of fire
and I hope never to go back to it.”
Not unlike the shooting described in
the dime novels, Western-movie gun-
play took an intense and, in some
cases, a lasting hold on the fancies of
the young—even many who didn’t
grow up to adopt the handgun as an
analogue of baseball. At the age of
forty-seven, Sherwood Anderson, in
an autobiography, described the effect

that Wild West movies still had on his |
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imagination:

Even today I cannct go into a movie
theatre and see there some such national
hero as, say, Bill Hart, without wishing
myself such another....Now he springs
lightly off a horse and goes toward the
door of a lonely cabin. We, in the theatre,
know that within the cabin are some ten
desperate men all heavily armed. ... Bill
stops at the door of the cabin and takes a
careful ook at his guns, and we, in the
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audience, know well enough that in a few
minutes now he will go inside and just
shoot all of those ten tellows in there to
death, fairly make sieves of them. ...

All these things we know, but we love
our Bill and can hardly wait until the
shooting begins. As for myself I never see
such a performance but that I later go out
of the theatre and, when I get off into a
quiet street alone, I become just such an-
other. Looking about to see that T am
unghbserved, 1T jerk two imaginary guns out
of my hip pockets and draw a quick bead
on some nearby tree....As I sat in the
movie house it was evident that Bill Hart
was being loved by all the men, women
and children sitting about and I also want
to be loved—to be a little dreaded and
feared, too, perhaps. “Ah! there goes Sher-
wood ‘Anderson! Treat him with respect.
He is a bad man when he is arcused.”

In 1923, when Anderson wrote
those recollections, the Western movie
was scarcely two decades old. Ander-
son, who was born in 1876, must have
seen not only William 8. Hart but
also such other early Western stars as
G. M. (Broncho Billy) Anderson,
Tom Mix, and Hoot Gibsen. He
couldn’t yet have seen Roy Rogers,
William (Wild Bill) Elliott, Gene
Autry, and William Boyd, who helped
make the Western even more popular.
Nor could he have seen the modern
films that brought the genre to the
height of its appeal—movies like
“Stagecoach™ (1939), “My Darling
Clementine™ (1946), “Red River”
(1948), “The Gunfighter” (1950),
“High Noon” (1952), “‘Shane”
(1953), “Gunfight at the O.K. Cor-
Cral” (1957), “Man of the West”

(1958), and “Lonely Are the Brave”
(1962). It was probably after the Sec-
ond World War that the Western
truly came of age—at least in the sense
that some of the best-made and most
memorable Westerns appeared then.
Life reported in 1956 that American
films had gone “gun-happy,” that
- Hollywood had recently turned out
eight movies with “gun” in their
titles, and that actors were ‘“busy
learning to shoot and be shot.” The
new films were milking the gun craze
that the earlier ones had helped to
foster, and the gun craze was sustain-
ing itself on the nourishment of the
new films.

By then, Westerns were not the
only movies featuring guns and vio-
lence. “The early thirties;” the film
historian Carlos Clarens writes, “were
closer to the Wild West than to
Watergate,” He was referring to the
spate of crime pictures Hollywood be-
gan releasing at that time which took
their themes [rom lurid aspects of the
Roaring Twenties. Like the West-
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erns, they memorialized the status of
guns and gunmen in the nation’s so-
cial life—only their weapons included
submachine guns, and their gunmen
were modelled on the crooks and
gangsters of the Prohibition era. In the
twenties, the big cities of the East and
Midwest became a second “West,” a
second “frontier”—a transformation
that was influenced to a degree, no
doubt, by the national romance with
gunslinging that Western movies and
dime novels had helped to promulgate.

-\ “Chicago was afllicted with
Asuch an epidemic of kill-
‘| ings as no civilized modern

city had ever before seen,”

wrote in “Only Yester-
day,” a portrait of the era.
New York could not have
been far behind Chicago.
And many of the new
gangstef movies were set

Tombstone and Dodge City, perhaps,
of urban America. However heinous

“| the Prohibition hoodlums and gunmen

were in reality, there was often some-
thing quite engaging about them when
their life and deeds were flashed on the
screen—especially when they were
portrayed by actors like James Cagney,
Humphrey Bogart, George Raft, Paul
Muni, and Edward G. Robinson. The
gangster had become yet another star
of the movie houses—another who
made gunplay and murder an exciting
form of entertainment, When they left
the movies, grown men imitated the
accents and struck the poses of Bogart
and Robinson and Cagney.

It would be foolish to claim that
because of the orgies of killing they
witnessed on the screen moviegoers
found killing itself to be attractive, but
not se foolish to say that many did find
guns to be an attractive weapon. And
killing with guns was often such a
commonplace of those movies—so ca-
sual, even gratuitous, an incident—
that it cannot have been difficult for
viewers to become desensitized to the
true and awlul nature of the act. Un-
less it was the blowing of a kiss, noth-
ing looked easier on the screen than
pulling a trigger that released an in-
visible and impersonal bullet, No hu-
man contact was necessary, There
wasn’t a neater or purer gesture.
There wasn’t a more abstract instru-
ment of killing than the gun. It isn’t
surprising that American speech, bor-
rowing freely from the language of
gun movies and the crime culture, has
so easily adopted bloodless euphemisms

in these two glittering towns——the -
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for murder like ‘‘rub out,” ‘‘ice,”
“off,” “blow away,” and “terminate,”

When television began its own in-
fluential career, in the early fifties, it
took up not only the new tough-guy
crime film but alse that beloved old
swaggerer the Western. According to
the %982 Guns & Ammo Annual, “In
the early 1950s, with television gain-
ing a foothold in more than half of the
American homes. .. the cowboy once
again rode inte America’s imagina-
tion, and in his holster he carried, as -
did his real life counterpart
in the last century, the...
Colt sixgun, In the hands
of new-found heroes, the
old Colt was once again
proving itself. Roy Rogers,
Gene Autry, and John
Wayne became as closely
identified with the Colt as
did Masterson, Farp, and
Garrett of another era.”
And some of the most absorbing series
on television were shows like “Gun-
smoke,” ‘“Have Gun Will Travel,”
“The Rifleman,” and “Wanted: Dead
or Alive.” “At every nightfall, twenty
to thirty million American homes rock
with the sound of sudden gunfire,”
The Nation reported in 1959. “The
gunmen are merely TV actors acting
as if . . . they were living west of the
Mississippi in a brief period following
the year 1870.” Certain consequences
were to be expected, and they oc-
curred. According to a Life article
(“Bang! U.S. Boys Bite the Dust”),
American children—%“small fry”—
were to be seen ‘‘crumpling from
imaginary bullets, then rising again
to whip gun from holster and fill the
air with the bark of make-helieve
shots.” Credit for inspiring the chil-
dren in their dramas of gunfire didn’t
belong to movies and television alone,
It was shared by the nation’s toy-
makers, who estimated in 1956 that
their sales of toy guns for that year
would exceed thirty million. And by
the early sixties—before a tempo-
rary sag, caused by uneasiness over
the war in Vietnam—toy-gun sales
amounted to a hundred million dollars
a year,

If gun movies and television shows
saturated the imagination of children
—as they had saturated the imagina-
tion of their elders—it doesn’t mean
that children always understood the
violent meaning of their behavior
when they reénacted the shoot-outs
they had witnessed on the screen, Pau-
line Kael has written of “the naiveté of
our own childhood, when we had
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innocently believed in faultless protec-
tor-heroes.” And Robert Warshow,
another judge of the film culture, is-
sued this bit of advice: “Watch a child
with his toy guns and you will see
what most interests him is not (as we
so much fear) the fantasy of hurting
others, but to work out how a man
might look when he shoots or is shot.
A hero is one who looks like a hero.”
Warshow added, however, that the
man wearing a gun lives in a world of
violence, and that his “image” or
“style” is one that “expresses itself
most clearly in violence.” Therefore,
the hero that a child would like to
resemble must be such a man. And, if
so, violence is what clearly defines the
heroism that the child wishes to emu-
late.

A report released in 1982 by the
National Institute of Mental Health
concludes that “violence on television
does lead to aggressive behavior by
children and teen-agers who watch
the programs.” In an article that ap-
peared in a 1969 issue of Stanford
M.D., a publication of the Stanford
University Medical Alumni Associa-
tion, the child psychologist Alberta
Engvall Siegel cited studies showing
that “young children imitate with fi-
delity the aggressive behavior they ob-
serve adults perform,” whether the ob-
servation is of real life or of something
on a screen. Among the studies she
cited was a survey conducted in 1968,
by the Ghristian Science Monitor,
-during the six weeks after the murder
of Robert Kennedy. The Monitor
found that the most violent evenin
hours on television were between 7:3
and 9 p.M., when an estimated 26.7
million children between the ages of

two and seventeen were Watching.

During those hours, the survey found,

there was a 'T'V murder or other form ||

of violent death once every thirty-one
» minutes. In 1981, Representative Ron
Mottl, of Ohio, told the House Sub-
committee on Telecomtmunications,
which was holding hearings on “The
Social/Behavioral Effects of Violence

125

IN 1927, BABE RUTH HIT 60 HOME RUNS,
LINDBERGH FLEW ACROSS THE ATLANTIC.
AND THE RITZ-CARLTON OPENED IN BOSTON.

TwO OF THOSE ACCOMPLISHMENTS
HAVE SINCE BEEN SURPASSED.

For quality, character and uncompromising personal service, The
Ritz-Carlton, Boston remains unchallenged. Welcome to The Ritz-Carlton.
In Atanta. Boston. Buckhead (uptown Adanta). Laguna Niguel,
California. And Naples, Florida (open late 1985). For
reservations, call 800-241-3333 toll-free. Or
contact your travel planner.

THE RITZ-CARLTON

BosTon

on Television,” that “the average|:

high school graduate has been exposed | %

to 18,000 television murders.” The

subcommittee heard testimony from a| ¥

number of other witnesses. Professor
George Gerbner, dean of the Univer-

sity of Pennsylvania’s Annenberg):
School of Communications, said, “Hu- |}
mans threaten to hurt or kill and|g:

actually do so—which is basically
L our definition of violence—mostly to
| scare, to terrorize, or otherwise im-
..pose their will upon others. Symbolic
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violence carries the same message.
It is-a show of force. It is a demon-
stration of power. It is the quickest
and clearest dramatic demonstration
of who can get away with what
and against whom. Basically our
opinion is that those are the lessons
it teaches,.., And indeed our study
shows that many of these messages are
conveyed to the viewers.... Tele-
vision has brought about the virtual
immersion in violence into which our
children are born.” Dr. Thomas
Radecki, a psychiatrist who is chair-
man of the National Coalition on
Television Violence, testified, “I can
comfortably estimate that twenty-
five to fifty per cent of the violence
in our society is coming from the cul-
ture of violence being taught by
our entertainment media, most strong-
ly by the television and movie indus-
tries.”

The New York Times carried this
report in April of 1983:

“There can no longer be any doubt,”
said Dr. Leonard D. Eron, of the Univer-
sity of Illinois at Chicapo, “‘that heavy
exposure to televised violence is one of the
causes of aggressive behavior, crime and
violence in society.” Television violence,
Dr. Eron said, “affects youngsters of all
ages, of both genders, at all socio-economic
levels and all levels of intelligence. ...”

According to a study made by Dr.
[Linda 8.] Lichter and her husband, S.
Robert Lichter, 250 criminals turned up in
263 prime-time programs in the 1980-81
seasoni. They committed, she said, 417
crimes, or an average of 1.7 per show. ...

On the small screen, she said . . . murder
is 100 times more prevalent than it is in
reality and television crime in general is
112 times more violent than crime in real
ife. ...

Though John W. Hinckley, Jr., may
have failed to kill President Reagan when
he shot him in 1981, Mr. [Daniel] Schorr
[the news commentator] said; he success-
fully manipulated “a medium that cele-
brates viclence” and made himself inte “a
media celebrity.” He cited Mr. Hinckley’s
first question to his Secret Service interro-
gator: “Is it on television?”

None of these studies can be called
definitive, of course; there are others
that disagree. In any case, why is it
that our film shows are so full of gun
violence! Max Lerner’s answer, in
““America as a Civilization,” may be
instructive: “The American conquers
as a man of action, he puts his faith in
action, and he expects action in his
movies.” It may be, Lerner adds, that
“movies reflect the strain of interior

‘violence and tension in the culture.”

Warshow makes a similar point when
he says of Westerns that they “offer a
serious orientation to the problem of
violence”—an orientation “‘such as
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can be found almost nowhere else m
our culture.”

T has been clear for generations

now that Americans are more
prone to violent confrontations with
one another than are people in any
other developed society, and that the
issue Is too often settled by someone’s
pulling the trigger of a handgun. Yet
the death toll from those confronta-
tions remains alarmingly high. Be-
tween November of 1963 (when Presi-
dent Kennedy was assassinated) and
November of 1982, nearly four hun-
dred and fifty thousand people were
killed with guns—Dby murder, acci-
dent, or suicide—and almost four and
a half million more were wounded or
were robbed at gunpoint. Between
1963 and 1973, while the war in Viet-
nam was taking 46,121 American
lives, firearms in America were Killing
84,644 civilians, Statistics for the first
few years of the eighties are just as
impressive. It has been estimated that
between fifty million and sixty million
handguns are owned by civilians, and,
according to the United States Bureau
of Alcohol, Tobacco, and Firearms,
two million new ones are being bought
every year, The F.B.L’s annual
compilation “Crime in the United
States” reveals that in 1983 there
was one violent crime in America every
twenty-six seconds, one apgravated as-
sault every forty-nine seconds, and one
murder every twenty-seven minutes
" —the majority of such murders be-
ing committed with firearms, Of the
18,673 murders committed in 1983 for
which the weapon is known, forty-
four per cent were committed with
handguns, seven per cent with shot-
guns, and four per cent with rifles;
knives and other cutting instruments
accounted for twenty-two per cent;
other dangerous weapons—blunt in-
struments, poison, explosives—ac-
counted for thirteen per cent; and
“personal” weapons (hands, fists, and
feet) for seven per cent. In 1983, a
study published in the New England
Journal of Medicine noted that pistols
accounted for eighty-three per cent of
all firearms used in suicide. “It is con-
ceivable,” the study said, “that the rise
in the suicide rate might be controlled
by restricting the sale of handguns.”

It's unlikely that these figures would
be striking to leaders of the nation’s
pro-gun movement, who maintain that
“guns don’t kill people—people do.”
But the statistics suggest that firearms,
by their very nature, make it far easier
for people to kill than other weapons
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do. It would appear, then, that if there
weren’t so many guns around, and if
they weren’t so easily available, there
wouldn’t be as many murders as there
are. D. H. Lawrence once asserted
that “the essential American soul is
hard, isolate, stoic, and a killer.” As
long as the leaders of the pro-gun
movement maintain that people are
killed by people, and not by guns, then
—faced with the fact that the annual
murder rate in the United States ex-
ceeds that of any other advanced soci-
ety in the world—they can scarcely

| disagree with Lawrence’s judgment

that we are essentially a nation of
killers. Other people might prefer to
say that there are just too many guns
in.America, that America is much too
fond of guns, and that Americans find
it far too easy to acquire and own
guns.

