What is TV doing to us?

[N

he mytho

-

“the crooked businessman

Television, more than anything else,
shapes how Americans see the world—
and themselves. Which helps explain
why American values aren’t what they
used to be.

Take, for example, how TV depicts
businessmen and businesswomen.

. JR,, of course, is a slimy caricature of
the unscrupulous entrepreneur.

But what about the wealthy realtor on
another show, who learns that a private
investigator is on to his scheme to rob his
clients to pay gambling debts? He tries to
murder the sleuth. Then there’s the not-
so-wealthy storekeeper who reneges on
her promise to pay some neighborhood
children for the honey they sold"her.

Why are business people so often por-
trayed as villains? Lawyer-journalist Ben
Stein, in his book, The View from Sunset
Boulevard, found that most of Holly-
wood’s TV writers and producers have a
deep-seated dislike for those who suc-
ceed in business. Wrote Stein: “..one of
the clearest messages of television is that
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businessmen are bad, evil people, and
that big businessmen are the worst of all”

Are viewers influenced by impres-
sions from TV? A study by Dr. George
Gerbner, dean of the Annenberg School
of Communications at the University of
Pennsylvania, found that the more peo-
ple watch television, the more insecure

. and mistrustful they tend to become.
So, we say, TV'’s myth of the business-
*mah as a crook and a villain can color the
way viewers look at their workplaces, .
their bosses, the products they buy, and
the companies they buy them from. And
that, insidiously, could threaten our free-
market system.,

Sure, businessmen make mistakes.
But in the real world business is the
source of livelihood for millions of
Americans, and the producer and sup-
plier of most of the things we need and
want. And if the strong, free business
sector is damaged or destroyed, all of us
will suffer.

Including the TV networks.

© 1983 Mobil Corporation



Penn rejected gift ]
of Field’s Ch. 48

By Ron Wolf

Inquirer Staff Writer

The University of Pennsylvania’s

‘Annenberg School of Communica- -

tions declined the proposed gift of
Philadelphia television station
WKBS (Channel 48) several months
before the owner of the property,
‘Field Enterprises Inc., made the deci-
sion to take it off the air.

After failing to find a buyer for the

station, Field announced on July 15
that it would cease operation of
WKBS by Sept. 1 and sell its assets
piecemeal. Before making the deci-

sion to dismantle the station, howev- .

er, Field executives examined the
feasibility of donating it to the
school and claiming a tax deduction
for its value.

Virginia Butts, vice president of
public relations for Chicago-based

Field Enterprises, confirmed yester-:

day that the company held “prelimi-
nary talks” with the university. She:

said Field had envisioned an ar-"

rangement in which the school
would run WKBS as a nonprofit sta-
tion.

George Gerbner, professor of com-
munications at Penn and dean of the
Annenberg School, said yesterday

that the talks never got very far. He

said he was contacted by an interme-

diary acting on behalf of Field Enter-
prises who asked if the university
would accept such a gift.

After briefly considering the offer,
Gerbner turned down the donation.
He said that the idea was discussed
first with several people knowledge-
able about the-operation of TV sta-
tions and with certain university fac-
ulty members and administrators.

. “They were unanimously against
it,” he-said, because they felt that
running a TV station did not fit the
goals of the university. “We needed a
money-losing television station like
we needed a hole in the head,”
Gerbner said. s

University officials did not exam-
ine the WKBS financial records or
perform a thorough analysis of its
operations, but Gerbner said that “it
didn’t require too much evaluation.”
Besides, he added, “we wanted no
part of a tax dodge.” -

Several sources have indicated
that Field Enterprises: might realize
$10 million from the sale of the sta-
tion’s programming rights, building,

_equipment and transmitter. Howev-

er, Gerbner said that tax regulations
would have prevented the university
from -accepting -the station, then
quickly disposing of its assets.
“We're an academic organization,

Ceorge Gerbner
Dean of Annenberg School

not a real estate dealer,” Gerbner
said. :

Butts said that Field did not offer
the station to any other schools in
the area.
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Viewpoints—

We are what we see -on TV

While there has been a great deal of
comment and criticism recently about
the impact of things like video games
and the professional football strike on
people’s lives, a noted researcher has
reached a much more ominous con-
clusion about the impact prime time
television may be having upon our
perceptions of reality.

George Gerbner argues that heavy
watchers of prime time television —
those who watch more than four hours
per day — tend to accept TV's distorted
picture of the real world more readily
than reality itself.

Dr. Gerbner, dean of the University
of Pennsylvania’s Annenberg School of
Communications and one of the nation’s
experts on the social impact of
television, bases his conclusions upon
an exhaustive 15-year research project
in which he and his assistants video-
taped and analyzed more than 1,600
prime time programs involving an
- estimated 15,000 characters.

Using multiple choice questionnaires

¢ that offered both correct answers about

the world’s realities and answers that

* reflected what Gerbner perceived to be

the distorted view of the world

projected on TV, the Annenberg

researchers questioned large samples

of citizens from all socio-economic and
age groups. :

In every survey, Gerbner found that
heavy TV watchers (an estimated 30
percent of the population) almost
always selected the TV-influenced
r answers while light TV viewers (who

watch less than two hours per day)

wsually chose the answers that
corresponded more closely to actual
life.

For example, because persons over
age 65 are greatly under-represented on
television, heavy TV viewers believe
that the elderly make up a smaller
proportion of the population than they
did 20 years ago, even though quite the
opposite is true. They also believe in-
correctly that older persons are less
healthy today than they were two
decades ago.

In general, according to Gerbner,
portrayals of old people on television
transmit negative impressions. They
are generally cast as feeble, silly,

of their television counterparts do. And
fewer than 10 percent of the characters
in TV’'s workplace hold blue—collar or
service jobs, while about 60 percent
hold such jobs in the real world.

What deeply concerns Gerbner and
others is the impact which such inac-
curate portrayals appear to have on the
beliefs and opinions of habitual TV
viewers. For instance, the Annenberg
survey found that the more a person
watched television, the more likely it
was that he or she would respond *'yes’”
to questions such as: ‘‘Should there be

Prime Time

Cy Brickfield

stubborn, sexually inactive and ec-
centric. He finds it particularly un-
fortunate that young people, who have
the greatest opportunity ‘‘to learn
about growing old with decency and
grace ... are the most susceptible to
TV’s messages.” -

Among others cited by Gerbner as
“TV's hidden victims” are blacks,
women and blue-collar workers. Most
blacks on television are cast in “sup-
porting, subservient roles,”” he says.
Women are generally portrayed as
either mothers or lovers, while men
have a far wider variety of roles;
although more than 50 percent of
American mothers actually work
outside the home, fewer than 20 percent

laws against marriages between blacks
and whites?”" or “Should white pecple
have the right to keep blacks out of
their neighborhoods?” And heavy TV
watchers agreed much more often than
light viewers that “women should take
care of running their homes and leave
running the country to men.”

Another disturbing finding of the
study is that heavy TV viewers —
regardless of age, income or neighbor-
hood — are more likely to seriously
overestimate the chance of en-
countering violence in their own lives
and to harbor an exaggerated mistrust
of strangers. Such behavior, described
by Gerbner as the “mean-world syn-
drome,” may stem from the fact that

7

more than half of all prime time TV
characters are involved in violent
confrontations once a week, while the
real-life figure is one percent. This
attitude may be particularly prevalent
among older persons, who are among
both the most frequent television
watchers and the most common victims
of TV-portrayed crime.

Whiie Gerbner does not expect
television to conform completely to the
truth and reflect total reality, he argues
that TV has a special responsibility
because of its unique pewer. “No other
medium reaches into every home or
has a comparable, cradle-to-grave
influence over what a society learns
about itself.”

He also believes that viewers need to
be given a more active role in deter-

" mining the content of television, rather

than being forced to merely accept
whatever the networks offer. Television
content should be part of the public
agenda, he says. “Candidates talk
about schoals, they talk about jobs, they
talk about social welfare. They're going
to have to start discussing this all-
pervasive force."’

Although he may not be able to single-
handedly alter for the better
television's almost total preoccupation
with ratings and demographically
“desirable’” audiences, Gerbner is
doing a commendable job in warning
the American people of TV's potentially
harmful side effects. His research
findings are truly “‘a public service
message."’

{Cyril E. "Cy" Brickfield Is the executive director
of the Amerlcan Assoclatlon of Retired Persons
In Washington, D.C.)
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The multiple channeis of cable tele-
vision theoretically make possible
dizzyingly diverse programming
that includes local special-interest
shows. But veteran television re-
searcher George Gerbner recently
voiced some caustic doubts about
whether the cable cornucopia will
come {0 pass.

Knocking “the cable fable” in a
recent speech, Gerbner, a sociologist
and dean of the Annenberg School
of Communications at the Universi-
ty of Pennsylvania, said he doubts
that many people will wateh local
programs. “In a country where we
are accustomed to a certain ‘slick-
ness’ of production,’” he said, “the
amateurish quality” of current local
programs puts them into “the cate-
gory of home movies. One can hard-
ly suppress a yawn, just thinking
about it.”

Even if their quality improves,

Gerbner went on, specialized pro-
grams are unlikely to attract
enough of an audience to interest
advertisers. Any program that fails
to attract advertising is not likely to
survive, Gerbner said, since revenue
from advertising will probably be-
come as much of a factor in cable
television as it is in standard broad-
casting. Last month, for example,
CBS Cable, which for 14 months of-
fered cultural and informational

shows, went off the air due to insuf-

ficient ad income. “To say that en-
tertainment or information is the
primary purpose of television is like
saying that the primary purpose of
putting a nice, juicy worm on a
hook is to nourish the fish,”
Gerbner said. “The advertisers buy
the fish-—not the hook and not the
worm, Television [programming§ is
simply the bait required for the ad-
vertiser to sell his product.”

—Jack C. Horn

TV Fact:

According to a survey by the A. C.
Nielsen company, the average fam-
ily in Tokyo uses its television set
for eight hours, 12 minutes a day,
compared with six hours, 54 min-

L utes for a family in New York City.

MANKOFF

&

HYPNOTIC
TAPES

OVER 100
TITLES

FREE
CATALOG

Popular professional hypnotist
Barrie Konicov's self-hypnosis
tape programs quickly help
you break bad habits,
establish good ones, and help
you better yourseif!

¢ LOSE WEIGHT « LOWER
‘HIGH BLOOD PRESSURE
¢ STOP PAIN + DEVELOP
SELF CONFIDENCE
» SPEED READING = PEACE
OF MIND » PROSPERITY
» ASTRAL PROJECTION
* DEVELOP E.S.P. POWERS
* AND MANY MORE.

Results guaranteed or your
money refunded. Send today
for your latest FREE cataiog
with over 100 program titles,
books, etc.

Potentials Unlimited
Dept. PT-101

4808 Broadmoor, S.E.
Grand Rapids, M1 48508
Please send my FREE
CATALOG today!

Name

Address

City

State Zip

PSYCHOLOGY TODAY/JANUARY 1983



10A - MONDAY, JANUARY 10, 1983 - USA TODAY

OPINION

John Seigenthaler, Editorial Director
John J. Curley, Editor
Allen H. Neuharth, Chairman

The Topic:
VIOLENCE ON TV

Each day, USA TODAY explores a major issue in the
news. Today's page includes our opinion that television
programming is the proper congern of the public, not of
Congress, other views from California, lowa, Mississippi
and Pennsylvania, and voices from across the USA.

Keep the Congress
out of TV scripts

If your child is 14 years old, chances are he has watched
11,000 murders on television. But do these flickering images
warp minds or encourage violent behavior?

Yes, says the National Coalition_on Television Violence,
which last week demanded an altérhative. Citing a higher
level of violence on cable TV, the group called for the cre-
ation of a non-violent cable movie channel.

Cable franchises with more than 12 programming chan-
nels would be required by Congress to carry the new movie -
channel, And networks would be required to carry warn-
ings that TV violence is dangerous to the health of those
who consume it.

Those are good intentions, but bad public policy. If the
coalition and other groups like it want to crusade for non-
violent programming, more power to them,

Pressure from groups like the coalition is one reason that
there are other options on cable tetevision — children’s net-
works, performing arts networks, atl-news networks.

‘True, some people have directly copied the violence they
saw on the screen. At least 29 people shot themselves after
watching The Deer Hunter’s Russian-roulette scene. John
Hinckley Jr, shot President Reagan after being obsessed
with Taxi Driver and its heroine.

Still, both are serious movies with redeeming social val-
ue. And most viewers do know the difference between fan-
tasy and reality.

The link between violence on TV and violent behavior
among viewers is not clearly established, aithough many
studies suggest that children and teen-agers may become
more aggressive, fearful, insecure and intolerant after
heavy television viewing.

But asking Congress to regulate TV violence because of
suggested influences is a mistake. How would Congress de-
fine what constitutes a violent act? By any definition, vio-
lence is an integral part of life and literature. It would be

-wrong to deprive 225 million Americans of their right to
choose because a few are abnormally impressionable.

The fact is, most people like to be entertained by vio-
lence. They always have. Count the dead in Homer's Hiad,
or Shakespeare’s Hamlet, What is disturbing about televi-
sion is that so many shows are mindless and contrived.

That is a matter of taste, not censorship. The answer is
not to make TV bland, but to make it better. Not even chil-
dren need more insipid family fare like Joanie Loves Cha-
chi, or Seven Brides for Seven Brothers.

Finally, people must act as thetr own censors — at home.
Those who want to watch violence on television must have
the right to do so. Those who don't must have the equally

inalienable right to turn it off.




QUOTELINES
“I would guess that 25 percent of the viclence in our |

"~ ’ROMES -~ perngps as much as 50-percent =is nuriured by- - .
the glorification of violence on television.”
— Dr. Thomas Radecki, chairman,
National Coalition on TV Violence. |

“We stand ... on the threshold of a new television age
that promises to revolutionize our habits as viewers, as con-
sumers and ultimately as citizens.”

-— Professor Benjamin Barber, Rutgers University

“Sex and violence are used to generate high ratings.”
—- Arnie Semsky, Batten Barton Durstine & Osborne

“0On balance, TV is better for us than bad for us.”
~— Veteran broadcuster Eric Sevareid

“Hollywood is playing a dangerous game. If folks don't ‘
get sotne more self-control, it’s going to require legistation.”
— The Rev. Frederick Foster, Monroe, La.

“We have to build into our educational process an expla-
nation of how to watch television, just as we’ve taught chil-
dren how to read a newspaper.,”

-~— Dr. Jerome L. Singer, Yale University

“No one should telt the American public what to watch.”
— Lee Rich, president, Lorimar TV productions



GEORGE GERBNER

Guast columnist
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TV violence makes people fearful

PHILADELPHIA — Vio-
lence is not a simple act. Iltisa
scenario of a social relation-
ship. Somebody forces some-
body else to do something
against his or her will on pain
of being hurt or killed, or actu-
aily hurts or kills the other per-
son. That's how we define vio-
lence in our TV research, now
into its 15th year.

The most common purpose
of violence in life, as on TV, is
to demonstrate power, inspire
fear, dominate — in other
words, to control.

Television has not invented
violent imagery but has
streamlined it, put it on the as-
sembly line, spread it to every
nook and cranny of the land,
and filled our homes with it at
the rate of six violent incidents
per hour in prime time, and
over 25 per hour in children’s
weekend daytime programs.

" (Children evidently need a
bigger dose of accommodation

to brutality; after all, they are
only just learning how to think
and act like grownups!)

We aren’t talking about
Shakespeare or great art, We
aren't talking about the Nor-
man Lears and others who use
most themes responsibly. We
are talking about a cheap in-
dustrial ingredient built into
Hollywood’s assembly lines,
filling network orders to hype
lagging ratings and to grab
large audiences at the lowest
possible cost.

In 15 years, the rate and na-
ture of TV violence hasn't
changed much.

Violence is a demonstration
of power. It shows, with monot-
onous regularity, which social
types can dominate which oth-
er social types and get away
with it. It makes some pedple
more aggressive but most —
especially women and minor-
ities — more fearful.

While relatively few viewers
of massive doses of television

Dr. George Gerbner is dean
of the Annenberg School of
Communications, University
of Pennsylvania.

become more violent, practi-
cally all viewers become more
insecure, mistrustful, anxious
for protection, intolerant of
personal rights and freedoms,
and willing to accept repres-
sion that appeals o their fears,

That is the real social and
political message of viclence-
laden television.

We shall break the vicious
cycle when citizens, acting in
concert, decide that the price is
too high and liberate the medi-
um from the constraints that
limit and distort its uses. We
shall then find the resources to
support & freer and more dem-
ocratic program structure, one
that can afford to show vio-
lence in its true consequences,
and other aspects of life in
their fuller and more equitable
human dimensions.
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NICHOLAS JOHNSON.

Guest columpnist

Audience deserves a right to regu]ate

IOWA CITY, Iowa — There
is almost as much violence
over the subject of TV violence
as there is in the shows them-
selves,

Let's be honest about the
subject: We're all a little bit
right and a little bit wrong.

Artistic freedom? There’s vi-
olence in great literary works?
Of course. But that’s not what’s
involved when a network exec-
utive orders injections of fights
and car chases over the pro-
tests of writers and actors.

An audience right to pro-
test? Definitely. But that
doesn't mean any individual or
smail group (in or out of a net-
work) should be able to cancel
a favorite show of millions of
satisfied viewers.

TV violence is the main
cause of violent behavior?
Don’t be silly, That there is a di-
rect relationship, however,
now seems beyond guestion.

First Amendment rights?
Yes. Publishers should be able

to say what they hke, So should
broadcasters.

But the First Amendment
doesn’t immunize publishers
from tibel actions. It doesn't
mean they can practice mis-
leading advertising. Nor should
it protect broadcasters from
damages — or other limita-
tions on harmtul programs.

Why not just turn off the
TV? Come on. A porno theater
can argue, with some logic,
that its audience knows what's
coming and pays for it. Protest-
ers can be told to stay away
rather than close it down.

But TV's different. It really
is, Television involves a “public
interest” whether or not the
FCC selis out to the industry.

Sets are running seven hours
a day. That's the reality. The
audience simply must be given
some right to affect what
splashes out of the set onto the
kids and the living room floor.
Offering them nothing but the
opportunity to write letters of

protest is not enough

Nicholas Johnson, a former
federal communications com-
missioner, is a teacher and
public lecturer.

Criminals imitate the vio-
lence they see, Someday a
court may permit a victim to
find a network responsible.

Maybe violent programming
could be limited to a pay cable
channel. Perhaps an indepen-
dent hortatory group for broad-
casting could do what “press
councils” do for newspapers.
Publicity and moral suasion
might help satisfy complaints.

So far, however, the industry
continues to insist on nothing
short of totally unrestrained
power to be irresponsible,

Of course product boycotts
risk the danger that skittish ad-
vertisers will avoid all contro-
versy, But s0 long as the FCC
has abdicated, and industry ar-
rogantly insists we keep hands
off “its” programs, boycotts are
the audience’s only effective

response.




THE REV. DONALD WILDMON

Guest columnist

Pressure advertisers
to change television

TUPELO, Miss. — Recently,
after waiching a similar scene
on “The Executioner's Song”
on NBC, Jeffrey Alan Cox of
Hamilton, Ala, murdered his
77-year-old grandfather and
his 72-year-old grandmother by
shooting them each four times
in the head.

Jeffrey Cox had no criminal
- record. Family members and

law officials say they believe
the show triggered the mur-
ders.

The networks’ denial of the
relationship between the dra-
matic increase in real violence
to that on TV is a farce. The
same forked-tongue network
official tells advertisers: “Put
your products on our network
and we will sell them.”

TV is the most effective
means of setling products. And
the networks are ailso seiling
values, morals, goals and other
intangibles.

Network television is domi-
nated by a value system of he-
donism, narcissism and materi-
alism. When there is a public
outcry or the nefworks’ free-
dom of irresponsibility is
threatened, they always fall
back on the lofty principle of
the First Amendment.

It’s not principles networks
are interested in, but profits.

“If you don't like what is on,
turn it off.” Good and fine, If I
don't like crime in the streets,
stay in my house. Thus goes the
narcissistic reasoning of the
networks.

Television is the greatest
educator in our society. What,
then, is it teaching? That if you
want something, you get a gun
and take it. That adultery is an
acceptable way of life. Eighty

The Rev. Donald E. Wild-
mon, United Methodist minis-
ter, is chairman of the Coali-
tion for Better Television,
which has worked for advertis-
er boycotts.

percent of all allusions to sexu-
al intercourse are between
people not married to each oth-
er.

Television is teaching that
vulgar and crude language is
the way intelligent people ex-
press themselves; that hardly
anyone ever attends worship
or takes religion seriously, and
those who do are usually mal-
adjusted hypocrites. :

How can a caring public .
change television? One must
realize that money is the only
common language among all

- invelved — networks, sponsors -

and viewers. While the net-
works don’t care about your
opinion, advertisers do. It's
their money which makes pro-
grams possible. If's your mon-
ey which allows advertisers to
make them possible,

In a capitalistic, democratic
society the most effective
means you have of changing
television is to purchase the
products from advertisers
which sponsor constructive
programs and to refuse to pur-
chase the products of those ad-
vertisers who Sponsor sex, vio-
lence and profanity.

Only when your concern is
felt in the pocketbook of the
sponsor will constructive
change come. Until then, the
story of Jeffrey Alan Cox will
be repeated again and again.

The very foundation of West-
ern clvilization could depend
on what you do or fail to do.




NORMAN LEAR

Guest columnist

Blame the networks
for feeble programs

LOS ANGELES — I have
spent 32 years in the television
business. In the Golden Age of
live television, the accent was
on innovation and creativity
and there was considerable joy
in our work. These days, the
networks' fixation with short-
term bottom line thinking,
meaning instant success in the
ratings, has stifled innovation
,la;d all but destroyed creativ-

-1 -don't know that anything.
new can be said about pressure
groups like the Coalition for
Better Television and The Mor-
al Majority and their cam-
paigns to force TV to reflect
their own narrow view of
American society. Happily,
most Americans seem to be-
lieve that it is television’s duty
to reflect the diversity of
Americans’ religions, races,
viewpoints and life styles.

And yet, io live up to its re-
sponsibilities to the American
people, the television industry
must respond to the millions of
viewers who are legitimately
frustrated with the content and
quality of television.

How many cars smashed
head-on and burst into flames
on TV last week? Do we really
need young women in braless
sweaters running and bouncing
across a set whenever some-
one announces that dinner is
ready? We in the television
business must leave Hollywood
once in a while and talk to our
viewers face to face.

Instead of censoring each
other, we need to listen and
learn from one another. It

Norman Lear, creator of
“All in the Family,” founded
People for the American Way,
which works to protect First
Amendment rights.

would help those .who make
programs to learn firsthand
what frustrates the viewer, and
the viewer would benefit from
learning about our production
problems.

The sort of TV behavior that
Americans find-most.of-

fensive is not necessarily moti- -

vated by the artistic needs of
the writer, director or actor. It
is all too often motivated by the
needs of the three networks to
win in the ratings next Tuesday
at 8:30, an obsession with the -

bottom line that results in a .-

deadening array of shows that
imitate each others’ jiggles and
violence and smarm.

This obsession, possibly the
greatest societal disease of our -
time, more than any other fac- -

tor including pressure groups, .-

is squeezing the creativity and
integrity from our efforts and -
those of most other Industries
as well,

I'm convinced that if we fo- -

cus more on innovation and
creativity over the long term,

the new shows that emerge will -

rate higher because they will
simply be befter. o

If television programs are al-. - .
lowed to reflect a commitment
to the best instincts of writers,
producers, directors and ac-’

tors, they will also reflect the . . -

best instincts of the American
people, in all their glorious va-
riety, complexity and human-
ity. ‘



VOICES FROM ACROSS THE USA/Do you think there is too much violence on TV?

HUEY THOMPSON, 46
Manager
Qakland, Calif.

I'm not at all concerned
about my children watching
too much violence on TV,
They're good boys and they've
never done anything wrong.
My wife and I give them their
values, not the TV. She's more
concerned about it than [ am
betause she’s very religious,
but it doesn't bother me. I love
TV myself. It’s a nice escape.

LILLIAN BOWDEN, 35
Electronic technician
Baitimore, Md.

I'm more concerned about
crime on TV than sex. Just re-
cently, some teen-agers broke
into our home. We've had a lot
of trouble with that. My son
was robbed by some teen-agers
at gunpoint. I know what
they're doing. They're watch-
ingiton TV, acccepting it as re-
ality, then going out and doing
it themselves.

RAYMOND HEIL, 54
Seff-employed
Longmont, Colo.

Parents don’t care about
their children. They'd rather
spend the afternoon at a Happy
Hour, than be close to their
kids. What else can a kid do but
watch TV? A stronger child
would be less susceptible to the
violence on TV than a weaker
“one, but if no one is there to tell
them right from wrong, even
the strong child suffers.

TERRY MAYER, 20
U.8 Army drill tearm member
Alexandria, Va.

1 don’t plan on prohibiting
my young son from watching
TV. Sure, I'll explain to him
that the violence he sees is un-
healthy, but it would be unreal-
istic of me to stop him from
watching it. Cartoons aren't go-
ing to make him a criminal.
There's violence on TV, but
there’s violence in the streets,
too. Why hide it?

JANE McGOLDRICK, 51
Bank manager
New City, N.Y.

It’s already been proven that
too much violence on TV can -
have a negative effect on chil-
dren. It's in their ideas, their
language, and their everyday.
lives. Children have become
passive from watching too-
much TV. I like to see kids de- .
velop hobbies and outside in-
terests. 1 don’t even watch TV
anymore. If's offensive to me. -



HENRY KING, 62
Farmer
Shelbina, Mo.

Violence on TV doesn’t do
¢ children or adults a bit of good.
Fortunately, my grandchildren
don't have time to watch much
TV. They work on their lessons
and they're involved in athletic
programs and church activi-
ties. TV has a way of working
on your mind if you watch it
too much. An idle mind always
means trouble.

SANDY EATON, 14
Student
Nashville, Tenn.

Between homework and
skating, I don’t have much time
for TV and I'm glad I don't. The
violence sends a negative mes-
sage to young people. My par-
ents restrict me from R-rated
movies, but you can’t tell how
violent TV will be until you're
actually watching it. f don’t
mind them restricting me. 1
don’t want to see it anyway.



When the World Future Society
assembled to find today’s solutions to
tomorrow’s problems, we climbed
aboard Spaceship Earth . . .

By Gina Maranto

I hen [ arrived at the Sheraton Washington Hotel for
the opening ceremonies at the Fourth General As-
sembly of the World Future Society, the central air
was in overdrive. It was a hot. humid Sunday after-

noon, typical of D.C. weather in July. In a cordened-off area in

front of the registration desk. waited several dezen luggage-
strapped people. “Futurists.” 1 noted, were capable of being
late.

