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SOVIET CONCEPT OF NEWS
A FACTOR IN CHERNOBYL COVERAGE,
SAYS PENN MEDIA EXPERT

The problems with Soviet news media that led to severe
Western criticism of their handling of the Chernobyl nuclear
disaster stem in part from the attitudes of the Soviet government
and public toward news, says George Gerbner, dean of the
Annenberg School of Communications at the University of
Pennsylvania.

Soviet views of news are far different from those in the
West, said Gerbner, who has analyzed various Soviet media for
more than 30 years, comparing Soviet communications systems to
those of Western and Eastern Europe, the Third World, and the
United States.

One difference is that in the Soviet Union the news media do
not compete to scoop one another as Western media do, because
they are not economically competitive, Gerbner said.

"Instead, each Soviet newspaper, radio or television station
is operated by an organization -- professional, social,
religious, or political -- and waits to publicize negative
stories until steps have been taken to solve the problem, or
until the organization they represent has addressed the
situation," he said.

"Soviet readers would really wonder if their papers printed
a situation that was out of control. That's why many were
shocked by the international criticism that followed the media's
handling of the Chernobyl disaster," said Gerbner.
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Another difference between Soviet and Western media,
according to Gerbner, is that Soviet reporters are very careful
to check facts and sources, and to avoid stories that could have
negative social consequences.

"Editors would be severely reprimanded if they printed
stories that panicked or misled readers," he said, "so they are
cautious about what they print."

"The newscasters are usually academic types who research
many current issues. They interpret the day's news and put it
into perspective, instead of just reading it."

The Soviet media do have a degree of autonomy depending
largely on the nature of subject matter involved, Gerbner said.
They have more autonomy on local issues than on national, and
almost no autonomy on international issues.

On foreign policy issues there is little analysis or public
criticism of governmment policy in the news. Instead, the
official opinion on foreign issues is usually presented.

In the Soviet Union, important national and international
stories, like the Chernobyl nuclear disaster, are distributed by
two central wire services, or by the major, government-controlled
newspapers, Pravda and Izvestiya. Local papers not in the
immediate vicinity of the crisis have no direct access to the
situation, and no opportunity to gather their own facts, so they
rarely challenge or expand on the official stance, said Gerbner.

But while the investigative power of the local media is
limited in this respect, Soviet papers do perform functions other
than writing and interpreting the news, Gerbner added. They also
act as watchdogs of officials, agencies and businesses.

"The big papers receive thousands of letters every day --
often complaints about corruption or inefficiency in local
agencies -- and they respond to each one, trying to remedy the
situation through mediation and advocacy," he said. "In this
respect, the Soviet papers are similar to consumer advocates in
U.S. media, except that, for them, printing the story is a last
resort to shame the wrongdoer."

{MORE)
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The Soviet media are gradually gaining more autonomy and
freedom to guestion or criticize domestic policies, Gerbner said.

"Recently,'television reporters talked to some young people
who were having a party in a courtyard," he said. "The kids
complained bitterly because they felt that the Ministry of
Culture and Information was paying little attention to their
needs, and they had no place to gather.

"Despite the reqguest of the minister responsible for the
situation, the station refused to postpone the broadcast, so the
official had no time to remedy the problem before it was
publicized. "

The autonomy of the mass media in other Eastern-block
countries is not necessarily as limited as in the Soviet Union,
which has the largest communications system in the world.
According to Gerbner, Yugoslavia and Hungary have the most
autonomous media -- both news and entertainment -- while
Bulgaria, East Germany and Romanhia are the most closely
monitored.
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{Editors Rote: STowly and
thoughtfully, Dr, George Gerbrer
delivered the contents of this
article at the Chautauqus Institute
in Hew York [state] during the
Institute’s suamer lecture series
of 1984. These excerpts appear
courtesy of Or. Gerbrer, who is
Dean at the Annenberg School of
Communication in Philadelphia.)

By Br. George Gerbner

There's one process, there's
one activity, that stands out in wy
And the word to suw it all
up is storytelling.
are the storytelling animal par
excellence. Not only do we tell
stories, but we, unTike all cther
creatures, Tive in an environment
of stories. We build a world by
the stories we tell and the stories
we hear and the stories we absorb
as we go on.

Ordinarily, unlike with all
cther animals, the imnediate
environment is not the primary
reascn for being someplace and is
not the primary environment to
which we respond. We primarily
respond to and live in an
environment of symbols, of towering
structures called fantasy or legend
or religion., When I use the term
fantasy, I mean a synthetic but
very functicnal creatior of the
mind.

mind,
Homo sapigns

It is that fantasy to which
we hold up a new event and if it
fits we call it real. And if it
doesn't fit we call it biased,
absurd, false, or perhaps it's
discarded aTtogether. The question
itd 1ike to pose is, "how do we
build this world to which we as
human heings inhabit, respond, and
according to which, we act".

STORIES
There are three kinds of
stories basically...forget about
for the moment all the conventicnal
distinction between entertainuent
and eduction and law and science
and art, and think of all these as

IESSAGE BEHIND THE MESSAGE .

Just atteapts to tell a story about
something.

One is the story abcut how
things work. The truth of how
things work can only be
approximated through ficticn,
because it is only through fiction
that yeu can invent the facts and
put them together in a way that
develops the truth of how things
really work. You embody the
invisible forces in people, the
invisible dynamics of tife, you put
people against one another or
against soime kind of difficulty,
you have them strucgle and cope and
challenge, and in the end they
succeed or fail, which illuminates
how things really work, or ought to
WOrk.
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We all have these stories
when we're very young, orinionally
called fairy tales, today they're
mostly cartoons, You see on
television,

Stories of how things work
sets the overall framework within
which everything else fits, because
facts only make sense when they're
related to a Targer purpose, and
that give that framework some sense
of likeness.

Stories of the secord kind
are stories about what things are.
They are facts, they are bits of
fact that are otherwise isolated,
they have to fit into a framework
that shows how things work in corder
to beggme mganingfuT. They are the
iegends of the past, today we call
them news. They are the
expositians of facts, that provide
some credibility to the framework
and in turn derive their own
credibiTity from fitting a
framework of some larger dynamics,
some larger purpose.

The third kind of story is
the story of action, MWhich means a
story of values ard of choice. A
choice among alternative and often
competing values and to do
something. It is to say, "well, if
this is how things work, and if
this is how things are, then this
is what we ought to do about them".
These are the sermons, the
instructions, the orders...today of
course most of them are
comnercials. They are little
stories that depict & desirahle
style of 1ife or activity and in
effect say, "if this is what you
want then this is what you ought to
do., This is what you have to buy,
this is what you have tc vote for,
this is what you should avail
yourself in order to obtain these
values or to avoid something that
is undesirable",

Although there are no stories
of pure kinds, these three are the
basic idealized types of stories
out of which we weave an invisible
web called culture. And out of
which we build our concept of
reality, how things work, what they
are, and what to de about then.

That environment, in which we as
human beings Tive, is a very
distinctive 1ife 1ike no other
creatures because this is the
environment of stories that we
ourselves erect for ourselves.

STORYTELLING

Throughout history stories
have been told in three basically
different ways. First and for the
Tongest period of humankind's
existance this was done face to
face, oral. It depended on memory.
You couldn't say, "well I don't
have to remember it, I can laook it
up", because there was no place to
look it up. And because it
depended on memory, it depended on
ritual, repetition, on rehearsing
until the stories that are useful
about how things work, what things
are, and what to do about them are
integrated into an organic
structure called mythology, called
"our way of life", called, later
on, religion. It explains the
nature and origin of universe,
meaning of Tife, codes of proper
conduct. And it enables human
beings to lead distinctly human
Tives. As mytholegies and
reTigions have, it included all the
art, science, statecraft, and the
way of governing societies that
peoplie need to know.

Then came the industrial
revoTution which broke up the
ritual with the first machine, the
printing press., The first
industrial product is hard for us
to remember,,..stamped cut
standardized commodities of the
book. That begins the
industrialization of the
storytelling process, which is the
most profound transfermation in the
history of humankind.

it takes storytelling out of
the hands of the chiefs who have
interpret,..out of the hands of the
centralized authority. It puts the
story, the book, of course the
BibTe at first and the Bihle's of
all religions, into the hands of
people and in effect says, "well,
take it with you, interpret it for
yourself., You den't nced the
administrations of the heads of
Yyour tribes or your community to
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interpret it for you. You don't
need that bond, between the
religious or tribal authority and
the rest of the apparatus of the
state. You can become a story
teller, a story originator, a story
fnterpreter yourself",

This is the precursor of the
industrial revolution and of the
enormous upheavals and uprooting of
people that it meant. The building
of factories and ports required
people getting off the land by the
millions, leaving their
communities, going into the cities,
going into the ports, going into
the new factories, going into the
new continents. And the only
community they could take with them
was the book, or their newspapers,
or their printed stories that
related them to a new sense of
community. :

The new community created by
the industrial revolution and its
industrialization of storytelling
is today what we call "a public™.

A public is a community of meaning.
It's something that we share with
many many people who we never meet.

How do we share? Well, the
process that creates the public is
appropriately a "publication®., We
share through publication, meaning
print, that relates us across vast
reaches of time and space. To many
many communities of like minded
people who read the same basic
books, who can tell stories that we
find not only to be interesting to
us, but also to our interests., And
while this is going on we fight, a
fight that is never over, a fight
that 15 very bitter, very
sharp...for the right to tell
stories from our own point of view
in a society which is now divided
inte classes, into many interest

© groups, into many regions, where

people who come from different
religions, classes, and ethnic
backgrounds live side by side.
Which was never before tolerated
until the industrial revolution.
And live side by side more or less
neacefully, because they have won
the right to maintain some
fntegrity of their community among
many other different communities by
sharing publications. By having
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won the right to tell, to create,
as well as share stories from their
own point of view, From the point
of view of their own interests
which may differ from the interest
group Tiving next door. And yet it
is something to be maintained.

It is on this context of the
ability of print te maintain
communities of meaning, of
conscious, called pubTics, of
peopTe who otherwise never meet,
that our entire system of
education, of self government, and
mest of our notions about human
development today have been
predicated. You take self
government, as all modern theories
have it, whether they're
parlimentary, democratic, or
Marxist, or any other...they are
based on the ability of a group or
a cTass, as in class consciousness,
regardless of what it is and who it
is surrounded by, then of being
able to select or elect some
representatives who represent that
public in some kind of assembly
where the differences between
perspectives can be reconsiled and
adjusted, presumably to the
interest of the whole, and that is
the theory, based on the print era.

TELEVISION

fow we enter the third,
modern era of storytelling, which
for want of a better term I will
¢all the era of telecommunications.
The mainstream and flagship of this
era is television, over the air
mass broadcasting, which I believe
will stay for a long time, despite
its recent chailenge by the new
technologies.

Television has certain
distinctive characteristics.

Unlike pring, it is used relatively
non-selectively, people don't pick
and choose as they do a book or
magazine or even going out to the
movies. Television is a ritual
that most people engage in not by
the program but by the clock, It
is consumed, so to speak, according
to the style of 1ife and the riddle
of the day, the week, the day of
the week, the season...the audience
is always the same. ATl the
hulTabalu about competition is Jjust

what share of the same audience
which station or network wiil get
at any ong time.

Television presents an
organically related system of
stories of all three kinds.
Stories about how things work,
essentially that's where most of

_the action is and most of the

lessons really are, called
entertainment or dramatic fictional
programs. Stories about what
things are, news and documentaries,
that in effect are selected to
uphold our fantasy of what the
worTd is Tike and how it works. If
you go to a different country and
different society you find a
different selection because it's a
different fantasy to uphold. And
stories about what to .do about it,
come roughly every 15 - 17 minutes,
if not more often, as the most
insistent kind of message.

In these characteristics of
ritualistically consumed highly
centralized stories in very few
formulas, a total organically
inter-related mythology of life,
{incTuding all the art and science
and the statecraft, you know, the
age old nexis of power, church, and
state}, is now being reconstituted
as television and state, You can't
govern a highly diversified Targe
country without television. There
are political parties that have
very few functions any more becazuse
they are not the medijum of
communication between the Teaders
and the voters. Their major
function is to raise money to buy
time on television,

In all these respects,
television is not a continuation of
print, or of movies or radio, bui
it's an inheritor of the process of
tribal religion by electronic
And as such, it has becone
the mainstream of our culture, and
it has an enormous power.

Television has abolished
isoTation. There's no nore
parochialism, you car be out in the
sticks, remote areas, rural areas,
you can be very Young, very old,
you can be in the hospital, you can
be in prison, you can be very poor
or very rich...ycu all share a
large segment of a common culture

means.

‘mainstream.

for the first time in human
history. And especially poor
people, people who have not had the
advantages of cultural diversity
that many of us have had, For the
first time they are part of this
It's for the first
time that they share a very large
segment of culture with the rich,
It's for the first time that
they're beautiful and they're
powerful, and the rich, the ugly,
and the nortorious come into their
homes and visit with them every
day. Then they are plugged in, so
they believe, into the central
current of our culture, they've
abolished isolation, and very much
have abolished boredom too.
Boredom, not exciting reading, was
the fate of most people before
television, And that can not be
taken away and that can not be
turned off.

It is a kind of upper middle
class conceit to say "turn it off"™.
Because pecple, for whom this is
something enormously rich and
powerful, will not turn it off, and
even if they do, or even if you and
1 do, we Tive in a world in which
99 oput of 100 peonle don‘t. And if
we're not exposed to television
directly, we're out of it, but we
still get it through other people.
We still get it through the world,
from people who de not turn it off,
build for us.