Two psychiatrists wrote in 1969,
“If the United States had the same
gun homicide rate as Japan, our 1966
gun death toll would have been 32
instead of 6,855; if our suicide rate by
gun were the same, only 196 persons
would have killed themselves with a
gun instead of 10,407. Our homicide-
by-gun rate is 35 times that of Ger-
many, Denmark, and England, and
seven times that of Canada and
France.” In 1980, a London newspa-
per called John Lennen’s murder a
“peculiarly American death.” And,
according to another London journal,
“the freedom to carry guns has
brought forth monsters™ in the United
States. That year, there were eight
handgun murders in England and
10,012 in the United States.

Millions of the handguns now in
America were acquired for self-protec-
tion—which isn’t hard to understand,
for the crime rate is alarmingly high,
and the fear of crime has never been
greater than in recent years. “I've
worked too hard for what I've got to
let anybody take it away from me,” a
Maryland man told a writer for Balzi-
more Magazine in 1981, soon after
going out and buying himself a hand-
gun as protection against thieves who
had been burglarizing the neighbor-
hood. “I already went through the
normal procedures of barring muyself
in my own house: I have a dog, I have
all the preliminaries. I even thought of
tear gas. And there’s no point in my
moving . somewhere else, it’s every-
where. And the police can’t always be
where they’re needed. So I bought a
gun,” And many city dwellers like
him have had reason to feel more se-
cure after acquiring guns to protect

themselves. Yet a terrible irony of this
precaution is that guns bought for pro-
tection end up doing far more harm to
the owners, their families, and their
personal acquaintances than they do to
intruders. According to the F.B.L,
fifty-seven per cent of the murders

-committed in 1983 were “by relatives

or persons acquainted with the vic-
tims.”” In addition to such killings, a
large number of deaths and injuries
were caused by gun suicides and gun
accidents. As Mark T'wain once said,
there’s no more dangerous weapon in
the house than an unloaded gun.

In the Bronx, a four-year-old girl
shoots and seriously wounds her two-
year-old brother; she had believed the
gun to be a toy. In New York’s West-
chester County, an actress shoots her-
self in the abdomen while cleaning a ~
handgun that had been acquired for
self-protection. When, - despondent
over the coming divorce of his parents,
a thirteen-year-old boy in Georgia
puts a gun to his head, his mother
begs him to take her life instead; he
obliges, putting a. bullet through her
skull. During an argument that breaks
out at a wedding party in Colorado,
the mother of the bride fires a rifle at
her husband, misses him, and hits and
kills her new son-in-taw. In Brooklyn,
a sleeping three-year-old boy is killed
by a bullet his father had aimed at his
mother, Those aren’t just incidents
that can happen when there’s a gun in
the house. They and hundreds of
others actually occurred in 1982 and
1983. There was this incident, in
1981, reported by the Times:

Mr. [Lionel] Fredette had just come in
from feeding the animals. ... His middle
daughter ... who did not like guns, was
ironing a pair of jeans. .. preparing to go
out with her friend, Mary James. ... Miss
James . .. said something to the effect that
she - didn't like guns....Mr. Fredette
stopped directly before her . .. unholstered
the gun, unchambered it, emptied a load of
shelis into his left hand, closed the hand on
five—which he apparently thought were
six—shells, snapped the chamber shut and
pointed the six-inch barrel at the juncture
of his nose and forehead. . .. He locked at

‘Miss James with his crisp blue eyes. “Do
you think I would do this if it were

loaded?” he asked. As the two young
women watched, he pulled the trigger
twice. The gun made an oiled clicking
sound. He pulled it a third time, and the
firing pin struck the waiting sixth shell, a
soft-nosed bullet.. .. This bullet entered
Mr. Fredette's head but did not exit. He
died instantly.

Few gun owners seem to be swayed
by any such stories, however, After the
Times said in a 1982 editorial that “a
gun in the home is virtually useless as



a deterrent to crime” and that “more
than 90 percent of break-ins occur
while residents are away from home,”
a gun-owning reader, in a letter to the
editor, denounced the paper’s com-
ments as “patronizing and elitist.”
“People are not that concerned about
accidents and attacks by family mem-
bers,” the letter said. ““The number
onhe issue, rather, is the terror and fear
of vicious criminal attack by unknown,
depraved criminals.” There’s truth on
both sides of that exchange, and it
indicates why for some time to come
there may be an impasse in the gun
debate. On the side of the letter writer,
there is indeed the terrible rate of
crime and the justifiable fear of it. On
the side of the Tismes, there are the
statistics showing that the presence of
guns in the home is counterproductive:
that they’re far more damaging to
family members than to the criminals
they’re meant to stop; that burglars
don’t, as a rule, break and enter when
they have reason to believe that some-
one’s at home; that when burglars
do break into a home the loot, along
with cash and jewelry, that they find
most attractive is a handgun. It has
been estimated that more than two
hundred thousand handguns are stolen
from private homes every year—swell-
ing the considerable arsenal already in
the streets.

HA'T arsenal is made up chief-

ly of snub-nosed handguns—or
snubbies, as they’re called. The snub-
bies are more dangerous than bigger
handguns for the obvious reason that
they are so easily concealable. With
their two-inch and three-inch barrels,
nicely paim-size, they can be carried in
a coat pocket without showing the
slightest bulge. One cannot tell when
one is in their presence. They’re
strictly for killing or wounding people.
They may look like toys—they’re so
cute and petite—but, especially at
short range, they are devastating. The
reporter Joseph Albright says of them,
“One flick on the trigger and out
barks one-third of an ounce of lead
at 735 miles per hour, shaped to plow
a mushroom cavity into someone’s
gut.” Most of these weapons are of
two kinds. The better and more expen-
sive kind is made here in America
and costs from one hundred to four
hundred dollars. It’s highly prized
but hard to come by in the streets, for
its price puts it beyond the means of
the average criminal. But since even
the average criminal knows a fine
“piece” when he sees one, he often
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goes directly for it when he breaks
inte a gun store or a middle-class
home—-where it probably wasn’t called
a snubby but a mini-gun, a midget
gun, a lady’s gun, or a baby pistol. It
is mostly when a concealable handgun,
expensive or cheap, falls into the hands
of hoodlums that it is referred to
as a snubby, And it is the cheaper
kind—assembled here with parts im-
ported from Germany, and costing
fifty dollars or less—that is most
prevalent in the streets. Because it
costs so little and is widely
used in certain urban black
neighborhoods—whereithas
been known to take more
lives than illness and auto
accidents combined—the -
cheap snubby is also called a
ghetto gun. It is even more
commonly described as a
Saturday-night special, a
term that Robert Sherrill ex-
plains in his book of that title; “In
the late 1950s and early 1960s, when
mischievous residents of Detroit could
not get their hands on guns in their
hometown, they would simply hop in
their cars and tool down to Toledo,
Ohio, less than an hour away, where
guns were sold in candy stores, flower
shops, filling stations, shoeshine stands,
anywhere at all. Since a great many
of these purchases were made to sat-
isfy the passions of Saturday Night,
Detroit lawmen began to refer to the
weapons as Saturday Night Specials.”
By that name, Sherrill goes on to
say, “the language of Americana was
enriched.” 8o much so that inner-
city blacks, once the principal buyers
and users of Saturday-night specials,
have been joined over the past decade
or so by the other races and ethnic
groups of America. “We used to find
guns primarily in the poor neighbor-
hoods,” a New York City policeman
told a Times reporter in 1975, “Now
it’s getting into the better neighbor-
hoods.” John Hinckley, the son of
wealthy white parents, uséd a Satur-
day-night special in his attempt on
President Reagan’s life, Mark Chap-

man used one to murder John Lennon.

' And Arthur Bremer used one to crip-
{ple George Wallace. In several West-

ern and Southern states, almost anyone
may enter a gun store and leave with a
snubby. In Texas, where Hinckley got

‘his, buying a handgun takes only a

little more time than buying a six-pack
of beer, and less time than buying a
pair of boots: one has only to prove
that one is twenty-one or over, pro-
duce a driver’s license, and assure the

gun dealer that one is not a drug ad-
dict or a convicted felon. The pawn-
broker who sold Hinckley his snub-
by later reported that the young man
met every requirement for buying a
firearm in Texas. “People are going
to blame us for selling the gun that
shot the President, but we have no way
of knowing,” he said. “We don’t even
remember him.” _

Just as appalling is the number of
teen-agers who, in the manner of
Hinckley, have been turning to hand-

uns for violence and kicks.
In 1981, a CBS television
documentary reported from
Los Angeles on the hand-
gun culture that has sprung
up among members of the
teen-age generation. A po-
liceman there spoke, with
some trepidation, about
“fourteen-year-olds carry-
ing .38 revolvers.” A crimi-
nal-court judge spoke, with a mixture
of astonishment and resignation, about
kids who “carry guns to school like
we used to carry cigarettes.” These
youngsters—who steal their weapons
from homes and gun stores or buy
them in the streets—kill with little or
no provocation and with hardly a sign
of remorse. “You're afraid to go to
work,” one woman testified. “You’re
afraid to go to church. You're afraid
to go to school. You’re afraid to look
at somebody, because occasionally
they’ll tell you, ‘I don’t like the way

you lock at me.” Ed Bradley, the

CBS correspondent, was moved to de-
scribe thern as “the most violent and
disturbing generation that this country
has ever spawned.”

What made them take so casually
and so violently to handguns! “Kids
are growing cold,” one adult resi-
dent of Los Angeles told Bradley.
“They’re growing older and colder.
They have no home raising, they have
no love” The criminal-court judge
offered the opinion that such kids
“have no stake whatsoever in society”
—that “they think nothing’s here for
me.”” But the teen-agers had explana-
tions of their own. One said, “The
person with the gun got the best hand
. . . calling the shots. . .. You can just
take your finger and pull the trigger,
you ain’t got to worry about the fellow
no more. Bang, bang, bang! I got this
fool....You kind of happy.” One
cited the example of the movies: “So
everybody gets a gun to figure, hey, I
got the same equal rights as another
man. ... It's like a little Western.
Let’s go shoot ’em up. ... Bam, bam,



bam, bam! It’s over.” And another
acknowledged the influence of televi-
sion: “It’s not that hard to kill some-

body. . . . It takes a little kid to pull the j

trigger. . . . Llike the feel of agun. ...
And just the idea of pushing the shells
in....I guess, you know, a lot of it
comes from TV.... Just watch them
dudes pack their guns, and I'm ready.”
It all led a Los Angeles County
deputy district attorney to conclude
that “firearms are by far and away the
most identifiable cause of violence,”
that “there are too many guns in our
community,” and that “there are too
many people willing to use the guns.”
Moreover, there’s no sign that people

will be less trigger-happy any time).
soon, One of the teen-agers ventured |

to say, “I don’t think it’s ever going to
stop.”

IN 1934, Congress passed the Na-
tional Firearms Act, aimed at
curbing the sale of sawed-off shotguns,
sawed-off rifles, and fully automatic
weapons, such as machine guns, which
were then among the main tools of
the gangster underworld. In 1938, it
went further, passing the Federal
Firearms Act, which prohibited unli-
censed gun dealers from selling guns
across state lines, and made it illegal
for firearms to be sold to felens and
fugitives from justice. Thirty years
later, when the country was aroused by
the rash of political assassinations be-
ginning with that of John ¥. Ken-
nedy, Congress passed the Gun Con-
trol Act of 1968. By then, the pro-gun
lobby had become an organized force.
Its influence was strong enough that a
number of the provisions of the origi-
nal bill were watered down in the
course of debate, when certain con-
gressmen were intimidated by the gun
lobby’s threats. Even so, the Gun
Control Act was the strongest measure
that had yet been passed. Its major
provisions included a ban on the im-
portation of handguns and on their
sale to minors, drug addicts, and con-
victed felons. But the act would be
only as effective as its loopholes—no
secret to - those legislators who had
fought to put the loopholes in. For
instance, a number of the pro-gun
congressmen had assented to the clause
banning the importation of handguns
simply because they knew that it could
be circumvented. The gun dealers
whose interests they represented knew
that even better, Those dealers—com=
plying “conscientionsly” with the ban
on handgun importation—almost im-
mediately began importing handgun
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parts and assembling them in the
United States. Most were assembled in
Florida, which is now the main center
for the production of Saturday-night
specials. So; despite the 1968 act, small
arms have been as available as they
ever were, and civilian gun violence
and the death rate by handguns have
remained high.

At a Presidential press conference in
1983, a reporter asked, “You are
aware, | am sure, that the United
States has an utterly
disgraceful number of
murders.- Do you be-
lieve that there is any
correlation between the
wide dissemination of
guns in this country
and this disgraceful
record? And, in shoert,
isn’t it time for a truly effective gun-
control law?”

President Reagan replied, “We get
back to the old argument again, and 1
have stated many times, you cannot find
in the various states that have gun-
control Iaws that there is any propor-
tionate difference in the crimes com-
mitted where there are those very strict
laws and where they are far looser in
their laws. ... What we should be
alming at all over the country is what
we did in California. And that is that

never mind whether you’re going to try

to take guns away from good people,
the criminal is going to find a way to
have a gun, What we did was say that
anyone convicted of a‘crime, if he had a
gun in his possession at the time it was
committed, whether he used it or not,
add five to fifteen years to the prison
sentence and make the prison sentence
mandatory. No probation could be
given. And I think that is more of an
answer. The guns aren’t making people
criminals. Criminals are using guns.”

There’s strong and respectable sup-
port for the President’s views, and it
comes not only from within the com-
munity that is predictably pro-gun in
sentiment but also from disinterest-

{{ed quarters of scholarship. In a study

of gun use and availability conducted
in the early eighties, the sociologists

‘James Wright and Peter Rossi, of the

University of Massachusetts, arrived
at this finding: “There appear to be no
strong causal connections between pri-
vate gun ownership and the crime
rate. . . . There is no compelling evi-
dence that private weaponry is an im-
portant cause of, or a deterrent to,
violent criminality.”

On the other hand, polls continue to
show, as they have shown for decades,

that most Americans see a connection
between the availability of firearms
and the rate of crimes involving guns,
and that they want much stricter con-
trols on the circulation and possession
of handguns. That constituency is not
without éts support in disinterested
quarters of scholarship, for several
other social-science studies have indi-
cated that fewer handguns in the soci-
ety would in all likelihood result in
fewer crimes where guns are used. So
have statements by
many law-enforcement
officers across the na-
tion, and so have fed-
eral statistics. The
President ignored those
statistics—if he knew
about them—when he
spoke of there being no
“Jifference in the crimes committed
where there are those very strict laws
and where they are far looser in their
laws.” {Pro-gun statemeirts about the
failure of “strict laws” are often based
on New York State’s Sullivan Law,
which is one of the oldest and strictest
handgun statutes in the country, and
which. has been a popular target for
those who argue that gun laws don’t
work. But that argument overlooks the
fact that most illegal handguns in
New York are purchased in. states
where there are looser gun laws, or
from residents of such states who
bring handguns intoc New York and
sell them here.) The President might
not have read the F.B.I.’s “Crime in
the United States” for 1981, which
discloses the following: “When the
number of murder victims was related
to the regional populations, the most
populous Southern States averaged 13
murders per 100,000 people. ... The
Western States [ had] a murder rate of
10 per 100,000. . . . The Northeastern
States experienced a...murder rate
[of] 8 per 100,000 population. The
North Central States had a rate of 7
victims per 100,000 inhabitants.” One
point the F.B.I. report failed to make,
since crime statistics are its main inter-
est, is that the Northeastern states,
with one of the lower murder rates per
capita, also have some of the tougher
gun laws in the country. Nor can it be
concluded, from what the 1981 CBS
documentary revealed about teen-age
gun violence in Los Angeles, that the
tough prison sentences enacted during
Reagan’s tenure as governor of Cali-
fornia are having the deterrent effect
they were intended to have.