Several thousand on-time futurists, meanwhile, were weaving
through labvrinthine chreme and mirror corridors, dressed in a
bewildering array of styles. There were people wearing polyester
three-piece suits, people wearing bleached Levis. Summer wool
pinstripes, Indian-print cotton dresses, digital watches. long hair
and beards, Birkenstock sandals. high-heeled open-toed shoes,
khaki sherts, close-cropped hair and clean-shaven faces. Was
this Berkeley, the boardroom. or the boardwalk?

On my way upstairs to the press room, I crossed paths with a
pigtailed little girl wearing espadriiles. She was yelling up to a
compadre leaning over the mezzaning rail above. “You have ¢
get your briefing packet from the press room.” the girl shouted,
very harried. “Then you’ll know everyihing vou need to know.”
Her compadre contorted himself against the rail. “But where,”
I he plaintively asked. “'is the press room?”
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In his own way, that perplexed eight-year-old had asked one |

of the main questions that the Assembly was supposed to answer:

Given that there is information in the world, how does one get
| access to it? More important, with the proliferation of se-called
| communications technologies—cable television. video, com-
" puters, fiber optics. direct transntission satellites, and a horde of
permutations and combinations thereof—wfio will have access
to what information? And what will they do with both access
and information?

I toe, of course. had to find the press room. And then I had
to wade through a flood of information. to learn that the theme
would be communication. with 600-plus speakers and 3,200-0dd
participants. Over five days. there were t0 be several dozen
symposia and seminars. nightly “Paper Fairs” (where authors
would discuss and defend their notions), and 290 90-minute ses-
sions in which artists, computer specialists, corperate long-range
planners, economists. educators, full-time futurist networkers,
military advisors, professors—and others—would attempt to scope
out the role that communications would play in times to come,
In the process. they would attempt to forecast the fate not only
of societies. but also of humanity and life itself.

I made my way to the opening ceremonies through a maze of

branching corridors. atria. and areas with too many exits to the




" Sheraton Ballroom. It was garpantuan. badly lit. and two-thirds

full. About halfway up the aisle. a row of vellow-shirted children.
including the espadrilled girl and compadre. fidgeted and chat-
tered. Thev were reporters for the Children's Express newspaper,
and twe teenage staff members were having a hard time mar-
shalling the restless ones. A petite blonde in braids flipped the
conference volume open and read aloud. =~ *The future of the
arts is one that will be modified and undoubtedly impaired by
the technological society in which we live.” 7" Slapping the volume
shut. she repeated with worldly exhaustion. = *‘Undeubtedly im-
paired.” ch, I can tell I'm not going te like this.” [ wasn't at all
sure whether she meant the next 50 vears or the next few days.

WFS president Edward Cornish took the podium. Cotnish, a

i powdery-looking man. has written that the Society’s purpose is

to further the “creation of & world future network that can pro-
vide a basis for the global wisdom we desperately need to manage
our planet during this period of convulsive change.™ [n his open-
ing speech. Cornish reiterated that message. and said it was the
task of futurists (the society boasts close to 40.000 members in
80 countries) to find solutions to the world's problems, and to
use new technologies to help people understand their options.
He admonished the audience. " Your task is urgent and important
because the real changes that will lead us to a sustainable plan-
etary future won't happen openly. but in the hearts and minds
of people. You should take vour task seriously, but enter into
it with a festive spirit.”

Several items in that brief speech were to re-echo throughout |

the conference. First, Cornish used the global “we.”
speaking in terms of “our planet,” “our options.” and “what we
must do to solve our problems.” This usage reflected the view
(not a new one) that we're all in this thing together and that the
life of. say. 4 lesser bureaucrat in India has a bearing on the life
of an autc mechanic in Montana. and vice versa,

Then. the term “sustainable future.” “Future.” as the word
was used at this conference. did not always mean tomorrow and
the day after. but referred to a pervasive system of organization.
{Capitalism. or nation states, or Roman Catholicism, to name a
few. are such systems of organization.) A “sustainable future,”
then, meant a system able to last for a long time, without de-
stroying itself or life in general. (Of course. precisely what such
a system would entail depended upon the perspective of the
speaker imagining it. and perspectives varied.)

Finally. in Cornish’s speech. there was the notion that people
working tegether. “thinking globalv. acting locally,” to use a
phrase coined by the late René Dubos. can change the world for
the better. There are several assumptions here. One, that those
with power, whether governments or individuals, must eventu-
ally give in to the will of the people. And, two, that access to
information gives people power. And, that an individual's free
determination of his acts is the most desirable condition of human
life,

At this peint. however. many futurists diverged. Some wanted

communications technelogies—computers, satellites, tele-
phones—waould bring about worldwide democratization. In this
way, current economic and political systems would become ob-
solete. giving way to holistic, organic arrangements. Others, though
desiring much the same end—democratization—did not either
anticipate or want current systems to wither. Governments. they
said. are necessary and have simply to adapt.

always |

“Man.” the soft-spoken George Gerbner began his keynote |
speech. “is an animal who lives in. of. and by his fantasies. He |

is a storytelling animal.” Gerbner, dean of the Annenberg School

[s 1984

COMING TRUE!

S Text vear would be just an-
Nother vear if 1t weren't for
George Orwell's novel 7984,
that nightmarish vision published
in 1949, Are Orwell's predictions
coming truc? Here is a checklist,
— Big Brother. The ruler of
Oceania. his enormous face gazes
out from posters hung everywhere.
“BIG BROTHER IS WATCH-
ING YOU." the posters proclaim,
and Big Brother sees evervthing.
He is also infallible, and is kept
thal way by the Ministry of Truth
{Minitrue). at which Winston Smith
works. Each day Smith is given
copics of obsolete news articles,
books. and speeches that need 1o
be rectified. For instance. when Big
Brother makes a speech predicting
a Eurasian offensive. but the Eur-
asian front remains quiet. Smith has
to “rewrite a paragraph of Big
Brother's speech in such a way as

to make him predict the thing that
* had actually happened.”™ All cop-

ies of the original speech are then
destroved. 1n this way Big Brother
18 Never wrong.

—— Daoublethink, which enables
most citizens to accept such blatant
contradictions. A form of “reality
control.” doublethink allows one
“to be conscious of complete truth-

fulness while telling carefuily con- -

structed lies.”™ This process makes
possible the three Party slogans:
“Waris peace. Freedom is slavery,
tgnorance is strength.” Unfortu-
natelv, Winston Smith finds him-
self unable to practice double-
think; hec is thus guitty of
thoughierime, an offense punisha-
ble by the Thought Police in what-
ever fashion thev choose.

. Newspeak. a language in
which unnecessary words are de-
stroyed, thus diminishing the range
of unneccessary thought. For in-
stance. Smith gets this assignment:
“times 3.12.83 reperting bb day-
order doubleplusungood refs un-
persons rewrite fullwise upsub an-

T . ; i tefiling.” Translated into less
individual freedom worldwide, and believed that easy access to |

efficient standard English: ~The
reporting of Big Brother’s Order
for the Day in the Times of De-
cember 3rd 1983 is extremely un-
satisfactory and makes references
1o nonexistent persons. Rewrite it
m full and submit vour draft to
higher authority belore filing."
— A new. efficient way of deal-
ing with crime: vaporization. The
Party needn't waste time putting
criminals on trial; the Thought Po-
lice simply arrest offenders. kil

them, and have their names struck
from any records. The offender be- |

comes an unperson and the offense
ceases 1o exist.

— Development of new crimes:
thoughicrime. 10 cnsure good-
thinkfu! citizens, and sexcrime, to

ensure that all of a citizen’s vital !

energies are focused towards the
good of the Party. instead of being
squandered in selfish pursuit of
pleasure, And to make sure that
neither thoughicrime nor sexcrime
goes unpunished. there is face-
crirne. Mavbe the Thought Pelice

' can’t always catch you in the act of

criminal thoughts or pleasures. but
they can always fall back on the
old standby: they don't like the look
on your face.

. T'wo-way television. the bet-

. ter to monitor Party members. Each

morning Smith is awakened by his
television, which turns on auto-
matically and orders him and everv
other citizen to take part in “the
Physical Jerks.” the morning cal-
isthenics. When Smith does not
quite touch his toes in one exer-
cise. the television screams at hin:
= 6079 Smith W! Yes, you! Bend
lower. please! You can do better
than that.” ™ No one can change
the channel or turn the TV off,

— A new balance of world power |
that ensures perpetual peace:
through continual war. The three

world powers—QOceania. Eurasia,
and Eastasia-~keep their econo-
mies humming by waging war
against one ancther. It hardly mat-

ters who s fighting whom—OQceania
has allied itself in the past with |

Eastasia against the brazen enemy
Eurasia, and has switched its alli-
ance 1o Eurasia to fight Eastasia.
The point 15, an enemy is vital.
— New socioiogical advances.
such as the 60-hour work week and
the public hangings of prisoners of
war: as well as breakthroughs in

the arts, such as the novel writing :
machine and the *“versificator” (or

songwriting machine); and new |

forms of community activity, such :
as Hate Week. (Tt is supplemented

by the daily Two Minute Hate )

If you don't see these develop- |

ment$ by next year, though, you
can't relax yel—this might be a

¢ ¢checklist for 1985. For at the start

of the novel, when Smith writes the
date in his diary, "he did not know

with any certainty that this was :
It was never possible |

1984, ...
nowadays tc pin down any date
within a vear or two.” —PR
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TRENDS

L |
ARome report “Limits to
Growth™ had questioned
whether the planet could supply the
resources—food. water. energy.
clean air. sheer breathing room—
needed to support continued growth
of population and industry. De-
mographer John Kantner doesn’t
question that such inherent limits
to growth exist. He just doesn’t

decade agoe. the Club of

" reach the point where resources are

. stretched to the breaking point.

Kantner. who heads the popu-
tation dynamics department of the
Johns Hopkins School of Hygiene
and Public Health. sces birth rates
plummeting around the world—in
east Asia and southcast Asia. in
Costa Rica. Chile. parts of the
Caribbean, The situation in less
developed countries, he declares.,
“is more aptimistic than we could
have thought ten vears ago.™

Countries along China's perim-
eter were first to record a drop. Tn
places like Korea or Taiwan, says
Kantner. “they’re not squeamish
about telling their people what to
do."” In other countrigs, industrial
and urban devclopment sent hus-
bands off to the cities for work.

leaving their wives alonc back in
the villages. Family planning pro-
arams have also helped.

Not that population won't. for a
time. continue to climb. According
to World Bank and U.N. esti-
mates. & century from now there

the globe. “There is @ momentum

© to population growth.” Kantner

says—"sort of like a flvwheel that
stores energy.”” Youthful popula-
tions. a legacy of once-high birth
rates, produce new babies. Thar,
combined with a precipitous de-
cline in death rates since World War
IT. means it may stll be scveral
generations before world popula-
tion levels off.

When it does. there will be far-
reaching side effects. Until re-
cently. demographers spoke of a
“population pyramid™ in which the
young are markedlv overrepre-
sented: for instance. [ndonesia’s 135
million people in 1975 included

but less than half that many be-
vween 30 and 35, [n more “ma-
ture”” Japan. on the other hand. a
population roughly the sume as [n-
donesia’s had only 10 million peo-

ple in its under-3 category—aboul

VI

will be about 10 billion people an -

think world population will ever '

about 23 million younger than 5, :

—
POPULATION

the same as the ning million in its
30-35 age group. As development
proceeds, savs Kantner. Japan’s

tvpe of “slab-sided™ pattern is what -

the world is coming to.

The consequences of this new
pattern? One can be seen as the
U.S. debates what to do with the
Social Security system. now (hat
proportionately fewer young peo-
pie suppoert a growing elderly pop-
ulation, What Kantner calls "z dif-
ferent opporturity structure™ in the
working world may be another.
marked by more second carcers. He
even sees high LS. divorce rates as
an almost inevitable by-product of
these demographic trends: a low
birth rate yields fewer children to
“hold the family together ™ Living
apart becomes more affordable.

And as populations shift. savs
Kantner. the world's geopolitical
landscape is changing. Migration is
making Germany more Turkish,
Britain more Pakistani. the United
States more Latin, And “hetero-
geneity.” he comments, means
problems.” Meanwhile. the slow-
ing of growth in the West, coupled
with continued growth for the next
few generations in the developing

- countries. could mean “an entirely

new world"—in which nations like
India. Indonesia. or Brazil will be-
come powers o be reckoned with,

—RK

of Communications at the University of Pennsylvania, thinks that
art, medicine. statecraft. law. and the rest are fabricated through

| three sorts of stories which intertwine to shape the world: stories
about how things work (fiction), about how things are and were
{news and legends). and about values and choices (sermons.
instruction. commercials).

In pre-Industrial society. Gerbner said. ritualistic storvielling
was a “centralized. stylized, institutionalized, socializing ele-
ment.” During the Industrial era, now passing, the printing press
and its issue. the book. weakened the ritual. “A book, an en-

capsulation of knewledge.” explained Gerbner. “could be smug-

gled across hitherto impenetrable boundaries.” Now able to com-
municate over long distances of time and space. storytellers received
information about other societies. Conscious of different inter-
ests, they began to break up narratives and tell tales from mul-
tiple points of view.

Today. Gerbner said. in the post-Industrial age. the cycle has
come full-circle and stories are told mainly by television. Akin
to the storytelling of the pre-Industrial age. TV is “an instrument
of mauss ritual.” Americans watch, on the average. 6% hours of
TV a dav. They have few programs to choose from. Conse-
quently, this “tribal religion' is able to convey an extremely
homogeneous and limited set of stories to a great nomber of
people—stories about a world that is shown as male. white,
middle-aged. and crime-ridden.

Cable TV. video. direct transmission satellites. and computers
offer a way out of such a worid. Gerbner feels, because they
give viewers more choice and more chance for control. Instead
of being run by distant corporations. such channels might be
collectively owned and locallv operated. " The question to ask
" about these new communications media.” he concluded, ~is not
"Will they make our offices more efficient?” but “Will they make
our humanity more efficient. humane, equitable. and peaceful?’
We should ask about the stories we’ll be able to tell and weave.
Will they enrich and diversify. or limit and confirm inequities?
As we construct our future communications networks—which
determine how we are able to tell stories—we define ourselves.™

The lights came down. and for the next 12 minutes—it seemed
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Photegraph of the residents of the world, Missing: Wong (China). Lambert (U.S.A.),

Gonzales (Mexico).
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longer—we were bombarded by a multi-image presentation on |




communications technology, prepared not by WFS but by the
National Audiovisual Society. A Star Wars-type soundtrack, dec-
ibels too loud. accompanied fast-cut stills of gleaming equipment.
smiling workers. absorbed students. vivid charts. A voice-over
narrative offered a paean to technology. In the future techno-
logical sacietv, the naccator boomed, everyone will have ac-
cess to information via computer. satellite. teleconferencing.
picturephone™. No one will commute to work: they will “tele-

Pcommute,” hooked up to offices by phone and computer. Shop-

ping will be done right at home. too. Through cable television,

‘video. interactive television, entertainment will take on whole

_new dimensions. As mankind gains “ever greater” ability to

acquire, manipulate. transport. deliver. and duplicate informa-

» tion, all human life will be enriched. People will begin to realize

their true potentials! A triumphant crescendo. Magenta and char-
treuse images machine-gun across the screen, The thing was over.
as were the opening ceremonies,

M, Dayv Two. near the entrance, someone was handing
out flyers. They proved to be a warning: "BEWARE
THE REVENGE OF PROMETHEUS." Its diatribe
was compellingly senseless:

[f you believe this conference is anvthing but a huge psyche-
delic brainwashing session, read the program again. . . . The
futures movement is the 20th century update of the Roman
Empire’s bread and circuses policy for social control in a period
of collapsing living standards and population. . . . As the popu-
lation was decimated by waves of plagues. famine, and the in-
fertitity resulting from the popularity of homosexuality. the in-
famous Roman sporting events were expanded unti! they
occupied almost as much time as do reck'n roll. television.
video games. and parapsvchology lads in the life of a Futurist
today.

1 decided to take mv chances and headed for Session 1i01. a

i seminar on “Images of the Communications and Information

Era: An Overview,”

Willis Harman. already speaking as I squeezed into the au-
ditorium. is a sanguine-complexioned professor of engineering
and economic svstems at Stanford. and a senior social scientist
at the Strategic Environment Center of SRI International in

* Menlo Park, California. As I found a space on the floer. Harman
was saving. “The future of the globe depends on our reevaluating

our situation. We're moving into a time when a major fraction
of our workforce is going to be engaged in the processing of

linformaticn and the creation of technology to handle that in-

formation. But I think we need to ask ourselves what all that
technoiogy and information is for. We've been very good up
until now at answering the "how-to" questions—how to put a man
on the moon, how to split the atem—but we haven't been so

‘good at the "what for’ questions. It's important to realize that |
economics and technology aren’t goals. but tools.™

Harman was taking up where Gerbner left off, with talk of
assessing values. He went further and pinpointed two currently
accepted assumptions which. he insists. must be discarded if there
is ever to be a global society.” One. the assumption that people
can be defined by their role in the mainstream economy. In the
past 30 vears. Harman said. people have stopped thinking of
themselves as people. Instead. they consider themselves “con-
sumers” or specialists. Partly as a result, he argued. economic
logic has been the prime shaper of society-—but economic im-
perative isn't a suitable basis for social decisions. Though Har-
man believes people should rise up and insist that economic legic
is no longer legitimate. he also hinted that the current system.
“kept going in large part by armaments production.” will even-

AN ARTIFICIAL

PANCREAS?

i can tell the computer to prepare

= magine this: You are one of the
I 1G million Americans who have
diabetes mellitus, the disease in
which the pancreas (ails to produce
enough insulin to control blood
sugar levels, Yet vou need no in-
sulin shots. nor is your diet re-
stricted. Instead, a three-inch.
pancake-shaped device has been
implanted in your body. [t contains
a microcomputer. a ten-year bat-
tery. and a vial of insulin: vour
doctor has programmed the com-
puter t@ meter out vour insulin over

a 24-hour cycle. In addition. you

for, say. a “"light snack.”” (Ac-
tuallv. vou punch a code number
on a control box.} And the implant
gives vou exactly enough insulin to
take care of a light snack. just as
vour body should do. The com-
puter records blood sugar fluctua- !
tions and can deliver the records
o vour docter over the telephone:
if necessary. the doctor can repro-
gram vour implant. Your insulin
comes in a highlv concentrated form
developed especially for this de-
vice. You gao in to the doector’s of-
fice every few months for a refill.

This device is called a Pro-

. grammable Tmplaniable Medica-

tion System, or PIMS, and it 1s not
a daydream. Used to deliver in-
sulin, it is already working well in
dogs. A variety of ather applica-
tions are being developed by a team
of engineers and seientists at the
Johns Hopkins Applied Physics
Laboratory and physicians at the

Johns Hopking Medical Institu-
tions. {This is the same team that
developed the first rechargeabie
cardiac pacemaker in 1973.))

The first human PIMS implant
will likely call for release of mor- |
phine into the spinal fluid. to re-
lieve intractable pain in cancer pa-

. tients. In this application. as with

the “artificial pancreas.” a key fea-
ture is that PIMS can deliver such

- a finely calibrated dosage. With di- |

abetic patients. for example. blood
sugar level would never swing far
from normal—thus perhaps elim-
inating seme of the long-range ef-
fects of diabetes such ay blindness
and cardiac problems. In pain pa-
tients. the pain would never be al-

lowed to grow unbearable.

Another advantage of PIMS is
that it can deliver a drug straight
to the affected organ. as well as 10
the blood system as a whole. Thus
it may eventually prove a good way
to deliver cancer chemotherapy to
a particular organ, such as a kid-
ney. Cancer drugs are engineered
to kill cancer cells. but they injure
all cells, causing side effects like
nausea und hair loss. I thev could
be released slowly. steadilv. and in
minute amounts directly into the
affected organ, the effect on the
cancer should be maximized. the
side effects minimized,

The obvious question: Could a
microcomputer be programmed and
equipped to detect. say. a rise 1n
blood pressure {or drop in blood
sugar) and respond appropriatelv?
Yes. it could, and such a device.
the SAMS—Sensor Actuated
Medication System—is now in the
planning stage, Here, voudon'tor-
der the device to respond to “light
lunch™: it knows vou need the in-
sulin and delivers it accordingly.
“The likelihood that continuous
automatic control of blood pres-
sure can be achieved is high.” savs
APL’s Robert E. Fischell, inven-
tor of PIMS. SAMS might zlso be
effective for hemophilia. recurring
blood clots. and various diseases of
the nervous system.

—William Buchanan
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tually collapse. “In order to have a world economy that continues
to grow as it has over the last 20 years or so. we would have to
create one billion jobs by the end of the century. Where are
those jobs going to come from?”

The second outworn assumption: War is an acceptable means
for solving international problems. “*“War is impractical and crazy.
It's obsolete,” said Harman. Like The Fate of the Earth author
Jonathan Schell, he sees nuclear war as the end to civilization
as we know it. “There’s no way we can feel secure as long as
world peace is based on the balance of terror. And I think. as
does Schell, that there can be no solution of the nuclear dilemma
with the present economic and political configuration. There's

. no solution short of reinventing the world. Non-proliferation

measures mereiy buy time. They may not buy very much time.”

The aside. if we don’t blow ourselves up first,” was made
again and aguin by various speakers. Buckminster Fuller said it.
Russell Peterson. president of the Audubon Society, said it.
Nearly evervone threw it in as a subclause somewhere——with the
notable exception of Herman Kahn, head of the Hudson Institute
and proponent of the winnable war theory.

As Harman finished, I burried upstairs to Session 1109, “Com-
i munication for a Sustainable Society.” There, Russell Peterson,
who is also chairman of the Global Tomorrow Coalition, echoed

as a measure of productivity is blind. Whether a country is pro-
" ducing carcinogens or rice doesn't make any difference in the

of life.

“What determines quality of life? Well,
say that the opportunities for life and quoality are reduced by
" putting toxic chemicals into the environment. or by blowing up
the world some afternoon.” The bulge of laughter subsided and
Peterson continued. "I think work is one of the things that de-
' termines the quality of life. It’s hard to find a human being who
doesn’'t want to have a job. And yet we have huge numbers of
people unemploved in this country. My own feeling is that we
ought to give available jobs to those least able to compete for
them—the rest of us could take care of ourselves.” At that,
Peterson sat down to enthusiastic applause.

Then Peterson, Lester Brown {president of Worldwatch In-

Harman's theme, the inefficiency of economic logic. “The GNP |

. GNP. Where it does make a difference. though. is in the quality |

[ think we can certainly

THE FUTURE ACCORDING TO DISNEY

become is Epcot Center. a spec-

offer thumbnail histories, rapidly

o yal Dlsney S greatest
. ‘ \ ? dream.” the Experimental
Protetype Community of

- tual,

Tomoerrow (EPCOT), has opened
to an expectant public. EPCOT was
an idea that absorbed Disney dur-
ing the last years of his life. Almost
20 vears in the making. EPCOT
was initially intended 1o be what
its name implies: an experimental
city. master-planned by the engi-
neers of the imagination—the 1m-
agineers.

According to Walt's vision, in
EPCOT private enterprise could
demenstrate its ability to solve to-
morrow’'s problems, using an ac-
inhabited city as laboratory.
inspiration.
COT was to be a city without slums.
unemploved. or political ma-
chines. a city to which science and
technology could be applied in an
innovative and experimental way.

. Perhaps even more importantly, the

" officials.

cily was 10 inspire new science and
technology to emerge from the
wellsprings of private initiative.
For this purpose Disney ac-
quired a huge parcel of land near
Orlando. Florida and scught {and
received) the cooperation of the
Florida state legislature and local
But the concept has
evolved away from Disney’s orig-
inal idea. Even a complaisant Flor-
ida legislature and Disney show-
manship could not turn a town of
living people into an experimental
prototype—one without politics and
some measure of self-determina-
tion. A community cannot be en-
gineered as if it were a transpor-
tation system. What the dream has

and showcase, EP- !

ture World through Spaceship
. Earth.
. sphere. weighing L5 million pounds

tacular. billion-dollar “educational
entertainment park,” Part of Walt's
plan. however, EPCOT as a show-
case for the latest technology. has
been retained by Disney’s heirs.

The heart of Epcot Center 1s Fu-
ture World, a striking collection of
architecturally intriguing pavil-
ions. Each pavilion has a corporate
spensor. and each pavilion sends
out bastcally the same message, self-
described as “celebrating the lim-
itless potential of science. industry
and technology in creating 4 better
tomorrow, " Better living through
chemistry. and physics, and bioen-
ginegering,

The visitor first encounters Fu-

a huge shining geodesic

and towering 180 feet above the
entrance. Inside. the Bell System
has helped mount an 18-story, spi-
ralling trip through time, during

tions is Colorfull) presenicd using
audio-animatronics {robotic ani-
mation) and electronic special ¢f-
fects. Other pavilions, on motion
{General Motors). energy (Exxon),

which the history of communica- ‘
1

and imagination {Kodak), use sim-

ilar approaches,

With all the showmanship in these
very popular pavilions. the “ex
perimental™ concepts have been

bringing the audience from pre-
history to the present. with only
the most perfunctory nod to the

future—au car shaped like a tear- -

drop. a recreaticnal vehicle thatin-
flates for nse.

There is one exception. Perhaps
the pavilion closest to Disney's

original concept is The Land. ;

shunted aside. The show-exhibits
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TV ‘reality’:
Impact of
distortions

SLOWLY BUT surely, the world is dis-
covering George Gerbner, the University
of Pennsylvania scholar who is perhaps
the country's greatest and most objec-
tive authority on the impact of television.

Newsweek magazine's Harry Waters
recently featured him in an ambitious,
provocative report that appears to be
kicking up considerable reader reaction.
It seems that folks really do care about
the scholarly matters he is pursuing.

Gerbner, who is dean of his universi-
ty's school of communications, has stud-
ied thousands of television shows and
characters and has questioned
thousands of viewers. Some of his con-
clusions present a devastating in-
dictment of prime-time TV. The fact that
Gerbner is no knee-jerk, TV-hating
snob—and even appreciates much of
what the medium has done—makes his
findings doubly disturbing and credible.

Gerbner has found, for example, that
TV crime makes people more fearful of
their world, that it stereotypes women as
subservient to men, that it- shows the
elderly to be less powerful, less healthy
and less numerous than they are.

