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David Demers,1/24/99 _11=15' PM +0000,Re: Center for Global Media Studies 1

To: “"David Demers” <ddeners@wsu.edu>
From: George Gerbner <ggerbner@nimbus.temple.edu>
subject: Re:i Center for Global Media Studies
Cc:
Beo:
Z-Attachments:

Dear Dawvid:

I will be pleased and honored to serve on the executive board along with the distinguished members (many of who are good
friends). George.

(George:

I'm emailing for two reasons: (1) to thank you for your recent "Scholarly Milestones” essajr, and (2) to invite you to
becoming a charter member of the executive board of the Center for Global Media Studies, a nonprofit corporation that 1

recently created.

I just finished writing a book, titled "Global Media: Menace or Messiah?" (Cresskili, NJ: Hampton Press, in press), which
applies my corporate structure theory to the global media organizational level. Thave been thinking about creating a Center
for research on global media systems for over a year now. : :

T am a self-starter and this Center would be an opportunity for me to exercise a number of my skilis and abilities. T also hope
will help contribute to solving some problems associate with global communications.

At any rate, on paper, the Center now exists as a nonprofit corporation chartered through the state of Delaware (where most
corporations are created because of tax advantages). The official name is Center for Global Media Studies Inc. At the end of
this email you will find a draft of the Center's organizational goals. T would appreciate your input, but it is not necessary.
More importantly, I would like to know if you would be a member of the executive board. I believe you would be a real
asset -- not only do you know the literature on global communications, you also are well-connected internationally and have
an unparalled record of scholarship. .

The duties of executive board members have not been spelled out. However, they will not involve a great deal of extra time.
At a maximum, I would appeciate your advice and guidance, and, if possible, attendance to the executive board meeting once
a year (although attendance is not mandatory, at this point -- I am more interested in advice and guidance, and much business
can be transacted through the web). : '

Thus far, five other close colleagues and friends have agreed to serve on the board -- Melvin DeFleur of Boston University,
Deb Merskin (my wife, who is a professor of advertising at University of Oregon), Alex Tan of Washington State University
(director of the program), K. "Vish" Viswanath of The Ohio Staie University, and Kak Yoon of Washington State University
(who directs an international advertising program. All three of the latter scholars conduct resesarch on international or global
communications. , : :

My goal is to seek highly visible scholars, professionals and government officials to fill out the executive board. Ideally, the
fist would include people like C. C. Lee (U of Minnesota), Hamid Mowlana, James Halloran, Ev Dennis, Alan Albarran
(editor of Journal of Media Economics), James Lull, and Ev Rogers, and more scholars from other nations. ! have some
other scholars in mind, but T would appreciate your suggestions. '

T.he top 10 or 15 global media corpbratidns also would be invited to send a representative (preferably a vice president or
higher). 1 alsq intend to get world-wide representation from various governments as well as UNESCO. I plan to attend the
TAMCR meeting in Germany this summer. ' S

The board would b§_relaﬁvely large, but I suspect at least half of them could not show up for an annual executive board '
meeting. I would like to schedule the first one in September or October, but that may be too ambitious. '

My goal over the next month is to seek additional board members, and then I will make application for grants from a number
of private foundations. The long-term goal is to make the Center self-supporting, through grants and the sale of
Center-produced goods and materials (books, pamplets, newsletters, a scholarly journal, fecture fees, conference proceeds,
etc.). I would also like to provide executive board members with some yearly stipend. ,

I know this is ambitious, but my innards ':[e:li me to move forward. I believe the key is puiting together a strong executive
board, which will lend cred}bﬂlty and legitimation to the organization. So, having said that, I would very much appreciate
your feedback. And, speaking for the other members of the executive board, we would be honored if you would join. Again,
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.2513 N Short Dr_we '_

Pulixian, Washmgton 99163—5614 veA R S R .
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- § The Center for Global Media Studles is'a nonproflt corporatlon (charter on file 1n
. fthe state of Delaware) founded by David K. Demers, a communlcatlons professor at
E Washlngton State UanerSlty. The prlmary goals of the Center are to—

S Serve as a clear;nghouse for. 1nformat10n on global medie corporatlons and global
cemmunlcatlons.* This inc¢ludes archlvmng 1nformat10n about global media from major
‘news media and profe531onal and scholarly publzcatlons, publlshlng a newsletter and
a saholarly journal .-about global communications issues’ ‘and- organlzatlons,'and

: malntalnlng a web. 51te that 11nks users to 1nférmat10n about global medla. -

--;'\Organlze and sponsor 1nternatlona1 conferences on global med;a and global
communications to spread knowledge and. 'to 1mprove communication between scholars and
profess;onal media workers. SpeC1al empha91s is on the role of global ‘media as
Yagents of eoc;al control and social. change, and how global medla ‘may help allev1ate
1nequ1t1es ‘in the dlstrlbutlon of 1nformatlon and kncwledge around the world.

v pProvide funding for applled and theoretlcal research on global medla systems. The
‘long-term goal is to make grants: ‘available to public and- prlvate groups and .
individuals’ conductlng research on global medla organlzatlons ‘and global