It has not only become a
ritual, or what 1 call a new
religion, but an environment inte
which for the first time in human
histery children are born. The
average American home has
television on an average of over 7
hours a day. A child today is born
into a home in which that tells
most of the stories to most of the
people most of the time. Not the
parent, not the school, not the
church, which come later anyway,
(that is the school and church},
but not the parent anymore. Very
few parents can compete with the
patience and comsipelling
attractiveness and Tiveliness quick
pacing of televisicen. There's no
more isolation, there's no more
insulation. You can be a child, an
infant, born into a home in which,



Message (cont.)

until television, the parents could
create an environment of their own
choosing, according to their
background, their own veligion,
their own ethnic group, their own
language. A home in which a child
could grow up feeling as good as
anybody else...as not a minority,
as no different, because a home
such as that is & protective
environmant.

But no more. The vofce in
the symbolic environment of
tetevision storytelling immediately
injects the outside world, With
it's demography, with it's
distribution of values, of habits,
of cultures, and the child will
imeadiately absorb. Before the
child is two or three years old,
hefare the child can learn to

speak, let afone Tearn to read, the
child would encounter the ocutside
culture. The child wouid have
ahosrbed 30,000, 40,000, 53,000
stories a year, on a very
repetitive forwula basis. And,
according to our research, by the
time that child is six, he or she
will have a much more clearly
defined and much more rigid ideas
about different social types, about
wkat 1ife is like, about what his
or her parents ought to be like, if
they are to be good so and so's
that the child can see on
teltevision, because after all
that*s what everybody's talking
about. And I'm not saying that
television is a model, I'm saying
that television is a standard by
which a c¢hild begins to judge,
herself, or himself, 1ife, her
parents, her neighborhood, her
sotiety.

Now this process has never
happened before. This is what the
wainstream weans,,,it means that
there is a standardization going on
which brings otherwise different
people closer together in their
conception, in their fantasy, of
what the world is like, and of
their conception of how they fit
into the world. S0 this is a new
process of socialization, and as I
suggested before, it chalienges
rmany of our ideas about how human
beings develop, about the role of
the parent, the church, the school,
of society, of the neighborhood,

peer group. About how to govern

societies, and about whether self

government really means what we

thought it meant, and if it's. even

possible in this modern worid,
RESEARCH

In order to fully appreciate
the challenge, 1 would now like to
give you a few highlights of our
research of, i"what is this world of
television 1ike?", concentrating on
findings of our research by now 17
years standing on an annually
monitored basis. What are some of
the festures, some of the lessons,
what 15 the message behind the
message that television cenveys to
us, First of all,across the board,
it s a world in which men
outnumber women at least 3 to 1, in
the news it is about 6 to i, in
children's progratiming about 8 to
1. Daytime prdgramming may be
corny and melodramatic, but in many
ways it's a healthier distibution.
Most people watch most of the
programuing in the prime time and
then there's the childrens daytime,
usually weekend prograuming.

Which, incidentally, is only about
one Fifth of ¢hildrens viewing
time. Four fifths of childrens
viewing time is subjected to an
accelerated impact of the adult
enviorment. Again the first tinme
in human history that children from
birth on really participate in this
enormousty powerful impact of the
aduft cultural enviroment of
sterytelling. Only one fifth of
children's viewing time goes into
the kind of storytelling that is
designed for children. Young
people, 18 and under, are nresented
in the world of televisicn only cne
third of their true proportion in
the population., Older people, 65
and above, are only presented as
one fifth of their true
proportion...practically invisible,
out of sight, out of mind. Non
whites, only about two thirds,
Hispanics, one third of their true
proportion. - What is the lesscn of
this exercise in census taking?

The message behind the
message is the showing of a
differential sense of
opportunities, of styles, and of
limitations in life. 1If you're
overrepresented like white males in
their prime of life, (65 percent of
the total population of the world
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of television, but well under half
of the real population}, you can do
anythirg. If you are a white male
in the prime of 1ife there's no
challenge where you can't pick up
and go. Where as women; you're one
thfrd of the popuTation, you are
needed for romantic sotries, you
are neesded for family stories, as
wives and grandmothers and so on,
bringing cookies. White's see a
great deal of variety of
occupations and Tife chances, If
you're a minority you're less
Tikely to think of yourself to grow
up as having the same
opportunities, same abiTities, the
same chances as evervone else. You
in fact begin the process at a very
early stage of an internal mental
colonization, frowm which there is
no liberation unless we meet the
final challenge of how to deal with
it.

SKILLS

If you lecok at the .
occupational distribution, you find
the same skilis picture. Over two
thirds of the people are
professionals., Only 10 percent of
employed people in the world of
televisior are involved in service
work or manual labor...the kinds of
things that more than half our real
population still does and is likely
to do for a tong time. On the
other hand, a typical viewer of
prime time television meets every
week with a very stable set of
about 300 speaking characters, in
about six to five major parts, very
stabTe, year after year. Stars
come and go and titles come and go,
and story lines come and go, but
the demography of the population
that we have measured over the last
17 years 1is very stable. And of
these most are inveived in the
enforcement of the law, in a kind
of social control exercise.
Exercising a law of society, a law
of human nature, of human
physiotogy. Of all the characters,
about 26 are police officers, about
23 are criminals, week after week.
fhout 12 are involved in -the health
professions, most of them doctors,
most of them male. Another six are
lawyers, another three are Jjudges.
These are some of the most
prominant professionals whose lives
are seen in intimate working detail
to the point that most children
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know more about these occcupations
than they know what their fathers
are doing, whose lives they can
never see into with as trasparent,
Tuscive, detail,..with all its
lessons right there. This
occupational distribution of course
responds to dramatic values, and
.market values. The distribution of
professions and occupations
reinforces the kind of cultural
stereotyping that is very
unrepresentative and not the best
preparation for 1ife for most of
our young people.

It*s also a very violent
world, 1 don't have to tell you.
But Tet me tell you that an act of
violence or somekind of violent
incidence takes place an average of
six times per hour during prime
time, an average of 25 times per
hour in children's daytime weekend
programming. Clearly they need a
bigger dose, after all they're jusi
learning, of what the rest of us
get. Of the total population, more
than half are involved in some
violence, almost half are
inflicting violence cn other
people, 55 percent become
victimized. Six cercent are _
killers, every week. There are at
Teast twe entertaining wurders a
night, {4 a week, 60 a wonth, 750 a
vear, and coynted up a repetitive
lesson, A Tesson in what? What is
the Tesson of this incredible
avalanche of morbid and violent
entertainment? Well, cne lesson
that we all know about and are
concerned about is the stimulation
and the cultivation of aggression,
the cultivation of violence as a
sclution to human problems. And
the vast majority of research
studies conducted on the subject,
overwhelmingly demonstrate that
indeed, that the lesson is Tearned
at a statistically significant
rate, but that is still a few out
of say, five or 10 thousand.
Viclence in fact is inhibited in
gur society, and most of the time
it's simply stupid. It is Tearned,
that it is a thing to de. But in
terms of the immediate impact on
most people, on most of us, we

don't go on the street prepared to
be muggers. What is the Tesson?
The Tesson is one of power.
Of demonstration of power, or the
preparation of all of us to become
victims, 1Its the projection of a
very mean world in which we have to
not only be very alert but also in
which we must be very insecure.
The violence that occurs in the
world of television victimizes most
people and trains most of us to
think of ourselves as a'potential
victim, with its consequences. But
viclence is not evenly cdistributed.
The internal colonizaticn that I
was speaking about is not just
taught by the lesson of
representation of numbers, but it
is enforced by the lasson of
vulnerability and the threat or
fear of victimizaticn in this way.
If you are a member of the majority
group, those infamous middle class
white males in the prime of 1ife,
you are most likely to be
represented, 3o you are most Tikely
to get invelved in viclence, but
you're Teast Tikely to come cut as
the yictim.
only ore third of the population,

If you're a woman,

your chances of becomming involved
in violence are naturally Tower,
but if and when involved in
violence, you're much nore likely
If you're
a non-white your rate of relative

to come out as a victim.
victimization goes up. If you're a
non-white woman you're rate of
victiaizatien jumps even higher.

If vou're a non-white old woman,
and if vou're cast or written into
a play to become invelved in
violence you can be sure that you
start out as a corpse, and have
very little else to do, but perhaps
be the curtain raiser to some kind
of story, but this is your fate.

In the world of television a
calculus of chances of
victimization, a calculus of
vulnerability, is unevenly
cultivated in different segments of
our population, And we find in our
research that if vou are one of
these minority groups and the more
you see television, the more you
sze yourself as vulnerable. The
mors you- see yourself as depending
on authorities for protection, the

more you will be controllable, the
more you will reconsile in the very
way in which you conceive of the
world, and of your chances of
getting away with something against
somebody else. The more you will
conceive of yourself as weaker, as
more dependent, as more vulnerable,
and therefore you're more
controllable.
we watch the more we exhibit a
sence of relative insecurity, and,
n our survey's comparing heavy and

ATT1 of us, the more

light viewers in the same
categories and same demographic
groups, the more you are Tikely to
accept and often even welcome
repression, if it comes in the name .
of security.

So, Tiving in this mean world
has human psycoiogical and
political fmplications that T think
are very serfous. Now despite all
the mayhem, there's very littTe
pain, there‘s very little blood,
there's very Tittle medical
intervention required at all., Only
about six percent of all the people
who get hurt,
beaten up are ever shown as

get injured, or gat

recefving some kind of therapy.
4nd that is a good tip off, the
purpese is not therapy, but power.
Once the demonstration of power is
gver the story can go on, yYou don't
have to worry about actual
conseguences,

Yet despite the fact that
there is little therapy there are a
Tot of doctors in this world.
Twelve percent of the total
telayision population is doctors
and other related health
arofessionals, whose medical
influence doesn't extend to the
rest of the world but it shows a
very admiral and almost ideal
social type, the doctor, who can
solve many many problewms, teast of
all wedical.
shown responding ifummadiately to
house calls, as of course all
doctors do, having infinite time to
talk to patients about their
problems, of course all doctors do,

&nd who are often

sitting in the hospital cafeteria
talking about romantic affairs,
running off to perform open heart
surgery, and coming back and
picking up the conversation where
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tolerant, in which you have to be
suspicious and mistrustful. On
measures of suspicion and mistrust,
the more you watch the higher you
score. The more teTevision you
watch the more likely you are to
approve of the suppressing of free
speech of people whose views differ
from yours, who have views of which
you don't agree. So that
politically, in terms of individual
rights, if you watch more -
television, you under the moderate
label take positions that are
conservative. But on the economic
front, a market orientated
instrument cannot preach austerity,
cannot preach delayed rewards, It
has to preach instant gratification
if only you buy this product.
Therefore the more you watch
television the more demanding you
are economically, It's as if to
say, "get government off my back
but I am entitled to & handout",
And vou're more likely to demand
services from big government, but
Tess willing to pay taxes. It's a
paradoxical and potentially
volatile position of a combination
of intolerance and greed that does
not auger well for our political
future,

These then are the
challenges, or some highlights, of
having built an institution which
tells most of the stories to most
of the people most of the time. To
children, parents, and grandparents
at the same time, Having changed
the flow of influence from the
etder to the younger, perhaps even
reversed it. It can go the other
way now because whoever is most
imbedded in this world of
television can tell everyone else
more of "how it's really like",
using as most viewers do,
television as the standard by which
they judge. And of course it's a
matter of having drifted into this
institutional situation. How can
we examine it, how can we review
it, how can we revamp it? HNot an
easy task.

DREAMS

First we have teo look arcund
the world., In most democratic
countries the same question has
been faced, and some experiments
and some choices have been made.
We're virtually alone from not
profiting from the examples of
other cultures coping with the same
problems and trying to handle it as
democratically as possible, and a
lot more democratically than we
have, Because what we have is a
non-responsive institution financed
by a hidden tax, without
representation. That hidden tax is
about $150 per househald, that we
all pay, that is added to the price
of goods that goes to the
advertiser, and is turned over to
the broadcaster. We all pay it,
whether we use ther service or not,
and none of us has any say about
how it is to be used. Because it's
essentially the advertiser that
foots the entire bill, and in
effect builds the world from which
we derive our humanity.

In our professional
organizations I think we have to
make sure that professicnal
standards ir representation of that
profession or of that group, that
social type, are at Teast
considered. In citizens
organizations that advocate
specific representation of viewer
groups in program policy. And
finally in our schocls, what we
need, is a fresh approach to the
1iberal arts. An approach that
puts at the center of a Tiberal
arts curriculum somethirng that may
be calied critical viewing, but
something that really has to do
with how to Tiberate ocurselves from
the unwitting and umcritical
absorbtion of a great variety of
nessages behind messages that we
don't understard, And we must
remember how to build some of our
own standards, how to reinforce our
own families, our schools, our
churches, our groups...to
neutralize the abosrbtion, the
unwitting learnirg that is going
on.

&

To make it possible for us to
be more self directing, to Tiberate
us, ‘from the manufactured dreams we
a1l dream in common...so many of
which hurt so many people. At
Teast, these are the dreams and

hopes and goals that heal.