Blacks, Gerbner observes, are shown
to be generally inferior to whites. It's
true; even "Benson” played by the
talented and proud Robert Guillaume,
began as little more than a servant.

Occupaton-wise, Gerbner finds ordi-
nary blue-collar workers greatly under-
represented while high-powered profes-
sionals, such as doctors and lawyers,
dominate the prime-time landscape. And
Gerbner notes that poor nutrition and
heavy aicohol consumption are the norm
among TV characters, yet most of them
remain trim and healthy.

In short, TV is lying through its cathode
ray tube. Males aren't superior; blacks
aren't inferior; the elderly are the fastest
growing group in America: and bad food
leads to bad health

Many of us have been ranting about
prime-time distortions for years, but what
makes Gerbner's views most fascinating
are his added findings that heavy TV
viewers believe such lies and garbage.
Gerbner has found that people who
watch television for more than four hours

Robert Guillaume [left] and Danny Thomas in a scene from a recent “Benson”
episode: TV is lying through its cathode ray tube.

Ron
Alridge

TV-radio critic

a day—about 30 percent of the popula-
tion—tend to share prime-time's de-
cidedly distorted view of reality. And
that's people in general, not just chilg-
ren, imbeciles and grade-school
dropouts.
. It you are a heavy TV viewer, you
probably think the world is meaner and
more dangerous than it is, that young
white males are about the only folks who
do anything worthwhile and that the best
kind of work you can do has something
to do with law, medicine or one of the
other professions. You also probably
think alcohol is a lot more popular than it
is. And nothing that George Gerbner or |
can say to you is likely to convince you
that your views are distorted; television is
a lot more persuasive and pervasive
than TV criticism and scholarly research.
Compounding this most serious prob-

- lem is_a near-total abdication of respon-

sibility by society’s major -institutions of

N

social change -and opinion swaying.
Most newspapers don't even cover TV,
and when they do, they tend to dwell on
gossip and fluff. Most scholars don't
treat the medium seriously. Classroom
teachers are only now getting serious
about helping their students come to
grips with the tube. Hollywood producers
seldom worry about anything beyond
their individual shows and the ratings
they get. Meanwhile, the commercial
networks keep claming that TV is a
mere mirror of reality.

it would help if the networks were less
defensive. After all, it's their world, too.
For starters, each could assign someone
the sole responsibility for worrying about
the collective impact of all TV program-
ming. not just a single show or a single
network. Such a person could get a
better idea of what Gerbner is talking
about and perhaps solve some of the
problems he cites.

| have yet to find anyone on a network
payroll who is responsible for taking a
truly broad view of TV. Until such a
creature comes into existence, there will
be no one who has both the power and
the knowledge to solve some of
television's most serious problems. Ul-
timately, the TV industry itself will be the
worse for such malevolent neglect. So
will the rest of us.

Ron Aliridge appears weekdays in Tempo.
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‘Viewpoint’ takes passive look at
TV’s effect on real-life violence

By Carol A. Crotla
Herald staff writer

f“Steries of vioclence bombard us where we eat,
sleep, live, grow up and grow old, as never before,”
ABC anchorman Ted Koppel began. “Television is
nhock-a—block full of violence and our lives are full of
television.”

On that heady note, ABCs “Viewpoint” late
Thursday night began its 1%-hour wrestling match
with an issue of our day: Does the violence we see on
television, in entertainment and news programs,
spawn violence in the real world?

A panel of eight experts, sitting in Washington,

D.C., and Manhattan studios, talked live with host
K@ppei who was sitting in a filled auditorium at the
University of Miami. They struggled gamely, and much
100 politely, over the main topic as well as the astute
guestions posed by the Miami audience. When the dust
had settled, the point seemed to be a rehash of that old
joke about the guy who tells his doctor, “If hurts when
1 do this.” “So don’t do that,” the doctor says. Koppel
and several other panelists came to the conclusion that
if vou don't like violence omn television, don’t waich
viclence on television.
. ABC is very proud of “Viewpsint” -- a recent
‘Alfred 1. duPont-Columbia University School of
Journalism award-winner — which provides a much-
needed forum for public criticism of television news.
In past sessions, “Viewpoint™ has dealt with such issues
as invasion of privacy by news organizations and
television pews coverage of foreign affairs. The
panelists for this goround included George Gerbner,
dean: of the University of Pennsyivania’s Annenberg
Sehoolof-Communications;
director of social research; Rudclph Giullami, U.S.
associate attorney general;, De. Thomas  Radecki,
¢hairman of the National Coalition Against Television
Vicolence; Roy Danish, director of the industry’s
Television Information Office; Peggy Charren, presi-
dent- of Action for Children’s Television; John
Corporan, senior vice president of New Vork’s local
WPIX news station; and Eric Sevareid, former pundit
and now consultant for CBS.

Most of the program was an uﬁenﬁaghiemng baitle

of vague research statistics — Radecki claiming “800

different scientific studies...overwhelmingly show
that there is a direct causal relationship” between
television and reallife violence; Danish countering
that “two-thirds of media specialists and scholars see

very. little or no importance in television’s role as an

Adncitor of viclence.” Several panelists chose the middle
‘ground, saying that even though there may never be
conclusive proof that television viclence causes actual
violence, it can’t be good for us — Giuliani called this
line of thought “common sense.” There was common
sense from Charren who said parents should control
the-type of television their children waich.

And vet, there was no winner on the real question:

Lon.
CAbitng nep

Can we say that television causes an individual to want
to commit a crime he otherwise might not commit?
Radecki claimed this was so, but Danish pointed out
that while criminals sometimes mimic crimes they've
seen on television, they already were predisposed fo
committing some kind of anti-social act. ,

As the wrangling inconclusively went on into the
wee hours, CBS pundit emeritus Sevareid, half-dozing
during most of the show, rumbled awake in the closing
15 minutes to ask, “Can I make a general comment,
Ted? It seems to ine that we fend to look at problems
like crime and violence like artichokes — they're
supposed to have a heart cause. They’re not artichokes,
they’re onions.’

{Camera switched to audlence where heads bobbed
in approval)

“They’re nothing but layers,” Sevareid continued,
obviously pleased with the way his vegetable theme
was developing. “Maybe television viclence is one of
the layers of this business of violence, but I would

1 Satu,

think it’s a very mmor one.” ‘
(“I’s probably one of ‘the most apt comments I’ve
heard on this subject,” said Giuliani afterward)
The only problem, of course, was that Gerbner had
made a very similar point — sans the veggie motif —
five minutes earlier. “I think there’s too much scape-
goatmg going on,” Gerbner said. “Television is such a
pervasive instrument, we often attribute to it all the
ills of society. Television does make a contribution to
the kind of violence that is committed, but it is by no
means the major contribution. Jobs, sounder families,
equal opportunity, no more stupid wars here or abroad
— these are the things that contnbute to a sense of
violence and lawlessness.”
Nevertheless, Gerbner talked about telewsxon 8

““mean world syndrome ‘in which the world is shown

as far more dangerous than it actually is. Though it

may not cause an mdw;dual io comxmt a crlme

“Vaewpg nt’ ’B 5, Cc! 3

Dr. Alan Wurtiel, ABRCs.
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‘Viewpoint’

Gerbner said, it does teach viewers a stiff lesson in how
to be a victim, which has made our population more
parancid than it need be.

Regrettably, there was no outline of just how many
shows were considered violent — gratuituously or
otberwise — or whether the number of violent shows

‘had decreased or increased fronr past decades. There

was no clear distinction made between real violence
reported on nightly teievision news and the violence in
entertainment shows. There was no way of evaluating
the panelists’ expertise or the validity of the statistics
they so freely gquoted. This confusion, however, is only
mirrored by the attitude of the American population:
Correspondent Richard Threlkeld reported at the
outset the results of an ABC poll, which found that
while seven of 10 Americans feel there is too much
violente on television and two-thirds believe television
violence is harmful to society, six of 10 said television
violence doesn’t bother them personally.

Hovering over the discussion and cowing the
panelists was the ghost of censorship. One of the best
questions of the evening came from a gentleman who
posited that there was so much violence on television
because the American people hke it and that fact is|
reflected in_the high ratings.—~

“The problem is diversity and choice,”

have to get it off the air.’ The fact is, censorship is
_probably worse than any kind of content on television.
" But what the broadcasters are not domg is providing
enough choice.”

The best part- of the show was the audlences

questions, which, under Koppel's strict supervision,|:

were thankfully short and provocative. To the question
of whether exposure to television viclence might
become a trendy criminal defense, Giuliani answered
no, it would not be a recognizable defense. To the
assertion, by one woman that television prejudices
blacks by always showing them as criminals, Radecki
responded that the proportion of television crime
committed by blacks is no higher, and may be slightly
lower, than in reality. :

‘Koppel, as zlways, was a marvel of dlsmphne
cracking the whip if any questioner or panelist began
wandering off the topic path. He even snapped old
Eric around once.

Charren|,
responded. “When we talk about violence like this, it|
always sounds like the next statement will be, ‘And we|’

But Koppel's simplistic conclusion that television is
above all a democratic institution, and executives
respond best when viewers change the channels, was
something of a, well, Kopout. As news director
Corporan pomted out, news organizations sometimes
do lead with a gory story to catch viewer attention. If
violence racks up hefty ratings points, the American
audience clearly has an appetite for it. The decision of
bow much of this type of programming to dish out lies
with the discretion of the men running the business.




Prime-time TV presents distorted i |mages

By Bruce Shawkey
Of The State Journal -

Imagine a world where men out-
number women 3 to 1, where only 10
. percent of the population are blue-col-
lar workers and where people exist
+ almost entirely on junk food, yet man-
age to remain slim and beautiful.

That's the world of prime-time
television. And according to George
Gerbner, professor of Communica-
tions at the University of Pennsylva-
nia, the average American household
is bombarded by this slanted world
614 hours every day.

“The world of prime-time televi-
sion is hopelessly skewed,” said Gerb-
er, addressing the Madison Civics
Club Saturday at the Inn on the Park.
“And the more we watch it, the more
‘we tend to believe that the world
really is that way.”

. For the past 15 years, Gerbner and
a team of researehers have analyzed

N rscongin

S’%h{e J&b(irh a./€

1,600 prune-tlme prog'rams and 15,000 -

characters and found the world of
prime time quite different from our
own,

“Six times every hour on prime-

time television, someone either com-

mits a crime or is victimized by a
crime. For children’s programming,
the figure is 25 times an hour.”

. Gerbner found that only & percent
of the characters injured in prime-
time TV ever require medical atten-

-tion or hospitalization. And when a

doctor does enter the scene, he or she

character, able to cure the fallen hero
in a single eplsode

One of prime time’s blggest in-
sults, according to Gerbner, is its por-

'trayal of the elderly, “When they are:
cast, they are usually portrayed as g

helpless, - * innocuous, powerless-
characters who usually end up bemg
victimized. What an injustice to the-

fastest-growing group of people in the .

3//51/1?9';3}

world — people who are more vigor-
ous, have more power and who are
Imore healthy now than ever before.”

" What happens to people who tune

-into a world where crime occurs 10

times more than it does in real life?
Gerbner and his colleagues found
t 46 percent of heavy TV viewers

{those who watch more than four

very serious” concern in their own

%‘?urs a day) rate fear of crime as a
ves, while only 26 percent of light

jewers rated crime that high.

nse of paranoia, fear-and hopeless-
gess and a willingness to accept
rime as a reahty of life as portrayed
television,” said Gerbner

‘Gerbner said television is not only
medium, but a life style Research
ows that television is 50 much a
rt of daily rhythms that people se-
1¢ct programming by time of day
ather than by the actual program.
three: networks are keenly aware

&«’rf?bzm ‘f

) '] “The portrayal of crime creates a
is usually portrayed as an omniscient .

of this fact, said Gerbner, and so they
package a series of programs known
as “prime time” designed not to pre-
sent reality, but to present a package
of entertainment that hopefully will
beat out the other two networks for
the almighty ratings.

“What we're seeing here is a pri- -
vate ministry of culture, controlled by
three men, all of whom are corpo-
rately appointed and who decide what
will and what won't be aired,” he said.

Gerbner said he did not blame the
state of prime-time TV on any one in-
dividual, nor did he indicate that tele-
vision was the sole cause of our misp-
erceptions. He did say, however, that
prime-time TV does contribute to
them.

. He urged listeners to become ac-
tively invelved in the programming

“process, warning that simply turning

the TV off only denies that the prob-

iem exlsts



MADISON CIlVICs CLUB
MADISON. WISCONSIN

s O \\\\\Q&%}

TTRDeES N s &\QK\D «—es)

BNERCNG NN ceceny e Deves ANt K
: X : > = s

NS | DESNDE, AT SRe. TR

- Qf ) S ~

e OnSs NN TR S, \%\\w \Sjave 3

. N BOCOES 2, @vaec\cx_\éf@ QA Qj@\\@@ —

Cj-;e; O O VB SONE- S\Qg&@@@ %xgisgﬁ\&ig\)j
RN e s
e s TGO, SRESS SH

= QN

NENIECI =

B INN Qs edesnes> o0
Cohe =D ORGP @ fi&\ev@ Y

%@‘(\*\T\e o - : _ /QQQQSQSQ‘D R C»:Tc:d:%‘\
N

TR Q‘QI\QD 3\§CSQQ< C\\\ N L o @\X\Q‘
=B ARRNS O\ D DSOS N R S AN
TR O |

@%\ C NS CQ\C}%\QR‘\

ERONG \

N D ~
N e S -~
= SR S = T P SN TSR
< )

e SN TN ceNQ -

> \x\\:‘_\jQ_CX\\\Q&\N\“*” ———.




J.l
By Jan Geborsam
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“IR. may fmal!y topple Ewmg ml the cayote may cook - -
the roadrunner’s goose — the shows may end, but thexr o

" influence will last.
" Thousands of television stones seep into the minds of
millions, nurturing a ragtag political perspective with a

- power that is just beginning to be debated, according to -

Dr. George Gerbner, 63, professor of communications and
Déan of the Annenberg School of Communications at the
University of Pennsylvania.

He predicted recently before a Dutchess Community

College audience in the Town of Poughkeepsie that the
‘control of television, which he likened to a pre-industrial

~religion, will become as much a political 1ssue as arms .

“tontrot and education,
* “We find out what the norm is, what we think realityis

— We acquire our standards, our yardsticks by which we .

judge ocurselves and other people — by telling stories,”
~Gerbner said, ““Whoever tells most of the stories of the
culiure really controls that culture.”

" Television's godlike cast of characters offer a “world-
.view,” Gerber said, which teach audiences their place in

society. It shows them how social types behave and =

what their opportunitics are for success or fajlure. -

The lesson is taught in part by omission — by underre- '

presenting the young and old, women and minorities from
television's scheme of things. ’

"Gerbner knows because his team of anaiysts has been

- serutinizing a week’s worth of televxswn characters and
their behavior for 15 years,
A variety of organizations, including the American
Medical Association, the President’s Commission on the
- Causes and Prevention of Violence, the U.S. Office of Edu-
cation, have funded thorough examinations of each char-
acter — his sex, color, profession and behavior, the theme
of his show, the number of times he kisses a girl or smacks
her and whether he finally ends up somebody s victim. No
stone is left unturned.

“Every drink that J.R. takes is recorded,” Gerbner

seid.

The companion surveys, which his department con-
ducts, show that an individual’s outlook is directly geared
to his amount of television viewing. Heavy viewers are
more resistant to change, and more likely to endorse the
status quo which they see on television. -

Heavy viewers said they were less likely than light
viewers to vote for a 4 woman who was well-qualified &0

be president, for example, and less likely to disagree with

the statement that & woman is happiest at home w1th her
children.

Heavy viewers were also likely to agree with untrue-

statements that the elderly are less numerous and vngor-

ous than they were in the past.

" “The more you waich, the more you think hke & conser-
" vative — guestioning the rights and liberties of other

people — the more you demand services like & liberal,

although, paradoxically, you think taxes are too high

— and at the same ume, you call yoursel! a moder-
Cate’

These attitudes spring from the way people are por- _

trayed on the tube.

Men outnumber women three tu one in prime time, six
to one on the news and 12 to one in children’s daytime
programming. The proportion of women and blacks on

- television is one-third of their proportion in American
society, the proportion of Hispanics is less than half. The
elderly are represented least of ali.

Poughkeep3|e Journal 3/28/1983
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“They're almost out of sight and practically out of mmd ”
he said.

Viewers, parncularly hildren, conclude that these un-
-derrepresented groups face a restricted set of opportuni-
ties, he said. “You grow up thinking you have less than
your share of opportunities in [ife. This is how we perpetu- .

-ate an unequal and unfair basic conception of human

I

abilities and opportunitizs.’”

Violence, which occurs six times per hour on prime
time, and 25 times per hour during children's daytime
programming, provokes aggression on a low level, he
said. More frequently, it cultivates insecurity and a fear

- of victimization. The routine depiction of a mean world

encourages viewers to sezk protection and acceptrepress--
lon in the guise of security, he said.
It's no secret that television strays far from the com-

fnonplace. Gf television’ : 300 major characters, 44 are in -

law enforcement, 33 are criminals, 12 are doctors, six
are lawyers, three are judges and one is a scientist.
Children, who frequently see members of the world’s most .
elite professions, tend to know more about being a brain
surgeon than they do about their parent’s jobs, he said. '

“They know very little about service and blue collar
;)ccupanons that 60 percent of them wxll have to fol-
ow."

Eating and drmkmg NCCUrs on telewsxon about nine
times per hour, but the characters rarely sit down for a
balanced meal, according to a study that was partly com-
missioned by the Ameriran Medical Association.

The consequences are rarely shown, which encourages
complacency about health and the powers of medical
science, he said. About iwo percent of the women char- -

-aclers on television are overweight; -while six percent of

the men are overweight. Less than one percent show any

ill effects from grinking,

American television, o! course, could readily offer other

- fare, il its funding structire were changed. As it stands,

' txon

“television is, in effect, run by a private ministry of cui-
ture,composed of profit-minded executives whom the pub-
“lic does not know, he said. Production is geared to appeal
to the largest common denominator, using conventional
mmges, to-offer advemsers the g'reatest number_ of

" viewers.

The key éompetztors‘ AB(. NBC and CBS, have st.ream-
lined their production to cut costs, so that actors perform

_ for dozens of unrelated sequences at once, without know-

ing the story. If the show palls, specialists are hired to add
violence or slapstlck &s. an “mdustnat mgredzent

_Gerbner said.

Alternative fundmg, whether t.hrough taxes, federa!
grants or other means, could create a greater variety of
programs, reflecting values which ultimately can be de-
termined only by public conserisus, he said.

“It would be refreshing tv hear “This is not for you. Why
don’t your turn it off and do somethmg ‘else?’ instead of

. hearing *Stay tuned.’”

. Turning it off entirely is an zmplau31b1e solu-
*There are s lot of compelling attractions in lives
that are otherwise not so rich, where there used to be a'lot

- <of boredom. It's unfair to say you can turn it off —

you can't. You live in a world where 93% of 1,000 peaple are

" ‘watching — are part of the over-the-air ritual. In a real

S€nse, you ¢an no more turnit off, than hold your breath in

k‘ polluted air.

“The way to change it is not to look down on people who
are monopelized by it — but to see how we can enrich it,
how we can make it more diverse, .. how we can-in-
crease through it the dreams that heal.” ’

A reading list about television is available. Write:
_ George Gerbner
- Dean, Annenberg School pf Commumcahons

University of Pennsylvania

Philadelphia, Pa. 19104,



In the National Coalition on TV Violence’s latest report, “Hill

Street Blues™” averaged 11 violent acts an hour.

Detective Mick

Belker, piayed by Bruce Weitz (l.), comforts a wounded fiim star
(Lec Rossi) in an episode of the highly acclaimed NBC series,

Tv group fears
rise in violence

By DIANE MERMIGAS

If this season’s limited spring
series and the descriptions of
pilots in development for fall
are any indication, the three
commercial networks will opt
for a quick way out of declining
audience shares and program
ratings next fall via more action
adventures filled with car
chases and fist fights.

However. at least one special
interest group, the National Co-
alition an TV Violence, is call-
ing the potential trend “pro-
graming for profit without so-
cial conscience” and is predict-

ing record levels of prime time
tv violence next season

“We have identified more
high violence series on network
prime time tv so far this season
than at any other time during
the three years we have been
monitoring programing,” said
Thomas Radecki, a Southern [i-
linois University School of
Medicine psychiatrist and foun-
der of the Champaign, I1l.-based
coalition,

He said a “high viclence”
program is one that has 10 or
more acts of “physical vio-
lence,” which his group defines

{Continued on Page 19)
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oalition fears increase in violence on tv

{Continued from Page 1)
as “the intentional, hostile use of
force of one person against an-
other.”

However, he said, coalition mon-
itors lend different weight to such
things as an angry push versus an
attempted murder.

The coalition’s latest list of most
violent prime time programs puts
NBC’s highly rated “The A Team”
at the top with 39 acts of violence
an hour, replacing ABC's “The Fail
Guy,"” which has 34. (See chart for

the remainder aof the list). lroni-
cally. CBS’ recently canceled
“Walt Disney” averaged 12 viclent
acts an hour and NBC’s highly ac-
claimed “Hill Street Blues”
averaged 11.

The coalition has monitored only
the first one or two episodes of
other limited-run spring series that
have registered a high incidence of
violent acts. These include ABC’s
“Renegades” (42), ABC’s “High
Performance” (26) and CBS’ “Wiz-
ards & Warriors” (19).

Although ABC doubles each of
its competitors in the number of se-
ries it claims on the coalition’s list
of top 20 {which includes six of
A.C. Nielsen Co.'s 20 most popular
shows this season), Dr. Radecki
said he is concerned about what
apparently will be a gravitation to-
ward more series violence on all
three networks next fall.

He believes that the only way it
can be countered is if Congress re-
quires the networks to air messages
“warning the viewers of the poten-

Action from ‘T. J. Hooker’

Tv’s most violent

This i5 the latest list compiled by the Natonal Coalition an TV
Violence of lhe most violent network prime time shows. The coalition
rales the shows according to number of violent acts an hour.

Per

Show Network  Hr.

1. The A Team NBC 39
2. The Fall Guy ABC 34
3. Tales of the Gold Monkey ABC 31
4. Voyagers NBC 30
5. Gavilan NBC 27
6. The Dukes of Hazzard CBSs 23
7. Greatest American Hero ABC 22
8. T.J. Hooker ABC 20
Simon and Simon cBs 20

10. Magnum, P.I. CBS 19
ABC Monday Movie ABC 19

12. Knight Rider NBC 18
13. The Quest ABC 17
Matt Houston ABC 17
Hart to Hart ABC 17
NBC Sunday Movie NBC 17

17. Fantasy Island ABC 16
18. ABC Sunday Movie ABC 15
CBS Saturday Movie cBS 15
CBS Sunday Movie CBS 15

21. ABC Friday Movie ABC 14
22. Tucker's Witch CBS 13
23. Wait Disney CcBs 12
24. Powers of Matthew Star NBC 11
Hill Street Blues NBC 11
Cagney and Lacey CBS 11

27. Devlin Connection NBC 10

tial harm that can come from
watching violent entertainment.”

Dr. Radecki's coalition is prepar-
ing to petition the Federal Com-
munications Commission and Con-
gress on the matter and continues
to wage a letter writing campaign
against top advertisers of prime
time violence.

Harvey Shephard, senior vp-
programing for CBS Entertain-
ment, said his network continues
to refrain from action series with-
out strong characters, relationships
and humor,

ABC has jumped into the new
wave of series action drama this
spring with “High Performance,”
which has placed 40th in the sea-
son-to-date ranking of programs,
averaging a 15.8 rating, 24 share to
12th-placed “The A Team’s” 20.2
rating and 30 share. (Rating is the
percentage of tv households, and
share is the percentage of tv house-
holds with sets turned on.) Action-
embellished series in development
for fall include CBS' “Crossfire”
and “Savage of the Orient,” NBC’s
“Manimal” and “The Naturals”
and ABC's “Rolling Thunder,”
“Masquerade” and “Automan.”

Tredding the fine line

Stephen Cannel, whose credits
as a producer include “The Rock-
ford Files,” “The Greatest Ameri-
can Hero” and “Ten Speed and
Brown Shoe,” is the creative force
behind “The A Team™ and at least
two series pilots in development
for the fall. Although he believes
that tredding the fine line between
titillating action and gratuitous
violence in series could become an
issue in the fall, Mr, Cannel said he
continues to create series according
to his own values and instincts.

“I don't set myself as an expert
on this. It's very hard to know how
much to listen to special interest
groups, especially when they can't
be more specific about what they
are identifying as violence, I'm
certainly not on a campaign te

bring more action or viclence to
television, and I'm certainly not
selling clones of The A Team’ to
ABC or CBS,” he said.

Mr. Cannel said that on the basis
of the coalition identifying his lat-
est prime time series as the most
violent show on tv, he will “take a
look at what we're doing before we
begin production for the fall.
Maybe without changing about
what works in the show, we can
eliminate some of the action they
are objecting to.

“l made a gentle, fantasy ro-
mance with no violence titled “The
Quest’ that the crities ripped to
pieces and that viewers didn't take
a look at this season. I'd like for
somebody to explain that to me if
people really are all that concerned
about seeing more nonviolent
shows on television,” he said.

The bottom line

The bottom line of his action
shows is that “no one gets hurt,”
Mr. Cannel said. “In the case of
‘The A Team,’ that is more in the
fantasy realm.”

Ralph Daniels, vp-NBC broad-
cast standards, agreed that because
“The A Team" is a fantasy styled
show (although it is based on the
realistic premise of a soldier-of-
fortune team of former Vietnam
veterans who tackle impassible
crime-fighting tasks), the limit of
acceptable action can be stretched.

“The audience is in on the game
and is looking for plenty of action
when they tune into ‘The A Team,’
but not for the same kind of vio-
lence they might periodically see
on a show like ‘Hill Street Blues,” "
Mr. Daniels said. “l1 don’t see a
trend this fall.”

Stephen Bochceo, executive pro-
ducer of “Hill Street Blues,” said
he attempts to use “real life violent
acts” selectively in the series. “We
deal more with the philosophical
and psychological consequences of
that violence more than with the
act itself,” he said.#



Battle lines drawn
over impact of tv

By CHARLENE CANAPE

George Gerbner, the soft-spo-
ken dean of the Annenberg
School of Communications at
the University of Pennsylvania,
does not appear to be the type of
person who could anger any-
one. But with each report Mr,
Gerbner writes, tv executives
from coast to coast feel their
blood pressure rise.

