| .1 Product}ﬂamew a’g‘?*%w%‘%ﬂ;ﬁw‘w

2 Product Type: Choose the category which best or most closelywhscrlbee _-7
the. product(s) belng advertised

00 = cannot code, write in.

01 = cars and trucks ‘ o

02 = car products (tires, pollshes, etc.)

03 = petroleum products (gasoline, additives, 011)

04 = restaurants and fast food chaing =

85 = staple foods (butter, flour, ‘meats, vegetables, bread, atc, )
- 06 = cereals (non-sweet)

07 = cereals (pre=-sweetened)

08~ diet foods (excluding staples)
. 09

= junk/snack foods (gum, candy, pizza, cakes,- ete. ) ;
10 = non-alcoholic drinks (milk, JUlCES) : :
11 = soda (diet and regular) . :
12 = beer, wine, and aleochol -

13 = other foods; food addltlves, enhancers

14 = supermarkets :

R = =.health products (aspirin, cold remedies, ~vitamins, etc.)

16 = sleeping - waking - calming drugs - =~ . T ' o : «
17 .= personal hygiene (soap, shampoo, deodorant, toothpaste, conditioners)
18 = dentures and denture adhesives R
“19 = feminine hygienme products

20 = male cosmetics {after-shawe, razors, shavxng creano

21 =,fema1e cosmetics (nall poligh, make-up, perfume, razors)

home cleaSLng (detergente, paper towels, dlslnfectants, room deodorants)

22 =
23 = Iome products (non cleaning; furniture)
24 = home building products (palnt tools, panelling) -
25 = sgmall appliances.
26 = major appliances (ovens, stoves, refrigerators)
.27 = men's clothing (non-sport) . R ' o -
28 = yomen's clothmng {non=sport) C -
29 = children's clothing (non-sport)
© 30 = gports products (including. clothlng, equlpment)
31 = toys ~ male oriented . . L
32 = toys - female orlented
.33 = toys :
34 = pet products o '
35 = photography (cameras, fllm)
"36. = insurance and banks, credit
37 = real estate and tax assistance’
38 = transportation and tourlsm (1nc1ud1ng rental cars)
39 = catalogue stores
" 40 = other media (movies, records, magazrnes, books)
41 = corporations (public relations commercials focusing upon the
R ~campany rather than product) . ‘
-4la = telephone
42 = public service announcements - energy
43 = public service amnouncements = health
44 = publlc service announcements - other .
99 =

other product or: aervice write in



7.

9,

4, :Social Types appéaiing'in commercial
Check all those appearlng -

"sibllngs _
" Music _
00 = no music
1 = part music
2 = entlre commerc1al musical
Singing -
- 0 = no singing
-1 = some singing
2 = totally singing
Format
' 0 = cannot code
1 = live
2 = animated (cartoon)
3 = both
Announcer
0 = no announcer
1 = announcer - seen and heard
2 - announcer - voice-over format Only :
Sex of announcer.
. 0 = no announcer
"1 = male - :
2 = female
3=

Child
Adolescent
young adult
settled adult
- older person
men = -
women
-boys
girls
whites
blacks
other races
. hispanics -
Mauthorities"
"experts"
fiamous people
beautiful people
average peaple .
families (nuclear)
married couples
unmarried couples -
mother-child (minox)
father-child minor)
parent-child (non-minor)
- grandparent- ~child (minor)
extended famlly

both




10,

11.

12,

13.

Nutrition

Violence

WO
I A

RO

woa

not relevant

not mentioned
mentioned, not stressed
mentioned, stressed

no violence _
minor to commercial
major or significant focus of commercial

Naratzve structure

-Appeals or

1
2
3

0 = cannot code

= story, vignette
= gelling only
= both
Rewards in commercial; © check all that apply -
simplify life
be Foung )
be beaut1£u1/handsome =
be wise
be good to yourself / feel good
- have fun - L
. family (togetherness)
romance
" eleanliness
sexiness/macho
safety
health

save money

enhance status
improve yourself
improve performance



. Recording Unit:

1l

R

'30.

5.

6.