A PLACE FOR ALL PEOPLE

DAILY SPECIALS

BASKETS INCLUDE FRIES AND COLESLAW

MONDAY

Brick Company Basket . .................. 375
SaladBowl............... ... ... ... 2.80
TUESDAY

Bratwurst, Polish, or Ttalian Sausage. .. ....2.65
Buck Burger Basket ..................... 3.25
WEDNESPAY

Turkey Supreme Basket ....... ..., e 3.90
Grilled Ham and Cheese Basket ... ... ..., 5375
THURSDAY

Hot Roast Beef Basket. .. .................3.99
Hamburger with Cup Of Soupor Salad.. .. .. 2.75
FRIDAY
FishBasket......... ..... ........ ... .. 3.9%
ShrimpBasket ................. ... ... .. 4.99
SATURDAY

BLT Supreme Basket .. ...... .. ... ..... 3.90
Barbecued Beef Baskel. .. ................399
SUNDAY
Clegpatra’sDesire....................... 3.15
Y ChickenBasket .. ... .. ... . .. ... 3.70

315 MAIN STREET
MEKOMONIE. Wi
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March 14, 1986

Frangis Nied

The Wolske'’s Bay Star
P.0. Box 64
Menomonie, WI 54751

Dear Mr. Nied:

Many thanks for your letter of March 7 and the copy
of your imeginative newspaper., I was pleased to see
"The Message Behind The Messags” in priat.

With best regards,

Sinceraly vours,

George Gerbnar
Professor of Commmications
and Dean

GEieb
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Right-wing preachers dominate the dial

1 was part political caucus, part camp
meeting, part trade show—and all
g2 barn burner. As the crowds of 4,000
# milled through the Sheraton Wash-
ington Hotel in the nation’s capital last
week, Gospel singers crooned, video-
equipment salesmen hawked their wares,
and media consultants prowled the meet-
ing rooms for new talent. Dozens of Sena-
tors and Congressmen made it their busi-
ness to turn out for the cameras and lights,
cementing alliances and buffing up im-
ages. Jeane Kirkpatrick and Jesse Jack-
son were there. President Reagan, appro-
priately, sennt a message on videotape.
The occasion was the convention of

Rebertson in Washington last week .

the National Religious Broadcasters. This
is a group whose most resonant names—
and recognizable faces—are the televan-
gelists, the stars of the electronic church,
the pastors of “Pray TV.” And at one ses-
sion after another, cheered on by such
honored elders of the field as Billy Gra-
ham and Qral Roberts, these powerhouse
preachers strutted their stuff. Jimmy
Swaggart roared that the Supreme Coust
is “an institwtion damned by God Al-
mighty” for allowing abortions. Jerry Fal-
well argued that “theologically, any
Christian has to support Israel, simply be-
cause Jesus said to” Even White House
Communications Director Pairick Bu-
chanan drew audience cries of “Amen!”
and “Praise the Lord!” when he exhorted
Republicans to “tap into the spiritual re-
vival that is going in the country.”

If Buchanan sounded downright

HOSNHOT YIHIHAD

evangelical for a politician, one evangelist
in particular sounded mighty like a politi-
cian. He was Marion Gordon (“Pat™)
Robertson, 55, head of the Christian
Broadeasting Network and a fixture on
CBN's four-times-a-day The 700 Club.
Robertson, 2 Southern Baptist, has been
transmitting signals that he might join the
race for the Republican nomination to
succeed Reagan. Political pros are uncer-
tain how big a factor he could be in the
primaries, let alone the convention, but
they are convinced that he could energize
the Christian right and siphon votes from
other candidates. True believers are tin-
gling at the prospect. As ROBERTSON IN
1988 buttons blossomed, the amjable Vir-
ginian took the N.R.B. platform to de-
nounce the evils of abortion, homosexual-
ity and school violence, all to be overcome
by a flood tide of moral regeneration. “We
are going to see a change in this nation,”
he promised his listeners, “and you are
going to be a part of it.”

Perhaps they are already. Preachers
like Robertson command audiences that
form, if not a true Moral Majority, at least
several potent and readily mobilized mi-
norities. Robertson’s following provides
much of CBN's $233 million annual in-
come. In a year, viewers of The 700 Club
log 4 million praver calls to 4.500 vol-
unteers manning telephone banks in 60
counseling centers. Such motivated constit-
uencies can—and do—bestow blessings
aplenty, in the form of money and votes,
upon candidates who win their favor.

The fact that a Robertson is even a po-
tential candidate confirms the extraordi-
nary power and influence amassed in the
past decade by the shrewd, colorful head-
finers of Gospel TV. While impressing
some as shallow and vulgar popularizers,
they bring real inspiration and solace to
others. Their past struggles in low-paid

Gospel circuits bespeak a deep commit- |

ment, whatever skepticism might be

aroused by their present enjovment of.

stardom’s rewards, They have changed
the face of television; they may be gradu-
ally altering the very nature of American
Christianity.

The Rev. Ben Armstrong, 2 Presby-
terian conservative who has run the
MN.R.B. during two decades of astounding
growil:, boasts that his colleagues have
“done what Ted Turner tried to do and
Rugert Murdoch wants 1o do—<¢reate an

Taping The 700 Club with Co-Host Ben Kinchlow at

alternative fourth network.” The video
preachers are often bitter competitors be-
hind their on-camera smiles, yet Arm-
strong contends they constitute a network
nonetheless, one defined by a shared
viewpoint. To the dismay of more liberal
Protestants, not to mention Roman Cath-
olic and Jewish leaders, the people who
have seized spiritual control of the tube
are unremittingly Evangelical or Funda-
mentalist. Four of the top stars are part of
the Pentecostal movement, which empha-
sizes the emotive and miraculous aspects
of faith. Sunbelt churchianity is ubiqui-
tous, and whenever there is a political tilt
to the broadcasts—which is often~it is
virtuaily always to the right.
Broadcasting's Jesus network com-
prises 200 local TV stations that have reli-
gious formats (more than double the figure
a vear ago), 1,134 radio stations (up ¢1 from
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iristian Broadcasting Network's state-of-the-art studios: using entertainment and new technology to find audiences

tasi year), freelance productions that pur-
chase time on general stations, and bur-
geoning cable and satellite hookups that
reach tens of millions of homes. The
preachers” fund raising, the stuff of jokes
and sometimes of scandal, is prodigious.
According toa 1977 estimate by Television/
Radio Age, they spent $500 million to pur-
chase TV and radio time a decade ago; to-
day Armstrong figures the totalis §1 billion.
possibly 2 billion. That does not count oth-
er expenses and the ambitious ancillary en-
terprises that most have launched.

p here is furious debate over just
how big the evangelists’ combined
audience is, as well as where each
ranks in the ratings mdw;{iualiy
A 1984 University of Pennsyivania survey
estimated that 13.3 million people, or
6.29 of the national TV audience, are

regular viewers of the various shows, That
nearly eguals the membership of the
United Methodist, Presbyterian and Epis-
copal churches combined. A Nielsen sur-
vey last year, designed to add cable data
to the broadcast ratings, showed that 21%
of the nation’s TV households tune in to
Christian TV for at least six minutes in a
weelk, and 40% for at least six minutes ina
month. This adds up to 61 milhion Ameri-
cans with at least minimal exposure. The
survey counted viewers of only the ten
biggest among 62 nationally syndicated
shows. By this measure, Roberison, whose
CBN commissioned the survey, is at least
briefly onscreen menthly in 16.3 million
homes and reaches 27 million Americans.

Sociologist Jeffrey Hadden of the
University of Virginia, who was skeptical
of religious broadcasters’ claims to big au-
diences in his 198] book Prime Time

JOHN LOIZIDES

Preachers, says the Nielsen report shows
a “much larger” audience than he and
other experts had thought. The preachers,
he now asserts, “have greater unrestricted
access to media than any other interest
group in America.” Powered by TV evan-
gelism, he predicts, the Christian right “is
destined to become the major social
movement in America” during the late
20th century.

What accounts for the surprising im-
pact of the televangelists? In part, show-
biz flair: outsize personalities, sermons
carefuily shaped around themes that pull
audience response, dramatic personal sto-
ries of life-changing events, and toe-tap-
ping music. But broader cultural forces
are surely at work. “Everybody thinks the
TV preacher is doing a number on peo-
ple,” says Armstrong, “but it’s the viewer
with his hand on the dial who controls the

TIME.FEBRUARY 17,1986

63




system.” People who hope TV Gospel will
fade when today's stars are gone, says
Armsirong, “do not understand that the
real key is grass-roots people, dying for
personal religion and traditional values.”

s here is little doubt that many
Americans are yearning for
meaning and moral anchorage,
which evangelical religion has ar-
dently and successfully provided. Critics
add that people find it easier to acquire
simple answers to complex personal and
social ills via television than ioc commit
themselves to solving real-life troubles.
Among Pray TV's top-rated figures:

p Jimmy Swaggart, 50, is a brash, rafter-
ringing Pentecostal preacher and Gospel
singer {his albums have sold 13 million
copies) who preserves the old tent revival
style at his siriking 7,000-seat Family
Worship Center outside Baton Rouge, La.
In his weekly one-hour broadcasts, he
prowls the stage, sometimes breaking into
excited jig steps, as he revs up perorations
assailing Communism, Catholicism and
“secular humanism,” the last of which he
blames for abortion, pornography, AlDs
and assorted social ills. He takes in $140
millicn a year, The money pays for his
weekly show (aired in 197 markets), his
daily Bible study, and in 1984 enabled
him to launch the Jimmy Swaggart Bible
Coltege, which drew 18,000 apphcations
for 400 openings.

» Robert Schuller, 39, a bland-looking
but calculatedly theatrical performer,
presides over the vast, glittery Crystal Ca-
thedral in Garden Grove, Calif. Finished
in 1980 at a cost of $18 million (paid
‘largely by viewer donations), the structure
serves as a dazzling stage set for Schuiler’s
weekly Hour of Power. The show, seen in
169 cities, beats Swaggart in some audi-
ence listings, Schuller's TV budget is $37
million a year, and the 10,000-member
cathedral spends an additional $5.7 mil-
fion on non-TV operations. The author of
several inspirational best sellers, Schuller
shook 10,000 hands in a weeklong Janu-

Vice President Bush with Ally Jerry Falwell 2t a Liberty Federation rally

ary tour promoting his latest volume, an
upbeat rewrite of Jesus' Beatitudes titled
The Be-Happy Attitudes. Schuller is affili-
ated with the mainline Reformed Church
in America, as is his predecessor in hyper-
optimism, Norman Vincent Peale.

» Jim Bakker (pronounced baker), 46, is
the boyish-faced Pentecostal proprietor of
the PTL (for People That Love or Praise
thie Lord) Network in Charlotte, N.C.
The network ranks second to Robertson’s
CBM in Christian cable {13 million house-
holds, 24 hours, all religion). The featured
offering is the daily Jim and Tammy
show, a variety-and-talk program with
Bakker and his wife as hosts on an opu-
lent, hacienda-style set with orchestra,
singers and live audience. Bakker’s re-
ceipts exceed $100 million a year. Much
of the money is eaten up by his Heritage
USA theme park, opened in 1978 near
Fort Mill, S.C., and already the third-farg-
est such attraction in the country, with
nearly 5 million visitors a vear. Unlike
Walt Disney World and Disneytand,
which rank ahead of it, Heritage USA
charges no admission. The grandicse
2,300-acre project, which is years away
from completion, includes Bakker’s As-
semblies of God church, a 500-room luxu-
ry hotel, a mock turn-of-the-century mail
with 25 boutigues under an artificial sky,
and an amphitheater for staging passion
plays and living Nativity spectacies.

b Jerry Falwell, 52, presides at the
21,006-member Thomas Road Baptist
Church in Lynchburg, Va., whose Sunday
warship is seen in 172 markets. A Funda-
mentalist of genial manner and granite
opinions, he used his TV clout to launch
Moral Majority, the infiuential conserva-
tive political lobby. That
group was subsumed last
month under the new
Liberty Federation, sig-
naiing Falwell's in-
creased involvement in
foreign affairs. He also
runs Liberty University
(7,000  students) in

LHEY Al

Blessings aplenty for favored candidates.
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Tammy and Jiny Bakker on camera: YA cute little

Lynchbhurg, The 1985 receipts of Falwell's
ventures; $100 million. Last year he start-
ed a Sunday-night call-in show on Ted
Turner's superstation. WTBS. Last month
he purchased a cable hoolwup (rebaptized
the Liberty Broadcasting Network) that
reaches 1.5 million homes. It will run a
new daily Falwell talk show,

» Oral Roberts, 68, of Tulsa. the century’s
most famed faith healer, has a TV flock
that helped build the 4,.600-student Oral
Roberts University and the 294-bed City
of Faith hospital and research center, The
City of Faith is rumored to be in financtal
straits, but Roberts will divulge no details.
The overall budget of his enterprises re-
portedly runs to $120 million. Roberts’




couple people felt good about watching”

Sunday balf-hour still appears in 192 mar-
kets, but the “Praivie Tarnada” is showing
his age. The spotlight is shifting to a daily
tatk show inaugurated {n 1984 {o star Son
and BHeir Apparent Richard Roberts, 37.
Due for partial opening next July is Oral’s
%14 million Healing Center, which
will feature. among other attractions, a
three-hour tour of animated films of Bibfe
stories.