Since the early seventies, when it
became clear that dealers were circum-



venting the Gun Control Act of 1968,
a number of bills have been introduced
in Congress to close the loopholes and
stiffen the act. Almost all have died or
been snarled in committee. Pro-gun
legislators not only helped to stymie
those hills but also introduced some of
their own. At the moment, there are
two major gun proposals, one from
each camp, One of them, whose co-
authors are Senator Edward Kennedy
and Representative Peter Rodino, pro-
poses a ban on the domestic manufac-
ture of cheap handguns and on the
importation of parts that are used to
assemble Saturday-night specials. The
other, whose co-authors are Senator
James McClure and Representative
Harold Volkmer, and which is known
as the Firearms Owners Protection
Act, seeks, in effect, to pull whatever
teeth are left in the Gun Control Act
of 1968. Even in the House, which has
been controlled by the Democrats,
there is little enthusiasm for Kennedy-
Rodino, whereas McClure-Volkmer
has been co-sponsored by a majority in
the Republican-controlled Senate, and
President Reagan has promised to sign
it if it comes to his desk. As a 19%2
Senate document, “Federal Regulation
of Firearms,” states, “Thus, on the
subject of violent crime, there remains
a clear division in Congress between
advocates of an interdiction solution—
a policy that seeks to lessen the likeli-
hood and danger of crime by curbing
access to the more lethal weapons—
and those who believe the problem is
one of establishing a more effective
system of criminal justice. The former
see the easy avallability of firearms as a
principal generator of crime. The lat-
ter insist that the proper focal point is
the offender and that any workable
solution lies in the principles of deter-
rence and appropriate sentencing.”
This division in Congress, of course,
reflects the division in the nation as a
whole—one constituency backing the
aims of Kennedy-Rodino, and the
other those of McClure-Volkmer.
The constituency supporting the
Kennedy-Rodino proposal is repre-
sented chiefly by the two leading gun-
control organizations in America-—
the National Coalition to Ban Hand-
guns, and Handgun Control, Inc.,

both with headquarters in Washing- |

ton. The National Coalition, the
smaller of the two, is headed by
Michael Beard, a forty-three-year-old
former legislative aide. The coalition
embraces over thirty religious, labor,
pohtical and civic groups, and its ad-
visory council has included Eugene
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Carson Blake, John Kenneth Gal-
braith, I.eonard Bernstein, Julian
Bond, Robert Drinan, James Farmer,
Harvey Cox, Walter Fauntroy, and
Norman Lear. Handgun Control, Inc.,
seeks a limitation on the production
and circulation of handguns. The Na-
tional Coalition goes further, seeking
a near-total ban on the production and
possession of handguns, whether cheap
or expensive, imported or domestically
made. Beard told an interviewer in
1981, “We remain convinced that
nothmg short of an outright ban on
civiian possession of hand-
guns will ultimately be effec-
tive in reducing handgun
crime and saving lives. If you
call a total ban extreme, then’
we’re extremist,” 'Therefore,
while the National Coali-
tion lobbies strongly against
McClure-Volkmer, it isn’t
as enthusiastic about Kennedy-Rodino
as it would be if that bill were also
seeking a ban on the production and
possession of all handguns, not just the
cheap ones. The cheap handgun re-
mains “an easy target for legislators,”
Beard argues, “hecause the very name
conjures up an image of the proverbial
poor, inner-city youth or petty crimin-~
al buying one for fifty bucks on a street
corner.” He maintains that “a larger
problem is now posed by the high-
quality $200 to $300 handgun pur-
chased by the white, blue-collar home-
owner in the suburbs and stashed in a
dresser drawer for ‘self-protection.” ”
“Gun control has been a great lib-
eral cause,” a New York City gun buff
scoffed some time ago, going on to say
that liberals “are not for strict con-
trols, they are just not for any guns at
all.” Neither part of his statement is
strictly true. Though gun regulation
has been a liberal cause, it has not been
a cause for all liberals: there are liber-
als who want strict controls, and noth-
ing more; there are liberals who want
no guns at all; and there are liberals
who want no controls at all. ‘There
are also gun-control advocates who
have nothing liberal in their personal

or political backgrounds. One such

anomaly is Nelson (Pete) Shields, who
leads Handgun Control, Inc. Shields
was an executive at E. I. du Pont de
Nemours before he joined the anti-gun
movement. He had been a Republican
all his life, and a devoted hunter as
well, And he still has no objections to
shotguns. He hates handguns, how-
ever: in 1975, his son Nick was killed,
on a street in San Francisco, by a
member of a gang of gunmen known

by the code name Zebra, who were
then terrorizing the city, It was after
his son’s death that Shields took a
leave of absence from his job at du
Pont and began helping out a small
and underfinanced group in Washing-
ton called the National Council to
Control Handguns. His son’s murder,
he has explained, “made me wonder if
I could do something to stop this from
happening to somebody else’s kid.” In

- 1978, having retired from du Pont, he

became the chairman of the organiza-
tion, which became Handgun Controt,
Inc., the following year, and
has grown to be the largest
organization of its kind in
the country. Handgun Con-
trol, Inc., now has what it
calls a “citizen army” of
about a million supporters,
about a hundred and seventy-
five thousand of whom are
members and contribute to its operat-
ing budget (two million dollars in
1983). Its national-committee mem-
bers have included William Ruckels-
haus, Edmund G. Brown, Sr., Rich-
ard Hatcher, Kenneth Gibson, Martin
Luther King, Sr., and John Lindsay.
Like the pro-gun movement, Hand-
gun Control, Inc., together with its
political-action committee, lobbies in
Congress, aids sympathetic groups in
local communities, and supports poli-
ticians who endorse its objectives and
opposes those who oppose them. An
example of the last of these activi-
ties is a mailing that it sent to New
York voters in 1982, which read, in
part, “Why...is our new Senator,
Alfonse I’ Amato, co-sponscring a bill
[McClure-Volkmer] to weaken our
national law? ... Why is Senator
D’Amato proposing. that we begin
erasing EVERY federal gun law on the
books! ... Mr. I’ Amato has no busi-
ness sponsoring a bill that endangers
the lives of the very people he rep-
resents. . . . Why did he do it? Per-
haps it’s because he received $16,259
from the National Rifle Association’s
Political Victory Fund in the last elec-
tion.”” This and similar letters about
other politiclans demonstrate how
much Handgun Control, Inc., has
learned from its powerful N.R.A.-led
opposition, which early perfected the
use of direct mass malhng to mobhilize
formidable support for its cause.

THE pro-gun lobby—a giant
compared to Handgun Control,
Inc.—1is one of the largest, strongest,
and best-financed special-interest
groups in the nation’s capital. Made



up of organizations on the right—the
more prominent ones being the Second
Amendment Foundation, the Citizens
Committee for the Right to Keep and
Bear Arms, and the National Rifle
Association—-it seeks to preserve for
its adherents, and for other Americans
as well, the right to own and use fire-
arms, It regards all gun-control ad-
vocates as “‘gun-grabbers”—as peo-
ple whose true objective is not to regu-
late the possession of firearms but to
confiscate all guns. It spreads that be-
lief among its grass-roots following,
and scares members of Congress with
its ability to organize that belief and
translate it into a mass of pro-gun
votes,

Though polls show that the pro-
gun groups represent a minority opin-
ion in the United States, their mem-
bership far outnumbers that of the
anti-gun organizations, and they have
managed to exercise something resem-
bling a veto over the desire that most
Americans have expressed for stronger
gun laws. This may be because the
opponents of gun control are better
organized—and perhaps more orga-
nizable—than the proponents. It may
also be that they are seldom critical of
their leadership, and do not hesitate at
election time to put their votes where
their gun convictions are. Many gun-
control advocates, on the
other hand, even those who
are organized, do not, as a
rule, vote solely on the is-
sue of guns—they won’t
work to elect or defeat a
candidate just because of
his position on firearms. So
while they continue to hope
for stronger gun laws, they
help to frustrate their own
hopes by maintaining an
admirable civic attitude: by
continuing to act on the
principle that a candidate’s
stand on a range of na-
tional and international
issues provides a fairer test of his
credentials for office than whether he’s
likely to support or oppose gun-control
measures.

The Second Amendment Founda-
tion and the Citizens Committee for
the Right to Keep and Bear Arms are
sister organizations. They share an
address (in the state of Washington,
though the Citizens Committee also
has lobbyists on Capitol Hill) and
some of the same officers; for instance,
Alan Gottlieb, the founder and chair-
man of the Citizens Committee, is also
the president of the Second Amend-

ment Foundation.. (His status at the
foundation is now in some dispute.
Six staff members who were dismissed
by Gottlieb are in turn seeking his
removal for alleged financial irregu-
larities.) The Citizens Committee is
the larger and more politically active
of the two, and its advisory council
includes well over a hundred United
States senators and representatives——a
sign of its influence in Congress.
Though the Citizens Committee isn’t
the major force in the gun lobby,
it’s a formidable one. Since its found-
ing in 1971, it has grown from nine
thousand members to more than
five hundred thousand. Each year,
it spends more than a million dol-
lars lobbying in Congress and state
legislatures, and on numerous “action
projects’—all with the stated aim of
preserving “our RIGHT to keep and
bear arms.”

The National Rifle Association,
thanks to the size of its membership,
the size of its treasury, and the power
of its clout in Congress, is the undis-
puted champion of the pro-gun lobby.
It has a membership of about three
million, and in 1983 its treasury fi-
nanced a budget of fifty-two million
dollars, compared with two million
dollars spent that year by the much
smaller Handgun Control, Inc. A
1983 issue of the N.R.A.’s
Reports from Washington
said, ‘“I'he National Rifle
Association spent more
money communicating
with association members
during the 1981-82 elec-
tion year than did any
other organization in
America, according to fig-
ures released ... by the
Federal Flection Commis-
sion. The F.E.C. examina-
tions . . . show the N.R.A.
spent $803,656 on. litera-
ture and other types of in-
formation designed to ac-
quaint . . . members with the policies
of various candidates in the federal
election races....One group not
listed in the report was Handgun Con-
trol, Inc....But H.C.I’s PAC gave
more than $50,000 directly to candi-
dates with pro-gun-control sentiments,
according to F.E.C. documents.”

Like Pete Shields, of Handgun
Control, Inc., Harlon Carter, the head
of the N.R.A., has had a life marked
by the tragedy of gunfire. Carter took

over the N.R.A, leadership decades

after he was convicted of shooting and
killing a Mexican-American in Tex-

last a lifetime or two. Colors vary
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Fragrance and Flowers
While Snow Flies

A plant of Jasmine polyanthum,
overflowing a stoneware basket,
blooms gloriously in mid-winter. Oc-
casional pinching during the summer
transforms this rambling southern
vine into a lush and lovely house-
plant. Tn January, when it bursts into
flower, the fragrance is delicious be-
yond description.

Qur stoneware basket, handthrown
and wood-fired by a local potter, will

slightly but most are two-toned soft
brown. A 3-wire hanger is provided.

Please order Jasmine Basket,
#83250, for $40 or the plant alone,
#32580, only $18. In either case, add
10% delivery charges east of the Mis-
sissippi, 15% west (33 minimum
charge). Phone orders to MasterCard
or Visa accounts are welcome week-
days except Sundays at (203) 567-
8773 or 4565 (Ct. customers please
add sales tax). Jasmine cannot be
shipped in severe weather, so order
early, Complete cultural instructions
enclosed.

—Amos Pettingill

PS. A Jasmine Basket makes a
dandy gift. At your request, we will
enclose a card with your greetings.

White Flower Farm

Plantsmen
Litchfield 9063, Connecticut 06759-0050
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Situated on the banks of the Kentucky River
is a 9th Century iron-clad building known
as “Warehouse H”, There, in charred oak
barrels, we age our finest whiskey from
which we select our best, our “sugar bar-
rels”. Ventilated by the soft, moist river
breeze, a true sour mash Bourbon Whiskey
of extraordinary quality develops.

We have chosen to carry no age statement
for Blanton's as it alfows us to individually
select barrels at precisely the time they reach
their peak maturity.

1n addition, we bottle Blanton’s at 93 Proof
because our Master Distiller has found that
this proof brings out this whiskey's finest
characteristics. Qur two room bottling
house was originally a railroad station on
what was known as the Bourbon Line.
Here, each barrel is dumped and filtered.
Then each bottle is filled and corked by
hand. Each label is handmarked with the
dump date, rick and registry numbers.

We think you'll agree that this sour mash
Bourbon Whiskey is of a body, bougquet and
character unequalled by any other.

Blanton’s is truly rare, expensive and avail-
able in limited quantities at sclect stores. For
the one nearest you, call 1-800-223-5951.
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Kentucky Straight Bourbon Whiskey 93 Proof
Blanton Distitling Company, Frankfort, Keatucky

as, his native state. The incident oc-
curred in 1931, when Carter and the
victim were teen-agers, and it gained
no wide attention until 1981, when—
Carter having become a luminary of
the pro-gun movement—the Laredo
T'imes dug up the story from its files
and reprinted it. According to that
report, Carter was convicted of mur-~
der and sentenced to three years in jail,
but his conviction was overturned
when the state Court of Appeals ruled
that some witnesses were untrustwor-
thy, and the charges against him were
later dropped. In 1982, while the
N.R.A. was holding its annual meet-
ing in Philadelphia, the Philadelphia
Inguirer also ran the old story of the
shooting incident. But if it was news
to the assembly of N.R.A. members it
did nothing to alter the high esteem in
which they held their leader. Nor did
it moderate Carter’s militant rhetoric
on behalf of the right to own and use
guns. “We can reasonably and right-
fully ... aspire to a time when few
politicians, mindful of their futures,
will oppose us,” he told the group.
“Don’t trust the politician who won’t
trust you with a gun.”

If one of the original members of
the N.R.A. had risen to make such
statements at a meeting, he might have
heen asked to take himself and his
views to a more appropriate organiza-
tion. The N.R.A. was anything but a

un lobby when it came info being, in

871, For decades after its founding—
in New York City—its main and al-
most sole purpose was the teaching of
long-range marksmanship to the post-
Civil War generation of riflemen. In
the early years of this century, having
moved its headquarters to Washing-
ton, D.C., it became an organization
for hunters, farmers, ranchers, sports
shooters, and gun collectors, and a
sponsor of rifle clubs and target-shoot-
ing contests around the nation. This
essentially sporting and practical group
of gun fanciers became politicized, and
radically so, during the sixties, when
political assassinations and race riots
and the proliferation of crimes in-
volving guns reawoke public anxiety
over the destructiveness of firearms in
American life. That anxziety was one
of the main forces behind the passage
of the 1968 Gun Control Act, and the
act’s passage hastened the transforma-
tion of the N.R.A. into a militant ad-
vocate and defender of gun-owning
rights.