-communlcatlons. . o o

! Seek and malntaln alllances w1th scholars who conduct research on globel media and
with other medla organ;zatlons and assoc;atlons, in order to facilitate the exchange
‘of . ideas and information. These alliances w111 be fostered and malntained through
1nterpersona1 and medlated communlcatlon.-_ - : -

N B Offex products and serv1ces to the publlc to - generate revenues for ‘the- Center.
“ This 1ncludes selllng books: and orlglnal research materials on global media and Ve
global® communlcatlon, .and offering speaklng and: consultlng services to private and
publlc 1nst1tutlons or groups. The goal 1e to make the Center self—eupportlng .
In the 1ong run, the bulk of fundlng to support the Center w111 come from prlvate'
jsources and from. the sale of goods and services: A board of dlrectors composed of

| media ‘executives, academics and governmental offec;als prov1des pOllCY '
'recommendatlons for the. Center. - : :

Dr, Demers, exeCutlve dlrector of the’ Center, has wrltten numerous’ artlcles and

books on .the" SOClOlOgy of media organlzathns, lncludlng Global MEdla. MEnace or

MEssxah? (Cressklll NJ- Hampton Press, in press). He also is editor of: Mass '

_ Communicatlon & Society, & peer—rev1ewed scholarly journal publlshed by the
-A55001at10n for Educatlon ln Journallsm and Mass Communlcatlon.
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) *For purposes here, global medla are deflned as organlzatlons engaged 1n the
] production. and’ dlssemlnatlon of mass mediated messages ln two or more natlons.f
'Yearly revenues 1dent1fy the largest global medlaeu

1

Dav1d Demers,_edltor and assistant professor

Mass Communication & Society

Edward R. Murrow. School of Communlcatlon

225 Murrow Center - : : T
Washington State Unlver31ty ' o S
Pullman, Washington 99164- 2520 L ,
'509-335-5608. (office) - C o

509- 332 6507 (home offlce)

. 509= 332—2458 ‘(fax)

<mailto: ddémers@wsu edu>ddemers@wsu edu
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 Excocutiv Dir"crfor
“Dr. David Demcrq .
Wrubmgtmz RY Lale Umym‘zij
STy Afmrmre Dzrm‘ar ;

DI Debra Mt.:ak].u

' Ummmgfy rerr.egoﬂ i Dear Georgex ) ) ‘ -

,’,_.

Exemizw Bﬂard

_ R }-;'Enclosed yolu w1il ﬁnd a DRAF T copy of a brochure that the Center W111 use to
. Di. AlanB: Albman “ o | promote itself: Please proof your brief blography and email or mail me any -
Southery Metbaeﬁ.rf Umyemgy 1
Bf Lee B, Békaer - ~ cofithe board members; 50 please. forglve any oversights. - Also, please proofthe -
S Universigof Guorgia o enclosed background questlonnarre and. complete the back side-if you have not oo

-Dr. Fioda Chew' ~ & already done so We need thrs 1nformat1on for our ﬁles and the accountant
J')/mﬂm Uﬂwemgj S L e ]

: {1 Dr Melvia Dcl"leur

e Barrm Umuemz iy .. Ry
“‘DL RoseA DYbOI'l

“Canadians Carzfemetf Abﬁﬂt - _

i Vza!er:ce it Eﬂterfammeﬂt Cam:da S N

. ,.DL Usc:u [I Gandy,]l 9
o =_ Umyemqufpmﬂg,lmma

o "'PLEASE RETURN THESE FORMS BEFORE APRiL 1

Thank you

e . .D_r. George Gubner
7 Temple University”
7 . Dr R_lriha.rd GCI‘%‘]"}OH o ; T
v Weslern Mzcb{gaﬂ Um.vemtjt AR TR
- Dr Chin: Chuan [ce R : .
L Unzuemgi @menmm
s D, Mcrccdc:. Medma ‘ L
) Uﬁwemg aj’ Navarri, .S' pam L
SR :Dr. Robert Plcard
- 3 _4Tm)&y S choal, leaﬂd

S D Alcx Tan ;
: Warbzﬂglﬂn 5' terte Umuemgt

Dr: Kaersomaya]ula Vrswanath o
- T/Je Oﬁm Star Um.venzgf

D Maria Wﬂhamc;—Hawklm
. -__‘.'B.al/ S Iaie Umﬂem_zjf

o : Dr. Lar'-. Wﬂlnat L
L The George Washingion Um.verﬂgj}
I_ ',Dr Kak Yoon i AT
T "memgim .S'Jfa!e Um:fm"@l L e e

. changes: In some cases, Ldid not'have complete background information on some} S
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Go;a;u;s o

: The CENTER FOR GLOBAL MEDIA S TUDIES s -
anonproﬁt nonpartlsan corporauon* Whose o
pr]mary goals are to: '

3 Prowde fmza’mg cma’ zzfym‘ame ﬁ’r app/zed .cmd
thegretical reicarih on g/oba/ :medza mq‘mmﬁzam
' aﬂd g[abcz/ mmmzmzmtzom =

LB S erie as a c/eaﬁngbame for mﬁmcztzon zz!ﬂomf
' (g/oba/ medza ca@amtwm, v]oba! .fomm%mmtzom, -
and mz‘emarzoml mmmmzmizom :