Dynamic and high-profile achievers,
every one, yet none of these preachers
can compare 1o Roberison as a TV entre-
preneur. Robertson pioneered the first
religious TV station, the first reli-
gious network and the first Christian
programming to use a talk-show format,
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vorship at California’s dazziing $18 million Crystal Cathedrai
; . S g o . !5_ 1

as well as a number of now widely imitat-
ed viewer-response and fund-raising tech-
niques. He was also the first Christian
broadcaster to sign up commercial spon-
sors, a development that appears to be
the trend of the 1980s. His 24-hour CBN
network reaches 30 milliori subscribers,
making it not only the largest Christian
cable operation but the fifth largest of any
kind {No. 1 is ESPN, with 36.9 million
subscribers).

The CBN headquarters in Virginia
Beach, Va., consists of three massive
white pillared buildings where some 4,000
Roeberston employees work amid strict se-
curity (for example: coded cards to unlock
doors). The buildings house not only stu-
dios but CBN University, which enrolls
715 graduate students and is adding a law
school acquired free from QOral Roberts
University. )

CBN's viewership has tripled since
1981, when Robertson switched from an
all-religion schedule to a family entertain-
ment approach, combining Christian
shows with wholesome reruns (Flipper,
Father Knows Best), westerns, old movies
and game shows. Two weeks ago the net-
work premiered CBN News Tonight, a reg-
ular evening newscast produced in Wash-
ington, with special emphasis on right-
wing issues.

obertson’s spiritual hub is The 700
Club, which runs without ads on
the CBN cable system and also

4 pays $20 million a year to appear
on broadcast outlets in 185 cities. Hosted
in low-key style on a living-room set by
Robertson and Ben Kinchlow, who is
black, the program has featured inter-
views with such guests as

.. Anwar Sadat, F Lee Bai-
=2 ey, Mr. T and the last
d o8 three US. Presidents, in-
terspersed with inspira-
tional film clips and re-
ports in TV-magazine
format. Robertson’s po-
litical commentary is also

S
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a staple, whether on domestic issues like
abortion (“We are offering up 1% million
babies a year upon the altar of sensuality
and selfishness”) or international topics
like the Nicaraguan contras. (The US.

‘has “a moral obligation,” Robertson

maintains, to support “freedom fighters”
who battle “satanic” Communism.)

During the programs, 800 numbers
continually flash onscreen, encouraging
viewers to phone in their requests, com-
ments, prayers or pledges. (The show’s
name derives from an early crisis when, in
order to stay on the air, it needed 700 do-
nors tosend $10 a month.) CBN just passed
American Airlines as the nation’s heavi-
est user of WATS ielephone lines, On-cam-
era operators take the messages, some-
times suggesting local help and often
relaying news of miracle cures for Robert-
son and Kinchlow to pass along to the au-
dience, Kinchlow, 49, has known a mir-
acle or two himself. He was drifting and
embittered until “Jesus changed me from
the inside.” Now he is a CBN vice presi-
dent, One of Robvertson's four children,
Timothy, 31, is another.

Nowadays The 700 Club is increas-
ingly left in Kinchlow’s hands as Robert-
son crisscrosses the country in the compa-
ny’'s BAC One-Eleven jet. With his
enterprises—and his political prospects—
building up momentum, Robertson has
less time to spend with his wife Dede ina
university-owned $420,000 mansion on
the CBN campus. When he is home Rob-
ertson usually is awake at sunrise, studies
the Bible for aa hour, jogs two miles and
perhaps takes a ride on one of his four
horses before going to his studios. It is
a country gentleman's life-style, which
befits a blue-blooded Virgintan who
counts two Presidents, Willlam Henry
Harrison and Benjamin Harrison, in the
family tree.

The son of longtime U.S. Senator A.
Willis Robertson, Pat grew up in Lexing-
ton, Va., and graduated Phi Beta Kappa
from hometown Washington and Lee
University. After a hitch as a Marine

Rafter-ringing Pentecostalist Jimmy Swaggart at broadcasters’ meeting

“Son,” he was told at his debut, "you've got the fire.”
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Standing Tal

Politics has long been a vital dimen-
sion of the Rev. Par Robertson’s ministry.
He applies his vision of scriptural truth 1o
public concerns, and through his Chris-
tian Broadcasting Network, he gets the
message to a wide audience with vast
Sund-raising potential. Now he may try
to pariay this base into a run for the Re-
publican nomination for President. In an
interview in Washington with TIME Ar-
lanta Bureau Chief Joseph J. Kane, Rob-
erison explained ar length how his theo-
logical convictions shape his approach
to domestic and international issues.
Excerpts:

{n becoming a candidate. T think by
the end of 1986 1 will know a great deal
more, certainly after the November
elections and the Michigan caucuses.
There are a number of people urging me
to do this, especially those who think 1
would stand tall for certain moral prin-
ciples in the couniry. Some of my good
friends said, “You are much more valu-

- able right where you are.” Because with
“television there s access to people. But

the other question is, Would the Gov-
ernment as such choke off a moral re-
newal if certain tendencies that have
been evident in past Administrations
were brought back? That is the issue.
The only thing for me is, Where would
God have me to serve?

©n physical and emotienal healing. The
Apostle Paul in I Corinthians 12 lists
nine so-called charismata (manifesta-
tions of God’s Spirit), and among them
are the “word of wisdom™ and a “word
of knowledge.” This 1s a very quiset word,
brought forth in the spirit of a human
being dealing with a problem that some-
body has that God cares about and
wants to help. The first time that it hap-
pened to me, I thought it was something
T don’t really want to do. But T worked
up my courage and mentioned what I
felt was being spoken, and somebody
called in and said that at that moment
they had been gloriously healed.

Thaveseen not just a few--1 am talk-
mg about tens of thousands—and we
have medical verification, our TV crews
taking their stories, interviewing their
friends, and it is absolutely extraordi-
nary. It is happening so frequently now
that it seems to be an unusual blessing
God has given tome . . . T have had on at
least swo occasions a spiritual insight into
conditions, and people were helpadin 15
minuteson matters that could have taken
a year of intensive counseling.

Cn the “religious issue.” People are
looking for someone with strong convic-
tions. The primary characteristic of a
President is the ability to lead, and Tam

| for Moral Principles

perceived—give or take my shortcom-
ings-—as a strong leader who has vision
and gets things done . .. I believe that
just 25 Kennedy’s Catholicism wasnot a
drawback after he explained his posi-
tion, my earnest faith would ultimately
be a plus rather than a negative.

On Scripture and secial issues. The
Federal Government should not pro-
mote initiatives which will disrupt and
break up traditional families, and if
there are policies currently in place do-
ing that, then I believe those policies

- should be changed. The majority of the

disfocation has come about through Su-
preme Court and lower-court activism,
and T believe that the courts have
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The prospective candidate

usurped the legislative function to an
alarming extent. The Constitution did
not establish the courts as a supralegisla-
ture that would dominate all other
branches of Government . . .

Much of welfare is perpetuating, es-
pecially in the black community, a sense
of dependency, a breakup of families.
Something has got to be done to help
bring these people to a sense of dignity
and a sense of worth. The illiteracy
rate in the black community is appall-
ing, and the unemployment rate tracks
the illiteracy rate, -and over 50%
of the births in the black community are
fo unmarried women. And those things
have got to be addressed. Tt is the
churches that could take the lead. It
is not something Government can gst
involved in.

Qn a balanced budget. The Bible says
very cogently, “Do not forsake wisdom.”
Deficit spending is neither left wing nor
right wing; it is just stupid. Balanced
budgets make sense . . . We are stealing
the patrimony from our future genera-
tions. This becomes immoral because

this is theft, now, of that which belongs
to someone else . . . The Bible also says
to stay out of debt, that people who are
debtors are servants of their lenders.

On defense and foreign policy. The
Prophet Isaiah says we are supposed to
lift the yoke of oppression. And I think
whether it is economic oppression, civil
rights oppression of minorities, oppres-
sion against women or oppression
against billions of people under Com-
munist domination, there is a positive
duty to at least assist people in their
struggle for freedom. The Bible also
says, “As much as life is in you, live at
peace with all men.” No one in his right
mind wants to go to war or begin war,
certainly a nuclear war. The charge that
Evangelicals are somehow trying to help
God by bringing Armageddon shows to-
tal misunderstanding of biblical truth.

Pacifism is not biblical. We have to
realize that we are dealing with a malev-
clent power that over the last four dec-
ades has resulted in the death of 250 mil-
Jion human beings. There has never
been a force in the history of the world
that has been as vicious, as malevolent,
and at Its core, atheistic and desirous of
destroying the liberties of people. I think
that if we have the opportunity to assist
these wars of liberation, as in Afghani-
stan or Nicaragua or Angola, we should
do that. We have no obligation to assist
the enemies of the U.S, or the enemies of
the Lord or the enemies of freedom.

Or conflict with the Soviets. I have feit
that one day the Soviets or their satel-
lites will invade Israel. I do not think the
U8, is going 10 go to war with the Sovi-
ets over Israel. But we might be drawn
into something. That is the most volatile
area in the whole world, and if you read
the Bible, it seems to be considered the
center of the earth. If something were to
happen, of course, the U.S. would come
down on the side of the Israelis.

I think that Soviet Russia is destined
to fall, and I don’t think the US. has

10 go to war with them to see that hap-

pen. It will continue to lose because the
system viclates basic human nature. It is
for the benefit of an oligarchy of some
250,000 leaders of the party. But if they
begin a venture in the Middle East, as T
read the Bible, God is going to bring it to
pass, not America or anybcdy else.

I think that freedom is breaking
forth in the world. All the U.S. has to
do is to stay strong and to stay the
course. That is assuming we don’t fail
from within with moral decav. ¥ we
have a spiritual renewal, which is ur-
gently needed, there is no question that
the long-term outlook for the US. is
very, very bright. We religious broad-
casters are a symbol that a profound
spiritual renewal is taking place in
our country.
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Religion

combat officer in Korea, he graduated
from the Yale Law School, flunked the
New York bar exam and was a partnerin
a smalil business. Then at age 26 he had a
conversion experience (“At my desk in
my office, 1 leaned back in my chair and
burst out laughing . .. I had passed from
death into life”) and entered the Biblical
Seminary in New York City,

Robertson’s career took a dramatic
turn in the late 1950s when he became an
early convert to the Neopeniecostal, or
Charisimatic, movement, which carried
the beliefs of the older Pentecostal de-
nominalions into more sedate main-
stream churches and independent congre-
gations. These groups believe in
baptism in the Holy Spirit as a nec-
essary follow-up to persomal com-
mitment to Jesus Christ. Typically,
this experience follows the laying on
of hands by believers who already
have been Spirit-filled, and results in
speaking in tongues, a form of pray-
er language. Also emphasized are
other Holy Spirit "gifts” mentioned
in the New Testament, including
faith healing,.

In his new enthusiasm, Robert-
son felt God telling him to apply lit-
erally the exhortation of Luke I2:
33: “8ell your possessions, and give
abms.” While Wife Dede was in
Ohio nursing a sick brother, Robert-

I'm either the biggest fool and idiot and
con man in the world or else I'm plugged
into heaven.”

Preachers who purchase airtime fre-
quently offer books, calendars, lapel pins
and whatnot to those who phone or write
in. Viewers requesting “premiums” often
send checks, but the preachers’ real goat is
10 build a computerized name list for fu-
ture direct-mail solicitation. One promi-
nent evangelist, Oregon-based Hispanic
Luis Palau, complains with some justifica-
tion, “When vou try to talk to somebody
about Jesus Christ in America, they im-
mediately think all you want is to get their
name, address and ZIP code.”

| !
“of TV show - monlr, in' millions

son sold virtually everything the
couple owned and gave the money to

the poor. According 1o Robertson’s
1972 autobiography, Shout It from

the Housetops, the marriage went

through a tense period before Dede
showed “willingness to submit her-

self to my spiritual headship.”
After living as a church worker

. PatRobertson daily 16.3
Jimmy Swaggart weekly 8.3
Rebert Schuller weekly 78
i Bakler daily 58

| Oral Roberts . weelly = 5.8

in a Brookiyn black ghetto, Robert-
son eventually landed in Virginia’s

2.6

FIME Chart by Renéa Klein

ministries in 1979 formed the Evangelicat
Coungcil for Financial Responsibility. The
council certifies that its associated fund
seekers fulfill a simple code of ethics. But
of the seven major TV ministers, only
Graham and Bakker are members.

Like the old-time revivalists to whom
they are the natural successors—George
Whitefield, Charles Finney, Dwight L.
Moody, Billy Sunday--today’s televange-
lists tend to be mavericks, outside of de-
nominational control and resourceiul
about using entertainment and new tech-
nology t{o find their audiences. When ra-
dic was born, the early networks want-
ed no pari of troublesome evangelists.
They encouraged stations 1o donate
time for network shows produced
in cooperation with the liberal Fed-
eral (later National) Council of
Churches, as well as Catholic and
Jewish agencies. In early TV, too,
the networks continued to give tra-
ditional denominations free time, in
effect confining the conservative
evangelists to weak “doHar a holler”
stations. As late as 1959 the evange-
tists accounted for only half the reli-
gious airtime. By 1980 they had
achieved a virtual monopoly.