7.

g,

g
)
3

Social Age. -

Character Status

RECORDING INSTRUMENT

The character

-~ Commercials .

la. Role of Character in Commerc1a1
o 0 = cannot code
= magor '~ 1 = announcer
= minor (speaklng) -2 = expert
= walkon 3 = amtiwa partlcipant
Hﬁmanlty ]
"0 = cannot code
1 = human :
2 = humanized (speaklng) animal, machlne, hhlng or creature
3 = pon~humanized animal, machine, thing or creature
Sex
0.= cannot code, explain
1 = male : . -
-2 = female
~ 3 = other, no sex

Chronologlcal Age

.. ‘Record chronologlcal age as known or estlmated (£rom 01 to 99)
If the age is indeterminate or mixed, code “00" and write in.

wh=O0o

W B

‘Race-_'

"Ethnic origin

Socio-economic

W N O

= cannot code &
= ¢hild, pre-adolescent
= adolescent -
= settled adult
=7elder1y_ '
= cannotk code,.explaln '
= white S
= blick
= other race, write in-
= cannot code
1 = hispanic S
2 = other, write in
status

young adult (few or no family respon81b11121es,"can'_
be from late teens to middle thlrtles)

0 =.cannot code

. 1 = glearly upper
-2 = middle -

3= clearly IOWErl



8a. Advising and Ordering

WK O
[ |

I

"9, Marital Status

=]

VP wN

4

cannot code :
character gives advice
character takes advice .
character does both

cannot code, explaln

.apparently not married; no impending marrlage'f
no reference to having been marrled |

impending marriage ,

presently married (appears to be)

separated :
formerly but no longer married (w1dowed dlvorced)
mixed, explain :

10, Character's family, Does the character currently have a family? if so,

Note:

"Family" can refer to one
or more family members

- 11, Children

(=1
]

o

n

P W
' ]

o

B

code the hlghest degree of lnvolvment

_cannot code, explain

no refercnce made to Lharacter s
currently having a family

. specific information that character

currently has no family _ -
character has a family but does mot:
interact with them o B
character has a family and interaction
is referred to but not seen -
character has a family and is seen
interacting with them. | ' T

cannot code : - CT

character does not have chlldren" '

-character has children (is parent or grandparent) does mnot interact -
character is parent or grandparent and interactes with children

character just interacts with children (not sure. 1f parentfgrandparent)
character 1nteracts with grown chlldren :
=‘m1xed . .

: 12;. Romantlc Involvment-

0 = cannot code
1 = character is not 1nv01ved romantically
2_= character is involved romantlcally o



'13. _Character's ﬁealth

= cannot code :

= character appears healthy _ L
character has respiratory ailments (cold cough, flu)
character has dlgestlvellntestlnal ‘problems

character has aches and pains (head back,.etc.; not. stomach)
character has anemina ™

character has burns or scrapes -

other e P

o nh

NOUMPLNEO

S~ 8 _Ouﬁcome-of'illness/ailmeﬁt'

= cannot code -

character is not 111

character “gets better"

character "feels better" but is not healed
= character shows o 1mprovement

1

n

'./4( Restricted Mobllity - Is the character s general phy51ca1 moblllty
—_— . restrlcted in any way?

0 = cannot code,’ exElain - :
o -1 = character's mobility is unrestricted
'" = character’'s mobility is slightly res-

S
o stricted buL can walk unaided~(limps,
~ shuffles, etc.) :
'3 = character's mobility is somewhat restricted
. and character usually walks with "ome- :
handed aid (ene cane, one crutch)
4 = character's mobility is moderartely res-
stricted and character walks with'two- -
- handed" aid (two canes, two crutches,
walker) ' :
5 = character's moblllty is severely
restricted and character is- necessarlly
confined to a wheelchalr
6 = character's mobility is severely reatrlcted
because character is derldan (permanent
or longterm)
7 =-other, mlaed, exElaln

15 Role.of Character

cannot code, explain
mostly light or comic -
= mixed; neither light nor serlous, unclear

= mostly serlous

LN O

. 4. Suctess SR
ol e 3 cannot code - _
clearly successful .
mixed, unclear
clearly unsuccessful

g 4

LwNHoZ

)fﬁ‘ Fully describc the character 8 occupation -



' PORTRAYAL OF CHARACTER -
Code the begxnnlng and endlng state of the character on. the follow1ng scale

cannot code:
never
rarely
‘sometimes
usually
always

MBEWN O |

n

'¢l9... Chefacter.is pdrtraﬁed.es USEFUL TO'OTHERS
20,  Character is portrayed as LONELY OR MISSING SOMEONE
| 21/ | CHAfacter is portrayed as ECCENTRIE _ _
.22,_ Cheraeter is portreyed'ln a FOOLISH MANNER Buffoonlsh made fun of.
” 23. "Charac;er is pbrﬁreyee_as BEAUTIFUL | |
24, Character is‘perﬁfayed as SEXY - f“: W o ':.'f‘ . ' 2;

25, Charecter is poftrayed as DUMB

PERSONALITY TRAITS (flnal 1nstrument w111 have.fell set of 1nstrﬁctions)
Code the beglnnlng and endlng state of the character . ‘
.‘26.'.repulslve-attractlve. | .. | .
.:27,..feminineemesculine
28, weak.-_strong
.‘29.- stupid'— smert'
- 30. bungling - efficient ;

3L, uﬁpleasant'a'pleasant E