Mr. Gerbner’s studies con-
cern the impact of tv on peo-
ple’s attitudes and opinions.
After more than 30 years of
studying tv, Mr. Gerbner is in-
volved in perhaps one of his

most testy tug of wars with the
tv networks, whose programs
he contends are dangerously out
of touch with reality.

The National Institute of
Mental Health relied heavily on
Mr. Gerbner's work for its 1982
report on tv, The report, re-
leased in two parts in May and
October, endorsed Mr.
Gerbner’s so-called “cultivation
theory™ that tv influences a
viewer's attitudes. The report
also found a causal relationship
between tv violence and aggres-
sive behavior.

All three tv networks critic-

{Continued on Page 19)




Battle lines drawn in fight over tv’s impact

{Continued from Page 1)
ized the institute report and ABC
went a step further. In February,
ABC sent to its affiliates and mem-
bers of the academic community a
booklet that attempts to counter
the institute’s conclusions.

The ABC booklet has touched
off another round of controversy
between the networks and sup-
porters of the institute report. Mr.
Gerbner said institute researchers
are 50 upset, they are preparing an
open letter to answer ABC's
claims. Mr. Gerbner called the
ABC booklet reprehensible. “It
picks up everything that is good
for them. It's a blatant attempt to
provide nothing but propaganda
for their point of view,” he said.

Alan Wurtzel, director of news,
developmental, and social research
at ABC, said the network had two
purposes in releasing the report.
“Our affiliates were getting criti-
cism—including many newspaper
editorials—that was unfounded
and they were asking us for a re-
sponse,” Mr. Wurtzel said. “We
also wanted to get the academic
community to look at the research
and evaluations. Cur report shows
that there are serious shortcomings
in the NIMH report.” ABC has not
released the report to the press or
to the public, but a copy has been
obtained by Errctronic MEpia. The
32-page ABC report includes a re-
buttal of the four main points in
the institute study plus a discussion
of ABC's policies.

In addition to finding a relation-
ship between tv violence and ag-
gressive behavior, the institute
study also found evidence that a
clear consensus exists among most
researchers that tv violence leads
to aggressive behavior, a point the
ABC report disputes.

The NIMH study’s other two
conclusions have their roots in Mr.
Gerbner’s research. Mr., Gerbner
served as a member of the NIMH
advisory committee, a relationship
ABC has cited as a conflict that un-
justly influenced the report,

Citing work done by Mr.
Gerbner, the institute report said
the amount of violence on tv has
remained high during the past 10
years. But ABC points to a recent
study by the CBS Office of Social
Research as evidence that violence
has gone down. The major differ-
ence is the manner in which vio-
lence is defined in those reports.

Mr. Gerbner’s definition

Mr. Gerbner's definition in-
cludes not only serious and realis-
tic depictions of violence, but also
comedy and slapstick, accidents
and acts of nature, such as floods,
earthquakes and hurricanes. The
CBS study excludes those.

Mr. Gerbner’s contention that tv
can influence a viewer's attitudes
and opinions, cited by the NfMH
report, has been attacked vigor-
ously by the networks. Mr.
Gerbner said a viewer who
watches a lot of tv may develop

misconceptions about real life
based upon what he sees on tv.
These misconceptions include:

® That the majority of U.5. citi-
zens are doctors. lawyers or enter-
tainers. In fact, most—60%—toil as
blue-collar and service workers.

® That women are the minority
sex and that most of them do not
work outside the home. In fact,
women are the majority and 50% of
them now hold outside jobs. But on
tv, women are mare likely to be
working in the laundry room
rather than in the board room, Mr.
Gerbner said.

® That the viewer is in danger of
becoming a crime victim every
time he leaves his home. On tv,
more than half of the characters in
prime time are involved in a vio-
lent confrontation. Yet in the real
world, less than 1% of people be-
come crime victims,

® That the elderly are a vanish-
ing breed and that most of them
are helpless and senile. In fact, Mr.
Gerbner said, the elderly are the
nation’s fastest growing age group
and many of them lead highly pro-
ductive lives.

Network executives acknowl-
edge Mr. Gerbner has studied tv
longer and written on it more ex-
tensively than anyone else, But
that doesn’t keep network execu-
tives or those conversant in polling
techniques from disagreeing vehe-
mently with his methodology.

“Thaose of us who know anything
about polling and sampling start to

climb the walls,” said Paul M.
Hirsch, an associate professor of so-
ciology, the Graduate School of
Business, University of Chicago.

Although Mr. Gerbner commis-
sions many surveys, some of his in-
formation comes from existing
studies done by Arbitron Ratings
Co. or another polling organiza-
tion. As long as a survey asks the
respondent whether he watches tv
and if so how much, Mr. Gerbner is
able to identify that person as a
light or heavy tv viewer. From
that point, Mr. Gerbner can study
the person’s other answers to de-
termine how his opinions may
have been affected by tv.

‘Got different results’

Tv executives have several
problems with this method of re-
search. “He picks out those ques-
tions that he feels relate to tv,” said
Barbara Lee, manager of research,
design and implementation for
CBS. “When different people went
in and selected different questions
that they felt were symbolic of tv,
they got different results.”

Mr. Wurtzel of ABC said: “Dr.
Gerbner has a theory which is fa-
scinating, but it’s not a scientifie
fact. His surveys do not take into
account age, sex, race or where a
person lives. The way he classifies
a heavy viewer varies. Sometimes
it's someone who watches three
hours of television, other times
four or six. In addition, Dr.
Gerbner does not have any sense

Phote for ELectronc Meow by Reonn Gladis

GEORGE GERBNER
Claims tv programs are dan-
gerously out of touch with reality

of what the person watches.”

Mr. Gerbner, however, tosses
aside such eriticisms. “It shows that
they have not really read my re-
search,” he said. “We do control for
other variables, such as demo-
graphic elements, such as other
media, income, location and the
major variables. which are always
income and education.”#
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This Man Watches
TVioraLiving..

He Doesn't Like What He Sees

by MARY ALICE KELLOGG

HEN GEORGE GERBNER,
Ph.D., watches ancth-
er situation comedy on
television, he is seldom
amused. Noris thissober, intellectual

people watch TV, the more they tend
to perceive older Americans in unfa-
vorable, negative terms. This is so
because anyone past 50 on television
islikelytobeconfused, silly,evendot-
ty—and, invariably, powerless.

Dr. Gerbner has been a researcher

who appears most frequently—and
who gains the most—on TV. More
than half of TV’s dramatic popula-
tion is between 25 and 45 (the age
group that in real life buys the most
products). On TV, only 2.3% of the
fictional population is over 65;in real

critic entertained by sagas

life, the figureis 11%.

about quarreling rich fami-
lies or daredevil detectives.
The fact is, Doctor Gerbner
ia not too happy about any
of the shows programmed
for prime-time viewing au-
diences, and he suggests we
all do something about this
condition,

Who is this professorial

Dr. George Gerbner is one
media expert who believes
you can change the way
TV dominates your life.

s There’s an abundance
of younger women for older
menonTV, butthereareno
younger men for older
women. And women on TV
“age” faster than men, be-
ing consistently castinroles
that decrease romanticpos-
sibilities.

s Older people, especial-

critic and where does he get

lymen, areless likely topor-

off with high-minded viewpoints? To
begin, Dr. Gerbner, at 63, is dean of
the University of Pennsylvania’s An-
nenberg School of Communications;
and quite possibly, he has watched
television with a more critical and
energetic eye than anyone in Ameri-
ca.

For all these reasons, the doctor is
regarded as aleading social critic and
a video pioneer. Indeed, he is genu-
inely concerned—and a little dis-
turbed—with the ways television
(the industry) portrays our society.
Further, he believes that we all are
responsive to television’s distorted
and inaccurate portrayals.

For example: The more young

Mary Alice Kellogg is a New York-based
free-lance writer and editor whose work
appears in TV Guide, New York, and
Harper’s Bazaar. She also lectures on
mediaissuesand owns two TV sets which
reqguire frequent dusting.
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for 15 years and his provocative find-
ings have prompted wide publicity
and even some superficial soul-
searching withinthe industry. Yet, he
states that precious little has been
done to change T'V's gross distortion
of the way Americans truly live their
lives . .. and sadly, nowhere is this
more apparent than in the way TV
represents men and women over 50.

In 1979 Gerbner and his colleagues
published a landmark study on TV’s
image of mature Americans. These
findings, culled from carefully ana-
lyzed videotapes of 1,600 prime-time
programs involving more than 15,000
characters, should be enough tomake
most older viewers downright fu-
rious. They raise some very basic
questions about how theimage of old-
er Americans is shaped by business.
Among the more startling Gerbner
conclusions:

® Age is a strong determinant of

tray serious roles than younger men,
and they are much more likely to be
cast in a comic role as being befudd-
led, powerless, etc.

® Therefore, young people per-
ceiveolder Americansinnegative and
unfavorable terms. Heavy viewers
are likely to believe (based on the
shows) that older people are not
open-minded or adaptable, are not
bright and alert, and are not good at
getting things done.

s The chilling bottom line: “More
oldercharactersaretreatedwith dis-
respect than are characters in any
other age group. About 70% of the
older men and more than 80% of the
older women are not held in high
esteem or treated courteously...
and a much larger proportion of alder
characters are portrayed as eccentric
or foolish.”

Evenmore alarming is the fact that

things have not changed much since
CONTINUED
PHOTOGRAPH BY ANDY LEVIN/BLACK STAR






COVER STORY .-

the study was completed almost four
years ago. Dr. Gerbner muses upon
the reasons, while sipping a cup of
thick black coffee which he brews in

his offices overlooking the University
of Pennsylvania campus in Philadel-
phia. The office is light, airy, yet
crammed with books, framed litho-
graphs, and posters—and has a
steady stream of students and profes-

sionals seeking his counsel. For Dr.
Gerbner, the reasons older Ameri-
cansaren’tgivenrealistic representa-
tion on television have nothing to do
with their abilities or age: “The prin-
ciplereasonfortheneglectisamarket
orientation that judges people by
their pocketbooks. It’s who buys the
most; and the people who buy the
most, the prime market, are judged to
be younger than 50.”

Gerbner reflects an island of cer-

The All-Time Prime Time Schedule

tainty surrounded by a sea of media
activity. His quiet pronouncement
that things are even worse than we
think, therefore, has added impact.
He explains: “There is a huge differ-
ence, not only in the way older people
areportrayed, but how older men and
older women are portrayed. Older
men may not always get the role of
romantic hero or villain, but older
women—particularly minority wom-
en—are even worse off. They are

Television has had it classic mo-
ments. Just look at the “ideal”
prime time TV schedule assem-
bled by the editors ot 50 Plus [fwe
were tforced Lo spend each evening
from 7:00 to 11:00 in front of the

tube, we would gladly watch these
shows. Some date back to 194%;
many lirst appeared in the 1950s,
TV's so-called “Golden Age.” Sad
tosayv, only five of the 33 programs
are still in their network slots. We

‘ formats perfect for TV, But each
|
i

admit a hiastoward situation com-
edies and variety shows, two

show mirrored its time, catering to
mass tastes, of course, but often
prodding. poking, and shocking
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7:00 7:30 8:00 8:30 9:00 9:30
60 Minutes The Ed Sullivan Show Bonanza
SUNDAY 1968- 1948-1971 1959-1973
Gunsmoke Rowan and Martin’s M A"S'H . The O
MONDAY 1955-1975 LaughIn 1968-1973 1972-1983 Coup
1970-1
. The Mary
The Milton Berle Show Allin Fhe |Love Tyler
TUESDAY 1948-1956 Family Lucy Moore Show
1971~ 1951- 1970-1977 N
The Beverly The Dick Van Maude The Waltons
WEDNESDAY Hillbillies Dyke Show 1972-1978 1972-1980
1962-1971 1961-1966
The Red Skelton Show My Three The Twilight The Carol Burnett Shov
THURSDAY 1951-1971 Sons Zone 1967-1979
1960-1972 195¢-1964
The Jack Dragnet Maverick Dallas
FRIDAY Benny Show 1952-1970 1957-19462 1978
1950-1965
Arthur
Godirey The Jackie Gleason Show The Smothers Brothers
SATURDAY 1952-1970 Comedy Hour
etal 1967-1970
1948-1¢5@ B



usually castin the role of pathetic vic-
tim.”

With mature Americans watching
more television than any other age
group (the national average for wom-
en over age 55 was 39 hours per week
in 1982; for men in the same group, 36
hours), the danger comes in truly
believing that what youseeisan accu-
rate portrayal of the real world. This
is particularly true when the subject
isviolenceand crime. Crime on televi-

sion is present about ten times more
often than it is in real life. Outside of
TV, less than 1% of the population is
involved with violent confrontation,
but 55% of fictional TV characters
are. Fear of victimization can set in,
and set in fast. “Older people think
theworld isalot meanerthan younger
viewers do,” says Gerbner. Moreover,
“older people can become virtually
terrorized because too often the
newspapers, in what they see as a ser-

American sensibilities and some-
times changing the way we think
about ourselves (for example, All
in the Family and 60 Minutes).
You may not agree with our
choices. If so, complete the poll on
theright and mail your answers to:
TVPOLL,50Plus,850Third Ave.,

New York, N.Y. 10022.

Masterpiece Theatre
1970-

Kojok
1973-1978

Columbo
1971-1977

Playhouse 90
1956—-1960

Hill Street Blues
1981-

Mission: Impossible
1966-1973

Your Show of Shows

1950-1954

WHATDOYOU
THINK OF TV?

1. What's your tavorite TV show
of all time?

2. Who ls your tavorite male TV
personallty?

3. Your favorite female TV per-
sonallty?

4. What's the most memorabie
moment you've seen on TV?

5. What's the most disturbing
moment you've seen on TV? _

é. What's yourfavoriie commer-
clal?

7. Your least tavorite commer.
clal?

8. Which program most accu-
rately porirays 50-plussers? _

9. Which program portrays 50-
plussers In the poorest light? _

10. How many hours a day of TV
do you watch?

11. Areyouwlllingtojoina 50Plus
consumer movement fo change
v?

vice, point out crimes against the eld-
erly and really end up reinforcing the
image that older people get from tele-
vision. This victimization syndrome
does communicate itself, and is often
reflected in a higher degree of inse-
curity and fear than corresponds to
the facts. The facts are that older
people by and large are not as vulner-
able to attack and assault as newspa-
pers and television portray. Yet you
can't argue with fear. It becomes an
indelicate matter totellsomeone they
shouldn’t be afraid, because that per-
son can point to so many examples
why he should.”

Following their studies, Gerbner
and his associates have concluded
that television“may well be the single
most pervasivesource of health infor-
mation. Its overidealized images of
medical people leave both patients
and doctors vulnerable to disap-
pointment, frustration, and even liti-
gation.” While this can foster unreal-
isticemphasis onthemiracles of med-
icine, there is another aspect that Dr.
Gerbner believes is of importance to
50-plus people, and that is a form of
cultural denial. “What is being ig-
nored is an entire breed of older
people who are extremely vigorous
and whose problems are more therole
in which they are placed, or forced to
play, than problems of either money
orhealth. And theyare suffering from
cultural deprivation, not from physi-
calorinternal emotional deprivation.
They are being placed in positions,
being looked at and related to as fee-
ble, old men and women.” In Gerb-
ner’s view: “That has an effect on
one’s self-perception. It’s vital to re-
member that social security implies
cultural security as well.”

LTHOUGH this seems a thor-

oughly dismal state of af-

fairs, Dr. Gerbner explains
there are bright spots in this video
world. One of the brighter onesis day-
time programming, notably soap
operas, because “thedaytime world is
a world of interior turbulence and
issues of personal relevance to most
people. Prime time is by and large a
time of macho adventures with a few
situation comedies—and it's inter-
esting to note that when television
deals with a family, it has to be fun-
ny,” adds Gerbner. “The daytime
world is hoth more equitable and

more relevant., There is almost an
CONTINUED
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TV SIDE EFFECTS: ]

'HE GOOD AND BAD NEWS

TV’s pervasive influence on us is
nothing new. But TV hasg less ob-
vious side effects, some good, some
not 80 good. First, the bad news:

® ithiaslow status: As an intellec-
tual activity, TV viewing rates well
below re-reading Proust’s Remem-
branceof Things Past in the original
French and only a notch above gos-
siping on the phone or walking the
dog. It does not have as much
redeeming social value as jogging,
practicing the piano, gardening,
woodworking, doing volunteer
work, or fixing a leaky faucet. TV
has low status because, in this era-of
self-awareness and self-fulfillment,
it doesn’t impreve you.

* i makes you flabby: Dr. Gerb-
ner’s Annenberg School of Commu-
nications reports heavy TV viewing
is not good for your health. TV
addicts are more sedentary, eat and
drink more, and exercise less than
average Americans,

e It makes you feel gulity: TV
viewing may spawn more benign lies
than any topic in the U.S. (money,
sex life, and golf handicaps are pas-
sible exceptions). Ever notice how

the mdmdual who smugiy an-
nounces, “I never waich TV,” in-

variably is able to fill you'in on the

latest installmentof Knots Landing
or Hill Street Biues? A recent book,
Breaking the TV Habit, by Joan
Anderson Wilkins (Scribners), ar-
gues that adults—meore than chil-
dren—deceive themselves about
their TV-addiction; they underesti-
mate their hoursinfront of the tube.
Wilking’ book offers a four-week
agerida to wean addicts from TV:
Week 1, list your complete viewing
schedule; week 2, consciously decide
what shows you’ll watch, why you
watch them, and critically appraise
them afterward; week 3, cut down
viewing to one hour a day; week 4,
turn the set off.

¢ It can be a good companlon:
It’s afact of lifeformany singles that
the T'V set functions as a “second
person” in their home, a friendly if
slightly Orwellian contact with the
wotld at large. Less forgiving social
observers consider this an indict--
ment of 20th-century life,

® |t Is controllable: Not too long

" ago, TV viewers were at the mercy of

‘one-time showing of a special event.

. WOTSe, TV has surpassed newspa-

some faceless network executive in
New York.If hewanted youto waich
‘Bonanza on Sunday nights, then, by
golly, you’d watch Bonanza on Sun-
day. Notanymore. Nowyouca.n vid-

eotape programs for later viewing,.
you can gubscribe to dozens of cable
networks that cater to your every
interest, and with the growth of pay-
per-view TV, you can purchase a

- 6. ils informative: For better or

persforreparting the news. It is fast,
coricise, graphic, Moreover, the TV
caniera now séems able to go any-
where. (There is a negative side to
TV’s “instant riews. Even Walter
Cronkite admitted that TV news is
little more then a “headline” ser-
vice. This leaves-the-print media to
follow up with longer informative
pieces, plus analysis and editorial
comment.)

* Ii's great for sporfs fans: No
doubt. about it, TV is ‘so good at
broadecasting. sports events that
most spectators prefer home view-
ingtothestadium. It may be the one
area where TV ia beyond reproach. -

even man-woman character ratio.
Older people play more important
and responsible roles. They often
have that power to do good or evil.”
Along with that power comes the
power of romance. Those profession-
al observers who monitor daytime
serials report that “autumn ro-
mance” story lines currently have
high appeal and response from
younger as well as older viewers.
Gerbner’s position is that, like any
ritual or “religion,’ television has the
capacity for good as well as bad, and
that more energy should be spent on
making things better. He likes to
stressthe cultural importance of tele-
vision. “For the first time since tribal
religion, we have something that ties
elements of a diverse community to-
gether. Print had a fragmentizing
influence, but television has a unify-
ing influence. TV provides accessand
allows the famous and beautiful and
ugly and notorious to come into your
home every day. It has abolished dis-
tance, it has abolished parochialism.
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Because of it, nobody is ‘out in the
sticks’ anymore. Nobody has to be a
hick; you have the same cultural
experiences via television as people
who live in a penthouse. TV becomes
part of a style of life. If your style of
life is limited, or more remote from
the mainstream, then it becomes a
more important lifeline to the main-
stream. For some older people, the
television set can be the last faithful
companion that never leaves and to
theextent they feelisolated or wish to
be a part of the mainstream culture,
TV becomes extremely important.
But then the question is: Does your
self-image get shaped by what you see
on television?”

Since the industry has shown little
desire to change its portrayal of older
Americans, it would seem that people
50 and older are facing a bleak video
future. Dr. Gerbner says that doesn’t
have to be the case—television can
change if viewers will commit them-
selves to being the instruments of
that change. The fact that TV is guid-

ed by the buying power of the 18-to-
35 age group, Gerbner says, “is not a
fad.” Eventhough mature Americans
make up this nation’s most rapidly
expanding age group, Gerbner says
that demographics won’t force
change. Then how can change come
about? Through the following steps:

e First, write letters—of com-
plaint and of praise—tothe sponsors,
stations, and networks. Show them
you are an active, critical viewer.

® Second, Gerbner states that it is
important to “raise your own con-
sciousness and that of others to the
representation of older people on
television. Discuss it, don't just ab-
sorb it. Form critical viewing groups.
Play this game as you watch: Ask,
“What is the message behind these
characters?’ It’s fun to do and can
make even dull programs seem inter-
esting. Playing an analytical game is
the first step in viewing actively,
aggressively, and eritically.”

® Third, team up with young
people. “It doesn’t matter how youdo



it,” explains Gerbner. “Such rela-
tionships can be a tremendous force.
Help young people form more realis-
tic images of older people. This rela-
tionship teaches young pecple how to
grow older, and alerts them to look at
television portrayals more critical-
ly.l’

e Fourth, look to the schools.
Gerbnerstrongly believesthat “every
school should have a program in criti-
cal viewing, just as they have pro-
gramsinliterature, drama, the liberal
arts.”

# Fifth, form citizens groups that
have “some muscle and clout. Unless
you organize sericusly you’ll just be
related to as the ‘public’ in public
relations. If you have clout, you'll be
related tomoreseriously. Organize on
a national level.”

It is difficult to imagine George
Gerbner curled up in front of the tube
with a cold beer watching Dynasty.
What does he watch for entertain-
ment? This area, alas, is a mystery:
He never reveals what programs he
watches or even how many hours he
watches, wishing to keep his research
business and personal life separate.

“When Iwatchtelevision, Igetalot
more out of it than most people,” he
saysinanobvious understatement. “I
play the critical/analytical game.
Once you begin toplayit, trying tosee
the message behind the message, [
assure you there is no such thing as a
dull program.”

George Gerbner’s own life story
could very well make a prime-time
adventure show. He was born in
Budapest, and still has soft traces of
his native accent. During World War
II, he parachuted into the mountains
of Yugoslavia to fight the Germans
with the partisan forces. Later, after
the war, he tracked down and arrest-
ed a number of high Nazi officials. A
Ph.D. in communications, he has
been married for 35 years to Ilona
Gerbner, herself an accomplished
professional. Her offices—she is a
professor of theater at the University
of Pennsylvania—are housed in the
building next door to her husband’s.
A slim and elegant woman, she is as
dynamic as her husband.

George Gerbner’s pioneering work
has already caused some discomfort
up and down network row in New
York and Los Angeles. But, plainly,
the good Dr. Gerbner intends to con-
tinue his watchful eye and, to all seri-
ous viewers, that is good news. O

Discover the fun and economy of seeing America from your own
Winnebago® motor home.

Set your own pace. Stop where you want. Enjoy the peace and
quiet of a secluded campsite. Or the warm companionship of a
traveling caravan of friends.

In a2 Winnebago, you've got it all. Comfortable beds. A full bath-
room. An efficient galley. A cozy lounge with room for company.
In fact, the only things this home doesn’t have are property taxes
and lawn mowing.

See your Winnebago dealer. With 14 different models to
choose from, including an incredible 22 MPG* motor home, there's
a Winnebago just .
your size.

Mail to: W-AFS
Department 183
450 N. Syndicate
St. Paul, MN 55104

Name.

Address

City. State Zip

THE-UNBEATABLE-WINNEBAGO

*Highway mileage based on prototype U.S. Auto Club testing. Your mileage may vary.
©1983 Winnebago Industries, Inc,




it,” explains Gerbner. “Such rela-
tionships can be a tremendous foree.
Help young people form more realis-
tic images of older people. This rela-
tionship teaches voung people how to
grow older, and alerts them to look at
television portrayals more critical-
ly.l1
e Fourth, look to the schools.
Gerhnerstrongly believesthat “every
school should have a program in crit:-
cal viewing, just as they have pro-
gramsinliterature, drama, the liberal
arts.”

¢ Fifth, form citizens groups that
have “some muscle and clout. Unless
you organize serigusly you'll just be
related to as the ‘public’ in public
relativns. If you have clout, you'll he

I

related tomoreseriously. Organize on

anational level.”

It is diflicult to imagine George

Gerbnercurledupinfrontofthe tube
with a cold beer watching Dynasty.
What does he watch for entertain-
ment? This area, alas, is a mysterv:
He never reveals what programs he
watches or even how many hours he
watches, wishing to keep his research
business and personal life separate.
“WhenIwatchtelevision, Igetalot
more out of it than most people,” he

gaysinanobviousunderstatement. [

play the critical/analytical gamme.
Onceyoubegintoplayit, tryingtosee
the message behind the message, 1

assure you there is no such thing as a

dull program.”

George Gerbner's own life story

could very well make a prime-time
adventure show. He was born in
Budapest, and still has soft traces of
his native accent. During World War
I1, he parachuted into the mountains
of Yugostavia to fight the Germans

with the partisan forces. Later, after

the war, he tracked down and arrest-

ed a number of high Nazi officials. A .

Ph.D. in communications, he has
been married for 33 years to liona
Gerbner, hercelf an accomplished

professional. Her offices—she is a

professor of theater at the University
of Pennsylvania—are housed in the
building next door to her husband's.
A slim and elegant woman, she is as
dynamic as her husband.

George Gerbner’s pioneering work

has already caused some discomfort

up and down nelwork row in New

York and Los Angeles. But, plainly,

the good Dr. Gerbner intends to cen-
tinue his watchtul eye and, to all seri-
ous viewers, that is good news. .
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rin. Dean Takes |

lo{g AtTVsRoeln |
A\ Instilling Cultural Myths

Washington, April 5.

Colleges should provide “‘an ana-
lytical and critical approuch lo;
mass media, especially televisi0n|
viewing” throngh their regular,
courses, according to George Gerb- |
ner, dean of the Annenberg School|
of Communications at the ©. of!
Pennsylvania.

Speaking before the National
Conference on Higher Education in
(Continued on puge 80) |




Penn. Dean

(Continued [rom Ppage | ) e

Washington, D.C. last Sunday (27),
Gerbner discussed the power and
pervasiveness of tv in current so-
ciety and suggested, “We have to
build a fresh approach to the li-
beral arts. 1 define the liberal arts
as those skills and concepts that li-
berate individuals from an un-
questioning dependence on the
immediate cultural environment.”
In the past. he said, this was ac-
complished through achieving liter-
acy, while the tube is the major
route to culiure today.