What caused the radical turn-
about? Primarily, mainline religion
viplated the first commandment of
TV: Thou shalt not bore. The shows
avoided not only Gospel appeals but
personalities, a necessity on an en-
tertainment-oriented medium. The
only galvanizing religious figure to
emerge in weekly prime time, Cath-
olic Bishop Fulton Sheen, was spon-
sored by the Admiral Corp., not by
his church. Another factor: the Fed-
eral Communications Commission
decided to give equal “public ser-
vice” credit to paid religion and free-

Tidewater with $70 in cash, an aged
De Soto, and a vision of “claiming” a
defunct UHF station for Jesus. The
price (divinely ordained, as Roberison
saw 1t): $37.000. WYAH went on the air in
1961 with a weak signal, one ¢amera,
and a movie projector that frequently
jammied. But America’s first Christian TV
station was afloat, to be followed by others
in Atlanta, Dallas and Boston. After over-
coming struggles that Robertson atiribut-
ed to “satanic oppression,” the operation
developed money-raising telethons and
friendly talk shows.

ven in CBN's flourishing siate to-
day, fund raising is pervasive, as it
is on all Gospel TV. Sometimes
d the pitch is blatant, as with Cali-
fornia Neopentecostalist Paul Crouch, 51,
operator of the all-religion Trinity Broad-
! castinig Network {nine stations, 6 million
! cable homes, $35 miliion budgst). He tells
. viewers that a widow has donated her life
- savings of $7,000 and comments, “Do you
: realize what an awesome responsibility it

is for me to stand here and encourage peo-
. ple to literatly give all they have to God?

© The mail volume at the warehouse-
size depots maintained by top televange-
lists is monumental. For instance, Biily
Graham is notably discreet in asking for
money, but after his telecasts 40,000 or
50,000 letters a day come in to his Minne-
apolis headquarters. Graham remains the
leader in prime-time evangelism, confin-
ing himself to infrequent specials. Among
last year’s productions was coverage of his
pathbreaking preaching in Communist
Hungary and Rumania. The 1985 cost for
airtime and other TV expenses was
$18,675,000, about a third of his overall
budget.

The world of Gospel TV has been
rocked repeatedly by scandals, rumors,
shake-ups, and reports of high-living
preachers, which obscure the fact that
many in the field have only modest per-
sonal incomes. An inveterate financial se-
crecy exacerbates the air of suspicion. Ina
move designed to allay donor skepticism
and head off possible Government inter-
vention, leaders of nondenominational

time shows. Stations were eager Lo
sell time and increase profits, and
the Evangelicals were ready. Their
40 years in the paid-time wilderness
turned out to be a boon. Additional UHF
and cable outlets became available to
them. Videotaping facilitated cheap pro-
duction and distribution. The computer
brought magical mass fund raising,

Then there was the unmistakable dy-
namism of the preachers themselves.
Graham caused such a sensation that his
1950 advent on ABC radio was fore-
ordained. He made his TV debut the fol-
lowing year. Weekly shows, the basic unit
of TV programming, did not begin until
traveling Revivalist Rex Humbard hap-
pened by a crowd gazing into an Akron
department-store window. Fashion show?
Puppets? No, a TV set. By 1953 Humbard
was telecasting services weekly and in
1958 opened the splashy, 5,000-seat Ca-
thedral of Tomorrow, the first church de-
signed to be a TV studio. In 1955, at Hum-
bard’s urging, Oral Roberts began
telecasting weekly films of himself plac-
ing healing hands upon lines of suppli-
cants in sweat-drenched tent revivals.
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The nation was thrilled, or aghast, to
watch hard-core Pentecostalism in the
living room. Roberts, a Bible college
dropout, was able to foid the tent and
open his unjversity off the proceeds.

Soon after Pat Robertson’s station
went on the air in 1961, he hired Jim and
Tammy Bakker, who were working the
revival c¢ircuit, to run a chiidren’s show.
Bakker later devised and helped host
what became The 700 Club. Eventually
Bakker left Robertson and helped Paul
Crouch launch the Trinity network, then
moved to Charlotte in 1974 and became
the head of the PTL network. Bakker thus
had a hand in developing the three origi-
nal Christian networks.

Tammy was no great singer, and Jim
no penetrating interviewer, but their TV
ascent was rapid. Says their avuncular an-
nouncer, Henry Harrison: “They were
inst a cute little couple that people felt
good about watching.” Soon Bakker was

Mother Ahellca, Catholicism's top producer,

giddily expanding religious and charita-.

w1t£temal Word sateliite d[sh‘in A!aama

building his network, Robert H. Schuller
decided to start telecasts from California’s
first drive-in church, which he had found-
ed in Garden Grove. His optimistic Chris-
tianity won a ready audience, and the
church boomed. Embeldened by a nation-
wide fund base, Schuller opened the Crys-
tal Cathedral in 1980. US. Christendom
had never seen the like. Designed by Ar-
chitects Philip Johnson and John Burgee,
it has a 128-ft.-high network of white steel
trusses supporting more than 10,000 sil-
vered panes of glass, which diffuse an ef-
fulgence of brilliant daylight. Sunday
mornings at the cathedral have more the
feel of sporting evenis or variety hours
than worship services. Gold-jacketed at-
tendants guide cars in the parking lot. In-
side, caged canaries chirp and camera-

‘toting tourists click away through

worship. As the service begins, 90-ft.
doors open to reveal twelve fountains, one
for each apostle, and an 11-ft. by [5-ft.
Jumbotron video screen, so the back pews

ble works at home and abroad, though
shunning politics.

PTL finances have suffered continual
ups and downs. In 1979, after the Char-
lotte Observer charged that money osten-
sibly raised for overseas work was divert-
ed to expenses at home, the FCC held
preliminary hearings on stripping
Bakker’s license to a TV station in Can-
ton, Ohio, then let him sell it to Anti-
Communist Crusader Billy James Hargis.
Last month the Observer asserted that,
during the FCC deliberations, former PTL
executives had testified the Bakkers used
donations to buy a sports car, a houscboat,
a mink coat and other perscnal perks.
Seething, Bakker produced documents to
rebut the accusations and called them a
plot to “destroy us.” But he does live well,
even as he pleads poverty on the gir and
lays off some 500 employees (as he did
weeks ago). He tools arocund in a Mer-
cedes, and he and Tammy have a
$449,000 retreat in Palm Springs.

Four years before Bakker began

In a §1 billion business, a minor role for the mainiline churches.

can cafch the preacher’s every gesture.

Schuller’s sermons, taxing to neither
spirit nor intetlect, owe as much to psy-
chology as to Scripture. They are pep-
pered with greeting-card aphorisms for
seekers of happiness and self-esteem.
“Coping and hoping.” “Turn your scars
into stars.” The cross is “a minus turned
into a plus.” Bevond that, his crystalline
Gospel aims at a historic shift, purging
Christendom of what Schuller sees as cen~
turies of ensnarement in negative think-
ing. By preaching sin and judgment, he
argues, the clergy “can be, quite acciden-
tally and unintentionally, but neverthe-
less a destructive influence in the human
personality and human life.” Schuller gets
no szlary and lives off book and tape roy-
alties and speaking fees; he tives in a re-
stored farmhouse on 2.5 acres, complete
with waterfall.

Jimmy Swaggart went on TV three
years after Schuiler and claimed his first
No. 1 rating by 1982, Not that Swaggart
was unknown in the South. He had long

HAWWITD THIN

been a radio preacher and top country-
Gospel singer (his cousin is Rocker Jerry
Lee Lewis). The son of an Assemblies of
God minister, Swaggart preached at his
first street meeting at 19. “Son,” said a
policeman who was there, “vou've got
the fire.” He has it still. Anvone who be-
lieves that TV has made the “hot” Gospel
hell-raisers obsolete has not seen one of
Swaggart’s sweating, mike-toting, Bible-
waving, Devil-thrashing performances.
“Muhammad is dead but Jesus is alive,”
he intones. “He's alive. He's alive! GLO-
RY!” He loves the sawdust trail and con-
ducts a road-show crusade about once a
month, “Tt has its own charm, spontaneity
and electrifying power,” he says. “There’s
really nothing in the world guite like it.
1t’s like the Republican or the Democrat-
ic Convention every night.”

waggari’s seif-contained studios
bristle with top-of-the-line equip-
ment, and his 15,600-sq.-ft. print-
ing plant churns out 24 million
items a year: books, pamphlets, posters,
afbum covers. He has opened mission and
charity offices in 53 countries and preach-
es regularly overseas. Swaggart and Wife
Frances live next door to Son Donnie, 31,
in Baton Rouge, La. The houses are worth
at least $1 miltion; much of the materials
and labor was contributed by followers.
Swaggart insists that “we've never taken a
dollar from people’s donations.” He pays
himself a salary from book, tape and rec-
ord royalties, and he admits, “The Lord
has been good to me.”

Time and again, the power and glory
of video have dramatically shaped the ca-
reers of evangelical preachers. Jerry Fal-
well founded his little Lynchburg church
in a rented soda-pop plant in 1956 with
onty 35 souls. But he bought radio time af-
ter the first week and TV time within the
first year, and the people came. And
came. Even then his fame might not have
gone much beyond the county line had he
not syndicated his program nationally af-
ter moving into a sleeic octagonal sanctu-
ary in 1970. When he made his big move
into political activism in 1979, he was
armed with a solid computer bank of
backers, financial and ideclogical.

Every style seems to find a responsive
audience. At one extreme are nondenom-
inational Richard and Martin De Haan
and Paul Van Gorder of Grand Rapids,
who look and sound like local bankers but
relieve their board-plain Bible lectures
with tapes of singers lip-synching cheerily
away at Florida’s Cypress Gardens. Their
Day of Discovery runs in 153 cities, and
the operation, including radio and pub-
lishing, spent $16 million in 1985 I
James Kennedy, 55, of Fort Lauderdale
htas a 7,000-member church within a con-
servative Presbyterian group and spends
half his $20 million budget on media. A
television comer, he tries to “fill the gap”
left by flashier preachers, offering formai
worship and cerebral sermons.

At the other end of the spectrum, the
weekly show of Akron’s Ernest Angley,
who bought out Humbard’s church and
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studios in 1984 for $2 million, is a throw-
back to the faith-healing spectacle of the
original Oral Roberts show. Another ec-
centric is bearded Gene Scott, 56, of Los
Angeles, who puffs a cigar and peers from
under such headgear as a cowboy hat or
policeman’s cap as he heaps scorn on oth-
er TV preachers. Of Pat Robertson he
says, “The first name almost exhausts the
subject.” )
Mainline religion nowadays is a mi-
nor force in TV. The thrée commercial
networks still prepare free-time series for
the National Council of Churches and
other groups. Lloyd Ogilvie, a handsome
Hollywood pastor-telecast-
er, is within the mainline
orbit but gets no backing
from his Presbyterian
Church (U.8.A.). The
Southern Baptist Conven-
tion, strongly evangelical,
is the only denomination
that runs a standard net-
work, ACTS. Begun in 1984,
it reaches 4 millicn homes,
but is struggling becausc
local church support has
not offset the $25 million to
$30 million cost to date.
The U.S. Catholic hier-
archy has spent $5.2 mil-
lion on a network used
mainly for in-house tele-
communications, though
some shows get on local
broadcast and cable. With-
out official imprimatur,
Birmingham’s amateurish
but affable Mother Angeli-
ca, 61, a Franciscan nun,
has become Catholicism’s
top producer. She got her
start when Robertson de-
cided to add a Catholic to

Christian teaching by the popular acclaim
it wins, writes Australian Protestant Min-
ister Peter Horshield in Religious Televi-
sion: The American Experience (1984),
“has been rejected from the earliest begin-
nings of the Christian faith.” Other critics
say that TV subordinates the reflective as-
pects of Christianity to emotive material
that affords instant gratification and en-
tertainment. Political differences underlie
some of the sniping, of course. Liberals
are upset because their criticisms of U.S.
policy and culture are far less popular
than the Christian right’s simplified affir-
mations of American success,

i

d

A Billy Graham rafly in Hungary last year, seen on a U.5. TV special

tain, even though it may take time for the
miracle to be realized. The shorthand ver-
sion: “Name it and claim it.”

1 he movement deeply disturbs
more traditional Evangelicals and
Pentecostals {Orai Roberts and
‘ Pat Robertson. however, are
among outsiders who are friendly). The
Rev. Russell Spittler of California’s Fuller
Theological Seminary thinks such nice-
sounding but strange messages show that
his fellow Pentecostals are “theological-
ly impoverished.” Theologian Charles
Farah Jr. of Oral Reberts University as-
. serts that “there are hun-
i dreds of thousands of
: wounded Christians for
whom it didn't work.” The
current best-selling Evan-
gelical paperback The Se-
duction of Christianity, by
Dave Hunt and T.A. Mc-
Mahon, charges that this
TV-borne movement is a
slide into occultism and a
sign of the End Times.

In the face of Gospel
TV’s theological simplifica-
tions and secular agendas,
its sometimes overbearing
personalities and unrelent-
ing emphasis on money,
should earnest Christians
simpiy shun electronic reli-
gion altogether? To Holly-
wood's Ogilvie, that is not
an option: “Otherwise we
roll over and play dead.”
Fim Bakker sees video tech-
nology as the means to ful-
fill Jesus' 2,000-year-old in-
junction to reach out to the
world and spread the Gos-
pel. If Jesus were on earth

CBN's lineup. In 1981 she
branched out with her
Eternal Word satellite hookup. which has
4 million homes on line and beams four
hours nightly.

Curious, and even worried, about the
impact of Gospel TV, evangelists and
mainline ¢ritics joined in a rare coopera-
tive gesture in 1984, commissioning an
extensive study by the University of
Pennsylvania’s Annenberg Schooi of
Communications and the Gallup organi-
zation. The three conclusions: surprising-
ly, although the evangelists raise their
funds to reach the “lost,” they mostly re-
inforce people already commitied to
evangelical religion. Contrary to under-
standable fears, Gospel TV does not un-
dercut attendance and contributions at lo-
cal churches. The competing church
factions face a common, all-powerful ene-
my: secularized general TV.