Since then, the N.R.A. has led the

{ fight- against almost all attempts to

pass stricter gun laws, In the 1980
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SWAN FOUNTAIN -

An imposing 3-tier fountain that
puts a swan lake in your garden,
with-the coal refreshing sound of
cassading water. Compiete with
its own re-circalating pump.

Constructed of lead and
heavy. cast alumirum.

54" high, 5" ground basin.
Pompeian green

Price: $2,750
FOB New York

Send $3.00 for
our 56 page
ilfust. catalog.

For Holiday snacks . . .
White Ceramic Tree 'n Tray!

For cheese, hors
d'oeuvres, fruit, can-
dies. Be creative as
you want with our
glistening white hoii-
day tree; separate.
tray for dips or
munchies.
$ prepald
17- Cont. USA.
Gift wrapped.
For everyone on
your list anywhere
phone your ‘orders

1-800-343-9325

TARQUIN

Rt 6, Swansea, MASS 02777 @ Tel. 617-379-0011
Boston # Nonwell # Cape Cod ® Westerly, Rl
Also The Seasons in Wilimington, DEL @ Pgoli, PA 8 Ginn, CH

WRITE FOR FREE CATALOG OF GREAT FOOD

New Caviar
Sample

Value Packed,
Handsomely Boxed
4 QUTSTANDING VARIETIES
Caspizn Kamchatka 1 oz.
Amearican Sturgeon 1 pz.

ONLY
Alaska Salmen 2oz 2 a5
American Golden 2oz, $
‘[‘;’ausfe Bgcfh '12 s . 850p Dativered

Hern Caviar Spoon $10 Additional

aviarferiqe.. rolithe

- 800 2241020
INNEW YORK

212 759-7310

CAVIAR CENTERLS.A.
29 East 60th St, New York, 10022
Dept. 84-2
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-“EASY WRITER”
LAP DESK $25

Keep your desk close at hand with this up-
dated version of the classic lap desk. The
Melamine” writing surface resists stains,
scratches and wipes clean with soap and
water. The pillow is navy plaid cotton filled
with long-lasting, expanded polystyrene
spheres. For travel, the park or bedroom. An
ideal gift. 15" x 19"

Phone Orders: (415) 397-7733

(183 enclosed for 1 yr. catalogue subscription.

(Applicable toward future purchase.)

Cattl T Clthis

ROBERT KIRK, Ltd.
San Francisco’s Brifish Goods Store Since 1939
Mail Orders: No, 150, Post 5t., 5.7, Ca 94108

Lap Desk (65104A): Quantity.

[1 Check [] MasterCard [J VISA [J Amer. Ex.

Card # Expir.

Add $1.75 ship., hdlg.; Calif. delivery add tax.
Name
Address

Zip

escribes Exquisit, 24% Filklead
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tthe First Step to Confiscation,”

campaign, it not only took the unprec-
edented steps of endorsing a candidate
for President and claiming credit for
many of the votes that put him in the
White House but also, through its Po-
litical Victory Fund, spent tnore than
a million dollars to help elect other
pro-gun candidates. The conservative
landslide to which N.R.A. contributed
strengthened its position not only in
the White House but in Congress as
well. Drawing inspiration and justifi-

cation from the Second Amendment to-

the Constitution, it views as sacrosanct
the civilian right to own and use guns.
Further, it sees the exercise of that
right as a potential defense against any
repressive or authoritarian govern-
ment that might one day arise in the
United States. That is the point the
N.R.A. was making in full-page
newspaper ads it ran after Lech
Woalesa and the Solidarity movement
had been crushed. “The actions of the
Polish Government in suspending ba-
sic rights and liberties of its citizens
should cause every American to say
a silent thank you for the foresight
of the drafters of the U.S. Constitu-
tion,” the ad proclaimed. “Poland has

precisely the firearms laws that|

the N.R.A. has been opposing in the
United States. ... And so long as the
Second Amendment is not infringed
what is happening in Poland can never
happen in these United States,”

“The Right to Keep and Bear
Arms” is only one of a number of
slogans by which the N.R.A, and its
allies make their case against gun-
control legislation. Others, proclaimed
on bumper stickers across the nation,
are “Gun Laws Don’t Work,” “If
Guns Are Outlawed Only Outlaws
Will Have Guns,” “Registration Is
and,
of course, “Guns Don’t Kill, People
Do.” These slogans are also the basis
of pamphlets, letters to the faithful,
newspaper ads, speeches, and articles
in the gun press, and of Alan Gott-
lieb’s book “T'he Rights of Gun
Owners”-—a manifesto of the pro-gun

movement. Gottlieb has told an inter- {

viewer, “For over a decade, law~abid~
ing Americans who own and use guns
for legitimate purposes have been
blamed by political hacks and extreme
leftist media ideologues for the rising
rates of crime in our country when the
real cause for these rates is the permis-
sive, mealy-mouthed, mollycoddling
attitude of these same hacks and ideo-
logues,” In “‘Anti-Gunners Are a
Threat to Americal,” an article pub-
lished in a 1982 issue of Guns &

BUBBLY
ENOUGH
FOR A
CELEBRATION

DELIGHTFULLY
NON-ALCOHOLIC

There's
nothing

like
Mariinelii's
Gold Medal
Sparkling’
Cider!
Since

1868

ASK YOUR

GROCER
OR WRITE:

GOLD MEDAL:

S. MARTINELLI & CO., Dept.N
Box 549, Watsonville, Calif. 95077

ﬁ'he Famous Hand-Crafted
GREEN MOUNTAIN
CHRISTMAS

WREATHS
from Putney, VT.
For over 50 years dis-
criminatirg homeowners
all over America have
ordered our hand-crafted
wreaths and other Christmas Greens f huhday dec~
orating. Our most poputar is 22" diameter. Fragrant
Balsam boughs richly decorated with natural red
holly barries, nut brown cones and large red ribben.
Only $24.50 ea. ppd. Shipped by UPS anywhare in 48
1.8. to arrive early-Dec. Order by mail or phone* for
self or gifts (we'll ship direct to your list). Use your
VISA or MasterCard -- advise card # and exp. daie.
*B02/387-5577
FREE color holiday decorating brochure.
PUTNEY NURSERY, INC,

. Box NY41 Pulney, V1. 05346 )

Be Our
Guest...

Enjoy southwest
Florida's
best beach!

Goli, tennis, superb food and accommodations on
the Gulf of Mexico. Six modern meeting rooms.

See your travel agent or write for our rates and brochure.
TOLL FREE: 800-237-7600
{in Florida): 800-282-7601
TELEX: 510-951-8536

TeNaples BeachHotel (R Golf Club

Once, all Florida was like this.
851 Gulf Shore Boulevard, North Naples, Florida 33940  813-261-2222

Thwred by the Watkins family since 1946,
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Ammeo, the writer Bill Clede main-
tains, “Pro-gunners are in favor of s
| gun control. They want mandatory e jﬂi : ":“’”j:«iz*?z%?:
sentences for those using firearms in oo
crime. They want to eliminate plea{:
bargaining of gun charges against}:
criminals. They do not favor proposed
laws that harass the honest citizen
while having no effect on crime.
..+ S0, if the anti-gunners win, we
‘the people’ have no right to peaceably
assemble, maintain personal security,
retain rights not delegated [to] the
federal government, or to keep and
bear arms....As far as I am con-
cerned, the greatest threat of all this
furor over ‘gun control’ has nothing to
do with guns. It 1s a threat to my
country and the democratic principles
I believe in.”

Gun-control advocates, for their
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Your Garden
Is Our World

Horticulture 1s a magazine

MAXIMUM'
WIND AND WEATHER INSTRUMENTS
Elegant 6'2" solid brass casings

about plants: how to find surround our professionally accurate

them, grow them, use them,
and enjoy them. Tt deals with
practically every aspect of gar-
" dening from tropicals to vege-
tables, soil Improvement to

part, wonder why the pro-gun lobby-
ists resist so strenuously almost every
attempt to regulate the manufacture,
circulation, possession, and use of
handguns. Why, since nobody is try-
ing to regulate long guns, does the

instruments. Suitable for home;, office
or presentation, Maximums are both

beautiful and functional. Instruments
for wind, weather, time and tide, now

" including digital and hand-held. Avari—

Sy

able through select deal-
ers, or direct from us.

garden design. More impor-
tant, each topic is covered
thoroughly and accurately,
with illustrations that are
both informative and hand-
some. The writing is lively and
intelligent, providing advice
without preaching. It is, in
short, a magazine not only for
gardeners who like to read,
but also for readers who like to
garden,

A subscription to Horticul-
ture, The Magazine of Ameri-
can Gardening, costs $18 for
12 monthly issues, $30 for 24

Write for our free cata-
log. Maxirmum, Inc.,
Suite N12, 42 South
Avenue, Natick, MA
01760; (617) 785-0113.

pro-gun lobby oppose the slightest re-
striction on the production and use of
snubbies—the weapons that account
for so many of the murders and other
crimes involving guns in the United
States? In 1981, the Most Reverend
James Hickey, the Archbishop of
Washington, D.C., was denounced by
the Citizens Committee for the Right
to Keep and Bear Arms as a member
(3 H 2 The 1740 H i inn— 1 £ sial
of the “gun-grabbing” clergy, forjl o o b s o o ok the e
having Said that he dearly Wished to to give visitors & place to stay that is quiet, charming
. and memaorable,
see “the elimination Of handguns from Twenty-four gir-conditioned bedrooms, each with
. bath and terrace, on the Deluware River. In summer
SOClety.” What could have been so}i/when it is warm therc is swimming, fshing and
reprehensible about the Archbishop’s
wish? One answer may be found in

Bf you can’t he
o house guest
in Bucks County.
be purs.

boating. And in winter, quite the other way, ice
skating, & bit of skiing, 8 guiet winter walk along the
old canal towpath . and proprieters who know a
thing or two about making you welcome.

issues. something that Alan Gottlieb has said | [laierions: 5 - 7% our broshure und diving
against the movement to ban cheap
. handguns: “One compelling argument ﬂ ? -ﬁ 4 @
Horticulture against such a ban has been brought EGCUSE

The Magazine of American Gardening
3300 Wainut St Boulder, CO 80323
Start my subscription

O 1 year—$18 [ 2 years——$30.
(12 issues) (24 tssues)

Foreign postage: $6 per year
Name

Address
City State Zip

O Payment enclosed Charge my:

[[] Please bill me OMCL]VISA
[JAmEx
Account # Exp Date
éignaturc T
SN6X3

forward by Ernest van den Haag. He
reasons that both the poor and the el-
derly are the chief victims of crime and
cannot necessarily afford expensive
handguns for self-defense, and since
inner»-city' police protection is so poor,
many citizens must rely on self-protec-
tion.”

ANOTHER question is raised by
the stand that the pro-gun lobby
has taken on the subject of armor-
plercing bullets. They are also known
as “cop-killer bullets,” since they
can penetrate bullet-resistant vests,
which are worn mainly by the police.
Eight types of armor-piercing bullets
have been identified—five imported
and three manufactured in this coun-

LUMBERVILLE, PA. 18933 BUCKS COUNTY
Fel.: 215-297-5661

DHURRIE
PILLOWS .

BACKED iN COORDINATED,
PASTEL VELVETS - 12" -2’
SQUARE/RECTANGLE

Small $45.00 each {+ 5.00 shipping)
Large $55.00 each (+ 5.00 shipping)

PURCELL ORIENTAL RUG CO.
107 W. Main, Charlottesville, VA.
22901 (804) 971-8822

(VIRGINIANS ADD 4% SALES TAX)
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Experience the essence of
European elegance and traditional
British understatement in a beautiful
Caribbean setting.

Aresort of 90 exquisite de luxe
air conditioned accommodations
on 100 acres reflecting the same high
standards of cuisine, quality and
service as its famous sister hotel,
London's 5t. James's Club.

The Club’s leisure and sport-
ing facilities include complete
watersports, private yacht club and
marina, five tennis courts, horseback
riding, elegant restauranis and a
small European style gaming rcom.

For reservations and information, call your
travel agent or FIRST RESORT CORPORATION,
200 Madison Avenue, New York, N.Y. 10016,
(212} 689-3048 ( within New York State) or.
tell-free (8001 235-3505. Telex: 422123 (via ITT).

try. The most powerful and devastat-
ing is the. type that is coated with
Teflon: it is capable of penetrating the
equivalent of four vests lined with
seventy-two layers of bullet-resistant
Kevlar. Why has the N.R.A. fought
efforts to restrict the sale of such bul-
lets? In a letter to the T'imes in June,
1982, the head of the New York City
Police Foundation, Gerald W. Lynch,
protested the N,R,A. stand:

Why are these bullets being manufac-
tured? In my judgment;, and in the judg-
ment of the police community, they are
purchased mainly to penetrate bulletproof
vests worn by police officers.

Two bills to study the matter of pene-
tration of bulletproof vests and to prohibit

1 the manufacture of these bullets have been

introduced in the House of Representa-
tives. ... At present, they appear to have
little chance of passage because both the
National Rifle Association and the Reagan
Administratien refuse to place any restric-
tion en &mmunition,

I can think of no single issue in criminal
justice that should cempel more unequivo-
cal public support than restricting these
bullets. . ..

The criminals using them are the most
desperate and most odious. ... With the
killer bullet, they have a guarantee they
can mortally wound anyone they wish,
vest or not.

The slogan of the N.R.A. people flies in
their face on this issue. Their argument
that “if you outlaw guns, only the outlaws
will have them” cannot be true for killer
builets, because if they were outlawed only
certain law enforcement officers would
have them. I believe the police would give
them up completely if this would eliminate
unauthorized use. . .. :

There is one happy note: DuPont...
has taken the courageous stand that it wil}
not sell Teflon to bullet manufacturers
who intend to make “killer” bullets. The
company is to be congratulated for the
highest level of corporate responsibility in

resisting the pressure of the manufacturers
and the N.R.A.

It is not only in Congress and in the
big cities that the N.R.A. has fought
to keep armor-piercing bullets in cir-
culation. As Stephan Burke, a council-
man for the town of Brookhaven, in
Suffolk County, New York, can tes-
tify, the N.R.A. has fought in small
communities as well. Burke, the father
of a policeman in New York City, had
occasion, in 1982, to reflect on the
problem of armor-piercing bullets, his
son having said that it worried him to
think he could still be shot dead despite
the “safety blanket,” or bulletproof
vest, that he wore. After considering
the matter for some time, the older
Burke-—though he was powerless to
protect his son in New York City-—
began thinking of what he could do to
protect policemen in Brookhaven. He
decided to propose a law that would

GETAWAY T0 YESTERDAY

Next weekend, or even tomarrow, visit
the Inn with two centuries of tradition.
Live amidst antiques: Queen Anne
highboys, Cobridge china, Colonial
pewter.

Savor Veal Oscar, warm apple pie
with Vermont cheese, potables from
our well-stocked bars. Enjoy antique-
shop browsing, and the Norman
Rockwell Museum.

You'll love this. old-time Inn in the
Berkshires with the modern -amenities.
Featured in “Country Inns and Back
Roads.” Just off Mass.Pike on Rt. 7.
Write or phone for reservations or
brochure. 413-298-5545.