) O?;gam{cf amd Jpaﬁmr zm‘ematzom/ cory%remef ﬁ;r .
L the purpase of a’memzmzfmg énowleajge about g/obcz,/
- media and  global compmnications and improving
* communication faezweeﬂ j.cfm[am aﬁ'd proﬁmamz/
. media war/éerf e '

LI 5' eek gma’ mammm al[zmm wzrb media
S a;;gamzaz‘zom md zz)zz‘/ﬁ Jcbolarf wbo condyct.
" research on g/aba/ medz;z mrpomﬁ‘zom zmd g[aba:[
o mmmymmrz‘zom :

B ‘SERWCES
_' '_The CENT]:R also

= Oﬁ%rf remzmﬁ cﬁnm/tm{g serviges for pﬁmte cma’
pﬂblza afgam{az‘zam, :

. Pﬁblz.r/m 4 ﬁew,rfetter az’aom‘ glaba! mmwummtzom,
e Mzzr,éeﬂ z’aaofé.r o7 gfobcz! wmmmzmtzom

) Mzzmtazm a bzb/zogmp/’y, fm g/oba[ mmmzmzm— '
fions;

4.. Ma_gzz'éérf éfz'cz}zgej':‘;'ﬂ‘ (glgl_a_é_l .ﬂfedf;ﬂ a_rggénf:{az‘éa_m. IR

- *Donations t6 nonpiofit cofporations-are tax deductible,



= EXECUTIVE BOARD

An execuuve board of directors prowdes po].u:y recom- _ '
metzdatlons for the CENTERJ‘ executtve dnector Dav1d
: Demers an assoc1ate professor of commumcauon at

'Washmgton State Unlversrty D, Demers (Ph.D. Umversrcy ) "

E :of M_mnesota) has writté- iimercus artizles ard books gy

- the sociology of media. ‘Grgasizations, 1ncludmg Gilobsl Media: _
Menaie arMemab? (Hampton Press) His research has earned R

: slx top paper awards since 1990

e Debra 1. Merekm an asso
cominynication at the Uruversrcy of Oregon, is associate

o director of the CEN"IER Dr. Meiskin (Ph.D. Syracuse o
' Un1ver51t5) conducts tésearch’ on face and gender represen- -
3 has appeared. in ‘the f ournal of

tations in the rvedia. - FI&Y <
- Cammﬂmmfwn Tnguiry, Hﬂwarfi Jbztma[ of Compmnpsization, and ~
S ] oﬂmal'zrm e’?’M.:m Commzmzmtmﬂ Qmm‘er J'

- Alan B. Albarran 18 assoclate dean in the l\[eadows School
" of the Arts at Southern Methodist Un.tve].sll;y Dr. Albarran

(Ph D."The Ohic State Umversit}) is author of editor of three l
Emﬂomzc; (Iowa State Umversrcy K

“books; 1nc1udzng Giloba
Press}, and numemus‘]ournal,articles He has. lectured in.
. Spain; Germany, Sweder: Great Britais, Italy and Fl.ﬁland

‘o He ds also edltor of The _,Tom;za/ of Medza Econamzm

i Lee B Becker 1s disector of thejames M. Coxjr Center for -
- Internatlona.l Mass Cornmumcation Trmnmg and Reseatclrat.

the University of Georgla and’ also isa professor there Dr

Beckel (Ph.D: Unlversity of Wlsconsm) is authot of coauthm o

- of two books more than 60 joutnal articles and 20 book
e chapters Ie is'the rec1p1ent of the Dismlgmshed Research
e Award at The Ohm State Umversity

: Flona Chew is assoc;ate professor of telews1on radle and o

_‘ film at Syracuse Umversrty Dt Chew (Ph.ID. University of
* Washington) was tesearch director of KETS-TV in Seattle’

. and has served asa consultant to. the MacNeil-Lehrer -
: 'Newshour the Chﬂdren s Televisron Workshop, and the

' Pubhc Broadcasung System ' D

'.“‘Melvm DeFleur isa professor of commumcauon at Boston Cl
i \Umversﬁy ‘Dt DeFleur (Ph D; Urnverslt;r of Washlngton) i5 ¢

’ author or coauthor of & dozen books or monogmphs

' mcludmg Tbeann of Mam Camﬂfﬂmm‘zon (Longman) Wh1ch has L

te professor of ]oumahsm and o

A‘ been ttanslated info seven languages and lem‘amt in
. Cmﬂmzmzmtzm (Longrnan) He has. pubhshed reazly 50 ]ournai

articles ahd tw1ce was 2 Fuibnght Professor to Argennna

_Rose Al Dyson isa medla educatlon consultant and chatrs the !
. Canadidns Concemed About V iolence in Entertamment Dr.
_Dyson (Ed. D. Umversny of. Tercnto) also s an‘external - _
. .resea1ch associate to the LaMarsh Ccntre at York Umvelsn'y ;
- :-and isan executive board member of the Cu.ltural

Ermronment Movément” I-Ier doctoral thesrs of televrsmn e

‘_""A wolence and pubhc pollcy Wlll be pub].lshed as book

Oscar H Gandy Jr.is professor of cornmumcation and

N Heibere I Schiller Information and Society Term Chair at the ‘

Umvers1ty of Pennsylvama D1 ‘Gandy (Ph D Stanford) fs 2.