The Rev. William F. Fore, communi-
cation secretary at the National Councit
of Churches, asserts that the televange-
lists “have been willing to buy enormous
popuiarity, power and Income at the ex-
pense of their own integrity.” Measuring

Reaching grass-roots people who are hungry for raditional values.

The power of positive TV thinking is
especially evident in the “faith message”
or “prosperity Gospel,” a major Pentecos-
tal variant in the 1980s, Its chief exponent
is Kenneth Copeland, 49, plaiform mae-
stro of the bustling Eagle Mountain Cha-
pel outside Fort Worth, Urging viewers to
give a tenth of their income to the Lord,
Copeland asks himself rhetorically,
“Well, Brother Copeland, are you tithing
to ger?” His answer: “Yes, yes, yes! A
thousand times yes! T want to get healed, T
want to get well, I want to get money, 1
want to get prosperous!” Other advocates
include Frederick Price, 54, the black pas-
tor of a huge Los Angeles church, and
Robert Tilton, 39, of the Dallas-based
Success-N-Life cable nétwork.

The prosperity preachers buiid on the
Pentecostal faith in here-and-now mir-
acles, citing bits of Scripture to proclaim
that God has already guaranteed not only
spiritual comfort but material prosperity
and physical healing. Believers who pro-
nounce their wishes in true faith have al-
ready received them, the preachers main-

today, Bakker asserts. “he'd
have o be on TV. That
would be the only way he could reach the
people he loves.”

The opposite view comes from Mal-
colm Muggeridge, 2 British author, TV
personality and curmudgeonly Christian
convert. In his 1977 book Christ and the
Media, Muggeridge spins a fantasy In
which Jesus, having survived the three
temptations in the wilderness, is offered a
fourth: a contract from Lucifer Inc. to go
to Rome and anchoer a First-Century net-
wark variety show. Jesus, “concerned
with truth and reality” rather than “fan-
tasy and images.” refuses. As a direct re-
sult of that choice, across the centuries the
grealest artists and architects. poets and
philosophers, musicians and mystics cele-
brate “the brightest and most far-reach-
ing hopes ever to be entertained by the
human mind and the most sublime pur-
poses ever to be undertaken by the human
will,” Now that, says Muggeridge, is
communication. By Richard M. Ostling.:
Reperted by Joseph J. Kane/Virginia Beach, B.
Russell Leavitt/Charlotte and Michael Riley/
Los Angeles, with other burezus
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'Commumcatlons projects sought with USSR

By Margaret Barry

A delegation of the American Council
of- Learned- Societies. (ACLS) visited

Moscow earlier this month to explore the
possibility of Scviet and American schol-

ars designing joint communications proj-
ects, including computer and teleconfer-
encing networks, a study of the use of
communications technology in educa-
tional programs, and a project to en-
hance the effectiveness of translation of
news-and other items of interest from
one language to another.

The ACLS delegation, headed by Dr.

George Gerbner, dean of the Annenberg

School of Communications, met with the
Soviet Academy of Sciences Commis-
ston on the Humanities and Social Sci-
ences in Moscow for two days to discuss
“"Communications and Contemporary
Society.”

According to Gerbner, recent ad-
vances in communication technology.
have brought about profound changes
that affect people in all realms.of their
experience: work, cultural life, educa-
tion and the family. “Exchanging knowl-
edge and . experienges can help both
countries make better use of their own
resources,” he said, '

“Communications as an academic
discipline has played a growing role in
American academic life, but it has yet to
become recognized as an important
acadeniic discipline in the Soviet Union,”
said Gerbner. - '

The Americans proposed a number of
projects.to the Soviet delegation. They
include:

—new communications systems such as
computer networking and interactive
video and radio

—comparative studies of the history of
media research and media policy
—*“space bridges,” television programs
that connect live audiences inthe Soviet
Union and the U.S.A.

—bi-cultural studies of television con-.

tent and media effects. Gerbner calls this
a “comparative cultural indicators proj-
ect.” The American version, which
Gerbner has been involved in for the past
18 years, employs teams of trained ana-

lysts who have viewed more than 2,500

television programs as part of an ongo-

ing study called the Cultural Indicators”

project. _

The goalofa U.5./Soviet comparative
cultural indicators project would be “a
comparative analysis of viewer concep-

tions of reality and their relationship to
behavior,” said Gerbner.

The ACLS supports scholarship in the
humanities through a variety of programs
including research grants for foreign
study and travel grants to enable Ameri-
can scholars to attend conferences
abroad.

According to Gerbner, the next step is
to create a subcommission of the Ameri-
can Council of Learned Societies-Soviet
Academy of Sciences Commission on
the ‘Humanities -and Social Sciences
which will review the proposed projects.
Funding for the projects will be provided
for the first two years by the Interna-

tional Research and Exchanges Board
(IREX) in the U.S. and by the Soviet
Academy of Sciences Commission on
the Humanities and Social Sciences in
the USSR. .

This is not the first time that Gerbner
has conducted research projects in the
Soviet Union. In the mid-1960s, with a
research grant from the U.S. Office of
Education (now the Department of Edu-
cation), he compared schools and
teachers of the mass media in 10 coun-
tries, inciuding the Soviet Union. in the
late 1960s, with a grant from UNESCO
{the United Nations Educational, Scien-
tific and Cultural Organization), he stud-
ied the film heroes of full-length feature
fiims produced for entertainment in six
countries, also including the Soviet
Union.

The American delegation also includ-
ed Dr. Michael Cole, professor of com-
munication and psychology and director
of the Laboratory of Comparative Human
Cognition at the University of California
at-San Diego; John Paterson Bovyer, edi-
torial director, Inside Story; Dr. Murray
Turoff, professor of computer science
and director ofthe Computerized Confer-
encing and Communications Center,
New Jersey Institute of Technoiogy; Dr.
James Michae! Holquist, professor of
comparative and Russian literature at
Indiana University; Dr. Peter Blount
Maggs, professor of law at the University
of illinois; and Dr. Ellen Mickiewicz, dean
of the Graduate School of Arts and

+Seiences and professor of political sci-
ence, Emory University.
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“FOR CHILDREN

Hire a VCR to baby-sit

— and teach, too

By Ed Cohen
USA TODAY _
[0

They don't taid the refrigerator, have to be driven home or
move away. VCRs make perfect baby sitters, Or do they?

The more VCRS join USA families, the more parents learn
how handy these machines can be for buying time alone. Half
the parents renting children’s cassettes now use them with, or
instead of, human baby sitters, video store managers say. And
kid videa is the fastest-growing segment of the home sales mar-
ket Seth Goldstein, publisher of industry newsletter Video
Week, says kid video could account for 15 percent of the home
video market in 1986, up from about 8 percent three years ago.

Videocassettes give parents more control over their young
children's viewing, and preschoolers can learn from video
tapes what they're too young to read. '

“It's really about the best thing to come along in a long
time,” says Zena Claiborne, 22, who rents Disney movies and
carioons in Hendersonville, Tenn., to watch with her 12-vear-
old brother, William. o

Psychologists aren't as enthusiastic. Few have studied video-
cassette viewing per se, but some say too many tapes — like
too much TV — can stymie creativity and development of
reading skills. VCR baby-sitting may alienate family members,
others warn. :

“If you consider videocassettes as a substitute for TV, you
might say it's a positive,” says George Gerbner, dean of the
University of Pennsylvania Annenberg School of Communica-

tions, "I you consider fapes @ substitute for books, I think it is
not a step forward.”

The Patermos of Rochester, N.Y.,, use their VCR every day,
father Sam Palermo says. They belong to six video clubs, rent
10 to 15 casseties a week, and when daughiers Michelle, 13,
and Amanda, 10, arrive home from school, they usually havea
iape ready to watch until their parents return from work.

“The networks have movies that run to 11 p.m,, and I don’t
want them to stay up fill 11. So, at 10 they go to bed, and I tape
the last hour for them to watch the next day,” Palermo says.

The Palermo parents try to prescreen everyihing their chil-
dren watch. Rrated movies aren’t aliowed, and the VCR is off-
limits until the girls finish their homework. But Sam Palermo
says their VCR sclves more problems than it starts.

*I find that ... it actually works as an incentive. A lot of
times before (owning a VCR), it I made them turn off the TV to
do their homework, they were being penalized by not being
able to watch it. This way, they’'re not missing anything.”

centive or punishment, regardless of content. “What that
teaches is that content is secondary to the time spent with the
instrument.” _

How much time a child wants to spend with TV depends on

\ how parents treat the tube, he says. “If vou sit in front of the TV

all the time, then tell the child you have to go do your home-
work, you have already lost the battle,” ’

Claiborne admiits to having mixed feelings about providing
her brother with a reason to stay home with the TV. “If he has
everything done, all of the school work, it’s not bad, but if he
wanis to just stare at the TV, that’s not good.” .

Gerbner says parents should never use television as an in- \

Video baby-sitting is “an old phenomenon in large mea-
sure,” says Eli Rubinstein, psychologist and adjunct professor
of mass communications at University of North Carolina's
journalism school. “That’s been the major use of TV.”

"What should be done is that parents watch it with the child
so that the TV, rather than a baby sitter, becomes a source of
parent-child interaction,” Rubinstein says. “They should talk
about what they just saw and use it as a source of getting closer
to each other.”

No matter how popular videocasseties become, says Leon-
ard Jason, professor of psychology at DePaul University, Chi-
cago, they'll never be a substifute for parents and children
spending time together,

“The videotape might be real exciting, but you're never go-
ing to get beyond the human contact you have with reading,
The child has a chance fo taik to the adult (with reading). A
child can’t talk to the TV screen.”
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Annenberg dean led
delegation to USSR

By NINA STUZIN

A delegation representing the
American Council of Learned
Societies headed by Annenberg
School Dean George Gerbner met
with representatives from the USSR
Academy of Sciences in Moscow
last month and agreed to set up a
subcommission for collaboration in
the fields of communications and
society. ' )

The memorandum of understan-
ding described the creation of the
subcommission for the ““initiation,
support and coordination of
cooperative operational -research
prajects.”” It was signed by Gerbner
and Oleg Smirnov, director of the

Institute of Automated Systems at-

the USSR Academy of Sciences.
The new subcommission, headed
" by Gerbner and Smirnov, proposed
research projects in the areas of
comparative media studies and in-
teractive communication
technologies in an intercultural
context.
Among the many projects pro-
posed were the study of media pro-
gramming, research -on computer

networking, expeériments in
teleconferencing, history. and
theory of media systems, and
research on the use of communica-
tion technology in education.

The subcommission also propos-
ed joint acticn, conference and
publication projects to build the
basis for continued exchange and
collaboration.

These projects include a sym-
posium of communication resear-
chers to discuss history and recent
trends in the two countries and a
book of résearch on communica-
tion and society in the U.S, and the
Soviet Union.

“The major accomplishment was
breaking the ice in exchanging ideas
about communications as a field of
study in its own right,” Gerbner
said last week.

“The {Soviet] response was very
good,” he added. ““‘Especially after
the Geneva summit, things have
gotten much warmer over
there, . . This was a good time for
an academic summit of a col-
laborative nature.”

Gerbner . expressed particular

GEORGE GERBNER
‘Breaking the ice’

concern in the area of computer
networking.

“The hope and this is my per-
sonal hope, is that a computer net-
work will be established for
academic work,”” he said.

Gerbner also mentioned the im-
portance of bi-cultural studies of
television content and media
effects.

““From a research peint of view,
we are interested in how well they
achieve their purposes compared to
how well we achleve our purposes
he said.

(Continued on page 7

RIS




Interculuiral communication

(Continued from page 1)

According to Gerbner, one of the
problems encountered by the
American delegation was determining
with which Soviet institute in the
USSR Academy of Sciences to sign an
agreement. ‘

“{In the Soviet Union], com-
munications does not fit into any ex-
isting categories in the
academy. . . The problem was how to
bring about interdisciplinary coopera-
tion among institutes which does not
exist there,”’ Gerbner said.

Agreement was finally reached with
the Institute of Automated Systems,
under Smirnov. The agreement was
signed on behalf of ‘““the American
and Soviet participants,” because it
was unclear exactly who was being
represented.

The meeting, which took piace
February 6 and 7, was organized by..

the American Coucil of Learned

Societies/Soviet Academy of Sciences .

Commission on the Humanities and
Social Sciences.

The commission is administered in
the U.S. by
Research and - Exchanges Board, a
division of the ACLS, and is responsi-
ble for most of the research relations

the -International

. before the summer.

in the fields of humanities and social
sciences between the two countries.

Commission Secretary Wesley
Fisher said the trip was organized
because ‘“‘there is a lot happening in
new technolgies in communications
which is affecting both countries.”

Fisher cited as examples the New
Year’s Day speeches of President
Ronald Reagan and Secretary Mikhail
Gorbachev, and recent advances in
computer networking,

““‘IThe new technologies] are
creating really a revolution in the ac-
cess that people have to information
in the other society. . . [but] no one
has been studying the consequences of
this,”’ Fisher said.

“‘In effect, this trip was a visit to
sort out what are the main areas.that
are important to the scholarly com-
munities in both countries and to
determine which types of problems
ought to go forth first,”” he added.

Fisher attributed recent Soviet in-
terest in communications partially to
the fact that present Soviet leaders
have made greater use of media than
did their predecessors.