*“It gives us a highly coherent
mythology," said Gerbner. It does
not, however, represent images of
fairness or the equitable distribu-
tion of resources. It hurts women,
minorities and anyone who does not
subscribe to the most conventional
values. It is restrictive, It tends to
stereotype. It represents a cultural
mainstream which confirms many
of our most damaging prejudices.
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Penn researc

By Dick Pothier
Inquirer Staff Writer

The ABC television network istry-
ing to mislead the public about the
amount and effects of violence on
television, a top University of Penn-
sylvania communications researcher
said yesterday.

George Gerbner, dean of Penn's
Annenberg School of Communica-

tions and one of the key researchers

in a 1982 study of televised violence,
said he believed that a recent ABC
critique of the report bore similar-
ities to the tobacco industry's at-
tempt to rebut medical findings that
smoking is harmful.

“ABC could well afford to use it.
not fight it.” Gerbner said of the
report, which was sponsored by the
National Institute of Mental Health
(NIMH) to update the 1972 surgeon
general’s report on the effects of
televised violence.

The ABC reply singled out
Gerbner's analysis of the amount of
violence on TV, in which Gerbner
concluded that televised violence
had remained high from the 1970s
into the 1980s. Gerbner and other
scicntists who served as advisers
maintained not only that the amount
of televised violence remained high.
but that it was cansally related to a

wide range of clficets — many of
them negative — on individuals and
society.

Gerbuner and the other scientists
sent a letter of protest last week 1o
U.S. Surgeon General C. Everett
Koop, complaining that ABC's rebut-
tal of their findings was inaccurate
and misleading.

ABC’s attack on the 1982 study
came in the form of a report called
“A Research Perspective on Televi-
sion and Violence.” The document,
prepared and distributed by ABC's
Social Research Unit. disputes all the
major findings of the 1982 study.
Gerbner and his colleagues have
been formulating their response

since the ABC rebuttal was issued in
January.

“It is ironic,” said Eli Rubinstein, a
professor in the Schoo! of Journal-
ism at the University of North Caroli-
na and another adviser to the update,
“that 11 years later, when the scien-
tific evidence on the violence issue
is even more conclusive, ABC mis-
represents those findings, ignores
the growing body of knowledge on
other effects of television viewing
and has not fulfilled its pledge 1o
make constructive use of that infor-
mation in program planning.”

The ABC report was a lengthy,
point-by-point attempt to rebut the
findings of the NIMH research.

The ABC rebuttal seid: “Among
many of its findings was the conclu-
sion that a causal relationship exists
between television violence and ag-
gressive behavior. . .

“However, a careful examination
of the research which was used to
support the NIMH position indicates
1hat the evidence does not warrant
such a conclusion. ABC feels, there-
fore, a responsibility to place the
NIMH report.— and other research
regarding television’s effects — into
perspective.”

ABC objected to Gerbner’s “vio-
lence index,” through which he re-
corded the amount of violence on
network television, as “an arbitrary
and idiosyncratic measure which
does not accurately reflect program
content.” The network cocntended,
for example, that Gerbner included
accidental violence or victimization
of humans on television.

Gerbner said his definition of vio-
lence “is the same one used by CBS.
... Essentially, I think ABC is just
quibbling.

her disputes ABC on violence

The ABC statement examines four
specific conclusions reached in the’
NIMH report: whether television vio- -
lence causes aggressive behavior,
whether there is a “clear consensus
among researchers” on the issue,
whether it is true that violence on
television has remained at consis-
tently high levels, and whether tele-
vision cultivates distorted attitudes
and concepts of reality.

In his research, for example,
Gerbner has found that people who
watch a lot of television believe that
there is more crime in the streets
than do people who watch less televi-
sion. The implication is that the com-
mon cops-and-robbers and violent-
crime shows suggest to some viewers
that society is more violent than it
really is. )

The ABC report denies that con-
nection.

Is



Is the violent ‘A Team’s’ populanty a coincidence? -

Hv Gail b]\l\ftf

nquirer Staii Wrer

“The A Team' averages 39 'violent

,\ncm an hour.

*The A Team™ r‘zkad third ()ut of A

73 shows’ last week.
Is there a connection?

According to a recent report issued

by the Nawonal Coalition on Televi

sion Violence, a public-interest
group, NBC's surprise hit show is the
most vinlent series on TV: It is also

the mnsl‘populm‘ new series of the

season.

U The A Team.” which airs Tues:
days at § p.m. on Channel 3, features
the high jinks of a group of outlaW
Vietnam véts who, as one critic
writes, “punch. shoot, connive and
crash their way toward-defeating an
array of villains.”

- It stars George Peppard. but the
cultherois Mr. T. the glitziest gradu-
aje of ‘the School of Musclebound

va/ré’diQ talk i

Guys. With Mohawk Haircuts and
Feathers in Their Earrings.

Do viewers swootr.at- Mr. T's growl,

or'is it the blood and’guts that turn
them. on? )

“I'm convinced that people are not
sceking viclence per se,” says George
Gerbner. dean-of .the University of
Pennsylvania's Annenberg School of
Communications. “They're looking
for a-good story. Most ratings have
little 10 do with the intrinsic merits
of a program. They have 10-do with
nme slots,

“Basically, TV is not 'a selective
vigwing . experience. Most  people
view by the clock. not by the pro-

gram. Vinlence itsclf is not a cause. -

for ratings. In fact, it's 2. way of

saving moncy It's a relatwely cheap,
product. You don't need great actors
or writers. It's mostly mdustrml as-
sembly-type wrmnf'

Good news for Phx]heq fans: "Extra
Inning. ' the postgame show on Chan~

nel 29.1s alive and well. It just hasn bl

run-yet. .

Channel. 29, Wh]Ch has a contract

with the Phils through 1993. has yet
1o run the show in the 12 games it

has broadcast this’season because of

time. constrainis.  According 10 pro-
gram manager Greg Miller. the sta-
tion has slotted 2'» hours for games,
and thus far they've run too:long to
air "Extra Inning.”

“Phillies. Preview.” the pregame
show, will run “on selected games,”:
Miller said.

Taft Broadcasting. owner of Chan-

nel 29. also owns 47 percent of the
Phillies. Too bad it won't budgel

more time to showcase its own prod-
uct in a-town that's crazy for base-
bd”

\ew ‘Hour Mdgdzme co- host Bon
mc Strauss. former reporter at Chan:
nets 6 and 10.1s back in town today to
pitch the show on Channel 3 $ noon
news.

‘Strauss. 41, joined the 'popular
Group W show — syndicated on-145
stations — last month. Working with
a staff of 47, she divides her time
between soft features.and “stories
with a soctal consciousness.”

After 10 years of daily deadlines,

‘her new job is a brecze.

“"We work a month in advdnce
she said in a telephone interview
from Los Angeles. "There's a broader

‘subject range. and more time for

preparation. -I've ‘covered enough
dead-children stories, shootouts and
police brutality cases in my career..

rl”lddv April 29,1983

Philadelphia Inquirer 11-C

Strauss said she had turned down
offers to do network news in the past
becauseshe didn't want to live.out of
a suitcase, She has a son, Evan, 13,
and a daughter. Vicki. 19. A divorcee.
shg has @ steady male companien.

“Hour" is carried weekdays’ at 4
p.m. on Channel 3.
L]

“General Hospital” star Jacklyn Ze-
man has a photo layout and cover
shot in the May- issue of Oui maga-
zine. ... Last week's United States
Football -Liéague broadcast on ABC

- had-a 5.8 Nielsen rating and [6 share.

the third decline in as many wecks.
Still.-it beat NBC's “Sportsworld,”

“Buffalo Bill.”
starring-Dabney Coleman as a flam-
boyant TV 1alk:show host in Buffalo.
N.Y. will premiere in June. ...
WHYY-FM (909} has recceived two

top awards from the Corporation for

Public Broadcasting.

an NBC comedy scrlcs :

Mr. T
‘A Team's' B.A. Baracus
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GERBNER CHARGES COMMUNICATORS
WITH SUPPORTING HUMAN RIGHTS

The people who write a culture’s stories write that
society’s laws, according to Dr. George Gerbner, dean of
the Annenberg School of Communications, University
of Pennsylvania, and guest speaker at PWICI’s Sarah
Awards luncheon.

A culture’s “storytellers’ once were the church and
family, but in today’s mediasaturated world, where
children grow up in homes in which “television is like the
wallpaper,” a typical child will absorb some 40,000 to
50,000 “stories™ a year before she or he can even read.
The values, myths, worldviews and self-images of
America’s children are being created today primarily by
television before these children have had time to build
any sense of self based on the values and realities of
their community, church or family.

Gerbner urged the communicators gathered to honor
the Sarah winners to be aware of this tremendous in-
fluence of TV in our lives and to take a good look at
what kind of images of the world and society it is pre-
senting.

The world of TV is one in which men outnumber wom-
en 3 to 1 {6to | in news programs), children and senior
citizens are practically invisible, women age faster than
men. Gerbner cited some statistics from a recent Screen
Actors’ Guild report, which indicated that women re-
ceived only 31 percent of all acting jobs, black women
receive 6 percent, and Hispanic women 2 percent.

The assumptions about the world made by TV are also
skewed. The world reflected on TV is one of almost
continual violence where minorities and women often
are cast only as victims. Constant exposure fo such
images, Gerbner stated, will only reinforce negative self-
images among women and minorities and increase their
insecurity and dependence.

Dr. Gerbner asked his audience to keep up the struggle

to create positive images 0'1J“ women, minorities and all
groups in the media and to help create more humane
conditions in the world by holding the media account-
able for the environimment they create. As long as women
and minorities are not represented at a level warranted
by their numbers in the population, there will be a need
for organizations such as Women In Communications
and a valuable service for them to carry out.®

. CAREER ALTERNATIVES OFFERS
STUDENTS AND CAREER CHANGERS A
SUMMER INTERNSHIP PROGRAM

College graduates and would-be career changers seeking
a competitive edge in the job market may enroll now in
Career Alternatives’ summer career development and
internship program. This six-month program starts July
5. Immediate applications and interviews are suggested
because of limited class size.

During the initial five-week phase of the program parti-
cipants assess their skills, values and interests and reor-
ganjze their skills for transference to new careers. They
fine-tune their problem-solving and decision-making tech-
nigues, sharpen their resume writing and interview
strategies, and conduct extensive career research. The
bi-weekly seminars are held from 9:30 a.m. to 1 p.m.

The second phase is a four-month internship requiring a
20-hour, three-day week.

Bi-monthly workshops held throughout the intemship
phase of the Career Alternatives program deal with such
topics as time management, communications skills, net-
working and organizational behavior. Furthermore,
guest speakers share their expertise on such subjects as
computer systems, business math and money manage-
‘ment. Counseling is available throughout all segments
of the program.

The concluding week involves two morning seminars in-
vestigating the hidden job market, negotiating and goal-
setting. Participants complete a final resume at this time.®

o e . B o e e o i T e e B e e o e e A

REGISTRATION FORM

MAY PROGRAM

Reservations must be received 3 days before the program. Cancellations must be made no later than 2 days prior 1o the
program. If you make a reservation and fail to show up without canceliing, you will be bilied for the full amount of the
program. To make reservations, call Susan Phillips, 639-6000, or send your check, payable to PWICI, with this form to:

Susan Phillips
Eagleviite Hospirzl
P.O. Box 45
Name
Job Titie and Affiliation Member
Telephone | will be bringing guests. Nonmember




Wide World of Reports

ABC objections to linkage of aggression to TV violence in NIMH report
brings social scientists into contention in novel public skirmish

The perennial question of whether the
depiction of violence on television
caluses aueressive behavior by its view-
ers has sparked an unusual clash among
social scientists. The Amercan Broad-
casting Companies, Inc. (ABC) recently
took public issue with the views ex-
pressed in a National Institute of Mental
Health (NIMH) report Television and
Behavior. A critique by the network’s
social research unit titled 4 Research
Perspective on Television and Violence
argues that research cited in the report
does not support its conclusion that
there is a causal link between televised
violence and aggressive behavior. The
conclusions are “‘unsubstantiated when
subjected to scientific analysis,” the
ABC critique asserts.

The ABC refutation has, in turn, been
rebutted by the seven senior researchers
who served as scientific advisers on the
NIMH report.* In a gloves-off counter-
criique of the ABC document, they
wrote that it reads *‘like a slick brief for
the defense replete with carefully word-
ed misinterpretations, omissions of large
bodies of evidence, and sheer misstate-
ments of faci.™

U.S. Surgecon General C. Everett
Koop, to whom the advisory group ad-
dressed its rejoinder to ABC on 26 April,
directed his own stinging obiter dictum
to the networks in general and ABC in
particular. In the course of remarks on
family violence prepared for an audience
of military physicians, Koop referred to
““the dreadful basket of alleged research
analyses done by ABC. Their pamphlet
is an embarrassment to the social science
research community as well as to the
media.”’

The exchange over the NIMH report

is obviously more than a scholarly wran-
gle over methodologies and the interpre-
tation of data. The discussion has be-
come part of the continuing controversy
about the social effects of television
which seems to be moving toward one of
its peniodic peaks of intensity. The Fed-
eral Communications Commission (FCC),
for example, on 27 April reopened the
record on its docket on children’s tel-
evision, in which violence is a peren-

“Steven H. Chaffee, Stanford; George Gerbner,
Lniversity of Pernsylvania; Beatrix A. Hamburg,
Harvard Medical School: Chester Pierce, Harvard
Medical School; El A, Rubenstein, University of
Narth Carolina;, Alberia E. Siegel, Stanford School
of Medicine, Jerome L. Singer, Yale.

nial issue. And a House subcommitiee
on telecommunications seems likely 1o
propose formation of a pational commis-
sion on children’s television to come up
with recommendations on how to im-
prove it.

The ABC reaction to the NIMH report
seems to be based at least in part on a
network view that if the report’s findings
of a causal link between televised vio-
lence and aggression were accepted as
scientific fact, the public and Congress
would call for tighter restrictions on such
material on television.

The implications of the NIMH report,
in fact, were the subject of a National
Research Council {NRC) workshop in
December. And the House Judiciary
subcommittee on crime tn March made
the report and ABC’s rejoinder the focus
of the first of a projected series of hear-
ings on the influence of the media on
crime.

The NIMH report updates a report
published in 1972 under the imprimatur
of the Surgeon General and titled Televi-
sion and Growing Up: The Impacr of
Television Violence. As the title indi-
cates, the main focus was the effect of
television viclence on children. The re-
port's central conclusion was that the
research then available yielded *‘some
preliminary indications of a causal rela-
tionship, but a good deal of research
remains to be done before one can have
confidence in these conclusions.™

In the new study the key comment on
the effects of violence was

After 10 more vears of research, the con-
sensus among most of the research communi-
ty is that violence on television does lead to
aggressive behavior by children and teenagers
who walich the programs, This conclusion is
based on laboralory experiments and on field
studies. Not all children become aggressive,
of course, but the correlations between vio-
lence and aggression are positive. ln magni-
tude, television violence s as strongly corre-
lated with aggressive behavior as any other
behavioral variable that has been measured.
The research question has moved from asking
whether or not there is an effect 10 seeking
explanations for the effect.

In commissioning its updating repor,
NIMH asked for an analysis of the in-
creased body of research rather than
commissioning new research as had been
done for the original study.

The new report differs from the first in
devoting under 20 percent of its space to
the subject of violence. The balance is

given over to a discussion of other social
effects of television. Emphasis is placed
on the value of television as an education
tool in areas such us health, and ils
polential for “‘prosocial’’ effects.

The ABC reply, however, concen-
trates on the portion of the NIMH report
dealing with televised violence and ag-
gressive behavior. Alan Wurtzel, a psy-
chologist and former academic who
heads ABC’s social research unit, says
that the network decided 1o make a pub-
lic response on the issue because the
press focused heavily on the discussion
of violence in the NIMH report after the
summary volume was published in May
1982.

A main thrust of the 32-page ABC
response is to deny that a valid cause-
eflect relationship has been established
between televised violence and aggres-
sion. The ABC document argues, for
example, that researchers’ measures of
violent behavior are inadequate, noting
that ‘‘it is simply impossible to observe
this kind of behavior in research subjects
on a systematic basis.”’ Researchers are,
therefore, compelled to substitute other
less reliable means such as laboratory
experiments or panel stodies.

Similarly, the use of correlation to
imply causation is questioned. ABC ar-
gues that there may be a statistical inter-
relation between two variables such as
televised violence and aggressive behav-
jor, but in this case, a third variable may
be the cause of aggression. Also criti-
cized is the NIMH report’s reliance on
convergence, that is assuming that cause
has been established when a number of
different studies point in the same direc-
tion. This method is dismissed as unreli-
able because all the studies may share
biases or illogical assumptions that un-
dermine them.

The ABC paper also cites problems
arising from variations in the definition
of violence used by different research-
ers. ABC lakes special exception to the
definition used by George Gerbner and
his colleagues in compiling an annual
**violence profile” of network TV pro-
grams. Gerbner, who is dean of the An-
nenberg School of Communications at
the University of Pennsylvania, is a
member of the seven-member advisory
group on the report. ABC argues that the
definition of violence used in the
Gerbner profiles can include accidents,
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slapstick comedy, and acts of narure and
that this *‘expanded’’ definition results
in talties that distort the amount of “real-
Istic violence.”

In their response to the ABC critique,
the advisers on the NIMH report took
pains to clarify the report’s central point
on violence emphasizing that “"The issue
1s not whether television is the cause of
aggression. As we have already noted,
no responsible researcher makes that
claim. All complex behavior has many
causes. What the research resulis
showed, as NIMH reported, is that tele-
vision is a significant contributor to such
behavior."’

-Replying to ABC’s attack on conver-
gence, the advisers alluded somewhat
testily to the ABC comment that the
“convergence approach led scientists to
the widespread belief that the world was
fat.” The response was, ““Ten billion
doilars are expended annually in the
‘widespread belief’ that advertising in-
duces people to buy products. There is
not a more definitive causal relationship
between advertising on television and
subsequent buying behavior than there is
between television violence and Jater ag-
gressive behavior.”

The major objection among the advis-
ers to the ABC critique was expressed
this way by Gerbner. *'By concentrating
on the violence-aggression issue, the net-
work is insisting on reducing a very
compleX question to a very simple one.
The real 1ssue is not does TV violence
cause aggression,”’ but rather it is *‘the
lessons television can teach.” Gerbner
said, ““The report was an effort to change
the nature of the public discussion on the
subject. The ABC response puts us right
back in the same old rut.”

Neither side is budging. ABC is even
considering issuing a response to the
fiposte from the seven researchers so
that an infinite progress of rebuttal state-
ments seems possible.

The ABC stand gets support from
those knowledgeable about social sci-
ence research in the other major net-
works, CBS and NBC, although not on
every point. NBC’s vice president for
news and social research J. Ronald Mi-
lavsky says that he thinks the NIMH
study was a “‘bad report in the respect
that they went way overboard in inter-
pretation.’” )

ABC contends that the report’s por-
trayal of a consensus among researchers
on a violence-aggression link is errone-
ous. The NIMH finding, however, does
seem to reflect the general views of the
best-known and mosi-published re-
searchers in the field. This includes four
of the advisers—Gerbner, Rubenstein,

20 MAY 1983

Singer, and Siegel. But Wurtzel and oth-
ers suggest that the NIMH's selection of
researchers with established views made
the product predictable.

An alternate view was offered at the
NRC workshop by Thomas D. Cook, a
professor of psychology and public poli-
cy at Northwestern. Cook was asked to
assess the NIMH report for the work-
shop, which was sponsored by the Jus-
tice Department’s National Institute of
Justice.

On the matter of consensus, Cook told
Science that ** Among people who actual-
ly study the subject, my guess is that
close to 100 percent would say that there
is a causal link. But if there is a link. and
t believe there is, it is not so large as
portrayed in the report.”’

According to Cook, people who are
interested in the possibility of change in
television, ‘‘should be looking at the
political economy of the broadcasting
industry. Unless they do that. they won't
know whether leverage exists.”

In respect to prosocial programming,
he asks, “Why should any network do
it?”" The network might get public rela-
tions kudos, but such material would be
“likely to earn low Ttatings, be expensive
to produce and mean foregoing reve-
nues,’” says Cook.

What are the prospects for changes in
such things as televised violence? First
and foremost, discussion of tighter regu-
lation of televised violence invites con-
stitutional conflict. Broadcasters are
protected by the same First Amendment
free speech guarantees as the press.

The government agency responsible
for regulating the broadcasting industry
is the Federal Communications Commis-
sion. Through the years, the commis-
sion’s interprelation of its responsibil-
ities has varied with its membership, but
traditionally the commission has avoided
attempts at direct control of program
content. Congress oversees regulatory
agency activities, but has generally been
reluctant to take action against broad-
casters, a stance usually attributed to an

unwillingness to antagonize the local ra-
dio and television stations which have
grown Increasingly important in political
campaigning.

The 1980 elections brought the FCC a
new chairman, Mark S. Fowler, and a
turnover in membership. Fowler's pen-
chant for deregulation is expected to
influence the commission’s rule-making
on children’s television which is sched-
uled for action by early autumn. Fowler
is a vocal advocate of a *““marketplace
approach to broadcast regulation’ which
he defines as allowing ‘“‘viewer prefer-
ence rather than percentage guidelines or
quotas (o determine the programming
mix on TV.”

Fowler has expressed concern about
the quality of children’s television, but
advocates increased support for public
television programming in the children's
field. And he sees the increased avail-
ability of new television services such as
the Disney network on pay TV as offer-
ing opportunities for improved children’s
programiing.

Mauay observers see the advent of new

technologies—cable, pay television, cas-
selles—as meaning viewer choices will
be substantially increased. But in the
relatively unregulated atmosphere ex-
pected to prevail, they suggest that the
exposure of children to violence and
other objectionable influences are actu-
ally likely to increase.

The networks themselves are operat-
ing in a rapidty changing climaie. A
public interest group identified with the
Moral Majority recently spurred a boy-
cott of products of companies that spon-
sored TV programs with what was re-
garded as too much sex and violence.
Some major sponsors reportedly re-
viewed their TV commitments. The net-
works perhaps have more to worry about
in the implications of a recent survey
commissioned by the National Associa-
tion of Broadcasters. Preliminary ac-
counts of the survey indicated that view-
ers were spending less time watching
network TV, were more critical of TV
fare generally, and thought that pro-
grams showed too much sex and vio-
lence.

Against this background, it is clear
that social science research alone does
not determine public policy on televi-
sion. In its introduction. the ABC cni-
tique notes that **The issue of relevision
violence can be sddressed on two difier-
ent levels: as an objective scientific
question and as a subjective valies is-
sue.”” Change seems likeliest to occur
when scientific evaluation and value
judgments show a strong convergence.

—Joun WaLsH
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plishment since Anatomy of Criticism. Among
them was Frank Kermode, who in the New
Republic {June 9, 1982) judged Frye's skill and in-
genuity in marshalling his arguments to be
“beyond praise.” “I am certain,” Kermode added,
“that we have no living critic who can match Frye’s
intellectual scope or drive. Indeed, he is in some
ways more like the founder of a religion, a Swe-
denborg or a Marx, than a literary critic.”

Although Frye's Anatomy of Criticism made no
direct reference to the New Criticism, it was at first
regarded by many as providing a possible replace-
ment for that waning movement. Frye did in fact
influence the younger generation of literary critics,
and his work gave renewed integrity to such pur-
suits as symbolic criticism and studies of Romanti-
cism. Yet his criticism commanded no widespread
following, and he always had his detractors among
readers who disagreed with his principles. Never-
theless, Anatomy of Criticism ranks with A, Rich-
ards' Principles of Literary Criticisn (1925) and
Rene Wellek and Austin Warren's Theory of
Literature [1949) as a seminal work of modern criti-
cism. “More than any other critic,” wrote the edi-
tors of a recent anthology of contemporary
criticism, “he stands at the center of critical
activity.”

Northrop Frye is a short and stocky man whose
rimless spectacles, shock of gray hair, and massive
forehead give him the appearance of a distin-
guished elder statesman. He has been described by
his students as a warm, generous, and inspiring
teacher and as a trickster at heart, despite a residu-
al shyness that makes him seem aloof and ill at ease
in some social situations. Frye and his wife, the for-
mer Helen Kemp, whom he married on August 27,
1937, live near the center of Toronto. Since Frye
cannot drive, he travels daily to Victoria College by
subway. His leaching and writing leave him little
leisure time, but he enjoys playing the piano and
reading science fiction. Of his compulsive urge to
continue writing, Frye has said, “I've got this damn
monkey on my hack and it won't get off. At my age
. . . time is everything.” His current projects in-
clude a video series of his lectures and seminars on
the Bible. “I am glad,” Frye said of that project, “to
be pickled and preserved for posterity.”
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“If you can write a nation’s stories, you needn’t
worry about who makes its laws,” Geoarge Gerbner,
the dean of the University of Pennsylvania’s An-
nenberg School of Communications, said recently.
*Today lelevision tells most of the stories to most
of the people most of the time.” But to Gerbner, a
communications researcher for over thirty years,
lelevision is more than a medium of communica-
tion; it is, like pre-industrial religion, an “institution
of general enculturation” that sets the standards for
accepted soclal beliefs and behavior. Recognizing
the ritualistic nature of televigion, Gerbner has de-
voled the past fifteen years to detailed analyses of
television program content and its relationship to
viewers’ conceptions of reality. He has also served,
over the years, as the principal investigator in
studies of institutional structure and decision-
making on American television and of the treat-
ment of foreign news in the press of six countries.

The son of Arpad Gerbner, a teacher, and Mar-
garet (Méranyi] Gerbner, a photographer, George
Gerbner was born in Budapest, Hungary in August
1919, Reared in the Hungarian capital, he attended
the Joseph Eotvos Realgymnasium, where he was
active in the Boy Scouts and in the school’s drama

and literary clubs. After his graduation in 1937, he
took time out from his formal education to polish
his writing skills. One of his efforts won him first
prize in a national literary competition. In 19838 he
enrolled at the University of Budapest, but his col-
lege career was interrupted by World War IL Un-
willing to enter military service in support of Nazi
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Germany, Hungary's ally, he decided to immigrate
to the United States.