280 Trig Rep Lion Inn

Since 1773. Box NY11 Stockbridge, Mass. 01262

MINI FURNITURE . . . makes it
easy to be your own Interior Designer,
Avoid costly decorating mistakes. Plan your
rooms in miniature. Includes 57 pieces of mini fur-
niture in V2" scale. Polystyrene sofas, chairs, tables,
chests, beds, pianos. For living, dining and bed-
rooms. Also walls, windows, doors, graph and in-
structions. Created by Adele E. Behar, ASID.

$13.98 (add $2.50 shipping)

Plan-It-Kit, Inc. Dept. NY, Box 423, Westport, CT 06881

The Seraph

P.O. Box 500N
® Main Street
Sturbridge, MA 01566

“Country Heart"s Sofa

Exquisite Fabrics & Unusual Upholstered Furniture
Full Color Catalog & Fabric Samples $3



BEACH PLUM - ROSE HIP - CRANBERRY

Fumous Nantucket Maid® joms and jellies made the
old-fashianed woy from windsweps, sea-misted wild
herries. Fresh-picked and home-made with pure, nat-
ural ingredisnts. Handsome wooden slat erate con-
tains 10 oz, jars of Beach Plum Jam, Rose Hip Jelly,
and Cranberry Mormalode. $12.95 plus $2.95 post-
age and handling.

The Four Winds, Box 959, Nantucket, MA 02554
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Personalize Your Christmas!
Handmade wool Christmas stockings will
hold plenty of presents from Santa as they are
197 long from heel to cuff. Choose red with
sheep and Santa; green with sheep and
evergreen, or white with sheep and-angels. Be
sure to tell us the name you'd like on each
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S¥38 ban the possession and sale of armor-
piercing bullets, and in a talk with the
town supervisor he suggested that his
proposed law was unlikely to provoke
much opposition. The supervisor
agreed, saying that she could imagine
no one objecting to such a law, “Who
would be for bullets that can pierce
armor and kill cops!” she asked.
“Well, nobody that I know of,”
Councilman Burke said. But there
were people in the community he
hadn’t thought of. The day before
public hearings began, he received a
letter from the N.R.A. objecting to the
proposed law and asserting that the
N.R.A. would fight it to the bitter
end. It wasn’t an empty threat. A flood
of letters and telephone calls began
coming in, and N.R.A. adherents
turned out in large and vociferous
numbers when the public hearings
opened. One of them got up and
shouted at the town legislators, “You
call yourselves Americans, voting for
this? You ought to be ashamed of
yourself, whoever brought this damn
law up. It’s a real shame, Americans!
You want to restrict our rights!”
When a local policeman gained the
floor, he said, “Our police officers in
Suffolk County and indeed through-
out the country must be assured that
our law-abiding citizens are in their
corner, We are human beings. We are
not machines. We cry when we’re
hurt. We bleed when we’re cut.
And we die when we’re shot.” Burke’s
bill was eventually enacted, over the
not-quite-dead body of the N.R.A.
Fighting to the bitter end, as it had
promised, the N.R.A. opposition then
took its case to the Suffolk County
Legislature, which passed a less re-
strictive law, This law permitted the
continued sale of armor-piercing bul-
lets in the county and provided that
possession of such bullets would be
punishable only if they were used in
the commission of a crime—that is,
only if they were used to injure or
to kill. The reasoning was char-
acteristic of the gun lobby’s inter-
pretation of the right to keep and
use firearms: the penalty for using
those bullets. was what mattered—
not whether they were available, or
whether lives could be saved by pro-
scribing their sale. Of a similar case in
Virginia, in 1982, where N.R.A. pres-
sure had kept armor-piercing bullets
from being outlawed, the Arlington
Journal said, “Frankly, we’re tired of
the N.R.As knee-jerk opposition to
reasonable proposals. We can’t help

but believe that the organization’s N E
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The Language Quarterly

opposition to outlawing a weapon
whose sole purpose is to kill police
officers reveals the morally bankrupt
nature of the group.”

In 1983, Governor Charles Robb,
of Virginia, signed a bill providing
strong legal penalties for anyone con-

victed of possessing or using armor- |

piercing bullets in the commission
of a crime, The bill had passed the
state legislature with the support of
the N.R.A., and, according to Warren
Cassidy, the executive director of the
N.R.As Institute for Legislative
Action, Robb’s sighature reémphasized
“the concept that law-abiding gun
owners have rights and responsibili-
ties and that criminals should be held
fully accountable for their actions.”

While the N.R.A. continued to oppose | &

any limitation on the freedom to ac-
quire the bullets, at least twenty-one
states and the District of Columbia
passed legislation, in one form or
another, against them. At the national
level, however, attempts to curb ar-
mor-piercing bullets have had no
success. I'wo years ago, Senator
Daniel Patrick Moynihan and Repre-
sentative Mario Biaggi proposed legis-
lation that would have banned the
manufacture, impeortation, sale, and
criminal use of such ammunition; but
—partly because of strong lobbying
efforts by the N.R.A.—their bill (the
Law Enforcement Officers Protection
Act) has still not reached the House

|floor. According to an article by Rep-

resentative Biaggi in Laew Enforce-
ment News, a journal for police of-
ficers, there are two major reasons
that his proposed legislation has
yet to be enacted: “First, the Nation-
al Rifle Association strongly opposes
a ban on armor-piercing handgun am-
munition. Second, the Reagan Ad-
ministration, while not opposed to
the idea, has offered very little mean-
ingful support for such a ban.” Jerry
Kenney, a pro-gun writer for the
New York Daily News, had this to
say-in one of his columas in March of

1984

The image of the sportsman, the aver-
age law-abiding hunter and target shooter,
is going to suffer greatly from a puzzling
decision by the National Rifle Association.
This august (until now) organization,
which claims to be the “voice” of law-
abiding gun owners inthe U.S., is opposing
a bill by Rep. Mario Biaggi and Sen.
Daniel Patrick Moynihan that wouid ban
the production, import, sale and private
use of armor-piercing bullets.

Hunters and target shooters have tradi-
ticnally been known as sportsmen and
most of them are members of the NR.A.
They stand by the organization in most of
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its decisions, particularly in the campaign

against gun control. But the stand the

N.R.A. is taking in the name of its many
millions of members to allow the produc-
tion and sale of ammunition that has no
logical use except to penetrate armor and
bulletproof vests is an outrage. . ..

It seems to me if the N.R.A. doesn’t
support a ban of the bullets, it will share
the responsibility for the damage. That
responsibility will trickle down to all its
members, anyene who displays an N.R.A,
sticker on his car windshield or wears an
N.R.A. hat or carries an N.R.A, card. And
I don't think N.R.A. members want it on
their consciences. I know I don’t.

To the N.R.A., there was no such
thing as a good bullet or a bad bullet.
Hence the organization viewed the
Biaggi-Moynihan bill as a kind of
Trojan horse, waiting to subvert the
rights of all gun owners and deprive
them of all ammunition, That was
not, of course, the intent of the pro-
posed legislation. Its main intent was
to ban the circulation of armor-pierc-
ing bullets used in handguns. Biaggi,
a former New York City policeman,
who had been wounded several times
in the line of duty, had more than just
a casual interest in the legislation he
proposed. And Moynihan reémpha-
sized to a Senate subcommittee in
April of 1984, “T'ime and again, Con-
gressman Biaggi and I have stressed
that only bullets capable of penetrat-
ing body armor and designed to be
fired from a handgun would be
banned; rifle ammunition would not be
covered.” The N.R.A. was not per-
suaded by that statement. Therefore,
recognizing the N.R.A.s fears, and
deciding that softer legislation was
better than no legislation at all,
Biaggi introduced a revised bill that
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banned the manufacture, importation,
and criminal use—but not the sale—of
armor-plercmg bullets. He was then
able, in June of 1984, to write reassur-
ingly to his congressmnal colleagues
that the revised bill would not infringe
upon ‘“‘the rights of sportsmen and
other legitimate gun users;’ that it had
been developed jointly by the Trea-
sury and Justice Departments; that
it was supported by the law-enforce-
ment community; and that “even the
N.R.A. has informed the Admin-
istration they will not oppose it.”
However, when the ban of the sale of

|1 the bullets was subsequently restored,
1] the N.R.A. withdrew its support. So

unless one side or the other alters its
position, the prospect for passage re-
mains uncertain.

HE pro-gun convictions of the
N.R.A. are anchored in rights
that it claims Americans have been
granted by the Constitution. During

 the hearings in Brookhaven, an N.R. A,

member said, “When you open a
loophole with a law like this, you're
just...unplugging a dike; you take
your finger out of the hole and it’s an
approach, and eventually it eredes
away everything, and we all go down
the tubes.” He was clearly referring to
the Second Amendment, which states,
“A well regulated Militia, being
necessary to the security of a free State,
the right of the people to keep and bear
Arms, shall not be infringed.” It is the
principal clause of the Second Amend-
ment that the pro-gun lobby lives by.
Its words adorn the letterhead of the
Citizens Committee for the Right to
Keep and Bear Arms and are inscribed
in stone on the building that the
N.R.A. owns and occupies in Wash-
ington. The gun-control movement,
disagreeing with the pro-gun lobby’s
interpretation of that clause, has pre~
ferred to look at the full wording of
the amendment. So has the Supreme
Court, which ruled in 1939 (and has
since declined to reconsider the mat-
ter} that the Second Amendment ap-
plies to the maintenance of a well-
regulated militia, and not to any in-
dividual’s right to keep and bear arms.
Federal courts have abided by that
ruling, and the American Bar Asso-
ciation has stated that the Second
Amendment and similar provisions in

state constitutions ‘“‘have never pre-

vented regulation of firearms.”

Such opinions have failed to impress
or influence the pro-gun leadership. It
has continued to ignore or play down
the Second Amendment’s reference to
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a militia, or, by niceties of historical
interpretation, has sought to under-
mine it. In 1982, the Senate Subcom-
mittee on the Constitution—chaired
by Orrin G. Hatch, who is on the
advisory council of the Citizens Com-
mittee for the Right to Keep and Bear
Arms—claimed to have found enough
evidence in Colonial writings, in the
debates over the ratification of the
Constitution and the adoption of the
Bill of Rights, as well as in modern
testimony to justify an “individual”
rather than a strictly “militia” reading
of the Second Amendment. “What the
Subcommittee . . . uncovered,” Senator
Hatch said, in a preface to his subcom-
mittee’s report, “was clear—and long-
lost—proof that the second amend-
ment to our Constitution was intended
as an individual right of the American
citizen to keep and carry arms in a
peaceful manner, for protection of
* himself, his family, and his freedoms.”
Naturally, such a finding was pro-
foundly reassuring to leaders of the
pro-gun lobby. It quickened their hope
that the Supreme Court might one day
—vperhaps soon—reverse itself on the
Second Amendment, as it has done on
a number of other constitutional ques-
tions,

FTER the conservative landslide
of 1980 had boosted the gun ad-
vocates’ power on Capitol Hill and in
the White House, prospects for new
gun-control legislation seemed bleaker
than ever. If most Americans still
wanted stricter gun laws, it looked as
though they would have te pass those
laws themselves, at the state and local
levels. It probably looked that way to
the people of Morton Grove, a small
town in Illinois, for in June of 1981
Morton Grove banned the sale and
private possession of handguns within
the town Hmits.

That initiative—probably the tough-
est and most uncompromising gun
prohibition that had yet been passed in
America—couldn’t have come from a

less likely community. Though Mor-
ton Grove is only sixteen miles from
downtown Chicago, it is a quiet resi-
dential suburb. Its population is twen-
ty-four thousand, and it has just a few
commercial streets, the rest being lined
mostly with single-family houses. Gun
crimes were not unknown in the com-
munity, but they were never much of a
problem, and certainly were never
prevalent among its citizens. Neil
Cashman was the senior trustee of
Morton Grove, and, with white hair
and a sober, avuncular manner, he
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looked the part. A ban like Morton
Grove’s “had to start somewhere,”
Cashman later told a Life reporter.
“Why not here!” But it wasn’t to set
an example for the rest of the country
that he introduced the propesal that
became law. He was simply trying to
prevent Morton Grove—and especial-
ly its younger citizens—from develop-
ing too great a feeling for handguns.
One resident had applied for permis-
sion to open a gun store, on a site not
far from the town’s junior high school.
“We didn’t want the kids looking
in the window, dreaming of guns,”
Cashman said. “We wanted to stop
that store.” Since there were no legal
grounds on: which permission could be
denied-—no federal or state law, no
local zoning statute—the trustees could
stop the store only by outlawing the
sale of handguns in their town; and on
June 8, 1981, they passed two ordi-
nances: one prohibiting the sale of
handguns and the other banning pri-
vate possession of handguns within the
town limits. The trustees—realizing,
perhaps, the national import of their
action—-then took two further steps.
They voted to make copies of their
ordinances available to any govern-
mental body in the nation that re-
quested them, and also passed this res-
olution: ““T'hat all other municipali-
ties, counties and states in the United
States and the U.S. Congress legislate
against the manufacture, importation,
sale and private possession of hand-
guns, except for use by law enforce-
ment and security personnel, military
and sportsmen’s clubs.”

Morton Grove’s ordinances, re-
ported prominently in the press and on
television, stirred a national response
—not all of it, of course, favor-
able. Among the letters that poured in-
to the offices of the trustees from
across America were some addressed
to “Moron Grove” or “Morton
Grave’’——and what their writers
thought of the town’s anti-gun law
was couched in terms like *“Nazi,”
“Communistic,” “vile,” and “filthy.”
The letters commending Morton
Grove for its action included some
from towns and localities that wished
to use the ordinances as a model
for gun-control legislation of their
own., And within months stricter
gun measures—some adhering- to the
letter of Morton Grove’s, others
merely reflecting its spirit—were
proposed in Chicago, San Francisco,
Detroit, and East St. Louis, Illinois,
and in several other municipalities.

When the N.R.A. got wind of
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Cashman’s proposal, a few weeks he-
fore it was decbated and passed, the
organization swung into action, initi-
ating its usual avalanche of letters and
phone calls, It was too late. Minds in
Morton Grove—the majority, anyway
—were already made up. Defeated by
this fait accompli, an experience to
which they were unaccustomed, the
national pro-gun leaders sought to
overturn the Morton Grove ordinance
banning the possession of handguns by
challenging its constitutionality in the
federal and state courts. But judicial
opinion was firmly against them. In
December of 1981, the United States
District Court for the Northern Dis-
trict of Illinois ruled that the Morton
Grove ordinance did not violate either
the federal Constitution or the consti-
tution of the State of Illinois. In Jan-
uary of 1982, the circuit court of Cook
County held that Morton Grove’s
ordinance infringed upon no guaran-
tees of the Illinois constitution. In
December of that year, the United
States Court of Appeals in Chicago
upheld the ruling made by the district
court in 1981, And in March of 1983
the Court of Appeals again ruled in
favor of the ordinance. This last rul-
ing was a severe blow to the pro-gun
lobby, because it had now exhausted its
appeals at the federal level below the
- Supreme Court, But the pro-gun
movement vowed to take its fight all
the way—for, according to one of its
spokesmen, the movement regarded
the Morton Grove law as “the most
dangerous attack ever staged against
the right to keep and bear arms.” Ob-
viously, that right hadn’t appealed
very strongly to the trustees and citi-
zens of Morton Grove. They seem to
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have felt more strongly about their
right to fear arms and their right to
inscribe that fear in the democratic
arrangements by which they govern
themselves, Part of their motivation
may be inferred from an article that
one of the trustees later wrote for a
Chicago newspaper. “What happened
in Morton' Grove was not extraordi-
nary,” he said. “It was, in fact, a
textbook civics-class exercise in Amer-
ican government at its best.”