“Work on the projects is set to begin
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The VCR: Opening the

For a New Television Viewer

With technology giving rise to an “active” TV viewer,
programmers and advertisers must learn to adjust.

‘By Joe Mandese

Critics of television and advertising often
deseribe the two in Orwellian terms, And,
like Big Brother’s, the advertising indus-
try's medium of choiee is felevision. But

uniike Big Brother, the industry now has -

little control over who watches, what
they watch and when they watch it.

. Had Orwell written 1984 in 1984, Big
Brother would find himself competing for

viewer atiention in a multi-channel view-

ing environment where half of new televi-

sion sets are equipped with remote con-

trols. By 1986, one-third of viewing

Despite new technology,
non-selective viewers
remain. “They don’t watch
by the program. They

watch by the clock.”

households would be using VCRs to time-
shift Big Brother’s rhetoric and zip
through the parts they don’t want to
hear. And by 1987, Big Brother would
likely be vying for attention amid the glut
- of how-to videos in the totalitarian sec-
tion of the local Video Shack or 7-Eleven.

When he conceived Big Brother in
1948, Orwell could not have foreseen the
shift from a passive viewing technology
1o an active one. Yet many advertisers

and television programmers appear o be

Joe Mandese covers the television industry as
a reporier for ADWEEK/Egst.

- locked into a 1948 mindset, ignoring the

fact that active video has come of age.

- Virtually all of the VCRs sold to date -

are equipped with their own television re-
ceivers, Thus, when a VCR is used with a

television set, the TV's receiver becomes.

redundant, making the set little more
than a video monitor. In faet, the trend in
electronics sales is toward monitor/re-
ceiver systems that allow consumers to

.mix and match the audio and visual com-

ponents of their choice. With integrated

remote-control systems being added to

those components, viewers now can be-
come listeners at the touch of a button.
In 1984, for example, RCA introduced
an “intermedia” component system that
integrates nine different electronic de-
vices—including TV monitor and receiv-
er, VCR, record player, compact dise,
tape cassette—into one remote-controi
system. Others have addressed the mar-
ket for a “unified” home-entertainment
system with so-called “‘master” remote-
control devices that allow the remote con-
trols from several different eleetronic
components to be programmed into one.
Stiil, the question remains whether the
convenience of the new electronic tech-
nology alters viewing behavior. George
Gerbner, dean of the Annenberg School
of Communications in Philadelphia, sug-
gests the new. technology merely exag-
gerates existing behavior patterns.
Gerbner says media users fall into two
behavior categories: selective and non-se-
lective participants. Selective partici-
pants gre light viewers who consciously
choose the limited amount of television

watching they do. Selective participants,.

he says, tend to be better educated and

more affluent. When they use a VCR, it's.
generally a substitute for or a supplement
to other selective media, such as reading
a magazine or going out to a movie.

The non-gelective participants, on the
other hand, are the couch potatoes who
watch seven-hours-plus daily and gener-
ally do not give much thought to what is
on the tube. ““Essentially, they don’t
wateh by the program,” says Gerbner.
“They watch by the clock.”

Gerbner says the active technoiogy
does not significantly affeet the viewing
behavior in the great mass of television
households. But, he adds, a “8% to 5%”
shift can be commercially significant in
an industry where a rating. point is worth
some $80 millioh annually to a network.
*‘The consequences are very real in terms
of dollars,” he says.

While some advertisers and agencies
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fear competing on a medium where view-
ers control their options, others invite the
challenge. Chiat/Day chairman Jay Chiat
termed the zapping potential of VCRs 2
“blessing” in a recent issue of Video Re-
view: ‘It helps eradicate bad advertising
by forcing people to come up with ads
that viewers want to watch, not zap.”

But Ron Kaatz, director of media con-
cepts for J. Walter Thompsen U.S.A,,
Chicago, says the issue is no longer as
simple as making commercials that are
more compelling. “It has nothing to do
with people not liking commereials,” ex-
plains Kaatz. “Zapping isnt new. People
always left the room when the commer-
cials came on, and you could always
switch the station as long as there was
more than one channel. These tools just
make it a lot easier.”

Therefore, Kaatz says, the advertising

" TELEVISION & ELECTRONIC MEDIA 1986

and television industries also must focus
on how to improve the environment in
which those commercials are seen—if
they are to be seen at all.

Recently, Kaatz proposed ways of im-

¢ ‘it’s not enough to

~ saywe'll make
commercials that are
more compelling. We have
to explore other options.”

proving viewers’ receptivity to commer-
cials. His suggestions included juxtapos-
ing commercials on a split-screen with
programming, using contests that invite
viewers to stick around during commer-

cial breaks and scheduling better com-
mercial adjacencies. (Kaatz recently no-
ticed a Michelob commercial that was
directly followed by one for Listerine.)

“It’s not enough to say we’ll make
commercials that are more compelling,”
says Kaatz. “We have to explore other
options. Either we do advertising that is
seen or we do advertising that is not seen.
It's as simple as that.”

Others, meanwhile, would like to de-
velop a profile of those viewers who are
more inclined to use their hardware not to
see. Ogilvy & Mather recently proposed
such a study to the A.C. Nielsen Co. “If 1
had to guess now, I'd say they were the
same type of households that first sub-
seribed to cable TV,” says John Hunt,
vice president/associate director of re-
souree information at Q&M in New York.
“They tend to be the more affluent ones,




Paged

- ADWEEK =~

March 18, 1986

TELEV!S%DN & ELECTRBNIG MEDIA 1986

usually with children: Unfortunately,
these are the households that are the tar-
get audience for many of our clients.”

. The good news, however, is that VCR
homes appear to watch more television,
according to Nielsen research. In January
1986, says Hunt, VCR homes- averaged
33.7 hours of viewing each week, versus
82.8 hours for non-VCR homes.

But Edward Cornish, president of the
World Future Society and editor of its
magazine, The Futurist, predicts that
viewers increasingly will use their TV
sets to view non-traditional television, in-
cluding home video and videotext. “The
long and short of it,” says Cornish, ‘‘is
that broadeast TV is going to get a small-
er share of the viewer’s time.”” Indeed, a
recent survey by Video Storyboard Tests
indicates that television households in-
creased their use of alternative television
options during the previous year.

One study found a man
watching 24 of a possible
21 primetime hours. How?
“I tape stuff and view it
ﬁ‘tel ‘Nightline.” "

Zapping aside, the biggest question ad-

vertisers have about VCRs is what value -

to put on time-shifted audiences. Cur-
rently, Nielsen credits VCR audiences
when shows are taped, but there is no
method to prove whether a tape is played
back—and, if a tape is played back,
whether it is played back in its entirety.
Marvin Mord, viee president/market-
ing and research services at ABC, New
York, thinks VCRs are boosting viewing,
especially for the networks. In a focus-
group study, the network asked how
many of a possible 21 primetime hours
viewers watched each week. “One guy
said he watched 24,” says Mord. “We
- said, ‘How ean you watch 24 out of a pos-

sible 21 hours? He said, ‘Because I tape

stuff and view it after “Nightline.”” *”
* Advertisers want to know much more
about when people do their playing back.
According to Mord, current research
shows that most playback occurs Satur-
day nights and weekend mornings. But
by 1995, New York research firm Wil-
kofsky Gruen Associates estimates, VCR
playback will represent 17% of all prime-
time viewing and 25% of daily viewing.[0

%1.::-=--"Coca—Cola whlch owns Columbla Pic-

- eommercialg at the beginning of its

in, but many observers think it’s only--

o .compames make the transition from
~‘movie {railers to commercial advertis-
_ing on their video releases.
- . Ever since VCR penetration began

- of one-third of U.S. television homes,
- marketers have been seeking ways to
"..get their messages across on the medi-
- -um. Like: cable before it, home video
. now is touted as an efficient form of
- “narrowcasting that would keep mar-
keters from wasting their messages on
viewers uninterested in their product.
"- But where cable so far has failed—ex-
cept for a few examples like MTV and
ESPN—te deliver on the narrowcast-
-. ing promise, video distributors beheve
~.they can do the job.

" hoopla the video gurus gave to cable,”
. says Stuart Karl of Karl-Lorimar

that hoopla, Karl has been slow to ex-
ploit the advertising pofential of his
product. But with a year of advertiser-

" supported video projects behind him,
Karl is beginning to talk of home video
in terms of a “fourth network.”

He is not alone. Analysts predict
~home video will have a 25% share of
. overall television viewing by 1995, and

17% in primetime,
Karl, meanwhile, has signed about a
dozen magazine titles and is negotiat-
" ing with others to adapt their formats
to ad-supported video. Magazines can
be adapted literally, as with “Play-
boy,” or loosely, as with ““Ski,” which
is a how-to instructional video done’in
the style of the magazine.
Sponsorships also fall into two cate-
gories: general and generie. General
sponsors are advertisers who come in
after a video is made and associate
themselves with the product. General
advertisers on “Ski” include Subaru,
Ray-Ban and Molson’s. Generic spon-
sors are those involved with and usual-

“tures,’ recentiy began putting Coke -
~'Win” 'and Glenmore’s. “Mr. Boston’s

- home-video release of “Ghostbusters.” --Ofﬁmai Bartender's Guide.”

apes earrying the spot were part of .
an experiment Coke conducted in Brit-

' matter of time before other movie .

. - reaching the “critical mass” threshold .

- ““We’'re still living down all the "k |

- Home Video, Irvine, Calif. Because of -

| Is Home Video the Real Fourth Network?

' .1y mtegrated mto the productxon of the

video, such as Red Lobster’ s “Eat To -

““But unlike broadcast television, you
will not find many advertisers on any

.given video, says Karl, “That’s part of

the attraction of video,” he explains,
“We wouldn’t want to turn it into a
video store-window display.”

And since viewers can zip through

-\ndeo programmmg, Karl says not just

ROBERT SIMKO .

Karl: “stilf living down all the koopla.”

any advertising will work. -““They will
be more ‘informercial’ type spots that
offer the viewer a reason to watch
them,” he says.

As the industry moves from an. ex-
perimental phase of video sponscrship
to make it a regular practice, Karl is

~developing a base of comparison to

traditional media buys. “We are now
trying to develop a whole new base of
numbers to relate to CPMs,” he says,
suggesting concepts like “view-along
viewership” to relate to pass-along -
readership in the print world.

In fact, Karl says the logical media-
buying comparison for home video is
with print. ‘“We feel we are going to be
very comparable to specialty publish-
ing in terms of CPMs,” he says.

—dJoe Mandese




By STACY ASHER

The shows have different hosts, but

their elements are the same: shiny-
faced singers praising the Lord,
breathless testimonials of miracles
and the omnipresent [-800-number

Campus Life

for contributions flashing across the -

bottom of the screen.

Jimmy Swaggart, Jerry Falwell,
Rex Humbard, Oral Roberts and Pat
Robertson are just a few of the biggest

" “‘emcees” of Pray TV, a phenomenon
that has recently spurred great
contoversy.

Some fear the TV preachers are an’
ominous force in American politics —

advocates of religious repression, try-
ing to outlaw what they consider to be’

personal vices.  Others welcome
Gospel TV as a bastion of traditional
virtues, striving to keep- secularized

‘America from smkmg mto ‘moral

decline. .

But the question“remains; has the
media cxaggerated the influence of
these TV ministers and their au-
diences, or have they truly gained
enough political clout in the past

" decade to be able to make the law

reflect their moral principles?
A group of researchers at the An-

“nénberg Scheol of Communications
conducted a study of the social in-

fluence of TV religion, uncovéring

" some statistics about the seemingly

(Continued on page 1)
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George Gerbner is co-author of the Annenberg School study

Lisa Femmam'DalEy Pennsylvanian

The audience Jor religious programs
is-a fairly coherent and

well—deﬁned group — generally older
and more conservative.

TV preachers:

" (Continued from page 1)
massive following.
The most well-known, and
politically active, of the TV preachers,
include Swaggart, Falwell, Roberts,

Humbard and Robertson, who are all-

evangelical,

Evangelicalism, one of the most
puritanical branches of Christianity,
regards the Bible as an . infallible
source of religious and moral
authority. ' : :

Believers® emphasize direct ex-
perience by the individual of the Holy
Spirit, of being ‘“born again,’’ and
they testify that through faith they
have ‘overcome insurmountable pro-
blems — terminal diseases, fatal ac-
cidents, and financial straits.

Annenberg School of Communica-
tions Dean George Gerbner is the co-
author of the 1984 study on religion

and television that reports that this-

miracle-rich faith appeals to a specific
comimon audience, '

" ““The profile of the audience for
religious programs tends to be fairly
coherent and well-defined,”” he said.
“They are somewhat older, lower in
-education and income, more conser-
vative, and more likely to live in rural
areas and in the south and midwest
than those who do not watch rellgious
programs.”’

Though the TV evangehsts tend to
exaggerate the size of their andience,
Gerbner said his study found that ap-

proximately 13.3 million, or 6.2 per--

cent of the:national TV audience,
watch religious programs regularly.
This percentage does not represent
an increase. Stewart Hoover, another
researcher -who worked on. the An-

nenberg study, said the audiences
have grown only when a city that
didn’t show the program first, begins
broadcasting it.

““Those who fear the evangelicdls’
political aspirations fear that they are
gaining a larger percentage of the na-
tional TV audience, which they're
not,”’ Hoover said.

-And according to Gerbner: ““The
ones who tune in now are the same
ones who always did. The rest of the

TV audience still considers religious

programming to be irrelevant.”