Leaving his family behind, Gerbner set out for
the United States in 1939 and, with the help of rela-
tives in Paris, secured passage on a ship bound for
Mexico. There he traveled around the country for
six months, working from time to time as a guide
for American tourists, while he waited for his visa.
Finally admitted to the United Stales in 1940, he
settled in Los Angeles, California and entered the
University of California branch there as a psychol-
ogy major. A year later, he transferred to the uni-
versity's Berkeley campus, where he fulfilled the
requirements for a B.A. degree in journalism in
1842,

Within days of taking his degree, Gerbner land-
ed a job with the S8an Francisco Chronicle. During
his months on its staff, he worked at various limes
as a general assignment reporter, feature writer,
copy editor, book reviewer, columnist, and assis-
tant financial editor. Shortly after he became a nat-
uralized American citizen, in 1943, Gerbner
resigned from the Chronicle to enlist in the United
States Army, Assigned to the 541st Parachute In-
fantry, he eventually joined the Office of Strategic
Services. Over the next two years, he carried out
dozens of missions behind enemy lines in the
North African and European war theatres, earning
a field commission and a Bronze Star. After the
end of the war, he was named to the team of Amer-
ican officers delegated to track down and arrest
Nazi war criminals. Gerbner personaily rounded
up more than 200 high-ranking former Nazi offi-
cials, including the first Nazi Prime Minister of
Hungary.

Discharged from military service in 1946 with
the rank of first lieutenant, Gerbner accepted a po-
sition as an editor at the United States Information
Service's bureau in Vienna, Austria. Returning to
California in 1947, he warked for a time as a free-
lance writer and as a partner in a Hollywood pub-
lic relations firm before enrolling in the graduate
program in communications at the University of
Southern California. He earned an M.S. degree in
1951 and, upon acceptance of his doctoral disserta-
tion “Toward a Theory of Communication,” which
won for him the university's award for “best
dissertation” of the year, a Ph.D. degree in 1955.

To support himself while he attended graduate
school, Gerbner took a succession of teaching jobs.
From 10848 to 1951 he was an instructer in journal-
ism, English, and social acience at John Muir Col-
lege in Pasadena, California. Concurrently, in the
1950-51 academic year, he served as curriculum
assistant in charge of publications and junior-
college general education curriculum planning for
the Pasadena city school system and as director of
the Pasadena Education Association. Gerbner
spent the 1951-52 academic year as a research as-
sociate in the department of cinema at the Univer-
sity of Southern California, and in 1952 he joined
the faculty of El Camino College in Torrance as an
instructor in the social aspects of mass communica-
tion, a post he held until 1956. From 1954 to 1956
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he was also a lecturer in communication in educa-
tion at the University of Southern California.

In 1956 Gerbner moved to Urhana, Illinois to
take an appointment as research assistant professor
at the University of Illinois Institute of Communi-
cations Research. Long interested in the relation-
ship between mass media message systems and the
public images and assumptions that they cultivate,
he designed several studies to investigate and ana-
lyze what he has described as “the common sym-
bolic environment that gives public direction and
meaning to human activity.” For example, he ex-
amined the portrayal of mental illness in the mass
media for a National Institute of Mental Health
survey of popular conceptions of mental illness,
and he served as project director of a massive
cross-cultural analysis of the portrayal of teachers
and schools in the mass media of ten Western and
Soviet-bloc countries for the United States Office
of Education. In addition to his research, Dr. Gerb-
ner taught courses in the university's graduate
communications program,

A recognized leader in the field of communica-
tions research by the mid-1960’s, George Gerbner
was named dean of the Annenberg School of Com-
munications at the University of Pennsylvania in
April 19684, Despite the administrative burden of
guiding the growth and development of a new col-
lege [the Annenberg School was founded in 1959),
he managed 1o find time to teach graduate semi-
nars and to continue his trailblazing research.
From 1964 to 1968 he served as project director of
a UNESCO-sponsored cross-cultural study of the
personality traits of the leading characters in
American, French, Italian, Yugoslav, Czech, and
Polish feature films. Among other findings, he dis-
covered that though the heroes in each country’'s
motion pictures were two to four times more likely
to resort to violence for legal or socially sanctioned
ends than for illegal or immoral ends, Western he-
roes were twice as likely to use violence for ques-
tionable reasons than their East European
counterparts.

Gerbner invesligaled the portrayal of violence
in the mass media—specifically, on television—in
greater detail at the request of the National Com-
mission on the Causes and Prevention of Violence.
For their study, he and his team of researchers ana-
lyzed the plays, films, and cartoons televised na-
tionally by the three commercial networks during
lwo representative viewing weeks in 1967 and
1968. In the two weeks, they counted some 7890
dead ar injured characters, or an average of five for
every program that featured some violence. More-
over, as Dr. Gerbner noted in the working paper
that he submitted to the commission in 1969 and in
his Dimensions of Viclence in Television Drama,
which was published by the Annenberg School lat-
er in the same year, there were fifteen acts of vio-
lence—which he defines as “the overt expression
of physical farce compelling action against one's
will on pain of being hurt or killed, or actually hurt-
ing and killing”—for every television hour, and
eight out of ten of those incidents were presented



in a serious as opposed to a humarous vein. He also
found that television violence “stuns, maims, and
kills without much visible “hurt'”; that witnesses lo
the violence are more often than not passive; that
lower-class characters are more likely to commit
violence than middle- or upper-class characters;
that eight out of ten nonwhites fall victim to some
violence; and that fully half of all the killers are
“good guys who reach a happy end.”

At the urging of Senator john O, Pastore, one of
the most persistent critics in Congress of television,
the National Institute of Mental Health began, in
1968, to award the Annenberg School of Communi-
cations an annual grant so that Gerbner could con-
tinue his scrutiny of violence in network television
programs. Following the same procedure they had
used in their initial study, Dr. Gerbner and his as-
sociates have videotaped and analyzed more than
1,600 prime-lime network programs aver the years,
As their annual “violence profiles” show, the fre-
quency of violence on television in the past decade
has not varied more than 10 percent from the norm.
While he recognizes that violence is a cheap and
simple way to provide dramatic conflict, Gerbner
has pointed out, in an article for American Behav-
joral Scientist (May 1980), that it is also the
“cheapest and quickest demonstration of who can
and who cannot get away with what against
whom.” “Real-world victims as well as violents
may have to learn their roles,” he went on.
“Fear—that historic instrument of social control—
may be an even more critical residue of a show of
violence than aggression. Expectation of violence
or passivity in the face of injustice may be conse-
quences of even greater social concern.” .

To measure the effect of television violence cn
viewers’ perceptions of reality, Gerbner drew up a
multiple-choice questionnaire, giving a correct an-
swer and a “television answer” to a number of
questions about the “real world,” which was dis-
tributed to a representative sample of the popula-
tion across all age groups and socioeconomic strata.
As he had expected, “heavy” viewers—that is,
thase respondents who watched television for
more than four hours a day—in all demographic
groups chose the incorrect television-biased an-
swer more often than “light" viewers. Perhaps
more important, they revealed, in Gerbner’s
words, “a significantly higher sense of personal
risk and suspicion.” Among the heavy-viewing re-
spondents who reporled that their fear of crime
was “very serious” were the elderly, women, non-
whites, and the poor—those groups most often
shown as the victims of violence on television.

“The most general and prevalent association
with television viewing is a heightened sense of
living in a ‘mean world’ of violence and danger,”
Dr. Gerbner said in testimony before a House of
Representatives subcommiltee on communications
on October 21, 1981, “Fearful people are more de-
pendent, more easily manipulated and controlled,
more susceptible to deceptively simple, strong,
tough measures and hard-line postures. . . . They
may accept and even welcome repression if it

promises to relieve their insecurities. That is the
deeper problem of violence-laden television.”

Network television executives have nat only dis-
puted Gerbner's findings and questioned his meth-
odology, but have also impugned his motives. CBS
officials, for example, have argued that his one-
week program sample is too small to be representa-
tive and his definition of violence too broad to be
meaningful. They especially objected to his count-
ing as violent acts natural disasters and
“pie-in-the-face” slapstick routines. In Gerbner’s
opinion, however, there are “no ‘accidents’” in fic-
tion. “It is hardly accidental that certain types of
characters are accident-prone or disaster-prone in
the world of television,” he explained in an article
for Society (September-October 1977). “Such tele-
vision content patterns may have significant effects
on some viewers' conceptions of life and of their
own risks in life.”

Gerbner's studies of television violence became
the basis for his ongoing "cultural indicators” proj-
ect. Designed to measure trends in television con-
tent and effects, the project, which has been
supported since 1972 by grants from federal agen-
cies and professional organizations, combines mes-
sage system analysis of programming content and
“cultivation” analysis to determine, in Gerbner's
words, “the extent to which exposure to the
symbolic world of television cultivates conceptions
about the real world among viewers.”

Drawing on his extensive videotape archives,
Gerbner put together a frightening composite pic-
ture of the world according to lelevision. As he ex-
plained to Patricia McBroom in an interview for
the Philadelphia Inquirer's Today magazine {No-
vember 16, 1980), that world “is created in the im-
age of the power and money elite.” Males, mostly
single, relatively young, middle- and upper-class
white Americans, outhumber women three to one,
and they are shown in a greater variety of roles and
occupations. The overwhelming majority of those
men are successful professionals, usually doctors,
lawyers, business executives, or law enforcement
officers; less than 10 percent are blue-collar work-
ers. As opposed to more than 50 percent in real life,
only 20 percent of television’s women work outside
the home. Moreover, those women are shown as
weak, passive, indecisive, and as aging faster than
men. “Women are the victims of the greatest cul-
tural assault that mankind has ever conceived

. . .," Gerbner told Patricia McBroom. "They are
underrepresented, devalued, and restricted in the
opportunities in which they see themselves.”

Other segments of the population are similarly
“underrepresented” or “devalued.” For example,
although people over the age of sixty-five account
for 11 percent of the population of the United
States, they make up only 2 percent of the televi-
sion population, and they are most often shown in
a negative light. Furthermore, television presents a
world of “clarity and simplicity,” to use Gerbner's
words. “In show after show, rewards and punish-
ments follow quickly and logically. Crises are re-
solved, problems are solved, and justice, or at least
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authority, always triumphs . . . .” he wrote in a
piece for Psychology Today (April 1976). “To in-
sure the widest acceptability {or greatest patential
profitability), the plot lines follow the most com-
monly accepted notions of morality and justice,
whether or not these notions bear much resem-
blance to reality.” The danger, as Gerbner sees it,
is that heavy viewers will believe what they see;
that women and minorities will come to accept in-
ferior status and restricted opportunities as inevita-
ble or, worse, deserved; and that the so-called
“television generation,” accustomed to the relative-
ly stable, predictable world of television, will be-
come increasingly unable to deal with the
complexities of social and political reality.

Unlike some of his more optimistic colleagues,
Dr. Gerbner thinks that cable Llelevision will both
“improve and worsen” the social and behavioral
effects of television—improve them because cable
television, like the print medium, is “selectively
used”; worsen them because the cable viewer of
specialized channels, such es the all-sports or all-
rock-music outlets, could become, in his words, “a
kind of cultural conservative.” As he explained to
Jeri Baker of Cablevision magazine {March 7,
1983): “Putting more shelves in the supermarket
isn't going to change what you merchandise.”

To free viewers from what he has described as
their “unwitting dependence on the mass-
produced cultural environment,” Gerbner has rec-
ommended, among other things, teaching critical
viewing skills in the schools, encouraging public
debate an the merits of television, and creating a
freer market in television production by broaden-
ing the industry's resource base to liberate it from
its “total dependence on advertising monies and
purposes.” Ag one way of expanding television’s fi-
nancial base, he has endorsed an FCC proposal for
spectrum-use fees to be levied on staticn owners.
The resulting revenues would be used to produce
alternative programming not geared to the mass
audience.

Described by Peter M. Sandman, in More mag-
azine (April 1978), as having “the courtly arrogance
and appearance of the stereotypical college
administrator,” George Gerbner stands five feet
ten and one-half inches tall and weighs a lean 180
pounds. He has a narrow face, intense brown eyes,
and brown hair. A compulsive worker, he regularly
puts in an eighteen-hour day, even on weekends.
When he does take a break, he goes to the theatre
or the opera. Although he refuses to discuss his
program preferences, he maintains that he gets “a
lot more™ out of his television viewing than the av-
erage person. “I play the critical/analytical game,”
he explained to Mary Alice Kellogg, who inter-
viewed him for Fifty Plus (April 1983). “Once you
play it, trying to see the message behind the mes-
sage. [ assure you there is no such thing as a dull
program.” On February 14, 19468 Gerbner married
the former Tlona Kutas, an aciress who is now the
director of the theatre laboratory at the University
of Pennsylvania. The Gerbners, who make their
home in Ardmore, Pennsylvania, have two sons,
Thomas and John.

18 CURRENT BIOGRAPHY August 1983

The editor of the Journal of Communication
since 1973, Dr. Gerbner has contributed scores of
articles to professional journals, populer maga-
zines, reference works, and textbooks, He is the
editor or coeditor of several books, including The
Analysis of Gemmunication Content: Develop-
ments in Scientific Theories and Computer
Techniques (1968), Communications Technology
and Social Policy (1873), and Mass Media Policies
in Changing Cultures (1977}, all published by John
Wiley & Sons Inc. His memberships include the In-
ternational Association for Mass Communication
Research, the American Association for Public
Opinion Research, the American Academy of Po-
litical and Social Science, and the International
Communication Association, which elected him a -
fellow in 1979. Among his most recent honors are
the Communicator of the Year Award from the
B'nai B'rith Communications Lodge and the Media
Achievement Award of Excellence from the Phila-
delphia Bar Association, in 1981, and the Broadcast
Preceptor Award from San Francisco State Uni-
versity, in 1982,
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Playwright and director David Hare is a leading
figure among the young left-wing intellectuals
who have dominated British theatre since the early
1970's. Like his colleagues Howard Brenton, Ste-
phen Poliakoff, Trevor Griffiths, and David Edgar,
Hare writes articulate and elaborately crafted
plays that employ the techniques of film and televi-
sion as much as those of the traditional theatre to
examine the state of contemporary society, espe-
cially British society. “The theatre is a public fo-
rum, where everybody sits together to judge

" Hare wrote in a program note for the Na-
tional Theatre’s production of his most recent stage
play, A Map of the World. “As a playwright, Tcan't
offer a solution to the world's problems. What I can
do is try to make people think about them.” Of the
four Hare plays—Slag, Knuckle, Teeth 'n' Smiles,
and Plenty—that have been produced in the Unit-
ed States to date, Plenty was by far the most suc-
cessful. The disquieting story of a brilliant young
woman'’s mental disintegration over a twenty-year
period paralleling Britain’s postwar decline as a
world power, Plenty earned a 1983 Tony nomina-
tion as best play of the year.



How You lake Your N EWS continued

frustrated until they finally wonder, ‘Why
spend time on this?""

Anxiety reactions to the news may be
far more common than we realize, ac-
cording to Frances Miller, Ph.D., a resi-
dent in psychology in Bend, Oregon. “'A
lot of people turn on the news to relax
after work, but get negative arousal in-
stead. They're not aware of the stress
until they stop and think about it.”

One kind of news that makes virtually
everyone anxious: crime. A study at Me-
dill School of Journalism and the Center
for Urban Affairs and Policy Research,
both at Northwestern University in Evans-
ton, lllinois, found a clear link between
crime news and crime fears. Margaret T.
Gordon, director of the Center at North-
western, examined nine newspapers in
San Francisco, Chicago and Philadelphia
and noted that in each city the readers of
the most crime-laden papers were the
most fearful. Likewise, a study at the Uni-
versity of Pennsylvania’s Annenberg
School of Communications found heavy
television news watchers worried more
about crime than light watchers.

How to keep up with the news without
upping your stress level? Take a critical
look at your sources. “‘Uncertainty and
ambiguity increase anxiety,” says Dr.
Miller. People feel helpless if the news
leaves them half in the dark, while extra
information lightens the impact on nerves.
Knowledge is a great soother of fears.

For example, more-informative crime
reports arouse less anxiety. ‘‘Fear is less-
ened when reporting includes the con-
text—a rape story that notes that the inci-
dence of rape has been dropping or that
a particular bizarre crime is highly unusu-
al,” says Gordon. When details about
circumstances are absent, “‘psychologi-
cal processes take over,” she says; our
imagination and fears run wild.

In an experiment, Dr. Miller produced
five TV news broadcasts, using real news
presented in different ways. Viewers ex-
perienced more anxiety when watching
“problem news”—upsetting items involv-
ing earthquakes, crime and drugs—than
“resolution news,” the same items with
information added about what had been
or could be done to make things better.
Problem-solving suggestions reduce
helplessness and enhance your sense of
control, she says.

Dr. Miller believes that the same logic

applies to newspapers. A tabloid report

that dwells on flamboyant details—the
height of the flames, the condition of the

body—will probably scant solid informa- -

tion about how the crime could be solved.
Consequently, the flash and pizzazz of a
tabloid may exact a price in stress.
Surprisingly, "happy talk” TV news
teams may provoke more anxiety than a
serious newscaster, claims Dr. Miller. In

her experiment, viewers felt most anxious
after watching problem news delivered in
a lighthearted manner, with cheerful ban-
ter between catastrophes.

“It's inappropriate and upsetting to
laugh and chat when the news is tragic,”
Dr. Miller says. “It's like someone laugh-
ing while telling you your mother died.”

Delving behind the news and into the
newsroom alleviates fears by adding per-
spective. “Readers should know why a
lot of crime news doesn’t necessarily
mean a lot of crime,” says Gordon. "‘Be-
sides boosting sales, crime news solves
a lot of problems for newspapers. On a
slow day when nothing else is happening,
crime is always there to fill the pages.”
Viewers who understand why TV news
heightens dramatic impact (there’s heavy
economic pressure to keep viewers from
turning the dial) won't be overwhelmed by
images of a world in flames.

In times of personal turmoil—divorce,
job change—when your stress level is
already high, you may conclude that no
news is good news. “When your own
news is breaking fast, you may have no
energy for outside events,” says Dr.
Walder. “To protect yourself from stress
overload, you may want to skip the news
for a while. You can catch up later.”

How the entertainment factor

affects the facts

It's possible to boycott newsstands and
newscasters altogether and still know the
score. One professional woman never
reads the paper and will pass up the
evening news for a M+A*S=*H rerun with-
out a qualm: “If I read it, I'll forget it in ten
minutes. If it's important, people will tell
me about it.” **She is a grapeviner,’’ says
Dr. Walder. "She gets her news the old
town-crier way—word of mouth.”

On the other hand, if you do have a
serious interest in local and world affairs,
keep in mind that no single news source
can deliver the whole story. An unmixed
diet of TV news, according to media crit-
ics, leaves you with a distorted picture.
“Network news is a headline service,”
says Donna Woolfolk Cross, author of
Mediaspeak. How Television Makes Up
Your Mind. *'Time restrictions and format
make it impossible to go into depth.”

For entertainment’s sake, television
wraps news items up in little “playlets,”
suggesting simple problems with simple
solutions, says Cross. “Constant expo-
sure to this sort of thing makes your intelli-
gence shut down.” Emphasizing visible
conflict and dramatic value in items like
crimes and fires, TV often ignores more
significant stories and distracts us from
real problems. Television shows us ghet-
to riots, but rarely explores the social and
economic conditions that cause them.
We're led to fear street crime, but not to
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think about corporate crime.

According to George Gerbner, Ph.D,
dean of the Annenberg School of Com-
munications, “TV news resembles the
rest of TV more than it resembles news-
paper news.” Since stories are edited to
up the dramatic impact and keep prime-
time viewers tuned in, a report on police
work may look more like Hill Street Blues
than life at a local precinct.

“TV news confirms the mythology of
TV, says Dr. Gerbner. Virtually all heavy
news watchers stay tuned for other
shows and tend to develop social atti-
tudes (about work, sex roles, minorities)
that set them apart from light or non-
viewers. ‘‘For example, heavy TV viewers
tend to think women have fewer opportu-
nities, are less active than men, and are
happier limited to the home,"" he says. Dr.
Gerbner suggests that television’s distort-
ed sex ratio (three men to one woman
overall; ten 1o one on the news) and the
limited range of activities and occupa-
tions in which women are shown perpetu-
ate the myth that places women outside
the mainstream of active life.

What you bring to the news

Television can be a healthy part of a total
news diet—as long as you retain your
skepticism, says Cross. '‘Don't let your
mind go numb when you watch; be alert
and prepared to question. Remember that
many problems are more difficult and
complex than they look on TV."”

“If you rely on just one news source,
you're cheating yourself,” says Linda El-
lerbee, anchorperson on NBC News
Overnight. The different strengths of TV
and newspapers complement each other.
“Take all of NBC's newscasts over the
course of a day, and the text wouldn’t
even fill an entire page of The New York
Times," she notes.

“But when TV does what it does best—
picture—it gives you things a newspaper
can't, just as you learn more talking to
someone face to face than over the tele-
phone. TV provides telling details: Watch-
ing a politician evade a question tells the
voter something very helpful.”

Ellerbee, who worked as a wire-service
reporter before coming to the small
screen, turns to a wide variety of sources,
including a score of newspapers and
magazines, to keep informed. Although
few of us can share her professional's
dedication, she insists that anyone who
wants to understand the news well must
work at it. “'Just having the news on dur-
ing dinner is the lazy way,” she says.
“Qur responsibility is to report accurately.
The viewer’s is to pay enough attention to
get our facts right.””

Carl Sherman is a Brooklyn-based freelance
writer specializing in health and psychology.
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Are the media giving.us the facts?

1.The myth of

S a
Fas e

the villainous busmessman

“The great enemy of truth.is very often not the
lie~deliberate, contrived and dishonest—but the myth—
persistent, persuasive and unrealistic.”

How does a society create its common rituals or

mythologies? Through knowledge of the past, as
passed down by revered elder citizens? Through
the schools? Guess again.

According to research undertaken by Dr.
George Gerbner, Dean of the Annenberg School
of Communications at the University of Pennsyl-
vania, television, more than any single institution,
molds American behavioral norms and values.
And the more TV we watch, Dr. Gerbner main-
tains, the more we tend to believe in the world
according to TV, even though much of what we
see is misleading.

Dr. Gerbner is not the first to speak of the
mass media’s power to shape our perceptions.
As early as 1922, in his book Public Opinion,
journiaiist Walter Lippmann advanced the idea
that we live in a “pseudo-environment” -deter-
minedinlarge partby books, newspapers, broad-
casiers and movies.

But the world according to today’'s TV fare is -

a particularly mean one, in the Gerbner analysis.
An average of five acts of violence takes place
per prime-time hour (and about 20 occur per
weekend-daytime “children’s” hour), and these
involve more than half of all leading characters.
TV's world is*also overpopulated by doctors,
lawyers, entertainers and athletes, and under-
populated by people gainfully employed in other
legitimate private busmess industry and
agriculture.

In Dr. Gerbner's view, TV violence tends to
“cultivate exaggerated assumptions about the
extent of threat and danger in the world and lead
to demands for protection.” In extensive surveys
of various socioeconomic groups, his research
team found heavy television watchers far more
insecure and mistrustful than light viewers. For
example, close to two-thirds of the heavy viewers
responded “Can't be too careful” to the question
“Can most people be trusted?”

Other independent studies show that if TV

watchers are wary, they are most wary of busi-

Mobil

‘ sessment.

—John F. Kennedy, 1962

nessmen. Indeed, as lawyer-journalist Ben Stein -
observed in his 1979 book, The View From Sun-
set Boulevard, “one of the clearest messages of
television is that businessmen are bad, evil peo-
ple, andthatbig businessmen are the worst of att.”

A 1980 study by the non-profit, researeh-
oriented Media' Institute confirmed Stein’s as-
It found that “two out of three
businessmen on television are portrayed as fool-
ish, greedy or criminal; almost half of all work
activities performed by businessmen involves
illegal acts; and...television almost never por-
trays business as a socially useful or econaomi-
cally productive activity.”

Ben Stein attributes the myth of the villainous
businessman to the personal proclivities of televi-
sion writers and producers. ltis also possible that
the myth has sprung up because Hollywood has
run out of other viable villains. Whatever its
cause, its potential consequences are dangerous
and far-reaching.

Given the tremendous impact of television
on accepted patterns of behavior and beliefs,
TV's myth of the villainous businessman could
have a detrimental effect on people’s attitudes
toward their work, the workplace, the products
they buy, and the people from whom they buy
them. It could, in the long run, undermine the
public trust in the basic exchange relationships
that form the underpinnings of our free enterprise -
system.

To be sure, businessmen make their share

_of mistakes. However, business is the direct -

source of livelihood for millions of -Americans
and the indirect benefactor of many millions

. more. It is the producer of virtually all of the

goods we as a nation consume. And if free

_private business is destroyed or threatened, all

the institutions in society, including a free press

- and free mass communications network, would

be threatgned.

Next: The myth of the informed public

© 1983 Mobil Corporation -
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the extent of threat and danger in the world
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sive surveys of various socioeconomic
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vision watchers far more insecure and mis-
trustfulthan light viewers. For example, close
to two-thirds of the heavy viewers responded
“Can't be too careful” to the question “Can
most people be trusted?”

Other independent studies show that if
TV watchers are wary, they are most wary of
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businessmen. Indeed, as lawyer-journalist
Ben Stein observed in his 1979 book, The
View From Sunset Boulevard, “one of the
clearest messages of television is that busi-
nessmen are bad, evil people, and that big
businessmen are the worst of all.”

A1980 study by the non-profit, research-
oriented Media Institute confirmed Stein’s
assessment. It found that “two out of three
businessmen on television are portrayed as
foolish, greedy or criminal; almost half of all
work activities performed by businessmen
involves illegal acts; and.. .television almost
never portrays business as a socially useful
or economically productive activity.”

Ben Stein attributes the myth of the
villainous businessman to the personal pro-
clivities of television writers and producers. It
is also possible that the myth has sprung up
because Hollywood has run out of other
viable villains. Whatever its cause, its poten-
tial consequences are dangerous and far-
reaching.

Given the tremendous impact of televi-
sion on accepted patterns of behavior and
beliefs, TV's myth of the villainous business-
man could have a detrimental effect on peo-
ple's attitudes toward their work,-the
workplace, the products they buy, and the
people from whom they buy them. It could, in
the long run, undermine the public trustin the
basic exchange relationships that form the
underpinnings of our free enterprise system.

To be sure, businessmen make their
share of mistakes. However, business is
the direct source of livelihood for millions
of Americans and the indirect benefactor of
many millions more. It is the producer of
virtually all of the goods we as a nation
consume. And if free private business is
destroyed or threatened, all the institutions
in society, including a free press and
free mass communications network, wOuld
be threatened.
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By GLENN COLLINS

In an age of talking books on tape,
video games, computer software and
pervasive television-watching, are
children being overwhelmed with too
much information? Have traditional
concerns about literacy been re-
placed by a faddish preoccupatmn
with “‘computer literacy’’?

