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CU4e ~ecpn~ ~merican ~e&olution --
II Ih-I~f!mlwr 20 lind 21, 1990, II IImull grolll' of I~nn('rnll·d t'iliZt~m; Rolh,·rl·.1 in 0 h.,rrnw€"d 
'd(lhi~on. D.C. conferr.n(~e room 10 18unl~h whollh .. y ('ft1l1'lllhl~ (; .. I,ur,.1 f;nvironmpn,,.1 
'fJllf!'mf!'nr. Thf'ir inlenlion: 10 a."'reflll Ihr,lrohlf>mM of an inl'rl~uHjngly (>rnlraliz .. d. globalizl·d and 
oNfI-mairll;eled media environmt':nl, and move lowanl II more tll~HlO(~ra.it: euhuralllulif'Y. 

Our cullural environ~nl "is (he system of stories 
and images thai cullivales much of who we 
are. what we think. what we do. and how we 
cUDduel our affairs. Unli) recenlly. i( was pri~ 
marily hand-crafled. home-made. community­
inspired. It is nol Ihal anymore. We have just 
begun to lake (he measure of Ihal Iransforma­
lion. 

Now. for the firsl lime in human hislOf)'. 
our children are born inlo an environmenl of 
images and messages independenl of lheir 
home, their school. (heir church. Iheir neigh· 
horhood. and uflen even til' lheir "alive t'tmn' 
Iry, Sturie!> ahuullife.lhe wurld and the vallJt"~ 

we !o('ek are now largely ma .. s·pwdun't! and 
mass·marhted, The mosl frequent ~luryt('lIers 
are no Innger parents, aunts. uncles, gtandpm· 
ents, teachers. friends or clergy wllh Iheir own 
stories to lell, hut a handful uf distant cnn· 
glomerates with somelhing to sell. These 
startling developmenls have changed the way 
we leam, grow up. and relate 10 each otber. 

FOI man)' people lhese developmeols 
appear to be an enrichment of local horizons, a 
sense of involvement in the mainslream cul­
ture. For mosl of us the)' also mean a grealer 
common outlook: homogeni7-cd and delached 
from other views of life. For media profes.~ion­
als lhese changes mean a growing compUlsion 
to present life in salable packages. They still 
enlighlen and eoler1ain. occasionally even 
challenge, but. on Ihe whole, ooly as long as 
Iheir slories fit markeling slrategies and priori· 
lies 

This media ctlndilltln did 0111 emerge 
spi;nlanenusly Yel II ... l·IlIN'''4Ut'on.'~ wert' 
never antlClpaled Uf puhhdy tJehheralt'd In 
laci. II wa .. a radll"al deparlure u .... l'rrltilng ~II! 

nificant public opposilion, a fact liule nOied in 
our hislmy books. lis worldwide falioul and 
human implications have only recenlly been 
sludied and are juSI beginning to be under­
slood. 

The new cullural environment means the 
blurring of diverse oUllooks and interesls. the 
blending of perspectives inlo a cullural main­
stream, and the bending of Ihat mainstream to 
lhe service of glohal investors and sponsors. 
No looger are media separately produced and 
selectively used local communications. As 
declronic technologies erode Iraditional mar· 
keh Ihey fur1her cunsulidale ownership. wn· 
leill. reach and power, They inlegrate inlo a 
syslelll transcending local and naliunal hound­
aries They animate our imaginal ions. cultivate 
our conceptions of reality. guide lhe shaping 
of public policy. and define life's choices as 
ef'fedively as the physical environment 
decides life's chances. 

As consumers we pay fOf Ihis. The price 
of mnsl goods includes an amuunl Ihat exceeds 
lhe cosl of selling them, This "'evy" finances 
Ihe media market-place wherein advertisers 
buy nur lime and allenlion and selliheir wares 
and values. The price of a bar of soap includes 
Ihe cosl of Ihe "soap opera" thai tells us abtlul 
hUlh Ihe soap and a way of life. 

We pay this extra dividend for lhe products 
we huy even if we've never read or watched 
the ads. 