- social’ structural theorist and i is authot of the The Pangptic S o7,
-~ (W ESWIGW) Commwzzmrzan and. Rate A Struural Per.g:}ecrwe .
. (Bdward Arncld and Oxford) B@!rmd Agem’a Ay etrmg
: (N orwood) and mote than 30 ;ournal arucles

i George Gerbner is Be]l z\tlantlc PLOff:SSOj_ of .
. Telecornmurucat.lon at Ternple Umver51ty Dr. Gerbner

(Ph D. Unlversity of Southern Cahforma) is well-known for-

" his “cultivation’’ resealch om televislon He also is founder .
- and chair of The Cultural Enwronment Movement, and iy
o ‘author of nimerous articles and books; mcIudmg The Gjoba[

Medza‘ Debaz‘e It; Rm, Fa!! mm' Rmezml (Ablex)

'Rmhard A Gershon is assoctate professor of telecommum—"
© cations management at Westerti Michigan Umversrty Dr. L
Gershon' FPh.D. Ohio’ Umversity) specializes in the fields of . -
satellite and cable communication: He s authos of The R
Tmmmtzam[ Media qupnrc_n’zan_ Globig! M e.fmge.f_and Free Mar/é_ez
L Competition (I.,étwrence Erll_‘_)aum),—whieh‘ won the National . "'
_ Cable Tele'vision Museurri"s 1998 Book o’f'the Year Aw'ard.

- Chin- Chuan Lee is professor of mass commumeatton at the L
-UnWerszty of Minnesota, Dr. Lee (Fh.b: University of ,
 Michigan) is dnector of the China Tiines, Center for Media and

" ‘Social Studies and has pubhshed nuimerous articles and books,

o ineluding Media Impma[zm Remmzdma’ (Sage), Vaxrer of ¢ Cbzﬂa o
L (Gu]lford) C).’Ima (3 Medza, Medm ¥ Cbma (Westvlew) L

Mercedes Medma 15 z lecturer m global aud1ov15ual markets '
-and audiowsual business at the Umverstty of Navarra, Spam
. Dr. Medina (Ph.D: Univessity of Navarray recently contributed

a chapter titled “The Impact of European Media Groups in

: . the Spamsh Telewsron Market?. ter Ewlwzg Medza Mar,ém .
Eﬁcf: of | Emmmm & Palizy Cbﬂﬂger (T urku Sclicol, see be]ow) S

Robert G. P1card is, professor and dlrector of the Medm
‘ Group at the Turku School 6f Ecofromics & Busmess .
: -.,Admjmstratlon in Finlind: Dr. Prcard (Ph:D. Univetsity of

Missoudi- Columbia) is author or editor of 11. books, mcludmg ‘

- Esolving Media Markets: Effecte of Economics & Poligy Changes
B (Turkn School) and The N ew{bgper Pztblzt/ymg Iﬁxdm.tg; (A]lyn & -
: Bacon) o B

Alex1s 'I'an has served as dnector of the, Edwald R. Murrow
" School of Commumcauon At Washmgton State University for
- more thana decade Dr. Tan PhD; Urnvelsity of Wisconsii)
‘and Lis students have done resedreh in more than sevén
: : Countries He is-author | or coauthor of numerous art1cles and
. books, 1nclud1ng Maﬁ C'ommzmzmtzm Tbemer cmd Rﬂeam’a )

(l\/Iac’\/L‘l]lan)

; Kamsomaya}ula Vlswanath is associate professor of
© journatisn/ comitmnication at The Ohio State Umverslty Dr
- Viswanath (Ph.D. Urnversrtv of \/[xnnesota) conducts

research on the iole of comnmmnication in, social change He -

: is author or editos of numerous® articles and books, sinciuding
Mass Media, Sociel Control and § osial Cbaﬂgf A Jwaﬁwarw!

Pergbecz‘zw (Iowa State- Umversrty Press)

Mana thltams~Hawluns 1s associate professor of telecom-

¢ munications ar Ball State Umverslty ‘Dr. Williatns- Havekins

(Ph D. The Ohio-State University) | has studied broadcasnng
in Morocco Sotith Africa; Namibiasand the Netherlands, and

: recentl;r wrote a chapter on -Australian broadcasting for Gloim/ B
o Media Emmma (Iowa State Umversn}r Press)

P e it

_ Lars Willnat is an ass1stant professo1 in the School of Med1a
"and Public Affairs at The George Washington Umversrty
" Dr. Willnat (Ph.I>} Indiaind Univessity) also taught at'the

‘Chinese University of Hong Kong.. He has published

" numerous book chapters and arttcles mcluding one for Mzm '
i JMedza n J.‘be A.ffdﬁ Pﬂﬂﬂf (Multtll.ngual Matters. Ltd )

oo Kak Yoon s assoclate professor of commumcation at
L Washmgton State Univessity. -Dr. Yoon {Ph.D. Michigan )
. State University).is director of an. mternanonal professloml T
" training program in advernsmg :His research has appeared in -
- Journial of Marketing Communications; ] osrnal of Czrm-m‘ Lscues: &
e Rgmzmﬁ in Adyemjmg and Mat.r Commnmmmﬂ e’fS an'eg; :
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Summer 1999

Dear media executive, scholar, librarian, or editor:

The CENTER FOR GLOBAL MEDIA STUDIES INC. — a newly chastered
nonptofit, nonpartisan organization devoted to studying and disseminating
information about global media and global communications — is proud to
provide you with this packet of materials, Whlch includes:

* two press releases, one announcing the formation of the CENTER and the
other summarizing the results of a computer analysis of media executive
compensation;

* a complimentary copy of Global Media News, our quartetly newsletter;
* a copy of our book catalog, which lists more tha_ﬁ 100 titles focuéing on

global media, international communications, communication technology or
global communications.