Morton Grove provided the na-
tional gun-control movement with an
impressive victory. Michael Beard, of
the National Coalition to Ban Hand-
guns, called it “a symbolic message
that is being sent to public officials that
they can do something about handgun
problems.” And, in view of the num-
ber of communities that followed
Morton Grove’s lead, it was clear that
public officials had not ignored the
message, An even more striking devel-
opment occurred in February of 1982,
when a jury in Washington, D.C,,
awarded more than two million dollars
to the family of a man who had been
shot and killed with a pistol stolen
from the N.R.A.’s headquarters. { The
award was later set aside, when a
United States district-court judge
ruled that the N.R.A. could not be
held legally responsible for the mur-
der.) Several months later, James
Brady, the White House press secre-
tary who was critically wounded in the
assassination attempt on President
Reagan, filed a hundred-million-dol-
lar damage claim against the manufac-
turer and assembler of Hinckley’s Sat-
urday-night special, And by the sum-
mer of 1983 a Dallas lawyer named
Windle Twurley, who had helped initi-
ate the new product-liability strategy,
had filed more than twenty suits seek-
ing to hold handgun-makers and sup-
pliers liable not only for murders and
felonious injuries but also for accidents
and suicides committed with their
Wweapons.

But Michael Beard also asserted
that Morton Grove “clearly marks a
turning point” in the national struggle
for handgun-control laws, and this as-
sertion was overoptimistic. The evi-
dence since then (except for court rul-
ings on the Morton Grove ordinance)
has failed to support his judgment.
There has been no sign yet that the
message” from Morton Grove was
heard in Congress. Morton Grove
hasn’t noticeably improved the chances
of the Kennedy-Redino handgun-
control bill, and it hasn’t diminished
support for McClure—Volkmer, the bill
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secking to weaken the Gun Control
Act of 1968. 8an Francisco’s ban on
the possession of handguns, which
followed Morton Grove’s (and the
murder of Mayor George Moscone
and Harvey Milk, a city supervisor),
was overturned by California’s Court
of Appeal. And, in direct rebuttal
to Morton Grove and the towns
that have followed it, several commu-
nities have flaunted their Second
Amendment “rights” by passing laws
to compel their citizens to own fire-
arms.

The first and most widely publicized
of these cases was in Kennesaw, Geor-
gia, which, with a population of five
thousand, was a much smaller town
than Morton Grove. In 1982, Ken-
nesaw enacted an ordinance requiring
the head of every household to own a
gun and ammunition. That went be-
yond the most extreme of previous
pro-gun demands, and looked to many
outsiders like a copycat law in reverse
—or a mere publicity stunt. Whatever
the motivation, Kennesaw and its may-
or, Darvin Purdy, attracted almost
as much national attention as Mor-
ton Grove had. Even the New York
Times devoted an editorial to Ken-
nesaw. Mayor Purdy appeared on na-
tional television and also released the
text of a letter he had mailed to Mayor
Dianne Feinstein, of San Francisco,
requesting that “you allow us to have
your surrendered and confiscated weap-
ons, so that we may issue them to our
indigent citizens.” -But in Kennesaw
itself there were serious questions
about the law. Could it be enforced?

Would the head of a family be fined or |}

imprisoned for refusing to keep a gun
in the house? Apparently not; drafters
of the law had been careful to omit any
penalty. “It’s gonna be a tough one to

enforce,” the town’s police chief said |}

soon after the ordinance was passed.
“You can’t walk into people’s homes
and ask to see their gun.” He added,
however, that Kennesaw stood ready

“supply just about any sort of fire-

arm® to residents who lacked the [}

funds to purchase their own. To some
residents of Kennesaw, the law seemed
downright silly. “What are they go-
ing to do next!” a local educator
asked. “Order everybody to buy a
pickup truck to escape in case of a
nuclear holocaust! . .. Here we were,

trying to live down a redneck image, ||

and they do this. It’s kind of crazy.” A
businessman added, “This just makes
us. the laughingstock of the whole
country.”

Well, not of the whole country:

165

THE AMERICAN EXPRESS
CARD BUYS YOU TICKETS
TO AVERY FISHER HALL
AND ALICE TULLY HALL.

You can use the Card when you attend a concert
at both Avery Fisher Hall and Alice Tully Hall at
Lincoln Center. Whether it’s classical, chamber or
folk, the Card is your ticket to the great music at
Lincoln Center, now celebrating its 25th anniversary.

Avery Fisher Hall and Alice Tully Hall are two

“examples of the growing number of businesses and

organizations that welcome the American Express”
Card. All of which gives new impact to the phrase:
Don’t leave home without it”

© American Express Travel Related Services Company, Inc. 1684




166

ei
basetabaasiinatey.
“w:ﬁ*vkmwsﬁxswgg«”

B
SrEmEea il

Pt Mereailrt it

Rubber shoe protectors...
the inexpensive way
o keep footwear dry!

Our rubber shoe protectors for men and
WOmen are an easy and inexpensive way to
help keep feet and footwear dry. Surpris-
ingly hard to find, these handy accessories
stretch to otfer easy-en-and-ofi.

Our women's shoe protectors fit best on
shogs with heel heights up to 2%, Men’s
shoe protecters are molded in a handsome
slip-on toafer style and cover the entire shoe.

Color: Black. Men’s sizes: S{fits 7-8), M
(fits 8%-9'%), L(its 10-10%), XL{fits 11-
12). Women's sizes: S{iits 4-6}, M{fits 6%-
8), Lfits 8%-9%), XLifits 10-11).

Men's; $12.00 ppd. Women's; $7.50 ppd.

r=6W® Norm Thompse, ™
I Dept. $1-186, P.O. Box 3999, Portland, OR 97208 l
|  ORDER TOLL FREE 1-800-547-1160 |
i [ISend FREE catalog. |
Men’s No. 9808F |

ity Size |

Women's No. 9817F |

| Qty Size |
| Total § |
1 " Ccheck mvisa ome Oamex Doccs |
i Card # }
{ Exp. Phene I
| Name |
| Address I
J ciy I
] state Zip i
A

b33 QU s s rlaigm =

Point Blank, the newsletter of the Cit-
izens Commmittee for the Right to Keep
and Bear Arms, praised the Kennesaw
ordinance, calling it “a solid counter
to the Morton Grove handgun ban,”
and added, “The fight goes on around
the country.” And so it did. “KEN-
NESAW-TYPE GUN LAW SPREADING
LIKE WILDFIRE,” declared a headline
in the newspaper Gun Week in July of
1982. “Such laws have now been
passed in Kennesaw, Franklintown,
Pa., Hollister, Mo., Chiloquin, Ore.,
and Palmer, Ill.,” the accompanying
story pointed out, “They are being
considered in a number of towns, in-
cluding Oroville, Calif., Bliss, Idaho,
and Taylorville, I1L.” And a number
of other localities have since proposed
or adopted gun codes similar to Ken-
nesaw’s. The news was a clear sign
that the N.R.A. and its allies had
recovered from the shock of Morton

Grove.
IN September of 1983, Michael
Korda,; a novelist and publishing-
house editor in New York, wrote an
article for the N.R.A’s Reports from
Washington in which he agreed with
some of the N.R.A.’s positions on gun
control. The association also ran
Korda’s article, under the heading
“Guns Are Not the Problem,” as an
advertisement in a number of maga-
zines, including The New Republic—
presumably because Korda’s cre-
dentials are those of an urban intellec-
tual, because urban: in-

ey

standing up for their rights to the
extreme. They’re talking about all
sorts of issues that are very intense
in American life—including, I need
hardly say, racism—and all of which
boil down to guns and gun control
The guns themselves have never
struck me as being very interesting or,
in real American terms, very con-
troversial. The truth of the matter is
that when people talk about gun con-
trol they're really talking about other
things. Conservatives are talking about
constitutional rights. Rural people are
talking about looking after themselves.
Big-city people are talking about what
are seen as person-to-person crimes
—seen by white people as being in-
flicted on them largely by blacks, and
seen by black people as being inflicted
largely on blacks by blacks. And city
people, if they’re liberal, are also
thinking about 2 certain turning away
from old American values, which. are
basically and predominantly rural.”
Korda went on to say, “What ap-
plies to a city like New York does not,
it seems to me, apply as easily to a state
like Montana, What applies to Mon-
tana does not apply as easily to a state
like Texas or Mississippl. And local
custom, local tradition, local law en-
forcement vary so much that it is
really very hard to talk about a na-
tional gun policy—which I think ev-
erybody in the federal government
does more or less badly. There is no
reason to suppose that a national gun
policy would be better

tellectuals are generally
seen to be liberal, and
because liberals are gen-
erally deemed to be in
favor of gun control. As
it happens, Korda is a
gun collector, a target
shooter, and a life
member of the N.R.A.,
but most readers, un-
aware of all this, were
surprised to see his pro-
gun statement. :

Some time before the N2
article appeared, Korda,
in a conversation at his office, spelled
out his views. “When people talk
about guns, what are they really talk-
ing about?” he asked. “They’re talk-
ing about a certain American penchant
for violence. They’re talking about the
conflict between the old, rural view of
American life and the modern, urban
view of American life. They’re talk-
ing about liberal and conservative atti-
tudes toward self-defense and crime.
They’re talking about crime and about

administered than a na-.
tional anything-else
policy—energy policy,
civil-rights policy, or
whatever. 8o I’m not so
sure that the system we
have—which is that
gun laws are left large-
ly to lecal communi-
ties—doesn’t in some
ways make the most
sense. And while I’'m
not in favor of the deci-
sion of the Morton
_ Grove people it seems to
me that within whatever the constitu-
tional limits turn out to be—it may
well be that the Constitution does not
give a community the right to mandate -
or to demand that it give up its guns
entirely—if Morton Grove is silly,
Kennesaw is sillier. The decision as to
whether a person wants to arm himself -
or herself seems to me a very personal
one, like a lot of other things, I don’t
think 'it should be managed by the
state. I don’t think it should be pre-
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vented by the state. I think there’s a
case to be made that, given the type of
environment, the political traditions,
and so forth, of various areas, it can be
regulated by the state, just as the state

regulates cars.”
After a pause, Korda continued,
“One of the problems I have, as a
logical person, is that gun-control
laws as such don’t seem to do what
gun-control advocates think they will
do. They don’t diminish homicides,
reduce crime, or cut down the number
of deaths, The reason for that is that
those deaths and crimes have abso-
lutely nothing to do with gun-control
laws. They have to do with poverty,
urban environment, density of popula-
tion, address, and so forth....We
don’t have a gun problem in the
United States. We have a problem of
-violence, a problem of law enforce-
ment, and a problem that we are abso-
lutely unwilling to address or solve—
and that problem is not guns but youth
unemployment, poverty, and so forth.
.. . I feel very strongly that the crux
of the problem lies in the fact that we
have come to accept the criminal use of
guns as natural and normal. I think it
is outrageous that a guy who uses a
gun in a crime should be able to plea-
bargain that down to a misdemeanor. I
think if you commit a crime with a
gun you ought to go up for ten years.
And if you shoot or kill somebody
with a gun you should get at least a
life sentence. And while I myself am
not convinced that capital punishment
is a good idea or a moral idea—or,
indeed, that it works—
it may well be that it’s
worth a try, if only to
see whether it might
work under some con-
ditions. The thing is
that liberals—and I’'m
not a totally illiberal
person, and I should
make it reasonably clear
that I’m not a right-
wing conservative—tend to come
down in favor of gun control because,
I think, gun control avoids certain
very uncomfortable issues. One is the
ethnic issue, which is that the fear of
crime js of black crime against white
people, whereas the reality of crime,
though nobody wants to admit it, is, if
-you look at the statistics, that it’s
mostly black crime against black pee-
- ple. And this is for the very good
reason that black people cannot get
jobs, they cannot get an education,
they have no future, and under the pres-
ent Administration they can see that

things are going to get even worse. |§
T'o address the real social issues is to

see that we are not educating black]|
children fast enough, and that even if |}

we did educate them we are not pro-
viding jobs or incentives for them, and
that we are not rebuilding their neigh-
borhoods and that we have allowed

the drug thing to become so rooted |f

in their lives that it is an ineradicable
part of urban life.”

N November of 1982, a referendum |

called Proposition 15, which was

meant to limit the number of privately (]
held handguns, was put before the |

voters of California. It required all
owners to register their weapons, and

sought a jail term of six months for |}

anyone found carrying an unregistered

and concealable handgun. California, [§
with more than four million privately (§

held handguns, was a fitting stage for

what—after Morton Grove and Ken- |§

WASHINGTON
WEEK
IN REVIEW

Every Friday night
on PBS,
millions of viewers
tuneinto
Public Television’s
longest-running and
most popular public
affairs program.

nesaw—was billed as a decisive show- &

down in the national gun-control war.
And, with so much at stake, both
the pro-gun lobby and the anti-gun
movement threw themselves energeti-
cally into the Proposition 15 campaign.
An N.R.A. spokesman called Proposi-
tion 15 “the most serious threat to

firearms that has ever come down the [
road.” And Pete Shields, of Handgun |§
Control, Inc., said of the proposition, |}
“If it succeeds in California, I predict |§
it will...sweep across the country. §
If it fails, the invincibility of the gun

lobby will be touted again.”

Leading the fight for the proposi-
tion was a group called
Californians Against
Street Crime, which
had obtained more than
six hundred thousand
signatures to place the
proposition on the state
ballot; and playing sup-
portive roles were
Handgun Control, Inc.,
the National Coalition
to Ban Handguns, and hundreds of
prominent Californians, a number of
them from Hollywood. Though these
organizations and individuals con-
tributed about two million dollars to
the proposition’s campaign chest, the
sum was considerably smaller than the
more than seven and a half million
that the opposition raised and spent.
Organized as a coalition called Citi-
zens  Against the Gun Initiative, the
opposition included Gun Owners of
California, the California Rifle and
Pistol Association, the Second Amend-
ment Foundation, the Citizens Com-
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as “Talk that illuminates
the headlines.”

“Washington Week In
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WETA/26 Washington,
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mittee for the Right to Keep and Bear
Arms, and the National Rifle Asso-
ciation, That aggregation also drew
its share of support from Hollywood
celebrities, one of whom, Roy Rogers,
declared in the course of the cam-
paign, “They’ll have to shoot me first
to take my gun.”