Fur adver1isers. Ihis is a business expense, 
taJl.-dcdu(·lihle whether it is useful or not. For 
example. the lar~e~1 single inOuen('e over most 
flIedl;! 1' .. the market power of Itlhaccn·mnney­
dnvl"n glohal l'ungllllUerates whose ('uhural 
doUl I" prolel'!l'd and suppllrll'd II)' Ihe puillil' 
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treasury. This is laxation withuut rcpresenla- , diversity ol'lhe media mainslream. 
lion. To society it is a wa), of preempting • Opposing dumination and working 10 
a .. ematives. divorcing payment from chuice. abolish exisling censorship, public or private. 
and denying public participalion in media bOlh of and by fhe media. Thai includes 
decision-making. Taxation withnul represen- exposing the media's use of the U.S. 
talion triggered the first American Rev- Conslitutiun's Firsl Amendment as a shield 
olulion. 1be same process on a larger scale for power and privilege. eXlending righls and 
and with a deeper human impaci inspires Ihe facilities to intereSls OIher than the mosl pow-
Cullural Environmental Movement. erful. profitable and popular. Including Ihose 

1be Movement is concerned wilh these people mosl in need of a decenl voice in cul­
distortions of the democralic process. Their lural decision-making. 
damaging consequences. the problems thai • EXlending cultural liberalion 10 other 
marketing priorities cannot resolve and otlen nalions by cooperaling with nalional and 
exacerbate include the cultivation of mentaJi- regional groups working for lhe integril), 
ties and behaviors Iha. dfU$. hurt. poison and of lheir own decisionmaking and againsl 
kill lbousands every day: portrayals Ihal outside cuUural domina- ., _______ _ 

stereotype and dehumanize. Media violence tion. Helping local move-
creates a cult of desensitivil),. inlimidalion menls. especially in lbe 
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and terror. This drifl leads us toward lhe mosl vulnerable countries. 
inevitable environmenlal crunch. lhe silenl 10 invesl in their cultural 
crumbling of our infraslruclure and the as well as economic and 
neglect of vilal cultural 'and social systems. political developmenl; 
Make-believe media politics conupts lhe opposing coet"cive Irade ~~ 

.. ~ democratic process and perpetuales the grow- policies that make such 
ing siege mentality of our cities. developmenl more diffi-

iSl' .• .::::;:~n~.::~~~: .~ How can we heal lhe wounds of all the cull. 
stories that hur1 and tear us apar1'~ How can 
we build un nur sirengths and break lhese 
debililHling constraints'! How can we work 
loward a freer, fairer. and more liberating cul­
tural environment'! 

We musl reclaim the rights gained 
through centuries of struggle. the U.S. 
Conslitulion. democralic law. and lhe basic 
principles of liberal education and self-gov­
ernment. We must mobilize Americans 10 act 
as cilizens as effeclivel), as commercials 
mobilize us 10 acl as consumers. 

Individual effort. local aclion and nalion­
al constituencies acting in COAt."'ert can help 10 
begin thaI long and difficult lask. We invite 
further suggestions to (lur proposals for spe­
dfic lines of aClion. These include'. 

• Building a new coalition involving: 
inlemalional media councils; teachers. slu­
dents and parenls; human-rights groups con­
cemt;d with the rights of children. women and 
the elderly; minurity groups and religi('us 
organi/.alions; environmenlal and legal asso­
cialiun,,; (·tlOsumcr gruups; nealille voices 
in the mCllia. an .. and scienccs; and others 
("Olllllliu,,-d In hroalklllnl! lhe frcedom ami 

alivc workers who are 
struggling against presenl- ( V- /I It 
ing life as a commodity,. V C 
designed for a consumer ... -----..... -----­
market Working for diversity in employmenl 
and media ,,-onlenl. 

• Promoting media lilerac)'. awareness. 
crilical viewing and reading as educalional 
objeclives al every level. Collecting. dissemi­
naling and publicizing infonnalion. evalu31-
ing relevant programs, services and leaching 
malerials. Helping educalors and parents' 
groups 10 install teacher Iraining in lhese 
areas and commit school om.::ials. Iex.tbook 
and audio-visual companies and media e.ecu­
tives to meet media eduealion objectives. 

• Placing cullural policy issues on lhe 
sot:io-pulilical agenda. Supporting. and. if 
necessary. organiZing local and nalional 
media councils and OIher forums of public 
discussion. pulicy development represenla­
lion and adiun. Crealing and experimenting 
with ways (If community and dlilen par1ici­
patinn in media policy-making. Sharing expe-
riences. lessons and recomtnendalions and. I'inall),. mnv· 
illg Inwards a realislit: democratic agcllda .• 