Though the TV evangelists have
this compact, loval following, they
have traditionally been more concern-
ed with persona} salvation than with
social reform.

Bur James Reichley, a College
alumnus and author of the 1985 study
“Religion in American Public Life,”’

“said the turbulent events of the late

1960°s and early 1970°s fed TV

preachers to enter the political arena.

“The Supreme Court’s decisions

prohibiting organized prayer and per- .

mittirig abortion caused outrage in the
evangelical community,” Reichley
said. “‘Also, the Vietnam War,
Watergate. and the violent social
disorders of the late 1960"s made the
evangelicals fear that the moral foun-
dations of American society were
crumbling.””

Since the American government
seemed to be blandly accepting this
moral degeneracy without fighting it,

the only way to prevent the total

secularization of American values was
to get control of the government into
different hands, according (o the
evangelicals.

Just as they were beginning to form
political aspirations in the mid 1970,
organizers of what they called the

New Right realized that the con-

gruence of their social views with
those of the evangelists could make
them political allies.

~vabies and qum

- Bvangel
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“The Mew Right was looking for

-issues on which they could rally peo-

pie's support, and social issues fiiled -
the hill)”” chmey wrote in his study.,.
“tSo while the Old Right had concen-
trated on efonomic and foreign policy
issues, the New Right emphasized
busing, aboriion, . pornography,
education, 'ﬁrad'éiignd biblical moral

Abor

as. .
s the main issue that
gained su f

poort for the MNew Right.
Formerly nor of major importance to
evangelists, ?m Mew Hight nsed i to -
unify “the support eof conscrvative
religious groups such as Catholics and
icals, Reichley said.

JIn the 1980 presidential election,
Ronaid Rezgan became the favorite
of the M tght only after the cam--
paigns of Jobn Concally and Phillip
Crane f{izzied. Though he was still

closely assoeiated with the Old Ridghs,
Reagan’s siapds on abortion - and
mublic nraver i him gain the
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Personal Choice Focus
Of WHO Symposium

UNITED NATIONS, NY—
Good health is a matter of
choice, and the challenge
before the health commu-
nity is to empower people
to choose what is best for
thern.

That was the consensus
of national health experts
who addressed an April
symposium celebrating
World Health Day spon-
sored by the New York

Committee of the American |
Association for World Health |
in cooperation with the [

World Health Organization.

The vast majority of
the population doesn’t fully [

appreciate the extent to
which they can control their

own health, J. Michael
McGinnis, M.D., deputy |
assistant secretary for health,

U.5. Department of Health

and Human Services, told |-W!

the audience.

“Thelargest cancer fac-
tors are the ones that people
can control. Lifestyle fac-

tors account for 50 percent

of all cases of premature
mortality.”

W. Virgil Brown, M.D>.,
chief of the Division of
Arteriosclerosis and Metab-
olism at Mount Sinai School

of Medicine, New York, and &
a participant in aroundtable |

discussion, recommended:
“Each one of us should

know our individual set of |

risk factors so that we can

deal with them. If, in a cer-
tain family, the father had a
high cholesterol level and
died of a heart attack
around age 353, his children
should be monitored routine-
ly for elevated cholesterol.”

By the time all children
are six or seven, they should
be taught to know their cho-
lesterollevels and the impor-

HealthLink/June 3



tance of maintaining a cer-
tain range to avoid the risk
of heart disease, he urged.

Heart disease is very
expensive, reminded Richard
A. Stein, M.D., director of
cardiology at the State Uni-
versity of New York Health
Sciences Center: “It’s better
to make decisions about
prevention in advance so
vou don’t move into the
cardiac high-risk group.”

The problem the health
community faces is, accord-
ing to Stein, “what can we
do so that people are
oriented toward health be-
fore they become patients?™

The medical care sys-
tem has not trained physi-
cians to emphasize preven-
tion of disease, “but were
beginning to make changes
in the education of medical
students.”

The relationship of
choice to health was the
resounding theme present-
ed by Harold H. Gardner,
M.D., Visiting Professor,
Department of Community
Medicine, Mount Sinai
School of Medicine. His
thesis: It's not what a person
chooses, but who makes the
choice that is the key to per-
sonal health.

“The health decisions
that most people face are
made in the doctor’s office
and they are framed in life-
and-death terms,” Gardner
noted. “Most of the time
doctors do the deciding and
they're driven by economic
incentives.

“People need options
that involve more than
going to the doctor. First,
they must engage in self-
observation; second, begin
self-help; and, third, find
professional services.”

——Constance Grzelka

Forum Speaker Decries
Influence of Television

NEW YORK-—More than half
the premature illnesses and
deaths in the United States
are not the result of lack of
health care, but the result of
lifestyle habits that are in
great measure cultivated
and culturally sustained by
television, according to
George Gerbner, Dean of
the Annenberg School of
Communications at the Uni-
versity of Pennsylvania.
Gerbner made this ob-

B nine episades of showing
or talking about eating or
drinking.

“About half the charac-
ters in prime time and two-
thirds of the characters in
children’s programming are
involved in some violence
every day,” Gerbner told
the audience of health edu-
cators and opinion leaders
gathered at the Pierre Hotel.
“Yet there is no pain. There
is little or no blood, and only

George Gerbner addresses NCHE Forum.

servation in a luncheon talk
to participants at the NCHE
Whitehead Forum, “Health
Sells—Who Profits?” Feb-
ruary 27, in New York City.
He cited tobacco as the
leading cause of premature
death, at 1,000 people a day,
and alcohol as the second
leading cause, at 200 people
a day.

Gerbner said that some-
one watching commercial
television for one hour dur-
ing prime time sees:

B six acts of violence

B seven acts of reckless
driving

R cight episodes of show-
ing or talking about illness

about six percent of the
characters get treatment.”
“Drinking is totally in-
escapable,” said Gerbner.
“It occurs at the rate of a
little over two times per
hour. If the hero doesn't
reach for a gun, he will
reach for a drink, and the
drink overwhelmingly is
hard liquor.” And yet the
consequences of smoking
and drinking are rarely
shown., “The ill effects of
alcohol affect less than one
percent of all characters.”
The food situation is no
better, according to Gerbner.
“A child growing up with
television sees about 5,000

commercials for food a
year. Half of the food is high
in sugar, high in calories,
and low in nutrition.” Com-
mercials are slick, persua-
sive, and hard-hitting: More
talent, money, care, and
sensitivity go into commer-
cials than into program-
ming, Gerbner said.

“Our children grow up
in an environment in which
they see 12 doctors a week,
every week,” he said. And
what do these doctors do?
They solve all our prob-
lems, according to Gerbner., |
They are authoritative, pow-
erful, daring, and success-
ful. People are given a
totally unrealistic sense of |
physicians’ availability, ac-
cessibility, reasonability,
and rate of success, he said.

Television has become’
all-pervasive. “For the first
time in history a child is
born into a home in which
the set is on an average of
seven hours a day. It is like
the wallpaper.”

According to Gerbner,
the medium of television
cultivates a resistance to
change among its viewers.
And he added that execu-
tives in charge of pro-
gramming have little free-
dom. They work in a rigid
system that is market-
oriented and power-or-
iented.

Gerbner said that he
represents anew movement
that seeks to improve our
cultural environment. This
movement aspires to liber-
ate television from its rigid
structure, extend its resource
base, diversify its programs,
and present entertainment
that will advance learning in
the most rewarding way—
one that heals, not hurts.

——Gerald Delaney
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BOSTON (AP) —-Telev1s10n s
image of the brawny hero who
tosses back liguor, grabs quick
snacks and never gets fat or sick
may cause poor health attitudes
in TV addicts, a study concludes.

- Researchers say that people

* who watch-television many hours-

a day are likely to adopt the non-
chalant, careless outlook of the
characters who populate prlme-
time TV, -

The study was conducted at

the Awnnenberg Scheool of Com- .
munications at the University of -
Pennsylvania, where researchers

watched a week of prime-time

and weekend programs and con<
ducted surveys of viewers. The: -

results were published in today s
issue of the New England Journal
of Medicine.

““The more people ‘wateh tele-
vision, the more complacent they
are about health- and exercise
and the more confidence they
have in the medical profession,”’
said George Gerbner, one of the
researchers: *There is an unreal-
istic belief in the magic powers of

- medicine. They say, ‘If anything

goes-wrong, the doctor will take
careofit.!”’

The researchers said people
probably get more heaith infor-

“mation from’ TV dram.as than

anywhere else;
“The cultzvatwn ar complacen-

cy, coupled with an unrealistic
belief in the ‘magic of medicine,’
is likely to perpetuate unhealthy
lifestyles and to leave both ‘pa-

“tients and health professionals

vulnerable to disappeintment,
frustration and litigation,” they

. wrote.

(] ‘
The study said the results show
that ‘“‘prime-time characters are
not only healthy (though often

- vulnerable tc inflicted mjury) .
but, despite all the mayhem, eat-

ing and. drinking, are also rela-
tively sober, safe from accidents

-and slim at all ages.””

The researchers found that TV

characters eat, drink or talk
about food eight times an hour.
They grab & fast snack almost as
often as they eat breakfast, lunch
and dinner combined. )
Despite these poor eating hab-
its, fewer than 6 percent of the

‘male TV characters and 2 per-

cent of the female characters
were overweight.

" The most common beverage on
the tube 1s aleohol. Thirty-six
percent of the characters drink,
but only about 1 percent are al-
coholics.

Most people on TV shows use
cars, but in the week of) study,

only one character wore a seat
_belt :

e Televisi

Crime is 10 times mere fre.
quent on television than in the .’
real world, and there are five
acts of violence per hour during”
prime time. Yet pain, suffering
or medical help rarely follow this
mayhem. )

 “These little things add up toa
hfetlme pattern of ritualistic in-
doctrination,” said Gerbiner, not-.
ing that the average family
waitches 6% hours of television a.
day. “Most of the storytelling

-about what life is alt about, what -

assumptions we make about the
outside world (and) what we be-

- lieve about conduct are primari-

1y and most pervasively camed )
by television.” '
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The Real Issue
Of TV Violence:
It’s SUbVe_rsive

... By George Gerbner _
T ELEVISION violence is up again and,

for the first time in two decades of
‘' monitoring; the 8-to-9 p.m. “family
hour” is the most violent hour of prime time.
Surveys by my colleagnes and me show
that violent episodes occurred in the 1984.85
and the 1985-86 seasons at the record rate of
eight per farnily hour, more than six per late-
evening hour and more than 20 per chil-
dren’s-program hour.
Violence at this magnitude is not free ex-
pression nor realism nor even audience-grab-
“bing. Violence is prevalent on TV because it
is cheap to produce, not because it is particu-
larly popular. It is being used wholesale as a
cheap dramatic ingredient to hype dull pro-
grams. Our children and our democracy may
pay a high price for a system that imposes
that formula on writers, directors and pro-
ducers who know how to create richer fare.

-

What we in the University of Pennsyiva-

nia’s cultural indicators research project also
have found is that American television is im-
mersed in a tide of violeni representations

- that is historically unpreoedenwd and shows
no real sign of receding.

Growing up with that tide: cultivates
heightened ¢onceptions of victimization, dan-
ger, meanness and general malaige more
that it incites us to violence.

Qur theory can be summed up as follows:
While the convergence of research indicates
that exposure to violence does occasionally
incite and often desensitize, our findings
show that for most viewers exposure to tele-
vision’s viclence-saturated world tends to
create feelings of danger, mistrust, intoler-
anece and — despite its supposedly entertain-
ing and even: “escapist” tonic — a sense of
alienation and gloom.

.

 than victors are older women 'and men,

TV serves to confirm more than upset the
social order. Symbolic violence is the cheap-
est, quickest, and certainly the most enter-
tammgahow of power. It is the best teacher of
who can get away-with what against whom,
and who should submit to whom, _

For every 10 male cﬁaracterscnpnme—. ,
time network TV who commit violence, 1L .. :
men fall to viclence, But for every 10 wanm'
who inflict violence on other characters, o
o fmﬁ’m oo do :I:gsomalpachng ‘
order, it raises the price paid for gettingin- ' -
volyed in'violence, ‘Minority and foreign wom-
enpaythemmt.Fareverlepe .
they suffer more than 20 victims, double the
relative victimization rate of white males. -,

Others most likely ‘to. be' victims rather

young boys and some minarities.. We ha
also found that symbolic victimizagi
television and real-world fear among ¥
and minorities are highly related — even if
the fearis unsupported by facts. Viewers w.
see that members of their own group have:
h:gherealculuaofnsksthanthnseofothet
groups seem to develop greater g

and mistrust in the real world.

Heavy viewers are more likely than .
parable groups of light viewers to expressin- .
security, suspicion axd hopelessness. Do.
these feehngsdnyethamtotehvmonmthe
first place? If so, watching is no escape. It
dnly confirms and deepens their anxieties..

The unequal and corrosive sénse of danger;
vulnerabﬂsty and general malameclﬂtwnted
by so-called entertainment invites more than - .
incites aggression. Fearful and alienated peo--
ple are dependent and easily manipulated; -
exploited and controlled. They are susceptible: -
to deceptively simple, strong, tough measures -
and hard-line postures — both political and. -
religious. They may accept and even welcome’
repression if it promises to relieve their anxi-
eties, That is the broader and deeper problem
of violence-laden television.

George Gerbner is dean of the Annenberg
School of Communications at the Univer-
sityof Pennsylvaqur .

Wby Mage
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