© Proceeds from the sale of these books ate used to help fund the nonprofit

goals of the CENTER. A 10-percent discount on book putchases also is

avatlable to “associate members” of the CENTER (see back of this page).

In addition to studying and disseminating information about global media, the

CENTER also provides consulting services to media cotporations and academic

institutions. Our executive board is composed of top researchers with

expettise in every major area of mass communication processes and effects.

Mote detailed information about the CENTER, its goals and the executive
board members can be found on pages 2, 16 and 17 in the enclosed newsletter.

As we enter the 21 century, | hope you will join me and the members of the
executive board in our quest to understand the role and function of global
media and global communications. As always, if you have questions or
comments, please contact me.

‘Respectfully yours,

W LQUN‘/L/L/
David Démets, Ph.D.
Executive Director



Become an associate member of the
CENTER FOR GLOBAL MEDIA STUDIES,
and get these great benefits:

Free subscription to Glebal Media News, our quarterly newsletter ($38 value)
10% off the 100+ titles in out book catalog

b

®
®
©® 50% off registration fees for our‘ZOOI international conference, “Global Communications in the 21t Century
® Mail and e-mail _updétes on graﬁts and new.s about the .Center‘

L ]

Your contribution is tax deductible

And you’ll also be contributing to a worthwhile cause
— the quest to understand the impact of global communications systems'

Select one:

L] Yes, please sign me up for a one-year membership for $48. (Note: Nown-U.S. sutbscribers please

O Yes, please sign me up for a two-yéér membership for $90. add §10 to cover postage. U.S. funds onby.)
Optional:

O Tam also enclosing an additional tax deductible contnbutlon in the amount of §
Payment / Select one:

i My chetk ot money otdet made out to Center - for Global Medsa Studies is enclosed (please do not Sen'd:.(_:ash)..
O Please bill to my: O MasterCard O Visa Card . . -

Card Number: ‘ . i Expitation Date:

Exactname on card:

Billing address for card (if different from below): _

Signature: FPhone
Title (circle one):  Dr. M. Ms. . Ms.  Miss
Name Title
Name of Department, Business and/or University . = Phone

Street Address

City, State, Country and Postal Code : E-muail address

Please fax this form to 509-332-2458, ot e-mail information to <member@cgms.org>,
or mail to Center for Global Media Studies, 2513 NW Short Drive, Pullman, WA 99163-5614

THANK YOU!
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. For Immediate Release — Story #1

New Nonprofit Center to Study Global Media

“Global media cover the wotld ... We cover global media.”

That is the motto of the Center for Global Media Studies Inc. — a new
nonprofit, nonpartisan organization whose purpose is to study and disseminate
information about global media corporations and global communications.

“Most of the news and entertainment programming that people around the
wortld consume comes from global media corporations like Time Warner, The Walt
Disney Company, the British Broadcasting Cotporation and The News Corporation,”
said Dt. David Demers, executive director of the Center. “Yet the public and political

leaders know relatively little about these cotporations or the impact they are having on

. people or public policy. The primary goal of CGMS is to taise awareness about these

corporations and to study the role and function they play in the wotld today.”
Demers, who is also an associate professor of cotnmunication in the Edward R.
Murrow School of Communication at Washington State University, said an executive

board composed of 17 mass communication scholars from four countries provides

- policy recommendations for CGMS (see list at left). “We have, in my opinion, the

most prestigious collection of international mass cominunication scholars in the
world,” Demers said. “T am very pleased to be associated with them.”

CGMS publishes a quarterly newsletter, called Gioba! Media News, which is the
most comprehensive source of information about global media in the wotld, Demers
said. Its premier issue featutes a story from Steve Bell — a former ABC Good
Morning news anchor who is currently a professor of telecommunications at Ball
State University — about the impact of global media on authotitarian political
systetmns.

Demers said CGMS also sponsors original research. Its first study examined

- the relationship between the amount of compensation paid to top media executives

and their organizatioﬁ’s bottom-line performance. The study found no relationship
between compensation and profits, or between compensation and stock prices (see
back of page and/or Global Media News, Summer 1999, p. 3).

Demers said CGMS also is planning to sponsor an international conference on
“Global Communications in the 21st Century” in the fall of 2001. The Center offers
associate metmberships to individuals. Donations are tax deductible. The executive
board is planning to meet in Chicago in June 2000. A web site for the Center is
available at <www.cgms.org>. - |

-30-



_ For Immediate Release — Story #2

Media Executive Compensation Study: It’s Size, Not Performance, that Counts

The typical media cotporation top executive earned $14
million over the last three years, and many of them argue
they deserved it.