“I think that many are alarmed
over the fact that kids are getting in-
formation from television or comput-
ers and not books,” said John Dono-

THE FAMILY

van, executive director of the Chil-

dren’s Book Council. ““But, of course,

the fact is that children are retrieving

information from nonbook sources.

And that’s one of the things we're
_hereto consider.”

It was Family Day at the first an-
-nual Everychild conference at the

" parents, children, librarians, teach-
ers and book people gathered for
. three days last week to examine the
impact on children’s lives of a host of
-different media: books, magazines,
films, televigion, recordings, comic
' books and COmpPULers. '

~ ““This conference is evidence of the
; culmdination of concern for the way
that information is reaching chil-
dren,” said Sybille Jagusch, chief of
the Children’s Literature Center at
the Library of Congress in Washing-
‘ton. ““Yet no one really knows at this
' point how competition from television

‘and computer software is affecting

ithe reading of children’s books.”

She spoke at one of the 132 separate »

programs at the conference, which
was sponsored by the Manhattan-
‘based children’s council. The sessions
featured a collection of experts,
educators and children’s book nota-
bles as various as the illustrator Mau-
rice Sendak and the writer Judy

Blume. Conference audiences were -

held spellbound by folklorists and
storytellers. They were exhorted by
advocates like Jim Trelease, author
_of the best-selling “The Read-Aloud

New York Hilton. More than 2,000
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Top, Rachel Izes reads a Smurf book to Daniel Fraidstern, Above,
Melissa Heckler dramatizes one of Maurice @@ﬁd&m‘; s stories.

Handbook.”” And they were addressed
by the chiefs of children’s television
programining for ABC, CRBS, NBC
and PBS.

“These are the best of times and
the worst of times for reading in the
United States,” said Mr. Trelease,
whose words were frequently inter-

rupted by applause. “We know more |

about the reading process than we
ever did before. But yet today the illit-
eracy rate in the United States is
three times higher than that in the
Soviet Union.”

- A Bond for Child and Parent

Not everyone came {0 savage the
new information techuologies, how-
ever. “Computers can be stepping-
stones to literacy,”” said Dr. Bernice

E. Cullinan, president-elect of the In-~

ternational Reading Association. “To
understand a computer video screen,
or a computer magazine, you have to
know how to read. But while comput-

ers are good for some things, thereis -

no other medinm that gives children
such joy in reading as books.”

For cne thing, you can’t cuddle up
with a computer, said Betsy Heamne,
co-editor of children’s books for Book-
list, the American Library Associa-
tion’s journal. “The experience of

‘reading books to children includes the

warmth of the human voice,” she
said, “and the rhythm of hwman
speech, as well as the eternal verities
of the story. Television is such a soli-
tary cccupation. But books can bond
children and pm ents together.”

Dr. George Gerbner, dean of the
University of Pennsy%vamﬁa’s Annen-

berg School of Communications, as.:

serted that the effect on children of
computers and video games is less
worrisome than that of television.
“QOther proliferating technologies are
simply new stores in the supermarket
of television,” said Dr. Gerbner, who
has studied the impact of television
for two decades. “All of us here have
a strong professional interest in what
the future of television will be.”
Television programmers had their
say, too, including Jon Cecil, director
of elementary and secondary schoo!

programming at PBS. “Our prob-
fem,” be sald, “is that programs like
‘Sesame Street’ and * ‘Electric Compa-
oy’ and ‘Mr. Rogers® are becoming

“familiar to viewers as they are per-

petpally repeated. In some cases
they're rotting off the reels — be-
cause we have so little money for new
production. Qur chalienge is to find
new funding fo create new program-
ming.”

During most of the conference, pro-
fessionals taiéfed {and usualiy lis-
tened) to one another. On Family
Day, however, nonprofessionals, par-

- ents and children had their chance to

participate. “We hoped that on
Family Day we could make parents
more aware of some issues like cen-
sovship, which is increasingly of con-
cern to those of us in children’s Hiera-

ture,” said Mr. Donovan of the chil-

dren’s council. The 38-year-old non-
profit organization sponsors Chil-
dren’s Book Week and encourages the
enjoyment of children’s books.
Robert Hale, associate executive
dirsctor of the American Booksellers

o

Assoc;anon, led the session on censor—
ship. The authors Judy Blume, Alice
Childress and Norma Klein read ex-
cerpts from their books that have
been banned in various communities,

“We're not necessarily talking about

the far right or the Moral Majority

here,” said Mr. Hale. “All kinds &f

- groups try to ban books now — for any,

reasonat all. Yet freedom of informa-
tion is crucial to the ﬁmctwnmg of'a
free society.”’

Mrs. Blume said that children in
local communities have spoken be-
fore library and school boards on be-
half. of her banned books. ““I think,
more and more, it will be up to the
readers to comne forth and defend the
righttoread,” shesaid. :

Miss ledress, a playwright and

‘author of children’s books like “A

Hero Ain’t Mothin® but a Sandwich,”
spoke of her great-grandmother, Who
was born in South Caroclina and was
sold as a slave. “All of those who were
slaves were forbidden to read — or to
learn to read,” she said, “because
people armed with knnwledge cammt
be subjugated.”

A Maze of Exhibits

Throughout the conference, par-
ents, children and experts alike wan-

dered through a maze of exhibits by

major American publishers, profes-
sional associations  and - advocacy
groups. Booths offered everything
from “I’D RATHER BE READING™
bumper stickers to computer soft-
ware, from copies of **Anti-Coloritig
Books” to samples of a children’s
book series ¢alled “The Little Twerps
Action Team.”

Sarah Maher of Newark stopped at.
a display of reading books for tod-
dlers. Her Il-month-old daughter,

. Faith, slept in a yellow backpack, ang

her &year—ald granddaughter, Ebony
Cornish, examined the exhibits while
Mrs. Maher talked about reading.

““1 hated reading when I was a kid,
and I hated to spell,” she said. ““I
hope these kids dor’t feel the same
way. I want them to get pleasure
from reading, and that’s why I came
tomy first conference.”

‘Bedtime, Dayiime, Anytime’

Children were, in fact, taking pleas-
ure in reading mgh‘t befors her eyes.
Rachel Izes, an 8-year-old from Ards-
ley, N.Y., sat on a folding chair read-
ing a Smurf book to 5-year-old Daniel
Fraidstern. I like it when parents
read to you,” Rachel said to a visitor.
“Bedtime, daytime, anytime Iis
great.”

“As long as it’s Smurfs,” piped up
Damniel impatiently, waiting for Ra-
chel to stop answering guestions so
she could get on with the story.

Although some conferencegoers
said they left the gathering feeling
less worried about the effects of new
technology on children, others said
their concerns were more focused.
And by closing day, Mr. Donovan said
that he was not contemplating chang-
ing the name of the Children’s Book
Council to the Children’s Book, Cas-
sette, Videotape and Fioppy Disk
Council.

““It’s just not in the books,” he said,
and smiled. :
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George Gerbner, Dean

The Annenberg School of Communications
University of Pennsylvania

3620 Walnut Street C5

Philadelphia, PA 19104

Dear Mr. Gerbner:

Your remarks on September 1 at the Everychild conference were
stimulating...and just right. Thank you.

Yours sincerely,

KN

John Donovan
JD:ph
cc: Janet Schulman

Richard Jackson
Enc.

PLEASE REPLY TO

Children's Book Council (as above)
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Telling a Story About Family Lore

By GLENN COLLINS

““The tradition of family stories is a con-
1ection that all of us in this room share,”
said the smiling young woman, ‘‘but not
sveryone may be aware of it.”” She stood
with her father at the front of the small
room. Most of the 42 aduits in the audience
were strangers. They sat on conference
chairs at the New York Hilton.

She glanced to her right. ““This is my fa-
ther,” she said. ““My father is a storyteller.
Because of him, I’'m a storyteller.”

He smiled. “I thought that today my fa-
ther and I would talk about some of our own
family stories and the way we’ve collected
them,”” she continued. ‘“Then all of us in the
room will collect stoi from one another
— and tell them. By the end of the session,
you’ll know how to go about collecting, and
telling, your own family stories.”

The woman’s name is Dr. Meg Hodgkin
Lippert, and her father is John Hodgkin.
The workshop was called ‘‘Family Folk-

The Family

lore: Breserving the Stories of the Past.”
“In our family,” Dr. Lippert continued,
‘“‘there were two kinds of stories: tradi-
tional and true stories. Traditional stories
are fairy tales, folk tales and myths. True
stories are — well, my father will tell you
one.”

Mr. Hodgkin began to speak. ‘‘My mother
told me that once, when I was very small, I
was not being very kind to our cat,” he said.
“In fact, 1 was being very unkind. My
mother said to me, ‘If you pull its ears, I'll
pull your ears. If you pull its leg, I'll pull
yourleg.”

“I thought fot a while. Then I said, ‘I
think I’ll pull its tail.” Then my mother said,
-‘If you do that, then you’ll get very warm
where your tail should be.” ”’

Dr. Lippert and her father told many
more stories of both the true and traditional
kind. They explained that there are numer-
ous ways to collect, and preserve, family
lore. ““The easiest place to begin when col-
lecting family folklore,” she said, ‘‘is to
start with yourself: try to remember peo-
ple, events and places.”

Journals Can Be a Source £

Family journals are arother treasure-
trove. *‘Or, you can lock at family objects or
photographs,” Dr. Lippert added. ‘“Many
have stories connected with them.””

Another way to gather stories is to inter-
view relatives and record their recollec-
tions. ‘“‘Start with someone you know well,
to build your interviewing skills,”” she said.
““Then you can approach the oldest mem-
bers of the family. Or plan a reunion party,
and get people together for the purpose of
telling the old tales.”

‘‘Man is the storytelling animal par ex-
cellence,” said Dr. George Gerbner, profes-
sor of communications at the University of
Pennsylvania. ‘“We live for, and die for, our
stories. Art, science, statecraft, law, medi-
cine — they are all part of the great story-
telling machine called human cuiture.”

He was speaking at the Everychild Con-
ference in Manhattan, of which the family
folklore workshop was a part. The recent

Three
generations in
one family’s
history: John
Hodgkin, his
granddaughter
Jocelynand her -
mother, Dr.
Meg Hodgkin
Lippert.

The New York Times/ Joyce Dopkeen

gathering was attended by 2,000 educators,
librarians and bock pecple.

The Smithsonian Institution has studied,
and encouraged interest in, family folklore.
It is part of the storytelling renaissance in
America. Increasing numbers of storytell-
ers are visiting schools and libraries to spin
their tales. Since 1970 a succession of ‘‘Fox-
fire”” books — collections of the stories and
Jore of the Appalachian Mountains in north-
east Georgia — have popularized the idea
that nonhistorians can preserve local histo-
1y.

Dr. Lippert has taught storytelling for a
decade. Until last year she was director of
elementary education at Columbia Univer-
sity’s Teachers College. She is an educa-
tiopal consultant and professional story-
teller and lives in Dobbs Ferry, N.Y., with
her husband, Alan, and her 18-month-old
daughter, Jocelyn. Mr. Hodgkin, her father,
is an accountant in Manhattan.

Asking About Family Histories

At the workshop, Dr. Lippert passed
around a sheet of questions, including
““What do you know about your family sur-
nameé?’’ and ‘‘Do you have a notorious char-
acter in your family’s past?”’ The questions
were excerpted from a list in “A Celebra-
tion of American Family Folklore,” a
sourcebook for storytellers written by
Steven Zeitlin, Amy Kotkin and Holly Cut-
ting Baker and published by Pantheon
Books.

““Now,” said Dr. Lippert, “I’d like all of
you to pair off. Start talking to the person
next to you. Just take turns interviewing
each other for a few minutes.””

‘There was momentary silence. This was
followed by a low buzz of conversation.
Within minutes, the room was filled with
animated people telling stories about their
surnames, about Great-Aunt Maggie and
grandfather’s pocket watch.

Eventually, Dr. Lippert called the room
to order. ‘Are there any volunteers who
would like to tell something they remem-
bered?”” The first volunteer, a nun who
grew up in East Texas, told a story about
how her mother, as a child, had spiked the
family molasses with hot pepper sauce to
give ne’er-do-well Uncle Charlie his de-
served comeuppance.

Then a small, middle-aged woman stood
and began speaking somewhat nervously.
“1 was born in Estonia,” she said. ‘““And 1
have never told anyone this story until
now.”

She locked about hesilamly."[‘hen she
began to describe how, as a child, her par-
ents had given her a beautiful doll from
France. Chérie, she had called the doll. She
dearly loved Chérie, her most precious pos-
session.

When she was 12, her cousin Doris came
to stay for a while after Doris’s father died.
Doris played with Chérie constantly, and
when it was time to leave, she clutched
Chérie to her. ““Doris has lost her father,
and she needs it more than you do,” the 12-
year-old’s mother had said. ‘‘Let Doris
have it. God will return it to you.”

“I cried and cried,” the woman said. “As
time went by, and Chérie was not returned,
1 lost my faith in God.”” It was a harrowing
times‘‘This was when we had to flee Esto-
nia because of the Nazis,” she said. She
learned that Doris’s house had been

¢

bombed by the Luftwaffe and had burned to
the ground. Doris and her family fled from
the house with only the clothes on their
backs. Soon all the relatives fled Estonia.
Those who did not die in the Holocaust were
widely scattered and started their lives
againin new lands.

Eventually, the woman said, she found
her way to the United States. The years
went by, but she never forgot Chérie. To her
great surprise, she learned that Doris was
alive — and also living in America. Their
paths crossed once or twice. But neither
cousin ever mentioned the doll.

A Visit From the Cousin

““When my first child was born,”” she said,
“‘Doris came to visit. She brought withher a
present.” The woman struggled with tears.
““It was Chérie. Doris told me that when she
ran from the burning house, she put Chérie
in her kerchief. She carried Chérie all
through the war.

““If you think I wept before,” the woman
continued, ‘it was nothing to the tears I
wept when I saw Chérie. And then my faith
in God was restored. For what my mother
had said was true.”

She sat down. At that moment, many in
the room felt as if they all belonged to the

- same family. But they would say those

things to one another later, after’the work-
shop was over.

Now, Dr. Lippert was standing before
them, and she said: ‘““These stories are our
heritage. They are important to us, and im-
portant to our cuiture. Part of the beauty of
family folklore is to be able to remember a
story and tell it to others. Then it becomes
part of your story.” ]
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THE DAILY PENNSYLVANIAN — Friday, November 18, 1983

On The Record

THE DAILY PENNSYLVA-
¢NIAN: Can you briefly summarize
v your findings on the effects of televi-
«'sion on society? i

" ANNENBERG SCHOOL DEAN
GEORGE GERBNER: Well, first
‘you have to understand what televi-
sion is. It's a media. Television is
:1hot like books, not like movies, not
<like any other media that has existed
“before. Television is like a ritual or
' like a religion. Television is different
*Yrom all other media in that most
. people use it non-selectively. They
- don't watch by the program but by
- the clock. It takes considerable pro-
_vocation to make people even switch
. from one station to another.

Television is on in the average

Avaarican hame Gor civ and a0 half

ear s —aaa

cuts across news, commetcials and
drama, and pretty much in comedy.
It is highly uniform and highly
repetitive.

DP: Do you think the networks
take into account the high degree of
influence they have in society in
terms of their program choices?

GERBNER: Well, it depends on
what you mean by “take into con-
sideration.” It may have been called
to their attention many times —
there are citizens’ groups and there
are legislators and other groups
pressing them, but they are not get-
ting paid for that consideration.
Thex are not accountable for that
consideration. They are accountable
to their stockholders and they are

George Gerbner: The impact ¢

program to show because it will
have a bad influence on some peo-
ple. Do you think it’s advisable for
people to see something like that?
GERBNER: Well, we have to
separate a unique program like that
from the daily dose of violence on
television. The daily dose is an
average of six violent incidents per
hour of prime time, and an average
of 25 acts of violence in children’s
weekend and day programming. It’s
a kind of cheap experience that is
injected, usually into the weak pro-
grams, to heighten their interest,
and that has a corrosive effect on
human relations. It generales a sens¢
of mistrust and insecurity and makes
people who watch more television

YV on our lives

that they are not totally out of con-
trol, that they can participate in the
shaping of their own future.

I think children will be upset in
homes where this has never been
discussed, in which this has never
been a subject of conversation. The
children are unprepared and their
parents are unprepared too. It can be
disturbing in these types of homes,
and 1 think it has to be the judgment
of every parent and of every home
how to deal with it. The Philadelphia
school system, and all school systems,
should begin 1o have courses in
critical viewing of all television, and
prepare their children to be able to
understand, appreciate and eventual-
ly choose their own programming —
then also their children would grow
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" in the mormng, turnéd off at night.
i It's part of the environment,’ fiké the

ting up

" neighbors,

wallpaper. Insfead of a child grow-
in the home, where the
parents tell mostly stories, where the
the grandparents, the
siblings, the peers teft mostly aboot

- the world, "where the child goes out

. 10 the church, goés oaut
. school,

] * the’
which is the first encotnter

" with the outside wofldi instedd of

: stories most of

" be the church,

that, the child'is inserted into'a very
rich symbolic enviromment in“which
lelevision tells most of the stortes to
most of the people most of the time.
And whoever can tell most of the

control over the country. If it is to
then the”church and
state rule together: Now it's televi-
sion instead that rule together. Now,
the principle and first thing to
remamber about television is that it’s
used like a ritual. It is to be seen
like a religion or like a selectively
used media of information or enter-
tainment. It exposes people to a
mythology, which is news, drama,
talk shows, all kinds of prograsgm-
ing put togethér, that is construdied
by relatively few sources, and that
_people do not take or
whatever is on television.
people: who: otherwise ‘would select it
out. It is part of their conception of
the world:” Chiltirén grow up in it,

and their laslcs 3and their predlsp05|- y

tions that” ised to be fotmed in the

- home by the family and by the

-parents are no longer exclusively the
task of the parents, the home, the
church, and the school. It is increas-
ingly, and | would say by now to a
very large extent, socialization pro-
cess is a tlask of television. It is in
that context that we ought to con-
sider any specific program or any
specific’ feature, such as violence or
sex or foreign places or minorities or
women or the betrayal of certain

professions, all of which we have
studied.

‘It is in that comtext of a
rnuahs:u, repetitive pattern  that
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PP: Do,.you think the networks
take into account the high degree of
influence they have in society in
terms of their program choices?

GERBNER: Well, it depends on
what you meéan by “take into con-

sideration.” 1t may have been called

to their attention ‘many times —
there are citizens' groups and Jhgre
aré gistators and” other groups
pressing them, but' they are not_get-
ting . paid fot that co?lskjefalioh

They are not accountable for’ that *

consideration. They are accountable
to their stockholders and they are

accguntable to their advertisers. So

there are many things that;the net-

works. take into consideration, and
to e}ﬁanue their image as responsi-
ble gad public-spirited institutions,
but &bere are also a few (hmgs lha!
the works must consider as assen-
tial ‘tq their survival as institutions,
as businesses, and to their success in
the marketplace.

DP: The program The Day Afier,
which is supposed to depict life after
a nuclear war, has reccived a lot of
atlention lately. Wome say it’s a bad

e Im

program (o show because it will
have a bad influence on some peo-
ple. Do you think it's advisable for

" péople to see something like that?

GERBNER: Well, we have (o
sepdrate a unigue program like that
from the daily dose of violence on
television. The daily dose is an
average of six violent incidents per
hour of prime time, and ar average
of 25 acis of violence in children’s
weekend and day programming. It's
a kind of cheap experience that is
injected, usnllly into the weak pros: .
gfdms,” to ‘heighten - their interest,
and that has a corrosive effect on
human relatiohs. It generates a sense
of mistrust and insecurity and makes
peoplé who watch more tielevision

DP photos by Lyndon Keyes
more anxious than similar kinds ol
peopie who watch more televisicn It
makes thern feel like they're living in
a meaner world than their neighbors
who are exposed to the same
hazards. but who watch less televi-
sion. To that extent, people who are
anxious and insecure, as citizen$ and
humar beings are more  casily
manipuiated and more likely ic ap

prove of repression as long as it
comes in the name of security, |
think that s a .very politically
valatile znd dangerous and  oro-




‘Is it appropriate to be shocked and
profoundly disturbed by something
that is shocking and profoundly
disturbing, rather than to try to be

calloused?’
————— ———————————

blematic feature of our culture.
That's the everyday sensitization to
anxiety-provoking features of our
world.

That’'s the background against
which a special program like The
Day After should be seen. When
you talk about a program like that,
! think there is no doubt that
millions of people who will be ex-
posed to it will have to confront it
because they can't escape it. They
will find it in their regular television
viewing whether they tune in pur-
posely or not. They will be con-
fronted with the reality that human
stupidity can now.destroy life in this
world — no matter how stupid
human ‘beings have been in‘the-past;
they were simply incapable of doing
that. )

To be confronted with this,
without much preparation — those
people who have avoided it, who
don’t read newspapers may not be
able to put it out of their mind.
Children, who have never really
thought of this, will be shocked,
disturbed and upset, and certainly
some will be psychologically damag-

ed. The question, is, should they be?

Is it appropriate to be shocked and
profoundly disturbed by something
that is shocking and profoundly
disturbing, rather than to try to be
calloused, to accept it without some

profound disturbance and perhaps
some action to avoid it. This
becomes a matter of judgment. The
fact that there is such a program,
that the program is also calculated
to attract ratings, that may also turn
out to be a commercially productive
and profitable -enterprise, does not
necessarily invalidate the necessity
and the appropriateness of having a
special program like this.

DP: The local school district has
advised parents not to have their
children watch the program. Do you
think that’s a correct decision?

GERBNER: I don’t think they ad-
vised the parents not to let the
chi]dren watch. 1 think.they said that

the parents should be thoughtful of -

whatever the children watch, especial-
ly this program. You can't tell
parents. Most of the time it’s parents
who send their children to television,
50 you can’t just tell parents not to let
their children watch it. But you can
and should tell an alert parent that
here is a patfticularly sensitive ex-
perience that children should engage
in only if they are prepared for it — in
homes where the possibility of
nuclear warfare and the threats and
the dangers have been discussed, in
which children have at least thought
about this, in which children have
been given some outlet, some way of
becoming active, some way of feeling

AaTov creating a

that they are not totally out of con-
trol, that they can participate in the
shaping of their own future.

I think children will be upset in
homes where this has never been
discussed, in which this has never
been a subject of conversation. The
children are unprepared and their
parents are unprepared too. It can be
disturbing in these types of homes,
and I think it has to be the judgment
of every parent and of every home
how to deal with it. The Philadelphia
school system, and all school systems,
should "begin to have courses in
critical viewing of all television, and
prepare their children to be able to
understand, appreciate and eventual-
ly choose their own programming —
then also their children would grow
up knowing this.

DP: There has been some ex-
perimenting with interactive pro-
gramming, where a person could in-
teract with the television. Do you
think this type of programming will

be atrend?

GERBNER: Well, it’s an experi-
ment that may have some wider ap-
plications and ramifications for today
in that an instant response is usually
the least valuable and the least
democratic way of participating in
decision-making. Most cultures,
especially those that are as highly cen-
tralized as ours, because of television,
always get the response that they want
by formulating the questions and by

. evoking the response in a context

where the response becomes highly
predictable.

If you look around the world, the
countries that make voting man-
datory are almost always dictator-
ships. By bringing out the vote of
people who can be particularly in-
fluenced, they make sure that
everyone responds. By the timing of
question, the context of the question,
the events of the day, a person or in-
stitution can evoke the response that
is highly predictable and desired.

So this kind of reponse mechanism
can be a useful marketing device. But
as a form of dialogue, as a form of
participation in public decision-
making, it’s a matter of grave concern
and a threat to our system of govern-
ment in which you elect represen-

-tatives who then conduct a dialogue,

and in which you have interest
groups, all of whom have their
specialized point of view. If you have
some kind of parliamentary dialectic
going on, it leads to a decision which
attempts to reconcile a great variety
of specialized minority interests in the
interest of the whole. When you have
an immediate majority determina-
tion, you not only have a superficial
response which is manipulated by the
way the question is asked, but in ef-
fect you have the tyranny of the ma-
jority. It means you don’t recognize
any right or interest except what hap-
pens to be the volatile majority. These
are the broader 1mphcauons




TV proﬁts and the ‘mean

By Tom Nugent
WASHINGTON TIMES STAFF

he ratings are in and the

message is clear: Given the

right set of cirucumstances

and enough advance pub-
licity, America’s television net-
works can now command
- audiences of more than 100 million
for a single program.

But the overwhelming success of
last  Sunday night’s “The Day
After” in the Nielsen ratings raises
several disturbing questions about
the growing impact of television on
American culture — questions
which, it should be pointed out,
have generally been obscured by
the furious political debate over
nuclear weapons that took place
during the weeks prior to the tele-
cast.

Among the most troubling of the
overlooked questions is this simple
one: Did ABC actually decide to
produce a horrifying “Armaged-
don” film in order to win the latest
round in the “ratings war,” and thus
make a great deal of money from

the boost in advertising rates which

would follow?

The creators of “The Day After”
say “no.”

Responding to questions about
money and ratings a few days
before the telecast, film director
Nicholas Meyer exploded: “That is
avicious, baseless lie. ABC already
knows they’re not going to make
any money on this. They said, going
in: ‘Don’t worry about the ratings.”

Like Mr. Meyer, who spent two '

years shaping the $7 million depic-
tion of nuclear strike on Kansas
City,ABC network officials have

"~ expressed outrage at the sugges-

tion that their controversial project
was actually assembled in order to
make a buck.

But more than a few critics,
while pointing to the fact that “The
Day After” was scheduled to run in
a crucial period called “sweeps
month” — during which the Niel-
sen ratings are gathered — insist
that the film simply amounted to
another example of media exploita-
tion; another example of how far
the television industry will go in
order to win the high ratings upon
which advertising rates tradition-
ally depend.

Other longtime analysts of the

Washin j/ﬁf)

industry, meanwhile, worry that —
in splte of the network’s efforts to
minimize potential psychic damage
to both children and adults (grown-
ups were also advised to view the
film in groups) — the nationwide
screening of “The Day After” may
have produced a dangerous escala-
tion in the already-high level of TV
violence.

"+ “I think the real danger of show-

ing this kind of program will come
when you start to get the repeat
performances,” said Dr. Rose K.
Goldsen, a Cornell University soci-
ologist who has written several
books on the dynamics of televi-
sion. “The first time is always dif-
ferent. But then the repeat
performances begin. And the
rebroadcast of these things
gradually desensitizes us to the ini-
tial impact, and after awhile, you
watch them with one eye, and you

1 hardly even notice what’s on the
screen.”