In that shoot-out, it was Proposi-
ton 15 that was killed: Californians
rejected it on November 2nd by nearly
two to one. Having crushed its oppo-

I nents, the pro~gun lobby naturally de-

clared that the vote in Californiaz was a
vote for and about America, a vindica-
tion of the lobby’s crusade to preserve
for all Americans the right to own and
use whatever guns they chose. On the
same day that Californians went to the
polls, residents of New Hampshire and
Nevada voted overwhelmingly to add
to their state constitutions explicit pro-
visions recognizing their right to keep
and bear arms. “In crucial votes in
three states,” Alan Gottlieb said of the
day’s events, “Americans made it very
plain that they will brook ne interfer-
ence with their right to keep and bear
arms.” He went on, “These votes
clearly show that the anti-gun forces
have been misrepresenting their polls
and statistics for years. Where is their
much-proclaimed majority of Ameri-
cans in favor of gun control? If they’re
out there, they certainly don’t vote.
... Why don’t they listen to the will
of the majority and just leave every-
body alone!” According to the 1'imes,
John M. Snyder, the chief 1obbyist for
the Citizens Committee for the Right
to Keep and Bear Arms, was sending
out a Christmas card for 1982 that
“showed Santa Claus with a sack [ull
of pistols marked ‘Morton Grove;’ ”
the Témes explained, “Santa was an-
nouncing his departure for California,
a state that had just defeated a gun-
control proposition.”

The gun-control forces had been
humiliated by their defeat in Califor-
nia, Victor Palmieri, a San Francisco
executive, who had chaired the cam-
paign for Proposition 15, confessed to
a feeling of embarrassment, and de-
scribed the failure as a sort of Bay of
Pigs. John Phillips, a Los Angeles
lawyer, who had drafted the proposi-
tion and directed the campaign to ob-
tain its passage, said, “The N.R.A. is
going to make a lot of noise about this
over the next few years. I’m sad about
that.” Alan Gottlieb appeared to be
right about at least one thing: if it was
true that, as the polls had been saying
for years, a majority of Americang
favored gun control, then “they cer-
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tainly don’t vote.” And, considering
the recent mood and makeup of Con-
gress, that is a dismal omen for the
future of federal gun-control legisla-
tion in the United States. In assessing
the cause of his movement’s defeat in
California, Pete Shields didn’t attrib-
ute it to the voting habits of people
who express themselves in favor of
gun control but do not act upon their
wishes in the polling booths; appar-
ently, he either overlooked that factor
or was tacitly acknowledging a dis-
pleasing circumstance. Instead, he
suggested that the gun-control forces
had been overpowered by the superior
financial muscle of the opposition,
Whether the [our-to-one disparity in
resources will be narrowed in the near
future seems doubtful. Shields did
not surrender his optimism, however.
When he was asked if his movement
would ficht another day, he replied,
“You're damn right we will, but not
before we have the money in hand.”
(Till that day arrives, the movement
for gun control might take grim notice
of what John Hinckley has been
quoted as saying from his place of in-
carceration: “If somebody like me can
buy six Saturday-night specials with
ease, there is something drastically
wrong. I’'m considering giving my
support to the National Coalition to
Ban Handguns.”)

The gun-control movement might
draw a measure of comfort from what
the Supreme Court eventually decided
about the case of Morton Grove.
“March 7, 1983, will live in infamy,”
the N.R.A.’s Warren Cassidy had said
when he learned of the second ruling
of the United States Court of Appeals
in Chicago. “It was a day of darkness
for the people of Morton Grove, for
they have been robbed of a precious
right enjoyed by all citizens of this
country since the adoption of the Bill
of Rights and the abolition of slavery.
It was a day of darkness for the courts
of this country. . .. And, perhaps most
of all, it was a day of darkness for our
United States Constitution as well.

. No nation which fancies itself as
having a government of laws, and not
of men, can endure such deliberate
suppression of the rights of the majori-
ty in order to satisfy the orchestrated
clamor of a minerity of political ex-
tremists. After agonizing deliberation,
it now appears that the National Rifle
Association, as the organization which
has always championed the right of
law-abiding citizens to own and use
firearms, must seek to have this out-
rageous decision overturned by the

171

RDRO0ZC

“The epitome of
British tradition is _
London’s most famous hotel. "
The Dorchester.”

"T'he Dorchester

A REGENT®INTERNATIONAL HOTEL
ALBUQUERQUE. AUCKLAND. CHICAGO. FIJL. HONG KONG,

KUALA LUMPUR. LONDON. MANILA. MELEOURNE.
. NEW YGRK, PUERTO RICOD. SYDNEY. WASHINGTON D.C.

U.5.A. TOLL FREE 800-545-4000; LONDON 01-629-8888, TELEX 887704
- OR. SEE YOUR TRAVEL AGENT.

What better way to keep your bottom warm than by sleeping on an automatic
Electric Mattress Pad from St. Marys.

With our Mattress Pad, the heat rises up to you. Instead of up off you, as with
electric blankets.

It’s designed to }fmwde the most heat down by your feet, and just the right amount

up top. With dual controls available on full, queen and king sizes.
It’s also fitted on all four sides, is Scoteh Guarded® and comes with a full 5 year
warranty.
So why be left out in the cold?

YES, I'D LIKE AN AUTOMATIC ELECTRIC MA'ITBESS PAD.

Name SIZE SALE PRICE
Address Twin-One Contrel .. ............ $20.99
) Full-One Control. .............. 34.99
City Full-Dual Controls .. ........... 39.99
State Zip Queen-Dual Controls ........... 49.99
. King-Dual Controls. . . ...... ..., 59.99
U Master Card [JVisa Cal. King-Dual Controls. .. . ... .. 59.99
Card. No. Send check or money order to Carolina
Barn, P.O. Box 115, Eden, N.C. 27288.
Exp. Date - Add state sales tax where applicable. No
Quantity/Size Twin Full shipping charge in Continental U.5. To
order by phone, call (919) 627-3444.
Full (dual controis) Queen . . 5 - 27
' CAROLINA BARN
King California King RHF3 f' SFY EF 1.
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perfect
gift. ..

A Maine Holiday wreath for you, your
loved ones or as a business gift. Beautifully
handcrafted of freshly cut fragrant balsam fir
boughs, pine cones, red apples and a wea- .
therproof red velveteen ribbon. About 227
diameter. Order eatly. Price: $20,95 (within
the 48 USA) includes UPS delivery and an
optional gifi card. Business quantity prices
available. Tel: 207-667-5561. Guaranteed.
TELEX 950066

Master Charge, VISA,M.O.or Check Accepted

Card No. Signature
Send to:

Mr/Mrs

Address

Town/City State Zip

¢ ) Enciosed a gift card signed:

Maine Holiday Wreaths

244 E. Main 51, Ellsworth, ME 04605

EXPERIENCE THE
STEAMER CLASS™ERA

214—10 Day Coastal Cruises along
Eastern Seahoard. Calf or write for details,
L, JBox 1630, Dept. NY, 36 Ocean St.,

United States Supreme Court,” At the
end of May, the N.R.A. filed a peti-
tion before the Supreme Court asking
the Court—according to Reports from
Washington—to consider “whether
the lower federal courts should have
abstained from ruling on the Morton

Grove case ...and whether the Sec-|

ond and Fourteenth Amendments to
the U.S. Constitution effectively pro-
hibit state and local governments from
enacting gun bans.” The Supreme
Court remained silent on the matter,
however. In Qctober of 1983, it in
effect dismissed the N.R.A. petition,
by declining to rule on the Court of
Appeals opinion. This was one of
the few serious setbacks the gun lobby
had suffered in recent years. From one
of the most conservative courts in de-
cades the lobby had hoped for a his-
toric opinion, upholding once and for
all its own interpretation of the Second
Amendment., Point Blank complained
that the Supreme Court, by its refus-
al to hear the case, was “ducking the
issue of gun control.” And the maga-
zine continued, *“Its action under-
scores the fact that the people no long-
er can rely on the courts to protect
them in the maintenance of their
rights. The people have to do that
themselves, hopefully through their
elected representatives in Congress.
That is why pro-gun legislation
now pending before Congress is so
important, indeed, necessary.”

THE most important piece of pro-
gun legislation was, of course,
the McClure-Volkmer bill, which the
President had promised to sign if it
should he passed. But as the pre-gun

: | lobby regrouped to continue its strug-

gle against handgun control it could
take encouragement not only from
the President’s promise to sign the
MecClure-Volkmer bill but also from
the memory of an address he had
delivered to the hundred-and-twelfth
annual meeting of the N.R.A., in
May, 1983. To a gathering of some
four thousand members and sup-
porters, in Phoenix, Arizona, Pres-
ident Reagan said, “It does my spirit
good to be with people who never lose
faith in America, who never stop
believing in her future, and who never
back down one inch from defend-
ing the constitutionzl freedoms that
are every American’s birthright.” He
went on to say, “Being a part of this
group, you know that good organiza-
tions don’t just happen. They take root
in a body of shared beliefs. They grow
from strong leadership with vision,
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You’ll enjoy environmental
health all winter with an
Electrohome Humidifier.

Very quietly.

Why? Because it helps reduce winter sore
throats, sinus conditions. it's aiso the best
skin numidifier there is—far better than
creams. Furniture and plants will prosper.
And even with thermostat in your apart-
ment or home set lower, you'll be comfort-
able because the Electrohome reduces
skin evaporation {(which is what chills
you). Positive gear drive for years of sitent
operation and other quality features are-
detailed in our informative brochure.

= AIRGONDITIONING CG L I,

172 Madison Avenue (at 33rd Street) -
2421 Jerome Avenue, Bronx, NY 10468
(212 233-1011

(Chocolate
Chip
9 ST :
LOYer s Promise Mé
Shirt 2 Anything: .
Whather But Give Me’

A-Chocolate - !
hip Cookie

crunchy or soft 'n
chewy you de-
mand chocolate
chip. Hey, let's get it
on the ballot for Na- ' L

tional Cookie. Great gift for anyone who considers the pur-
suit of chocolate chippers an inalienable right. Top guality
100% colton short sleeve tee shit. Yummy chocolate
brown, of course, with tan “cookie color” design. Specify
adult slze: §, M, L, XL. Send $8.98 each. Add $1.95
shipping. Visa, MC, Amex accepted by mail or phone.
(313) 791-2800. The Lighter Stde, Dept. 8913,
kHt. Clemens, Mich. 45043,

Clever, unique
3 all-natural

S . .
KITTY-P°NG
Individuzlly hand crafted /"/
inuntreated pine. %
Real wood scent 27
and tantatizing
ball give hours
of irresistible play
ere. !
Durable, safe, long lasting.™~

$45.00 ppd. (Ma delivery acd 65¢)
LGK Associates
P.0. Box 1978
Pittsfield, MA 01202

Purrfored by
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initiative, and determination to reach
great goals. And what you’ve accom-
plished speaks for itself-——more than
two and a half million members, and
the N.R.A’s getting stronger every

day.” The President cited the defeat||

of Proposition 15 as proof of the
N.R.A.’s growing strength. Then he

said, “It is a nasty truth, but those:

who seek to inflict harm are not fazed
by gun-control laws. I happen to know
this from personal experience.” He
went on, “By the way, the Constitu-
tion does not say that government
shall decree the right to keep and bear
arms. The Constitution says “. .. the
right of the people to keep and bear
Arms shall not be infringed.”” The
President added that “no group does
more” than the N.R.A. “to promote
gun safety and respect for the laws of
this land,” and he thanked the organi-
zation. “5till,” he sald, ‘““we’ve both
heard the charge that supporting gun
owners’ rights encourages a violent,
shoot-"em-up society. But just a min-
ute. Don’t they understand that most
violent crimes are not committed by
decent, law-abiding citizens! They're
committed by career criminals. Guns
don’t make criminals. Hard-core
criminals use guns. And locking them
up, the hard-core criminals up, and
throwing away the key is the best gun-
control law we could ever have.”
Before the President spoke, people
entering the hall had been closely
monitored by metal detectors. A sign
posted near the entrance said, “Due to
Presidential security reasons: No guns,
knives, or tear gas will be allowed
in the assembly hall.” Perhaps it was
odd that an organization of legal gun
owners—and one so fond of President
Reagan—should have found it neces-
sary to issue such instructions to its
membership. A resident of Suffield,
Connecticut, put it this way, in a letter

to the Times: “I note that metal detec-|

tors were used to screen the President’s
audience in Phoenix and that, natu-
rally, no weapons of any type were
allowed. Here we see at work essential
hypocrisy: Gun control is utilized
when the President makes a speech
stating that he does not believe in gun
control.” ~—JERVIS ANDERSON

1. To be sure, the new Miss America
might not qualify for a centerfold in The
New Yorker. A practicing Mormon, she
prays daily and 1s a-churchgoer. Golda
Meir was among her role models. She
doesn’t gamble, or believe in marijuana or
premarital sex.—Newsday.

Nonsense. She’s perfect!.

“Hotels for people T dd
who don't like hotels.” (SN

the - .

Mayjall

CRegont

CHICAGO NEW YORK
A REGENT®INTERNATIONAL HOTEL
ALBUGUERQUE, AUCKLANT. CHIGAGO. FJI. HONG KORG

KUALA LUMPUR. EONDON. MANILA. MELBOURNE
NEW YORK. PUERTO RICtH S¥PNEY. WASHINGTON D.C.

U.5.A. TOLL FREE 800-545-4000:
CHICAGO 312-787-8500, TELEX 256266; NEW YORK 212-288-0800, TELEX RCA236257.

‘A poker face is not pOssible. L
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THE PDECK : a delightful holiday gift

Two smartly boxed decks of 54 specially commissioned playing cards by
five prominent cartoonists: diamonds by Chast, spades by Levin, hearts
by Steig, clubs by Lorenz, jokers and cardbacks by Ziegler. '

Wk

Immediate delivery via first class mail. For direct shipment to your gift
recipients, list names, addresses and your greetings.

Available from Ink, inc. 17 White Street, NY, NY 10013. $25. the set.

Please send boxed sets of The DECK, ar $25. each plus $2.
shipping and handling per set. New York residents add appropri-
ate sales tax. Check or money order.

Name
Address

City ' State Zip

Mail to: INK, INC. 17 White Street, New York, NY 10013
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State University of New York at Buffalo

DEPARTMENT OF EDUCATIONAL FACULTY OF EDUCATIONAL STUDIES
ORGANIZATION, ADMINISTRATION AND POLICY

November 20, 198.4

Dr. George Gerbner

Annenberg School of
Communications

The University of
Pennsylvanla

3620 Walnut Street €5

Philadeliphia. Pennsylvania

1910L-3858

Dear George:

Enclosed is a check for $1,066.2L, including both reim—
bursement of the expenses you ineurred in your visit to Buffalo
to address the October 26 Breakfast Seminar, and an honorarium
of $1,000. The latter {alone) will be reported by the Founda-
tion that administers our scecount to the IRS, and you will also.

receive & 1099 from them after the turn of the year.

Both Wes Rowland and I deeply appreciate your contribu—
tion to this year's Series. The response to your seminar has
been outstanding: those who attended obviously found vour
presentation sparkling both in substance and in delivery. We

thank you.

Our best wishes to you for happy holidays as the season

is upon us. T trust our paths will cross again.

Sincerely,
IR

T ’
iA\ﬁEJzLi}/
Walter C. Hokbs

xe: A, Westley Rowland

468 CHRISTOPHER BALDY HALL BUFFALQ, NEW YORK 14260 TEL. {716) 636-2471
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“USA TODAY hopes to
serve as a torum for better
understanding and uriity t&
help make the USA truly
one nation.”