But a2 new study sponsored by the nonprofit,
nonpartisan Center for Global Media Studies Inc. shows that
compensation is unrelated to the bottom line.

“The profitability of a media corporation or the value
of its stock has no bearing on the amount of compensation
its top executive eatns,” said Dr. David Demers, director of
the study and executive director of CGMS. “It’s size, not
job petformance, that counts. Larger companies tend to pay
more regatdless of profitability or shareholder return.”

Demets said the findings contradict the executives’
argument that job performance justifies high-levels of
cotnpensation. But he said the findings also fail to suppott
the position of cotporate critics, who argue that corporations
can boost profits by paying their executives more.

“Quite simply, executive compensation and the bottom

line are unrelated when the entite industry is taken into

account,” Demers said. “Instead, the findings support some

post-industrial theories, which contend that professional
managets seek to maximize organizational growth, partly
because this can boost executive pay and powet.”

The study is based on a re-analysis of data from the
“49" Annual Executive Pay Survey,” which was published in
the April 19, 1999, issue of Business Week. The magazine and
Standatd, & Poor’s Compustat collected thé data from
government repotts and from public records for 365 of the
largest public corporations from 1996-98. The magazine
concluded that pay “doesn’t always™ match performance.

But Demers said the CGMS study took the analysis a

step facther, employing cortelation and regression analysis to

determine whether there is a statistical relationship between '

compensation, performance, and/or company size (L.e., total

sales) for 26 of the largest public cotporations engaged in
publishing, broadcasting, or telecommunications.

Demets said the data show that shareholder return and
return on equity have virtually no effect on compensation.
However, total sales is a modestly good predictor of total
compensation. Basically, for every $100 million increase in
company sales, a top corporate executive’s pay increases by
§44,000. Additional analysis showed that for every one
percent increase intotal sales, total compensation for
executives increases by about one-half percent.

Demers said these findings support theories which
contend that professional managers often place more
impostance on maximizing growth of the organization than
on shott-term profit maximization.

“To be sure, gtowth may benefit owners in the long-
run,” Demers said. “But managers often stand to gain a
great deal in the short run. Growth helps fend off hostile
takeovers, explain-away low profits, increase manageﬁal
power, make stockholders more

dependent upon

management, and, of course, increase managerial pay.
] 3 2

‘Indeed, this study shows that growth is the surest way to

increase top executive pay.”

A full repott of the study and its data are available in
the summer 1999 issue of Ghbal Media News, the official
newsletter of the Center for Global Media Studies — a
nonprofit, nonpattisan corporation whose major goals are to
disseminate information about and study global media and
global communications.
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Fot mote information, contact Dr. David Demers at

| 509-332-6507 (voice), 509-332-2458 (fax) or email

<demers{@cgms.org>.
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David Demers

From: "David Demers" <demers@cgms.org> _

To: "Albarran, Alan (Journal of Media Economics” <albarran@unt.edu>; "Becker, Lee B."
<lbbecker@arches.uga.edu>; "Chew, Fiona" <cmrfchew@syr.edu>; "DeFleur, Mel" <defleur@bu.edu>;
"Dyson, Rose" <rdyson@oise.utoronto.ca>; "Gandy, Oscar” <ogandy@pobox.asc.upenn.edu>; "Gerbner,
George" <ggerbner@nimbus.temple.edu>; "Gershon, Richard" <GERSHON@wmich.edu>; "Lee, CC"
<leexx010@umn.edu>; "Medina, Mercedes” <mmedina@unav.es>; "Picard, Robert"
<robert.picard@tukkk.fi>; "Tan, Alex" <alextan@rnail.wsu.edu>; "Wililams-Hawkins, Maria™
<mhawkins@bsu.edu>; "Willnat, Lars" <lwillnat@gwu.edu>; "Yoon, Kak" <kyoon@mail.wsu.edu>

Cc: "Kim, Tae-hyun" <thk311@wsu.edu>
Sent: Friday, January 19, 2001 9:16 AM
Attach: callforpapers.wpd; callforpapers.doc

_ Subject:  Proposal for conference

‘Dear CGMS board members. Attached you will find details for our proposed conference and call for papers {July 19-
20, 2002). 1 would appreciate very much your feedback. We have tentatively made arrangements at the Ridpath Hotel
in downtown Spokane. [t's not New York, but Spokane has grown dramatically in the last few years and offers ample
entertainment, dining, shepping, and recreational activities (including a downtown park and other activities nearby,
such as mountain hiking, camping, boating, saiiing, and one of the worid's great golf courses at Coeur d'Alene). July is
a beautiful month (dry and sunny). Also, if you would encourage your libraries to subscribe to "Global Media News,"
that would help our resources greatly. Il offer a free ride on my 28-foot sailboat (Lake Pend Oreille, in Northern Idaho)
to anyone who can get their library to subscribe (of course, I'll offer a free ride to anyone else as well). So far we have
two nominations for the two vacant positions on the board. Any other nominations? Thanks. --Dave P.S. GESCA
Ltd. of Canada is donating $3,000 to CGMS -- $1,000 more than we originally thought. We thank them.