According to Dr. Goldsen and
other media experts, the combina-
tion of such horrifying nuclear vio-
lence with television’s
mesmerizing power could produce
a situation in which terrified TV-

world ‘syndrome’

watchers become even more domi-
nated psychologically by the
medium than they already are.

“Television is a fundamentally
different medium from books and
magazines and other things,” said
Dr. George Gerbner, a TV expert

-who is also the dean of the Annen-

berg School of Communications at
the University of Pennsylvania.
“Television is a ritual, a daily ritual
which is watched around the clock.
And it is watched in almost every
home.

“And when you get something
like that [ABC] program, you are
going to drop on the American pub-
lic — without their asking — a
major tragedy, and you are going to
expose 40 to SO million people to
experiencing something that they
have never really thought about.
And I think it will be a tremendous
shock . . . This will be true for chil-
dren, but it will also be true for
millions of adults who have not
elected, in the past, to expose them-
selves to any serious consideration

see iSSUES, page 3B




ISSUES

From page 1B

of what would happen in a nuclear
war.”

Although both Dr. Goldsen and
Dr. Gerbner believe that this
“shock” might ultimately prove
useful to people — by waking them
up to the horrors of possible
nuclear conflict — they also sug-
gested that the film could prove
harmful by increasing the amount
of “media anxiety” now at work in
American culture.

“The level of anxiety and insecu-
rity in our culture is already pretty
high,” said Dr. Gerbner, attributin-
gmuch of the “anxiety” to televi-
sion. “Our studies [of TV] have
shown that there are an average of
six violent incidents per hour of
prime-time viewing, and 2S5 inci-
dents per hour of children’s prime-
time.

“And this phenomenon helps to
produce what we call the ‘Mean
World Syndrome, which means
that, the more you live in the world
of television, the more you assume
that the world is a dangerous place.

As a matter of fact, you wind up’

feeling that it is a much more dan-
gerous place than those who don’t
watch television.” :

According to Dr. Gerbner and
some other analysts, the effects of
the “Mean World Syndrome” can
be seen in the fact that more and
more Americans are now suffering
from exaggerated fears about
crime, about random violence, and
about potential threats from
strangers in the real world that
exists beyond television.

Unaware of the fact that they
have been “frightened” by sm/xch TV

violence (since the fear often
remains unconscious), more and
more Americans are afraid to greet
strangers in public places, afraid to
travel through neighborhoods
where crimes have been occasion-
ally reported — and in many cases,
even afraid to allow their children
to participate in harmless “trick-
or-treating” at Halloween.
Although Dr. Gerbner refused to
speculate about whether or not
Sunday night’s graphic portrait of
Armageddon represented a poten-
tially dangerous intensification of
the television-inspired “Meah

same as the [dramatic] programs

that come before and after.”

While they were reluctant to
describe this television-based
“blurring” of fact and fiction as
pscyhologically harmful, both ana-
lysts were struck by the recent
announcement that the same ABC
network which Sunday night
screened “The Day After” will
tonight launch a live “war game”
exercise. In this excersize, leading
government figures (including for-

mer Defense Secretaries James R. ..
Schlesinger and Clark M. Clifford

and former U.S. Army Chief of

=

Wil the willingness to break a historic taboo
only solidify television’s mesmerizing hold
on millions of American psyches?

World Syndrome,” and although he
believes that the appropriate
debate ought to be over the question
of “Whether the anxiety [produced
by the film] was justified,” he did
suggest that the nationwide tele-
cast might have affected another
rapidly growing, television-linked
problem: The mounting confusion,
in American culture, .between
reality and fiction. ) I
“The difference between fac

and fictionis blurred,” said the Uni-
versity of Pennsylvania professor,

a world-recognized expert on .
media, “and it has always been

blurred. And this problem has been
brought into sharper focus by tele-
vision. ...

“Drama and news on television
have come very close together,
these days, and much of our televi-
sion news tends to have a casting, a
form of presentation, which is the

Staff Gen. Edward C. Meyer) will
gather to decide “policy” in a fic-
tional crisis situation devised by

the network. . .
As remarkable as this exercise

sounds to the layman (with real
government figures participating
in a “fictional” crisis, on live televi-
sion), the most astonishing aspect
of the event, sheduled to run for one
hour per night through Friday,
must surely be the fact that its par-
ticipants refuse to rule out the pos-
siblity of a game-decision calling
for a nuclear strike.

“This will be as close to reality
as anything but real events them-
selves,” said former Assistant Sec-

‘retary of State Hodding Carter 3d,

who will play a senior advisor in the
game. Asked if the “fictional” sce-
nario might actually produce a
“fictional” nuclear war — and thus
terrify, instead of calming or “edu-

cating” TV viewers — Carter would
say only that he thought such an
outcome unlikely: “One of the
points of nuclear control is to avoid
such an exchange.

“I doubt that it will happen.”

For many critics and observers
of the American electronic media,
the most significant questions to
emerge from the continuing con-
troversy over the screening of “The
Day After” have to do with these
deeply troubling relationships
between television and culture
—and not with the debate between
national defense advocates (who
fear that the cinematic horrors will
weaken America’s resolve to defend
itself) and the “nuclear freeze”
pacifists (who are counting on the
“shock value” of the film to .alert
citizens to the dangers of nuclear
weaponry).

For these analysts, the really

crucial questions focus on the pos- -

siblity that the network’s willing-
ness to break a historic taboo (by
showing the widespread death and
destruction of a nuclear holocaust
in a dramatic format of unprec-
edented, graphic violence) will
only solidify television’s mes-
merizinghold on millions of
American psyches.

They are worrying, in short, that
the horrifying force of “The Day
After” will only intensify the
“Mean Syndrome,” and thus inten-
sify the process by which more and
more terrified television-watchers
turn away from each other in order
to understand reality — and focus,
instead, on the all-pervasive TV
screen.

“I believe that the way television
is organizing society, right now —
it’s a very alienating machine,” said
Cornell’'s Dr. Goldsen. “It’s a
machine that separates us from

what we call the ‘secondary social
groups’ — our churches, our
unions, our political parties, our
bowling teams, etc. — in which we
really find out what our own inter-
ests are.

While most of the critics are
careful to point out that last Sun-
day’s televised, fictional version of
nuclear war may, indeed, prove suc-
cessful in educating the public
about the dangers of nuclear holo-
caust, others can’t help wondering
if the telecast didn’t actually repre-
sent the ultimate form of advertis-
ing: A huge national audience,
utterly terrified at the prospect of
its own annihilation, glued to a TV
screen for the usual, endless
parade of commercials.

How many people, they wonder,
would be strong enough to turn off
the ads for toothpaste, sports cars
and lipstick — when the “fictional”
message which these glossy
promos support amounts to nothing
less than the viewer’s own death? .

- “You're dealing with media that
are powerful,” said television ana-
lyst Les Brown, who edits a critical
media review called “Channels,”
and who has spent years studying
the medium, “maybe the most
important social and cultural force
in society today. And we are talking
about a program airing in prime-
time.”

Although he said that he’s in
favor of television programs that
force us to confront the issue of
nuclear war, Brown admitted to
being thoroughly puzzled as to how
Sunday night’s ABC film exploded
into the giant-sized controversy
which still dominates the national
news.

“I think that what we have here,
maybe, is a very good hype-job by
ABC”
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University of Pennsylvania News

News Digest
Dec. 1-Dec. 30

The following is an index of the leading news stories about the
University of Pennsylvania that appear in this edition of the News
Digest. The page numbers of the stories cited are included here for
quick reference. The complete digest is on file in the News Bureau,
410 Logan Hall, Copies of it or individual articles are available
at nominal cost.

To facilitate identification and location of stories, the digest
has been arranged in six categories: social science; science,
technology, medicine and psychology; business; education, grants and
funding; archaeology and anthropology; people and places; and student

life.
SOCIAL SCIENCE Page
NEWSWEEK, Dec. 6 -- George Gerbner is described as 1
"the man that television watches" in this article on his thru

research on the social impact of television. The story,
"Life According to TV," refers to the dean of the Annenberg
School of Communications as '"the foremost authority in his
field."

BROADCASTING, Dec. 13 -- Network and industry trade 5
associations respond to the NEWSWEEK article, disputing
Gerbner and his research.

USA TODAY, Nov. 29 -- A spin-off article from the 6
NEWSWEEK story on Gerbmner. Similar stories were carried thru
in THE BOSTON GLOBE, THE KANSAS CITY STAR, THE ARIZONA 11
REPUBLIC, THE NEW YORK POST and THE CHRISTIAN SCIENCE
MONITOR.

THE BOSTON GLOBE, Nov. 21 -~ An academic study on the 12
effect of pornography on attitudes toward rape received thru
substantial news coverage. The research was published in 19
the Annenberg School's Journal of Communication. Other
newspapers which carried the story were THE ATLANTA
JOURNAL, THE SEATTLE DAILY TIMES, THE DES MOINES REGISTER,

THE FORT WORTH STAR TELEGRAM, THE CINCINNATTI ENQUIRER and
THE ST. LOUIS GLOBE-DEMOCRAT. THE ALLENTOWN CALL-CHRONICLE
ran an editorial. Other articles appeared in the DAYTON
DAILY NEWS, LAS VEGAS REVIEW-JOURNAL, and COLUMBUS DISPATCH.

News Bureau, Director Ed McFall
410 Logan Hall/CN
Philadelphia, PA 18104 » (215) 838-8721

Mary Perot Nichels
Director of Communications




News Digest - 2

TV GUIDE, Dec. 1l -- Inaccurate information often hits
the television airwaves because of the race to beat
competitors on major news stories, according to this
article, "Rush to Judgement: Scoops That Weren't." Robert
L. Shayon, professor of communications at the Annenberg
School is quoted.

HOUSTON CHRONWNICLE, Nov. 24 -- Coverage of a George
Gerbner speech in Houston on the quality of telewvigion
news which he savs bears a strong resemblance to
entertainment programming.

PSYCHOLOGY TODAY, Jan. -- George Gerbner is identified
as one of the few media specialists who is not engaging in
hype over cable television. Calling it 'the cable fable,"
the Annenberg School dean has little confidence in its
economic viability. A synopsis of his remarks to a
recent Women in Cable conference is carried in the
magazine's ''Media Crosstalk' section.

NEWSWEEK, Jan. 10 -- Penn's family sociologist
Frank Furstenberg says half the children of divorce
have not seen their father in at least a year. He is
quoted in the cover story, "Divorce American Style."

NEWSWEEK, Jan. 17 -- A "Portrait of America,"” is
this week's cover story which, among other things, looks
at the latest census for information on the number of
unwed mothers in this country. Frank Furstenberg, who
is an exXpert on teenage pregnancy, is quoted in NEWSWEEK
for the second week in a row.

NEW YORK TIMES, Dec. 20 -- "Friendly divorce may be
a growing trend, but it's growing from an exceedingly
tiny base," says sociologist Furstenberg who is
conducting a national divorce study.

THE ATLANTA JOURNAL, Dec. 29 -- Frank Furstenberg
is interviewed for this story on the involvement of
farthers in their children's lives after divorce. One out
of every three children in America today will see their
parents' marriage break up before they reach the age of
16, according to the sociologist.

THE PHILADELPHIA INQUIRER, Dec. 20 -- Reporter Dick
Pothier interviews students and campus health profe551onals
on student stress.

THE BALTIMORE SUN, Dec. 2 -- Psychologist Aaron Beck
is credited with beginning cognitive therapy in this story
on treatment of depression.

THE PHILADELPHIA INQUIRER, Dec. 15 -- Parents should
not be overly concerned that their children will become
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video-game addicts, says Brian Sutton-Smith, a professor
of education and folklore who is the author of more than
20 books about children's play and recreation.

DESERET NEWS, Salt Lake City, Dec. 16 -- Forensic
psychiatrist Robert Sadoff says the insanity defense is
a vital component of the c¢riminal justice system. He
spoke on the Hinckley verdict at the University of Utah
Medical Center.

HARVARD UNIVERSITY GAZETTE, Oct. 22 -- Provost
Thomas Ehrlich, a Harvard law school graduate, is quoted
on the lack of access poor people have to the American
legal system.

ALLENTOWN CALL-CHRONICLE, Dec. 16 -- Many welfare
recipients in Pennsylvania did not understand the notice
they received concerning cut-backs in their benefits,
according to linguistics professor William Labov. Labov
testified at a trial in U.S. District Court in Philadelphia
which resulted in a halt teo the plan.

PARENTS MAGAZINE, Dec. -- Parents of a newborn
baby should take steps to insure the adjustment of
a family pet to the new arrival, says Dr. Victoria
Voith, a veterinarian and animal behaviorist.

DOG FANCY, Nov. -- When a dog bites a young
member of his own family, it usually indicates a
lack of proper discipline of the dog or the child.
This is the opinion of Dr. Voith, who runs the Animal
Behavior Clinic.

SCIENCE, TECHNOLOGY, MEDICINE, PSYCHOLOGY

THE NEW YORK TIMES, Dec. 16 -- A University of
Pennsylvania scientist -- in collaboration with researchers
from three other institutions -- made headlines across
the country and around the world with a successful genetic
experiment which led to the creation of larger-than-
normal mice. We have included other clippings from TIME,
SCIENCE, UNITED PRESS INTERNATIONAL, THE BOSTON GLOBE,

THE PROVIDENCE JOURNAL, THE SAN DIEGC UNION, THE PHOENIX
GAZETTE, THE CLEVELAND PLAIN DEALER, THE DENVER POST,
NEWSDAY, THE KANSAS CITY STAR, OMAHA WORLD HERALD, THE
DETROIT FREE PRESS, THE MIAMI HERALD, ARKANSAS GAZETTE,
as well as headlines from other metropolitan newspapers,

TIME, Jan. 3 -- Time Magazine voted the computer as
its Machine of the Year and ENIAC received credit for the
beginning of the age of the computer, an age which sees
the replacement of man on the cover of TIME'S first issue
of the year.
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COMPUTER GRAPHICS AND APPLICATIONS, Nov. -- A
professor of computer and information science
is working on scolutions to the development of a
realistiec human form for animation -- one of the most
difficult problems in computer graphics.

THE NEW YQORK TIMES, Dec. 23 -- Dr. Aaron Katcher,
a psychiatrist who is on the faculty of the School of
Veterinary Medicine, discovered that watching a tankful
of tropical fish will lower one's blood pressure. Now,
a 30-minute video cassette which focuses on that very
image has been produced for people who want to relax.

NEWSWEEK, Dec¢. 13 -- Dr. Albert Stunkard, professor
of psychiatry, is quoted in this article, "What it Means
to Be Fat." Stunkard, who specializes in behavioral
weight contrel, says he has failed to find any striking
differences in personality type that distinguish obese
people from others.

VOGUE, Dec. =-- Dr. Henry Jordan gives dieters
advice they like to hear: wine is good for you --
even if you're trying to lose weight. Wine can help
dieters stick to their eating plan, makes them feel
less deprived, and can even aid digestion in small
doses, says Jordan, a psychiatrist, who is director
of Penn's Institute for Behavioral Education.

GLAMOUR, Dec. -- Dr., Jordan is quoted in this
article on '""Dieting During a Crisis."”

TULSA DAILY WORLD, Nov. 28 -- While losing weight
may be a national obsession, many people apparently are
losing the battle of the bulge.

NEW YORK TIMES, Jan. 12 -- University of Pennsylvania

dermatologists conducted a soap study which has been
frequently mentioned in articles on skin care.

COSMOPOLITAN, Nov. -- Fertility experiments at the
School of Medicine are mentioned in this story on how
science can help couples who want children but haven't
been able to conceive.

THE MADISON, WIS. CAPITAL TIMES, Nov. 23 -- Dr.
Luigi Mastroianni, a HUP gynecologist, suggests that
women who believe they might have a fertility problem,
get an early start on treatment.

THE HOUSTON POST, Dec. 5 -- Treatment for pets
with cancer is offered at the School of Veterinary
Medicine. This story on animal oncology was also
carried in THE TAMPA TRIBUNE, THE HARTFORD COURANT, and
the SAN JOSE MERCURY.
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THE HARTFORD COURANT, Dec. 6 -- Residents of
nursing homes are helped by playing with animals who
come to visit them. The Center for the Interactions of
Animals and Society is cited for helping veterinarians
understand the bond between humans and pets.

ALLENTOWN CALL-CHRONICLE, Dec. 24 -- A 3-D radar

svstem to detect aircraft and satellites has been created

by Dr. Nabil Farhat at the School of Engineering and
Applied Science. Other stories have been carried in
the RICHMOND TIMES-DISPATCH, the FRESNO BEE and the
HOUSTON POST. Locally, the PHILADELPHIA INQUIRER
published an article, which is enclosed.

PHILADELPHIA DAILY NEWS, Dec. 27 -- Two medical
researchers at the Hospital of the University of
Pennsylvania are testing a drug for the treatment
of herpes.

PHILADELPHTIA DAILY NEWS, Dec. 20 -- Dr. Aaron
Beck and Dr. Raymond Harrison of Penn's Center for
Cognitive Therapy (also known as the Mood Clinic,)
are quoted in "Learning to Beat the Holiday Blues."

HATBORO, PA. TODAY'S SPIRIT, Nov. 24 -- A study on
artificial heart valves by veterinarian James Buchanan
is the subject of this article in '"Medical Notebook."

BUSINESS

NEW YORK TIMES, Dec. 19 -- Industrial psychologists
have found that rumors among corporate employees can be
even more disruptive than troubling facts. Two Wharton
researchers, Larry Hirschhorn and Thomas M. Gilmore,
have written a book, "Cutting Back," which examines the
dangerous potential of rumors.

LOS ANGELES TIMES, Nov. 24 -- Developing nations
are in a '"Catch 22" situation. They cannot get loans
because their economies are ailing, yet they cannot
improve their economic condition because of a lack
of capital. Lawrence Klein, the Nobel Prize-winning
economist at the Wharton School, comments on the
situation in this article.

NEW YORK TIMES, Dec. 8 -- Although academic merit
and previous job experience are both considerations for
graduate school admission, at least one admissions
director (from Carnegie-Mellon) says that motivation
and maturity displayed during a personal interview can
be the deciding factor in the entrance decision. This
article mentions that the University's Wharton School
is one of the nation's top three business schools,
following Harvard and Stanford.
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1.0S AJGELES TIMES, Dec. 7 -- The contradictions 120
of world politics and world trade are discussed with
comment from Richard J. Herring, professor of finance
and expert on world banking.

SAN FRANCISCO CHRONICLE, Dec. 15 -- William F.
Baxter, President Reagan's assistant attorney general
for antitrust, and Almarin Phillips, professor of
public management, economics and the law, talk about
the theory and the practice of antitrust in an
interview.
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THE PHILADELPHIA INQUIRER, Dec. 16 -- Continuing
deficits of nearly $200,000 a year have forced Wharton
Magazine to suspend publication. Dean Donald Carroll
and editor-in-chief William Wegt cite the recession,
higher postal rates and a decline in advertising and
circulation among the causes of the magazine's
financial decline.

ALLENTOWN CALL-CHRONICLE, Nov. 21 -- As nations 127
become more developed, an increasing share of their
economic activity is devoted to such services as
transportation, communication, education, government
and medical care, as opposed to the manufacture of
goods, says Robert Summers, a U. of P. economist who
spoke at a Wharton School conference on the service
sector of modern economies.

EDUCATION, GRANTS AND FUNDING

THE WASHINGTON POST, Dec. 16 -~ American industry 128
is relying on universities for the research it needs to thru
compete in the world economic market. And, with the 138
decline in federal support for education, we can expect
to see a stronger link between corporations and academic
institutions. ''Partners in the Research Enterprise,"

a two-day conference hosted by the University of
Pennsylvania, brought 400 people from both sectors to
Philadelphia last month and resulted in news coverage
by the POST, THE CHRONICLE OF HIGHER EDUCATION, THE
JOURNAL OF COMMERCE, THE PHILADELPHIA INQUIRER, THE
ST. LOULS POST-DISPATCH, and others.

CHRONICLE OF HIGHER EDUCATION, Nov. 10 -- A 139
commentary by Peter Drucker on professional school
as an investment.

WASHINGTON POST, Nov. 1l -- MIT is the most 141
expensive college in the country. Penn is ranked
number nine in cost by Competitive Colleges, a new
guide for prospective students. The story was
carried nationally by the Associated Press.

DESIGN NEWS, Nov. 11 -- News of a $1 million 142
grant for the study of robotics from IBM to the
School of Engineering and Applied Science was reported
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in this engineering publication.

JEWISH MONTHLY, Dec. -- The President of the
University of Pennsylvania is one of five academic
leaders who criticized Soviet practices that are
an "unacceptable political intrusion upon the integrity
of science and education."

JEWISH EXPONENT, Nov. 19 -- Walter Cchen, dean of the
School of Dental Medicine, was one of a group of Philadelphia
area academics who took part in a tribute of the Soviet
Jewry Council.

JOHNSTOWN, PA. TRIBUNE-DEMOCRAT, Dec. 8 -- The
availability of a scholarship fund for future veterinarians
was publicized via an article in this Pennsylvania paper.

ARCHAEQLOGY AND ANTHROPOLOGY

SMITHSONIAN, Jan 3. ~-- The popular belief that
civilization began in the Tigris and Euphrates River
valleys is coming under careful scrutiny following the
discovery and examination of Bronze Age artifacts in
Ban Chiang, a village in Thailand. In this illustrated
article, the Ban Chiang exhibit at the University Museum
and the late Chester Gorman are both mentioned. Other
major articles on the exhibit appeared in THE NEW YORK
TIMES, THE INTERNATIONAL HERALD TRIBUNE, ARCHAEOLOGY,
MUSEUM Magazine, THE CHRISTIAN SCIENCE MONITOR, THE
PHILADELPHIA INQUIRER, CONNOISSEUR, AND THE MAIN LINE
CHRONICLE.

COURIER POST, Camden, N.J., Dec. 12 -- Grants
from various banks and organizations, including $25,000
from The Union 0il Co. of California, are helping to
support the University Museum's Ban Chiang exhibit.
Thig article also details part of the exhibit's
future following its University debut.

THE CINCINNATTI ENQUIRER, Dec. 5 -- Excavations in
Guatamala have yielded a pottery shard bearing one of
the earliest known examples of Maya writing. University
archaeologist Eleanor King found the fragment which
suggests that an advanced Maya civilization existed
300 to 500 years earlier than previously believed. The
discovery was also mentioned in DISCOVER Magazine.

REDBOOK, Dec. -- One of the prestigious MacArthur
Prize Fellows awards in 1982 went to a former University
student, Francesco Rochberg-Halton, an assyrioclogist.
The $175,000 award was the only one of 19 prizes to be
awarded to a woman.
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PEOPLE AND PLACES

LOS ANGELES TIMES, Nov. 3 -- Ian McHarg, professor of

landscape architecture and regional planning who helped
popularize the environmental movement in the 60's and

70's, talked about a land plan for an improbable place --
Orange County, Calif. -- in a lecture to college students

there.

THE WASHINGTON POST, Nov. 23 -- Steve Bilsky, who
used to be assistant athletic director here, was named
director of men's athletics at George Washington
University.

THE PHILADELPHIA INQUIRER, Dec. 2 -- John W. Eckman,

an alumnus of the University and vice-chairman of the
board of trustees, is the subject of this story which
explores his dual roles as chairman and chief executive
of the Rorer Group and his community involvement as an
active Philadelphia citizen.

THE PHILADELPHIA INQUIRER, Dec. 8 -- This article
announces the nomination of Shelley Greene, a member
of the U. of P.'s legal staff since 1979, as the
University's general counsel.

NEWS OF DELAWARE COUNTY, Dec. 23 -- A photograph
cutline announces the appointment of Alfred Beers as
University comptroller.

THE PHILADELPHIA INQUIRER, Jan. 7 -- Lee Copeland,
dean of the Graduate School of Fine Arts, was elected
chairman of the City Planning Commission.

THE PHILADELPHIA INQUIRER, Dec. 26 -- A team of
architecture students led by professor Alan Levy are
helping to bring Woodbury, N.J. back to the past --
hopefully insuring its future as a vital Gloucester
County community.

PHILADELPHIA INQUIRER, Dec. 3 -- An item in '"'The
Scene'" column explains the University's connection with

the Heisman Trophy, awarded annually to the best college

football playver and named after John W. Heisman, a 1892
graduate of the University and a former coach here.

MAIN LINE TIMES, Nov. 11l -- Vincent Cristofalo,
director of the Center for the Study of Aging, is
pictured with other administrators of a $5 million
geriatrics grant.

THE TRENTONIAN, Dec. 1 -- Judge Leon Higginbotham,
Jr., a trustee of the University, and a lecturer at the
law school, is pictured with the Chief Justice of the
U.5. Supreme Court.
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DELAWARE COUNTY DAILY TIMES, Dec. 8 -- Herbert
Northrup, director of industrial research at the
University's Wharton School, recommends a particular
SEPTA contract proposal over 15 other contract offers
submitted by member unions. Northrup chaired President
Reagan's Emergency Board which issued the non-binding
endorsement.

THE PHILADELPHIA INQUIRER, Dec. 24 -- A reception
for Dr. Jonathan E. Rhoads, a well known Philadelphia
physician and surgecn, was held to commemorate his 50
year association with the University.

PHILADELPHIA MAGAZINE, Nov. -- Young artists are
not being helped by the city's 17 law which mandates
the purchase of art for buildings erected on Redevelopment
property, according to Robert Engman. Engman, a sculptor,
teaches in Penn's Graduate School of Fine Arts.

JEWISH TIMES, Dec. 23 -- Israeli composexr Mark
Kopytman is completing a semester as the Penn-Israel
exchange professor of music.

STUDENT LIFE

THE PHILADELPHIA INQUIRER, Dec. 3 -- James King,
Jr., president of Alpha Phi Alpha, is quoted in this
article which recognizes the 76th anniversary of the
nation's oldest black fraternity.

DELAWARE COUNTY DAILY TIMES, Dec. & -- University
sophomore Tim Chambers is named to the East Coast
Athletic Conference Rookie of the Year football team after
helping Penn achieve its best season in more than a
decade.

THE PHILADELPHIA INQUIRER, Dec. 15 -- A workshop
on young people and cults was sponsored by the University
as a result of the involvement of psychology of
education professor Arthur Dole, whose daughter Barbara,
a former Moonie, spoke. An article in the PHILADELPHIA
DAILY NEWS reports the subsequent attack on the workshop
by the Unification Church, which claims the program
viclated the University's non-discrimination policy.
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