—Afien H. Neuharth

‘Chairman and Founder’
- Sept. 15, 1982

John C. Quinn ' John Seigenthaler
-~ Editor Editorial Director

“The Debate:
VIOLENCE ON TV

Today's debate Includes our opinion that the way to re-
“duce violence in television Is to encourage voluntary re-
straints, not new laws to regulate programs, an opposing
view from [liinois, other views from Maryland, Pennsylva-
nia and New York, and voices from across the USA.

W@Eence

The A-Team is on television tonight, bringing its mix of
militaristic mayhem into millions of living rooms. -

Lverywhere a viewer looks, on every channel, there is
violence. On Hill Street Blues last week, a judge sprayed his
couriroom with a machine gun,

Mike Hammer is about a private eye who enjoys revenge-
— with a large caliber handgun. And the recent TV movie
Burning Bed showed family violence in gruesome detail.

The National Coalition on Television Violence has
charged that there is more primedime TV violence on the
air this fall than ever. It claims nearly two-thirds of all
prime-time programs are violent. _ _

~ That's probably true. But the coalition also counts as “vio-
lent” a TV show in which Donald Duck spanked his neph-
ews. That's a silly practice that hurts its credibility.

For 20 years researchers have been studying TV vio-
lence. They still lack hard evidence that fantasy violence
causes real violence. There is anecdotal ewdence howey-
er, that life imitates art.

After Burning Bed was broadcast, a Milwaukee man was
charged with sethng his estranged wife afire, The Russian
Roulette scene in the movie Deer Hunter led some to mim-
ic it — and die.

Television sets are on an average of sevep hours a day.
Children who watch thousands of violent scenes may not
understand the real pain of violence. They may become
more tolerant of terror.

Some believe violence on telev1smn is so harmful they
want Congress to write new laws to try to counter it. _

“That would be a mistake. It could lead to a government
censor who would choose what we, the people, are free (o
see, It would be an Orwellian nightmare, where bureau-
crats decided what was violent and what was not.

Fortunately, every TV comes equipped with its own cen-
sor buiit right in — the on/off switch.

It is the responsibility of sensible citizens and caring par-
ents to use that switch to determine for themselves how
much televised violence they will tolerate in their homes,

. TV broadcasters — the networks and producers —
should remember that Congress is-always eager 1o jump on
issues that wili let it respond to the mood of the moment.

if enough people are upset by violence on television, and
if the networks continue io do liftle or nothing about lt Con-
_ gress may write new laws to control it -

When programs include 30 or 40 violent acts an hour —
and many do — clearly there is too much mayhem on tele-
vision. Surely broadcasters are intelligent enough to create
programs that will attract viewers without relying on that
hackneyed formula.

Ii they don't, they will invite restrictive regulatlon that no
one wants — and that could do more damage than mindless

programs.




EDGAR BERMAN

Guest columnist
L d

LUTHERVILLE, Md. — If
thase nervous Nellies who
want to suppress sex and vie-
lence on TV had lived 400
years ago, Macbeth and Ham-
let would have never made the
stage. They don't reglize that
violence by proxy is man's last,
best hope fo relieve his natural
lust for gore and mayhem,

Actually, if we don’t soon get
mare of Riptide and Hill Street
Blues, life on the sireets won't
be worth a plugged nickel.

We were born red in tooth
and nail, and if we don’t get our
. quota of blood and guts via
- football, hockey and The
Dukes of Hazzard, we'll surely
get it on the streets.:

. In ancient times, we tem-
pered our insfincts for the real
thing with sellout ¢rowds at
crucifixions. As we became
more civilized. we lonsened

Y PROXT

pent-up desires hy screaming
for Christian blood in the coli-
seums.

But with our bigness today,
our only salvation is through
the mass media. Watching The
A-Team break bones and split
skulls vicariously slakes -our
thirst for real blood.

The nightly news tries fo
help with battle scenes of the
blue plate war of the day —
and replays of the world wars
when things get dull. But even
0, the prime time of death and
destruction wasn’t enough. So
we invented 4 24-hour cable
TV service for trauma.

However, for the psychology
of ersatz violence to really take
effect, we must begin a Head-
start program for ihe kiddies.
With the tots’ natural instinct to
tear off butterfiy wings and
earrate kitkene mild ol lita

By Pat Mitchell, USA TODAY

Edgar Berman is an author

and satirist.

Sesame Street and Donald
Duck must go. Hawaiian Heqat
wotld be more like it.
However, those do-gooders
also can't see the need for
more sex on the tube, But how
else can we replenish our pop-
ulation loss from the yearly
crime increase? The solution
lies in more explicit TV sex
rather than just the innuendos
of incest and adultery on Dy-
nasty and the soaps. Pornogra-
phy and XXX-rated movies
have helped, but oniy stuff like
Deep Throat can do the trick.
However, I'm sure our clean
livers wilt knock off this plan of
survival, Worse yet, it'll be a
great blow 1o the average TV
fan's dream of an age of nefar-

LraS D
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GEORGE GERBNER

Guest columnist

PHILADELPHIA — The de-
bate about television violence
has become a tedious and frus-
trating charade.

Networks insist that violence
does not “cause” most real vio-

lence — something no.respon- .

sible researcher ever claimed.
Politicians exploit the issue

as a safe legislative dead-end.

Reformers use it to press
their claims.

Social scientists note the ob-
vious fact that growing up
viewing 18 acts of violence and
at least two entertaining mur-
ders on an average evening
teaches acceptance of viclent
solutions and ways of life.

But-that is not the main les-

son of television violence. Qur .

long-range research project
called Cuitural Indicators, now
in its 17th year, shows even
more pervasive and far-reach-
ing associations.

With the set on- for seven
hours a day in the average

home, the tidal wave of televi-

sion violence (that shows no

- gign of receding) tends to culti-

vate a sense of living in a mean
world of danger and insecurity.

The more we watch televi-
sion the more we demand pro-
tection and accept repression if
it promises te alleviate insecu-

George Gerbner is professor
of communications and dean
of the Annenberg School of
Communications at the Uni-
versity of Pennsylvania.

Tity. )
. Far from only creating

threats to the social order, our

research shows that violence

tends also to make heavy view- .
ers more dependent and more
accepting of inequity and injus-
tice than are light viewers in
the same types of homes and
neighborhoods.

Violence demonstrates and
perpetudtes a systemn of power.
It teaches who can get away
with what against whom.

Our study of thhousands of TV
drama characters shows the
“pecking order” of the meait
world of television, TV subjects
women, minorities, poor, and
young or old people to a higher
rate of victimization {(com-
pared to their ability to infiict
violence) than middle class
white males in the prime of
life.

Domination and control is
the message behind the super-
ficial debate that focuses only
on oceasional aggression — but
ignores this pattern of perva-
sive victimization, -




QUOTELINES

“The fantasy mayhem on the television screen helps
the child discharge tensions . .. {and) very rarely trans-
lates into inappropriate or aggressive acts.”

— Jib Fowles, University of Houston

“This diet of (TV} viclence has created an immunity to
the horror of violence. The young child may even come to
believe that the use of violence is justified:”

e Robert J. Keeshan, “Captain Kangaroo”

“The consensus among most researchers is that vio-
lence on television does lead to aggressive behavior .
= National Institute of Mental Health

“Now that we are reasonably certain that televised vio-
lence can increase aggressive tendencies in some chil-

- dren, we will have to manage our program planning ac- -

- cordingly.”

— Elton H. Rule, president, ABC

LLEAM S. RUE

ENS

Guest columnist

NEW YORK CITY — For
years, the- conventional wis-
dom of television’s impact on
society — even among acade-
micians — has been that,
somehow, television viewing
has a strong effect on real-life
aggression,

.The big news today from the

. academic world is ihat wisdom

18 being revealed for exactly
what it is: a mere convention,
and not good science.

As Professor Jonathan
Freedman of the University of
Toronto put it in the American
Psychological Association’s
Psychological Bulletin, “the
available literature does not
support the hypothesis that
viewing violence on television
causes an increase in subse-
quent aggression in the real
world,” ‘

Freedman goes on to say
that the assertion thai televi-
sion viewing causes later ag-

- gression remains a plausible

hypothesis, “but one for which

* there is, as yet, little evidence.”

Such a view is a long, long step:

from the usual assertions about

television and aggression,
Even as recently as two

years ago, you'd find the Na-

tional Institute of Mental
Health offering the convention-
al wisdom as something akin to
fact. Today, for the best social
scientists, it is only an interest-
ing hypothesis. -

What has brought about this

- great change? Two things, real-

ly.

8 New analytic methods in
the social sciences have ex-
posed serious weaknesses of
past research. . _

B New and betier studies
show only very small relation-
ships between television and

aggression ~— and it is not at all’

clear that these relationships
fnean that television has an ef-
fect on aggression.

Freedman thinks that the
new studies do not show that
television affects later behav-

ior, One of these new studies -

was conducted by NBC. It's

es violence

William S. Rubens is vice
presidentfresearch for the Na-
tional Broadcasting Co.

called Television and Aggres-
sion: A Panel Study (Academic
Press, 1982). That study, as you

might expect from its sponsor-

ship, was subjected to the most
intense — and sometimes
skeptical — scientific scrutiny.

It is now widely regarded as
a major contribiition to the
television and aggression liter- .
ature, One of the lessons of that

"study is that private sector

sponsorhip does not necessar-
ily make for bad science. Nor
does university affiliation nec-
essarily make for good science.
~ But more is af.stake here
than academic issues. As
Freedman points out, the tele-
vision-and-aggression issue is
also of great practical and pe-

litical importance. Good public

policy ought to fellow from
good science. And, as Freed-
man showed, the conventional

. wisdom i not good science.



THOMAS RADECKI
An opposing view

New laws to mn&mﬁ

CHAMPAIGN, Ili. — Prime-
time TV violence has in-
creased 65 percent since 1980
to an all-time high. ‘

The Dukes of Hazzard was

the second most violent' pro- -

gram in 1980, The Diikes today
contains the same amount of
violence as then, but ranks only
21st in violence among 1984
programs,

Sixty-four percent of prime
time network programming
now fedtures scenes high in vi-
olence, averaging 9.4 acts of vi-
olence per viewing hour.,

Brutal revenge and sexual

sadism have also increased to
record levels in Hollywood
movies — a major part of TV'’s
programming base, In 1970,
only 6 percent of hox office re-
ciepts went into horror and vio-
lent science fiction films. Now,
over 30 percent does. Violence
. in PG and R rated movies has
reached record highs,
This intense violence is now

brought inio the American -

. home by pay cable television.
Viclence in movie videos, rock
music lyrics, pornography and
children’s toys has increased to
record levels following televi-
son’s example.

The National Instltute of
Mental Health in 1982 found
the evidence of harmful effects
from vielent programming on
normal viewers to be “over-
whelming”

In 1983, Dr. Thomas Cooke
of Northwestern University re-
ported for the Justice Depart-
ment that “virtually 100 per-
cent of aggression researchers
agree there is a cause-effect re-
lationship between the con-
sumption of violent entertain-
ment and an increased tenden-
cy to angry and violent
behavior.”

This year, the U.S. aftorney
general’s task force on family
- violence reported it, too, has
found “overwhelming” evi-
dence that TV.and movie vio-
. lence are playing a role in the
high violence levels in the
American home,

A 22-year study of children
. consuring high levels of vio-

“violence ne

Dr. Thomas Radecki, a psy-
chiatrist at the University of II-
lincis School of Medicine, is
chairman of the National Co-
alition on Television Violence.

lent entertainment in 1960
found they were convicted of
150 percent more criminal of-
fenses during their adult lives

than were other children from

the same classrooms,

Based on the available scien-
tific information, [ estimate
that 25 percent to 50 percent of
the viclence in our country is
coming from the culture of vio-
lence that has been established
and is reinforced daily by vio-.
lent entertainment.

After 13 congressional hear-
ings without any action, it is
time the American people got
the honest truth.

The National- Coalition on
Television Violence has asked
the Senate subcommittee on ju-

-venile justice for legislation o -

require -counteradvertising.
For every three ads on TV pro-
moting violent entertainment,
one free advertising slot would
be given to get oui the surgeon-
general's message that violent
entertainment has a harmful,
unconscious effect on normal
adult and children viewers.

In addition, we want legisla-
tion {0 require nonviolent mu-
sic video program hours and to
require a nonviolent pay cable
movie channel wherever a vig-
lent one is offered.

It is time congressmen
stopped taking huge campaign
contributions from the TV and
movie industry and start being
responsible to the people. In a
democracy, the people have a
right to honest information in
viewing alternatives.

TV’s first generation has
grown up to be the most violent

" - generation of aduits in our his-

tory, with rape and assault
rates 500 percent higher per
capita than their parents’ gen-
eration. One inexpensive step
to help stop this epidemic is to
decrease the promotion of vio- -

‘lence by our TV and movie in-

dustries. .



RICHARD MAYHEW, 39
Pilot :
Burlington, Vt.

TV is violent, but viewers do
have a choice: Either they -

choose to watch TV violence,
or they. choose not to. If the
programming is offensive, they
always have the oppotfunity to
switch channels or to turn off
the set. But the government

shouldn’t be involved. I don't -

want the government to make
that decision for me. :

DAVID MILLS, 20
Student

-Portland, Ore.

T've seen enough violence on
TV to know that it infiuences
everyone who watches it —
adults and children alike. Peo-
ple begin to accept the stan-
dards that are set before them
on TV — the violence, the sex
and the lack of morals. The
more they waich, the more it
becomes a natural, acceptable
part of their lives,

DEBBI CULVER, 25
Housekeeper ~
Laurel, Md.

Of course there’s a lot of vio-
lence on television, but I think
adults can handle it. There's vi-
olence in real life, too. Most
people who watch violent pro-
grams on TV realize that it's
just fiction. Adults are not as in-
fluenced. by violence on televi-
sion as young kids, but even
children realize that what they
see on TV is not real.

Teacher
Jackson, Tenn.

Violence on TV rubs off on
children. When kids become
violent for unexplained rea-
sons, and their parents ask
them why they did it, the an-
swer is “I don’t know. Just be-
cause.” TV infiuences a child’s
behavior in subtle ways. Years
ago, there were a few fist fights
on TV and a liitle shooting, but
nothing like it is today.

ROSALIE MARTIN, 66
Condominium manager .
Algoma, Wis. '

Violence on TV and in ther

media incites people to dupli-
cate what they see in real life.
The examples include the gaso-
line torching of a spouse and a
pool table rape. I'm sickened
when I see violence on TV, and
when I do, I turn off the set for

‘the entire evening. I'd much

rather enjoy reading a good
book.

DEANNE BEIER, 45
Model
Richmond, Ind.

There’s a 1ot of TV violence,

-but as parents, we have the op-

tion to choose which programs
our children will watch. If par-
ents feel that what their chil-
dren are watching is too vio-
lent, they have the choice of

*turning off the set. Parents
have the uitimate responsibil-

ity of monitoring what our chil-
dren see on TV.

JERRY MOORE, 35
Advertising executive
Greensboro, N.C.

Too much viclence on TV
distorts a child’s reality, A
character on TV could be alive
one day, and dead the next. So
violence, to a child, becomes
experimental in nature, They
don’t really know what it is. I'm
opposed te government censor-
ship. This should be a self-regu-
latory effort on the part of the
broadcast indusiry.
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