Dr. David Demers

Associate Professor and Executive Director
Center for Global Media Studies

232 Murrow Center

Edward R. Murrow School of Communication
Washington State University

Pullman, Washington 98164-2520
509-332-6507 or 509-335-5608 (voice)
509-332-2458 (fax)

demers@cgms.org

WWW.Cams.org

-1/25/2001



Abstract for Conference and Call for Papers

Conference Title: The Future and Implications of Global Mass Media
Sponsor: ' Center for Global Media Studies

Proposed Location: Ridpath Hotel, Spokane, Washington

Proposed Date: Friday and Saturday, July 19-20, 2002

The most controversial trend in the mass communication industry today is the growth of global media. A
dozen media corporations alone account for more than half of the $275 billion (U.S.) in yearly worldwide
revenues generated by the communications industry. The three largest companies — AOL Time Warner,
The Walt Disney Company, and Vivendi Universal — alone account for more than a third of all sales.

This concentration of ownership, according to global media critics, represents a major threat to good
journalism and democratic principles. Critics argue that global media are less likely to publish
mformation that offends powerful groups and elites, because that kind of content could alienate
advertisers, news sources or consumers and could reduce profits. This, they argue, reduces diversity in
the so-called markeiplace of ideas.

Despite these concerns, the public and public policy makers know relatively little about global media
corporations. This is the case even though global media corporations produce most of the news and
entertaimment content that people in the world consume.

The purpose of this conference and call for papers is to help fill void. More specifically, scholars and
citizens around the world are being asked to:

® Jdentify trends in the history, growth and development of global mass media systems. What is the
history of global media orgamzations or the industry as a whole? What cultural and structural
factors have influenced or led to the development of global media systems? How have global
‘media grown and changed? Who owns global media? How does that ownership affect content?
What will global media systems be like in the future? Whose interests will they serve?

e FExamine the effects of global mass media systems on the distribution of knowledge and
information across groups, cultures, and nations.. How does information flow around the world?
What role and function do global media systems perform or people and organizations? What
impact do global media systems have on the flow of information and the so-called marketplace of
ideas? What role do global media play in the generation of knowledge and information gaps?
What is the impact of knowledge gaps? What implications do global media have for the
distribution of power around the world? ' '

® deniify ways to reduce or eliminate gaps in knowledge and information across cultures, nations
and groups. What kinds of cultural or social structural changes are necessary to create greater
information equality around the world? How can people, groups and nations facilitate such
changes? What kinds of political changes are necessary to implement changes in media systems?
- How realistic are such changes given the nature of free-market economics? What role has



UNESCO and other groups played, if any, in helping to reduce knowledge gaps and equalize
knowledge across nations and groups? What role can they play in the future?

® [Examine the impact of the Internet on the development and dissemination of news and
information around the world. What impact is the Internet having on the centralization or
decentralization of knowledge around the world? Will these trends continue? What impact are
the Interet and new technologies having on global media systems? What implications will these
trends have for power-gaps between people, groups and nations?

Paper submitted will be subjected to a double-blind peer-review process coordinated by the Center for
Global Media Studies. Authors of the top papers will be asked to submit them for publication in a book
to be distributed by the Center for Global Media Studies. Authors will retain the copyright. CGMS is a
non-profit 501(c)3) corporation. Proceeds from the book, if any, will be used to help CGMS achieve its
. goals of disseminating information about and studying globa!l media systems.

Papers should follow APA style and should be no longer than 25 pages, including references and
illustrations. The deadline is September 1, 2001. Please submit four copies to:

David Demers, Executive Director

Center for Global Media Studies

Edward R. Murrow School of Communication
Washington State University

Pullman, Washington 99164-2520
509-335-5608

demers@cgms.org

Tentative Agenda

Day 1 — Friday, July 19, 2002
Mornin
Registration
Reception and coffee
Paper session #1 (topic and participants to be determined)
Lunch
No formal plans

Afternoon

Paper session #2 (topic and participants determined by paper submissions)
Panel session #1 (topic and participants determmed by paper submissions)

Dinner

First guest speaker (prominent scholar or media official; to be determined)



Day 2 —
Mornin
Reception and coffee
Panel session #2

Paper session #3

Farewell Luncheon

Second guest speaker to be selected
Afternoon (if necessary)

Paper session #4
Paper session #5
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David Demers

From: "David Demers” <demers@cgms.org>
To: "Youm, Kyu" <Youm@asu.edu>; "Yoon, Kak" <kyoon@mail.wsu.edu>; "Weaver, David"
<weaver@indiana.edu>; "Wanta, Wayne" <Wanta@jou.ufl.edu>; "Wasko, Janet"

For Immediate Release -- February 2001

Global Media Are Focus of Conference

The Center for Global Media Studies is soliciting abstracts or papers for presentation at a 2002
conference that focuses on the "future and implications of global mass media.” Top papers will be
published in a book.

The conference is scheduled for July 19-20, 2002, at the Ridpath Hotel in downtown Spokane,
Washington. The deadline for paper submissions is November 1, 2001. Abstracts of 3-5 pages are
acceptable, but final papers must be completed at least one month before the conference.

The abstracts or papers may examine any aspect of global mass media, such as (1) recent
mergers and acguisitions; (2} trends in the history, growth and development of global mass media
systems; (3) the effects of global mass media systems on the distribution of knowledge and
information across groups, cultures, and nations; (4) ways to reduce or eliminate gaps in
knowledge and information across cultures, nations and groups; and (5) the impact of the Internet
on the development and dissemination of news and information around the world.

All approaches and methods, including crifical and social science approaches, are welcomed.
Papers that are written for a broad audience (i.e., for policy makers and the public) are also
encouraged.

Papers will undergo to a double-blind peer-review process coordinated by the Center for Global
Media Studies, a nonprofit corporation. Authors of the top papers will be asked to submit them for
publication in a book to be distributed by the Center after the conference. Authors will retain
copyright. Proceeds from the book will be used to help CGMS achieve its goals of disseminating
information about and studying global media systems.

Final papers should follow American Psychological Association style and should be no longer than
25 pages, including references and illustrations. Authors should submit four copies of an abstract
or completed paper before November 1, 2001, to Dr. David Demers, Executive Director, Center for
Global Media Studies, Edward R. Murrow School of Communication, Washington State University,
Pullman, Washington 99164-2520 (509 335 5608) demers@cqms org. The Center's Web site is
WWW.Cgms.org.

For more information, contact:

Dr. David Demers

Associate Professor and Executive Director
Center for Global Media Studies

232 Murrow Center _

Edward R. Murrow School of Communication
Washington State University

Pullman, Washington 99164-2520
509-332-6507 or 509-335-5608 (voice)
509-332-2458 (fax)

demers@cgms.org

-1/25/2001
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From: "David Demers" <demers@ecgms.org>

To: "Albarran, Alan (Journal of Media Economics” <albarran@uni.edu>; "Becker, Lee B."
<lbbecker@arches.uga.edu>; "Chew, Ficna" <cmrfchew@syr.edu>; "DeFleur, Mel" <defleur@bu.edu>;
"Dyson, Rose" <rdyson@eoise.utoronto.ca>; "Gandy, Oscar” <ogandy@pobox.asc.upenn.edu>; "Gerbner,
George" <ggerbner@nimbus.temple.edu>, "Gershon, Richard" <GERSHON@wmich.edu>; "Lee, CC"
<leexx010@umn.edu>; "Medina, Mercedas" <mmedina@unav.es>; "Picard, Robert"
<robett.picard@iukkk.fi>; "Tan, Alex” <alextan@mail.wsu.edu>; "Williams-Hawkins, Maria"
<mhawkins@bsu.edu>; "Willnat, Lars” <lwillnat@gwu.edu>; "Yoon, Kak" <kyoon@mail. wsu.edu>

Sent: Tuesday, March 06, 2001 9:13 AM

Subject:: Nominations

4

Greetings executive board members.

We have two nominations for the two openings on the executive board.

Scott Robert Clson is Dean of the College of Communication, information, and Media, and Professor of Communication
Studies at Ball State University. The cultural effects of the global media have been the primary focus of his research
from his dissertation until the present.

He has received $810,000 in grant awards from various sources including the U.S. Department of State, the National
Science Foundation, and the U.S. Agengy for International Development. Through one of these awards he was able to
establish the first School of Communication in Poland, a program that after ten years still graduates fifty students
annually.

Olson's most recent book‘s'are "Hollywood Planet: Global Media and the Competitive Advantage of Narrative
Transparency” (1999, Lawrence Erlbaum Associates) and "Komunikacja w Organizacji i Zarzadzaniu" ("Business and
Management Communicat[on " 1997, "Wroclaw [Poland] Polytechnica Press).

!n the past 15, years Olson has ‘published ten journals articles on the global media and related intercultural issues in
venues such as "The Jourrial of Commiinication,” "The Journal of Film and Video," and "Critical Studies in Mass
Communication." He serves as a member of the Editorial Board of the journal "Crittcal Studies in Media
Communication™ and has been a reviewer for the journal "Communica’uon Theery" and for the SUNY Press
Commumcatlon Series.

He has published fifteen book chapters on international issues in scholarly press publications in the U.S., China, and
Poland, and has detivered 70 refereed or invited papers at conferences in Brazil, Canada, Germany, lreland, Korea,
Poland, Taiwan, and the United States. His consulting work is similarly global in scope and includes among others the
Hyundai Motor Corporation, Polska Telewizja Kablowa (Polish Cable Television, Inc.}, the Technical University of
Wroclaw, the Public Television Service of Taiwan, PROFES Consuiting, The University of Gdansk, and the Biuro
GFMP Consulting Group.

His Ph.D. is in Radio-Teievision-Film from Northwesiern University {(1983).
YA

The other nominee is Caroline Pauwels, a professor and researcher at the University of Brussels. | do not have a
biography for Caroline, because she has been having trouble with her e-mail. | will get that to you as soon as
possible. In the meantime, would you like to confirm the appointment of Scott? (In the absence of objections, we will
confirm his appeintment for three vears).

Thanks.

Dave" -

Dr. David Demers o T
Associate Professor and Executlve Dlrector -
Center for Global Media Studies ‘

232 Murrow Center

Edward R. Murrow School of: Communlcatlon.- L
Washington State University -

Pullman, Washington 99164- 2520

509-443-7057 (voice and fax)

or 509-335-5608 (voice)

-3/07/2001



